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Cnpasyesa K.C. 1lcuxonoriydi ocoOIMBOCTI BI3yaJbHOTO KOHTEHTY OCOOMCTOrO
npodiI0 KOpUCTyBaua y BipTyalibHOMy mpoctopi. — Kpamidikariiina HaykoBa
npars Ha npaBax PyKOIHKCY.

HucepTarttis Ha 3700yTTS HaAyKOBOTO cTyneHs noktopa ¢utocodii (Ph.D) 3a
cnenianbHicTIO 053 «Ilcuxomnoris» (rany3s 3Hanb 05 CorianbHi Ta MOBEIIHKOBI
HaykH). KuiBchkuil ctonnunuii yniBepcuteT iMeH1 bopuca ['pinuenka, Kuis, 2026.

HucepTarliiiiHe JOCIHI)KEHHS MPUCBSYEHE MIKAUCIUIUIIHAPHOMY aHali3y
MICUXOJIOTIYHUX OCOOJIMBOCTEN BI3yalbHOTO KOHTEHTY OCOOUCTOr0o Mpodiito
KOpUCTYBaua Yy BIPTYaJIbHOMY TMPOCTOPl COIlAJbHUX MEPEX Ta Ppo3poOIll
MICUXOJIOTIYHOT TEXHOJOT1l (OpMYyBaHHS KyJbTypu O€3IMEYHOI caMOIpe3eHTallli
0COOUCTOCTI. AKTyaJIbHICTh 3yMOBJIEHA CTPIMKOIO BIPTyalli3alllel0 KOMYHIKaIii: 3a
nanumu DataReportal, We Are Social ta Meltwater, y sxoBTH1 2025 poky B YkpaiHi
HamiuyBanocss 23,0 MJIH aKTUBHUX 1JIEHTUYHOCTEH KOPHUCTYBAyiB COIIAJbHUX
MepexX, a cepelHsl TPUBATICTh IIOJICHHOI B3aeMOIl 3 nu(ppoBuMHU IaThopmMaMu
CTAaHOBUTh MOHAJ 2 TOAMHU 25 XBWIMH. Bigomo, 1m0 Bi3yaJbHUH KOHTEHT
(yHKLIOHYE HE JMIIE K KOMYHIKaTUBHHMM 3aci0, a W K OCHOBHHMM 1HCTPYMEHT
KOHCTPYIOBAHHSI 1JJEHTUYHOCTI, 4Yepe3 SKUM OCOOUCTICTh NPE3eHTYye cebe
HEBUAUMIA MHOXUHHIM acHHXpOHHIN aynutopii. OcoOauBoi rocTpoTu nmpodiema
Ha0yBae B yKpaiHCbKOMY KOHTEKCTIL: 3 24 moToro 2022 poky coIlliajdbHI Mepexi
CTaJu ISl YKPAiHIIB KPUTHYHO BAXJIMBUM KaHAJOM 1HQOpMaIli, 110 MOCUIHIO
MICUXOJIOTIYHY HAMNPYXEHICTh HUPPOBOI B3aEMOJIi Ta aKTyalli3yBajo MOTPedy y
(dbopmyBaHHI KyJbTypu O€3MEUHOT CaMOMPE3EHTAIlll SIK IHTerpaibHOI 0COOUCTICHOT
XapaKTEePUCTUKHU.

Y nmepmiomy po3aiai  3AIMCHEHO TEOPETUKO-METOJIOJOTIYHUM — aHali3
(eHOMEHY BI3yaJIbHOTO KOHTEHTY Ha (110COPChKOMY, 3arajibHOHAYKOBOMY,

KOHKPETHO-HAYKOBOMY 1 TEXHOJIOTIYHOMY piBHsIX. KoOHIeNTyalbHy OCHOBY



CTAaHOBUTH  IHTErpaiiss II'ATH TEOPETUYHUX MOJENIEeN  camMOompe3eHTallli:
npamatypriunoi mojeni E. 'odmana 3 ii uudpoBum posmupenssM, b. Xorana
(KOHIIETIIIST BHUCTABKH), IOHTIAHCHKOI KOHIIEMINI TEePCOHU, JIBOKOMIIOHEHTHOL
mozeni M. Jlipi 1 P. KoBanbcki, Teopii camonuckpenancii E. I'irrinca (Peanbne—
Ineansne—Hanexue ) 1 Teopii Bukopucrtans 1 3agoBojieHb E. Kama. Hackpizaumu
TEOPETUYHUMH KOHCTPYKTaMH BH3HAUE€HO CaMoOaKTyali3ailiio / caMmopeani3allito
(K. l'ompnmreiin, A. Macnoy, K. Pomxepc, B. ®panki; C. Makcumenko, I'. bam,
I. bex, T. Tutapenko) ta BimuyTTs cniuibHOTH 3a JI. Makminanom 1 Jl. UeBicom.
Konnenuis ncuxonoriynoro Onaromonyuus K. Pibd (Ryff, 1989) 3abezneuye
3arajJibHONCHUXOJIOTIYHUM ~ KOHTEKCT  IHTeprpeTamnii  KyJIbTypu  Oe3MeuHoi
caMoImpe3eHTalli K ii KOHTEKCTHOI KOHKpeTusalii B yMoBax HU(POBOTo
CepeloBUIIA.

3anponoHOBaHO HIECTUKOMIIOHEHTHY KOHIIENITyaJIbHY MOJIEh
MICUXOJIOTIYHUX OCOOJIMBOCTEN BI3yaldbHOTO KOHTEHTY OCOOUCTOr0o MpPOodiito
KOpUCTyBaua, 10 1HTErpye OCOOUCTICHUM, MOBEAIHKOBUHN, CTPYKTYPHUI,
KOMYHIKaTUBHUM, JAUHAMIYHUM Ta TEXHOJOTIYHUN KOMIOHeHTH. [lcuxonoriuHa
OCHOBa KYJbTYpu O€3Me4YHOI CcaMOIpe3eHTallli CTaHOBUTb CHUCTEMY IIECTH
NPUHIHUMIB: PEePIESKCUBHOI YCBIIOMJIEHOCTI, KOHTPYEHTHOCTI, ICHXOJIOT14HOI
CTIMKOCTI, aJanTUBHOCTI, aBTOHOMIi BiJi aJTOPUTMIYHOTO BIUIMBY Ta IU(POBOIi
KoMneTeHTHOCTI. [lcuxonoriuyni MexaHi3Mu (OpMyBaHHSI BI3yaJIbHOTO 0O0pasy
KOpHUCTyBaua OMUCAaHO $IK YOTUPUKOMIIOHEHTHY CHUCTEMY: CEJICKTUBHUMH,
MoaudikaiitHui, cTpaTeriyHuil Ta pedIeKCUBHUM.

