
ISSN (PRINT) 2307-2318             ISSN (ONLINE) 2707-9899 
 

 

МIНIСТЕРСТВО ОСВIТИ І НАУКИ УКРАЇНИ 
 

ДОНЕЦЬКИЙ НАЦІОНАЛЬНИЙ УНІВЕРСИТЕТ ІМЕНІ ВАСИЛЯ СТУСА 
 
 
 

  ЕКОНОМІКА 
 і ОРГАНIЗАЦIЯ 

     УПРАВЛIННЯ 
 

  ECONOMIСS AND  
   ORGANIZATION OF  
     MANAGEMENT  
 
 
 
 

ЖУРНАЛ 
 
 
 

Засновано у 2007 р. 
   

Випуск № 3 (59) • 2025 
 

 
 
 
 
 

Вінниця • 2025



УДК 338.24(045) 
З а с н о в н и к :  Донецький національний університет імені Василя Стуса 
В и д а в е ц ь :  Донецький національний університет імені Василя Стуса  
Друкується за рішенням Вченої Ради ДонНУ імені Василя Стуса (протокол № 2 від 30.09.2025 р.) 
 
 
Р е д а к ц і й н а  к о л е г і я: 
Козловський С. В. – д-р екон. н., професор, професор кафедри підприємництва, корпоративної та просторової 
економіки Донецького національного університету імені Василя Стуса (головний редактор) 
Антонюк Л. Л. – д-р екон. н., професор, проректор з наукової роботи Київського національного університету імені 
Вадима Гетьмана 
Брич В. Я. – д-р екон. н., професор, директор Навчально-наукового інституту інноватики, природокористування та 
інфраструктури Західноукраїнського національного університету 
Дороніна О. А. – д-р екон. н., професор, завідувач кафедри менеджменту та поведінкової економіки Донецького 
національного університету імені Василя Стуса 
Житар М. О. – д-р. екон. н., професор, професор кафедри фінансів Київського столичного університету імені Бориса 
Грінченка 
Іонін Є. Є. – д-р екон. н., професор, завідувач кафедри обліку, аналізу та аудиту Донецького національного 
університету імені Василя Стуса 
Лактіонова О. А. – д-р екон. н., професор, державний експерт експертної групи з питань вищої освіти і освіти 
дорослих директорату фахової передвищої, вищої освіти Міністерства освіти і науки України 
Левченко О. М. – д-р екон. н., професор, в.о. завідувача кафедри менеджменту та підприємництва 
Центральноукраїнського державного університету імені Володимира Винниченка 
Лісогор Л. С. – д-р екон. н., професор, голова центру внутрішньополітичних досліджень, Національний інститут 
стратегічних досліджень 
Миценко І.М. - д-р екон. н., професор, завідувач кафедри міжнародних економічних відносин, доктор економічних 
наук Центральноукраїнського національного технічного університету 
Орєхова Т. В. – д-р екон. н., професор, декан економічного факультету Донецького національного університету імені 
Василя Стуса 
Міщук Г. Ю. – д-р екон. н., професор, завідувач кафедри трудових ресурсів і підприємництва Національного 
університету водного господарства та природокористування 
Сегеда С.А. – д-р екон. н., професор, професор кафедри маркетингу та бізнес-аналітики Донецького національного 
університету імені Василя Стуса; 
Томчук О.В. – д-р екон. н., професор, професор кафедри менеджменту та поведінкової економіки Донецького 
національного університету імені Василя Стуса. 
Ушенко Н. В. – д-р екон. н., професор, професор кафедри міжнародної економіки Київського університету імені 
Бориса Грінченка 
Хаджинов І. В. – д-р екон. н., професор, ректор Донецького національного університету імені Василя Стуса 
Шаульська Л. В. – д-р екон. н., професор, професор кафедри економіки підприємства Київського національного 
університету імені Тараса Шевченка 
Захарієв А. (Zahariev А.) – доктор з економіки, гостьовий професор кафедри фінансів та страхування, Вища школа 
страхування та фінансів (Болгарія)  
Польовчик Я. (Polowczyk J.) – доктор наук з управління,  професор Університету економіки і бізнесу (Польща) 
Шолтес М. (Šoltés M.) – доктор філософії, декан економічного факультету Кошицького технічного університету 
(Словаччина) 

 
Засновано у 2007 р. Ідентифікатор друкованого медіа R30-03751 (рішення Національної ради України з питань телебачення та 
радіомовлення № 1091 від 28.03.2024 р.). 
Журнал включено до переліку наукових фахових видань України з економічних наук наказом Міністерства освіти і науки України 
№ 241 від 09.03.2016 р.Згідно з наказом Міністерства освіти і науки України № 886 від 02.07.2020 р. науковому фаховому журналу 
«Економіка і організація управління» присвоєно категорію «Б». 
 
