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STYLISTIC FEATURES OF CHINESE TELEVISION DISCOURSE:
LEXICAL ASPECT

Summary. This article attempts to study the linguistic
and stylistic features of contempora/ry Chinese television
discourse by examining the lexical means of their expression.
The object of study is the music television shows "The
Treasured Voice 2" and "Hidden Singer", which have been
actively gaining popularity among the Chinese audience
in recent years, and thus are rapidly turning into interactive
platforms for expressing public opinions and reflecting
the social reality of the present day China.

While studying the Chinese-language entertainment TV
discourse, we consider it an example of a fusion of styles. Such
a polystylistic nature allows for the interweaving and synergy
of many linguistic means, which, through complementing
each other, fully reveal not only the linguistic world perception
of the discourse participants, but also the national, historical
and socio-cultural background of their communication. We have
distinguished three dominant functional styles of entertainment
TV show discourse: colloquial, publicistic, and belletristic.
Particular attention is devoted to the means of expressiveness
and emotionality on the lexical and phraseological level
of each style, as well as their semantic function in different
communicative situations. In particular, the linguistic features
of the colloquial style of Chinese television programmes
include the use of interjections, emotionally tinted evaluation
vocabulary, making neutral vocabulary expressive,
phraseology and the phenomenon of affixation, as well as
the use of slangisms. The publicistic style is characterized
by informativeness, definiteness and directed expressiveness,
while the artistic style is distinguished by high metaphoricity
and symbolism.

The results of the study of the linguistic and stylistic
features in the Chinese entertainment TV discourse can
be used not only to deepen knowledge about the lexical
and stylistic system of the modern Chinese language, but also
to track the development of the latter, establish connections
between linguistic and socio-cultural paradigms of media
communication and, as a result, further ensure the Ukrainian-
Chinese intercultural dialogue.

Key words: media discourse, functional styles, expressive
means, Chinese television, lexical level.

Problem statement. In our digital age, as the mass media has
become the world's largest platform for the interchange of ideas,
the importance of studying the concept of media discourse is
becoming increasingly acute. In addition to its obvious value as
a carrier of various mental and socio-cultural models, the lin-
guistic aspect of its analysis is of particular interest. The study
of the lexical and stylistic system of television discourse, in partic-
ular the nature and means of the speech expressiveness, will allow
us to track the processes of development of the modern Chinese
language, its influence and dependence on current socio-cultural
phenomena.

Research analysis. The phenomenon of discourse has been
receiving a lot of attention from linguists and scholars around
the world. Active research has led to the formation of different
views on the concept of discourse, so it can be perceived from
several perspectives: linguistic (Helslut and Hack, 2007), semiotic
(Barth, 2003), postmodern, cratological (Foucault, 1992) and criti-
cal analysis (Ferklaf, 1993). Among the scholars who have analyzed
media discourse, we would like to highlight Ukrainians A. Hryho-
rash, O. Matsko, O. Ponomariv, I. Tyrone and their foreign col-
leagues N. Fairclough, T. van Dijk, R. Wodak, M. Talbot and oth-
ers. As of today, the topic of studying Chinese-language television
discourse in Ukraine may still be considered unexplored, which
determines the relevance of stylistic analysis of one of the genres
of television discourse — entertainment TV shows.

The objective of the paper is to study the stylistic character
of the discourse within Chinese popular television programs and to
analyze its lexical features, including the means of expressiveness
applied in the speech of the discourse participants.

The outline of main findings. In times of global technolo-
gization and informatization of people’s everyday life, television
and the Internet have become one of the leading platforms for com-
munication, and therefore the main place of existence and develop-
ment of any language. Therefore, linguistic researchers are more
and more often referring to the concept of television or media dis-
course.
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Television discourse is an intertextual, dialogic discourse that
is broadcasted from the screens of various communicators. One
of the salient features of contemporary media discourse is its interac-
tivity, which is achieved through the presence of several participants
in communication and the existence of interaction between them.
As the process of communication on television takes place simulta-
neously in both verbal and non-verbal environments, the interaction
of participants also lies beyond the realm of speech [1, p. 86]. This
allows researchers to conduct a sociocultural analysis and study
the media discourse as a global display of social and political
changes, as well as means of multigenerational and multicultural
communications. In our research, we use a linguistic approach to
analysing television discourse, especially focusing on the stylistic
features of the latter.

