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The traditional topic of proper names translation provides a translation teacher 
with material of manageable scale to discuss the major strategies and techniques of 
translation in a way which is meaningful, relatable, exiting and motivating for students.

References: 1. Карабан В. І. Переклад з української мови на англійську мову: навчальний посіб-
ник-довідник для студентів ВЗО. Вінниця : Нова Книга, 2003. 608 с. 2. Федоров А. В. Основы общей 
теории перевода. Москва : Высшая школа, 1968. 396 с. 3. Gilles A. Conference Interpreting: a Student’s 
Practice Book. Routledge, 2013. 294 р.

FEATURES OF TEACHING THE AUDOVISUAL 
TRANSLATION OF COMMERCIALS  

OF THE FUTURE TRANSLATORS

Nohovska S. H. (Kyiv)

The world of commercial advertising texts continues to change rapidly creating 
a profound effect on human mind. Many techniques and methods help to affect the 
individual’s mental structure: at both the conscious and subconscious levels.

Marketing means of persuasion can be aggressive that affect the mind of the target 
consumer. The essential goal of commercial is to persuade the target customer to buy 
the product or service. These persuaders use a variety of strategies to attract attention, 
gain our trust, provoke our desire for the product or service to make us to buy it [1]. 
TV commercials do not only inform the reader but form a bright advertising image 
through a system of expressive means of speech. Thereby, the language of advertising 
texts constantly requires updating. It should be mentioned that attracting the potential 
consumers’ attention plays an important role. Moreover, TV commercials use the 
language of manipulation — the selection and usage of specific means of speech by 
which the advertisers can influence the consumers’ choice through the advertising texts. 
Thence, it is important to teach future translators to understand the specification of 
advertised text, translate and even create the audiovisual product.

In an article entitled “The Language of Advertising Claims”, (2012) Jeffrey 
Schrank gives a list of the techniques the advertisers employ to make claims for their 
products. The most popular means of manipulation in commercials are: 1. Intensity and 
weasel words to draw our attention to make us buy the service or product; 2. Flattery: 
advertisers flatter the target audience by saying “you deserve more” or “you deserve 
better”; 3. Exaggeration makes association by promoting false promises about a 
product; 4. Humour to create a good feeling to the service or product, and 5. Explicit 
claims: marketers state the main ingredients, the price, effectiveness and reliability [2].

According to the means of manipulation listed above, there is a need of adequate 
translation of commercial advertising texts. The process of translating advertisements 
has recently been transformed by the arrival of Information Technology. In this process, 
the translators often play a minor role to making their translations acceptable to the 
target audience.
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Within the university IT course the students deal with revising and the audiovisual 
text. They consider a number of time codes according to the roles that are essential to 
understand, and hence to render, the meaning of the message. Moreover, the promotional 
language, which characterizes commercials, does not only trigger a persuasive effect by 
means of words, but also through many other means, such as rhythm, voice, timbre. 
Thus, the students listen to the text, dubbing it and monitoring the length of the target 
message to match the source audio text. In this case, the students are frequently forced 
to choose what to leave out and what to preserve. The main task is to render the source 
meaning without losing the semantic meaning of the message. All commercials are 
discussed and each student leaves a feedback.

Commercial advertising texts are special texts that contain and represent the 
information from the point of view of the author. Proper translation and accurate omission 
of information contribute to the successful rendering meaning of the source message.

References: 1. Пойта І. О. Проблеми та перспективи розвитку реклами у системі інструментарію 
маркетингу. Економіка. Управління. Інновації: електрон. наук. фах. вид. 2017. №1 (20). C. 32–38. 
2. Schrank J. The Language of Advertising Claims. 2012. URL: https://nanopdf.com/download/comp-
mod-5_pdf.

MAIN METHODOLOGICAL APPROACHES FOR 
DEVELOPING PROFESSIONAL COMPETENCE  

OF MA STUDENTS MAJORING IN TRANSLATION  
AND INTERPRETING
Olkhovska A. S., DSc (Kharkiv)

The ever-increasing requirements for translators encourage researchers to seek and 
implement new approaches into the process of teaching to improve the vocational train-
ing. A methodological approach is the basic category of methodology and the most gen-
eral methodological basis of research, which actually represents a point of view on the 
essence of the subject to be taught and which is implemented as a leading idea of teach-
ing in practice in the form of a certain strategy and by means of a certain method [1].

Since the application of a sole approach often does not give the desired result as 
it limits the understanding of the essence of the subject and significantly narrows the 
boundaries of the study, it is optimal to use several approaches. Taking into account the 
accumulated experience in future translators’ and interpreters’ training, as well as the 
fact that at the present stage students of higher education institutions seek not only to 
acquire the necessary professional knowledge and skills, but also to master programs 
that will allow them to feel confident in society and to quickly adapt to the requirements 
of the labor market, we conclude that it is advisable to apply the following approaches: 

 — market-oriented (training of the types of translation and interpreting which are 
in high demand on the market, including those that students haven’t mastered 
within the bachelor’s degree — simultaneous interpreting and remote inter-
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