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IHOACHIOBAJIBHA 3AIIMCKA

B ymoBax MyIbTUKYJIbTYpHOrO iH(poOpMaliiiHoro cycniibctBa XXI cTomiTTs
CTPIMKOTO PO3BUTKY HaOyJlId KOMYHIKAliiHI TEXHOJIOril, 110 MNPUCKOPHIU
BCTAHOBJICHHSI T4 PO3BUTOK MDKHAPOAHUX KOHTAKTIB B PI3HUX cepax CyCHUIBHOTO
KUTTS. B  KOHTEKCTI KoMmepliamizamii MDKHapOJHUX KOMYHIKalid BiaOyI0Ch
CErMEHTYBAaHHSI MEJI1alpoOCTOPY, IO B CBOIO YEepry MPUCKOPHIO (OPMYBAHHS HOBHUX
NiAXOAIB 10 mepenayi iHpopMmauii UUIbOBIA ayauTopii. Binrak, HeE0OXITHICTbH
JoKanizamii Mi>kHapoIHOi 1H(opMallii cripusie GOpMyBaHHIO CUCTEMHU ii MepeKaay Ta
ajanTaiii BIAMOBIZHO JI0 YMOB 1H(OpPMAIIMHOTO CEpeloBUIlla TEBHOI IUIHLOBOT
aynutopii. Takum uYMHOM, O0COOJMBOTO 3HAuYeHHA HaOyBae mparMaruyHa Ta
COITIOKYJIbTYpHA aJlanTailisi B MepeKiaal TeKCTIB MDKHAPOIHOTO MEIIalpOCTOpY, 110
MIABUIIYE X PO3YMIHHS LLIHOBOIO ayAUTOPIEIO TA MPUCKOPIOE BIIMOBIIHY 3BOPOTHY
peaxiito, GopMyIoUr MOCTIMHUN KOMYHIKAIIHHUN pocTip st 0OMiHY 1HQOpPMALI€IO
B pI3HUX cdepax JI0ICHKOL JISIbHOCTI.

META kypcy nossrae:

- B CIIPUSIHHI PO3YMIHHIO Ba)KJIMBOCTI MPUHILIUIIOBO HOBO1 CUTYAIlli B Cy4acHOMY
MDKKYJIBTYPHOMY MEAI1apoCTOopi;

- BUBYEHHI PI3HUX KOMYHIKAIIMHUX MoOJeNied, COLIOKYJIbTYPHUX 1 MPaBOBUX
yMOB 00MiHY 1H(pOpMAIII€0 B MEIIapOCTOPI;

- O3HAHOMJIEHH1 CTYJEHTIB 3 MpPUHIMIAMU W METOJOJIOTIEI0 TMepeKiIanay 1
ajanTaiii MbKHapoAHOI IHPopMallii y JJOKaIbHOMY MEIianpocTopi;

- 3aCBO€HHI AHPOBO-CTWJIICTUYHHUX OCOOJMBOCTEM pI3HUX THIIIB TEKCTIB
MeIIanpocTopy Ta crnenudiky ix nepexkiaay 1 aaanTairii;

- Ha MpUKIaAl ICHYHYOro JOCBIAY JAEMOHCTpaIlli CTyJIEHTaM BaKJIUBOCTI
azanTallii Ta jJokainizaiii iHpopmarlii, o MepenaecTbcsi y MeaianpocTopi BiIMOBIIHO
710 MEHTAJILHOCTI, COIOKYIBTYPHHUX Ta MPABOBUX HOPM LIUTLOBOT ayIUTOPII.

