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1. Onuc HaBYAJBHOI AUCHUAILIiHA

XapakTepucTUKA IUCHUILIIHA 32
HajimeHyBaHH$ IOKa3HUKIB (popmaMu HaBYAHHA
JAeHHa 3a04HA
Buja pucnumiainm HOPMAaTHBHA
MoBa BUKJIaJaHHS, HABYaHHA TAa OMiHIOBAHHSA aHIJilicbKa, yKpaiHCbKa
3arajabHuii 00CAT KpeauTiB / TOTUH 4 /120
2/60 | 2/60 |
Kypc |
Cemectp 1 | 2 |
KinbkicTb 3MiCTOBMX MOAYJIIB 3 PO3MOAIIOM: 4
2 | 2 |
O0csr kpeauTiB 4
2 | 2 |
OOcsr roquH, B TOMY YHCJIi: 120
AyauTopHi 74
36 | 38 |
MopnyJIbHUIT KOHTPOJIb 8
4| 4 |
CemecTpoBHii KOHTPOJIb 30
15 [ 15 |
Camocriiina po6orta 8
5 3
PopmMa ceMeCTPOBOr0 KOHTPOJIIO - eK3aMeH

2. MeTa Ta 3aBJaHHA HABYAJILHOI JUCIHUILIIHA

3arajbHa MeTa Kypcy — oJaJiblie BIOCKOHAJICHHS yMIHb YCHOTO 1 MIUCEMHOTO CITIJIKYBaHHS
CTYJICHTIB aHTJIIMCHKOI0O MOBOIO B MEKax BHU3HAYECHOI TEMATHKH, y TOMY 4HCI TpodeciitHoi,
BIZIMIOBITHO /10 MOTPe® MIKKYJIBTYPHOTO CHUIKYBaHHsS Ta MpodeciiiHoi MiArOTOBKH 3a (haxoMm.
HaBuaHHsI 1HO3€eMHOi MOBH y BHUIIOMY HAaBYAJIBHOMY 3aKjajl Mae 3a0e3MeduTH peatizalliio
NPaKTUYHUX, OCBITHIX, PO3BUBAJILHUX, BUXOBHUX Ta MpodeciiHuX I1ieH, a came:

IIpakTHyHa MeTa HABYAHHA IIOJIATa€ B TOMY, I[00 HABYUTH CTYAEHTIB CIIUIKyBaTHCA
AHTJIICHKOI0O MOBOIO B YCHIM Ta mMHUCEeMHINH ¢dopMax B MeKax BHU3HAYCHOI TEMATHUKH, IO
3a0e3rneuye yMiHHS €(EeKTHBHO 1 THYYKO BHUKOPHUCTOBYBAaTH 1HO3EMHY MOBY B PI3HOMAaHITHHX
CHUTYAIIiSIX COLIaIbHOTO, HaBYAJIbHO-aKaAEMIYHOTO Ta MPOQECitHOro CHIKYBaHHS.

OcBiTHs i po3BHBaJ/IbHA MeTa Tiepeadadae MoK PO3BUTOK Y CTYACHTIB YMiHb 1 HABUYOK
CaMOCTIHHOT TIsTTBHOCTI 3 OBOJIO/IIHHS aHTJIHCHKOI0 MOBOIO, (POPMYBAHHS YMiHb IIPOEKTHOI poOOTH,
PO3BUTOK JIOTIKHM, PO3IIMPEHHS Kpyro3opy Ta HaJaHHS CTyACHTaM 3HaHb KpPaiHO3HABUOTO
CIIPSIMYBaHHSI.

BuxoBHa Mera mosirae y TOJAIBIIIOMY PO3BUTKY Yy CTYJEHTIB CBITOIVIITHUX Ta IIHHICHUX
Opi€HTallil, TOJIEPAHTHOCTI, TaTPIOTU3MY TOLIO.

Hocsrnenns mpodeciiitnoi MeTu miependavae QopMyBaHHS y CTYACHTIB mpodeciiHol
KOMIIETEHIIIi MUITXOM O3HAMOMIICHHS 1X 3 ()aXOBOIO JIGKCHKOIO, CIEIiaIbHOIO TEPMIHOJIOTIEIO;
(dhopMyBaHHSI MOBJICHHEBUX CTpaTeriil y cdepi mpodeciiiHoi KOMyHIKallii.



3aBaanHA:

1. Po3BuBaTH y CTYJIEHTIB OCHOBH JIIHTBICTUYHOI, KOMYHIKaTUBHOI Ta
JIHrBOKpaiHO3HABUOI KOMIETEHIIIT aHITIChKOT MOBH, Y TOMY 4HCHi y cepi
CIIJIKYBaHHS, 1110 BU3HA4YCHA MpOoQeCiiHUMH IHTepecaMu 1 ToTpedaMu.

2. HaBuWTH CTYAEHTIB CHiBBIAHOCUTH TE€OPETUYHI 3HAHHS 3 MPAKTUYHUMHU NOTpeOamMu
MaiOyTHROT MpodeCiitHOT MTISITHHOCTI.

3. Po3BuBaTH y CTy/EHTIB Mi3HABaJIbHI IHTEPECH, IPArHEHHA 710 YIOCKOHAJICHHS CBO€T
npodeciitHOl MiArOTOBKH.

4. Po3BuUBaTH yMIHHS NMPAIIOBATH 3 HABYAILHO-METOAMYHOIO JIITEPATyPOIO Ta PaxoBOIO
JTEpaTyporo.

5. TligBumuTH piBEHb PO3BUTKY MpodeciiHOi KOMIETEHIT CTyIeHTIB 3aco0aMu
aHTJIHCHKOI MOBH.

3aBIaHHsIM HAaBYAJIbHOI AUCIUILTIHU € (POPMYBaHHS HACTYITHUX KOMIIETEHTHOCTEI:

3K04 31aTHICTh CIIUIKYBAaTHUCS 1HO3EMHOIO MOBOIO, SIK YCHO, TaK 1 THUCHMOBO.

3KO08 31aTHICTh CIIIKYBAaTUCS 3 MIPEICTABHUKAMHU 1HIIKUX MPO(ECiitHUX rpyH pi3HOTO

piBHSL.