Періодичність видання: 4 рази на рік. 
 
Адреса редакції: 21021, м. Вінниця, вул. 600-річчя, 21       e-mail: ecoman-period.div@donnu.edu.ua 
Офіційний сайт: http://jeou.donnu.edu.ua/index 
Електронна версія журналу в Національній бібліотеці ім. В.І. Вернадського: http://nbuv.gov.ua/j-tit/oieu 
ISSN (Print)  2307-2318          ISSN (online) 2707-9899 
© Донецький національний університет імені Василя Стуса, 2025

mailto:ecoman-period.div@donnu.edu.ua
http://jeou.donnu.edu.ua/index
http://nbuv.gov.ua/j-tit/oieu


 3 Економiка i органiзацiя управлiння •№ 3(59)2025 
 

ЗМІСТ 
 

Бей Г. В., Сіснерос М. 
ТЕОРІЇ МЕНЕДЖМЕНТУ В УМОВАХ ГЛОБАЛЬНИХ ПОТРЯСІНЬ: АНАЛІЗ 
СУЧАСНИХ ТЕНДЕНЦІЙ 

4 

Bezzubchenko O., Balabanova N. 
STRENGTHENING THE CYBERSECURITY WORKFORCE: CHALLENGES AND 
STRATEGIC PRIORITIES FOR NATIONAL RESILIENCE 

16 

Григор’єв П.К., Атаманчук З.А. 
ІНСТРУМЕНТИ ТА ПІДХОДИ ДО ОЦІНКИ ВАРТОСТІ ІНТЕЛЕКТУАЛЬНОГО 
КАПІТАЛУ МІЖНАРОДНИХ КОМПАНІЙ В УМОВАХ 
ІННОВАЦІЙНОЇ ЕКОНОМІКИ 

27 

Ilich L., Akilina O. 
TUTORING, MENTORING AND COACHING AS STRATEGIC INSTRUMENTS 
FOR HUMAN CAPITAL DEVELOPMENT: TYPOLOGY, EFFECTS AND 
PRACTICES 

36 

Калашник С. А., Шірінян Л. В. 
ЕФЕКТИВНІСТЬ УПРАВЛІННЯ СТРАХОВИКОМ: ЕКОНОМІЧНА СУТНІСТЬ І 
ФАКТОРИ ВПЛИВУ 

46 

Калінін В.В. 
ТРУДОВА МІГРАЦІЯ В УМОВАХ ГЛОБАЛІЗАЦІЇ:  
МЕТОДОЛОГІЧНО-АНАЛІТИЧНИЙ ДИСКУРС  

58 

Ланська С.П., Воскобойник Д.В. 
ТРАНСФОРМАЦІЯ РИНКУ ПРАЦІ УКРАЇНИ В КОНТЕКСТІ ГЛОБАЛЬНИХ 
ЕКОНОМІЧНИХ ВИКЛИКІВ 

73 

Середа Г. В., Радзіховська А. О. 
ТРАНСФОРМАЦІЯ ПРОЦЕСУ РЕКРУТИНГУ В УМОВАХ AI-АУГМЕНТАЦІЇ 

85 

Скрильник А.С. 
ІНКЛЮЗИВНЕ ПІДПРИЄМНИЦТВО ЯК ДРАЙВЕР СТІЙКОЇ ЗАЙНЯТОСТІ В 
УМОВАХ ДЕМОГРАФІЧНОГО ДИСБАЛАНСУ 

94 

Холявко Н.І. , Самойлович А.Г.  
КОНЦЕПТУАЛЬНА МОДЕЛЬ ПОВОЄННОГО ВІДНОВЛЕННЯ 
ПРИКОРДОННИХ УНІВЕРСИТЕТІВ УКРАЇНА ЗА КОНЦЕПЦІЄЮ СТАЛОГО 
РОЗВИТКУ 