VY npyroMy po3fiii MpeCTaBiIeHO Pe3ybTaTH €MIIPUYHOTO JOCIIIKEHHS,
npoBesieHoro npotsrom 24 wicaiiB (2024-2025 pp.) y I1BOXBWIbOBOMY (hopMmaTi
noertanHoro HapoiueHHs BuOipku. [lepma xBumns (n = 100, 2024 p.) 3abe3neunsia
Marepial Jyisl HonepeaHbOro (PaKTOPHOTO Ta KJIACTEPHOTO aHalizy; apyra (n = 150,
2025 p.) yrounuia ¢iHaIbHY TUIOJIOTIYHY MOJIENb. 3arajibHa BuOipka ckiana N =
250 aKTUBHUX KOPUCTYBauiB HAWMOMYJSPHIMIMX B YKpaiHi COIlaJbHUX MEPEXK 13

BUPAXKEHOIO Bi3yaibHOIO CKI1a/10BOI0: (Instagram n=109, Facebook n=70, ta TikTok



n=71) Bikom 18—40 pokiB; 58,0 % xiHok Ta 42,0 % 4on0BIiKiB; BiKOBI rpynu 18—24
— 28,8 %, 25-34 — 44,8 %, 35-40 — 26,4 %. I1iagBuOipKy 110 NpUilHIa AKTUBHY
y4acTh y JIarHOCTHIIl HAa KOHCTaTyBaJbHOMY e€Tall AOCHIIKeHHS ckianu: 60
y4yacHUKIB (mo 12 Big koxHOTO THMy), HU(GPOBOi eTHorpadii (sKiCHHI MeTox
JOCTIHKCHHS CIIPSIMOBAHUN HAa BUBUEHHS B3a€MOJIi y BipTyaidbHOMY mpocTtopi); 80
ydyacHuKiB( mpotsroM 36 axiB) , hopmyBanbhuii eran 60 oci6 (EI' n = 30, KI' n =
30).

HocnimkeHndss moOyJOoBaHO HAa MNPUHIUIL MYJIbTUMETOJHOI TPIlaHTyJIsLil
(Denzin, 2017) 13 enunoro cuctemoro ientudikatopiB yuacHukis (ID PO01-P250)
Ta YOTUPMa METOJaMU: CKJIaJeHOI aHKeTor «Camomnpe3eHTallisl y BIpTyallbHOMY
npoctopi» (20 MyHKTIB y II'SITH TEMAaTHYHUX OJIOKAX), CTPYKTYPOBAaHUM KOHTEHT-
anamnizom 6440 oauHUIIL BI3yaIbHOTO KOHTEHTY 3a YOTUPUPIBHEBOIO KOAYBATHHOIO
cxemoro (F1-F7, V1-V3, C1-C15, S1-S7), uudpoBoro erHorpadiero my0OaidHoOi
AKTUBHOCTI Ta HaMIBCTPYKTYPOBAaHUM TJHMOWHHHUM IHTEPB’I0 3 €JIeMEHTaMu
BI3yaJIbHOI €NdiciTalli Ta CTUMYJIBOBAHOI'O BIATBOpPEHHA. [l SIKICHOTO aHajizy
3aCTOCOBaHO pe(IEKCUBHUI TEMAaTHUYHHUI aHali3 3a Metojonoriero B. bpayn 1
B. Knapk (Braun, Clarke, 2022) 3 mpoueaypor y3rojpKeHHs JBOX HE3AJICKHHUX
konyBanbHUKIB (K Koena = 0,84). Craructuuna obpobka (SPSS 27, R 4.3)
OXOIUTIOBaJIa €KCIUIOPATOpHHMM (aKTOPHUM aHadl3 METOAOM MaKCHUMaIbHOI
MpaBIONOAIOHOCTI, 1€papXiuHUP  KjacTepHUM  aHamiz metoiaoM  Bapna,
MYJIbTHHOMIANIbHY JIOTiCTUYHY perpecito, ANOVA 3 MNOBTOpHUMH BHUMIpaMu,
koediuientu epekty (Cohen's d, €2, n?p, V Kpamepa) 1 kpoc-Baniaaiiito.

Excrnoparopauit gakropuuii ananiz (KMO = 0,82; y*(703) = 4128,6, p <
0,001) BusiBUB 4OoTHPHU(AKTOPHY JATEHTHY CTPYKTYPY Bi3yalbHOI caMONpe3eHTallli,
110 cyMapHo nosicHioe 73,8 % nucnepcii: nepconanizais (20,1 %) BuMip npsMoro
TUIECHO-BI3yallbHOTO caMornpes’ siBlieHHs; ectetusamis (19,3 %) opienTaniss Ha
CKOHCTpyHoOBaHy «Instagram-ecTeTuky»; aBTeHTHYHICTH (15,2 %) emmnipuyHuii
KOpEJIsIT caMOaKTyalli3allii; coliaibHa BKIOUEHICTh (19,2 %) eMmipudHUil KOpensT

BIIUYTTS CIIIBHOTH. CTIMKICTD CTPYKTYPH MIATBEPKY€ETHCS IPOMIKHUM aHaJ130M



BuOipku mepmioi xBwii (n = 100), sskuit BUSBUB 4OTUPHU (HAKTOPHU aHAIOTIYHOTO
3micty (KMO = 0,76; nucniepcis 71,2 %); nicns po3mupenns Bubipku 10 N = 250
(hakTOpH1 HABAaHTAXKEHHSI YTOUHWIINUCS 0€3 3MIHU KUTBKOCTI Ta 3MICTY (DaKTOPIB.

Ha ocHOBi iepapxiyHOro KjIacTEpHOro aHanizy wetonoM Bapaa Ha
(dakTopHux Oanax BHOKPEMJIEHO II’SITh CTIMKHUX THUIIB CTpaTerid Bi3yaiabHOl
caMoIpe3eHTallli: aBTeHTuuHo-exkcnpecuBuuit (T1, 26,0 %), nepdexiioHicTChKO-
ecretmuauid (T2, 22,0 %), comianpHO-iHTerpatuBHuil (T3, 28,0 %), imimxeBo-
opennunrosuit (T4, 14,0 %) ta ekcnepumenrtanbHO-irpoBuit (TS5, 10,0 %).
Tunosnorito BamiAN30BaHO CEPEAHIM 3HaUCHHAM cuityeTty s = 0,61, kpoc-Baiaiiero
Ha JBOX BUMAaAKoBUX mojoBuHax BUOIpku (ARI = 0,74) Tta po3mipamu edekty
MDKTPYHOBUX BIAMIHHOCTEH B moMipHux A0 Benukux (g2 = 0,08—-0,53; V Kpamepa
= 0,20-0,57). Il'sTuii TUOD BHOKPEMHUBCS TMPU PO3LIUPEHHI BUOIpKH (3
YOTUPUTUIIOBOT Kiacu@ikailii Ha MNUIOTHIA BHOIpIl O M'STUTUIIOBOI HA MOBHIN
BuOipii N = 250) 3a paxyHok akTuBHHX KopucTyBauiB TikTok-mnardopmu y apyrii
XBUJIl, TIO0 UIIOCTPYE 3aJEXKHICTh KIACTEPHOrO PIIICHHS BiJl 00CATY Ta CKIamy
BUOIPKHU.