CKOS5 3naTHIiCTh 3p03yMiJIO 1 HEIBOZHAYHO JJOHOCUTH BIIACHI BUCHOBKH 3 TTUTAHb

JKYPHAJIICTUKH, a TAKOK 3HAHHS Ta MOSICHEHHSI, 110 iX OOTPYHTOBYIOTh, 10 (paxiBIIiB i
HedaxiBILiB, 30KpeMa J10 0ci0, sIKi HAaBYAIOThCS.

3. Pe3yibTaTn HABYaHHA 32 TUCHUILTIHOKO
PHO4 BinbHO crminmkyBaTucs IEp>KaBHOIO Ta 1HO3EMHOIO MOBAaMH YCHO 1 MHCHMOBO, JJIS
00roBopeHHsI TpodeciiiHoi AISUTBHOCTI, Pe3yibTaTiB OOCIIKEHb Ta IHHOBAIliM, MOIIYKy Ta
aHayi3y BIJMOBIIHOT iH(OpMAITii.
PHO7 [duckytyBath 31 CKJIagHUX KOMYHIKAIHHUX MpoOJieM, TPOMOHYBAaTH 1
OOTpYHTOBYBATH BapiaHTH iX PO3B’sI3aHHS.
VY pe3ynbTaTi BABYCHHS HAaBYAILHOT IUCHUIUIIHY CTYICHT TOBUHEH
3HamMu:
— JIEKCMYHUM MIHIMYM OJMHUIIb MPOQECIiHHOT TEMATHKH,
— HOPMH IPABOIHKCY T2 BAMOBH MOBHUX OJIMHUIIb aKTUBHOI (DaXx0BOT JICKCHKH;
— OCHOBHI IIpaBUJIa CIIOBOTBOPEHHS;
— 0co0JMBOCTI TIepeKIaay MpoQeciiHOTO TEKCTY;
— TIOPSIOK CJIB Y peYCHHI, TUITH PEYEHb 32 CTPYKTYPOIO Ta METOIO BHCIIOBIIOBAaHHS;
— OynoBy 6€30c000BUX pEUCHb;
— TMpaBWIa YTBOPEHHS Ta BYKMBAHHS YaciB B AKTHBHOMY Ta MACHBHOMY CTaHi,
— YTBOpEHHs Ta BKUBaHHA c11oco6iB aiecniB (The Indicative Mood, The Subjunctive Mood);,
— 0e3oco60Bi popmu niecnosa (The Infinitive, the Gerund, the Participle), bopmu iHIHITUBY
Ta OCHOBHI KOHCTPYKIIii 3 iH(iHITUBOM (The Complex Subject, the Complex Object);
— JIOJATKOBI 3HAYE€HHS MOJAJIbHUX H1€CIIB;
— TpaBWIA Y3TOJUKCHHS YaciB;
— CHHTAaKCUYHI OCOOJHMBOCTI CIIOMY4Y€Hb CIIiB B aHTIICHKOMY PEYCHHI.

emimu:

— BXHBaTH (PaxoBy JIEKCUYHY TEPMIHOJIOTIIO Yy TMIiATOTOBICHOMY Ta HEIMIATOTOBICHOMY
MOHOJIOTIYHOMY Ta JiaJIOTiYHOMY MOBJICHHI;

— PpO3YMITH 3arajibHui 3MiCT (PaXxOBUX TEKCTIB, 30KpeMa By3bKOCIHELiaIbHUX, OTPUMYBATH HOBY
1H(opMaIliro 3 aHTJIOMOBHUX JKepen MpodheciifHOTO CIIPSMYBaHHSI;

— YUTaTH OPHUTIHAIBHY (paxoBy JIiTepaTypy 31 CIOBHUKOM, TEpeKiamatu Ta pedepyBaTh
AHTJIOMOBHY CII€LIAbHY JITEpaTypy;

— cHpuiiMaTH MOHOJIOT1YHE Ta JiaJloTiyHEe MOBJICHHS Ha CIIyX 0e3MocepeiHhO Ta y POHO3aMuUCY;



— BMITH BHCJIOBIIIOBAaTH CBiil HOIJISAZ Ha OCHOBHY IpoOjeMy, apryMEHTYBaTH CBOIO JIyMKY,
BUKOPHUCTOBYIOUH BIJIMOBITHI MOBHI 3aCO0M, KOMYHIKaTHBHI TaKTUKH Ta CTpaTerii mij dac
JUCKYCii Ha podeciiiHi Temu;

— TOTyBaTH MOBIJIOMJICHHS, NMPE3CHTYBATH JOMOBIAI AHIIIHCHKOI0 MOBOIO Ha KOH(EpEeHIIisX,
KOHTpecax, CeMiHapax 3 MUTaHb MDKKYJIBTYPHOI KOMYHIKAIIii;

— BECTH CHUIKyBaHHS Yy TIMCBMOBIM ¢GopMi 3a TEMaTHKOIO, NependadyeHor Iporpamoro,
CIIUPAIOYMCh Ha MpaBuia rpadiku ta opdorpadii aHTIIHCHKOT MOBH.

4. CTpyKTypa HABYAJbHOI JUCUMILTIHA

Temaruunuit miaH A AeHHOT HOPMU HAaBYAHHS

Po3nofin roguH Mixk BUIaMu pooit

AynuropHa

Ha3Bu 3MicTOBHX MOJYJIB 1 TEM

Ycboro
Jlexmii
IMpakTuyni
MonynbHui
CemectpoBuii
KOHTPOJIb
CawmocriitHa

I niBpivus
3micTroBuii MmoayJsb I. Journalism in the globalized world. Newspapers and magazines.
KypHaJsicTuka B 17100a/1i30BaHOMY cBiTi. ['azeTu i skypHaan.

Tema 1. Responsibilities and roles of journalists.
Newspaper articles. BigmosigansHicTh 1 poui| 7 6 1
xypHaiicra. ['a3eTHi cTarTi.

Tema 2. Customs and traditions. Magazine cover.