106 

Шкурат М.Є., Лозінський А.В. 
ЕМПІРИЧНЕ ДОСЛІДЖЕННЯ ВПЛИВУ ЕКОНОМІЧНИХ, СОЦІАЛЬНИХ ТА 
ЕКОЛОГІЧНИХ ПРЕДИКТОРІВ НА РІВЕНЬ ЦИРКУЛЯРНОСТІ КРАЇН ЄВРОПИ 

122 

 

  



 36 Економiка i органiзацiя управлiння •№ 3(59)2025 
 

DOI 10.31558/2307-2318.2025.3.4  
 
УДК 005.96:005.32:378.147 
JELClassification: J24, M12, M53, I23 

 
 

L. Ilich, 
Doctor of Economic Sciences, Professor, 

Borys Grinchenko Kyiv Metropolitan University 
ORCID: 0000-0002-8594-1824 

е-mail: l.ilich@kubg.edu.ua 
O. Akilina, 

PhD in Economics, Associate Professor, 
Borys Grinchenko Kyiv Metropolitan University 

ORCID: 0000-0001-9968-4921 
е-mail: o.akilina@kubg.edu.ua 

 
TUTORING, MENTORING AND COACHING AS STRATEGIC INSTRUMENTS FOR 

HUMAN CAPITAL DEVELOPMENT: TYPOLOGY, EFFECTS AND PRACTICES 
 

The article explores the conceptual foundations of mentoring and coaching as strategic 
tools for human capital development within organizations. Based on an interdisciplinary 
analysis of contemporary research and empirical case studies (Google, SAP, Deloitte, DTEK, 
Metinvest, Borys Grinchenko Kyiv University), it highlights the differences between formalized 
coaching in the public sector and flexible mentoring in corporate settings. The study identifies 
key types of mentoring interactions – classical, peer-to-peer, reverse, group, and coaching-
oriented – and analyzes their effectiveness depending on the implementation context. A 
typology of mentoring formats with real-world examples is presented, along with a 
systematization of their key organizational effects, including onboarding support, employee 
engagement, talent pipeline development, and emotional well-being. The research emphasizes 
mentoring as a component of an organization’s emotional infrastructure that contributes to 
psychological safety, a culture of feedback, and the growth of leadership potential. The article 
concludes that a complementary integration of coaching and mentoring approaches can serve 
as a valuable resource for institutional advancement. The proposed directions for further 
research include the long-term impact of mentoring on career success, the effectiveness of 
various mentoring models across organizational sectors, and the integration of coaching and 
digital tools into mentoring programs. 

Keywords: tutoring; mentoring; coaching; human capital; talent strategy; 
organizational culture; employee adaptation; HR practices. 
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НАСТАВНИЦТВО, МЕНТОРСТВО Й КОУЧИНГ ЯК СТРАТЕГІЧНІ ІНСТРУМЕНТИ 
РОЗВИТКУ ЛЮДСЬКОГО КАПІТАЛУ: ТИПОЛОГІЯ, ЕФЕКТИ ТА ПРАКТИКИ 

 
У статті розкрито концептуальні засади менторства та наставництва як 

інструментів стратегічного розвитку людського капіталу в організаціях. На основі 
міждисциплінарного аналізу сучасних досліджень та емпіричних кейсів (Google, SAP, 
Deloitte, ДТЕК, Метінвест, Київський університет імені Бориса Грінченка) 
обґрунтовано відмінності між формалізованим наставництвом у публічному секторі 
та гнучким менторством у корпоративному середовищі. Виокремлено основні типи 
менторських взаємодій (класичне, peer-to-peer, реверсивне, групове, коучинг-
орієнтоване) та проаналізовано їхню ефективність залежно від контексту 
впровадження. Представлено типологію форматів менторства з прикладами 
застосування, а також систематизовано ключові ефекти менторських програм – 
адаптація, залученість, формування кадрового резерву, емоційний добробут. 
Дослідження акцентує на менторстві як елементі емоційної інфраструктури 
організацій, що сприяє формуванню психологічної безпеки, культури зворотного зв’язку 
та розвитку лідерського потенціалу. Зроблено висновок про доцільність 
комплементарного поєднання наставництва й менторства як ресурсів інституційного 
зростання. Запропоновано напрями подальших досліджень, зокрема: вивчення 
довгострокового впливу менторства на кар’єрну успішність, дослідження 
ефективності різних моделей у різних секторах, інтеграція коучингових і цифрових 
компонентів у менторські програми. 