TV programs like "Treasured Voice 2" and "Hidden Singer"
are entertainment music shows, which consist of multiple ways
of communication between people, including performances on
stage, dialogues between participants, reactions of judges, speeches
of the host, addresses to the audience, various interviews etc. At
the same time, most of all communicative situations take place
orally, through "live", casual and (usually) unprepared conversa-
tion. Therefore, it is quite obvious that the dominant functional style
of discourse here will be no other than conversational or colloquial
style (F13kiE4A). The main features of the conversational speech
style are at the same time the most widespread in entertainment
television discourse: oral form, direct participation in conversa-
tion activity, simplicity and unpreparedness of speech. Apart from
those, the genre of the selected TV shows implies active expres-
siveness of the statements made, which can be achieved both by
verbal and non-verbal means. In this case, the emotional reactions
come to the fore among all other features of the conversational
style, and therefore concentrate most of the lexical features around
them [2, p. 256].

The emotionality of the participants in TV discourse is
expressed in the structure of sentences, emotionally coloured eval-
uation vocabulary and interjections [3, p. 9]. Regardless of the con-
text, the latter do not have their own lexical meaning, and therefore
are assigned a meaning via a context of the expression and situation
background. For example:

W% — is often used to express admiration and surprise ("W
WF, SFURAENT L CE, BRI ).

Wi — is added as a call to do something (55— MR EEHER
1) or to enhance praise ("3 T4 [ MW /).

I — is equivalent to “wow” ("H, MANAMAKGE 1"
", PRI T, ORI 7). The two-character M
9 is used as an expression of surprise ("H%E, EAPXEAT
BT,

B — is an expression of doubt and surprise ("5 JL/~? M, &
HE T X, FrOABRAE LR,

i — often replaces the English “hello” or “hi” ("H, fR4F
Y}

Sometimes the discourse participants even use atypical inter-
jections or rather change the typical meaning of some: Fi{#] (often
used to express pain) is also a way to express or enhance admiration
("RITEHE, W, WA IR OK R —/MRA AL OK™).

The next means of emotional expression is emotionally tinted
evaluation vocabulary, which may have both positive and negative
connotations. Sometimes it is impossible to determine the inten-
tions of the speaker by the utterance itself, but the context allows

us to recognize the speaker's mood [4]. For instance: "{R [ 5 Mk/" -
This is amazing!; “FIRLHT R K T 7~ You two, our new gen-
eration, are very beautiful; “7] VAT 28— 551" — The [voice we
heard] was a little bit cloying and sweet; "EMERE, XA 2
T KEL" — Wow, wow, wow, this is a person I really admire.

Emotionality is also commonly enhanced by pronoun adverbs
of the degree: X4+ M4+ B4 [5,p. 31 and adverbs /B, K.
JEH ("RIZ AR "~ You have such a sweet voice).

Another prominent feature of colloquial style on the lexical
level is the acquisition of an expressive tone by neutral vocab-
ulary, usually via a context. For example, the word 4f is a neu-
tral stylistic word that takes on an expressive tone when used by
a speaker in a particular situation. In the context of entertainment
shows, the neutral 4 acquires contextual meanings: best, nice,
good, qualified, (un)professional, useful, positive, merciful, beau-
tiful, pleasant etc.

Description of a quality:

PREIR R o R IR IR AL ~ You sang so beautifully
today.

EARLAE 5 — It's not a professional job.

HSE — MBI H— MR — That 5 actually a great topic to
research.

Wishes or predictions:

(I VT AP SEUF — But it could be better:

BSRYEE! — Luck is on your side!

BAA BARTT LUK H CIE— 55 — T hope you can be a little
more kind to yourself.

Attitude or reaction indicator;

RIS AEHE LT — This gives me great pleasure.

IXJEMBIRIX 43X A UF ~ It was a real pleasure to sing this song.

The verb 4 also takes on the meaning assigned by the speaker
in a particular speech act, obtaining the meanings to do, to make
changes, to have, to experience, to feel, to cope, to please, to get,
to earn etc.:

R T E R BB R — Bur I have always made
music very difficult.

B HRIL SRBA — I didn't have a band.

PRGN RAR — 5 Ha— M EANRESELF FI G — I'm here
to relive this beautiful experience, just like I did when was a child.

WCFIF MR — How difficult it is to deal with you!

AT, WIRWATEALT RA 165 — It's okay, they'll only
get 16 votes.

Moreover, a relaxed conversational style in Chinese language
is often accompanied by affixation. For example: the charac-
ter  gives words a softer or diminutive meaning (/N5 &
F. ilEFL AF. FEFL BEF). Another character, )L, also used
with nouns and pronouns, creates a whole unique phenomenon
of “ernization” in Chinese language and gives the word a positive
evaluation (—% L. AL —8L. #)L. —B)L).

