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CULTURAL ECONOMICS: THE ROLE OF HIGHER EDUCATION
INSTITUTION IN SHAPING THE VALUE SYSTEMS

Purpose. To examine the mechanism of managing changes resulting from the promotion of a new value system by higher edu-
cation institutions.

Methodology. The research is based on the methods and tools of cultural economics, which allow the authors to comprehen-
sively reveal the relationship between the value system and behavior, on the one hand, and the changes caused by values and be-
havior, on the other hand. The authors used the methods of modeling, comparative analysis, strategic and systematic approaches
to the analysis of economic and managerial organization of the cultural sector and the behavior of producers and consumers.

Findings. The study proved that: 1) the value system and its manifestations in practice signal the readiness of city residents to accept
or reject changes; 2) the success of promoting a new value system depends on the alignment of the initiative to change the existing value
system with the values of the change recipients; 3) the inconsistency between the value system that is being promoted and the recipients’
values shall be eliminated by means of communication with the change recipients. Communication aims to remove anxiety from ex-
pected changes and make the changes attractive to the recipients; 4) anxiety shall be remedied by the messages convincing the change
recipients of the positive effects of changes on their value system and of the negative consequences if the recipients reject changes.

Originality. The application of Schwartz’s Theory of Basic Values and the model of Langstedt and Manninen allowed the authors
to explore the mechanism of managing changes resulting from the promotion of a new value system by a higher education institution.

Practical value. The obtained results allow for the effective use of the methods and tools of cultural economics in the formation

and promotion of a new system of values by a higher education institution.
Keywords: cultural economics, Kyiv, value systems, university, change management, value-behavior relation

Introduction. Economics is a social science that brings to-
gether various “economic sciences”, including cultural eco-
nomics and economic culture. The number of scientific publi-
cations on cultural economics significantly exceeds the number
of publications on economic culture for one simple reason.
Cultural economics reveals the influence of culture on eco-
nomic results. Considering that the term “culture” generalizes
the social behavior and norms of micro and macrosocial
groups, as well as knowledge, beliefs, arts, laws, customs, capa-
bilities and habits of the individuals that form these groups, we
can say that cultural economics studies how the formed value
system and systems thinking determine the needs and tastes of
the population at the regional, state and global levels [1].

Cultural economics as a branch of economics is intensive-
ly developing in Ukraine. The analysis of publications of
Ukrainian scientists reveals a disappointing tendency so far.
Namely, the studies on economic culture are in higher priority
than the studies in the field of cultural economics.

The purpose of this study is to prove the effectiveness of
the methods and tools of cultural economics in solving practi-

© Horban O., Protsenko O., Tytarenko V., Bulvinska O., Melnychen-
ko O., 2022

cal problems. The authors considered the examples of solving
the problems that were posed to the researchers of Borys Grin-
chenko Kyiv University.

Presentation of the main research. Currently, the main
ideas of cultural economics are generated by The Journal of
Cultural Economics. The journal has been published since
1973 and is included in all leading scientometric databases. At
present, the journal belongs to the Springer publishing house,
and is an official journal of the Association for Cultural Eco-
nomics International, ACEI [2].

Cultural economics has different definitions. However, the
Association for Cultural Economics International, which pio-
neered the advancement of this research area, defines cultural
economics as the application of economic analysis to creativity
and performing arts, heritage and cultural industries either
publicly or privately funded [2].

Cultural economics is developing in many directions, influ-
encing the evaluation and development of social capital man-
agement models, social networks and social learning. Modern
learning theories [3] and educational management models [4]
necessarily correlate with the research results in the field of cul-
tural economics, since behavioral models promoted by educa-
tion take into account the economic reasoning of the set goals.
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David Throsby, one of the leading modern researchers in
the field of cultural economics, proved the decisive influence
of cultural economics on the sustainable development of mi-
cro and macrosocial groups. In the UN-sponsored study Cul/-
ture Urban Future: Global Report on Culture for Sustainable
Urban Development, Throsby formulated a problem that be-
came the starting point for organizing research in the field of
cultural economics at Borys Grinchenko Kyiv University.
Throsby proved that the restoration and development of the
“historic core” of cities, and the formation of a specific value
system on its basis, ensures the cultural identity of the nation
and the country’s sustainable development [5].

