


                                                                                       

                                                                     

                                                        














 




























































 















































Edutainment in Professional Training  
f Future Masters f Music Art 

 
Olga Oleksiuk,  

Borys Grinchenko Kyiv University, 

Larysa Bondarenko,  

Borys Grinchenko Kyiv University 

 
Abstract: The article substantiates the expediency of using the technology 

"edutainment" in the professional training of masters of musical art. It is proved that 

the use of technology "edutainment" provides the educational process with greater 

flexibility, openness and mobility, increases the proportion of active forms of student 

learning activity, intensifies their autonomy in gaining knowledge, integrates the theo-

retical and practical components of the professional training of future specialists. De-

veloped business games in the application of "prototype edutainment" technology. 

  Keywords: technology of "edutainment", technology of "prototype edutain-

ment", professional training, master of music art. 
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