
             



 
 
 
 
 
 
 
 
 
 
 

6th International Scientific and Practical Conference 
«Modern Science: Research, Economy and 

Innovation» 
 
 

Collection of Scientific Papers 
 
 
 
 
 
 
 
 
 

 
September 2-4, 2026 

Zagreb, Croatia 



Modern Science: Research, Economy and Innovation 
 

 
 
 
UDC 001(08) 
 
 
 
Modern Science: Research, Economy and Innovation: Collection of Scientific Papers 
with Proceedings of the 6th International Scientific and Practical Conference. 
International Scientific Unity. Zagreb, Croatia. September 2-4, 2026. 
 
 
ISBN 979-8-89704-981-3 (series) 
DOI 10.70286/ISU-02.09.2026 
 
 
 
 
The conference is included in the Academic Research Index ReserchBib International 
catalog of scientific conferences. 
 
 
 
 
 
The materials of the collection are presented in the author's edition and printed in the original 
language. The authors of the published materials bear full responsibility for the authenticity of the 
given facts, proper names, geographical names, quotations, economic and statistical data, industry 
terminology, and other information. 
 
 
 
The materials of the conference are publicly available under the terms of the CC BY-
NC 4.0 International license. 
 
 
 
 
 
ISBN 979-8-89704-981-3 
 

 

© Participants of the conference, 2026 
© Collection of Scientific Papers "International Scientific Unity", 2026 
    Official site: https://isu-conference.com/  

https://doi.org/10.70286/isu-02.09.2026
https://isu-conference.com/


Modern Science: Research, Economy and Innovation 
 

3 

 
CONTENT 

 
SECTION: ACCOUNTING AND TAXATION  
  
Оляднічук Н. 
ВІД БУХГАЛТЕРА ДО ФІНАНСОВОГО АНАЛІТИКА: 
ТРАНСФОРМАЦІЯ ПРОФЕСІЙНИХ КОМПЕТЕНТНОСТЕЙ В 
УМОВАХ ЦИФРОВІЗАЦІЇ………………………………………………. 11 
  
Крачок Л.І. 
ОБЛІК ГОСПОДАРСЬКОЇ ДІЯЛЬНОСТІ В УМОВАХ СТАЛОГО 
РОЗВИТКУ………………………………………………………………… 16 
  
SECTION: AGRICULTURAL SCIENCES  
  
Nurmatov U.D., Bozorov X.M. 
ORGANIC RESIDUES OF FORAGE CROPS LEFT IN THE SOIL AND 
THEIR CHEMICAL COMPOSITION…………………………………….. 20 
  
SECTION: ARCHITECTURE AND CONSTRUCTION  
  
Turarova A.K. 
THE ROLE OF BIM MODELING IN IMPROVING THE EFFICIENCY 
OF BUILDING OPERATION……………………………………………... 24 
  
SECTION: ART HISTORY AND LITERATURE  
  
Sherbon F., Sherbon O.                                                           
THE SELFISH ASPECT OF HUMAN CHARACTER AS A SOURCE 
OF OTHER VICES, ILLUSTRATED BY THE HUMOROUS STORY 
«THE GINGERBREAD.»………………………………………………….. 28 
  
Храпачов О. 
ЗО НСХУ - 80……………………………………………………………… 32 
  
SECTION: AUTOMATION AND ROBOTICS  
  
Здоренко С.С., Черепанська І.Ю. 
АДАПТИВНА СИСТЕМА ПРОГНОЗНОГО КЕРУВАННЯ 
ТЕМПЕРАТУРОЮ ПОВІТРЯ В БУДІВЛЯХ…………………………… 39 
 
 
  



Modern Science: Research, Economy and Innovation 
 

4 

SECTION: COMPUTER ENGINEERING  
  
Меренько Ю., Стрілецький Ю. 
ОГЛЯД ТА КЛАСИФІКАЦІЯ МЕТОДІВ ЗАБЕЗПЕЧЕННЯ 
РОБОТОЗДАТНОСТІ АВТОНОМНИХ ВУЗЛІВ………………………. 42 
  
SECTION: ECOLOGY  
  
Balakhanova G.V. 
ECOSYSTEM SERVICES ASSESSMENT AND SUSTAINABLE 
MANAGEMENT OF NATURAL RESOURCES…………………………. 45 
  
Balakhanova G.V. 
PROSPECTS FOR THE APPLICATION OF BIOLOGICAL AND 
ECOLOGICAL TECHNOLOGIES IN WASTE MANAGEMENT………. 57 
  
Tykhonova O., Marukha T. 
DIMENSIONAL CHARACTERISTICS OF SALIX ROSMARINIFOLIA 
POPULATIONS IN DIFFERENT ECOLOGICAL AND COENOTIC 
CONDITIONS……………………………………………………………… 72 
  