Throsby’s research, funded by the United Nations, has
formed the basis for several research projects carried out at
Borys Grinchenko Kyiv University. The University is a higher
education institution of Kyiv communal property. Its mission
is to serve people, both Kyiv residents and the Ukrainian soci-
ety, promoting a specific value system. The work by Thorsby
and his research group attracted the attention of the University
community for the reason that they directly answer the ques-
tion faced by the residents of Kyiv and the community in any
other settlement. The point at issue is the attitude towards the
heritage, or rather, towards the city “historic core”.

The concept of “historic core” is used in relation to the city
quite often, but it does not have a clear definition. For example,
M. Prepotenska and S.Lose studied the phenomenon of
“megapolis” in the anthropocosmic aspect [6]. According to
their proposed approach, the “historic core” is determined by
the three criteria: a) anthropic time, i. e., the lifetime of objects
on a specific territory; b) anthropic space, i. e., the value of ob-
jects and their location in the development of people (nation,
state); ¢) complication of the city fractal nature, i.e., the degree
of influence of objects and their location on the development of
the city structure and the value system of citizens [6].

Throsby D., Zednik A., Arafia J. E. interpret the city “his-
toric core” as certain classes of cultural heritage, including the
city historical buildings, monuments, sights, and others [7].
Consequently, economic calculations in relation to the city
“historic core” and economic models associated with the res-
toration and development of the “historic core” are to be car-
ried out not for individual buildings and objects, but for the
class of cultural heritage, i.e., by means of cumulative impact
on the city identity and the value system of its inhabitants [7].

The study by H. Bott [8] deserves special attention. In the
paper “City and University — An Architect’s Notes on an In-
triguing Spatial Relationship”, Bott pointed to the generic rela-
tionship that exists between the university and the meanings
that unite the concept of the city “historic core”. The first uni-
versities in Europe were created and developed in the central
parts of wealthy cities, growing into whole university quarters.
Bott revealed the spatial relationship between the university
and the city, which has been determining the strategy of urban
development up to the present day [8]. On the one hand, uni-
versities have integrated into the centers of wealthy cities, form-
ing the city’s “historic core” and stimulating its development.
Universities have ensured that cutting-edge ideas in the field of
science and art are combined with the city history and econo-
my. They formed the economic potential of the “historic core”.
Universities satisfied the city needs for highly qualified person-
nel, who, in their turn, promoted in the city a specific value
system formed in the university environment. The university
and the city were united by a common strategy of economic
development, which expanded the possibilities of the universi-
ty, the city and its inhabitants. On the other hand, universities
retained the identity of the internal academic life with its rules
and rituals, reflected in the courtyard and internal organization
of the collegium [8]. The attitude of the university administra-
tion to the university traditions was an example for the city ad-
ministrations in their attitude to the “historic core” around
which and together with which the university traditions devel-
oped. The unity of the development strategies of the municipal

university and the city was ensured by the meanings that are
now united by the concept of “cultural economics”.

Thus, the notion of the city’s “historic core” brings to-
gether the heritage in which universities play an important role
and the value systems that universities have shaped and are
shaping in their graduates. Therefore, the attitude to the city
“historic core” on the part of the city administration directly
affects the interests of the universities located in the city, and
also correlates with the strategy of their development.

The first studies in the field of cultural economics, carried
out by the staff of Borys Grinchenko Kyiv University, were aimed
at researching the development strategy of the “historic core” of
the city of Kyiv in order to combine the development strategies
developed by Kyiv City State Administration and the University
Administration. The study found that after the collapse of the
Soviet Union, the development strategy of Kyiv was aimed at the
reconstruction of its historical center and restoration of its his-
torical monuments and heritage. Leonid Kosakivskyi, the first
mayor of the city of Kyiv (1993—1996), promoted an adaptive
strategy for reusing the housing stock in the city center, which
prohibited demolishing historical buildings and constructing
modern and high-rise buildings in the city’s historical areas. The
administration of Kosakivskyi concluded cooperation agree-
ments with universities located within the city in order to attract
highly qualified personnel to the development of the city’s econ-
omy and its heritage. The development strategy of the “historic
core” of Kyiv was aimed at raising the class of cultural heritage
and its significance in the system of values of Kyiv inhabitants, as
well as at restoring the historical connection of Kyiv with key pe-
riods in the development of the city and the nation.