. 7 6 1
3Buuai 1 Tpaaumii. OOKIaIMHKA )KypHAITY.
Tema 3. Looking ahead. The contents of a magazine. 7 6 1
[Tornsan y MaliOyTHE. 3MICT XKypHAy.
MopyibHH KOHTPOJIb 2 2
Pa3om 3a 3mictoBuM moaysem I | 23 18 2 3

3micTroBuii moayJs II. International media. Radio, television and the Internet.
Mixknapojaui menia. Pajgio, Tesieb0aueHHs1, iIHTEpHeT.

Tema 4. Wildlife. Radio. News and their
characteristics. )KXua npupona. Pagio. Hounu ta ix (7 6 1
XapaKTePUCTHKH.

Tewma 5. Health and fitness. TV programmes.

Interviewing and questions.310poB’s 1 ¢iTHec. 7 6 1
Tenenporpamu. [HTEpB 10 1 3aMUTaHHS.
Tema 6. Supernatural phenomena and unusual events.
The Internet. HagnpupoaHi siBuia i He3BUUYalHI 6 6
nonii. [HTepHeT.
MopaynbHUN KOHTPOJIb 2 2
CemecTpoBHII KOHTPOJIb 15 15
Pa3zowm 3a 3mictoBum moaysaem I1 37 18 | 2 15 2

Yceboro 3a I miBpiuus |60 36 | 4 15 5




II miBpiuus

3microBuii MoayJs III. International journalism and communication. New media.

MikHapoaHa )KypHaJicTUKA i komyHikanisi. HoBi Meia-TexHoJorii.

Tema 7. Traces of the past. Digital media projects.
Baxnusi monii munynoro. [{ludposi menianpoektu. |7 6
Tema 8. Communication and big issues. Content
production of digital media projects.
KomyHnikartis 1 BaXJIuB1 TpoOJIEMH ChOTOICHHS. 7 6
KonTtenr-npoatocyBaHHs UH(POBUX MEI1APOEKTIB.
Tema 9. Crime and punishment in a society. Blogs
and podcasts.
3704YMH 1 MOKapaHHS B CYCIJIbCTBI. bioru 1 6 6
MOJKACTH.
MopynbHHNM KOHTPOJIb 9 2
Pa3om 3a 3mictoBum moaysaem 111 22 18 | 2
3microBuii moayab IV. Advertising and marketing. Peksiama i MapkeTnnr.
Tema 10. Buying and selling. Creating adverts. 6 6
KymniBas i nponax. CTBOpEHHS peKJiaM.
Tema 11. Entertainment and art. Marketing strategy. 6 6
Cdepa posBar i muctenTBo. CTparerisi MApKETHHTY.
Tema 12. Environment. Creation and promotion of
media projects. JloBkimuisa. CTBOpEeHHs Ta MPOCYBaHHS 0 ]
MeIialpoOEKTIB.
MopyibHH KOHTPOJIb 2 2
CeMecTpoBU KOHTPOJIb 15 15
Pa3om 3a 3mictroBuM moay.aem I'V 38 20 | 2 15
Ex3amen
Ycboro 3a Il miBpivyus 60 38| 4 15
Yceboro 120 74 | 8 30

5. IIporpamMa HaABYAJIbHOI 1M CIAIIIHA

I niBpivus

3micToBuii MoayJs L. Journalism in the globalized world. Newspapers and magazines.

KypunagicTuka B riodanizopanomy cBiti. ['azeru i xkypHaau.

Theme 1. Responsibilities and roles of journalists. Newspaper articles. BinmoBiganpHICTB 1

poui xypHaicra. ['a3eTHi cTarTi.

Jlexcnunwmit matepian: Character adjectives. Newspaper headlines.

I'pamaruunmii matepian: Present tenses.

Theme 2. Customs and traditions. Magazine cover. 3Buuai i Tpaauuii. O0KIaguHKA

KypHaIy.

Jlexcuunwmit marepian: Easily confused words. The language of magazine covers.
['pamarnunmii matepian: Gerunds and Infinitives. Relative clauses.




Theme 3. Looking ahead. The contents of a magazine. [lornsaa y maii6yTHe. 3MmicT
KypHay.

Jlexcumunmii matepian: Phrasal verbs with up and down. The language of magazines.
I'pamatuunmii matepian: Future forms.

3micToBuii MmoayJsb I1. International media. Radio, television and the Internet.
Mixknapoani menia. Pagio, Teied0aueHHs, iHTepHeT.

Theme 4. Wildlife. Radio. News and their characteristics. X)XuBa npupona. Pagio. HoBuau
Ta IX XapaKTECPUCTUKH.

Jlexcumunmii matepian: Expressions with animals. The language of radio production.
I'pamatnunmii matepian: Past tenses.

Theme 5. Health and fitness. TV programmes. Interviewing and questions.310poB’s 1
ditHec. Tenenporpamu. [HTEepB’10 1 3aIUTAHHSA.

Jlexcuunuit marepian: Health and fitness expressions. The language of television production.
['pamarnunmii matepian: Direct and indirect speech.

Theme 6. Supernatural phenomena and unusual events. The Internet.
Hannpuponni siBuma i He3Bu4aiini moxaii. [HTepuer.

Jlexcumunmii matepian: Verbs of moving and looking. Vocabulary of the Internet.
I'pamaruunmii matepian: Modal verbs.

I niBpivus

3microuii MoayJs III. International journalism and communication. New media.
MikHapoaHa )KypHaJicTuKa i komyHikanisi. HoBi Mexia-TexHoJorii.

Theme 7. Traces of the past. Digital media projects. Baxxnausi monii munynoro. [{ludposi
MeianpOEKTH.

Jlexcnunmii marepian: Phrasal verbs with off and in. The language of digital media projects.
I'pamatnunnii matepian: Participle clauses.

Theme 8. Communication and big issues. Content production of digital media projects.
KomyHikartis 1 BaxxauBi mpodiaemMu choroaeHHsA. KoHTEeHT-TpoatocyBaHHS TUPPOBUX
MeianpoEKTIB.

Jlexcnunmii marepian: Expressions with big issues. The language of the production of digital
media projects.

['pamatnunuii marepian: Conditionals.

