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Abstract. The article examines how lexical, stylistic and discursive features of the language of a
glamorous woman reflect her socio-cultural status, as well as what cultural codes are hidden behind
this image. Analyzing the linguistic characteristics of the glamor style, we also examine its influence
on public perceptions of femininity, success, and beauty. A detailed examination of this topic helped
reveal not only the linguistic markers of a glamorous woman, but also her role in the formation of
new cultural paradigms in modern society.

Keywords: linguistic and cultural portrait, glamorous woman, socio-cultural features.

JIIHrBOKYJIbTYPHHH NOPTPET IJIAMYPHOI KIHKH:
aHAJIi3 CONIOKYJbTYPHUX TA MOBHHUX 0CO0IMBOCTEM

Karepuna bposko
Kuiscokuti cmonuunuii ynisepcumem imeni bopuca I pinuenxa, m. Kuig
https://orcid.org/0000-0001-8572-9316
Ouabra JloGona
Kuiscoxuu cmonuunuii ynisepcumem imeni bopuca I pinuenxa, m. Kuig
https://orcid.org/0000 0003-0327-4771

Anomauia. Y cmammi po32n10aromucs, K 1eKCU4HI, CIULICMUYHI ma OUCKYPCUBHI 0COOIUBOCHI
MOBU 2NIAMYPHOT JHCIHKU, WO BI00OpaNICaAoms il COYIOKYIbMYPHUL CIAMYC, A MAKONC AKI KYIbMYPHI
KOOU NpUXo8aui 3a yum oopaszom. AHanizylouu MOGHI XApaKmepucmuky 21amMypHO20 CMUNI0, MU
MAKOAC OOCAIONCYEMO U020 BNIIUE HA CYCNIIbHI YSAGNIEeHHS NPO HCIHOUHICMb, YCnix i Kpacy. JemanvHutl
PO32NA0 Yiei memu 0onomie UABUMU He Juule MOBHI MapKepu 2AamMypHOI JHCiHKuY, ane U il poib y
Gopmy6anHi HOBUX KYIbMYPHUX NAPAOUSM Y CYUACHOMY CYCNIilbCMEI.

Knrouosi cnosa: nine6oxyibmypHuti nopmpem, 2amypHa HCIHKA, COYLOKYIbMYPHI 0COOIUBOCTI.

JIiHTBOKYJILTYpHHU IOPTPET € BAKJIMBAM IHCTPYMEHTOM JIJ1s1 BABYCHHS B3a€MO3B'S3KY
MOBHM Ta KYJbTYpPH, OCKUIbKH JIO3BOJIIE PO3KPUTH COLIOKYJBTYPHI OCOOJIMBOCTI
MeBHUX Tpyn 4d TUnaxiB. OfHI€0 3 TakuxX IiKaBUX (iryp € "riaaMmypHa xiHka'", sKa
nocijiae ocoOyMBe Miclle B cydacHid KyibTypi. OOpa3 riamypHOi KIHKM aKTHBHO
(hopMyeThCA SIK COIIaIbHUMU, TaK 1 MEIIMHUMH HapaTUBaMH, a 11 MOBa BiJI0Opakae He
TUIBKH CTHJIb XKHUTTS, ajie 1 IIHHOCTI, MpUTaMaHHI IIEBHUM COIIIAJIbHUM BEPCTBaM.

Ha 3acamax mociigHUITPKOI TapaJurMy MI0JI0 BUBYEHHS Cy9aCHUX KYJIbTYPHUX
KOHIENTIB, CiJ 3a3HAa4uTH, 10 3 TOYKK 30py H. Kou JIHrBOKYJIbTYypHUH THUIAX
"rmamypHa KiHKA" € PI3HOBUIOM JIIHTBOKYJBTYPHOTO KOHIIENTY, OCHOBY SKOTO
CKJIaJla€ y3arajJlbHeHUH 00pa3 oCOOMCTOCTi, YMsl MOBEJIHKA Ta I[IHHOCTI Opl€HTAIlll
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CYTTE€BO BILTUBAIOThH HA JIHTBOKYJBTYPY B IIJIOMY, a TAKOX € MMOKa3HUKOM €THIYHOI Ta
COIIIAIbHOI CBOEPITHOCTI CyciibCcTBa [1].

