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Preface

Dear reader! You hold in your hands the Velume of Scientific Papers presented at the
International Seientific Conference “Economy and Education: Modern Tendencies™.

I'he conference was organized by the universities and organizations from Poland, Slovak
Itepublic and Ukraine (the Academy of Management and Administration in Opole, Berdyansk
Slate Pedagogical University, Donbass State Pedagogical University, the Institute for the
Stuly ol Spatial Development, Volodymyr Vynnychenke Central Ukrainian State
I'edagogical University, the School of Economics and Management in Public Administration
i Bratislava, and the University of Economics in Bratislava). It was held at the Academy of
Management and Administration in Opole on November 2 -5, 2017.

I'he research resuits of scientists from various countries are devoted to modern problems of
the cconomy and education.

I'he authors of papers consider actual issues of functioning and development of economic
systems and subjects of cconomy; various points of view to the modern state and trends in the
development of the educational sphere, and the humanitarian aspects of socicty development.

I'he author's collective includes both young and well-known scientists, specialists of
diflerent spheres of economy and education from Belarus, Poland, Slovak Republic, and
ke,

We hope that the results of the scientists' research included into the Volume of Scientific
Papers will be interesting to you. Also we hope it will serve as a stimulus for the further
seientific discussions.

Sineerely yours,
Editors Tetyana Nestarenko,

Tadeusz Pokusa




Section 3

Humanitarian aspects of society development

Modern public advertising in Ukraine: legal and ethical aspects

Iryna Firsova

Borys Grinchenko Kyiv University, the Institute of Human Sciences
18/2 Bulvarno-Kudryavska Street

Kyiv, 04053, Ukraine

E-mail: i.firsova@kubg.edu.ua

Abstract: The publication considers basic legislative initiatives in the field of public
advertising in Ukraine, characterizes their major provisions and provides insight into the
essence of legal and ethical aspects of modern public advertising in Ukraine.

Keywords: public advertising, advertising activity, legal aspect, ethical aspect.

1. Introduction

Public advertising in Ukraine is regulated mainly by the Advertising Act. Some aspects arc
also regulated by the TV and Radio Broadcasting Act, Printed Mass Media Act and some
others. For a long time the first of them has being one of the most publicly debated law in
Ukraine. The high level of public attention given to regulation of advertising and intensive
lawmaking process in this ficld is a result of the substantial growth of Ukrainian media and
advertising market, which appears to be prospective and dynamic. First of all, this is due to
the latest socio-political processes in Ukraine, which require the population of our country to
pay more attention to socially important information. It should be noted that the role of social
advertising in Ukraine has skyrocketed and many aspects of its existence deserve attention.
1.1. Methodology

The methodological basis of the contribution is system-structural, dialcctical, comparative-
legal, logical (analysis and synthesis), linguistic scientific methods of rescarch and
observation.

2. Public advertising and its characteristics

The term «coujansHa peknama» is word for word translation from English “public
advertising”™. As a rule, the terms of non-commercial and public advertising correspond to it in
the Western world. Non-commercial advertising provides the advertising activitics paid by the
public non-profit institutes or for their benefit concerning stimulation of donations, calls to
vote for somcone’s benefit or supply the public support, turn attention on the society
probiems, ete. The public advertising is focused on propagation of events, which are positive
for the socicty and, as a rule, it is published for free in mass media.

According to the Law “On Advertising” in Ukraine, public advertising is information of
any kind, distributed in any form, which is directed on achievement of socially useful aims,
promotion of human values and which distribution is not aimed to profit receipt. The Law
does not limit the range of subjects, which can be the public advertising spenders, and it
determines a varicty of substantial preferences regarding the public advertising development,
which are specified in the Article 12 of this Law:

* cxtension of preferences provided for charity activity on persons, who produce and
distribute public advertising for free or transfer their property and money for its production
and distribution;

s 5% quote of advertising space or air time in state and public mass media for free
278



placement of public advertisement of state authorities, local self-government and public
organizations;

¢ benefits en placement of public advertising in state and public mass media for state-
financed institutions of education, culture, healthcare and charity organizations [1].

At the same time, the only legislative limitation of public advertising content is prohibition
to include links to a certain product and/or its manufacturer, advertiser, legal intellectual
objeets, which belong to the product manufacturer or the public advertiser.

Till March 2008, this prohibition had concerned all advertisers. Some exceptions were
made for cases, when a public organization is an advertiser according to the Law of Ukraine
“On Amendments to Certain Legislative Acts of Ukraine on Advertising™ dated 18.03.2008
[2]. Public advertising is a very complex and delicate instrument for influence on society. The
questions of cthics and responsibility of its customers and performers are particularly relevant
in this regard. In particular, in Ukraine, like in other countrics of young democracy, the most
critical point in this regard is a clear distinction of public advertising from political and
commercial advertising. Unfortunately, legislative preferences of social advertising create
conditions of unfair use as a hidden clement of propaganda or covert commercials.

The placement of greetings {rom officials and politicians of all levels became very popular
under the guise of public advertising. Using names and positions de facto totally climinates
the main goal of social advertising, i. e. the socially beneficial aims achievement and human
values promotion. Mention of names and positions of politicians de facto makes any
advertising political. Improper use of public advertising remains the scrious problem in
Ukraine. Its use for political or commercial purposes largely discredits the very idea of such
advertising, this constitutes threat to development of open civil socicty in Ukraine.
Unfortunately, the recent legislative changes do not solve the problem, but rather create
additional conditions for unscrupulous “advertisers™. This particularly concerns the allowance
to place links to the advertiser — public organization — in public advertising. Good intentions
of such idea are clear — to give public organizations the opportunities to promote their
activitics, placing socially useful promotional materials. But in practice, such “good
intentions™ are the wrong way, as the issucs of status, activity forms, names of related public
organizations, ctc. remain undefined.

3. Conclusions and policy implications

Considering the above, it would be useful to come back to the previous revision of the
relevant article of the Law and to forbid links to public advertiser without any exclusions.
Besides, all moments of creation, placement and meaning of public advertising should be
regulated more strictly, and its dishonest use by politicians and businessmen should be
prevented maximally. Of course, the issues of public persons representation ethics in
advertising activity is not limited to frames of public advertising. It would be naive to think,
that it can be solved only by legislative and administrative means. This requires restructuring
of the national political consciousness. But this will not happen without appropriate actions,
particularly at the Ievel of implementation of legislative restrictions.
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