3ABJAHHS kypcy 3 nepexiaay Ta ajaanraiiii TEKCTiB MeI1apoCcTopy:
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- (opmyBaHHS MIDKMOBHOI KOMYHIKAaTHUBHOI KOMIIETEHLII 3 ypaxyBaHHSAM ii
JIHTBICTUYHUX, TICUXOJOTTYHUX Ta KOTHITUBHMX MEXaHI3MIB B MDKHApPOJHOMY
MeI1anpocTopi;

- PO3BUTOK MEpeKIaAabKoi KOMIETEHIIIT 1010 3aKOHOMIPHOCTEH a/IeKBaTHOTO
nepekiany cnenudiuyaux iHGOpMALIMHUX TMOBIAOMJIEHb B PI3HUX BHAAX Meaia
aHTJIACHKOIO Ta YKPAaiHCHKOIO MOBaMU;

- BHUBYEHHS CUCTEMH KOHKPETHUX 3aKOHOMIPHOCTEW aJeKBAaTHOIO MepeKiany
TEKCTIB MEA1anpoCTOPY, BIATBOPEHHS 3MICTOBOTO 3HAUYEHHS 1 )KAHPOBO CTUIIICTUYHUX
0COOJIMBOCTEN TEKCTIB Ta MOBIAOMJIEHb y CNEUU(PIUHOMY JIOKAJIBHOMY CEpEIOBHUIII
LTBOBOI ayAUTOpIi Meia;

- 3aCTOCYBaHHS COILIIOKYJIBTYPHOI, COIIAIbHO-TICUXOJIOTTYHOT KOMITETEHIIIT 111010
BUBYEHHS COI[IQJIbHO-CUMBOJIIYHOI MOBJIEHHEBOI 1 HEMOBJICHHEBOI MOBEIAIHKU
MPEJCTAaBHUKIB IUTLOBOT ayAUTOPIi KOHKPETHOT'O MEAIaIIPOCTOPY.

OcHOBY KypCYy CKJIaJalOTh Teopis 1 MpakTUKa TMepeKIaay, MIDKHApOIHI
KOMYHIKallil, COI[IOKYJbTYPHI JOCHIJUKEHHS, MpPaKTHKa YCHOTO 1 MHCEMHOTO
MOBJICHHS, SIKI € He0OXiIHOI 0a30r s MalOyTHIX MepekiaaadiB, 3aTHUX Ha
BUCOKOMY TMpodeciiHOMYy PIBHI BIATBOPUTHU 1H(GOPMAIII0O MOBOIO IEpeKiamy,
3pO3YMIJIOIO JJIS IIJIBOBOT ayIUTOPis, HA Ky pO3paxoBaHe MejIia MOBIOMIICHHS.

Y pe3yabTaTi BUBUEHHS KypCy 3 MepeKiiay 1 ajanrauii TeKCTiB Me1apocTopy
CTYJICHT TOBUHEH 3HATH:

- TEOpil0 YCHOTO Ta WHUCBMOBOTO TEpeKiagy $K 3aco0y HajgaroKeHHs
MDKKYJIBTYpPHOI, MKMOBHOT KOMYHIKaIlii B MEI1alipoCTOPI;

- crmocoOM TMparMaTUyHOI ajanTanli TEeKCTy-OpUTiHaly B  I1HIIOMOBHOMY
JIOKaJILHOMY CEpEIOBUIIIL;

- BUJY 1 TUNH NEPEKIAAy Ta iX BUKOPUCTAHHS JJISl MPAaBUILHOTO (a1€KBATHOTO)
BIITBOPEHHS 3HAY€Hb KOMYHIKaTUBHUX OJUHULIb OYb-SKOr0 MeA1anpoCTOPy MOBOIO
nepexIamy;

- Mepekyiaa TeKCTiB, sk iH(opMmamiinux oaunuie 3MI, WEB, PR, pexnawmu,
ayJio-BI3yalbHUX Melia 13 CHeuu(IuHO TEepPMIHOJIOTIEND, HECTaHIAPTHUMU

MOBHHUMMU CTPYKTYpaMHU Ta )KaHpOBO-CTI/IJIiCTI/I"IHI/IMI/I OCO6JII/IBOCT$IMI/I;



- cnocoOu BIATBOPEHHs O€3€KBIBAICHTHOI JIEKCUKHU;

- (akTop CTWIIO TEKCTY-OpHUTIHATY Yy IIPOIIECi IEpPEeKIaay Meia OB1IOMIICHb;

- TEOpil0 COILIAIBHO-NICUXOJOTTYHOTO aHalli3y KOMYHIKATUBHUX OCOOJIMBOCTEN
L1IOBOI ayAUTOPI;

- aHaji3, OcCOOJMBOCTI Ta POJb Me[ila B CYYaCHOMY MIDKKYJIbTYPHOMY
1HpOopMaIIITHOMY CYCIUIBCTBI.