The phraseology is not an exclusive feature of the colloquial
style, but it is quite inherent in the rich, lively language of native
speakers, bringing up an evaluation of the situation or the speaker.
The following phraseological units and established expressions are
just a few of that were used by the discourse participants:

FLG)\HE (lit. to completely confuse seven and eight) — Chi-
nese ‘chengyu’ (fi(i&) with the meaning of disorder, confusion,
disarray; chaos; upside down, in complete disarray, haphazardly. In
the discourse: -4 #L £ /\KE[Y] — What a nonsense! (in response
to a statement).
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JRHTE — ‘chengyu’ with the meaning of acting out a comic
scene, joking, buffoonery, introducing a comic element into a per-
formance. In the discourse: AEEHT % - Stop acting out a comic
scene! (a show participant tries to stop his opponent from winning
the round by constantly turning the situation into a comedy).

A4 /1 — ‘chengyu’ meaning “to do your best, to spare no
effort”.

SR —#r — to renew, transform; to shine with new colours;
completely renewed; complete renewal. In the context of the show,
this refers to the renewal of the singers on stage, the ability to
unearth an incredible new voice and bring it to the stage.

Internet slang is also often used in the colloquial style [6,
pp. 143-148]. In terms of Chinese entertainment shows, some short
caption-like inserts might appear on the screen during the show to
add expressiveness to the events on the screen. For instance: Uil
F& — to flaunt a romantic relationship; to bask in public (£ it
WOAR 1, XXMM — [What they do] is just showing off
their relationship); 11 — to contradict oneself (H % ¥] i — daily
contradicting [himself] ); 76 — full of spirit, cheerful (used
to emphasize the property of an advertising product that keeps you
in good spirits).

Another common functional style of television is certainly
the publicistic style. Its presence in entertainment content is due
to various advertising breaks, sponsorships and, undoubtedly,
some obligatory regulations in the work of show hosts. In any
case, advertising almost always refers to the publicistic style. Let
us have a look at its several distinctive features implemented in
entertainment shows.

First of all, this style performs the function of influence. It is
characterized by polemic and emotionality, logic and reasoning,
and also by the presence of terminological vocabulary [7, p. 27].
Hence, the following pieces of advertisements contains the specific
terminology: "M RIIALHTIE R R W AFAL LA SRR AT H H1 K
FHfe A m BRI, including Witk (tonic), %HE
5 (Chinese Cordyceps). "ZAMETHEI R © R
BAGTBARA, BRI EEMYEEZE, B
f)FTF2h)L. " — containing the expression i Ki%k THIZ&FIA
(special lyophilization technology).

Next, for similar purposes, the style of advertising is rich in
emotionally colored vocabulary and idiomatic phrases: % il K /&
T (the magician of arrangement), I EINEX (10 achieve the ideal),
AT (subtle and spontaneous), “£& %% (rich and varied),
LA B3 (to understand without words). One can also find whole
sentences of an emotionally coloured nature: /NN B 7 B i
KAKIIEEE — Great energy boils in a small body.

The last style, although inferior to the previous two, is still found
in Chinese media discourse. Music-related TV shows can serve as
an example of belletristic style, as a song is poetry set to music.
Belletristic style is meant to depict the world through the creation
of artistic images, aesthetics and beauty. It is the most author-
centered and is serving to express the author's ideas in the linguistic
world. Therefore, it is highly metaphorical and emotionally tinted.
In the song lyrics, one can find a sufficient number of tropes that
the author of the text has laid down to convey his ideas. Some
of them are presented in the following examples: metaphors (7%
A B L BT I - you gave him a knife to paint the colours
of betrayal; LFETMEE NAWHE “HIRI0R - let rain and wind
will wash away the memory of you; RAFAERIIRIE — traces of love's
existence); catchy epithets ("8 € IIIRM — a resolute look; A ()

F I —an artist of priceless love, # K - ff17K —a cup of heavenly
water); comparison (0 B (F 44 HitE R JE¥] —he is more
restless than Picasso; JIi41 Kik k A8 4 #15) — I am like a moth
flying into the fire); personification (K #AKE S5 5 i K )£ Ay — In
the flames, the destiny of a hero is born); allegory (% /&2 {8 &4
(1) — Love is the mouth of a muse); hyperbole (JTFE | F4F () &
f& —In a deep sleep for a thousand years); symbolism (— 7% —1H:
Ft —%—JEH — In one world, a flower, among the flutes, a zither;
W e B A0 - In space and time, the landscape
changes).

