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1. Onuc HABYAJBHOI JUCIHHUILIIHHA

HaiimenyBaHHSI MOKa3HUKIB

XapakTeprucTHKa TUCIMILIIIHA 33 (hopMaMH

HaBYaHHSA

JCHHAa

[HO3eMHa MOBa 3a MPOodeciiiHUM CTIpSIMYBaHHSIM

Bun nucounuiigu

000B’I3K0Ba

MoBa BUKJIaIaHHsI, HABYAHHS Ta OILIHIOBAHHS aHTIIChKA
3aranbHU 00CAT KPEIUTIB/TOINH 6/180

Kypc 1

Cemectp 1 2
KinbKicTh 3MICTOBHX MOJYITIB 3 PO3MOLIIOM 6 (3/3)

OO6csr KpenuTiB 3 3
OO6csr roauH, B TOMY YHCIII: 90 90
AynuTtopHi 76 72
MopaynbHUN KOHTPOJIb 6 4
CemecTpoBHiA KOHTPOJIb 8 14
CamocriiiHa po6oTa 0 0
dopma ceMecTpoBOro KOHTPOIIIO 3aTiK icuT

Oco6nuBi yMOBH

PO3MOLUT HA TIATPYIH

2. Meta Ta 3aBJaHHA HABYAJIBbHOI JUCIUILTIHA

3arajbHa MeTa KYpCy — HAaBUMTH CTYJCHTIB CHUIKYBaTHCh AHIUIIHCHKOIO MOBOIO B MEXax
BU3HAYEHOT TEMaTHUKH, CPOpPMYBaTH HABUYKM 1 BMIHHA 3 YCIX BH[IB MOBJIEHHEBOI JAISIBHOCTI,
NOTIMOUTH BXK€ HAaOYT1 3HAHHS 3 AHTJIIMCHKOI MOBH JUISl iXHBOTO IMOJANBLIOTO YIOCKOHAJCHHS 3
ypaxyBaHHAM Mpo(deciifHOro HampsMKy CTyIeHTiB, moTped Ta inTepeciB. [lopsa 3 UM, HaBYaHHS
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1HO3eMHOT MOBHU y BHIIIOMY 3aKJIaJi OCBITH Ma€ 3a0e3MeUnuTH peai3aliio MPaKTUYHHUX, OCBITHIX,
PO3BUBAILHUX Ta BUXOBHUX IIIIEH.

IIpakTHyHa MeTa HABYaHHS T[IOJIATa€ B TOMY, MO0 HABYUTH CTYAEHTIB CHUIKYBaTHCS
AHTJTIHCHKOI0 MOBOIO B YCHIM Ta MHCBMOBIM (opmax, 1o 3ade3neyars YMIiHHS €(EKTUBHO 1 THYYKO
BUKOPHCTOBYBATH IHO3EMHY MOBY B PI3HOMaHITHUX CHUTYalliiX COI[IaJIbHOTO, HaBYaJIbHO-
aKaJeMigHOTO Ta MPOQeCitHOTO CIIUTKYBaHHS.

IIpodeciiina mera: dopMmyBaTH y CTYACHTIB 3JaTHICTH 3aCTOCOBYBAaTH 3HAHHS 31 cdepu
coLiaJIbHUX KOMYHIKaIliil y cBOili mpodeciifHiil AisUTbHOCTI, CTBOPIOBATH 1H(OPMAIITHUNA TPOIYKT
Ta epEeKTHBHO HOTrO MPOCYBaTH, a TaKOX IMPOBOAMTH SIKICHI Ta KUIbKICHI JOCIIDKEHHS B cdepi
peKIaMu Ta 3B’A3KIB 3 TPOMAJCHKICTIO.

Po3BuBasnbHa Meta: (OpMyBaTH y CTYAEHTIB NO3UTUBHE CTABJIEHHS IO OBOJIOIIHHS SIK MOBOIO, TaK
1 KyJIbTYpOIO aHTJIOMOBHOTO CBITY.

BuxoBHa Mera: po3BHMBaTH Yy CTYIEHTIB MOYYTTS CAaMOCBIIOMOCTI; BMIHHSI MDKOCOOMCTICHOTO
CHUIKYBaHHS, K1 HEOOXIH1 JJIl MOBHOLIHHOTO ()YHKIIIOHYBaHHS SIK Y HaBYaJbHOMY CEpEJOBHII],
TaK 1 3a HOro Mexxamu, 10 crpusie GOPMYBaHHIO iX CBITOIVISAY Ta LIHHICHUX OpIEHTAIll, PO3BUTKY
MHUCJICHHS, [TaM'SIT1, YSIBH.

HaiiBa)xJIMBIIIMMY JTIHTBO - TUAAKTUIHUMHI TTPUHITUTIAMH TTPOTPAMH €:

- B3a€EMO3B’S30K 1 B3a€EMO3aJIC)KHICTh MOBJICHHEBOT TISUTBHOCTI;
- Omlopa Ha HAOYHICTH;

- CTUMYJIOBaHHS CaMOCTIHHOT pOOOTH CTY/ACHTIB;

- (yHKIIOHAJTHLHO-TEMAaTUYHUH BiIO1p HABUYATLHUX MaTepialliB;
- TMepeBaXKHa POJIb TECTOBUX 3aBJIaHb.

