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1. Onuc HAaBYAJIBLHOI AMCHUILTIHA

HaiimenyBaHHS MOKa3HUKIB XapakTepHCcTUKa JUCIUILTIHY 32 popMamu
HaBYaHHS
JICHHA
Ino3eMHa MoBa 3a npodeciiHuM CpSIMyBaHHIM

Bun nucriunnign 000B’s13K0Ba
MoBa BHKIaJaHHA, HAaBYaHHA Ta OIIHIOBAHHS aHTIIHACHEKA
3aranpHUI 00CAT KPEeAUTIB/TOUH 4/120
Kypc 2
Cemectp 3 4
KinpkicTh 3MICTOBUX MOJYJIIB 3 pO3NOIIIOM 4 (2/2)
OO0csr KpeauTiB 2 2
OO0csr roanH, B TOMY YHUCII: 60 60
AynuTtopHi 38 34
MonynbHUN KOHTPOJIb 4 4
CemecTpoBHil KOHTPOJIb 15 15
Camocriitna po6ora 3 7
dopma ceMecTpOBOI0 KOHTPOIIO 3aJliK eK3aMeH
Oco061B1 yMOBH PO3MOALT HA MIATPYITH

2. MeTa Ta 3aBJaHHA HABYAJILHOI JMCIHHUILIIHA

MeTta HaBYAJbHOI AUCHUIUIIHUM «[HO3eMHa MoOBa 3a MpOQeciiHUM CHIPSMYBaHHAM» —
BJIOCKOHAJICHHSI YMiHb YCHOTO 1 TTMCEMHOTO CITIJIKYBaHHS CTYJCHTIB aHTJIIHCHKOIO MOBOIO B MEXKax
BU3HAYEHOI TEMAaTWKH, Yy TOMY 4YHCIi NpodeciiiHoi, BIAMOBIIHO A0 MTOTped MIKKYJIBTYPHOTO
CIUIKyBaHHS Ta MpodeciiiHol mArOTOBKY 3a (paxoM.

3aB1aHHsA HABYAJbLHOI JMCHUILTIHU «[HO3eMHa MOBa 3a mpodeciiHUM CHPSIMYBAHHIM) —
chopMyBaTH y CTYJICHTIB MOBJICHHEBY iHIIOMOBHY KOMIETEHIiI0: 3HAHHS TEMaTHUYHOI JIEKCUKH,
3ac00iB BUPaXEHHA CTPYKTYpPHOI oOprasizamii TEKCTy Ta JIEKCHYHHUX 3ac00iB BUPAKCHHS
KOMYHIKaTHBHO1 1HTEHIIIl; YMIHHS BECTH diaJior, MOOyJAOBaHWI Ha peajbHId ab0 CHUMYJIbOBaHIM
CHUTYyaIlil Ta BUIPHO BECTH PO3MOBY 3 HOCIIMHU MOBH; YMiHHS CHOpUHAMATH Ha CIIyX Pi3HOKaHPOBI
ABTEHTUYHI TEKCTH; 3/IaTHICTh BUKJIAAaTH CBOIO IYMKY Ta MPOIYKYBAaTH 3B’ SI3HUN MTUCHMOBHM TEKCT
3 HAJISKHUMHU 3’€JHYBAIbHUMH (ppa3zamu, 10 JAONOMAraioTh YHWTAueBi OPIEHTYBATUCS B TEKCTI,
BIJIMOBITHO JI0 TIEBHUX THIIIB TEKCTY 3 JOTPUMAaHHSM IMapaMeTpiB KOMYHIKaTHBHO-CTUJIICTUYHOT
JOLIIBHOCTI Ta MOBHOI MPaBMJIBHOCTI; YITKO CTPYKTYpyBaTH TEKCT — BCTYII, TOJIOBHA YacTHHA 1
BHCHOBOK; BOJIOJIHHS PI3HUMHU BHJAMH MOBJICHHEBOI AISUTBHOCTI B CHUTYAIlisIX MIDKKYJIBTYPHOTO
CIUIKYBaHHSI.