SECTION: ECONOMY  
  
Марков М.Р., Євдокимова Н.В. 
ПРАКТИКА ЗАСТОСУВАННЯ ФІШИНГОВОГО САЙТУ…………... 76 
  
Урбан В.А. 
ГЛОБАЛІЗАЦІЯ ТА ЛОКАЛІЗАЦІЯ ЕКОНОМІКИ: ПЕРЕВАГИ, 
РИЗИКИ, ПОШУК БАЛАНСУ МІЖ ВЗАЄМОЗАЛЕЖНІСТЮ ТА 
АВТОНОМІЄЮ…………………………………………………………… 78 
  
Пітюлич М.М., Графська О.І., Цільник О.Я. 
АНАЛІЗ МЕТОДИЧНИХ ПІДХОДІВ ДО ОЦІНКИ ІНВЕСТИЦІЙНОЇ 
ДІЯЛЬНОСТІ НА ПІДПРИЄМСТВІ…………………………………….. 82 
  
Ковальова Т.В., Шагун Є.М. 
УПРАВЛІННЯ ЕКОНОМІЧНИМИ РИЗИКАМИ ПІДПРИЄМСТВА 
НА ОСНОВІ СУЧАСНИХ ОБЛІКОВО-АНАЛІТИЧНИХ 
ІНСТРУМЕНТІВ…………………………………………………………... 85 
  
Алєксєєва О.В. 
ТЕОРЕТИЧНА МОДЕЛЬ ЕФЕКТИВНОЇ ВЗАЄМОДІЇ АГРАРНИХ 
ПІДПРИЄМСТВ-ВИРОБНИКІВ БІОПАЛИВА З КОМЕРЦІЙНИМИ 
ПОСЕРЕДНИКАМИ……………………………………………………… 88 



Modern Science: Research, Economy and Innovation 
 

5 

Білорус О., Бурлай Т. 
СУЧАСНІ КОНВЕРГЕНТНО-ДИВЕРГЕНТНІ ПРОЦЕСИ 
ВЗАЄМОДІЇ СОЦІАЛЬНО-ЕКОНОМІЧНИХ СИСТЕМ  
У ГЛОБАЛЬНОМУ ПРОСТОРІ………………………………………….. 92 
  
Melnychuk D. 
HUMAN CAPITAL AS A RELATIVE SYSTEM: THEORETICAL AND 
METHODOLOGICAL ANALYSIS……………………………………….. 96 
  
SECTION: FINANCE AND BANKING  
  
Кузнєцов О.Ю. 
ІНТЕГРАЛЬНЕ ОЦІНЮВАННЯ ВПЛИВУ ІНСТРУМЕНТІВ 
ТРАНСФЕРТНОГО ЦІНОУТВОРЕННЯ НА ЕФЕКТИВНІСТЬ 
ФІНАНСОВОГО РЕГУЛЮВАННЯ ЗЕД ПІДПРИЄМСТВ……………. 98 
  
Урбан В.А. 
ІНВЕСТИЦІЇ В ЗОЛОТО: ФОРМИ, ЧИННИКИ ЦІНОУТВОРЕННЯ 
ТА ФУНКЦІЇ………………………………………………………………. 102 
  
Колодізєв О.М., Береговий В.О. 
ОЦІНКА ЕФЕКТИВНОСТІ ДІЯЛЬНОСТІ БАНКІВ УКРАЇНИ В 
УМОВАХ ПІДГОТОВКИ ДО ПРИЄДНАННЯ ДО ЄДИНОЇ ЗОНИ 
ПЛАТЕЖІВ У ЄВРО (SEPA)……………………………………………... 106 
  