3aBaaHHsI:
CdhopmyBaTu BiANOBIIHI KOMIETEHTHOCTI IS IIOJAJIBIIOTO HABYAHHS Ta PO3BUTKY, a caMe:
- 3JaTHICTh PO3BUBATH M MIATPUMYBATH HA SIKICHOMY piBHI IpodeciiiHy MisSIbHICT,
- 3JIaTHICTH J0 CAMOCTIHHOT Mi3HABAIBHOT ISTILHOCTI, CAaMOOpraHizailii Ta CaMOpO3BUTKY;

- TparHeHHs J0 ocoOucTicHO-TpodeciiHOro mifepcTBa Ta YCMIXy, 10 OCOOUCTICHOTO
IHTEJICKTYaJILHOTO PO3BUTKY Uepe3 PO3KPHUTTS BJIACHOTO MOTEHIIIAY Ta caMopeaizailito;

- TOTOBHICTh Ta 3[AaTHICTh BUKOHYBATHU MPOEKTH Y CKIJIAJl TPYIH, OPraHi30BYBATH IHIINX
JMIOJEeH NI B3a€EMHHUX i B YMOBax pI3HUX Mojeneld B3aeMmofii («0COOHCTICTh «>
OCOOHCTICTB», «OCOOUCTICTb <> Tpyma», «rpyna <> Tpymna»), Opatu Ha cebe
BiJIMOBIAATBHICTh 32 BUKOHAHHS CIIUILHUX POOIT;

- 3JIaTHICTh JI0 MUCBMOBOT Ta YCHOT KOMYHIKaIlil IHO3€MHOIO MOBOIO, a TaK0X MpodeciitHoro
CIUIKYBaHHA 1HO3EMHOIO MOBOIO, YCBIIOMJICHHSI BaXKJIIMBOCTI KYJbTYPH MOBJICHHS JUIS
0COOUCTICHOTO Ta POQeCiiiHOrO PO3BUTKY;

- 3JJATHICTh 0 MOSICHEHHS i MepeKOHaHHs, BUILHOTO OMEpyBaHHsS 3aco0amMu HeBepOaTbHOT
KOMYHIKaIlii (3HaKOBi CHCTEMH, 30BHIITHICTh, MIMiKa, )KeCTH, MaHepa MOBEIHKH TOIIIO);



- KyJIbTypa MOBJICHHS, KOMYHIKaO€lIbHICTh, TOJIEPAHTHICTh, apTUCTUYHICTH;

- 3JaTHICTh A0 NyONiyHOi MiSUIBHOCTI, (POPMYBaHHS BIIACHOTO CTWJIIO CIIUIKYBAaHHS 1
myOJIIYHUX BHUCTYIIIB, YMIHHS 3aCTOCOBYBATH TEXHOJIOTII (pOpMyBaHHS rPOMaICHKOI TyMKH,
YMIHHS pO3Mi3HABATH Ta MONEPEIHKATH MAHITYJIATUBHI TEXHOJIOT 1.

3. Pe3yanaTn HaB4YaHHA 3a }]HCIII/IHJ'IiHOlO

Y pe3yJbTaTi BUBYEHHSI HABYAJIbHOI JUCHUILIIHA CTYIeHT NOBUHEH
3Hamu:
3MICT Ta IIpeIMET BUBUYEHHS 1HO3EMHOI MOBH 3a IPO(ECIHHUM CIIPSIMYBaHHSIM;
CUHTAKCH4YHI1, CEMaHTH4HI Ta (POHETUYHI ITpaBUJIa 1 3aKOHOMIPHOCT1 aHTJIIHCHKOT MOBU;
PO pi3H1 BUAM B3a€MO/I1i, OpPMH CIIBPOOITHUIITBA B YMOBAX PI3HUX COLIATBHUX BITHOCHH;
MpaBUJIa YCHOT Ta MUCbMOBOT KOMYHIKaIlli IHO3€MHOI0 MOBOIO;
3aKOHU MyOJIIYHOT KOMYHIKAIlii Ta 0COOIMBOCTEN MaHIMYJISITUBHUX TEXHOJIOTIH;
MIPUHIIAIINA 0COOUCTOT BIAMOBITAIIBHOCT1 32 BUKOHAHHSI CIIUTBHUX POOIT.
emimu:
BOJIOJIITH MPaBUJIAMH YCHOI Ta MUCbMOBOT KOMYHIKallii iIHO3€MHOI0 MOBOIO;
BUKOHYBATH MPOEKTH Yy CKJIaJll TPYIIH;
PO3BUBATHU ¥ MIATPUMYBATH Ha SKICHOMY piBHI IpodeciiiHy AisUIbHICTD;
BUKOHYBATH CIUIbHY JISJIbHICTh, OPraHi30BYBATH 1HIIMX JIFOJEH Ul B3aEMHUX Jiil B yMOBax
PI3HUX MOJIEJIEH B3a€EMOIIT,
OpaTy aKTHBHY Y4acTh y MyOJIYHIN TisTIBHOCTI;
JEMOHCTPYBAaTH  BUCOKUH  CTHJIb  KyJAbTYpH  MOBIICHHS, PUTOPUYHOI  KYJIBTYpH,
KOMYHIKaO€JbHICTh, TOJEPAHTHICTD;
3aCTOCYBaTH METOJUKH BEeJICHHS €(EKTUBHUX MEPETOBOPIB B raimy3i pekiamu 1a PR;
3aCTOCOBYBATH TEXHOJIOT11 (POpMYyBaHHS TPOMAJICHKOI TyMKH, PO3ITI3HABATH Ta MOTIEPEKATH
MaHIMyJISTUBHI TEXHOJIOT1i, (JOpMYyBaTH BIACHUN CTHJIb CIUIKYBAHHS 1 IMMyOJIIYHUX BUCTYIIIB,
BUILHO OTIEpYyBaTH 3aco0aMu HeBepOaTbHOT KOMYHIKAITIT.

e(eKTHBHO 1 THYYKO BHUKOPHUCTOBYBATH AaHTJIHCBKY MOBY B PI3HOMAHITHHUX CHUTYaIlisiX
COITIAJIbHOTO, HABYAJIBHO-aKaIEMIYHOTO Ta MPO(eCciifHOTrO CIUIKyBaHHS,

BOJIOJITH BCiMa YOTHPMa BHJaMH MOBJICHHEBOi JISVIBHOCTI Ha BiAMOBIIHOMY piBHI Yy
PI3HOMAHITHUX CUTYAI[i1X MOBJICHHS,

3aCBOITH PO3YMITH PI3HOMAHITHI CKJIaJ{H1 TEKCTH BEITUKOTO OOCATY 1 pO3KpUBATH
IMILTIIUTHY 1HQOpPMAILiIO, 1110 MICTUTHCS B HUX;

BHCJIOBIIIOBATHCS BUIBHO 1 CIOHTAHHO, HE BITUyBalOuu OpaKky MOBHHX 3aC001B s
BUPQKEHHS TyMKH;