Ключові слова:, наставництво; менторство; коучинг; людський капітал; 
кадрова стратегія; організаційна культура; адаптація персоналу; HR-практики; 
лідерство. 

Рис. – 0, Табл. – 3, Літ. – 12 
 

Problem Statement. In a world facing unprecedented challenges and rapid 
transformations, the true strategic resource is no longer technology, but the human being – their 
flexibility, emotional maturity, and ability to learn through interaction. Under the influence of 
digital transformation, global crises, and increasing intergenerational diversity, organizations 
are focusing more than ever on the development of human capital as a key competitive 
advantage. 

While the terms tutoring and mentoring are sometimes used interchangeably in 
academic and managerial discourse, this study treats them as distinct practices. Tutoring 
represents a structured, formalized process of onboarding support, mainly used in educational 
and public administration settings. Mentoring, in contrast, is a flexible, trust-based partnership 
aimed at fostering long-term professional growth, emotional intelligence, and leadership 
development in corporate and cross-functional environments. 

Understanding these conceptual distinctions is essential for designing effective human 
capital strategies that combine structure and flexibility, ensuring adaptation while enabling 
deeper personal and leadership development. This study examines tutoring and mentoring as 
strategic instruments for human capital development, analyzing their typologies, effects, and 
practical applications across different organizational contexts. 

Analysis of Recent Studies and Publications. The modern development of human 
capital is determined not only by technological innovations but also by a shift in managerial 
priorities, where the human being is recognized as a strategic resource. The UN Human 
Development Report 2025 [1] emphasizes that in an era of growing AI influence, progress 
depends on the ability of institutions to expand human agency, invest in competencies, and 
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ensure equal access to opportunities. Choosing people over technology will shape the quality 
of the future; therefore, managerial strategies must focus on creating conditions for increasing 
the value of human capital. 

In this context, Deloitte's "2024 Global Human Capital Trends" [2] introduces the 
concept of human performance, which combines business and human outcomes (well-being, 
skills, belonging, career development) and calls for replacing outdated productivity metrics 
with value-creation measures for employees. Among the key tools highlighted are mentoring 
programs, the nurturing of microcultures, and boundaryless HR. Thus, mentoring and coaching 
emerge as strategic instruments for developing human capital, aligning individual growth with 
the organization’s long-term goals, fostering knowledge transfer, identity formation, emotional 
competence, and engagement. 

The understanding of the strategic role of mentoring and coaching outlined in global 
reports is deepened by academic research. Clutterbuck and Lane [3] provide an international 
overview of competencies and capabilities essential for effective mentoring, emphasizing the 
need for adaptable approaches depending on context, participant maturity level, and interaction 
goals. The authors highlight that successful mentoring programs combine interpersonal 
sensitivity, flexibility, and systematization, with effective mentors being able to adjust their 
style of support according to mentee needs. 

The classical study by Kram, Mentoring at Work [4], laid the foundation for the theory 
of professional relationship development, defining the phases of mentoring (initiation, 
cultivation, separation, transformation) and two key functions – career and psychosocial. Kram 
demonstrates that mentoring not only transfers knowledge but also shapes organizational 
identity, creates a supportive environment, and enhances employee engagement. Continuing 
this work, Kram and Ragins co-authored the seminal Handbook of Mentoring at Work [5], 
which systematizes decades of research in the field. The book presents a multidimensional 
model of mentoring relationships, encompassing formal and informal formats, individual and 
group models, and various contexts – from corporate to academic – with a particular focus on 
the connection between mentoring, organizational culture, inclusion, and leadership 
development. 

An important contribution to understanding the conditions for effective mentoring was 
made by Edmondson [6], who introduced the concept of psychological safety as a key factor 
in team learning and innovation. In her later work, The Fearless Organization [7], she 
expanded this concept to the strategic level, defining psychological safety as the foundation for 
engagement, knowledge sharing, and trust-building, including within mentoring programs. 