SECTION: FOOD TECHNOLOGIES  
  
Базаров А.Ю. 
ЕНДОКАНАБІНОЇДНА СИСТЕМА ЯК МІШЕНЬ НУТРІЄНТНОГО 
ВПЛИВУ: ПЕРСПЕКТИВИ ФУНКЦІОНАЛЬНОГО ХАРЧУВАННЯ.. 111 
  
SECTION: HISTORY  
  
Vashchenko Yu. 
SOURCES OF FUNDING FOR NIKOLA TESLA’S PROJECTS 
(1884–1900)………………………………………………………………… 118 
  
SECTION: INFORMATION TECHNOLOGY & CYBERSECURITY  
  
Горловий Н.О. 
ПІДХОДИ ДО АДАПТИВНОЇ ОПТИМІЗАЦІЇ ПРОДУКТИВНОСТІ 
ВЕБДОДАТКІВ З УРАХУВАННЯМ ПОВЕДІНКОВИХ ПАТЕРНІВ 
КОРИСТУВАЧІВ…………………………………………………………. 121 
  



Modern Science: Research, Economy and Innovation 
 

6 

Бочарова А.О. 
ПІДСИСТЕМА КОНТРОЛЮ ДОБРОЧЕСНОСТІ В 
ІНТЕЛЕКТУАЛЬНІЙ СИСТЕМІ ПІДГОТОВКИ ДО ТЕХНІЧНИХ  
IT-СПІВБЕСІД…………………………………………………………….. 124 
  
Rudnikova V. 
BUILDING RELIABLE AI-POWERED CHATBOTS……………………. 127 
  
SECTION: INTERNATIONAL RELATIONS  
  
Карпунь Н.А. 
СТАН КОСМІЧНОЇ ГЕОПОЛІТИКИ В УМОВАХ СУЧАСНОСТІ…... 129 
  
Діжурко А.Г. 
ВПЛИВ ПУБЛІЧНОЇ ДИПЛОМАТІЇ НАТО НА МІЖНАРОДНУ 
ПОЛІТИЧНУ ТА ВІЙСЬКОВУ ПІДТРИМКУ УКРАЇНИ……………... 132 
  
Баранова Н.В. 
РОЛЬ ВЕЛИКОЇ БРИТАНІЇ У ПІДТРИМЦІ УКРАЇНИ НА 
МІЖНАРОДНІЙ АРЕНІ………………………………………………….. 136 
  
SECTION: JOURNALISM  
  
Суханов А.О. 
КОНСТРУКТИВНА ЖУРНАЛІСТИКА У ЦИФРОВИХ МЕДІА: 
ПРИНЦИПИ ВИСВІТЛЕННЯ СУСПІЛЬНИХ ПРОБЛЕМ І МЕЖІ 
РЕДАКЦІЙНОЇ ВІДПОВІДАЛЬНОСТІ…………………………………. 139 
  
Unkovskyi Ye. 
FROM CREATIVE CONCEPT TO AUDIENCE RECEPTION: WHERE 
AUDIOVISUAL COMMUNICATION FAILS……………………………. 143 
  
SECTION: JURISPRUDENCE  
  
Урбан В.А. 
ЦИФРОВА СПАДЩИНА: ПРОБЛЕМИ ПРАВОВОГО РЕЖИМУ 
ЦИФРОВИХ АКТИВІВ ТА ПЕРСОНАЛЬНИХ ДАНИХ ПІСЛЯ 
СМЕРТІ ОСОБИ…………………………………………………………... 147 
  
Атаманова Н. 
ОСОБЛИВОСТІ РЕАЛІЗАЦІЇ НОРМ ПРАВА В ПЕРІОД 
ВІЙСЬКОВОГО СТАНУ…………………………………………………. 151 
 
  



Modern Science: Research, Economy and Innovation 
 

7 

Аністратенко О. 
ЕТИЧНІ ТА НОРМАТИВНІ АСПЕКТИ ВПРОВАДЖЕННЯ 
ПРОРИВНИХ ТЕХНОЛОГІЙ……………………………………………. 154 
  
SECTION: MANAGEMENT AND PUBLIC ADMINISTRATION  
  
Бездітко О.Є. 
ВЗАЄМОДІЯ КОРПОРАТИВНОГО УПРАВЛІННЯ, 
МЕНЕДЖМЕНТУ ТА ОРГАНІЗАЦІЙНОЇ ПОВЕДІНКИ В СИСТЕМІ 
УПРАВЛІННЯ ПІДПРИЄМСТВОМ…………………………………….. 159 
  