BHCIIOBJIIOBATHCS 3 HEOOXITHUM CTYIIEHEM JeTalli30BaHOCTI i TEMATUYHOT CKIIAJJHOCTI,
JEMOHCTPYIOUH BUIbHE BOJIOIIHHS MPUHOMAaMU CTPYKTYPHOT OOYI0BU TEKCTY, 3ac00aMu
3B’A3HOCTI Ta LIUTICHOCT1 HA CYMEPCUHTAKCUYHOMY PIBHI,;

BUKOPHUCTOBYBATH COLIOKY/IbTYPHI 3HAHHS 1 BMIHHS B IHIIOMOBHIM KOMYHIKaIlii;
3aCTOCOBYBATH KYJIbTYpPOJIOTTUHY iH(opMaIito y mpodeciiiHiil TisabHOCTI;

OIIIHIOBATH ¥ aHaI3yBaTH BIACHUI HaBYAJIbHHI JIOCBII Ta YOCKOHATIOBATH CBOI
HaBYaJIbHI CTpaTerii;

3]IIIICHIOBATH CaMOCTIHHI HAyKOB1 OUTYKH Ta €KCIIEPUMEHTAIIbHI JOCTIKEHHS;
yIOCKOHAIIIOBATH  MOBJIEHHEBY TMIATOTOBKY IIJISIXOM BHUKOPUCTAHHS  aBTEHTUYHHX
aHTJIOMOBHHUX MaTtepialis;



4. CTPYKTypa HaBYAJbHOI JUCHMILUIIHA

TemaTuuHMii M1aH U1 1€HHOT () OPMH HaBUYAHHS

Po3nonin rogue Mixk BuzamMu poOiT

AynutopHa

<
Ha3Bu 3micToBUX MOayJIiB i Tem ‘2 § E g ?E
o |z |.B E 2 s
12 |5 |E | ¢ 2
> ©E = o
CEMECTP 1
3microBuii moxyas 1.Marketing Basics
Tema 1. The Marketing Mix 4 4
Tema 2.SWOT Analysis 2 2
Tema 3. Marketing Strategy and the Marketing Plan 4 4
Tema 4. Marketing Ethics 2 2
Tema 5. The Market Environment 2 2
Tema 6. Legal Aspects of Marketing 4 4
Tema 7. Research 2 2
Tema 8. Describing Survey Results 4 4
MoayJ/ibHUIT KOHTPOJIb 2
Pa3zom 26 24
3microBuii moayJs 2.Products and Branding
Tema 9. New Product Development 2 2
Tema 10.Brainstorming 2 2
Tema 11. Product and Service Types 2 2
Tema 12. Product Life Cycles 2 2
Tema 13. Selling Products and Services 2 2
Tema 14. Branding 4 4
Tema 15. Brand Values 2 2
Tema 16. Advertising 2 2




Tema 17. Advertising Techniques 4 4
Tema 18. Advertising Trends 4 4
Moay/ibHUI KOHTPOJIb 2
Pazom 28 26
3microBuii moxyas 3.Customers and Staff
Tema 19. Market Segmentation 4 4
Tema 20.Customer Needs and Behavior 4 4
Tema 21. Loyalty Programs 2 2
Tema 22. Motivation Marketing 4 4
Tema 23. Customer Relationship Management 8 4
Tema 24. Relationship Strategies 2 2
Tema 25. Ethics and Regulatory Issues 4 4
Tema 26. Agencies and Clients 2 2
MoayJ/ibHUI KOHTPOJIb 2
Pa3zom 28 26
IMiaroroBka Ta NPOX0IKEHHSI KOHTPOJIbHUX 3aX0iB 8
Pa3om 3a 1 cemecTp 90 76
CEMECTP 2
3micToBuii moayJn 4.Price and Place
Tema 27. The Marketing Budget 2 2
Tema 28.Pricing Strategies 2 2
Tema 29. Logistics and the Distribution Chains 2 2
Tema 30. Merchandising 2 2
Tema 31. Trade Shows 4 4
Tema 32. Telemarketing 2 2
Tema 33. Online Shopping and Mail Order 4 4




Tema 34. Personal Selling 4 4
Pazom 22 22
3microBuii moxyas 5.Publicity and Promotion
Tema 35. Above, Below and Through the Line 2 2
Tema 36.Media Strategy 2 2
Tema 37. TV and Radio 2 2
Tema 38. Outdoor Advertising 4 4
Tema 39. The Press 2 2
Tema 40. Printed Documents 4 4
Tema 41. Branded Content 2 2
Tema 42. The Internet 4 4
Tema 43. Buzz Marketing 2 2
MoayabHHIT KOHTPOJIbL 2
Pazom 26 24
3micToBuii MoayJb 6.Public Relations
Tema 44. Corporate Communications 4 4
Tema 45.Public Relations and Lobbying 4 4
Tema 46. Public Relations andPublicity 6 6
Tema 47. Event and Sport Sponsorships 4 4
Tema 48. Crisis Communication 4 4
Tema 49. Corporate Blogging 4 4
MoayJ/ibHUIT KOHTPOJIb 2
Pazom 28 26
IliaroroBKka Ta NPOX0J:KEHHA KOHTPOJbHHUX 3aX0/iB 14
Pa3om 3a 2 cemecTp 90 72
Yeboro | 180 14
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5. Ilporpama HaBYaJIbHOI JUCUMILIIHA
COURSEI. TERMI

3MICTOBHUI MOJYJIb 1. OcHOBUH MapKETHHTY.

INFORMATIVE MODULE 1.Marketing Basics.

Topicl. The Marketing Mix.

Vocabulary: product, promotion, place, people, physical presence, process, physical evidence.

Grammar: present tenses: simple and continuous.

Practical Skills: discussing problems, writing an email.

Professional English: reading and discussing newspaper articles.
PexoMen10BaHi jukepesia: ocHoBHi [15 2; 3; 4], momarkosi [1; 2; 3].

Topic 2. SWOT Analysis.

Vocabulary: strengths, weaknesses, opportunities, threats.

Grammar: present tenses: perfect simple and perfect continuous.

Practical Skills: making arrangements on the phone.