Crnpustt  (pOpMyBaHHIO TPOTPaAaMHUX 3araJibHUX Ta (axoBHX KOMIIETEHIIINH 3acobamu
1HO3eMHOT MOBH, BU3HaUEHHUX OCBITHBO-TIpo(deciiiHoro nmporpamoro (061.00.02 Peknama i 3B’s13kH 3
TPOMAJICHKICTIO) TIATOTOBKH 3a MepmuM (OakaaaBpChKUM) PIBHEM BHUIIOI OCBITH 31 CHEIIaIbHOCTI
061 XKypnamnicTtuka, a came:




3K-1 3gaTHicTh 3aCTOCOBYBATH 3HAHHS B MPAKTUYHHUX CUTYALIAX

3K-4 3naTHicTh 10 MONTYKY, 0OpOOJICHHS Ta aHaIli3y 1H(GOpMAIIii 3 PI3HUX JHKEPE
3K-6 3narHicTh A0 ajanraiiii Ta aii B HOBii cUTYyaIlii

3K-8 3xaTHicTh, HaBYATHUCA 1 OBOJIOAIBATH HOBMMU 3HAHHIMHA

3K-12 31aTHICTH CHITKYBaTHCS 1HO3EMHOIO MOBOIO

3. Pe3yabTaTy HABYAHHS 32 JUCHUILTIHOIO
Y pe3yabTaTi BUBYEHHS] HABYAJIbHOI JUCHMIIIHM CTY/IeHT NOBHHEH
3Hamu:

- 3MICT Ta peAMET BUBYCHHS IHO3EMHOI MOBH 3a NPO(eCciiHUM CIIPSIMYBaHHSIM;

- CHUHTaKCH4YHI, CCMaHTHYHI Ta (D)OHETUYHI ITpaBUjIa 1 3aKOHOMIPHOCT1 aHTJIIHCHKOI MOBH;

- IPO Pi3HI BUIM B3a€MOii, OPMH CIIBPOOITHUIITBA B YMOBAX Pi3HUX COLIAIBbHUX BiTHOCHH;

- TIpaBWJa YCHOI Ta MUChMOBOI KOMYHIKAIlli 1IHO36MHOIO MOBOIO;

- 3aKOHH MyOJIIYHOT KOMYHIKaIlii Ta 0COOIMBOCTEH MaHINMyJIATUBHUX TEXHOJIOT1H;

- TPUHIUMIIKA OCOOMCTOT BIMOBIJATHHOCTI 32 BUKOHAHHS CIIJIHBHUX POOIT.

emimu:

- BOJIOJIITH MpaBUJIaMU YCHOI Ta MHCbMOBOI KOMYHIKaIlli IHO36MHOIO MOBOIO;

- PO3BHBATHU ¥ MiATPUMYBATH Ha SIKICHOMY piBHI IPOQeCciiiHy TisIbHICTB;

- BHUKOHYBATH CHUIBHY MIsUTbHICTh, OPraHi30BYBATH 1HIIMX JIIOJIECH ISl B3AEMHHX I B yMOBax
PI3HHUX MOJIeNel B3aEMOIIT;

- Oparu aKTUBHY Y4YacTh y MMyOII4HIN MisUTBHOCTI;

- JEMOHCTPYBAaTM BHCOKMH  CTWJIb KyJbTYpH MOBJCHHSA, PUTOPUYHOI  KYJIbTYpH,
KOMYHIKaO€IIbHICTh, TOJICPAHTHICTH;

- 3acTOCyBaTH METOIMKH BEJCHHS €()eKTUBHHUX MEPEroBOPIB B rayrysi pekiaamu ta PR;

- 3aCTOCOBYBATH TEXHOJIOTil OpPMyBaHHS IPOMAJICHKOT JYMKH, PO3ITi3HABATH Ta MOTEPEIKATH
MaHIIyJIATUBHI TEXHOJIOTI, (POpPMYyBAaTH BIACHUN CTHIIb CIIJIKYBaHHS 1 MyOJIYHUX BUCTYIIIB,
BUIBHO OTIEpYBaTH 3ac00aMU HeBepOATbHOT KOMYHIKAIIii;

- e(}eKTUBHO 1 THYYKO BHMKOPHCTOBYBAaTH AaHIJIINCBKY MOBY B PI3HOMaHITHHUX CHTYaIlisX
COIIaTbHOTO, HABYAJIbHO-AKaIEMIYHOTO Ta TPO(ECIiHOTO CIIIKYBaHHS;

- PO3YMITH pI3HOMAaHITHI CKJagHI TEKCTH BEIMKOro OOCATY 1 pO3KpUBATH IMILTILUTHY
1H(opMaIlifo, Mo MICTUTHCS B HUX;

- BHCJIOBJIOBaTHCA BUIBHO 1 CIIOHTaHHO, HE BIJUyBalO4d OpaKy MOBHHMX 3aco0iB Jyis
BUPAKCHHS TYMKH;

- BUCIIOBJIIOBATUCS 3 HEOOXITHUM CTYIEHEM JEeTalli30BaHOCTI M TEeMAaTHYHOI CKJIaTHOCTI,
JEMOHCTPYIOUH BIJTbHE BOJIOJIHHS MPUHAOMaMU CTPYKTYpPHOI MOOYIOBH TEKCTY, 3aco0ammu
3B’A3HOCTI Ta IIJIICHOCTI Ha CYyNIEPCUHTAKCHYHOMY PiBHi;

- OIIHIOBATH ¥ aHAJI3yBaTH BJIACHUW HABYAJILHHUM JIOCBIJ Ta YIOCKOHAIIOBATH CBO1 HaBUaJIbHI
cTparerii.