Theme 9. Crime and punishment in a society. Blogs and podcasts.

37104MH 1 MoKapaHHs B cychiiabCcTBi. bioru i mogkactu.

Jlexcnunmii marepian: Expressions related to crimes and punishment. The language of blogs and
podcasts.

['pamatnunuii matepian: Passives.

3microBuii moayuab IV. Advertising and marketing. Pexsiama i MapkeTHHr.
Theme 10. Buying and selling. Creating adverts. Kynisus 1 nmponax. CTBOpEeHHS peKjaM.

Jlexcuunwuii matepian: Expressions with business and words connected with shopping. Vocabulary
of adverts.



['pamarnunuii matepian: Mixed conditionals and wishes.

Theme 11. Entertainment and art. Marketing strategy. Cepa po3Bar i MUCTEITBO.

Ctparerist MapKeTHUHTY.
Jlexcuunmii marepian: Three-part phrasal verbs. The vocabulary of marketing strategies.

I'pamarnunnii matepian: Comparatives and superlatives.
Theme 12. Environment. Creation and promotion of media projects. /loBkimis. CTBopeHHS

Ta MIPOCYBAHHS MEIIaNpPOEKTIB.
Jlexcuunuii matepian: Expressions with earth, world and ground. The vocabulary of media

projects promotion.

I'pamarnunumii matepian: Emphasis.

6. KoHTpoJIb HABYAJIBLHUX JOCATHEHb

6.1. CucremMa Ol[iHIOBAHHSI HABYAJbHMX IOCATHEHb CTY/I€HTIB

1-i1 cemecTp

Ne Kiabk KiabkicTh Ycboro
n/n Bua gisabHOCTI icTh OJUHHIB 0
0ayiB | po3paxyHKy
1. | BinBimyBaHHS MPaKTHYHOTO 3QHSITTS 1 18 18
2. | PoboTa Ha IpaKTUIHOMY 3aHSTT1 10 18 180
3. | BukoHaHHs 3aBJ. JJIsl caMOCT. poOOTH 5 8x5 40
4. | MoaynbHa KOHTpOJIbHA poOoTa 25 2x25 50
288
MaxkcumaJjibHa KijbKicTh 0aaiB 288, koedinienT 288 / 100 = 2,88

2-i1 cemecTp
Ne Kinbk KiapkicTh Ycboro
n/n Bua gisabHOCTI icTh OJUHUIE 10
0ajiB | po3paxyHKY
1. | BigBijyBaHHS MPaKTUYHOTO 3aHATTS 1 19 19
2. | PoboTa Ha MpaKTUIHOMY 3aHSTT1 10 19 190
3. | BukoHaHHs 3aBJ. I CaMOCT. poOOTH 5 8x5 40
4. | MoaynpHa KOHTpOJIbHA poOOTa 25 2x25 50
299
MakcumasnbHa KIbKicTh 0aJ1iB 299, koediuient 299 / 60 = 4,98
Ex3amen — 40 0aaiB
(60+40 6aiB)




6.2. 3aBraHHs 111 cCaMOCTIiTHOI po0OTH Ta KpUTepil ONiHIOBAHHSA

IuTaHHs, 110 BUHOCATHCS HA CAMOCTiliHe ONPALIOBAHHS

HazBa Temu

3/

1-ii cemecTp

3micmosuit modyns 1. Journalism in the globalized world.
Newspapers and magazines.
KypHaJsicTuka B 17100a71i30BaHOMY cBiTi. ['azeTH i skypHaan.

1 | Tema 1. Jlekcuko-rpamatuunuit Tect (50 peueHs).
Tewma 2. Jlekcuko-rpamatuynuii TecT (50 peueHs).
Tewma 3. Jlekcuko-rpamatuynuit TecT (50 peueHs).
Oco0MBOCTI HaMMMCAHHS CTATT1 I Ta3eTH a00 XKypHAITY.

3micmosuii moodyas 2 International media. Radio, television and the Internet.
Mixnapoani meaia. Pajgio, Te1e6aueHHs, iHTepHeT.

2 | Tema 4. Jlekcuko-rpamatuunuii TecT (50 peueHs).
Tema 5. Jlekcuko-rpamatuynuit TecT (50 peyeHs).
Tema 6. Jlekcuko-rpamatuynuit TecT (50 peueHs).
[Ipesenraris Tenenporpamu.

2-i1 cemecTp

3micmosuit modynsp 3. International journalism and communication. New media.
MikHapoaHa )KypHaJgicTuKa i komyHikanisi. HoBi Mexia-Texnosorii.

3 | Tema 7. Jlekcuko-rpamatuunuii TecT (50 peueHs).
Tema 8. Jlekcuko-rpamatuynuit TecT (50 peueHs).
Tema 9. Jlekcuko-rpamatuunuit TecT (50 peueHs).
[Ipesenranis uudpoBOro MeIianpoeKTy.

3micmosuii mooynn 4. Advertising and marketing. Pexiama i MapkeTHHT.

4 | Tema 10. Jlekcuko-rpamatuunuit TecT (50 peueHs).
Tewma 11. JIekcuko-rpamatuaamii Tect (50 pedyeHs).
Tema 12. JIekcuko-rpamatuunuii tect (50 pedeHs).
[Ipe3enTaris cTparerii mpocyBaHHS IU(POBOTO METIANPOEKTY.




Kpurepii oniHioBaHHs

baxa

Kpurepii

CTYZCHT 3aCBOiB TEOPETUYHUI MaTepiaj, 10 BUHECEHHH Ha caMOCTiiHY poOoTy,
BUKOPHCTaB HE JIMIIE PEKOMEHIOBaHY, a ¥ JOMATKOBY JiTEpaTypy; I'pPaMOTHO
BXKHMBA€ JICKCUUHUH 1 TpaMaTUYHUNA MaTepial B YCHOMY Ta MMCEMHOMY MOBJICHHI,
3aCTOCOBY€E TBOPYHUH MIIX11 10 PO3B'sI3aHHSI KOMYHIKATUBHUX CHTYAITil.