The combination of contemporary management trends and academically grounded 
approaches shapes a holistic view of mentoring and coaching as multidimensional mechanisms 
for human capital development. At the same time, international practice increasingly relies on 
formalized standards that define the quality and effectiveness of mentoring programs. One of 
the most recognized frameworks is the International Standards for Mentoring and Coaching 
Programmes (ISMCP) [8], developed by EMCC Global. This framework sets criteria for 
designing, implementing, managing, and evaluating organizational mentoring and coaching 
programs, ensuring their sustainability, alignment with strategic goals, and consistency with 
ethics and inclusion principles. 

At the corporate level, these standards are embodied in the programs of leading 
international companies. Google's Project Aristotle [9] revealed that the key factor for team 
effectiveness is psychological safety, enabling open communication and trust, and creating a 
favorable environment for learning and mentoring. SAP’s report Mentorship Programs at SAP: 
A Strategic Approach to Talent and Belonging [10] describes a global mentoring and leadership 
development infrastructure, featuring automated mentor-mentee matching, regular Diversity 
Surveys, and best-practice analysis aimed at supporting diversity and inclusion. Deloitte 
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Ukraine's Impact Report 2023–2024 [11] illustrates the integration of mentoring into employee 
and leadership development systems, where mentors receive regular training, and programs 
facilitate knowledge transfer, onboarding of young professionals, development of managerial 
competencies, and strengthening of corporate culture. 

Thus, the review of contemporary literature shows that mentoring and coaching are 
multidimensional, dynamic, and strategically important tools of human capital management, 
combining academically validated approaches, international standards, and effective corporate 
practices. This provides a strong foundation for further analysis of their conceptual distinctions, 
functions, formats, and impact in real organizational contexts. 

Research Aim. The purpose of the study is to develop a comprehensive understanding 
of mentoring and coaching as tools of human capital management, identifying their 
distinctions, formats, and effects, as well as outlining the conditions for their effective 
integration into personnel development strategies 

Presentation of the Main Material. In contemporary academic and practical literature, 
the terms mentoring and tutoring are often used interchangeably. However, in the context of 
this study, it is important to distinguish between them conceptually: 

• Tutoring (in the public and educational sectors) is a formalized system of 
professional support implemented within institutional programs aimed at 
onboarding new employees. It is based on clearly defined job responsibilities, 
individual tutoring plans, and administrative monitoring of outcomes. The goal of 
tutoring is to ensure a quick integration into the professional environment, mastery 
of work standards, and immersion into corporate culture 

• Mentoring (in corporate and cross-functional environments) is a flexible, 
partnership-based model of interaction built on trust, voluntariness, and mutual 
exchange of experience. Mentoring is not always formally structured; instead, it 
focuses on developing thinking, career vision, emotional competence, and 
leadership qualities. It often integrates elements of coaching, facilitation, and 
emotional support. 

Mentoring and tutoring carry different meanings, serve distinct functions, and apply in 
different organizational contexts. A clear understanding of their distinctions is essential for 
designing effective employee support programs. In this study, we define tutoring as a 
formalized, structured system of onboarding support typically implemented in educational 
institutions and public administration settings, while mentoring is understood as a flexible, 
partnership-based model of professional interaction focused on personal growth, emotional 
competence, and leadership development. The main systemic differences between these two 
practices are summarized in Table 1. 

Thus, tutoring and mentoring are not interchangeable concepts. They serve distinct 
functions within human capital strategies: tutoring provides structured adaptation support, 
while mentoring creates opportunities for deeper career and leadership development. This 
distinction is fundamental to the further analysis presented in this paper. 