PH 4 BukonyBaTu nomryk, 00po0JieHHsI Ta aHaji3 iHpopMallii 3 pi3HUX JHKEpe

PH 8 BuokpemiioBaTH y BUPOOHMYHMX CHUTyalisx (akTH, MOJil, BIJOMOCTI, MPOLECH, PO SKi

Opakye 3HaHb, 1 PO3KPUBATH CIIOCOOU Ta JpKepesa 3100yBaHHs THX 3HAHb

PH 12 BineHOo cminkyBatucs 3 NpodeciiHUX NHTaHb, BKIIOYAIOYM YCHY, NHCHBMOBY Ta

€JICKTPOHHY KOMYHIKAI[if0, IHO36MHOIO MOBOIO



4. CTpyKTypa HaBYaHHS 32 JUCHHUILIIHOIO
TematnuHuil TUIaH 14 IEHHOT PopMH HaBYaHHS

PO3MO/IT FOAMH MiK BUIAMH POGIT
Ayﬂmopia ‘é
Ha3Bu 3micToBHX MOayJIiB i Tem B = E § % ’E a ?E
E 5|8 218158 ¢: 88
> =l =52 8
CEMECTP 3
3microBuii MoayJs 1. Brands
Topic 1. Brands 7 6
Topic 2. Travel 6 6
Topic 3. Change 7 6
MonyJbHUI KOHTPOJIb 2 2
Pazom 22 18 2
3microBuii MoayJs 2. A Company Structure. Money and Advertising
Topic 4. Organisation 6 6
Topic 5. Advertising 9 8
Topic 6. Money 6 6
MonyJibHUI KOHTPOJIb 2 2
Pazom 23 20 2
IlinroroBKa Ta NPOXOMKEeHHSI KOHTPOJIbHHUX 3aX0/iB 15 15
Pa3om 3a 3 cemecTp 60 38 19
CEMECTP 4
3microBuii MoayJs 3. Doing Business across Cultures
Topic 7. Cultures 8 6
Topic 8. Human Recourses 6 6
Topic 9. International Market 8 6
MonybHUI KOHTPOJIb 2 2
Pazom 24 18 2
3microBuii MoayJs 4. Ethics and Competition
Topic 10. Ethics 7 6
Topic 11. Leadership 6 6
Topic 12. Competition 6 4




MoayabHU KOHTPOJIb 2 2

Pazom 21 16 2 3

IMigroroBka Ta NPOXOIKEeHHSI KOHTPOJbHUX 3aXO0iB 15 15

Pa3om 3a 2 cemecTp 60 34 19 7
Yceboro | 120 72 38 10

5. IIporpama HaB4YaJIbLHOI JUCUUILIIHU

YEAR II. TERM III

3MICTOBUM MOJYJIb 1. Bpenau.
INFORMATIVE MODULE 1. Brands.

Topic 1. Brands.

Vocabulary: brands and products, promotions, outsourcing production, problems with brands.

Grammar: revision of simple tenses, present simple and continuous.

Practical SKkills: discussing problems, writing an email.

Professional English: reading and discussing newspaper articles.
PexomenaoBaHi akepena: ocHoBHi [1; 2; 3; 4], noxarkosi [1; 2; 3].

Topic 2. Travel.
Vocabulary: travel experiences, traveler’s priorities, British and American travel words.
Grammar: future.
Practical Skills: making arrangements on the phone.
Professional English: reading and discussing newspaper articles.
PexomenmpoBani q:xepesia: ocHoBHi [15 25 3; 4], monaTkosi [15 2; 3].

Topic 3. Change.

Vocabulary: stressful situations, retailing, takeover, merger, acquisition.

Grammar: past simple and present perfect.

Practical SKkills: giving a presentation.

Professional English: reading and discussing newspaper articles.
PexomenaoBaHi mkepena: ocHoBHi [1; 2; 3; 4], noxarkosi [1; 2; 3].

3MICTOBUM MOJYJIb 2. CtpykTypa Komnasii. I'pomri i pekiama.
INFORMATIVE MODULE 2. A Company Structure. Money and Advertising.