BMITH :

- TMepekiajaTH Traly3eBy TepMiHOJIOTIO, (Qpaseosoriio, cnenudiyay 3a
CTPYKTYpHOIO (OpPMOIO, CJIOTaHM, PI3HI TUIIA pPEYEHb, EMOIIIMHO 3abapBieHi 1
HEHUTpaJIbH1 TEKCTH;

- pO3MOAUIATH Ta 00’ €HYBATH BUCIIOBIIOBAHHS NIPH MEepPEKIIai;

- 3M1CHIOBATHU NEpeKIaalbKuii aHaji3 TeKCTIB;

- TepeKiajaTH BIacHI Ha3BH;

- BIATBOPIOBATH O€3€KBIBAJICHTHY JICKCUKY;

- BHCTYIATHU 3 MOBIIOMJIEHHSMHU 32 0OOpaHOIO0 TEMATUKOIO, T0O0UpaTh (PaKTUIHUI
Marepian sl KypCOBUX 1 AUINIOMHUX POOIT;

- 3aCTOCOBYBATHU TepeKiIaiaibKki TpaHcpopmMalliiai 3acobu B MPaKTHUIIl YCHOTO Ta
MUCBMOBOTO MEpEKIIaay;

- TpaHchOpMYBaTH BI3yaJbHI CUMBOJIM MDKKYJBTYPHOI'O 3HAYEHHS Y BepOasbHi,
BUKOPUCTOBYIOUM MOBY OPUTIHAIY 1 MEpeKIIay;

- KOpHUCTYBaTHUCS aBTOMATUYHUMHU CJIOBHHKaMH, IHTEepHET-pecypcamu,
KOMIT'IOTEPHUMHU TNEpeKIaallbKuMU TporpaMaMu Ta peAaryBaTh IepeKiIajieHi
TEKCTH.

Kypc po3paxosanuit Ha 300 roaus, 3 HUX JICKII1 — 6 TOJWH, MPAKTUYH1
3aHATTS — 74 TOMH, caMOCTiitHa poOoTa cTyaAeHTIB — 170 roauH, MOy TbHUN

KOHTpOJIb — 20 TOAMH, CEMECTPOBHI KOHTPOJIb — 30 roauH.



CTPYKTYPA IIPOTPAMU HABYAJILHOI JUCHMUILJIITHA
I. OMUC MPEAMETA HABYAJBHOI JUCHUATIITHU

Ipenmer: Ilepexaan i azanranisi TEKCTIiB MeAlanpocTOpPy

Kypc CrneuiaJIbHICTD, XapakTepucruka
cnemiajgizamis, HaBuyajabHoi
OCBiTHIil piBeHb AUCHMILTIHA
KigpkicTh crnemianbHicTh: 035 Pix miaroroBkm:6
KpPEJIUTIB, dinonoris
BIIIIOBITHUAX Cemectp://
ECTS: crrerjiamizanis: 035.04
10 xpeoumis ['epMaHCBKI MOBH 1 Jlekmii (TeopeTruHa

3MICTOB1 MOJYJIi:

6 mooynis (12 mem),

3aranpHuii o0csAr

NUCIUILTIHA

(rogunm): 300
200UH

miTepaTtypa (repekiia
BKJIFOYHO).

OCBITHSI IIpOTrpama:

[Tepexitan

OcBIiTHIi piBEHb: IpyTUit
(MaricTepchKHil)