Mentoring, on the other hand, creates opportunities for deeper personal and leadership 
growth, particularly in times of change, innovation, and the need for talent development. 
Mentoring is uniquely positioned to foster a culture of trust, self-reflection, and sustainable 
growth in modern organizations. Therefore, a complementary combination of both approaches 
– depending on the goals, career stage, and context – allows organizations to achieve the 
maximum effect in developing human capital. 
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Table 1 – Systemic Characteristics of Tutoring vs. Mentoring in Human Capital 
Development 

 
Comparison 

Criterion 
Tutoring Mentoring 

Context of 
application 

Education, public administration, 
onboarding of new employees 

Business, corporate sector, 
cross-functional environments 

Level of 
formalization 

High – fixed in job descriptions and 
plans 

Flexible – often voluntary and 
informal 

Type of 
interaction 

Vertical (experienced – junior 
employee) 

Partnership or horizontal 
interaction 

Focus Transfer of professional experience, 
institutional adaptation 

Career development, mindset, 
emotional intelligence 

Duration of 
interaction 

Limited in time (e.g., up to 3 months) Can be long-term, without 
fixedlimits 

Target audience Newly hired employees without 
experience 

Young talents, high-potential 
employees, change leaders 

Expected 
outcome 

Mastery of standards, integration 
into professional community 

Potential development, 
leadership support, engagement 

Integration of 
coaching 

Rare, usually in the form of 
instruction 

Often integrates coaching and 
facilitation 

Source: compiled by the authors 
 

Based on the analysis of literature and practical case studies, it has been determined that 
contemporary mentoring goes beyond the classical “senior mentor – junior protégé” model and 
encompasses diverse formats: peer-to-peer, reverse, group, and functional mentoring. Despite 
their variety, all these formats are grounded in trust, mutual development, and emotional 
support. Mentoring functions as a mechanism of personalized growth, facilitating adaptation, 
shaping career strategies, and mitigating organizational risks associated with employee 
turnover.  

Mentoring is transforming from a one-dimensional vertical interaction into a multi-
format tool of support, learning, and co-creation. This evolution is driven both by generational 
shifts and by the demand for new leadership models built on trust, partnership, and emotional 
connection. 

As mentoring becomes institutionalized as a core element of HR strategy, there is a 
growing need for a clear understanding of its typology. Depending on the organizational 
context, interaction goals, and participant roles, mentoring programs are implemented in 
various formats, each with its own specific features. Table 2 provides a summarized 
classification of mentoring types with brief descriptions and practical examples of their 
application. 
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Table 2 – Formats of Mentoring Interaction in Organizations: Essence and Examples of 
Implementation 

Type of 
Mentoring 

Definition Examples of Application 

Classical 
mentoring 

A traditional model where an 
experienced employee supports a 
newcomer by transferring 
knowledge, norms, and 
organizational culture. 

Onboarding of new lecturers at a 
university; orientation of young 
specialists in public institutions. 

Peer-to-peer 
mentoring 

Mentoring relationships between 
employees of the same level or 
experience, fostering mutual learning, 
support, and reflection. 

Peer support programs for junior 
specialists in IT companies; 
student mentoring initiatives in 
education. 

Reverse 
mentoring 

A younger employee (usually with 
digital or socio-cultural expertise) 
acts as a mentor to a more 
experienced colleague. 

Digital transformation programs 
where young employees train 
senior staff on new tools. 

Group 
mentoring 

Mentoring in small groups, where 
one or several mentors work 
simultaneously with several mentees 
to promote experience exchange. 

Leadership schools discussing 
cases, challenges, and 
development strategies; cross-
departmental academic mentoring 
programs. 

Mentoring 
with coaching 
elements 

Combines mentoring support with a 
coaching approach, helping not only 
with adaptation but also with 
achieving personal and professional 
goals. 

Career mentoring in international 
companies; individual 
development programs in public 
administration. 

Source: compiled by the authors 
 

As the comparative analysis shows, mentoring is a multifaceted tool for organizational 
development, adaptable to the needs of both newcomers and experienced employees. From 
classical forms to innovative ones (peer-to-peer, reverse, group mentoring), each mentoring 
format has the potential to unlock new leadership models, support institutional learning, and 
enhance intergenerational collaboration. A comprehensive use of various mentoring practices 
allows organizations to strike a balance between stability and innovation in human capital 
development. 

Group mentoring has proven to be an effective approach to leadership development and 
strengthening communities of practice, while mentoring with coaching elements enables work 
not only on competencies but also on employees’ goals, motivation, and inner needs. 

This typology provides a foundation for designing flexible mentoring programs in 
organizations, tailored to environmental specificities, strategic challenges, and the needs of the 
target audience. 