Topic 4. Organisation.

Vocabulary: rank status, flexibility, management consultancy.

Grammar: noun combinations.

Practical SKkills: socializing: introductions and networking

Professional English: reading and discussing newspaper articles.
PexomenaoBaHi akepena: ocHosHi [1; 2; 3; 4], noxarkosi [1; 2; 3].

Topic 5. Advertising.
Vocabulary: advertising practices, advertising agency, advertising campaign.
Grammar: articles.




Practical Skills: writing a summary.
Professional English: reading and discussing newspaper articles.
PexomenaoBaHi akepena: ocuosHi [1; 2; 3; 4], noxarkosi [1; 2; 3].

Topic 6. Money.
Vocabulary: finance, trends, figures, investment.
Grammar: past and present tenses to describe trends.
Practical SKkills: dealing with figures.
Professional English: reading and discussing newspaper articles.
PexomengoBani q:xepesia: ocHoBHi [15 25 3; 4], nonaTkosi [15 2; 3].
YEARIL. TERM IV

3MICTOBUM MOYJIb 3. Miskky/1bTYpHi 0co61MBOCTI BeenHs Biznecy.
INFORMATIVE MODULE 3. Doing Business across Cultures.

Topic 7. Cultures.
Vocabulary: cultural awareness in business, idioms for talking about business relationships.
Grammar: modals of advice, obligation and necessity.
Practical Skills: writing a report. Planning a visit.
Professional English: reading and discussing newspaper articles.
PexomenaoBaHi akepena: ocHoBHi [1; 2; 3; 4], noxarkosi [1; 2; 3].

Topic 8. Human Resources.

Vocabulary: expressions for talking about job applications.

Grammar: -ing forms and infinitives.

Practical Skills: writing a letter and CV.

Professional English: reading and discussing newspaper articles.
PexomenaoBaHi akepena: ocHoBHi [1; 2; 3; 4], noxarkosi [1; 2; 3].

Topic 9. International Market.

Vocabulary: globalization, free trade, international trade.

Grammar: conditionals.

Practical SKkills: negotiating.

Professional English: reading and discussing newspaper articles.
PexomenmgoBani q:xepesia: ocHoBHi [15 25 3; 4], nonaTkosi [15 2; 3].

3MICTOBHUM MOJIYJIb 4. ETnka i KOHKypeHis.
INFORMATIVE MODULE 4. Ethics and Competition.

Topic 10. Ethics.

Vocabulary: unethical activities, honesty, dishonesty.

Grammar: narrative tenses.

Practical SKkills: problem solving.

Professional English: reading and discussing newspaper articles.
PexomenpoBani q:kepesia: ocHoBHi [15 25 3; 4], nonaTkosi [15 2; 3].

Topic 11. Leadership.

Vocabulary: qualities of a good leader, leadership training, character.

Grammar: relative clauses.

Practical Skills: decision-making.

Professional English: reading and discussing newspaper articles.
PexomenaoBaHi akepena: ocHoBHi [1; 2; 3; 4], noxarkosi [1; 2; 3].



Topic 12. Competition.

Vocabulary: idioms from sport to describe competition.

Grammar: Passives

Practical Skills: negotiating.

Professional English: reading and discussing newspaper articles.
PexomenaoBaHi akepena: ocHoBHi [1; 2; 3; 4], noxarkosi [1; 2; 3].