MIATOTOBKA). 6 200UH

IIpakTuyHi 3aHATTA:
74200unu

CamocrTiiitHa podora:
170 cooun

MonyabHUN KOHTPOJIb!
20200un

Bux kouTpoar: icnum




I1. PO3IOJLJ I'OJIJUH KYPCY HABYAJIbHOI JTUCLUIIJIIHA

Ne Ha3Bu TemMaTHYHUX PO31iJiB KinbkicTh roaun
3/m < . :
2 5| = =
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2 X E|E|ZS |3
el 1B B 1O & | =
3micToBuii moayJnl. Translation vs Adaptation in the International media space
1 | Different types of Media. The choice of translation | 19 | 4 2 2 14 1
or adaptation due to the type of Media
2 | The Role of Culture in Translation. Translation | 19 | 4 2 2 14 1
through cultures.
Pazom | 38 | 8 4 4 28 2
3microBuii moayasb 2. Translation, Adaptation and Localization of Printed media texts.
3 | Fundamentals of Translation and Localization texts | 24 | 8 2 6 14 2
for newspapers and magazines in multicultural
media space.
4 | Translation and Adaptation of various commercial | 22 | 6 - 6 14 2
printed texts
Pazom | 46 | 14 | 2 | 12 28 4
3microBuii moayasb 3. Translation in Global News.
5 | Transformations in International News. 23 | 8 - 8 14 1
6 | The Analysis of News Translation Process. 23 | 8 - 8 14 1
Pazom | 46 | 16 | - | 16 28 2
3micToBuii moayJn4. Standardization or adaptation in International advertising strategies.
7 Different aspects of adaptation and localization of | 26 | 8 - 8 16 2
international advertising campaigns and their
components
8 | Translation in International Branding. 22 | 6 - 6 14 2
Pazom | 48 | 14 | - | 14 30 4
3micToBuii MmoayJnb 5. Issues in Audiovisual translation.
9 Translating audiovisual products: linguistic and | 26 | 8 - 8 16 2
cultural issues
10 | Studying Localization and Adaptation of different | 22 | 6 - 6 14 2
audiovisual products
Pazom | 48 | 14 | - | 14 30 4
3microBuii moayab 6. Peculiarities of Translation and
Adaptation different types of texts in the WEB media.
11 | Web media: different genres and stylistic| 22 | 6 - 6 14 2
peculiarities of Internet texts.
12 | Specifics of computer translation. The Difference | 22 | 8 - 8 12 2
between Translation and Localization for
Multilingual Web Projects.
Pazom | 44 | 14 | - | 14 26 4
Pa3om 3a HaBuajabuuM nmanom | 300 | 80 | 6 | 74 170 20+
30

(icmuT)
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III. TEMATUYHUWHA IIJIAH HABYAJIBHOI TUCUTLITHA

3SMICTOBUM MOJYJbl.Translation vs Adaptation in the
International media space

Tema 1: Different types of Media. The choice of translation or adaptation
due to the type of Media

Adaptation in Translation Studies. Different types of Media. The choice of
translation or adaptation due to the type of Media. General rules of translation or
adaptation of texts in media space. Translation of stylistic devices in media texts.
Pragmatic and Sociocultural Adaptation in Translation: Discourse and
Communication Approach.

Tema 2: The Role of Culture in Translation. Translation through
cultures.

The Role of Culture in Translation. Translation and adaptation of Culture-
specific Items (CSI): 1) Terminology / nomenclature 2) Internationally known
items and sets 3) Concrete objects, basic level items 4) Word, expressing
perception and evaluation often linked to socio-cultural norms 5) Culture-bound
elements. Translation through cultures.

3MICTOBUM MOJYJIb 2.Translation, Adaptation and Localization of
Printed media texts.

Tema 3: Fundamentals of Translation and Localization texts for
newspapers and magazines in multicultural media space.

Fundamentals of Translation and Localization texts for newspapers and
magazines in multicultural media space. Cross cultural aspects of Translating
Editorials and articles for printed media editions publishing in three and more
countries.

Tema 4: Translation and Adaptation of various commercial printed texts

Translation and Adaptation products and services POS materials (leaflets,
brochures, business cards, fliers etc.) for International Exhibitions and Fairs in
English-speaking countries. Preparing bilingual issues for Exhibition media space
in Ukraine. The role of adaptation companies information for International
Directories and Catalogues.

3MICTOBUM MOJIY.JIb 3. Translation in Global News.

Tema 5: Transformations in International News.