Dryha D. 
MODERN CHALLENGES TO UKRAINE’S NATIONAL SECURITY: A 
COMPREHENSIVE APPROACH TO STRENGTHENING STATE 
RESILIENCE………………………………………………………………. 162 
  
SECTION: MEDICINE  
  
Симоненко Г.Г. 
ВИПАДОК ПОСТЕНЦЕФАЛІТНОЇ АТРОФІЇ МОЗОЧКА……………. 167 
  
Mohytych D.M. 
DISTRIBUTION OF NOSOLOGICAL FORMS OF PLAQUE-INDUCED 
GINGIVITIS ACCORDING TO AGE IN CHILDREN…………………… 170 
  
SECTION: MILITARY AFFAIR  
  
Бамбуляк М., Вітвіцька К., Костенко К., Кокошко О. 
ТАКТИКА ЗАСТОСУВАННЯ FPV-ДРОНІВ У СУЧАСНІЙ ВІЙНІ….. 172 
  
SECTION: OIL AND GAS TECHNOLOGIES, ENGINEERING 
AND THERMAL POWER ENGINEERING  
  
Витязь О.Ю., Кравчук С.І., Витязь А.О. 
ВИКЛИКИ ТА УСКЛАДНЕННЯ ПРИ БУРІННІ 
ГОРИЗОНТАЛЬНИХ СТОВБУРІВ КОЛОНОЮ ГНУЧКИХ ТРУБ…... 174 
  
SECTION: PEDAGOGY, PHILOLOGY AND LINGUISTICS  
  
Protsko Ye., Chechotka V. 
КЛАСИФІКАЦІЯ ТА ХАРАКТЕРИСТИКА ПРАКТИЧНИХ 
МЕТОДІВ НАВЧАННЯ АНГЛІЙСЬКОЇ МОВИ……………………….. 179 
 
  



Modern Science: Research, Economy and Innovation 
 

8 

Tyron O., Kaminska S., Didenko M. 
GAMIFIED SCENARIO-BASED LEARNING FOR ENHANCING 
COMMUNICATION AND DECISION-MAKING SKILLS IN 
MARITIME ENGLISH TRAINING……………………………………….. 182 
  
Трейтяк Д. 
ЦИФРОВІ ПЛАТФОРМИ ВОЛОНТЕРСТВА ТА СОЦІАЛЬНИХ 
ІНІЦІАТИВ, ЯК ІНСТРУМЕНТ ФОРМУВАННЯ АКТИВНОЇ 
ГРОМАДЯНСЬКОЇ ПОЗИЦІЇ СТАРШОКЛАСНИКІВ………………... 187 
  
Postolenko I., Davitadze Yu. 
THE CONCEPT OF DIGITAL TOOLS IN TEACHING FOREIGN 
LANGUAGES……………………………………………………………… 189 
  
Postolenko I., Dorofeieva D. 
ВПРОВАДЖЕННЯ АРТ-ТЕХНОЛОГІЙ У ПРОЦЕС НАВЧАННЯ 
АНГЛІЙСЬКОЇ МОВИ…………………………………………………… 192 
  
Mammadova G.N. 
THE IMPORTANCE OF TIMELY DETECTION OF MENTAL 
DEVELOPMENT RETARDS IN CHILDHOOD…………………………. 195 
  
Luhova V., Suprun Yu. 
BULLYING AS A SOCIO-PSYCHOLOGICAL PHENOMENON: A 
THEORETICAL ANALYSIS OF ITS ESSENCE AND STRUCTURE….. 201 
  
Vagabova T.A. 
THE ROLE OF THE NATIONAL INTELLIGENTSIA IN 
SOCIOCULTURAL MODERNIZATION AND REFORM OF SECULAR 
EDUCATION IN AZERBAIJAN (19TH–20TH CENTURIES)…………... 206 
  
Баличева Н.В. 
ВПЛИВ ТРИВАЛОГО ВИКОРИСТАННЯ ЗАСОБІВ 
ІНДИВІДУАЛЬНОГО ЗАХИСТУ……………………………………….. 212 
  
Глух Н.І. 
ФОРМУВАННЯ ПІДПРИЄМНИЦЬКОЇ КОМПЕТЕНТНОСТІ 
ЗДОБУВАЧІВ ОСВІТИ ЧЕРЕЗ МЕТОД МІЖПРОФЕСІЙНОГО 
ІНТЕГРАЦІЙНОГО ПРОЄКТУ НА УРОКАХ ТЕХНОЛОГІЙ………... 214 
  