6. KoHTpOo/1b HABYAJILHUX JOCATHEHD

6.1. Cucrema ouiHIOBAHHSI HABYAJILHUX JOCATHEHb CTY/ICHTIB

'E Cemectp 3 Cemectp 4
<
"; o Monynb 1 Monymns 2 Momyb 3 Monynb 4
. . E E < B < B < B m
Bun pgisneHOCTI cTyIeHTa E E[ é 2 E g é 2 E g é 2 E g % §
S | o ) S g 2 = S - = S
S| 25 SE|REE SE|EE s g 8 2 ﬁﬁ
= EE 58|25 52| 5 52|58 L
S| g8 % g8 %° | §2| £E| g%
BiaBigyBaHHS JEKITIHA
BinBimyBaHHs ceMiHaApCHKUX
3aHATH
BiaBigyBaHHS TPaKTUIHUX 1 |9 9 10 |10 8 8 9 9
3aHATH
Po6ota Ha cemiHapchbKOMY 10
3aHTTI
PoboTta Ha npakTHUYHOMY 10 19 |90 |10 [100 |8 80 9 90
3aHITTI
JlaGopatopHna poboTa (B TOMY 10
YUCII1 I0MyCK, BUKOHAHHS,
3aXHCT)
Bukonanus 3aBnaHp 11 5 |2 10 |1 5 2 10 2 10
CaMOCTIHHO1 POOOTH
Bukonansst MotynipHOL pobot | 25 | 1 25 |1 25 25 1 25
Pazom - - - -
Pa3zom 3a cemectp 274 257
Po3paxyHok koedilieHra: 274/100=2,74 257/60=4,28
K=2,74 K=4,28
6.2. 3aBaaHHs 1Js1 CAaMOCTIiHHOI po00TH Ta KpHUTePii il OHIHIOBaAHHS.
I cemecTp
N Hassa temu Kinpkicts [KiabKicTh
3/1 TOIMH OaiB
3MICTOBHM MOJIYJIb I. Brands 2 10
1 [Brand Stretching. 1 5
2 |Innovations in Our Life. 1 5
3MICTOBUM MOJYJIb II. A Company Structure. Money and 1 5
Advertising.
3 |Advertising and Manipulation. 1 5
Pazom 3 15




II cemecTp

10

3/1

HasBa Temu
TOOUH

Kinexicts [KinbkicTh
OaiB

3MICTOBHUI MOJYJIb III. Brands 4

10

1 |A Story of Success.

5

2 |Decision-making.

3MICTOBUM MOJYJIb IV. A Company Structure. Money and
Advertising.

2
2 5
3 10

3 |Responsible Business. 1 5

4 | The Brand Platform. 2 5

Pazom

20

KpuTepii oniHIOBaHHSA caMOCTiiiHOI po00TH

Ban

Kpurepiii

CTYACHT 3aCBOiB TECOPETUYHMU Marepiall, KM BUHECEHHH Ha CaMOCTiiiHy poOorty,
3aCTOCYyBaHHsS g O(GOpMIICHHS pe3yJbTaTiB CaMOCTIMHOI pOOOTH HE TUTBKU
PEKOMEHI0BAHO1, a i JOAATKOBOI JIITEpaTypH Ta TBOPUYOTO MiJXOAY; YiTKE BOJIOMIHHS
MOHSATIHHUM arapaToM, TEOpPi€l0; BMIHHS BHKOPUCTOBYBAaTH iX MJII BHKOHAHHS
KOHKPETHUX MPAKTUYHUX 3aBAaHb, pO3B'si3aHHs cuTyaliil. OQopMIIeHHS pe3ybTaTiB
CaMOCTIMHOT pOOOTH MOBUHHO OYTH JIOTIYHUM Ta MOCJIIJIOBHUM.

CTYACHT 3aCBOiB TEOPETHYHHUI Marepiaj 3 BiANOBIJHOI TEMH, KM BUHECEHUH Ha
CaMOCTiliHy po0OTy, HasBHE BMIHHS OpIEHTYBaTUCA B HBOMY, YCBIJIOMJICHE
3aCTOCYBAaHHS 3HAHb JUIS PO3B'SI3aHHS MPAKTHYHUX 3a/1a4; 32 YMOBH BHUKOHAHHS BCIX
BHUMOT, sIKi TiepeadaueHo s omiHku "S 6amiB'", mpu HAsIBHOCTI HE3HAYHUX MOMMIIOK
a0o He 30BCIM TMOBHMX BHCHOBKIB 3a Oj€p)KaHUMH pesynbraTamu. OdopmiieHHS
BHKOHAHOTO 3aBJIaHHSI 3 CAMOCTIMHOI poOOTH Ma€ OYTH MOCIIJOBHHM.

CTYJCHT HE MOBHICTIO 3aCBOIB TeMY JJIsI CAMOCTIMHOTO OIMPAIIOBAHHS HE JOCKOHAJIO
BOJIOJIE OCHOBHHUMHM IIOHATTSMHM Ta IIOJ0KEHHSMHM HaBYaJIbHOI JUCIAILIIHH,
HEBIICBHEHO OPIEHTYEThCS B IMEPLIODKEpeNaX Ta pPEeKOMEHJIOBaHii iteparypi,
HETIEPEKOHJINBO BIJIMOBI/Ia€, AOJATKOBI MUTAaHHS BHUKIWKAIOTh HEBIEBHEHICTH ab0
BiJICYTHICTh 3HAHb.

CTYJICHT HE OIlaHyBaB HaBUYAJIbHUN MaTepiaji 3 BiAMOBITHOI TEMH UIsI CAMOCTIHHOTO
OTIPAIIOBAHHS, HE 3HAE OCHOBHUX IMOHITH 1 TEPMIHIB HAayKOBOi AWCIUILIIHU, HE
OPIEHTYETHCS B TEPIIOHKEpETaX Ta PEKOMEHIOBaHIN JIiTepaTypi, BIICYTHE HAYKOBE
a00 JIoT1YHE MHUCIECHHS.