An analysis of international and Ukrainian experience reveals key success factors for 
mentoring in organizations: 
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Google. Mentoring is deeply embedded in the culture; informal mentors are active, 
facilitation is widely used, and a culture of openness and feedback is strongly encouraged [9]. 

SAP. A global mentoring support structure has been established, with automated 
mentor-mentee matching and dedicated programs for diversity and inclusion development [10]. 

Deloitte. Mentoring is an integral part of career management, with regular training for 
mentors and effectiveness monitored through HR analytics [11]. 

DTEK. A strategic mentoring program is implemented as a tool for leadership 
development and change management. Mentors undergo certification training with coaching 
modules, and programs are supported by internal knowledge platforms and KPI tracking. 

Metinvest. Mentoring approaches are integrated into succession planning and talent 
pipeline development. Within the Talent HUB program, mentoring is aligned with individual 
development goals, supported by digital progress trackers, and focused on soft skills 
assessment. 

Educational Institutions. Mentoring and coaching practices also operate effectively in 
the education sector, albeit with their own specific features. At Borys Grinchenko Kyiv 
University, a formalized model for onboarding newly appointed lecturers has been 
implemented, which includes an individual plan, mentor assignment based on teaching quality 
criteria, systematic support, and reporting [12]. This approach ensures rapid integration into 
the academic community, the transfer of professional values, and a reduction in psychological 
stress during the adaptation stage. 

Each of these cases confirms that successful mentoring is not only about knowledge 
transfer but also about connection, vision, and trust. Organizations that invest in mentoring 
programs create conditions for sustainable growth, knowledge management, and internal 
leadership development. 

The effects of mentoring in organizations go beyond individual employee development, 
encompassing strategic aspects of human capital management. Their manifestation depends on 
the chosen interaction format, mentors’ readiness for partnership, and the organization’s ability 
to embed mentoring practices into its culture. Table 3 summarizes the key effects of mentoring 
in the organizational context, highlighting their essential characteristics, recommended forms 
of implementation, and possible indicators for assessing effectiveness. 

Thus, mentoring emerges as a multidimensional tool that simultaneously influences the 
level of employees’ personal self-realization, the quality of managerial decision-making, and 
the overall state of the organizational environment. Its effects encompass both “hard” 
dimensions – adaptation, productivity, employee turnover – and “soft” aspects, such as trust, 
emotional safety, and intrinsic motivation. The successful implementation of mentoring 
programs requires not only the existence of structures but also systematic work on mentor 
competencies, clearly defined expectations, and established feedback mechanisms. A 
comprehensive consideration of these effects allows mentoring to be viewed as a strategic 
resource for human capital development in the context of dynamic change. 

The findings of this study not only confirm the effectiveness of tutoring as a personnel 
management tool but also deepen the understanding of its role in the modern organizational 
context. Comparison with previous studies (Clutterbuck, Kram, Ragins, Edmondson) confirms 
that mentoring is simultaneously a process, a relationship, and a social technology that supports 
employee adaptation, development, and retention. 

Within the scope of this research, several aspects should be emphasized: 
• Mentoring vs. Coaching. While many sources distinguish these approaches, in real 

practice, they are increasingly intertwined. Mentoring that incorporates coaching 
elements (mentor-coach) proves to be most effective with young professionals, 
where both career guidance and decision-making support are crucial. 
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Table 3 – Key Effects of Mentoring in Organizations 

Key Effect Impact Description Optimal Mentoring 
Format 

Evaluation 
Indicators 

Accelerated 
employee 
adaptation 

Mentoring shortens the 
onboarding period for 
newcomers, supporting them 
in mastering duties and 
integrating into the team. 

Classical 1:1 
mentoring, 
shadowing 

Time to 
independent work, 
productivity 
evaluation 

Employee 
engagement 
and loyalty 

Mentoring relationships foster 
trust, reflection, and a sense 
of role significance. 

Peer-to-peer, 
regular reflective 
meetings 

eNPS level, 
participation in 
events, 
engagement 
surveys 

Talent pipeline 
development 

Mentoring helps identify 
future leaders and creates a 
basis for promotions. 