CTYJICHT 3aCBOiB TEOPETHYHHUIN MaTepiall 3 BIJMOBIIHOI TEMU,III0 BUHECCHHUH Ha
CaMOCTItHY pOOOTY, OPIEHTYETHCSA B HHOMY, Y IPAKTUYHUX 3aBJIaHHSIX JIEMOHCTPYE
chOpMOBaHICTH MOBHOI Ta MOBJICHHEBOI KOMIIETEHIIIM 32 HASBHOCTI HE3HAYHUX
MTOMHUJIOK 200 HE 30BCIM MOBHHUX CYDKCHB Y MPEACTABJICHUX MHUCHbMOBHUX POOOTaX.

CTYZICHT HE TMOBHICTIO 3aCBOiB TeMy Ui CAaMOCTIHHOTO ONpAIlOBaHHS, HE
JIOCKOHAJIO BOJIOJII€ JIGKCHYHUMHU 1 TPaMaTUYHUMU HaBUYKAMH, MA€ HEOCTATHHO
chopmoBaHi BMIHHS TOBOPIHHS, ayAilOBaHHS, YNTAHHS 1 TUCbMa, HETICPEKOHIMBO
BIJIMIOBiZa€, MONATKOBI MUTAaHHS BHUKJIUKAIOTh HEBIEBHEHICTh a00 BiJICYTHICTH
3HaHb.

1-2

CTYJICHT HE ONIaHyBaB HABYAIbHHI MaTepial 3 BiIMOBIAHOT TEMH TSI CAMOCTIHHOTO
OTpAIIOBaHHS, HE 3HA€ OCHOBHHUX TOHSATH 1 TEPMIiHIB, HE BOJIOJIE HaBHYKAMHU
MPAKTUYHOTO BHKOPUCTAHHS JIEKCHKO-TPAMAaTUYHUX 3aco0iB B YCHOMY Ta
MAUCEMHOMY MOBJICHHI, POOUTbH 3HAYHY KUTBKICTh TIOMHJIOK. Y IIJIOMY 3acCBiIuy€
HU3bKUU PiBEHb pOOOTH 3 aHTJIOMOBHHUM TEKCTOM.

6.3. ®opmu NpoBeIeHHSI MOYJIbHOT0 KOHTPOJIIO Ta KPUTEPii OLiHIOBAHHA

BukoHaHHS MOIYJIbHHUX KOHTPOJBHHUX POOIT 3MIHCHIOETbCS B MHCbMOBOMY BUIJISAL Y
CHCTEMI €JICKTPOHHOTO HaBYaHHSI. MOIYJIBHUI KOHTPOJb 3HAHb CTYACHTIB 31HCHIOETHCS TICIIS
3aBepILEHHS BUBUCHHS HAaBYAJILHOT'O MaTepially 3MiCTOBOT'O MOIYJISL.

KpuTepii oniHoBaHHs

ban Kpurepii
24-25 BiIMIHHE BUKOHAHHS JINIIE 3 HE3HAYHOIO KIJIBbKICTIO IIOMUJIOK
20-23 BHUIIIE CEPETHBHOTO PIBHS 3 KITbKOMa TOMHUJIKAMU
15-19 3arajoM MpaBHJIbHE BUKOHAHHS 3 MIEBHOIO KUJIBKICTIO CYTTEBUX TTIOMHJIOK
10-14 HENOTaHo, ajie 31 3HAYHOIO KIJBbKICTIO HEJOMIKIB
5-9 BUKOHAHHS 33JI0BOJIBHSIE MIHIMAJIbHUM KPUTEPISIM
0-4 HEBUKOHAHHS OUTHIIOCTI 3aBAaHh a00 JOMYIICHHsS 3HAYHOI KIJTBKOCTI

CYTTEBUX IMMTOMHJIIOK

6.4. ®opmMu nNpoBeIeHHS CEMECTPOBOr0 KOHTPOJIIO Ta KpUTepii OMiHIOBAHHS




HaBuanbHi nocsArHEHHS CTYACHTIB 3 TUCHUILTIHN «Meia Ta eBponeiicbka myomiuHa cdepa:
[HO3eMHa MOBa 7151 ME/Iii1» OIIHIOIOTHCA 32 MOYJIbHO-PEUTHHIOBOIO CUCTEMOIO, B OCHOBY SIKO{
MOKJIAJIEHO TMPUHIUI OOO0B’SI3KOBOCTI MOJYJIBHOTO KOHTPOJIIO, HAKOMUYYBAJIbHOI CHUCTEMHU
OI[IHIOBAaHHS PiBHS 3HaHb, YMiHb Ta HABUYOK HA MPAKTHYHUX 3aHATTAX Ta IMiJ YaC BUKOHAHHS
CaMOCTIHHOT pOOOTH.

CemecTpoBUli KOHTpPOJb 3HAaHb CTYAEHTIB y (opMi ek3aMeHy 3AiHCHIOETbCS MiCHs
3aBEPIICHHS] BUBYEHHS HABUAJIBLHOTO MaTepialy YOTHPbOX 3MICTOBUX MOJIYIIB.

Ex3ameH mpoBOAMTHCSA Y BUTIISI €JIEKTPOHHOTO TECTYBAaHHS, SIKE BKJIIOYA€E 3aBIaHHS Ha
PO3YMIHHSI TEKCTIB MPOGECIHHOTO CIPSMYBaHHS 1 JIGKCUKO-TpaMaTU4HI 3aBAaHHS 1 miepeadaydae
BUOip onaHiei mpaBuibHOI BimmoBimi. Kinbkicth cnpo0d — 1. MakcumanbHa KimbKicTh OalliB —
40. ®opma BUKOHAHHS - TUCbMOBA.

6.5. OpieHTOBHUII MepeJIiKk MUTAHDb VISl CEMECTPOBOI0 KOHTPOJII0

1. Responsibilities and roles of journalists in the globalized world.
2. Newspapers and magazines.

3. Radio, television and the Internet.

4. News and their characteristics.

5. Interviewing. Types of questions.

6. New media.

7. Digital media projects.

8. Communication and big issues.

9. Crime and punishment in a society.

10.  Advertising and marketing.

OpieHTOBHHUI Mepenik rpaMaTUUYHUX TEM:
Present tenses.
Past tenses.
Future tenses.
Direct and Indirect speech.
Passives.
Conditionals and wishes.
Gerunds and infinitives.
Modal verbs.
9. Comparatives and superlatives.
10.Relative clauses.
11.Participle Clauses.
12. Emphasis.
13.Nouns. Verbs.
14. Adjectives. Adverbs.