Oleksandr Omelchenko, the second mayor of Kyiv
(1996—2006), and the new City State Administration promoted
an opposite strategy for the city development. Omelchenko posi-
tioned himself as an “experienced business executive” who pro-
vided the capital with “European look”. The new Kyiv city ad-
ministration initiated the reconstruction of Kyiv central square —
Maidan, allowed the construction of high-rise buildings in the
city center instead of low-rise historical buildings, sold the land
plots located in the historical city districts to private ownership.
The strategy of the Omelchenko administration changed the
“cultural core” of Kyiv, giving it recognizable features of postmo-
dernity. All subsequent administrations in Kyiv have continued to
adhere to the strategy chosen by the Omelchenko administration.

Urban development strategies, including strategies devel-
oped by the administrations of Kosakivskyi and Omelchenko,
have been and continue to be based primarily on economic cal-
culations. The calculations of the city development strategy, car-
ried out by the Omelchenko administration, were based on the
theoretical basis of the traditional economy. At the same time, as
modern research shows, historical heritage, creativity and cul-
tural industries require specific methods of economic analysis,
which are developed in the field of cultural economics [9, 10].

Any strategy for the city development should be based on
the development of “historic core” and on the formation of
citizens’ value systems on its basis. The “historic core” forms
the cultural value of the city and its infrastructure. Historical
buildings, archeological sites, landscapes, and others in their
total, form the class of the city’s cultural heritage and its at-
tractiveness for public and private investments. The assess-
ment of the city’s cultural value differs from the traditional
economic value of its infrastructure. Not always, newly creat-
ed cities with modern infrastructure can compete with cities
with the early “historic core”.

The choice of a city development strategy is always based
on the existing value of its “historic core”. It is necessary to
take into account the dual value nature of the buildings and
objects that form the class of “historic core”. On the one hand,
the class of the city “historic core” forms cultural capital.
Therefore, the buildings and objects that are part of the “his-
toric core” and are defined as capital assets, embody or bring
cultural value in addition to the economic value that they pos-
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sess [7]. On the other hand, the economic value of the city
“historic core” class, measured as a direct use value or willing-
ness to pay for unused demand, is expressed in monetary
terms, while the cultural value of the “historic core” class is
multidimensional and does not have a single unit of account.
The latter characteristic takes cultural value beyond the mon-
etary value inherent in neoclassical economics [5, 7].

The works by Throsby and the research by the staff mem-
bers of Borys Grinchenko Kyiv University indicate at least
three reasons to consider the adaptive strategy of the city “his-
toric core” development to be preferable to the strategy of its
modernization [4, 6].

First, the adaptive strategy for the city “historic core” de-
velopment is the most attractive proposal from a purely finan-
cial point of view. This result can be demonstrated through a
comprehensive economic assessment of the market and non-
market benefits and costs associated with alternative urban
development projects. Modern economists will find it trivial to
ask: “Is it economically feasible to reconstruct old historical
buildings in the city or to demolish and replace them with
“modern” high-rise buildings?” Numerous studies prove the
obvious benefits of reconstruction and preservation of the cul-
tural value of buildings [7, 10]. For instance, D.Throsby,
A.Zednik, J.E.Arafia confirmed that the driving factors of
people’s preferences are the fundamental internal qualities of
heritage objects, i.e., their cultural value. It has been estab-
lished that the most important factors in the “willingness-to-
pay (WTP)” are the architectural and social significance of the
city “historic core”, while its “beautiful” and “modern” ap-
pearance ranked only third in terms of importance [7].

Throsby D., Zednik A., ArafaJ. E. found that respondents
prefer to visit and pay for visits to historical buildings and sites,
while urban centers with modern architecture are significantly
less interesting to visit. A similar situation is observed with re-
gard to public and private investment. The following pattern
has been established: the more buildings and objects related to
the early historical periods the city “historic core” includes,
the higher is the “willingness-to-pay (WTP)” [6, 8].

Second, the city “historic core” is usually a certain num-
ber of local areas, where local creative industries are concen-
trated supplying cultural goods and services to both local peo-
ple and city visitors, including tourists. The reconstruction
and development of the city “historic core” stimulate the de-
velopment of creative and cultural industries, providing in-
come and jobs for local people and businesses.