News and social life of the words. Transformations in International News.
Adaptation of International News to the target audience. Cross-cultural Journalism
and the Language Divide. The Work Process of a Correspondent: A Case Study in
Translation Sociology.

Tema 6: The Analysis of News Translation Process.

The Analysis of Press Translation Process. A Cultural Studies Approach to
Translation in the News. Translation through Interpreting: A Television Newsroom
Model. The Role of Translation Studies in the Analysis of Contemporary Issues.
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3MICTOBUH MOJYJb 4. Standardization or adaptation in
International advertising strategies.

Tema 7: Different aspects of adaptation and localization of international
advertising campaigns and their components

Localization of international advertising campaigns: adapting the company's
communication to the specificities of the local environment of the hosting
countries targeted by the campaign. Adapting ad commercials for local markets.
Different aspects of adaptation and localization outdoor advertising for English-
speaking media market and Ukraine.

Tema 8: Translation in International Branding.

The roles of brand personality and country-of-origin image techniques for the
translation of advertising slogans. Visual persuasion: issues in the translation ofthe
visual in advertising. Name Selection in International Branding: Translating Brand
Culture.

3MICTOBHUI MOJLYJIb 5. Issues in Audiovisual translation.

Tema 9: Translating audiovisual products: linguistic and cultural issues

Translating audiovisual products: linguistic and cultural issues. Media
translation, multimedia translation, multimodal translation and screen translation as
components of audiovisual translations. Dubbing and subtitling as translation and
adaptation of movies. Real-time subtitling and re-speaking. Culture-specific
references. Social projects of video translation adopted to local cultures: Fan subs
and Voice-over.

Tema 10: Studying Localization and Adaptation of different audiovisual
products

Localization for video games. Multilingual films adaptation: lexical and
phraseological equivalents with local language. Studying Film Adaptations of
Literature and Theater. Different Modes of Adaptation. The dominant types of
multimedia translation.

3MICTOBHUH MOJIYJIb 6. Peculiarities of Translation and Adaptation
different types of texts in the WEB media.

Tema 11: Web media: different genres and stylistic peculiarities of
Internet texts.

Forms of address and discourse markers. Web media: different genres and
stylistic peculiarities of Internet texts. Headlines and key words translation.

Tema 12: Specifics of computer translation. The Difference between
Translation and Localization for Multilingual Web Projects.

Specifics of computer translation. Online dictionaries, directories and
encyclopedias. Bilingual sources of information. Peculiarities of online shops
information. The Difference between Translation and Localization for Multilingual
Website Projects.
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IV. HaByanbHo-MeTOAMYHA KapTa AucuuIuiing «Ilepekiian i axanrauisi TeKCTIB MeaianpocTopy»
VI-ii pik HaBYaHHs | miBpiuus
Paszom: 300, sekuii — 6, npakTH4Hi 3aHATTH - 74, camocTiiiHa podora — 170, MoayaibHUI KOHTPOJIb — 20 roguH,
ceMecTpPOBHil KOHTPOIb — 30 roaxun

Mogymi 3micToBu# Moayh 1 3MicTOBUH MOAYIH 2 3micToBU MOAynb | 3MICTOBHI MOy 4 3MicTOBUH MOAYIb 5 3micToBUH MOAYIH 6
3
Hazsa monyns Translation vs Translation, Translation in Standardization or Issues in Audiovisual Peculiarities of
Adaptation in the Adaptation and Global News. adaptation in translation. Translation and