Koxken Tum BUPI3HIETbCA CHEUU(PIYHUM MOTHUBALIAHUM mpodiiem,
narepHaMu  poOOTH 3 KOHTEHTOM, pIBHEM peJaryBaHHd Ta mpodiaeM
MCUXOJIOTIYHUX PpU3UKIB. T1 (aBTEHTUYHO-EKCHPECUBHUM) JEMOHCTPYE MPOBIAHY
MoTHUBaIlit0 camoBupaxkenusi (M = 4,31), minimanbHy yacToTy GiunbTpiB (Md = 2) 1
perymi (Md = 1), HaifHWX4y pO301XKHICTH OHJIaH/O(GIaliH Ta MaKCUMAJIbHY
ruOuHy caMoBIAKpUTTA. T2 (mepdeKIioHICTChKO-€CTETUYHUM) JAEMOHCTPYE
HalBUILIUK CTyniHb 00poOKH KOHTEHTY (C2 M = 1,68) 1 HaliBuily yacTKy o3Hak LI
(C12 =30 %), makcumanbHy 4acTOTy BUKOpUCTaHHS GiabTpiB 1 peryuri (Md =3 -
«3aBXKJHW»), TOMIpHY po30iXKHICT, oHnaiH/odmaitn (Md = 2; T2 > TI1), sxa
BOJIHOYAC € OJIHMM 13 HAWUCWIBHIMIUX MPEAUKTOPIB HalexxkHOCTI a0 tumy (OR =
2,41), nepeBaxkanHs xkiHOK (76 %), Instagram-gominyBanus (84 %) Ta opieHTaIliIO
Ha 1xeanmizanito 30BHIMHOCTI (S3 = 48 %). T3 (comiaabHO-IHTErpaTUBHMUI)

JIEMOHCTPY€E HAWBHUIY MOTHUBALIID MPUHAIEXKHOCTI 0 cuuibHOTH (M = 4,22),



30anancoBanuit po3noain (54 % xinok / 46 % uonosikiB), Facebook-noMminyBanus
(61 %), HaiiBuma pgiajoriuHa iHTeHCUBHICTh (78 % BiAmoBiAed aBTOpa Ha
koMmeHTapi). T4 (iMiIKeBO-OpEHAMHTOBUI) MPOSIBISE HAWBUILY MOTHBAIIIIO
yrpasiiHHs BpaxeHHIM (M = 4,24) 1 comianbHoro BuzHanHsa (M = 4,12), narepn
«IKICTh TIPOTH KUIBKOCTI», HaWOUIbINa KUIbKICTh manucHukiB (Md = 8 650),
HaWOUTBIINNA CTaX KOPUCTYBaHHA colllaarbHuMu Mepexxkamu (OR = 1,61 nopiBHAHO
3 T3). T5 (excrnepuMEHTAIBHO-ITPOBUIA) MPENCTABISE MOJOAILY KoropTy 18-24
pokiB (OR = 15,40 Bignocuno T3), TikTok-mnardpopma, motusaitisi po3saru (OR =
3,18) Ta TBOpYOTO EKCHEPUMEHTY, HaWHWKYA OpIEHTAIlii Ha HAKOMUYEHHS
COLIIAJIBHOTO KamiTaty.

MynbsTHHOMIANIBHA JIOTicTUYHA perpecis (mceBgo-R* Harenkepke = 0,56;
TOYHICTh Kiacudikaiii 68,8 %) BUsBUIIA HAUCUIIBHIII TPEAUKTOPU HAJIEKHOCTI J0
tumiB: 4yactoty ¢uibTpiB (OR = 3,24 nna T2), peryunn (OR = 2,68 nna T2),
po30kHICTh oHnakH/odnain (OR = 2,41 nns T2), motuBaiito po3saru (OR = 3,18
st TS), comianbHoro BuzHaHHs (OR = 1,94 ans T4) ta ynpaBiiHHSA BpaKeHHSIM
(OR = 1,72 gna T2 1 1,84 nmna T4). ISt emmnipuyHO BUSBJICHUX THUITIB
IHTEPIPETYIOTHCS KPi3b MPU3MY TPUKOMIIOHEHTHOT Mojeni S-konuemnii E. I'irrinca
ak ATk S-xkondirypamiii: kourpyentHa (T1; Peanbne = Ineanbne =~ Hanexwe),
ncepio-apTeHTHyHa (T2; 3MimeHHs UeHTpy TsSxIHHS Big PeanbHoro mao
[neansHoro), pensuiitna (T3; PeanbHe A npen’sBisieTbCs Y KOHTEKCTI 3HAUYIINX
iHIMX), HopMatuBHa (T4; 3nutTs S 3 HanexxHuM) Ta eKCriepuMeHTaIbHO-BIAKPUTA
(T5; Bapiaii Peansuoro S anpoOyroThest 6€3 pikcarlii K0AHOT SIK «CIIPABKHBOI»).

Tpianrysndiis Ha miABUOIPII MOBHOTO IUKIY BUSBUIIA TPU SBUIA HUPPOBOI
CaMOCIHPHUIHSITTEBOI nedopmarii. deHoMeH «TICEeBI0-aBTEHTUYHOCTI»
KOHIIENTyalli30BaHo siK cnenudiuny aedopmariro 1udpoBoi SA-koHUENii y TUIi
T2, 3a sKoi 11eanizoBanuil udpoBuil 00pa3 NepeKUBAETHCS SIK ABTEHTUYHINIAN 32
peanbHUl, BHACIIJOK CHUCTEMAaTUYHOTO 3MIIIEHHS [EHTPY MEPEKUBAHHS
«cupaBxHboro A» Big PeanpHoro o InmeanbHOro mifg BIUIMBOM PETYJSPHOL

MO3UTUBHOI peakIlii ayauTopii Ha ifeanizoBadi ¢ororpadii. DeHOMEH «CEepBICHOI



ekcnepTHocT» 3adikcoBaHo y Tumi T4 sk TpaHcopMmailito aBTEHTUYHOI
KOMIIETEHTHOCTI B IHCTPYMEHTAJIbHY PaMKy MepcoHaIbHOro OpeHaAnHry. CucteMHe
SBUIIE «3aCBOEHA AJITOPUTMIYHA 17I€0JIOT1sD» MPOCTEKEHO HA PiBHI BCi€T BUOIPKH SIK
1HTEeplOpU30BaHy HepedIEKCOBaHY pPaMKy OIIHIOBaHHS KOHTEHTY 4Yepe3 JIOTIKY
QITOPUTMIYHOIO MPOCYBaHHS: HAa AHKETHOMY pIBHI KOPHUCTYyBaul JEKJIApyHOTh
caMoOIpe3eHTallisl KOHCTPYIOEThCA Y BIANOBIAb Ha SAKICHUN 3BOPOTHUM 3B’ 30K, 1110
BiI0Opaxkae CIIbHOTHO-PEISIINHY OpIEHTAITIIO.