Mentoring + 
coaching, 
development 
conversations 

% of promoted 
employees, talent 
pool formation 

Reduced 
turnover 

Mentoring reduces anxiety 
and uncertainty in new 
employees, lowering early 
attrition risk. 

Mentor-
ambassador during 
onboarding 

Staff turnover rate 
within 6–12 
months 

Enhanced 
emotional well-
being 

Mentoring creates a safe 
space where employees can 
openly discuss challenges, 
receive feedback, and grow 
with support. 

Group mentoring, 
facilitated trust 
circles 

Employee well-
being surveys, 
stress level 
assessments 

Source: compiled by the authors 
 

• Formal and Informal Mentoring. In the public sector, formalization prevails, 
providing process control but potentially limiting flexibility. Corporate experience 
demonstrates the effectiveness of informal mentor-mentee pairs based on 
voluntariness and mutual choice, though this approach requires a higher level of 
mentoring culture. 

• Mentoring as Part of the Emotional Infrastructure. A growing number of studies 
indicate that mentoring provides not only professional but also emotional support, 
fostering a sense of psychological safety and belonging. This is particularly relevant 
in hybrid work environments, where the risk of isolation is higher. 

• Mentoring in Educational Institutions. The case study of Borys Grinchenko Kyiv 
University shows that formalized mentoring for lecturers not only accelerates 
adaptation but also contributes to building an academic community, transmitting 
values, and shaping norms of professional conduct. This highlights mentoring’s 
potential in education as a long-term investment in the quality of human capital. 

• Underestimated Challenges. Despite numerous positive outcomes, mentoring 
programs often face barriers – formalism, lack of mentor motivation, insufficient 
time, absence of feedback. This requires a holistic approach to designing, launching, 
and maintaining such programs, involving HR specialists, leadership, and mentors 
themselves. 
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Thus, the discourse around mentoring should go beyond the functional perspective and 
consider it as a sociocultural phenomenon that shapes trust, belonging, and the organization’s 
future. Mentoring serves as a channel for transmitting not only knowledge but also values that 
determine the quality of the organizational environment. 

Conclusions. The findings of the study confirm that mentoring and tutoring are not 
merely tools for professional development but systemic mechanisms of strategic human capital 
management. They are capable of simultaneously ensuring adaptation, building leadership 
potential, developing emotional competence, and strengthening organizational resilience. The 
conceptual distinction and systemic characteristics proposed in this paper help avoid 
terminological ambiguity and lay the groundwork for designing effective HR strategies. 

The synthesis of international standards (ISMCP), academic approaches, and corporate 
case studies of leading companies (Google, SAP, Deloitte, DTEK, Metinvest), along with the 
example of a formalized onboarding model for new lecturers at Borys Grinchenko Kyiv 
University, demonstrates that the most effective programs combine structure and flexibility, 
voluntary participation and clear success indicators, and integrate coaching, facilitation, and 
digital tools. Importantly, the identified formats of mentoring interaction (traditional, peer-to-
peer, reverse, group-based, and coaching-enhanced) enable organizations to design 
individualized development trajectories for different employee groups, maintaining a balance 
between stability and innovation. 

The scientific value of the study lies in constructing an integrated model of 
understanding mentoring and tutoring, combining their functional distinctions with an 
assessment of their impact on organizational culture, psychological safety, and the strategic 
goals of human capital development. The practical significance of the findings is reflected in 
the potential use of the proposed typologies, criteria, and formats to design adaptive mentoring 
programs in various sectors, considering environmental specificities and organizational 
maturity levels. 

Future research should focus on the empirical assessment of the long-term impact of 
mentoring on career success; evaluating the effectiveness of different tutoring models across 
organizational contexts; analyzing its role in fostering psychological safety; developing 
innovative approaches to mentor training using coaching tools; and exploring the potential of 
digital platforms for personalized mentoring support. 

The research highlights the importance of maintaining a clear conceptual distinction 
between tutoring and mentoring in human capital strategies. Tutoring ensures structured 
adaptation and knowledge transfer during the onboarding phase, whereas mentoring provides 
broader, personalized support that nurtures leadership potential, emotional competence, and 
sustainable organizational growth. Recognizing their unique contributions allows 
organizations to design complementary programs that combine structure and flexibility for 
maximum impact. 
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