Finally, third, the city “historic core” is the aggregate of
tangible and intangible assets of the city cultural capital. The
preservation and development of the city “historic core” is
necessary to maintain the social and cultural structure of the
city. Social cohesion, community participation and the devel-
opment of social capital are greatly enhanced in an urban en-
vironment that reflects traditional cultural values and encour-
ages creative participation of local people [5].

Throsby developed the criteria for evaluating culturally
sustainable development, which allows modern economists to
assess the effectiveness of any strategy for the development of a
city, region, or state [5]. The evaluation criteria suggested by
Throsby are promoted by the United Nations and are used
around the world. These criteria are the following [5]:

1. Improving material and non-material well-being: im-
plies the balance between economic, social and cultural forces.

2. Equality between generations and preservation of cul-
tural capital: the current generation must be aware of its re-
sponsibility to future generations.

3. Fairness within the current generation: the distribution
of cultural resources must be fair.

4. Recognition of interdependence: politics has to admit
the relationships among economic, cultural and other vari-
ables within the overall system.

The criteria for evaluating culturally sustainable city devel-
opment suggested by Thorsby prove the economic efficiency

of an adaptive strategy for the development of the city “his-
toric core”. An adaptive strategy for the development of the
“historic core” includes reusing buildings in historic centers,
as well as restoration of previously destroyed heritage sites.
Such a strategy for the development of the “historic core” was
chosen by the administrations of many Ukrainian cities and
towns. It made Lviv, Chernihiv, Odesa, and so on recognizable
and attractive on the scale of “willingness to pay”. This strat-
egy ensures the sustainable development of the city and the
local population, and also forms the attractiveness of the city
and its infrastructure for public and private investments.

Public and private investments in the restoration and de-
velopment of the “historic core” of large and small cities can
be interpreted as a process linking the economic, social and
cultural development of an urban complex in accordance with
the principles of sustainable development and prosperity of
the society. Many cities around the world have followed this
development path, which has brought significant benefits to
their residents and future generations [5].

The modern economic organization of the cultural sector
and the behavior of producers, consumers and governments in
the cultural sector are based on carefully developed and proven
theories and models. Economic analysis and econometrics in the
domain of culture make it possible to calculate the effectiveness
of any chosen strategy for the development of culture and cul-
tural industries on the scale of a city, region, or state. Currently,
the researchers of Borys Grinchenko Kyiv University are work-
ing on studying the possibilities of a higher education institution
to form a specific value system, or, in Martin Heidegger’s termi-
nology, “correctness of the view” [11]. Of particular interest is
the study on the relationship between the goal of a higher educa-
tion institution “to form a specific value system” and the changes
making this “formation of a value system” more dynamic and
more structured. The possibility of managing the changes that
arise when promoting a new system of values is investigated.

The interest is due to the fact that Borys Grinchenko Kyiv
University is a higher education institution of Kyiv communal
property. The connection between the University and the city
is not only territorial, but also organizational. The University
must fulfill its historical mission — to form a system of values,
in which the “historic core” of Kyiv occupies an important
place. For the effective fulfillment of the mission, the Univer-
sity administration has completed some amount of work, i.e.:
a) developed a strategy for the formation of a specific value sys-
tem at the University and ensured its funding; b) carried out the
necessary organizational work with the personnel and devel-
oped behavior models; ¢) created conditions for the students to
test the prescribed roles; d) organized the control over the
quality of the strategy implementation, and so on. The Univer-
sity administration considers the promotion of the strategy for
restoration and development of Kyiv “historic core” as a long-
term perspective that determines the value-behavior relations
between the University graduates and the University location.
The strategy is aimed primarily at promoting a “specific” value
system, which is based on the early class of Kyiv “historic
core”, and not on its modern postmodern appearance.

An additional incentive for studying this issue is the emerg-
ing interest on the part of Kyiv City State Administration to
increasing the significance of the heritage or “historic core” of
Kyiv in the existing value system of Kyiv residents. However,
the new legislative framework of Ukraine provides for the sup-
port of citizens in cases of changing the city development strat-
egy [12]. Therefore, the Kyiv city administration is interested
in updating the value system based on the significance of the
“historic core” of Kyiv.