Po3po6ieno QyHKIIOHAIBHUN aJIrOpUTM aHajiizy ocoOuctoro mpodiiro
KopuctyBaua y BipTyaibHoMy mnpoctopi (DPAAOIIKBII) sk dotupueranny
MOCHIOBHICTD JarHOCTUYHUX poueayp: CKPUHIHTOBUI npodiinb;
YOTUPUKOMIIOHEHTHE MPO(DUIIOBAHHS 332 JATEHTHUMHU BUMIpaMu; TplaHTyJIsIiHA
nepeBipka KOHBEPreHIIi1/JUBEpreHIIii 3a YOTUPMa JpKepesiaMy TAaHUX; M1JICYMKOBUN
MICUXOJIOTTYHUN TPOPLIb 13 pU3UKOBUM BUCHOBKOM Ta PEKOMEHJIOBAaHUM MOIYJIEM
TEeXHOJOr1i. AIroput™M ¢opmaiizye nepexis BijJ M'STH TUIIIB CaMOIPE3EHTallll 10
I'ATH PU3UKOBUX MPODLIIB 1 JO M'SITU MOAYJIIB TEXHOJIOT1] 32 MPUHIIUIIOM B3a€MHO-
OJIHO3HAYHOI BIJAMOBIAHOCTI. EMMIIPUYHOI0O OCHOBOIO aJIrOpUTMy CIyryBaja
TpIaHTyJISIIig Ha MiABHOIpI MOBHOTO IUKIY (n = 60): MOBHY KOHBEPTEHIIIIO
YOTHPHOX JHKepell JaHux 3adikcoBano B 38 3 60 yuacHukiB (63,3 %), 110 3acBiguye
KOHBEPIeHTHY BaJliIHICTh THUIMOJOTII. JIUCKpUMIHAHTHY BaJiAHICTh THUIOJOTI]
MIJITBEP/IPKEHO po3MmipaMu e(eKkTy MiKTpynoBux BiaminHoctel (€2 = 0,08-0,53; V
Kpamepa = 0,-0,57), nporHOCTUYHY — TOYHICTIO AHKETHOTO CKpHHIHTY 68,8 % 3a
MPOTNOPLIITHOTO KpUTepito BUmaakoBocti 22,4 % (N = 250).

VY TperboMy po3UIi IPEACTABICHO MCUXOJIOTIYHY TEXHOJIOT1I0 (hOPMYBaHHS
KyJIbTypu O€3Me4yHOi camMmorlpe3eHTalii, 1o iHTerpye ¢iumocopcbkuil (CHUHTE3
IYMaHICTUYHOI MapaJurMH, IOCTHEKJIACUYHOI METOAOJOri Ta COLIAJBHOIO
KOHCTPYKTHUBI3MY ), 3aralbHOHAYKOBHM (CUCTEMHUM, CHHEPT€TUUHUM, €KOJIOTTYHUN
M1JIXO/I1 ), KOHKPETHO-HAYKOBUM (Cy0'€KTHO-IISNIbHICHUNA, HAPATUBHUH, COL1aTBHO-

KOTHITUBHUUA  MIJIXOJH), CHELIAIbHO-TEOPETUYHUN  (KJIacu4yHI  MOJel



caMOITpe3eHTaIlli Ta KOHUEMIiT Iu(poBOro 01aromnoayydus) 1 TEXHOJOTTYHUHN PiBHI
METOJOJIOTIi (JI0Ka30Ba IICHXOJOTIYHA TIpaKTHKa, TEPCOHATI30BAaHUN MIAXif,
dbopmyBanbHUM 1HU3alH).

TexHoorist peanizyeTbes K I’ ITHOJOKOBUN MOKpOKOBUM anroputm. [lepi
TpU OJIOKU: AIarHOCTUYHUM (BU3HAYEHHS 1HAMBIAYaJIbHOTO MPOQLII0 3a M’ sIThMa
napaMeTpami), pediiekcuBHuM (yCB1IOMJICHHS] MOTHUBIB 1 TATEPHIB) Ta aHATITUYHUN
(CTpyKTypoBaHa OI[IHKa TICUXOJIOTIYHUX PHU3UKIB Ta 1JeHTU]IKAIlSA THUITY).
YeTBepTuid, GopmyBanbHUil 010K AudepeHIifioBaHO HA I’ ATh MOJYJIIB 32 TUIIAMHU
camornpesenTanii: Moayne 1 «IligTpumku» (T1) 13 MiHIMAIBHOIO IHTEPBEHIIIEIO T
ncuxoeaykaniero; Monyns 2 «PedrnexcuBHo-nicuxoocBiTHIN» (T2) 13 Bi3yanabHOIO
eICITalli€l0, KOTHITUBHOI PECTPYKTYPHU3AIIED 1/lealy Kpacu Ta MNPAKTUKOIO
«Twxnens 6e3 PpuabTpiB»; Moaynb 3 «ABTOHOMIT Bij rpynoBoi Bamigaiii» (T3) i3
pOOOTOIO0 HAJl TPUBOXKHICTIO B3aEMOJIT Ta AU(EpPEHIIaIl€l0 «CIIILHOTA / HATOBIDY;
Mopayns 4 «Aynut mnpuBaTHOCTI Ta eTuka ekcrneptHocT» (T4); Moaynb 5
«IIcuxo0cBiITHINA 1MOA0 CTPYKTypHUX pu3ukiBy (T5) 13 mcuxoemykaliero 010
QITOPUTMIYHUX MEXaHI3MIB TPEHJOBOrO KOHTEHTY. 3aBepllye LUK I STUH,
MIITPUMYBAJIbHUN  OJIOK-MOHITOPUHI  4Yepe3  ILIOMICSYHHI  ONUTYBAJIbHUK
CAaMOMOHITOPUHTY KyJbTypH O€3IME€YHOI CcaMolpe3eHTallii. 3arajbHa TPUBAIICTh
nukiny: 4-6 TwkHIB; (QopMM peainizalii 1HAWBIAyalilbHa, TPYNoOBa, HaBYaIbHO-
OCBITHS.

Po3po06ky Ta anmpo0aiiito 3/11iCHEHO 3a TPUHIUIIOM (POPMYBaIBLHOTO JU3alHy
(Barab & Squire, 2004; Cobb et al., 2003) y mectueransiii joriui: (1) TeopeTnyna
po3poOKa KoHlenTyanbHoi pamku (Po3ainu 1-2); (2) koHLenTyaabHa BaliIn3allis B
ekciepTHoMy ¢axoBomy cepefoBulll (YkpaiHcbka Acomiallis opraHizaiiHux
MICUXOJIOTIB Ta mcuxosoriB mpaiii, 2024 p.; Hosinka YAOIIIIIT Ne0009/25 Bixg
18.11.2025); (3) moompailtoBaHHsI TEXHOJIOTIT 3a pe3yJbTaTaMu MEPIIOro UKITY 13
PO3LIMPEHHSM  THUMOJIOTIT 0  II'STUTUNOBOi; (4) HaBYAJIbHO-METOJNYHE
BIPOBAKeHHS Y KHIBChKOMY HAlllOHAIbBHOMY €KOHOMIYHOMY YHIBEPCUTETI IMEHI

Banuma I'etpMana Ta KHiIBCBKOMY 1HCTUTYTI Cy4acHOT IICUXOJIOTIi Ta ICUXOTepanii



(2024-2025 pp.); (5) ekcnepuMmeHTanbHa Bepudikaiis epexTuBHOCTI y dhopmaTi
dbopmyBanpHOrOo ekcnepumenty (2025-2026 pp.); (6) imIIeMeHTailiiine
BIPOBA/IKEHHS sIK (DOPMYBaNIbHOI 1HTEepBeHIT y LleHTpi aHamITUYHOI MCUXOJNOTIi
«IIpoctip» (2025-2026 pp.).