6.3. ®opMu npoBeaeHHsSI MOAY/JIbHOI0 KOHTPOJIIO Ta KPUTePii OLiHIOBAHHS.
BukoHaHHS MOYJIBHUX KOHTPOJBHUX POOIT 3MIHCHIOETHCS y BUIIISII MUCBMOBHUX, TECTOBHX

3aBJaHb.

TecToBi 3aBmaHHsS 3ampOINOHOBAaHI y BUIJISAI TECTY MHOXXHMHHOTO BHOOpY abo TecTy Ha
3HAXOPKCHHS BIMOBITHOCTI, JIe KOKHA MPaBWJIbHA BIAMOBIAb OIIHIOETHCSA B 1 Oam, abo y BUTIISIAL
ece, B SIKOMy CTYJISHTH MarOThb BHCJIOBUTH BJacHy IyMKy. Ece omiHioerbcs y 25 OaniB 3a

KPUTEPISIMH: TpaMaTUKa, JIEKCHUKA, JIOTTYHICTh Ta MOCTiI0BHICTb.

MonynpHUl KOHTpPOJb 3HAHb CTYJEHTIB 3MIMCHIOETbCS IIICHIS 3aBEpIICHHS BUBYEHHS

HaBYaJIBLHOTO MaTepialy 3MiCTOBOTO MOTYJIS.



11

ban Kpurepii

24-25 Tect: cTyieHT BUKOHAB BCi 3aBAaHHS MPAaBUIIBHO 200 3 | MOMMIIKOIO.
Ece: cTyneHT OT14HO 1 TOCITIIOBHO MTPaBUJILHO apTYMEHTYBAB 1 BUKJIAB CBOIO
TOYKY 30Dy, 3po0uB 10 1 ekcnuHoi Ta/ab0 rpaMaTuyHOl MOMUIIKH.

20-23 TecT: cTyneHT BUKOHAB 3aBJIaHHsI, 3POOMBIIHN 2-5 TOMIIIOK.
Ece: cTyneHT BUCIOBUB OCHOBHY AYMKY 13 3alPOIIOHOBAHOI TE€MHU, 3pOOUB 10
5 JNeKCMYHHMX Ta/ab0 TpaMaTHYHMX MOMHUJIOK a00 HE3HAauyHI HETOYHOCTI
CTOCOBHO JIOT1YHOI Ta MOCJIiIOBHOI MOOYIOBH TBODY.

15-19 Tect: CTyIeHT BUKOHAB 3aBIaHHs, NOMyLIEHO 6-10 moMuiok.
Ece: crynent 3po6uB mo0 10 mekcnyHUX Ta/ab0 TpaMaTUYHUX MOMHJIOK ab0
moOy/TyBaB TBIp 3 MOPYIICHHM JIOTIKH Ta MOCII0BHOCTI, 110 MPUBOJIUTH 0
HOro yCKIJIQHEHOTO PO3YMIHHSL.

10-14 Tect: CTyIeHT BUKOHAB 3aBllaHHs, AomyiieHo 11-15 momunok.
Ece: crynment 3po6uB m0 15 nmekcnyHMX Ta/ab0 TpaMaTUYHUX MMOMHJIOK abo
nmoOyyBaB TBIp 31 3HAYHUM TOPYIICHHSM JIOTIKM Ta TOCIITOBHOCTI, IO
MPUBOJIUTH JI0 OT0 YCKJIAJHEHOTO PO3YMiHHSL.

5-9 Tect: CTyIeHT BUKOHAB 3aBJIaHHs, AOMYIIEHO 16-20 mOMUIIOK.
Ece: crynent 3po6uB m0 20 neKCHYHUX Ta/ab0 TpaMaTUYHUX MOMIJIOK abo
o0y TyBaB TBIp, KU CKIAAAETHCS 3 JEKUIBKOX PEUYCHb, HE MOETHAHUX MiX
c00010 aHi JIOTIYHO, aHl ITOCIIITOBHO.

0-4 TecT: cTyaeHT BHKOHaB 3aBIaHHsA, JomymieHo 21-25 momwuiok abo He

BHUKOHAB TECTOBOI'O 3aBAaHHA.
Ece: crynenT 3pobuB 10 25 JeKCHYHUX Ta/ab0 TpaMaTHYHHUX MOMHUJIOK a0o
HE€ BUKOHAB 3aBJIaHHA.