01NN B W~

3pa3oK TECTOBHUX 3aBJaHb
Choose the correct option.
1.A characteristic of a news story about someone whose name or job is well known and easily
recognized by the public.
A) Prominence
B) Proximity
C) Timeliness

2.Journalistic texts are written by journalists or by an expert in a subject and, although their main
function is usually to inform, many of them are also written to express opinions or delve into a



topic. They are distinguished from other types of texts by their intention and by the medium in
which they are published.
Journalistic texts are similar to other types of texts as they have the same targets.

A True
B False

3.He was walking home when a man wielding a knife forced him to hand over. What is the

crime?

A arson

B forgery C mugging D smuggling

4. Neither of my parents regret married when they were so young.
B getting C to get D to getting

A Get

Kinb-
KicTh
oaJjiB

Ouinka

3HAYEeHHS OLIHKHU

37-40
OaiiB

«BIIMIiHHO»
A

BusBneno moBHI Ta MIIHI 3HaHHA Marepiaay B o00cs31, IO
BU3HAUYEHO NPOrpaMor0, BHCOKHIi PiBEHb aBTOMATH30BAaHOCTI i
CTIHKOCTI MOBHHMX HaBHYOK (MOBHAa KOMIICTCHIIiSI); PO3BUHEHI
BMIHHS 1 cTparerii MOBJICHHEBOI IOBENIHKH; BHCOKHH piBEHb
chopMoBaHOCTI  KpaiHO3HAaBYOi  Ta  JIIHTBOKPAiHO3HABUOl
KOMIIETEHIIi}, 1m0 3a0e3neuye e(eKTUBHE CHUIKYBAaHHS B PI3HUX
KOMYHIKaTUBHHUX CHUTYallisIX; PO3BUHEHE BMIHHS CIIUIKYBATHCS Ha
npodeciifHi TeMU iHO3EMHOIO MOBOIO B CTaHJApTHUX CHUTYaIlisX
CHIJIKYBaHHS.

31-36
OasiB

«100pe»
B

KoHcTaTOoBaHO 10CTATHBLO BHCOKHUIl PIBEHb 3HaHb MPOTPAMOBOTO
Marepianay Ta BIAMOBITHUN piBEHb aBTOMATH30BAHOCTI 1 CTIHKOCTI
MOBHUX HaBHYOK (MOBHA KOMIIETEHIIiS); JOCTAaTHHO PO3BHHEHI
MOBJICHHEBI BMIHHS 1 CTparerii MOBJICHHEBOI IOBEIIHKH
(MOBJIEHHEBA KOMIIETEHTHICTb ), KpalHO3HaBYa Ta
JIHTBOKpAiHO3HAaBYa KOMIIETEHTHOCTI Ta MpodeciiiHa 1HIIOMOBHA
KOMIIETEHTHICTb Ha PiBHSIX, SKi B IIIIOMY 320€31€UyI0Th €()eKTHUBHE
chuikyBaHHs. BoagHouac OIIHIOBaHHS BUSBUJIO He3HAYHi Ta
MOOAMHOKI HeI0IiKH Yy BOJIOJIIHHI MOBJICHHEBOIO JISUIBHICTIO Ta
OKpeMi NporajJMHu B 3HAHHSIX MOBH.

27-30
OaiiB

«100pe»
C

KoncraroBano cepenHiii piBeHb 3HaHb MaTepialy, 110 BU3HAUCHO
MporpamMor0, Ta BIAMOBIAHUA pPiBEHb aBTOMAaTH30BAaHOCTI 1
CTIMKOCTI MOBHHMX HaBHYOK (MOBHA KOMIICTEHIIis); PiBHI
c(hOpMOBAHOCTI MOBJICHHEBHUX BMIHb 1 CTparerii MOBJIEHHEBOI
MOBEMIHKK (MOBIIEHHEBA KOMIIETEHTHICTh), KpaiHO3HaBYa Ta
JTIHrBOKpaiHO3HaBYa KOMIETEHTHOCTI Ta MpodeciiiHa iHIIOMOBHA
KOMITIETCHTHICTh, SIKI 3a0e3MeuyloTh HOPMaJbHY KOMYHIKAIO.
BonHouac OIIHIOBAaHHS BUSBHIO HEIOJIKH y  BOJIOJiHHI
MOBJICHHEBOIO JTiSTTBHICTIO Ta MPOTaJWHH B 3HAHHSIX MOBH.

22-26
OasiB

«3210BIJIb-
HO»
D

BusBneno apocratHiii oOcsr 3HaHb MaTepiany, IO BHU3HAUYCHO
MIPOTpamMor0 Ta BIAMOBIIHO IOCTaTHIi# piBEHb aBTOMATHU30BAHOCTI 1
CTIMKOCTI MOBHHMX HaBHYOK (MOBHA KOMIICTEHIIis); PpiBHI
c(hOpMOBAHOCTI MOBJICHHEBHUX BMIHb 1 CTparerii MOBJIEHHEBOI




MOBEIIHKM (MOBJICHHEBA KOMIIETCHIIIS1), KpaiHO3HABYOi Ta
JIHTBOKpaiHO3HABUO1 KOMIIETEHIIIM Ta mpodeciifiHol iHIOMOBHOT
KOMITETEHTHOCTI, SIKi 3arajioM yMOXJIMBJIIOIOTh CITUIKYBaHHS B
KOMYHIKaTUBHUX CHUTYyallisix. BoJHOYAaC OIlIHIOBaHHS BHUSBHIIO
MMOBEPXOBY 0013HAHICTH 3 MOBHOIO CUCTEMOIO Ta HEBUCOKUM PIBEHB
aBTOMAaTH30BAaHOCTI Ta CTIMKOCTI MOBHMX HaBHYOK, CYTT€Bi
HEIOJIKH Yy MOBJICHHEBIH [ISUTBHOCTI Ta  1HIIOMOBHOMY
npo¢eciifHO-0pieHTOBAHOMY CITUIKYBaHH1, BITYYTHI NPOrajJuHu B
3HaHHAX Yy cepl KpaiHO3HABCTBA 1 JTIHTBOKPAiHO3HABCTRA.