Excnepumenrtansny Bepudikaiito epextuBHocti (ETamn 5) 3a1licHeHo y kBasi-
EKCIEPUMEHTAIbHOMY JIM3aiiHI 3 TpboMa BUMiptoBaHHsAIMU mnepBUHHUM (T0),
nicnginTepBeHuiitHuM (T1) Ta KoHTpoJIbHUM BificTpoueHUM depe3 3 micsi (T2) na
BuOipui N = 60 (EI' n = 30, KI" n = 30). Yuacuuku EI' npoiinuiy noBHUM ITUKII
TexHoJorli (4 TpeHiHroBi cecii mo 2,5 rog + momamHs po6ota); KI' orpumana
BIICTPOYEHUIN JOCTYM 3a CTpATEri€l0 MapHOro miadopy 3a 4oTHpMa mapameTpamu
(cTaTh, BIKOBa rpyna, TUIl CaMOIpe3eHTallli, CyMapHUI MOKa3HUK PU3UKIB £1 Oai).
[HcTpymeHTapiii  MICTUB ~ aBTOPChbKY — OaTaper0o  METOAMK  HAa  OCHOBI
YOTUPUKOMITIOHEHTHOI MOJIeJl KyJIbTypH O€3MeUHOi caMomnpe3eHTailii (IHTerpajibHa
mkana, o-Kponbaxa = 0,84; mkana pednekcuBHocti, o = 0,81; cyOukanu
3QJIEKHOCTI CaMOOIIIHKM Ta iaeHTudikamiiiHoro po3puBy, o = 0,78-0,79) 1
cTaHAapTu3oBaHy mkany BISS sk kputepianbHuii Bamiau3aTop.

[linTBepmxeHo Taki OochigHulbKl rimore3u. l'imoresy HI1 (cnenudiuna
e(EeKTUBHICTh) MIATBEPKEHO 3a BCiMa OCHOBHHMM TOKAa3HMKAMH 3 BEJIUKUM 1
cepeaHiM po3MmipoM e(eKTy: IHTErpaibHUM TMOKa3HUK KyJbTypu O€3MeUHOi
camornpesenTaiii — d Koena = 1,84; peduexcuBHictb 1udpoBoi npucyTHoOCTI — d =
1,39; cran obOpa3zy Tuna 3a mkanow BISS — d = 0,62. 3a TppomMa OCHOBHUMU
nokazHukamu JBodakropua ANOVA 3 mnoBTOpHMMHU BuUMIpaMu 3adikcyBaia
3HauyIui eekT B3aeMo/li «rpyna X yacy (p <0,001; n?*p =0,160-0,331). I'imoTe3y
H2 (cTiiikicTh 3MIH y TPUMICSYHOMY BIACTPOUEHOMY 3pi3i) MiATBEPIKEHO: PErPeC
Tl — T2 B EI' craructuudo He3Hauymwmii (p > 0,05). Tmoresy H3
(mudepenniiioBana e(eKTUBHICTh 32 TUMAMU) MIATBEPKEHO YAaCTKOBO, Ha PIBHI
MONepeHLOro aHaizy: Halloubmuit edekt 3adikcoano mus T2 (d = 1,34-2,79),
HavimeHmui — s T1 3a mkanow BISS (edekrt cremi) 1 qis T4 3a iHTerpaibHUM

MOKA3HUKOM Ta pe(IIeKCUBHICTIO, IO BIJAMOBIA€E JIOTIII MPUB'SA3KH MOAYJIB 0



PU3UKOBHUX IPOP1TiB. 3 OISy HA MaIuil 00csr miarpyn (n = 5—7) 1yl CTATUCTUYHO
poOacTHOrO MIATBEP/KEHHS audepeHIiamii 3a m'SThMa THIAMH HEOOX1JTHE
po3MIMpeHe AOCTIHKEHHS Ha pernpe3eHTtaTuBHIA BuOipi 150-200 ocid (daza 2).
[Tinrinore3n H4a—B miaTBEepAKEeHO: 3a1€KHICTh CAMOOIIIHKY BiJl peaKiliii ay iuTopii
sau3miacs Ha 47,2 % (p < 0,001), inenTudikamiitnuii po3pus oHaitH/odaaiH — Ha
34,8 % (p <0,001), a ctan oOpa3sy Tina 3a mkanow BISS nokpammuscs na 13,9 % (p
=0,002).

HaykoBa HOBu3HA. VYmepiie: BUSBICHO YOTUPU(PAKTOPHY JIATEHTHY
CTPYKTYpY Bi3yaJbHOI caMmolpe3eHTallii, mo noscHioe 73,8 % BaplaTUBHOCTI Ta
30epirae KUIbKICTh 1 3MICT (pakTopiB micist po3mupenHs Bubipku 3 n = 100 no N =
250; moOynmoBaHO  I’ATUTUNOBY  KiacU(iKallild  CTpaTerii  Bi3yaJbHOI
caMOIpe3eHTallli, BaJliIN30BaHy KpOC-BaliJalli€l0 Ta TPIaHTYJALIED YOTHPHOX
JMHIA JAaHWUX; KOHIIENTyalli30BaHO (DEHOMEH «IICEBJ0-aBTEHTUYHOCTI»  SIK
crneuudiuyny nedopmariiro ¢ poBoi Sl-xoHmenmii; BUSBJICHO Ta
KOHIIENTYalli30BaHO (DEHOMEH «3aCBOEHOI AJITOPUTMIYHOI 17I€0JIOT1i»; PO3pOOIICHO
(YHKIIIOHATBHUNA aJNTOPUTM aHalli3y OCOOUCTOTO MpOQII0 KOpUCTyBada y
BipryansHoMy npoctopi (DAAOIIKBII); po3poOiaeHO NCUXOTOTIUHY TEXHOJIOTIIO
dbopMyBaHHS KyJIbTypH O€3IE€YHOI CaMOIpe3eHTalli SK M SITHOJOKOBY CUCTEMY
MCUXONPOPIIAKTUKA ¥ TCUXOMPOCBITU. 3aNpPONOHOBAHO YOTUPUKOMIIOHEHTHY
CUCTEMY TMCHUXOJOTIYHMX MeXaHi3MIB (OpMyBaHHS Bi3yaJdbHOro o0Opasy,
IIECTUKOMIIOHEHTHY ~ CTPYKTYPHY MOJI€Jb OJIMHUII  BI3yaJbHOT'O KOHTEHTY
ocoducroro mnpodinro KopuctyBaua (popManbHHUI, 3MICTOBO-TEMaTUYHUU,
KOMITO3HUIIIMHO-€CTETUYHUH, TEXHOJOTIYHO  OINOCEPEJAKOBaHWM, BepOaTBHO-
CEMIOTUYHHUM 1  COIIAJbHO-IHTEPAKTUBHUI  KOMIIOHEHTH) Ta  CHUCTEMY
MICUXOJIOTIYHUX MPUHIMMIB Oe3neyHoi camornpeseHTanii. HaOGynu nonaneiioro
PO3BUTKY 1IHTErpaiisi KJIACUYHUX MOJIeNIed CcaMOIpe3eHTallli 3 KOHIEMIIE
TEXHOJIOTIYHUX MOXJIMBOCTEN IuppoBuUx miaaTdopM; ysIBIEHHS MPO TeHAECPHI Ta
maTgopMHO-crierupiaHi 0COOJIMBOCTI caMoIpe3eHTaIlli YKPATHChKHX