Professional English: reading and discussing newspaper articles.
PexomenaoBaHi qkepesia: ocHoBHi [1;5 2; 3; 4], mogaTkosi [1; 2; 3].

Topic3. Marketing Strategy and the Marketing Plan.

Vocabulary: competitors, product analysis, target market, SMART.

Grammar: present tenses: revision.

Practical Skills: preparing a marketing plan.

Professional English: reading and discussing newspaper articles.
PexomennoBani q:kepesia: ocHoBHi [15 2; 3; 4], nonatkosi [1;5 2; 3].

Topic4. Marketing Ethics.

Vocabulary: socialmarketing, corporate social responsibility, green marketing, responsible

purchasing.

Grammar: present tenses: revision.

Practical Skills: comparing companies activities.

Professional English: reading and discussing newspaper articles.
PexoMenaoBaHi qkepesia: ocHoBHi [1; 2; 3; 4], momarkosi [1; 2; 3].

Topic5. The Market Environment.

Vocabulary: micro environment, shareholders, suppliers, macro environment, STEP analysis.

Grammar: past tenses: simple and continuous.

Practical Skills: preparing a STEP analysis.

Professional English: reading and discussing newspaper articles.
PexomennoBani q:kepesia: ocHoBHi [1; 25 3; 4], nonatkosi [15 2; 3].

Topic6. Legal Aspects of Marketing.

Vocabulary: intellectual property, patents, trademarks, counterfeiting, piracy.

Grammar: past tenses: perfect simple and perfect continuous.

Practical Skills: describing intellectual property protection.

Professional English: reading and discussing newspaper articles.
PexomennoBani q:kepesia: ocHoBHi [15 25 3; 4], nonatkosi [1;5 2; 3].

Topic7. Research.

Vocabulary: customer research, behavior patterns, desk research, field research.

Grammar: past tenses: revision.

Practical Skills: describing intellectual property protection.

Professional English: planning a research.
PexomennoBani jukepesia: ocnoBHi [1; 2; 3; 4], nonarkosi [1; 2; 3].

Topic8. Describing Survey Results.

Vocabulary: figures, findings, trends, changes, graphs.

Grammar: past tenses: revision.

Practical Skills: making graphs and describing results.

Professional English: reading and discussing newspaper articles.




PexoMenoBani xxepesa: ocHoBHi [15 2; 3; 4], nogatkosi [1; 2; 3].

3MICTOBHI MOJYJIb 2. Ipoaykuisi Ta MapKyBaHHSI.

INFORMATIVEMODULE 2.Products and Branding.

Topic9. New Product Development.

Vocabulary: idea generation, idea screening, concept development, concept testing, marketing

strategy.

Grammar: noun combinations.

Practical Skills: presenting different stages of product development

Professional English: reading and discussing newspaper articles.
PexomenaoBaHi akepesia: ocHoBHi [1; 2; 3; 4], moxaTkosi [1; 2; 3].

Topicl0.Brainstorming.

Vocabulary: participants, problem statement, setting rules, judgement, criticism.

Grammar: verb patterns.

Practical Skills: brainstorming a new product.

Professional English: reading and discussing newspaper articles.
PexoMen0BaHi jukepesia: ocHoBHi [1; 2; 3; 4], nonarkosi [1; 2; 3].

Topicll. Product and Service Types.

Vocabulary: raw materials, logical grouping, convenience, fast moving consumer goods, durable.

Grammar: future tenses.

Practical Skills: data analysis.

Professional English: reading and discussing newspaper articles.
PexomennoBani q:kepesia: ocHoBHi [15 2; 3; 4], nonatkosi [1;5 2; 3].

Topicl2. Product Life Cycles.

Vocabulary: matrix,question marks, cash cows, dogs, stars, growth, maturity, decline.

Grammar: future tenses: revision.

Practical Skills: data collection and analysis.

Professional English: reading and discussing newspaper articles.
PexomennoBani q:kepesia: ocHoBHi [15 25 3; 4], nonatkosi [1;5 2; 3].

Topicl3.Selling Products and Services.

Vocabulary: sales force, sales pitch, B2B, B2C, C2C.

Grammar: passive voice.

Practical Skills: creating a sales pitch.

Professional English: reading and discussing newspaper articles.
PexomennoBani q:kepesia: ocHoBHi [15 2; 3; 4], nonatkosi [1;5 2; 3].

Topicl4. Branding.

Vocabulary: differentiation, competitive set, range of products, promise, vision.

Grammar: passive voice.

Practical Skills: delivering a presentation.

Professional English: reading and discussing newspaper articles.
PexomennoBani q:kepesia: ocHoBHi [15 25 3; 4], nonatkosi [1;5 2; 3].

Topicl5. Brand Values.

Vocabulary: knowledgeable, respected, customer satisfaction, caring, inspirational.

Grammar: adjectives.

Practical Skills: making assumptions.

Professional English: reading and discussing newspaper articles.
PexomMenaoBaHi j:kepesia: ocHoBHi [1; 2; 3; 4], momartkosi [1; 2; 3].

Topicl6. Advertising.

Vocabulary: reminder advertising, institutional advertising, blind tests.

Grammar: modals.

Practical Skills: making a plan of the text.

Professional English: reading and discussing newspaper articles.

11
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PexoMenoBani xxepesia: ocHoBHi [15 25 3; 4], nogatkoBi [1; 2; 3.

Topicl7.Advertising Techniques.

Vocabulary: peer approval, pester power, sex appeal, rebel.

Grammar: relative clauses.

Practical Skills: analyzing a text.

Professional English: reading and discussing newspaper articles.
PexomenaoBaHi qkepesia: ocHoBHi [1; 2; 3; 4], mogaTkosi [1; 2; 3].

Topicl8. Advertising Trends.

Vocabulary: endorsement, informercial, sponsorship, convince, generate response.

Grammar: modals.

Practical Skills: making a summary of the text.

Professional English: reading and discussing newspaper articles.
PexomenaoBaHi qkepesia: ocHoBHi [1; 2; 3; 4], moxaTkosi [1; 2; 3].

3MICTOBUM MOJYJIb 3.Ilokynui Ta nepcoHad.

INFORMATIVE MODULE 3.Customers and Staff.

Topic 19. Market Segmentation.