6.4. ®opMu nNpoBeICHHSI CEMECTPOBOr0 KOHTPOJIIO Ta KPUTEPii OLliHIOBAHHS.
[TincymkoBe OIiHIOBaHHS (€K3aMEH) CKJIQa€ThCs 3 JBOX 3aBIaHb: JEKCUKO-TPAMATUYHOTO
tecTy(40 3anuTanp) Ta ece Ha 3anponoHoBaHy Temy (250-300 cimiB).
JIeKCHKO-TpaMaTUYHUN TECT CKJIAJAE€ThCSA 3 MUTaHb MHOXHHHOTO BHOOpPY, MPaBUIBHO /

HCIIPAaBUJIBHO,

TEKCTY 3 TIPOIMYIIEHUMHU CIIOBaMH Ta 3aBAaHHS 3 KOPOTKOO Biamoimmw. Beworo 40

MATaHb, K1 OL[IHIOIOTECA B 30 Oais.
['pamatuyHi TeMU:

articles;

verb tenses;

active and passive voice;
conditional sentences;
modal verbs;

infinitives & gerunds.

Ece (250-300 cniB) omintoetbest y 10 6amiB. Kpurepii oriHioBaHHS: BIAMOBIIHICT, 3B'SI3HICTD,
T'paMaTU4Ha KOMHGTGHTHiCTB, JICKCHUYHa KOMHGTGHTHiCTB. d)opMa BUKOHAHHA - IINCbMOBA

6.5 OpieHTOBHMI MepeJIiK TeM JJIsl CEeMeCTPOBOI0 KOHTPOJII0

1. Why do people buy brands?

2. How can companies make customers loyal to their brands?

3. What do you enjoy about travelling? What irritates you most of all while
travelling?

4. What are important things showing a person’s status at work? How important are
they for you?

5. Describe good and bad qualities of an organization. Explain your choice.
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6. What incentives would you suggest to you company to improve its employees
performance?

[e BN

What has been the most significant change in your life? Write about it.
Which situations in your life would you find the most difficult to deal with?

9. What changes would you suggest for big supermarkets in your city/town to
become more competitive?
10. What is your attitude to money (lending and borrowing, saving and spending,
paying taxes, paying for someone in a restaurant)?
11. Imagine your company sales data within the last year. Describe trends in sales
using verbs of movement.

12.
13.
14.

disadvantages?

15.
16.
17.

What is the role of advertising?
What advertising practices do you find unacceptable? Why?
What do you think of using celebrities for advertising? What are advantages and

What are the most important factors creating a culture?
Do you think cultures are becoming more alike? Give reasons for your answers.
What are the important things in doing business in Ukraine (exchanging business cards,

kissing, handshaking, etc.)? What things are best avoided?

18.
19.

What do you think motivates high performers to stay with the same company?
Describe yourself in a work or study situation. Which of the qualities are the most

important to be successful in a job?

20.
21.

What are the tips to conduct successful negotiations?
What is your idea of quality? Give examples.
22. What unethical activities at work can you think of? Which are common in your country?

23. What is the difference between a manager and a leader?
24. What innovations would you like to see in your daily life? In what areas?
25. What actions can a company take to compete against its rivals?

6.6 lllxaja BiagmoBigHOCTI OiHOK

Petituarosa| Orminka 3a 3HayeHHd OLIHKHU
OILlIHKA CTOOAILHOIO
IEN D)
A 90-100 BinminHo — BiAMiHHUI piBEeHb 3HaHb (YMiHB) B MEXax
OamiB 000B’3KOBOT0 MaTepialy 3 MOXJIMBUMHU HE3HAYHUMHU HEJIOJIIKaMU
B 82-89 Gami | Jlys:ke m100pe — JOCTAaTHHO BUCOKUI PiBEHH 3HAHB (YMiHb) B MEXaxX
000B’3K0OBOT0 Martepiany 0e3 cyTTeBux (rpyOnx) MOMHIIOK
C 75-81 6aniB | JloGpe — B 11iiomy 100puii piBeHb 3HaHb (YMiHb) 3 HE3HAYHOIO
KUIBbKICTIO TTOMUJIOK
D 69-74 6aniB | 3ag0BILHO — OCepe/IHIN PIBEHb 3HAHB (YMiHb) 13 3HAYHOIO
KIJBKICTIO HEJOMIKIB, TOCTaTHIM 1S ITOJaIbIIOr0 HaBYaHHA abo
npodeciiHOT MisITLHOCTI
E 60-68 6amiB | JocTaTHLO — MiHIMAJIBLHO MOXJIMBUN JOIMYCTUMHIA PIBEHb 3HAHb
(yMiHB)
FX 35-59 6aniB | He3ag0BiJIbHO 3 MOKJIMBICTIO TOBTOPHOTO CKJIATAHHS —
HE3aJJ0BUIbLHUN PiBEHb 3HAHB, 3 MOXJIUBICTIO TTOBTOPHOTO
NepECKIIaJaHHs 32 YMOBH HAJISKHOTO CAaMOCTIHHOTO
JIOOTIPAIFOBAHHS
F 1-34 6anie | He3a10BJILHO 3 000B’A3KOBHM MOBTOPHUM BUBYEHHAM