KOpPHUCTYBauiB B yMoBax BiitHU 2022-2025 pokiB.
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TeopeTnuHe 3HA4YeHHSA TMOJISITa€ B IHTErpamli KIACHYHUX COIllaJIbHO-
MICUXOJIOTTYHUX KOHIEMI[IH 13 CyYaCHUMH I1AX0JaMU 10 HU(PPOBOro 0aronosyyqys
y €IUMHY paMKy aHajli3y BI3yallbHOI CaMONpE3eHTallli Ta y KOHIENTYyasi3ali
KyJIbTypu  O€3IMeYHOi  caMOIpe3eHTalli fK I1HTerpajJibHOi  OCOOMCTICHOI
xapakTtepucTuku. [IpakTuyHe 3HAUEHHS MOJSATa€E B MOXKIIMBOCTI 0€3M0CePEHBOTO
3aCTOCYBaHHS TEXHOJOTI y poOOTI MNPaKTUYHUX TCUXOJIOTIB, MCHUXOJIOTIB-
KOHCYJIbTAHTIB 1 TICHUXOTEpANeBTIB MpHU JOMOMO31 KII€HTaM 13 MpodiemMaMu
U(PpPoBOi TPUBOKHOCTI, 3aJEKHOCTI CAMOOIIHKM Bij peakiiii aynutopii, oOpasy
Tua Ta uudponoi ineHTudHocTi. Anroputm ®AAOIIKBII moxe 3acTocoByBaTUCS
AK  JIarHOCTUYHHUA  1HCTPYMEHT y  IICUXOJIOTIYHOMY  KOHCYJIbTYBaHHI,
MeJI1anCUXOJOT14HIN MPOCBITI, OpraHi3aliiHiil ICUXOJIOT1 Ta ICUXO0TEepaeBTUYHIN
MpaKTUIll; MaTepialid JucepTalii y BHUKIAJaHHI MEIIalCUXO0JOrii, MCHUXOJOTIi
KOMYHIKallil, ICUXOJOT14HOI O€3MeKU 0COOUCTOCT1, MUCTEITBA CAMOIIPE3CHTAIlli B
npodeciiiHii  AISUIBHOCTI, JAW3allHy MEHTAJIBHOIO  IPOCTOPY, ICUXOJOTIi
0COOUCTOCTI, ncuxojorii  |HTepHeT-KOMyHIKamii  Ta  [CHUXOJIOT1YHOIO
KOHCYJIbTYBaHHS. ImMnemeHnTariiiine BIIPOBAJI>)KEHHS JTIOKYMEHTAJIbHO
MIJITBEP/PKEHE Yy YOTUPbOX MapTHepchbkux ycraHoBax: YAOIIIII, KuiBcekomy
HalllOHATbHOMY €KOHOMIYHOMY YHiBepcuTeTi 1MeHl Baaguma I'eTrbMaHa,
KuiBcbkOoMy 1HCTUTYTI Cy4yacHOi TmcuxoJiorii Ta mncuxotepamnii Ta Ilentpi
aHamITUYHO1 ncuxoorii «IIpocTipy.

Knwuoei cnoea: BizyanbHUIl KOHTEHT, OcOOMCTHUN MpOQuIb KOpUCTyBadya,
colllaJibHI MEpexXi, COIllabHEe CEpPEeAOBHILE, COLIANbHE KUTTS, CaMOMIpPE3CHTAIls Y
COIIaIbHUX  MEpEekax, camopealizallisi, CaMOINpPE3CHTaIlis, caMoaKTyasi3aris,
CaMOBJIOCKOHAJICHHSI, OCOOMCTICTb, 1I€HTUYHICTh, BIPTyalbHA 1JE€HTUYHICTD,
TICUXOJIOTIYHE Onaromomyyys, KyJbTypa 6e3nevyHoi caMOIIpe3eHTallli,
camoineHTudikaiis, 0coOHCTa I1AEHTHYHICTh , BIPTyaJbHUN MPOCTIp, Bi3yalbHA
MICUXOCEMAHTHKA , CB1IOMICTh B3a€EMO/II y COLIIAIbHUX MEPEekKax, IHNTEPHET, IHTEpHET-

3aJIEKHICTh.
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ABSTRACT

Spravtseva K. S. Psychological features of the visual content of a user’s
personal profile in virtual space. — Qualification scientific work on the rights of
manuscript.

Dissertation for the Doctor of Philosophy (PhD) degree in Specialty 053
“Psychology” (Field of Knowledge 05 Social and Behavioral Sciences). Borys
Grinchenko Kyiv Metropolitan University, Kyiv, 2026.

The dissertation is devoted to an interdisciplinary analysis of the
psychological features of the visual content of a user’s personal profile in the virtual
space of social networks and to the development of a psychological technology for
fostering a culture of safe self-presentation of the individual. The relevance of the
study 1s determined by the rapid virtualization of communication: according to
DataReportal, We Are Social and Meltwater, in October 2025 there were 23.0
million active social media user identities in Ukraine, and the average duration of
daily interaction with digital platforms exceeded 2 hours 25 minutes. Visual content
is known to function not only as a means of communication but also as the principal
instrument of identity construction, through which the individual presents
themselves to an invisible, multiple and asynchronous audience. The problem is
particularly acute in the Ukrainian context: since 24 February 2022, social networks
have become a critically important information channel for Ukrainians, which has
intensified the psychological strain of digital interaction and highlighted the need to
develop a culture of safe self-presentation as an integral personality characteristic.

The first chapter presents a theoretical and methodological analysis of the
phenomenon of visual content at the philosophical, general scientific, specific
scientific and technological levels. The conceptual framework integrates five
theoretical models of self-presentation: E. Goffman’s dramaturgical model with its
digital extension by B. Hogan (the exhibition approach), the Jungian concept of the

persona, the two-component model of M. Leary and R. Kowalski, E. Higgins’s self-
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discrepancy theory (Actual-Ideal-Ought Self) and E. Katz’s uses and gratifications
theory. Self-actualization / self-realization (K. Goldstein, A. Maslow, C. Rogers,
V. Frankl; S.Maksymenko, H. Ball, I. Bekh, T. Tytarenko) and the sense of
community as conceptualized by D. McMillan and D. Chavis are defined as cross-
cutting theoretical constructs. C. Ryff’s concept of psychological well-being (Ryff,
1989) provides the general psychological context for interpreting the culture of safe
self-presentation as its context-specific manifestation in the digital environment.

A six-component conceptual model of the psychological features of the visual
content of a user’s personal profile is proposed, integrating personal, behavioral,
structural, communicative, dynamic and technological components. The
psychological foundation of the culture of safe self-presentation is a system of six
principles: reflective awareness, congruence, psychological resilience, adaptability,
autonomy from algorithmic influence and digital competence. The psychological
mechanisms of forming the user’s visual image are described as a four-component
system: selective, modificational, strategic and reflective.