Vocabulary: market segments, customer profile, household, income, early adopters, innovators,

late majority.

Grammar: nouns.

Practical Skills: conducting a research.

Professional English: reading and discussing newspaper articles.
PexomennoBani q:kepesia: ocHoBHi [1; 2; 3; 4], monatkosi [1; 2; 3].

Topic20. Customer Needs and Behavior.

Vocabulary: hierarchy, needs, desires, self-fulfillment, customer life cycle.

Grammar: articles.

Practical Skills: classification and analysis of needs.

Professional English: reading and discussing newspaper articles.
PexomennoBani q:kepesia: ocHoBHi [15 25 3; 4], nonatkosi [1;5 2; 3].

Topic21. Loyalty Programmes.

Vocabulary: disloyal, switch, maximize, retain, build relationships.

Grammar: relative clauses.

Practical Skills: conducting a poll, collecting information.

Professional English: reading and discussing newspaper articles.
PexomennoBani q:kepesia: ocHoBHi [15 2; 3; 4], nonatkosi [1;5 2; 3].

Topic22. Motivation Marketing.

Vocabulary: recognize, reward, increase, encourage, improve, incentive schemes.

Grammar: gerunds.

Practical Skills: presenting ideas.

Professional English: reading and discussing newspaper articles.
PexomennoBani q:kepesia: ocHoBHi [15 25 3; 4], nonatkosi [1;5 2; 3].

Topic23.Customer Relationship Management.

Vocabulary: one-to-one marketing, create relationships, implement, identify, differentiate,

customize.

Grammar: infinitives.

Practical Skills: asking dialogical questions to the text.

Professional English: reading and discussing newspaper articles.
PexomennoBani xxepesa: ocHoBHi [15 2; 3; 4], nogarkosi [1; 2; 3].

Topic24. Relationship Strategies.

Vocabulary: treat, ensure, respond, provide, resolve, concern.

Grammar: infinitives.

Practical Skills: preparing tips for better CRM.
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Professional English: reading and discussing newspaper articles.
PexoMenoBani xxepesia: ocHoBHi [15 25 3; 4], nogatkoBi [15 2; 3.

Topic25. Ethics and Regulatory Issues.

Vocabulary: puffery, deception, exaggeration, overhype, expectation, create image.

Grammar: infinitives and gerunds: revision.

Practical Skills: delivering a report.

Professional English: reading and discussing newspaper articles.
PexomenaoBaHi akepesia: ocHoBHi [1; 2; 3; 4], moxaTkosi [1; 2; 3].

Topic26. Agencies and Clients.

Vocabulary: up-and-comer, compelling, mutual, be on the lookout.

Grammar: imperatives.

Practical Skills: writing tips with Dos and Don’ts.

Professional English: reading and discussing newspaper articles.
PexomenaoBaHi akepesia: ocHoBHi [1;5 2; 3; 4], moxaTkosi [1; 2; 3].

COURSEIL. TERMII
3MICTOBUM MOYJIb 4. Ilina Ta micue.
INFORMATIVEMODULE 4. Price and Place.

Topic27. The Marketing Budget.

Vocabulary: justify, modify approve, approach, competitive parity, be over and under budget.

Grammar: conditionals.

Practical Skills: explaining approaches.

Professional English: reading and discussing newspaper articles.
PexomennoBaHi q:kepesia: ocHoBHi [15 2; 3; 4], nonaTkosi [1;5 2; 3].

Topic28. Pricing Strategies.

Vocabulary: premium, penetration, economy, skimming, captive.

Grammar: conditionals.

Practical Skills: writing an email. Social English.

Professional English: reading and discussing newspaper articles.
PexomennoBani q:kepesia: ocHoBHi [1; 2; 3; 4], monaTkosi [1;5 2; 3].

Topic29. Logistics and the Distribution Chains.

Vocabulary: warehouse, shipment, freight, road haulage, distribution.

Grammar: conditionals.

Practical Skills: anticipating consequences.

Professional English: reading and discussing newspaper articles.
PexomennoBaHni q:kepesia: ocHoBHi [15 25 3; 4], nonatkosi [1;5 2; 3].

Topic30. Merchandising.

Vocabulary: increase sales, in-pack offers, freebies, gifts, licensing deals.

Grammar: prepositions.

Practical Skills: giving reasons and explaining choice.

Professional English: reading and discussing newspaper articles.
PexomennoBani q:kepesia: ocHoBHi [15 25 3; 4], nonatkosi [1;5 2; 3].

Topic31.TradeShows.

Vocabulary: exhibitions, showcase, attendees, host, stand placement.

Grammar: modals and imperatives.

Practical Skills: designing a stand.

Professional English: reading and discussing newspaper articles.
PexomMenaoBaHi jkepesia: ocHoBHi [1; 2; 3; 4], momarkosi [1; 2; 3].

Topic32. Telemarketing.

Vocabulary: direct marketing, immediate response, feedback, cold calling, outbound

telemarketing.
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Grammar: prepositions.
Practical Skills: writing a brief.
Professional English: reading and discussing newspaper articles.
PexomMenoBani xxepesia: ocHoBHi [15 25 3; 4], nogatkoBi [1; 2; 3.
Topic33. Online Shopping and Mail Order.
Vocabulary: move the shopper through the sales process, order online, mail order, placing an
order.
Grammar: modals.
Practical Skills: comparing online retailers.
Professional English: reading and discussing newspaper articles.
PexomenaoBaHi akepesia: ocHoBHi [1; 2; 3; 4], moxaTkosi [1; 2; 3].
Topic34. Personal Selling.
Vocabulary: sales representative, sales call, personal selling, convert leads, signed deals.
Grammar: collectives.
Practical Skills: preparing a sales Kit.
Professional English: reading and discussing newspaper articles.
PexomenaoBaHi akepesia: ocHoBHi [1; 2; 3; 4], moxaTkosi [1; 2; 3].

3MICTOBHI MOJYJIb 5.PexiaMa Ta NPOCYBAHHS TOBAPY HA PUHKY.

INFORMATIVE MODULE 5.Publicity and Promotion.

Topic35. Above, Below and Through the Line.

Vocabulary: ATL, commission, advertising brief, BLT tactics, TLT, full services.