['mamypHa xiHKa (aHTJ. a glamorous woman) — KiHKa, SiKa I[IKaBUTbCS MOJIOIO,
3n100yBae npodecito, BiJBIIy€E BEUIPKU Ta CBITCHKI payTH B KOMIIaHIi BXXE€ HE CBOTO
3aKOHHOT'O YOJIOBiIKA, a OJIM3BKUX MOAPYT; MIKIYETHCS MPO CBiil 30BHIIIHINA BUIJIS 1
HAMAaraeThCs JOCATTH i/Ieany, 4aCTO HaB SI3aHOTO CYCITITLCTBOM.

[IpuknagamMu JIHTBOKYJBTYPHOTO TUMaXYy '"TiaaMypHa kiHka" B KiHemaTorpadi
MOXYTh CJIYTyBaTH T€pOiHi, Kk oT: Mipanaa [Ipictai B ¢iaemi "IusBoa HocuTh Prada”
(2006 p.); 6puranceka mucekMeHHuI Codi Kincemmu B diapmi "3i3HaHHs 1monorosika'
(2009); Mipta Jannax B gpuiemi "KBapuuns". [Tomcra Bin kyTiop" (2015 p.); [atpuiis
Pemxani B ¢dinmemi "bymunok Gucci" (2021); baponecca ta Ectenna B (inbmi
"Kpyemna" (2021), Tomio (auB. puc. 1).

Puc. 1. [Ipuxmnaay TIHTBOKYJIBTYPHOTO TUITAXKY
"rmaMmypHa kiHKa" B CydacHOMY KiHemartorpadi

B koHTEKCTI po3riisaay 03HayeHOi MpOOJEMATUKH, CIIiJl TaKOX B3STH 10 yBaru
NacMopT JIHIBOKYJIBTYPHOTO TUMAXY "TiamMypHa xiHka" (nuB. Tadmn. 1) [1; 2].

3MICT MOHATIMHOI CKJIaJA0BOI YaCTUHM JIIHTBOKYJIbTYPHOT'O THUIMAXYy 'TJaMypHa
JKIHKA" BUJIISIEMO HA OCHOBI aHaJIi3y TaKOi CIOBHUKOBOI eiHiwii: a beautiful woman,
who wears sexy and attractive clothing and makeup (Meriam-Webster Dictionary) [3].

[{iHHICHI XapaKTePUCTUKU: 3aMOXKHICTb (material / tangible wealth), ycnix (success),
BUCOKUH CTAaTyC Yy CyCNUIbCTBI (high social status), myOniuHICTb, PO3KYTICTb.

BucnoBku. [lizicymoByI0oUM CiiJl 3a3HAYUTH, 110 IJIaMypHa >KIHKa — yIIeBHEHA B
co01 XiHKa, pOMaHTUYHA, €MOIlIifHa, pillly4ya, CaMOJOCTaTHs Ta HaBITh CTEPBO3HA,
SKIIO0 I[bOIO0 BHUMAarae IE€BHA >XUTTEBA CHUTyallis. BrneBHena y coOi, pimyya Ta
CaMOJIOCTaTHSI, BUOKPEMITFOEMO 11, IK TAKUM THUII, IO MOXKE OYTH IILJIKOM 3aJ0BOJICHUI
CBOE€I0 30BHIIIHICTIO Ta (DIryporo.
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Taoauus 1. [TacnopT JIHIBOKYJIBTYPHOTO THUITAXY "TJIaMypHa JKiHKa"