The second chapter presents the results of an empirical study conducted over
24 months (2024-2025) in a two-wave design with stepwise sample expansion. The
first wave (n = 100, 2024) provided data for preliminary factor and cluster analyses;
the second wave (n = 150, 2025) refined the final typological model. The total
sample comprised N = 250 active users of the most popular social networks in
Ukraine with a pronounced visual component (Instagram n = 109, Facebook n = 70
and TikTok n = 71), aged 18—40 years; 58.0 % women and 42.0 % men; age groups
18-24 - 28.8 %, 25-34 - 44.8 %, 35-40 - 26.4 %. The full-cycle subsample at the
ascertaining stage comprised 60 participants (12 per type); the digital ethnography
subsample (a qualitative method aimed at studying interaction in virtual space)
comprised 80 participants (over 36 days); the formative stage involved 60
participants (EG n =30, CG n = 30).

The study is based on the principle of multimethod triangulation (Denzin,

2017) with a unified participant identification system (IDs PO01-P250) and four
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methods: the author’s questionnaire “Self-Presentation in Virtual Space” (20 items
in five thematic blocks), structured content analysis of 6440 units of visual content
using a four-level coding scheme (F1-F7, V1-V3, C1-C15, S1-S7), digital
ethnography of public activity and semi-structured in-depth interviews with
elements of visual elicitation and stimulated recall. Qualitative data were analyzed
using reflexive thematic analysis following the methodology of V. Braun and
V. Clarke (Braun, Clarke, 2022), with an agreement procedure between two
independent coders (Cohen’s k = 0.84). Statistical processing (SPSS 27, R 4.3)
included exploratory factor analysis by the maximum likelthood method,
hierarchical cluster analysis by Ward’s method, multinomial logistic regression,
repeated-measures ANOVA, effect size estimates (Cohen’s d, €2, n*p, Cramér’s V)
and cross-validation.

Exploratory factor analysis (KMO = 0.82; ¥*(703) = 4128.6, p < 0.001)
revealed a four-factor latent structure of visual self-presentation accounting for a
total of 73.8 % of the variance: personalization (20.1 %), the dimension of direct
bodily-visual self-display; aestheticization (19.3 %), an orientation toward a
constructed “Instagram aesthetic”; authenticity (15.2 %), an empirical correlate of
self-actualization; social inclusion (19.2 %), an empirical correlate of the sense of
community. The stability of the structure is supported by an interim analysis of the
first-wave sample (n = 100), which revealed four factors of similar content (KMO =
0.76; 71.2 % of variance); after the sample was expanded to N = 250, the factor
loadings were refined without changes in the number or content of the factors.

Hierarchical cluster analysis by Ward’s method on factor scores identified five
stable types of visual self-presentation strategies: authentic-expressive (T1, 26.0 %),
perfectionist-aesthetic (T2, 22.0 %), socially integrative (T3, 28.0 %), image-
branding (T4, 14.0 %) and experimental-playful (TS, 10.0 %). The typology was
validated by a mean silhouette value of s = 0.61, cross-validation on two random
halves of the sample (ARI = 0.74) and moderate to large effect sizes of between-

group differences (¢ = 0.08—0.53; Crameér’s V = 0.19-0.57). The fifth type emerged
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when the sample was expanded (from a four-type classification in the pilot sample
to a five-type classification in the full sample, N = 250) owing to active TikTok users
in the second wave, which illustrates the dependence of the cluster solution on the
size and composition of the sample.

Each type is distinguished by a specific motivational profile, patterns of
working with content, level of editing and profile of psychological risks. T1
(authentic-expressive) shows a predominant motivation for self-expression (M =
4.31), the lowest frequency of filter use (Md = 2) and retouching (Md = 1), the
smallest online/offline discrepancy and the greatest depth of self-disclosure. T2
(perfectionist-aesthetic) shows the highest degree of content processing (C2 M =
1.68) and the highest share of Al indicators (C12 = 30 %), the highest frequency of
filter use and retouching (Md = 3 — “always”), a moderate online/offline discrepancy
(Md =2; T2>T1), which is at the same time one of the strongest predictors of type
membership (OR = 2.41), a predominance of women (76 %), Instagram dominance
(84 %) and an orientation toward idealized appearance (S3 = 48 %). T3 (socially
integrative) shows the highest motivation for community belonging (M = 4.22), a
balanced gender distribution (54 % women / 46 % men), Facebook dominance (61
%) and the highest dialogic intensity (78 % of author replies to comments). T4
(image-branding) shows the highest motivation for impression management (M =
4.24) and social recognition (M =4.12), a “quality over quantity” pattern, the largest
number of followers (Md = 8 650) and the longest experience of social media use
(OR = 1.61 compared with T3). T5 (experimental-playful) represents the younger
cohort aged 18—24 (OR = 15.40 relative to T3), the TikTok platform, entertainment
motivation (OR = 3.18) and creative experimentation, and the lowest orientation
toward accumulating social capital.

Multinomial logistic regression (Nagelkerke pseudo-R? = 0.56; classification
accuracy 68.8 %) identified the strongest predictors of type membership: frequency
of filter use (OR = 3.24 for T2), retouching (OR = 2.68 for T2), online/offline
discrepancy (OR = 2.41 for T2), entertainment motivation (OR = 3.18 for T5), social
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recognition motivation (OR = 1.94 for T4) and impression management motivation
(OR = 1.72 for T2 and 1.84 for T4). Through the lens of E. Higgins’s three-
component model of the self-concept, the five empirically identified types are
interpreted as five self-configurations: congruent (T1; Actual = Ideal = Ought),
pseudo-authentic (T2; a shift of the centre of gravity from the Actual to the Ideal),
relational (T3; the Actual self is presented in the context of significant others),
normative (T4; fusion of the self with the Ought) and experimentally open (T5;
variations of the Actual self are tested without fixing any of them as the “true” one).

Triangulation in the full-cycle subsample revealed three phenomena of digital
self-perceptual distortion. The phenomenon of “pseudo-authenticity” is
conceptualized as a specific distortion of the digital self-concept in type T2, whereby
the idealized digital image is experienced as more authentic than the real one as a
result of a systematic shift of the felt “true self” from the Actual to the Ideal under
the influence of regular positive audience reactions to idealized photographs. The
phenomenon of “service expertise” was identified in type T4 as the transformation
of genuine competence into an instrumental framework of personal branding. The
systemic phenomenon of “internalized algorithmic ideology” was traced across the
entire sample as an internalized, unreflected framework for evaluating content
through the logic of algorithmic promotion: at the questionnaire level, users declare
an audience orientation, whereas at the level of actual behavioral regulation their
self-presentation is constructed in response to qualitative feedback, which reflects a
community-relational orientation.

A Functional Algorithm for the Analysis of a User’s Personal Profile in
Virtual Space (FAAUPPVS) was developed as a four-stage sequence of diagnostic
procedures: a screening profile; four-component profiling on latent dimensions;
triangulation testing of convergence/divergence across four data sources; a final
psychological profile with a risk conclusion and a recommended module of the
technology. The algorithm formalizes the transition from five self-presentation types

to five risk profiles and to five technology modules on the principle of one-to-one
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correspondence. The empirical basis of the algorithm was triangulation in the full-
cycle subsample (n = 60): full convergence of the four data sources was observed in
38 of 60 participants (63.3 %), which confirms the convergent validity of the
typology. The discriminant validity of the typology is confirmed by the effect sizes
of between-group differences (&2 = 0.08-0.53; Cramér’s V = 0.19-0.57), and its
predictive validity — by the 68.8 % accuracy of questionnaire screening against a
proportional chance criterion of 22.4 % (N = 250).