Grammar: indirect statements.

Practical Skills: describing and analyzing promotions.

Professional English: reading and discussing newspaper articles.
PexomennoBani q:kepesia: ocHoBHi [1; 2; 3; 4], monatkosi [1;5 2; 3].

Topic 36. Media Strategy.

Vocabulary: communication objectives, media mix, touchpoints, media planning.

Grammar: indirect statements.

Practical Skills: organizing an award event.

Professional English: reading and discussing newspaper articles.
PexomennoBaHni q:kepesia: ocHoBHi [15 2; 3; 4], nonatkosi [1;5 2; 3].

Topic 37. TV and Radio.

Vocabulary: catchy jingle, slogan, ident, interactive ad, viewer, audience profile.

Grammar: indirect questions.

Practical Skills: conducting an observation.

Professional English: reading and discussing newspaper articles.
PexomenaoBaHi qkepesia: ocHoBHi [1; 2; 3; 4], momarkosi [1; 2; 3].

Topic 38. Outdoor Advertising.

Vocabulary: OOH advertising, billboards, street furniture, ambient media.

Grammar: indirect questions.

Practical Skills: describing a poster.

Professional English: reading and discussing newspaper articles.
PexomennoBani q:kepesia: ocHoBHi [1; 2; 3; 4], monaTkosi [1; 2; 3].

Topic 39. The Press.

Vocabulary: dailies, tabloids, broadsheets, magazines, advertising space, advertising rates.

Grammar: gerunds and participles.

Practical Skills: describing ad formats.

Professional English: reading and discussing newspaper articles.
PexomenoBani jukepesia: ocnoBHi [1; 2; 3; 4], nonarkosi [1; 2; 3].

Topic 40. Printed Documents.

Vocabulary:layout, guidelines, marketing collateral, graphic chain, typesetting.



Grammar: gerunds and participles.

Practical Skills:analyzing a printed document effectiveness.

Professional English: reading and discussing newspaper articles.
PexomMenoBani xxepesia: ocHoBHi [15 25 3; 4], nogatkoBi [1; 2; 3.

Topic 41.Branded Content.

Vocabulary: entertainment property, media fragmentation, airtime, off-air events, user-generated

content.

Grammar: impersonal sentences.

Practical Skills: writing a speech.

Professional English: reading and discussing newspaper articles.
PexomenaoBaHi qkepesia: ocHoBHi [1; 2; 3; 4], mogaTkosi [1; 2; 3].

Topic 42. The Internet.

Vocabulary: pop-ups, microsites, rich media formats, search engines, SEM.

Grammar: impersonal sentences.

Practical Skills: making conclusions.

Professional English: reading and discussing newspaper articles.
PexoMen0BaHi jukepesia: ocHoBHi [1; 2; 3; 4], nonarkosi [1; 2; 3].

Topic43.Buzz Marketing.

Vocabulary: word of mouth, testimonials, stealth marketing, electronic buzz..

Grammar: prepositions.

Practical Skills: statingarguments for and against.

Professional English: reading and discussing newspaper articles.
PexomennoBani q:kepesia: ocHoBHi [15 2; 3; 4], nonatkosi [1;5 2; 3].

3MICTOBUM MOAYJIb 6.38°’513KH 3 TPOMA/ICHKICTIO.
INFORMATIVEMODULE 6.Public Relations.
Topic44.Corporate Communications.
Vocabulary: reputation, values, identity, mission statement, media relations, financial
communications.
Grammar: adverbs.
Practical Skills: writing a mission statement.
Professional English: reading and discussing newspaper articles.
PexomennoBaHni q:kepesia: ocHoBHi [15 2; 3; 4], nonatkosi [15 2; 3].

Topic 45. Public Relations and Lobbying.
Vocabulary: maintain goodwill, public affairs, media briefing.
Grammar: infinitives.
Practical Skills: stating reasons to support a view.
Professional English: reading and discussing newspaper articles.
PexomennoBani q:kepesia: ocHoBHi [1; 2; 3; 4], monaTkosi [1; 2; 3].
Topic46. Public Relations and Publicity.
Vocabulary: forming a favorable view, adding credibility, gaining attention, spreading rumours.
Grammar: narrative tenses.
Practical Skills: writing a critical review.
Professional English: reading and discussing newspaper articles.
PexomennoBani jukepesa: ocnoBHi [1; 2; 3; 4], nonarkosi [1; 2; 3].
Topic47. Event and Sport Sponsorships.
Vocabulary: associating a brand with, effective targeting, risk factors, sponsorship spending.
Grammar: narrative tenses.
Practical Skills:discussing and reasoning.
Professional English: reading and discussing newspaper articles.
PexomenioBani qkepesa: ocnoBHi [1; 2; 3; 4], nonarkosi [1; 2; 3].

15
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Topic48. Crisis Communication.

Vocabulary: managing the crisis, tackling the problem, going public, making statements.

Grammar: narrative tenses.

Practical Skills: writing a crisis communication plan.

Professional English: reading and discussing newspaper articles.
PexomenoBaHi akepesa: ocuoBHi [1; 2; 3; 4], nonarkosi [1; 2; 3].

Topic49. Corporate Blogging.

Vocabulary: blogosphere, posting, linking, outbound blogs, blogroll.

Grammar: narrative tenses.

Practical Skills: writing a reply to a comment.

Professional English: reading and discussing newspaper articles.
PexomenoBaHi 1kepesa: ocuoBHi [1; 2; 3; 4], nonarkosi [15 2; 3].