Therefore, Borys Grinchenko Kyiv University is focused on
promoting a “specific value system” among students, in which
their attitude to the “historic core” of Kyiv occupies an impor-
tant place. The formed value system is coordinated and support-
ed by the Kyiv City State Administration. However, value system
formation causes changes that oppose and influence the process
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of formation of a “specific value system”. The researchers of Bo-
rys Grinchenko Kyiv University were tasked with developing a
mechanism for change management, and in such a way that the
changes do not oppose the fulfillment of the mission entrusted to
the University, but, on the contrary, favor its implementation.

To solve this problem, the authors of the proposed study
used the methods and tools of the cultural economics. Namely:

The Theory of Basic Human values [1], which was devel-
oped by S. Schwartz on the basis of Geert Hofstede’s Cultural
Dimensions Theory [10].

The model of Langstedt and Manninen, which removes
possible inconsistencies between the change recipients’ values
and the changes themselves by incorporating core values in
their relation to changes. The model was developed on the ba-
sis of management reports, thus, it focuses exclusively on prac-
tical implementation [13].

The formed value system and the changes that it causes are
closely interrelated. This relationship is explained by the na-
ture of the value, which in itself tends to openness (i.e., to
manifestation), thereby by motivating an individual to change
[10, 14]. Values are cognitive representations of basic needs
that are used to evaluate situations [1]. The importance of ba-
sic needs is different for different for people and groups, which
leads to various interpretations of situations.

Values are based on social, psychological and biological
needs and correspond to the needs of the society to be orga-
nized [1, 7].

Initially, the connection between the value system formed in
the society and the changes in the society behavior was proved
by Hofstede’s Cultural Dimensions Theory [10]. Hofstede de-
veloped the model based on factor analysis. The Hofstede mod-
el has been modernized several times and its capabilities have
attracted the attention of specialists in the field of intercultural
psychology research, international management and intercul-
tural communication. Several decades later, Schwartz used Hof-
stede’s theory to create the Theory of Basic Human Values [1].
Without going into details, it can be noted that the Schwartz
Theory of Basic Values allows calculating, for example, the reac-
tion of consumers to advertising calls aimed at changing the city
development strategy. The reaction of consumers is determined
by the value system that dominates the local population.

According to the Schwartz theory, value systems form a
circular motivational continuum that determines the behavior
of producers and consumers. Values in a value system are
structured according to their relative importance and orga-
nized in a value hierarchy. This means that some values prevail
over other values and are guiding in the value system [1, 5].

However, the Schwartz theory of basic values explains only
the relationship between the value system and the process of
change. The theoretical rationale for why and when value priori-
ties in relation to change lead to negative or positive attitudes to-
ward change is provided in the Léngstedt and Manninen model
[13]. The Langstedt and Manninen model details the relation-
ship between the value formation and the goal of change, shifting
the focus from the process of change to the goal of change.

According to the Langstedt and Manninen model, if the
formation of a “specific value system” or “correctness of view”
in the city development strategy and its “historic core” does
not correspond to the formed prioritized values of the citizens
(their guiding principles), then the change recipients (citizens)
will most likely negatively respond to the promoted new city
strategy and the value system. Negative attitudes are explained
by the fact that people always seek to align their actions with
their value system, and feel comfortable in an environment
that is consistent with their governing values [1, 13].

However, values are not an established social product. It is
a complex neurobiological process that is subject to change
[14]. Values can be actualized or activated. Modern technolo-
gy makes it possible to purposefully and selectively influence
the existing hierarchy of values, simulating positive or negative
consequences for their manifestation [1, 13, 14]. Depending

on the consequences of the impact of technology, values can
enhance their persistence of manifestations, or, conversely,
they can change or even be replaced with new values. The hi-
erarchy of the value system among the change recipients is
flexible, so values can not only be moved in the hierarchy, but
also be replaced with new values [15].

The model of Langstedt and Manninen reveals the rela-
tionship of the necessity to form a “specific value system” to:
a) the need of citizens to change the value system; b) the choice
of methods to change the existing value system; c) creating at-
tractiveness of the new value system. In general, the Langstedt
and Manninen model helps to establish the willingness of citi-
zens to change the structure of their value system.