Atzakir A.Ye., Koshanov B.M. 
GENERAL DESCRIPTION OF THE METHODOLOGICAL AND 
MATHEMATICAL WORKS OF SHABAZ GAZIZOVICH OMASHEV... 217 
  



Modern Science: Research, Economy and Innovation 
 

9 

SECTION: PHYSICAL AND MATHEMATICAL SCIENCES  
  
Abetai A.A. 
REGULARIZATION METHODS FOR LINEAR MACHINE 
LEARNING PROBLEMS………………………………………………….. 223 
  
SECTION: POLITICS AND SOCIOLOGY  
  
Урбан В.А. 
СУСПІЛЬСТВО БЕЗ ДЕРЖАВИ: ПОЛІТИЧНА УТОПІЯ ЧИ 
МОЖЛИВА ФОРМА СОЦІАЛЬНОЇ ОРГАНІЗАЦІЇ?………………….. 227 
  
Волков М.С. 
ЄВРОПЕЇЗАЦІЯ ЯК ЧИННИК ПОСТКОМУНІСТИЧНОЇ 
ТРАНСФОРМАЦІЇ КРАЇН ВИШЕГРАДСЬКОЇ ГРУПИ: 
МЕХАНІЗМИ ТА ОБМЕЖЕННЯ………………………………………... 231 
  
SECTION: PSYCHOLOGY  
  
Яновська Т.А. 
СІМЕЙНА ПІДТРИМКА ЯК ЧИННИК ПСИХОЛОГІЧНОЇ 
СТІЙКОСТІ ДІТЕЙ ПІД ЧАС ВІЙНИ…………………………………... 235 
  
Борець О.А. 
ОСОБЛИВОСТІ ТРИВОЖНОСТІ, САМООЦІНКИ, АГРЕСИВНОСТІ 
ТА ВОЛЬОВОЇ САМОРЕГУЛЯЦІЇ ДІТЕЙ МОЛОДШОГО ТА 
СЕРЕДНЬОГО ШКІЛЬНОГО ВІКУ……………………………………... 239 
  
Кондрук І.В. 
ЕМОЦІЙНИЙ ІНТЕЛЕКТ ЯК ЧИННИК ПРОФЕСІЙНОЇ ТА 
СОЦІАЛЬНОЇ ЕФЕКТИВНОСТІ………………………………………… 244 
  
Butko N., Butko O. 
THE EVOLUTION OF MEDIA PSYCHOLOGY………………………… 246 
  
SECTION: TECHNICAL SCIENCES  
  
Пасенко О. 
ПОТЕНЦІОМЕТРИЧНЕ ДОСЛІДЖЕННЯ ГІДРОЛІЗУ 
МЕТАНСУЛЬФОНАТУ ЦИРКОНІЮ(IV) ЯК ПРЕКУРСОРА  
ЗОЛЬ-ГЕЛЬ СИНТЕЗУ ZrO₂……………………………………………... 252 
  
Дедів Л., Дозорська О., Дедів І., Плавуцький О. 
ЗАДАЧА СТВОРЕННЯ СИСТЕМИ ШТУЧНОЇ ПРОПРІОЦЕПЦІЇ 
ДЛЯ БІОНІЧНИХ ПРОТЕЗІВ КІНЦІВОК………………………………. 255 



Modern Science: Research, Economy and Innovation 
 

10 

 
  

Parkhomenko Y., Lastivka H.  
EVALUATION OF THE EFFECTIVENESS OF THE COMBINED 
DWT+LMS METHOD FOR HYDROACOUSTIC SIGNAL 
PROCESSING……………………………………………………………… 257 
  
SECTION: TRANSPORT TECHNOLOGIES AND LOGISTICS  
  
Борисов В. 
ШЛЯХИ ЗНИЖЕННЯ ПІКОВИХ НАВАНТАЖЕНЬ В БУФЕРАХ 
ВАНТАЖОПІДЙОМНИХ МАШИН ЗА РАХУНОК НЕЛІНІЙНИХ 
ХАРАКТЕРИСТИК ГАЛЬМІВНОГО МОМЕНТУ……………………... 261 
  