18-21
OaiiB

3a10BIILHO
E

BusBneno nocratHiii oOcar 3HaHB MaTepially, IO BHU3HAYECHO
MPOrpaMoI0 Ta BIAMOBIIHO JOCTaTHIN piBeHh aBTOMATU30BAHOCTI i
CTIHKOCTI MOBHHUX HaBHYOK (MOBHAa KOMIIETEHIlIA); PiBHI
chOpMOBaHOCTI MOBJICHHEBHX BMiHb 1 CTpareriii MOBIECHHEBOI
MOBEIIHKM (MOBJICHHEBA KOMIIETCHIIIS1), KpaiHO3HABYOi Ta
JIHTBOKpaiHO3HABUO1 KOMIIETEHIIM Ta mpodeciifiHol iHIOMOBHOT
KOMITETEHTHOCTI, SIKi 3arajoM YMOJKJIMBIIIOIOTH CITIJIKYBaHHS 3
HOCIIMH MOBHM B KOMYHIKAaTMBHHUX CHUTYallisiX. Boanouac
OIIHIOBaHHS BUSBWJIO HHU3bKUH pIBEHb aBTOMATH30BAHOCTI Ta
CTIKOCTI MOBHUX HaBHUYOK Ta CHCTEMHi HeI0JIIKH Y MOBJICHHEBIH
TSTBHOCTI Ta  IHIIOMOBHOMY  TpoeciiiHO-OpiEHTOBAaHOMY
CIJIKYBaHHI, a TaKOXX 3HAYHI MPOrajJMHU B 3HAHHAX Y cdepi
KpaiHO3HABCTBA 1 JJIHTBOKPAiHO3HABCTRA.

1-17
OaiB

«He3a/10-
BIJILHO»

BusBneHo HepocTaTHIii 00CsT 3HaHB MPOrPaMOBOTO Martepiay Ta
BIIMOBIIHO HM3BKUK PIBEHb aBTOMATH30BAHOCTI 1 CTIHKOCTI
MOBHUX HaBHYOK (MOBHa KOMIETEHIIs); CPOPMOBAHICTH
MOBJICHHEBUX BMIHb 1 CTpaTerii MOBJICHHEBOI TOBEMIHKU
(MOBJIEHHEBA KOMIIETEHTHICTb), KpalHO3HaBYa Ta
JIHTBOKpaiHO3HaBYa KOMIIETEHTHOCTI Ta MpodeciiiHa 1HIIOMOBHA
KOMIIETEHTHICTb Ha PiBHSX, IKi HE MOXKYTb 3a0€3MeUNTH aJIeKBaTHE
CHIJIKYBaHHS B KOMYHIKAaTUBHUX CHUTYAIlisIX.




6.6. llIxana BigmoBinHOCTI OLIHOK

Peiituarosa  |Omigka 3a S3HAYEHHS OIIHKHA
OLIIHKA CTOOAIBHOIO
[1IKaJI0I0

A 90 — 100 GaxniB [BiamiHHO — BiMIHHUI PiBEHb 3HAHB (YMiHB) B MEXKax
000B’SI3KOBOTO MaTepiaity 3 MOXJIMBUMHU HE3HAYHUMHU
He0TIKaMu

B 82-89 6amie  |[/ly:ke 100pe — 10CTaTHHO BUCOKHI1 piBEHb 3HAHb (YMiHb) B
Mekax 000B’SI3KOBOTO MaTepiary 0e3 CyTTeBUX (TpyOuXx)
[TOMHJIOK

C 75-81 6amis  |[loOpe — B 1iistoMy 100puii piBeHb 3HAHB (YMiHB) 3 HE3HAYHOIO
KUJIBKICTIO TTIOMUJIOK

D 69-74 6amis  [3am0BLIbHO — ITOCEPEIHIN piBEHb 3HAHD (YMIHB) 13 3HAYHOIO
KIJBbKICTIO HEMOMIKIB, JOCTATHIH IS MOJAJIBIIIOTO HaBYaHHS a00
mpodeciiiHol AiSUTbHOCTI

E 60-68 6anie  |/locTaTHBO — MiHIMATbHO MOXJIUBUH JIOIYCTUMUI piBEHb 3HAHb
(YMiHB)

FX 35-59 6anie [He3am0BijIbHO 3 MOMKJIMBICTIO IOBTOPHOTO CKJIATAHHS —
HEe3a0BUIBHUI PIBEHBb 3HAHB, 3 MOYKJIMBICTIO TIOBTOPHOTO
[epeckiiajaHHs 32 YMOBU HAJIEKHOTO CaMOCTIHHOTO
TOONPAIFOBAaHHS

F 1-34 Ganis He3a10BijibHO 3 000B’I3KOBUM NNOBTOPHUM BUBYEHHSM

KypCY — JOCUTb HU3bKUH piBEHb 3HAHb (YMiHb), II0 BUMArae

IIOBTOPHOI'O BUBYCHHS I[I/ICI_[I/IHJ'IiHI/I




7. HaByaJIbHO-MeTOAUYHA KAPTKA JUCHMILIIHHA
«Menia Ta eBponeiicbka my0;iuna cepa: InHozemHa MoBa 1J1s1 MeaiiD)

I cemectp

Pazom: 60 rog., i3 HUX: MPaKTUYHI 3aHATTS — 36 roJ., camocTiitHa poboTa — 5 Tof.,
MOJYJIbHUWA KOHTPOJIb — 4 TOJI., CEMECTPOBHI KOHTPOJIb — 15 ro.

Monymi

3micToBuii MOayIb 1

3MicToBHI MOAYIH 2

Hasa monyns

Journalism in the globalized
world.
Newspapers and magazines.
Kypnanictuka B
robanizoBaHoMy CBiTi. ['azeTu 1

International media. Radio,

television and the Internet.