The research into the relationship between changes and
the value system shows that different values are associated with
a positive attitude towards different types of changes [13, 15].
N. Sverdlik and S. Oreg measured the values of university em-
ployees and their identification with the university before and
several months after the forced relocation of the University
campus [15]. The results of the study show that changes in the
value system and identification of the University employees
with the team depend on the degree of anxiety caused by
changes and on the specific combination of personal values
and the type of changes. Personal values of people (preserva-
tion and openness to change) interact with the type of change
(imposed or voluntary). The more anxiety the change causes,
the more resilience and rejection of change people have. In the
study by N. Sverdlik and S. Oreg, anxiety reduced the identifi-
cation of a personal value system with the University [15].

The research by N. Sverdlik and S.Oreg reveals the way to
effectively promote a new value system. The study points to the
important role of change managers, who determine and influ-
ence the relationship between the formed value system and the
changes that are caused by the formation of a new value system.
The challenge for change managers is to reduce anxiety about
upcoming changes and their consequences for the change recipi-
ents. The social construction of associations between values and
situations implies that change managers eliminate, or at least re-
duce, a mismatch between values and change by means of their
actions during and after change initiatives [13]. Thus, communi-
cation between changes and change recipients, or “change mes-
sages”, can mitigate inconsistencies and reduce anxiety. Change
managers must organize the promotion of change as a useful and
necessary product for the value system of the change recipients.

The study, Social construction of the value-behavior rela-
tion, presents three experiments in which the authors demon-
strate the plasticity of the relationship of value to behavior un-
der the influence of constructing certain behavior forms [16].
The authors of the study proved that although personal values
are universal principles that determine behavior, modeling of
cultural and historical context influences the ways of values
embodiment. The proposed conceptualization reveals the ca-
pabilities of change managers. It points to the social basis of
value behavior and the role of public discourse in the manage-
ment of value-expressive behavior [16].

Thus, the consequences that changes have on the formed
system of values are malleable and socially constructed. The
connection between the formed system of values and the
changes that this formation causes is not deterministic. In
practice, this means that a change manager can influence the
fact that the values triggered by the change are not alarming.
In fact, the recipients of changes are open for communication
with change managers. They can be persuaded of the positive
effect of change on the prioritized values and thereby anxiety
and resistance to change reduce.

The Schwartz Theory of Basic Values proves that people are
emotionally motivated to align their actions with their values [1].
Therefore, a new strategy of Kyiv and the attitude towards its
“historic core” should be maximally consistent with the domi-
nant system of values of Kyiv residents. Reconciliation, i.e.,
clarification and communication with the people of Kyiv, actu-
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alizes the goal of change, and not the process of change itself.
Change managers shift focus to the goal of change and reduce
anxiety about the change process itself. They determine to what
extent the change recipients (Kyiv residents) are ready to accept
the new strategy, i.e., to what extent the formed system of values
correlates with the changing system of values and, using the sys-
tem of messages, reduce anxiety from upcoming changes.

Conclusions. Thus, the methods and tools of cultural eco-
nomics make it possible to manage the changes that are caused
by the promotion of a new system of values by a higher educa-
tion institution. The results obtained are used in the practice of
Borys Grinchenko Kyiv University.

The study revealed the relationship between the value sys-
tem and behavior, on the one hand, and the changes that val-
ues and behavior cause, on the other hand. In particular, the
Schwartz Theory of Basic Values and Langstedt and Mannin-
en model allowed the authors to prove the following:

1. The system of values and its manifestations in practice sig-
nal the readiness of the city residents to accept or reject changes.

2. The success of promoting a new value system depends
on the alignment of the initiative to change the existing value
system with the values of change recipients.

3. In cases where a mismatch is found between the pro-
moted value system and the values of the recipients, it is neces-
sary to establish close communication with the change recipi-
ents in order to remove anxiety from the expected changes and
make the changes attractive.

4. Anxiety is eliminated by messages that convince the change
recipients of positive consequences of change for their value sys-
tem and the negative consequences if they reject changes.

The research results and literature review show that a mis-
match between personal values and change goals negatively
affects readiness for change. The results obtained prove that
when planning change initiatives, managers should be aware of
the value priorities of the change recipients and understand
how changes affect the alignment of their value priorities with
the upcoming changes. Managers should assess the degree of
anxiety the change will cause and provide adequate communi-
cation to address potential inconsistencies between the result
of changes and the change recipients’ values.
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Merta. JlocniguTy MexaHi3M yNpaBjiHHS 3MiHaMu, 110
3aro/i10I0ThCS B pe3y/bTaTi TPOCYBaHHS HOBOI CUCTEMMU LIiH-
HOCTE BULIMM HaBYaJbHUM 3aKJIAJIOM.