Літвяк В.І., Котенко О.В., Довгошеєнко А.І. 
ФОРМАЛІЗАЦІЯ ПРОСТОРУ СТАНІВ МОРСЬКОЇ 
ТРАНСПОРТНО-ТЕХНОЛОГІЧНОЇ СИСТЕМИ……………………… 262 



Modern Science: Research, Economy and Innovation 
 

246 

Отже, емоційний інтелект є фундаментом для розвитку емоційних 
компетенцій, які, у свою чергу, забезпечують професійний успіх і гармонійні 
соціальні відносини. Емоційна компетентність виступає практичним проявом EI, 
що втілюється у поведінці, спілкуванні та здатності до адаптації. У сучасних 
умовах саме вона стає вирішальним чинником лідерства, ефективного 
менеджменту й особистісного добробуту. 
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1. Introduction 
Media psychology is found at the critical intersection of psychological science, 

human communication, and technology. Broadly defined, media psychology is the 
application of psychological theories, research, and science to the use, development, 
distribution, and research of mediated communication and technology throughout 
society (Luskin, 2012; Rutledge, 2026). As technology increasingly saturates human 
existence, understanding the psychological effects of media has become paramount. 
To illustrate the invisible yet omnipresent influence of media on modern life, Bernard 
Luskin (2016) introduced the evocative metaphor that “a fish only notices the water 
when it is gone.” In today’s world, should media and communication technologies 
suddenly disappear, individuals would experience a profound, systemic social and 
emotional sense of loss, underscoring how deeply embedded these systems have 
become in human psychology (Luskin, 2016). 

Historically, the field has undergone a major institutional and conceptual 
evolution. A significant milestone occurred in 1998 when the American Psychological 
Association (APA) Media Psychology Division (Division 46) published a landmark 
Task Force Study defining career opportunities in the emerging field of media 
psychology and new technologies (Luskin, 2012; Luskin & Friedland, 1998). This 
formalized the discipline as a distinct branch of academic and applied inquiry.  
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As society shifts from passive mass consumption to agentic, interactive, and 
intelligent environments, a major theoretical gap has emerged. Traditional 
communication models are largely inadequate because they assume sentient human-
to-human partners. Today, users interact directly with non-sentient, generative 
artificial intelligence systems that act as social agents. To address this gap, this paper 
synthesizes several foundational and modern theoretical models. 

2. Methods 
This study employs a systematic qualitative-theoretical synthesis and meta- 
analysis of foundational and contemporary literatures in media psychology. As 

the research objective requires tracing a paradigm shift from traditional mass media to 
immersive and agentic technologies, we established a strict selection and inclusion 
criteria to assemble our primary source corpus. 

Our analysis represents key historical milestones, empirical breakthroughs, and 
the latest theoretical frameworks. The sources were categorized into three distinct 
technological epochs: 

 Epoch 1: Systems Definition & Traditional Mass Media (1998–2016) Luskin, 
2012; Luskin, 2016; Media Psychology Research Center, 2026; Rutledge, 2010; 
Rutledge, 2026; Ferguson, 2015). 

 Epoch 2: Virtual Environments & Digital Interaction (2004–2009) (Suler, 
2004; Yee & Bailenson, 2009). 

 Epoch 3: Agentic Systems & Artificial Intelligence (2025–2026) (Boyd & 
Markowitz, 2026; Verta, 2025; Kostak, 2026). 

 
Figure 1. Three Eras of Media Psychology 

 
The synthesis was executed through a multi-step conceptual mapping process. 

First, we extracted the primary psychological mechanisms defined by each epoch’s 
models (e.g., dissociative anonymity from Suler; self-perception from Yee & 
Bailenson; linguistic reciprocity from Boyd & Markowitz). Second, these mechanisms 
were mapped against their respective level of technological mediation: static content, 
immersive interaction, or agentic relationship. Third, we cross-referenced these 
categories to identify structural tensions—specifically focusing on the cognitive and 
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ethical risks of human-AI integration, including the fluency fallacy, confirmation bias, 
and cognitive offloading (Kostak, 2026). This structured matrix forms the basis of our 
results and discussion. 

3. Results 
The systematic synthesis of our corpus revealed distinct cognitive and behavioural 

shifts corresponding to technological advancement. These findings are organized 
below into three primary levels of technological mediation. 