International media Localization of Printed International Adaptation different
space media texts. advertising types of texts in the
strategies. WEB media.
K-tb GamiB 3a 4 + (2x10) =24 7+ (6x10) =67 8+ (8x 10) =88 7+ (7x10) =77 7+ (7x10) =77 7+ (7x10) =77
MOJYJTb
Foguuu 2(m) + 2(m) 2() +2(m) | 2(n) + 6(1m) 6(1) 8(m) 8(m) 8(m) 6(1) 8(m) 6(1) 6(1) 8(m)
Temu —
eKIIii a |- © 5 = g s E S o
JEKIIHHUX T g = —_
10 .5 0 S o 0w § ) 8 S - 5 © =
OPAKTHYHHX | .S =3 - 2SS E Q| &g = e S — g5 o o 3 8 B
52 > - 8 2 “ R E| = ” = g= s 2 =) = £ o £
3aHATH §.§® =g g*;?o"’ 2% = .S'GH S 5 8 9 ., 2T L 2 E=
s < L= -5 <. S a & o 4 w3 E B & SIS =295 o .S 8L ==
A 5 @ FHE.—S =z Z% OOQ_)U) i >‘3:: S 3T 35 o— E}HGS
OQO :S:- = O - »n o m2>£ .9!/) .E]‘.ﬁ‘_c &3 v—1'9
n 8 5 s & 6 ©c S8 g | g g Z o) 9SS 28 g = © 5 =735 | 5 3 §Q§§
82 |PFE 2282 | g |82 |24 | 2228 | = = B3 Sga | Ty 52%8
>0 2 = s = N n 8 22| & < Bz 7SI 2] £ 2 — 5.9 = 3 2
2% | SEF |5585|E2E|E5 |28 |Sg5z5/ B 208 |DET | S585EE8
= o .S 25 £S8s35 |82 5 < 5 s 2zl g 2 gz W=7 | 0= LS| v EF
PeEslS<H |ESEB|S-gles |25 |BEEE8| S5\ SoF |EE: | EnE 2E88E
o83 2E8 |Ewz2=|E_E| 88 |28 |£§cEE| 58 E8E |25 |8<wg8| 88288
= o = = o oy o = = — =1 L avil I = 2l as B o
A28 FrE |£E82E|FB&aler8 |F- |ARESS FA| 838 |na<i | BEE aE832
Camocriiina 25(5x5) 25(5x5) 25(5x5) 30(6x5) 30(6x5) 25(5x5)
pobora
Bunu MonynbHa KOHTpoJIbBHA | MoaynbHa KOHTPOJIBHA MonynbHa MonynsHa MonynbHa KOHTpoJIbBHA | MonynbHa KOHTPOJIBHA
ITOTOYHOr'O pobora 1 pobora 2 KOHTPOJIbHA KOHTpOJIbHA PoOoTa 4 pobora 5 pobora 6
KOHTPOJIIO 25 Gani 25 GaniB p060Ta‘3 25 GaniB 25 Gani 25 Gani
25 Ganis

[MincymkoBuit
KOHTPOJIb

Icriut (40 GaniB)

*KinbKicTh OaJliB 32 MOYJIb BUPAXOBYETHCS 3a HABYAJIbHY A1SIBHICTD
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V. 3ABJIAHHS JIJIA CAMOCTIVHOI POBOTH

3MICTOBHUHM MOJYJIb 1. Translation vs Adaptation in the International
media space

1. Media discourses: analyzing media texts. News and social life of the words.

2. The performance of identity in International consumers’ magazines.
Adaptation of information to target country.

3. Studying Television as narrative. Conversation analysis of broadcast
interviews. Peculiarities of translating interviews with celebrities.

4. New media: weblogs and other interactive media. How to translate chats?

5. Translation and adaptation of Culture-specific Items in different types of media
texts.

3MICTOBHUH MOJYJb 2. Translation, Adaptation and Localization of
Printed media texts.

1. Strategies for translation of promotional printed texts.

2. Translation supporting commercial documentary in multicultural media space,
taking into account specific terminology of different industries.

3. Adaptation companies information for International Directories and
Catalogues.

4. Translation and adaptation newspaper texts in multilingual area. Localization
of International newspapers and magazines information.

5. Translating printed media texts from native language into English.

3MICTOBHUM MOJIY.JIb 3. Translation in Global News.

1. Specifics and methodology in translating News.

2. Cross-cultural Journalism. Translation journalist reports from English-speaking
countries.

3. Translation and adaptation broadcast interviews.

4. Analysis news translation of “difficult” International topics.

5. Transformations in News as a Case study of Sociology.

3MICTOBUHM MOJYJIb 4. Standardization or adaptation in International
advertising strategies.