Mixunaponani menia. Panio,
Tene0aYeHHs, IHTEPHET.

KYPHAIH.
Kinbkicts 6aniB 3a MOIyITb 144 Gan 144 Gaiis
[MpakTuysi 1-2-3 4-5-6 7-8-9 10-11-12 | 13-14-15 | 16-17-
18
TeMu NpakTUYHUX 3aHATH
(Bchoro 198 GauiB, 3 HUX 18
OaJ1iB 3a BiABITyBaHH:) = = = = = =
+ + + + + +
= = = = = =
3 3 3 = 2 =
© © © © © ©
< < Q < < <
— o~ N~ o~ <+ ~ v~ O~
g.?& g.?& E.E g.?& E.E g.?ﬂ
b |88 |28 sé tg |&é&
Cam. po6ora (Bchoro 40 6aii) o o @ 0 @ &
“5 w5 |25 |-§ |-§ =%
© \© O © O ©

Buay moTo4H. KOHTPOIIIO
(Bcroro 50 GamiB)

MopyinbHa KOHTPOJIBHA
pobora 1
(25 6aniB)

MonaynbHa KOHTpOJIbHA poOoTa
2
(25 6aniB)

[Tincymk. k.

MakcumanbHa KiTbKICTh 0aiiB 288, koedimieHT po3paxyHKy K =2,88




HaByaibHO-MeTOMYHA KAPTKA JMCIUILTIHU
«Menia Ta eBponeiicbka my0JiuHa cepa: IHozemHa MoBa 1J1s1 Meaiin»

II cemectp

Pazom: 60 rog., 13 HUX: TPaKTUYHI 3aHATTSA — 38 roj., camocTiitHa pobdota — 3 rox.,
MOJlyJIbBHUHA KOHTPOJIb — 4 TOJ1., CEMECTPOBUI KOHTPOJIb — 15 rof.

Moayi 3mMicToBHii MOJTYJTh 3 3MicToBUNA MOIYJIb 4
Hasra International journalism and Advertising and marketing.
MOy JISI communication. New media. Peknama i MapKeTHHT.
MikHapoaHa KypHAIICTHKA 1
KomyHikaris. HoBi menia-
TEXHOJIOTTI.
Kinbkictb 144 Gan 155 GauniB
6aniB 3a
MOJIYJIb
[Mpaktnun | 19-20- | 22-23- 25-26-27 28-29-30 31-32-33 34-35-36-
i 21 24 37
Temu
NPaKTUYH
HX 3aHATH | © = = & @ =
(BCBOFO + + + -; -; -;
209 GamiB, | = = = 5 5 5
3 HUX 19 g § § g g ﬁ
damiB3a | O ) ) = = ~
Bi/IBiyBa E = "é = f\g = é = é = é =
Cam. m m A m m A
poGora | '§ B = = E =
(Bcboro | 2 © e © © e
40 6aniB) B B
Buau MopynbHa KOHTPOJIbHA MopynbHa KOHTPOJIbHA
MOTOYH. pobora 3 pobora 4
KOHTPOJTIO (25 6auiB) (25 6aiiB)
(BchOTO
50 GautiB)
[Mincymk. | MakcumanbHa KitbKicTb OaiiB 299, koedinient po3paxynky K =4,98 (299/60)
K. Ex3amen 40 6ani

(60+40 6amniB)




8.

9.

8. PexomeH0BaHi Jxkepesia

Bba3zosi
1.  Adriana Redaelli, Daniela Intervenizzi (2011). Eyewitness. Culture in a Changing World. —
Longman. — 160 p.
2. Joanne Suter (2002). Media and Marketplace Words. Vocabulary in Context. — Saddleback
educational publishing. — 112 p.

3. Kathy Gude & Mary Stephens (2012). CAE Results Student’s Book, Oxford.- 183 p.
4.  Kathy Gude & Mary Stephens (2012). CAE Results Workbook, Oxford.- 120 p.
5. Media and Communication Studies Intersections and Interventions (2010). - Tartu University

Press.- 355 p.
6. Nick Ceramella and Elizabeth Lee (2011). Cambridge English for the media. - Cambridge
University Press. - 112 p.
7.  Raymond Murphy. English Grammar in use: a self-study reference and practice book for
intermediate students with answers. — Edinburgh: Cambridge University Press, 2019. — 394
C.
8. Sylee Gore (2007). English for Marketing and Advertising. — Oxford. — 72 p.
9. AHrmilicbka MOBa JJIsl MaricTpiB: METOAUYHUIN MociOHUK / [ykiaa.: MorensHunbka JI.O.].
Kuromup: KATY, 2015. - 77 c.

Mooamxkogi

. Angela Philips. Good writing for journalists. Sage publications. — 219 p.

Bill Mascull. Business Vocabulary in Use: Advanced Book. — Cambridge, 2018. — 176 p.

Culture, Society and the Media (2005). Edited by Michael Gurevitch and others. - London and

New York. - 315 p.

4. English for everyone. Business English. Course book. Level 2. / Dorling Kindersley. — London,
2018.-192 p.

5. English for everyone. Business English. Practice book. Level 2. / Dorling Kindersley. —
London, 2018. — 176 p.

Farrall C.&Lindsley M. (2008). Professional English in Use: Marketing. Cambridge University

Press, Cambridge, 144 p.

James Schofield&Anne Osborn (2011). Collins English for Business: Speaking, HarperCollins

Publishers. — 123 p.

Mckeown A.&Wright R. (2011). Professional English in Use: Management. Cambridge

University Press, Cambridge, 120 p.

Media Piracy in Emerging Economies (2011). — Edited by Joe Karaganis. — 426 p.

10. O’Driscoll N. (2010). Market Leader: Business English. Pearson Education Limited, London, 96

p.

11. Ogilvy D. (2004.) Confessions of an Advertising Man. Southbank Publishing, London, 208 p.
12.  BBC news https://www.bbc.com/news

13. Cambridge University Press. http://www.cup.cam.ac.uk/

14. Heinemann. http://www.helt.co.uk/

15. Longman. http://www.longman.co.uk/
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