Analysing the first epoch of our corpus reveals that media psychology’s early 
struggles were primarily institutional and epistemological. As mass media saturated 
the 20th century, a major challenge was separating empirical, scientific facts from 
public hysteria. Christopher Ferguson’s (2015) research highlights how easily society 
falls prey to moral panics, attributing complex societal ills (e.g., violent crime, 
declining academic performance, body image issues) directly to new media platforms. 
Media psychology, when conducted with rigorous objectivity, acts as an essential 
corrective to these popular ideologies (Ferguson, 2015). 

Rather than accepting simplistic cause-and-effect assumptions, media psychology 
applies cognitive, social, developmental, biological, and evolutionary frameworks to 
examine media consumption (Ferguson, 2015). For instance, when evaluating 
television's impact on academic achievement, or video game violence on actual 
behaviour, objective research demonstrates that individual predispositions, family 
dynamics, and socioeconomic factors play a far more significant role than media 
exposure alone. Furthermore, when longitudinal data is examined, societal violence 
rates frequently show no correlation—and in some cases, an inverse correlation—with 
the consumption of media, directly refuting the sensationalized claims of popular 
advocacy groups (Ferguson, 2015). The MPRC’s (2026) systems-level loop supports 
this finding, showing that audience perception and user response are highly mediated 
by the broader social environment, meaning that content is never consumed in a 
vacuum. 

As media evolved from passive consumption to interactive, digital environments, 
the nature of psychological mediation shifted. Two seminal models in our corpus 
explain how digital environments alter human behaviour: John Suler's (2004) Online 
Disinhibition Effect and Yee and Bailenson's (2009) Proteus Effect. 

John Suler (2004) observed that when people communicate online, they 
frequently relax their normal social boundaries, self-disclosing or acting out far more 
intensely than they would in face-to-face settings. Suler categorized this phenomenon 
into a vital dichotomy: 

 Benign Disinhibition: A positive release of inhibitions where users share deep 
personal secrets, explore their identity, express repressed feelings, and seek therapeutic 
support, facilitating rapid intimacy and social connection. 

 Toxic Disinhibition: A negative release characterized by hostile language, 
aggressive acting-out, flaming, cyber-incivility, and harassment, which fails to lead to 
personal growth and often inflicts emotional harm. 

Suler identified six distinct, interacting factors that drive this disinhibition: (1) 
dissociative anonymity ("You don't know me"); (2) invisibility ("You can't see me"); 
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(3) asynchronicity ("See you later"); (4) solipsistic introjection ("It's all in my head"); 
(5) dissociative imagination ("It's just a game"); and (6) minimization of status and 
authority ("Your rules don't apply here") (Suler, 2004). 

Expanding upon self-representation, Yee and Bailenson (2009) investigated the 
Proteus Effect—the phenomenon where users conform to the behavioural 
characteristics of their digital avatars (e.g., attractive avatars increase friendliness; tall 
avatars increase negotiation confidence). While the Proteus Effect is conceptually 
grounded in Self-Perception Theory (Bem, 1972), which suggests that individuals infer 
their own attitudes by observing themselves from a third-person perspective, critics 
argued that the behaviour could be a simple by-product of Behavioural Priming (Bargh 
et al., 1996), where merely viewing a visual stimulus activates related semantic and 
behavioural concepts. 

To experimentally isolate these mechanisms, Yee and Bailenson (2009) utilized 
immersive virtual environment technology (IVET) to cross embodiment (first-person 
control and observation of one’s avatar in a virtual mirror) with mere observation 
(viewing an identical avatar in front of oneself without controlling it). Their empirical 
results demonstrated that embodiment produced significantly larger and more durable 
behavioural changes than mere observation of the same visual stimuli (Yee & 
Bailenson, 2009). This critical finding confirmed that the active digital self-
representation of an avatar provides a unique psychological lever to behavioural 
change, driven primarily by self-perception and embodiment rather than simple passive 
semantic priming (Yee & Bailenson, 2009). Thus, the medium shifts from a passive 
window to an active, embodied extension of the self. 