Metoauka. JlociimkeHHs1 aBTOPiB I'PYHTYBaJIOCsl Ha Me-
TOJaxX i iIHCTPYMEHTaX €eKOHOMiKM KYJIbTYpH, 1110 JO3BOJISIIOTh
y TOBHIl Mipi pO3KPUTH 3B’I30K MiX CUCTEMOIO LIIHHOCTEH i
MOBEIiHKOIO, 3 OMHOTrO OOKY, i 3MiHaMU, 110 LiIHHOCTI i Mo-
BelliHKa 3aBAa€, 3 iHIIOTO OOKY. ABTOPU BUKOPUCTOBYBAJIU
METOJNl MOJIEIIOBaHHS, MOPiBHSAJIBHOIO aHalli3y, cTpaTeriy-
HUM i CHCTEMHMI TiAXOAM 10 aHaJli3y EKOHOMIUHOI Ta yrpaB-
JIIHCBKOI OpraHiszallii cekTopa KyJabTypM il TOBEAiHKOIO BU-
POOHMKIB i CITOXXMBaYiB.

PesyabTaTu. JlocninkeHHs aoseso, mo: 1) cuctema 1iH-
HOCTe i 11 TposIBM Ha MTPaKTH1li CUTHATi3YIOTh IIPO TOTOBHICTh
MEIIKaHIIiB MiCTa MpUiMaTH a0o BiIXUISATH 3MiHU; 2) YCIIilI-
HICTb MPOCYBaHHSI HOBOI CUCTEMU IIIHHOCTEMN 3aJeXUTh Bil
Y3rOIKEHHSI iHilliaTUBU 111010 3MiHU iCHYIOUOI CUCTEMM IliH-
HOCTE 3 IIIHHOCTSIMU Ofep>KyBadiB 3MiH; 3) HEy3TOIKEHICTh
MiX CHCTEMOIO LIIHHOCTEM, 110 TPOCYBAETHCS W LIIHHOCTSIMU
O/IepKyBauiB YCYBA€ThCS KOMYHIKalli€l0 3 oOfepxKyBauaMu
3MiH. KomyHikaliisi cnpsiMoBaHa Ha YCYHEHHSI TPUBOTU Bifl
OYiKyBaHMX 3MiH i pOOMTb 3MiHU TTPUBAOIMBUMU JIJISI OLEPKY-
BauiB; 4) TpUBOra yCyBa€ThCS MOBITOMJIEHHSIMU, 1110 TIEPEKO-
HYIOTb OfiepKyBaua 3MiH 100 MO3UTUBHUX HACIIKIB 3MiH
JIJIS IOTO CUCTEMM LIHHOCTEH i 111010 HeraTUBHUX HACJIiIKiB,
y pasi, K10 oJepXKyBay BiIMOBJISIETbCS Bijl 3MiH.

HaykoBa HoBu3HA. 3aCTOCYBaHHSI TeOpii OCHOBHUX LIiH-
Hocreii [1IBapua it momeni Langstedt i Manninen n1o3Boimio
aBTOpaM JOCIIUTU MEXaHi3M yIpaBliHHS 3MiHaMH, 110 3a-
MOJiI0I0THCS B pe3yJibTaTi MPOCyBaHHS HOBOI CUCTEMU LIiH-
HOCTEl BUILIMM HAaBYAJIbHUM 3aKJIaI0M.

IIpakTiyna 3HaumMicTh. OTpUMaHi pe3yIbTaTH T03BOJISI-
10Tb €(PEKTUBHO BUKOPUCTOBYBATU METOIU Ta iHCTPYMEHTHU
€KOHOMIKH KyJIbTYpH TIpu (hOpMYBaHHi Ta TpOCyBaHHiI HOBOL
CUCTEMM LIIHHOCTEN BUIUM HaBYAJIbHUM 3aKJIaJIOM.

KoamouoBi ciioBa: exoromixa kyaemypu, Kuie, cucmema yin-
Hocmell, YHigepcumem, YNPABAIHHA 3MIHAMU, UIHHICHO-noge-
dinkoai 6i0HOCUHU
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