3opHimHil 00pa3, omAr: Mac BUINIATATH i1ealbHO, JOPOTO, TApHO, PO3KIMIHO, CTIIILHO, KIHOYHO, CEKCYalBHO;
TIel THITa:K MapKyIOTh BHCOKI MiaOoopH, Oe370raHHa 3avicka Ta B Mipy ACKpaBHi MaKisfK, JOPOTi, MOITHI CYKHI Ta
B3YTTA BiJI BiIOMHX BHPOOHUKIB. 3a/I MATPHMAHHS CBOTO IMI/DKY IS ITIaMYPHOI KIHKH IIUTKOM MPHPOIHBO
3BEPHYTHCS HABITH J0 HE3HAUHOIO XIPypriuHOro BTPYYaHHs, MQTHHTY, 1H’€KIii Ta IHIIMX IPOUEIYp, SKI
[IepeTBOPIOIOTE HATypalbHY Kpacy Ha IITyuHy. Llelf THHmAaX HIOCTiffHO HaMaraeTbes CIIIKYBaTH 3a (iryporo,
OCKLIEKH TOJIOBHHM € MOJIeJIbHA 30BHIIIHICTE.

(ITurata 3 dineMy «JlusgBon Hocutsk Pradan: « - You sold your soul to the devil when you put on your first pair
of Jimmy Choos. I saw it.»)

Bik: miaMypHa iHKa acoIliO€ThCs 13 JKIHKOK Cepe/IHBOTO BiKY, SIKa BXKe JI0CATIa IEBHOTO COIialIbHOTO CTaTyCY,
Mae yiodieny po0ory 3a npodeciero Ta TOUHO 3HAE, 110 X09E BiJf JKUTTI.

ntata 3 QimeMy «/lugBon Hocuth Praday: « - I thought I had to terms with my looks the year I turned 30...
when I realized that I no longer had the energy to be completely superficialy

I'ennepHa o3HaKa: IparHe PIBHOCTI B CYCIIBCTBI, PIBHO SIK 1 JOCATHEHHS YCIIIXY Ta IOBHOLIHHOIO, SICKPABOIO,
6e3TypOOTHOTO Ta HACHUCHOTO JKHTTS

Micue mnpo:RHBaHHA Ta o00pa3 KHUTTHA: BeIHKe MICTO-METpONONic 3 Horo OpaHuaMH i3 JApy3sMH,
HeOOMEXEHHMHI MOXIIHBOCTAMH Kap €pHOTO POCTY, PO3BHHEHO0 iHAYCTPicr0 MOJH TA IIOMIHTY.

Cdepa nisibHOCTI: 323BHYAIT e 1HyCTpis KpacH ado Moju, KiHeMarorpad), MoJielbHUH Di3Hec, pexiaMa.

Josginasi: BijgijyBaHHs KaB’sipeHb, TOPrOBHX IIEHTPIB YH KYIIBIS CBIKOIO BHITYCKY MOJIHOTO 3KYPHAITY
«Vogue», BIJIBIYBATH UHCICHHUX CBITCBKUX pAYTIB € HEBI’€MHOK YACTHHOK ITOBCSKJIEHHOTO IKHTTA
IIaMypPHOI KIHKH

(ITutata 3 dinemy «JlusgBon Hocuth Praday: «- Shopping is my cardioy.

CiMeiinnii cTaH: ACOLIIOETHC SIK 13 3aMIKHEOIO, TAK 1 3 CAMOTHEOIO JKIHKOIO; TepOTHI Tellecepialy He3aMIbKHI,
3HAXOJSIThCA B IMOINYKY «EAHHOTO Ta HEMOBTOPHOTO» YOIOBIKA-Mpil; JIOCATHYBIMH 53 cepelHBOTO BIKY,
Ipe/CTaBHAI JIHTBOKYIBTYPHOTO THIAXKY «IIaMypHA IKIHKa» 3alHINAIOTHCA HE3aMiKHIMH 3 JIEKUTBKOX
MPHYIH, cepeT AKX — HaJMipHa mepeOipIiBicTh, MHXATICTh TA BUMOTIIHBICTG.

(ITutata 3 dinemy «JIuseon Hocuts Praday: «- Why there are so many great unmarried women and no great
unmarried men?».