The latest paradigm shift represents the transition to agentic, conversational 
technologies. Utilizing Ryan Boyd and David Markowitz’s (2026) landmark paper, we 
analyse the Machine-Integrated Relational Adaptation (MIRA) framework. MIRA is a 
middle-range theoretical framework designed to explain how humans psychologically 
adapt to artificial intelligence systems that act as social partners and mediators. Boyd 
and Markowitz (2026) argue that AI now occupies a unique in-between space—
producing language that is highly adaptive, personalized, and socially responsive 
despite the complete absence of mental states, consciousness, or lived experience. 

MIRA establishes a foundational structural distinction between two modes of AI 
interaction: 

 AI as Relational Partner means Direct human-AI interaction where the machine 
 acts as a social agent (Boyd & Markowitz, 2026; Kostak, 2026). 
 AI as Relational Mediator involves AI-Mediated Communication (AI-MC), 
where AI filters, reformulates, or alters human-to-human communication. (Boyd 

& Markowitz, 2026; Kostak, 2026). 
MIRA outlines four core principles governing how AI alters social adaptation: (1) 

linguistic reciprocity; (2) psychological proximity; (3) interpersonal trust; and (4) 
relational substitution versus enhancement (Boyd & Markowitz, 2026). 

Boyd and Markowitz (2026) ground MIRA by extending three established 
psychological theories to the AI domain: Attachment Theory; Social Exchange Theory; 
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and Epistemic Trust. This theoretical engine explains *why* and *how* human-AI 
bonds form so rapidly. 

Nuriye Sultan Kostak (2026) translates MIRA into the domain of user experience 
(UX) design, identifying severe psychological and ethical vulnerabilities that product 
designers must address: The Fluency Fallacy (Kostak, 2026),The Echo Chamber / 
Confirmation Bias (Kostak, 2026, Butko & Butko, 2026), Cognitive and Emotional 
Offloading (Kostak, 2026), The Illusion of Intentionality (Kostak, 2026). 

4. Discussion 
The shift from static mass media (Epoch 1) to interactive virtual spaces (Epoch 

2), and ultimately to agentic AI interfaces (Epoch 3), represents a profound evolution 
in human-technology relations. Historically, media psychology focused primarily on 
the content-driven effects of mass communication, working to debunk moral panics 
through objective empirical science (Ferguson, 2015). In the digital era, however, the 
medium is no longer a passive container. With John Suler’s (2004) Online 
Disinhibition and Yee and Bailenson’s (2009) Proteus Effect, the medium became a 
space of identity exploration and embodied self-representation, capable of altering 
offline attitudes and behaviours. Today, with the advent of generative AI, the medium 
has become a relational partner and social mediator (Boyd & Markowitz, 2026). 

This evolution introduces critical challenges for modern well-being and digital 
habits in the 21st century. As Jennifer Verta (2025) notes, as technology infiltrates 
every aspect of daily life, understanding its impact on mental well-being is vital. 
Modern media psychologists are increasingly tasked with helping individuals manage 
digital habits, screen time, and short-form video addictions (Verta, 2025). The 
integration of MIRA highlights a deeper, more insidious threat: cognitive and 
emotional offloading (Kostak, 2026). When individuals offload self-reflection and 
emotional interpretation to AI, they risk the atrophy of core socio-cognitive skills. If 
AI is utilized as a relational substitute (displacing human-to-human connection) rather 
than a relational enhancement (bridging individuals back to their physical 
communities), society faces an unprecedented epidemic of digital isolation and 
superficial bonds (Boyd & Markowitz, 2026; Kostak, 2026). 

While our synthesized framework provides a comprehensive overview, several 
limitations in the current literature remain. First, Boyd and Markowitz’s (2026) MIRA 
framework is explicitly 'provisional and middle-range' (Merton, 1968), acting as a scaffold 
that requires rigorous empirical testing across diverse demographics. Second, much of the 
current AI-relationship literature is language-centric, leaving a gap in understanding how 
multimodal AI agents (voice-activated, video-capable, and embodied robotic systems) 
will impact human attachment. Third, the long-term cognitive and emotional 
consequences of emotional offloading remain completely unstudied. 

We propose that future media psychology research focus on two key agendas: (1) 
empirical testing of MIRA's four principles using longitudinal, behavioural data to 
measure the actual rate of relational substitution in vulnerable populations; and (2) 
investigating how virtual embodiment (the Proteus Effect) and agentic AI interact—
for example, does controlling an avatar that interacts with an AI partner accelerate or 
decelerate trust calibration? 
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