KYPCY — IOCUTh HU3bKUU PiBEHb 3HAHB (YMIHB), 1110 BUMArae
TMOBTOPHOI'O BUBUYCHHS I[I/ICLII/IHJIiHI/I




13

7. HaByaJIbHO-MeTOAUYHA KAPTKA

III cemecTp

Pazom: 60 rox., npakTHyHi 3aHATTS — 38 TO/I., cCaMOCTiitHa poOoTa — 3 ToJ1., MOYJIbHUI KOHTPOJIb — 4 TO/I.,

CEMECTPOBHI KOHTPOJIb — 15 roj.

Monyi 3micToBHii MOIYJIb 1 3MicTOBHIA MOJTYJTb 2
HaszBa monayns Brands A Company Structure
KinbkicTs Oanis 3a 18 20
MOJTYJTb
[TpakTHuHi 1-3 4-6 7-9 10-12 13-16 17-19
TeMu npakTUUHHUX
3aHATE! P _
19-BiaBiAyBaHHS 8 te)
on =]
190 — pobora Ha ~ - S + ¥ —
IPaKTUYHUX S S S \° < <
on S on ~—~ <t A
3aHATTAX + T + £ s i
(Bcboro 209 GaniB) | S A g= k= \°
~ ) g S 2 —
o [} o0 =) 5] 5
<] > e < =t
L~ = = = e
M = O o < =
- N o < w 8
2 2 2 2 2 2
2 2 2 2 2 2
=) (=} (=} =) (=} =)
= = = = = =

CamocriitHa po6oTa
(Bcworo 15 GautiB)

Topic 1. Brand Stretching (56).
Topic 3. Innovations in Our Life
(50).

Topic 5. Advertising and
Manipulation (56).

Bunu norounoro

MonynsHa KoHTpoJbHA poboTa 1 (25

MoaynsHa KOHTpoJIbHA poboTa 2 (25

KOHTPOJTIO (BCHOTO OauiB) OariB)
50 GautiB)
[TincymkoBwmii MaxkcuManbHa KiTbKICTh 6amiB — 274 6amu

KOHTPOJIb

K=2,74
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IV cemectp
Pazom: 60 rox., npakTH4Hi 3aHATTS — 34 T0/1., CAMOCTiifHa poOOoTa — 7 TO., MOAYJIbHUI KOHTPOJIH — 4 TO/I.,
CEMECTPOBUI KOHTpOJIb — 15 rog.

Monymi 3MICTOBUN MOAYJb 3 3micToBUN MOaYJIh 4
Haszea monyns Brands A Company Structure
KinpkicTs OaniB 3a 18 16
MOJIYJTb
[MpakTuyni 20-22 23-25 26-27 28-30 31-33 34-36
TeMu npakTUUHHX
3aQHSITh: — f“.
o & S
38-BiABITyBaHHS . - =] A
380 — pobora Ha S 7 'f‘e o T L';
MPAKTUYHUX T 3 = = © @
3aHSTTSIX S § - +. = g
(Bcboro 418 Ganis) | < K £ 3 = g=
8 5 g 3 g 2
E g 5 e g g
S T — g~ - - ©
. . O . O =] —( o
o~ xR O N O Y- — Y-
2 27 27 2 2 2
s 25 |Bg | B 3 s
= ) =2 = = =
Camocriitaa po6orta | Topic 7. A Story of Success (50). Topic 10. Responsible Business (50).
(Bcwroro 20 6aniB) | Topic 9. Decision-making (56). Topic 12. The Brand Platform (56).
Bunu norounoro | MoaynbHa KOHTposibHA poboTa 3 (25 | MoaynbHa KOHTposibHA poboTa 4 (25
KOHTPOJTIO (BCHOTO OautiB) OatiB)
50 6amniB)
[TincymkoBwHit MaxkcuMaiibHa KUIBKICTE OaniB — 257 O6anu
KOHTPOJIb K=4,28

Ex3amen — 40 0aniB
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