OToueHHA: TIIaMypHA KIHKA 3aBKIH BHUMOIIHBA O CBOTO OTOUEHHA, O AKOTO HAJIEXATh BIUIMBOBI JTIOIH Ta
MpeACTaBHUKH IHIYCTPil KpacH Ta MOMH; IeH THMAX KIHKH 3aBXKIH HaMaraeTbcs IepeOyBaTH B OTOYEHHI
MpeIMETIB KpacH, a caMe TapHHX Ta JOPOTHX pedeil, HOBOI KONEKIii B3yTTA, pO3KINTHHX CYKOHb YH OpeHIOBHX
CYMOK

(ITutara 3 dinemy «Jlusison Hocuts Praday: «- Year after year twenty something women come to New York
City in search for the two ‘L’s’ - labels and lovey.

MoBeHHER] 0COOIHBOCTI: ACOIIOETECA i3 OMICKOM YCMINIKH Ta 3aMAHTHBHM CTIJIEM MOBIISHHS, AKa Mae
MHXaTHH Ta CTEPBO3HHI CTHIb CIUIKYBaHHA. Y CIUIKYBaHHI 31 CBOIMH IOAPYTaMH Ta OMH3bKHMH JIFOIBMH
YACTO BXKHUBAE BYIETAPHIMH

(ITutara 3 dhinsmy «JlusiBon Hocuts Praday: « -What is all this? - It’s an apology for being le bitch»y.
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Abstract. The aim of the article is a typological description of Informative oikodomonyms. Names-
locations inform about the location of a residential object in the city relying on the address dominant
or using a specialized linguistic resource (prefixes with locative meaning, local meaning of the
prepositional case). Names-orientations inform about the location of the residential object, appealing
by means of metonymy to the mental map of the city or to the common linguocultural associations of
the buyer. Names-illustrations provide an alternative address-based way of locating a building,
informing about the architectural and design features of a new building. Names-presentations
provide the buyer with information about the developer. Names-specifications inform about technical
features of the residential object — apartment layout, interior features. Informatively simple names
are qualified as those oriented on the convey of the fact itself. The names that are the result of the
process of linguocognitive conceptualization and categorization of the fact, based on metonymic
mechanisms of changing the perspective of understanding the denotation or metaphorical
mechanisms of its reinterpretation, are qualified as informatively valuable.

Keywords: onomastics, urban toponymic space, commercial oikodomonym, informativity.
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Anomauin. Memoro cmammi € munonoeiuruti onuc ingopmyrouux otikooomonimie. Hazeu-noxayii inghopmyrome
npo Micye po3smauty8aHHs HOBOOYO0BU 3a OONOMO20I0 AOPECHO OOMIHaHMU a0 Cheyiani308aH020 MOBHO20
pecypcy. Hazsu-opienmupu ingpopmyroms npo posmautyéanHs Hoeo0y008uU, aneorodu (yepe3 MemoHimito) 0o
MEHMAIbHOT Kapmu Micma abo JiHe80K)IbmMypPHOL Komnemenyii nokynys. Hazeu-inrocmpayii npononyroms
AILMEPHAMUBHULL AOPECHOMY CNOCIO 3HAX00JCeHHs1 YOI, IHGBOPMYIOUU NPO 0COOIUBOCI apXimeKmypu ma
ouzatiny Hosobyoosu. Hazeu-npezenmayii naoaroms nokynyeei ingpopmayiro npo KoMnauio-3a0y006HUKA.
Haszsu-cneyugbixayii ingpopmyroms npo mexuiuni ocoonusocmi H0800y008U — NIAHYBAHHA KEAPMUP, Mun
inmep ‘epy. Ak inghopmamusro npocmi keanighixyromscs ovkodomoHimu-gpaxkmu. Ax inghopmamueno yinui
K8anihikyromvcsi OUKOOOMOHIMU, WO € PE3VIbMAMOM NPOYecy NiHe80KOTHIMUBHOT KOHYeNmyanizayii
ma xamezopuzayii (axmy, 6 OCHOBI AKO20 NeHcamb MEMOHIMIUHI MEXAHIZMU 3MIHU DAKYPCY
ocMucnienHs 0oenomama abo MemapopuyHi Mexanizmu tio2o nepeoCMUcCIenHs.

Kmouoei cnosa: onomacmuxa, MicoKutl MONOHIMIYHULL IPOCMID, KOMEPYITIHULL OUIKOOOMOHIM, THOPMAMUGHICHTb.
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