6. KOHTPOJIb HABYAJIbHUX JOCATHEHD
6.1. Cucrema ouiHIOBAHHSI HABYAJBLHUX JOCSATHEHb CTY/IEHTIB

1 cemecTp
& Monyas 1 Monyasb 2 Monyae 3
-
=R =R =R
: : éggﬁmés 2 a8 B A a2 B
Bun gismmeHOCTI cTyeHTa S d £ § S8 2 & § SERN § HER-
5 ©C =g s A =¥ s a2 E|'Z = 4 B
L X =IEE g ZIEE G = =
2 F c -Q = ¢ om= -n = ¢ om= -n : ¢ om= S
=) = H|IZECE 22 ECE 222
= 2 ©|= 2 ° s 2 © =
s o« s o« S o«
BinBinyBaHHs nexiin
BinBigyBanHs ceMiHApChKHUX
3aHATh
BinBigyBaHHS TpaKTHIHUX 1 12 12 13 13 13 13
3aHATh
Po6ora Ha ceMiHapcbKOMY 10
3aHATTI

Po6oTa Ha npakTHYHOMY 3aHSTTI 10 12 120 13 | 130 13 | 130

Jlaboparopna pobota (B TOMY 10
YHCII IOMYCK, BUKOHAHHSI,
3aXHUCT)
BuxonanHs 3aBaaHb st 5
CaMOCTIIHOT poOOoTH
BukonanHs MoaynpHOT poOOTH 25 1 25 1 25 1 25
Bukonanns TH/I3 30
Pazom - 157 - | 168 - 168

MakcuMajabHa KUILKICTEL 0aJiB: 493

Po3paxynok koedinienra: 0,2
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2 cemecTp
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BinBimyBaHHS K 1
BinBigyBaHHs ceMiHApCHKUX 3aHAThH 1
BiaBigyBaHHS IPaKTUYHUX 3aHATH 1 |11 11 12 12 13 13
Po6oTa Ha ceMiHapChKOMY 3aHSATTI 10
Po6oTa Ha MpaKTHIHOMY 3aHSITTI 10 | 11 110 |12 120 |13 130
JlabopaTopHa po6oTa (B TOMY YHCI1 JOMYCK, 10
BUKOHAHHS, 3aXHUCT)
BukonanHs 3aB1aHb sl CAaMOCTIHHOT pOOOTH 5
BuxonanHs MoaynpHOT poOOTH 25 1 25 1 25
Bukonanus [H/[3 30
Pazom | - 121 - 157 - 168
MakcumajbHa KijJIbKicTh 0auiB: 446
Po3paxynok koedinienra: 0,13
Ex3amen — 40 0aniB

6.2. 3aBaaHHs 1l cCAMOCTiiiHOI po00oTH Ta KpUTEPil ii OWiHIOBaHHSI.

He nepezl6atleHo HaB4YaJIbHUM IIJIAHOM.

6.3. ®opmu NpoBeJAeHHS MOAYJIbHOI0 KOHTPOJIIO Ta KPUTEPii OLliHIOBAHHSI.
BukoHaHHS MOJYJIbHMX KOHTPOJBHUX POOIT 31HCHIOETHCS y BUIVIAJI NMHCBMOBHUX TECTOBHX
3aBJlaHb.

TecToBi 3aBaHHsS 3alpONOHOBAHI y BHUIVIAJI TECTY MHOXHHHOTO BHOOpY abo TecTy Ha

3HAXOJ/DKEHHS BIAMOBIIHOCTI, /€ KOKHA TpaBUJIbHA BIAMOBIAL OIIHIOETHCS B 1 Oan, abo y
BUTJISIII €ce, B SIKOMY CTYJIEHTH MalOTh BUCIOBUTH BJIacHY AyMKY. Ece omiHtoeThcs y 25 GaniB
3a KpUTEPISIMU: TpaMaTHKa, JEKCUKa, JIOTTYHICTh Ta MOCIiIOBHICTb.

MO,Z[yJ'H:HI/Iﬁ KOHTpPOJIb 3HAHb CTy,Z[eHTiB 3,[[iﬁCHIO€TBC§I ITiCTIS 3aBCPHICHHSA BUBYCHHSA
HaB4YaJIbHOTI'O MaTepiany 3MICTOBOTO MOOYJIA.
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ban Kpurepii

24-25 Tect: CTyAeHT BUKOHAB BCi 3aBAaHHS MPAaBUIHHO a00 3 | MOMHIIKOIO.
Ece: cTyneHT JOT1YHO 1 TOCTiIOBHO MPAaBUIBHO apryMEHTYBAB 1 BUKJIAB CBOIO
TOYKY 30Dy, 3po0uB J10 1 JIekchuHOT Ta/ab0 rpaMaTUIHOT TOMHUIIKH.

20-23 Tect: CTyeHT BHKOHAB 3aBJaHHS, 3p0OWBIIN 2-5 MOMMIIOK.
Ece: cTyneHT BUCIOBUB OCHOBHY JIYMKY i3 3aIIPOIIOHOBAHOT TEMH, 3pOOUB 10
5 nekcwuuHWUX Ta/ab0 TpaMaTUYHHUX MOMWJIOK ab0 HE3Ha4HI HETOYHOCTI
CTOCOBHO JIOTTYHOI Ta MOCI1I0BHOT TOOYJ0BH TBOPY.

15-19 TecT: cTyieHT BUKOHAB 3aBAaHHS, AomyrieHo 6-10 moMusox.
Ece: crynent 3pobuB mo 10 jpexcuyHuX Ta/abo rpaMaTUYHUX MOMUIIOK abo
o0y ryBaB TBIp 3 MOPYIIEHHSM JIOTIKH Ta MOCIIIOBHOCTI, IO TPUBOAUTH JI0
HOro YCKJIAJIHEHOTO PO3YMIHHSI.

10-14 TecT: cTyneHT BUKOHAB 3aBAaHHs, momymieHo 11-15 momwuioxk.
Ece: cTynenT 3pobuB 10 15 jgexkcnyHUX Ta/ab0 TpaMaTHUYHUX MMOMUIIOK abo
noOyayBaB TBIp 31 3HAYHUM MOPYIIEHHSAM JIOTIKM Ta IMOCIIIOBHOCTI, HIO
MIPUBOJIUTB JIO HOTO YCKIIATHEHOTO PO3yMiHHS.

5-9 TecT: cTyleHT BUKOHAB 3aBAaHHs, NONymEeHO 16-20 moMuioK.
Ece: crynenT 3po6uB a0 20 JeKCHYHUX Ta/a00 TpaMaTHYHUX MOMHUJIOK a0o
o0y ryBaB TBIp, SIKMM CKJIAJA€ThCA 3 JICKUIBKOX PEeUeHb, HE MOETHAHUX MDK
00010 aH1 JIOTTYHO, aHi MOCIIIOBHO.