Conclusions. The study confirms the polystylistic nature
of the media discourse used in entertainment programs and identifies
the dominant functional styles in the latter: colloquial, publicistic
andbelletristic. Therefore, fromthe stylistic perspective, TV discourse
is labeled with a high level of emotionality and expressiveness
achieved by the participants of communication in verbal and non-
verbal ways. Since most of the presented communication situations
are of the nature of responses, reactions and evaluation of events
or personalities, various interjections, emotionally tinted words,
slangisms, and phraseological units are frequently used. Meanwhile,
the belletristic style inherent in the particular type of music TV show
brings metaphorical connotations and symbolism to the language,
while the publicistic style of advertising insertions is often followed
by the use of terminology. The results obtained should serve as
a basis for further interdisciplinary research on the pragmatic,
socio-cultural and linguistic aspects of media discourse.
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my3uuHi Tesnemoy “The Treasured Voice 2” ta “Hidden
Singer”, 110 MPOTATOM OCTaHHIX POKIB AKTHBHO HAOWPAIOTh
NOMYJSIPHICTE  Cepell KUTAHCHKOTO HACEJCHHS, a OTXKe
BIICBHEHO MEPETBOPIOIOTHCS Ha IHTEPAKTHBHI MailaHUYMKH
BUPAXXCHHS TPOMAJICHKOT IyMKH Ta BiJIOOPayKCHHS CYCIUTBHOT
peanbHOCTI choroeHHs [1iqHeOecHOT.

Jocmimkyoan KHTaliCbKOMOBHUH pOo3BaXKaIbHUHN
TENEUCKYPC, PO3MIAAEMO HOTO K 3pa3oK 3IHUTTS CTHIIIB.
Takuil TONICTHILOBUN XapakTep [O3BOJIIE TEPCIUICTCHHS
Ta B3aEMOJiI0 Oe3iTiui MOBHHX 3ac00iB, IO, JOIOBHIOIOUMN
OIHWH OIHOTO, CIIOBHA PO3KPHBAIOTH HE JIMIIE MOBHY
KapTUHY CBITYy YYacHHUKIB JHUCKYpCy, a U HalllOHaJIbHE,
ICTOPUYHE Ta COIIOKYJIBTYPHE TIIO iXHBOT KoMyHiKalii. Hamu
BUUJICHO TPHU JIOMIiHYIOYI (PYHKI[IOHAJIBHI CTHJII JAMCKYpCY
PO3BaXAIBHUX  TENCIIOY: PO3MOBHHU, MYOTIIMCTHYHHMA
Ta XynokHiiH. OcoOnauBY yBary NPHUIUIAIA BHPAKAIbHUM
3aco0aM CKCIIPECHBHOCTI W EMOLIHHOCTI Ha JICKCHKO-
(hpa3eosorivHOMy piBHI KOXKHOTO CTHJIFO, a TaKOXK iXHi
CMHCIIOBUPXIIBbHIN  (QYHKIIT B pI3HUX KOMYHIKATMBHHX
cUTyalisx. 30KkpeMa, J10 MOBHUX OCOOJIMBOCTEH PO3MOBHOTO

CTWIIKO KHTAHCBKUX  TENCBI3IHMX TMporpam  BiJHECIH:
BUKOPHCTAHHS BHTYKIB, EMOIIIfHO 3a0apBiCHOT JICKCHKH
OIIHKM, HAJaHHS HCEHTpaJbHIN JICKCHIl CKCIPECHUBHOCTI,
siBuiie adikcarlii, pa3eosoriuHICTh Ta BYKHBAHHS CJICHTI3MIB.
[TyOminUCTHYHUE CTHIIb  XapaKTepHUH 1H(POPMATHUBHICTIO,
TEPMIHOJIOTIYHICTIO Ta HAIPABICHOK CKCIPECHBHICTIO, Y TOM
Yyac SIK XyJAOKHIH BHIIISETHCS BHUCOKOW MeETadOpPHUHICTIO
Ta CUMBOJIIYHICTIO.

Pesynbraru JTOCITPKCHHS JITHTBOCTHTICTHYHUX
0COOIMBOCTEIH KUTalCbKOMOBHOTO pO3BaXKaIBLHOTO
TEJICUCKYPCY MOXYTh OyTH BHUKOPHCTaHI HE IHINE IS
NOMMUONEHHST 3HaHb TIPO JIEKCHKO-CTHIIICTHUHY CHCTEMY
Cy4acHO! KHUTaWChbKOi MOBHM, a W JUIS BIJICHIIKOBYBaHHS
PO3BUTKY OCTAaHHBOi, BCTAHOBJIECHHS 3B’SI3KIB MK MOBHHUMH
Ta COIOKYJIBTYPHHMH MapajurMaMHi  MeiaKoMyHiKarlii
Ta, SK HACIIJOK, MOMAAIBIIOr0 3a0e3NeucHHsS YKpaiHChKO-
KHTaHChKOTO MIXKKYJIBTYPHOTO J1iaJIory.

KirouoBi cioBa: Meniaauckypc, (QyHKIIOHAIBHI CTHII,
BHUpaXallbHI 3ac00HM, KHTAiChKe TeneOaYeHHSs, JICKCHUHUMA
PIBCHb.
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