The third chapter presents a psychological technology for fostering a culture
of safe self-presentation that integrates the philosophical (a synthesis of the
humanistic paradigm, post-non-classical methodology and social constructivism),
general scientific (systemic, synergetic and ecological approaches), specific
scientific (subject-activity, narrative and social-cognitive approaches), special
theoretical (classical models of self-presentation and concepts of digital well-being)
and technological levels of methodology (evidence-based psychological practice, a
personalized approach and formative design).

The technology is implemented as a five-block step-by-step algorithm. The
first three blocks are diagnostic (determining the individual profile on five
parameters), reflective (awareness of motives and patterns) and analytical
(structured assessment of psychological risks and type identification). The fourth,
formative block is differentiated into five modules according to self-presentation
types: Module 1 “Support” (T1) with minimal intervention and psychoeducation;
Module 2 “Reflective-Psychoeducational” (T2) with visual elicitation, cognitive
restructuring of the beauty ideal and the “Filter-Free Week™ practice; Module 3
“Autonomy from Group Validation” (T3) with work on interaction anxiety and the
“community / crowd” distinction; Module 4 “Privacy Audit and Ethics of Expertise”
(T4); Module 5 “Psychoeducation on Structural Risks” (T5) with psychoeducation
on the algorithmic mechanisms of trending content. The cycle is completed by the

fifth, supportive monitoring block based on a monthly self-monitoring questionnaire
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on the culture of safe self-presentation. The total duration of the cycle is 46 weeks;
the forms of implementation are individual, group and educational.

The technology was developed and tested according to the principle of
formative design (Barab & Squire, 2004; Cobb et al., 2003) in a six-stage logic: (1)
theoretical development of the conceptual framework (Chapters 1-2); (2) conceptual
validation in the professional expert community (Ukrainian Association of
Organizational and Work Psychologists, 2024; UAOWP Certificate No. 0009/25 of
18.11.2025); (3) refinement of the technology based on the results of the first cycle
with extension of the typology to five types; (4) educational and methodological
implementation at Kyiv National Economic University named after Vadym Hetman
and the Kyiv Institute of Modern Psychology and Psychotherapy (2024-2025); (5)
experimental verification of effectiveness in the format of a formative experiment
(2025-2026); (6) implementation as a formative intervention at the “Prostir” Center
for Analytical Psychology (2025-2026).

Experimental verification of effectiveness (Stage 5) was carried out in a quasi-
experimental design with three measurements: baseline (TO0), post-intervention (T1)
and delayed follow-up after 3 months (T2) on a sample of N =60 (EGn=30,CGn
= 30). EG participants completed the full cycle of the technology (4 training sessions
of 2.5 hours each + homework); the CG received delayed access; the groups were
formed by pair matching on four parameters (gender, age group, self-presentation
type, total risk score =1 point). The instruments included the author’s battery of
measures based on the four-component model of the culture of safe self-presentation
(integral scale, Cronbach’s a = 0.84; reflexivity scale, a = 0.81; subscales of self-
esteem contingency and identity gap, a.=0.78-0.79) and the standardized BISS scale
as a criterion validator.

The following research hypotheses were confirmed. Hypothesis H1 (specific
effectiveness) was confirmed for all main indicators with large and medium effect
sizes: integral indicator of the culture of safe self-presentation — Cohen’s d = 1.84;

reflexivity of digital presence — d = 1.39; body image state on the BISS —d = 0.62.
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For the three main indicators, two-way repeated-measures ANOVA revealed a
significant group x time interaction effect (p < 0.001; n?*p = 0.160-0.331).
Hypothesis H2 (stability of changes at the three-month follow-up) was confirmed:
the Tl — T2 regression in the EG was not statistically significant (p > 0.05).
Hypothesis H3 (differential effectiveness by type) was partially confirmed at the
level of preliminary analysis: the largest effect was observed for T2 (d = 1.34-2.79),
and the smallest for T1 on the BISS (ceiling effect) and for T4 on the integral
indicator and reflexivity, which is consistent with the logic of matching modules to
risk profiles. Given the small subgroup sizes (n = 5-7), a statistically robust
confirmation of differentiation across the five types requires an extended study on a
representative sample of 150-200 participants (Phase 2). Sub-hypotheses H4a—c
were confirmed: self-esteem contingency on audience reactions decreased by 47.2
% (p < 0.001), the online/offline identity gap — by 34.8 % (p < 0.001), and body
image state on the BISS improved by 13.9 % (p = 0.002).

Scientific novelty. For the first time: a four-factor latent structure of visual
self-presentation has been identified that explains 73.8 % of the variance and retains
the number and content of factors after the sample was expanded from n =100 to N
= 250; a five-type classification of visual self-presentation strategies has been
developed and validated by cross-validation and triangulation of four lines of data;
the phenomenon of “pseudo-authenticity” has been conceptualized as a specific
distortion of the digital self-concept; the phenomenon of “internalized algorithmic
ideology” has been identified and conceptualized; the Functional Algorithm for the
Analysis of a User’s Personal Profile in Virtual Space (FAAUPPVS) has been
developed; a psychological technology for fostering a culture of safe self-
presentation has been developed as a five-block system of psychoprevention and
psychoeducation. A four-component system of psychological mechanisms of visual
image formation, a six-component structural model of a unit of the visual content of
a user’s personal profile (formal, content-thematic, compositional-aesthetic,

technologically mediated, verbal-semiotic and socially interactive components) and
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a system of psychological principles of safe self-presentation are proposed. Further
developed are the integration of classical models of self-presentation with the
concept of technological affordances of digital platforms, and the understanding of
gender- and platform-specific features of self-presentation of Ukrainian users during
the war of 2022-2025.

The theoretical significance lies in integrating classical social-psychological
concepts with contemporary approaches to digital well-being into a unified
framework for analyzing visual self-presentation, and in conceptualizing the culture
of safe self-presentation as an integral personality characteristic. The practical
significance lies in the possibility of directly applying the technology in the work of
practical psychologists, counseling psychologists and psychotherapists when
helping clients with problems of digital anxiety, self-esteem contingent on audience
reactions, body image and digital identity. The FAAUPPVS algorithm can be used
as a diagnostic tool in psychological counseling, media-psychological education,
organizational psychology and psychotherapeutic practice; the dissertation materials
can be used in teaching media psychology, psychology of communication,
psychological security of the individual, the art of self-presentation in professional
activity, design of mental space, personality psychology, psychology of Internet
communication and psychological counseling. Implementation is documented in
four partner institutions: the UAOWP, Kyiv National Economic University named
after Vadym Hetman, the Kyiv Institute of Modern Psychology and Psychotherapy
and the “Prostir” Center for Analytical Psychology.

Keywords: visual content, user’s personal profile, social networks, social
environment, social life, self-presentation on social networks, self-realization, self-
presentation, self-actualization, self-improvement, personality, identity, virtual
identity, psychological well-being, culture of safe self-presentation, self-
identification, personal identity, virtual space, visual psychosemantics,

consciousness, interaction on social networks, Internet, Internet addiction.
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