0-4 TecT: cTyaeHT BUKOHAB 3aBlaHHsA, jgomymeHo 21-25 momwuiok abo He

BHUKOHAaB TECTOBOI'O 3aBJaHH.

Ece: cryneHT 3poOuB 10 25 NEKCHYHHMX Ta/ab0 TpaMaTHYHUX MOMHIIOK a0o
HE BHKOHAB 3aBJIaHHSI.

6.4. ®opmmu NpoBeeHHS CEMECTPOBOr0 KOHTPOJIIO TAa KPUTePil OLiHIOBAHHS.
HaBuanbHi gocArHEHHS CTyIeHTIB 3 aucuuiUlinn «lHO3eMHa MoBa 3a mpodeciiHuM

CIIpSIMYBAHHAM» OI_IiHIOIOTLCSI SaMOHYHBHO'peﬁTHHFOBOIO CHUCTEMOIO.

CemecTpoBH KOHTPOJIb 3HaHb CTYIEHTIB y (Gopmi 3aliKy 3 JUCHUIUIIHU «]HO3eMHa MOBa 3a
npoeciiHuM CHOpPSIMYBAaHHAM» 3A1MCHIOETbCS MICHs 3aBEPLICHHS BUBYEHHS HaBYAIBHOTO
Mmarepiany 3micToBux monyniB: «Marketing Basics», «Products and Brandingy», «Customers

and Staffy.

CemecTpoBHif KOHTPOJIb 3HaHb CTYACHTIB y (hOpMi eK3aMeHy 3 AUCHUILTIHU «[HO3eMHa MoBa 3a
npoeciiHuM CHOpSIMYBAaHHSAM» 3A1MCHIOETbCS MICHIsT 3aBEPLICHHS BHBYEHHS HaBYAIBHOTO
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MaTepiany 3MmicToBux MoayiiB: «Price and Place», «Publicity and Promotiony», «Publicity and
Promotiony.

Ex3aMeH cKIamaeTbest 3 JEKCHKO-IpaMaTHYHOTO TecTy 3 20 MyHKTIB y MUCHMOBIH (opmi Ta
yCHOT BiAMOBIiJI CTyneHTIB Ha muTaHHs. TecT ouiHroeTsess y 20 GaniB mo 1 Oamy 3a KOXKHY
MPaBUJIBHY BiNMOBiNE. YCHA BiAMOBIIG HA 3aMUTAaHHA OIIHIOETHCS Y 20 Gatis.

ban Kpurepii
16-20 CryneHT na€ TOBHI BIiANOBiNI HA 3amMTaHHS, pOOUTH 10 4 JIEKCHYHUX Ta
rpaMaTHYHHUX TIOMIJIOK. MOBIJIEHHS JIOT1YHE 1 OCTiIOBHE.
11-15 CryzneHT BIANOBIJAa€ Ha 3alMTaHHS HENOBHO, POOUTH 10 9 JEKCHMYHUX Ta
rpaMaTUYHUX MNOMMIOK. MOBIEHHS MICTUTh MOPYIIEHHS JIOTTYHOCTI Ta
MOCJIIIOBHOCTI BUKJIAJICHHS TyMOK.
6-10 CryzneHT moraHo po3KpUBa€ CYTHICTh NMUTaHHA. Biamoins Mictuth 1o 14

JICKCUYHUX Ta FpaMaTI/I‘—IHI/IX IIOMMJIOK. MOB.]'IGHHSI HGJ'IOl"i'-IHe I\/'I
HETIOCITIIOBHE.

0-5

CryzneHT He BIONOBiJae Ha 3aluTaHHSA a00 30BCIM HE PO3KPHUBAE CYTHICTh
nuTaHHsA. BignoBigp MicTuTh Outblie 14 JEKCHYHMX Ta TrpaMaTHYHUX
MTOMMJIOK

6.5.

OpieHTOBHUII NepeTiK MUTAHD IJIs1 CEMECTPOBOI0 KOHTPOJIIO.

1.
career.

o gk wnN

Make a list of recommendations for young marketing professionals in their future

Speak about the 4P’s, 4 A’s and 4 C’s. What elements do they comprise?

Describe a product in terms of a marketing strategy + SWOT analysis.

What types of pricing strategy do you know? Speak about them and give examples.
What does BCG Matrix mean? Give examples of every category of items.

Speak about activities which sales promotion comprises. Which of them have you

noticed in shops recently?

7.

What would you do if you were a PR specialist to grab your audience’s attention?

What nontraditional PR tactics would you use?

8.
9.

What types of media would you use to advertise your product? Why?
Imagine that your customer is angry with your work. What would you do to solve

this problem?

10.

Imagine that you want to advertise your product. Select two or three advertising

mediums and speak about their advantages and disadvantages.

11. Explain what AIDA means and give examples for better understanding.

12. Create an advertisement for an environmental organization. Promote their activities.
13. Speak about ethical marketing. How does it influence your purchasing decisions?
14, What attractions in Ukraine would you be able to advertise?

15. Speak about the positive and negative effects of PR on a product reputation.
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16. Think of a popular personality. What kind of merchandising would or would not be
appropriate for them? Give reasons for your choices.

17. Think of a product or a service that is usually sold by personal selling. What would you
include in a sales kit for this product or service?

18. Describe a poster you have seen recently. Why did this ad catch your eye?

19. Think of an effective print document. What is the purpose of the document? Who is the
target?

20. How branded content is important in future?

21. Find arguments for and against stealth marketing.

22. Speak about reasons for and against lobbying.

23. Select a company or brand you know well. Identify the risks for this brand. Create a crisis
communication plan.

24. What ad formats do you see most often on the internet? Why do you think these formats
are so popular?

25. Speak about a large company in Ukraine or abroad. What kind of events, charities or
sports does it sponsor? What does this say about the target market?

[Ixana BiAMOBIAHOCTI OIIHOK

Ouinka KiabkicTs 6aJiB
BigminaO 100-90
Jlyxenobpe 82-89
Hobpe 75-81
3a10BUIBHO 69-74
JlocTaTHBO 60-68
HezanoBinbHO 0-59
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