1. Brand awareness and process of adaptation Global Brand values to the local
markets.

2. Translation and adaptation of International Ad campaigns to new markets.

3. Specifics of translation Ad slogans and rhymed Ad texts.

4. Transliteration of Global Brands names in localization of Ad campaigns.

5. Peculiarities of adaptation humorous aspects in International Ad texts to the
local markets.
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3MICTOBHUI MOJLYJIb 5. Issues in Audiovisual translation.

1. Film dubbing. Translation movies Scripts. Culture specific references in social
and documentary films subtitling.

2. .Translation in bilingual context: different norms in dubbing translation.

3. Peculiarities of adaptation and localization fantasy and sci-fi movies.

4. Surtitling Operas: different aspects of translation opera.

5. Ideology in translation popular TV programs. The role of good oral and written
subtitling TV programs.

6. Peculiarities of translation and adaptation audiovisual products for children.

3MICTOBUH MOJYJIb 6. Peculiarities of Translation and Adaptation
different types of texts in the WEB media.

1. Peculiarities of translation different genres of Web media.

2. Headlines and key words translation.

3. Multidimensional translation in the Web area: online shops, promotional texts,
website localization.

4. Specifics of multilingual encyclopedias translation.

5. Analysis of computer translation: its specifics and adaptation.
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. £ £ 52
3MiCTOBHIA MOTYIIb Ta TEMH KYPCY = é‘ = % =
2EE|5EE 5
& = A
1 2 3 4
3MICTOBUM MOJYJIb1.Translation vs Adaptation in the International media space
1. Media discourses: analyzing media texts. News and social life of the gl;’{i‘:;“"i 1-i1 5
words.
2. The performance of identity in International consumers’ magazines. gl;’{i‘:;“"i 1-i 5
Adaptation of information to target country.
3. Studying Television as narrative. Conversation analysis of broadcast gl;’{i‘:;“"i 1-ii 5
interviews. Peculiarities of translating interviews with celebrities.
4. New media: weblogs and other interactive media. How to translate gl;’{i‘:;“"i 2-i 5
chats?
5. Translation and adaptation of Culture-specific Items in different types gl;’{i‘:;“"i 2-i 5
of media texts.
Pa3om 3a moayas 1 25 daxis

3MICTOBUM MOJYJIb 2. Translation, Adaptation and Localization of Printed

media texts.

1. Strategies for translation of promotional printed texts. gg‘;‘g:“"i 3-i 5

2. Translation supporting commercial documentary in multicultural media ;;[Ejﬁ:“"i 3-i 5
space, taking into account specific terminology of different industries.

3. Adaptation companies information for International Directories and ;;[Ejﬁ:“"i 3-i 5
Catalogues.

4. Translation and adaptation newspaper texts in multilingual area. ESZ“;:“'“ 4-i1 5
Localization of International newspapers and magazines information.

5. Translating printed media texts from native language into English. ggiﬁ:““i 4-i1 5
Pa3om 3a moayab 2 25 doaxis

3MICTOBUM MOJYJIb 3. Translation in Global News.

1. Specifics and methodology in translating News. gl;’{i‘:;“"i 5-i 5

2. Cross-cultural Journalism. Translation journalist reports from English- giiﬁz“"i 5-i 5
speaking countries.

3. Translation and adaptation broadcast interviews. 1;11‘;1';“” 6-i 5

4. Analysis news translation of “difficult” International topics. 1;[:::::;“1 6-it 5

5. Transformations in News as a Case study of Sociology. 1;[:::::;'“ 7-i 5
Pa3om 3a moay.an 3 25 doaxis
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IIpooosocenns kapmu CPC

3MICTOBHUH MOJY.Ib 4.
Standardization or adaptation in International advertising strategies.
1 2 3 4
1. Brand awareness and process of adaptation Global Brand values to the I;Ialfﬂ‘:r';“"i 7-i 5
local markets.
2. Translation and adaptation of International Ad campaigns to new I;Ialfﬂ‘;';“"i -1 5
markets.
Specifics of translation Ad slogans and rhymed Ad texts. I;Ialfﬂ‘;';“"i 8-it 5
Transliteration of Global Brands names in localization of Ad campaigns. gf::x““i 8-i 5
5. Peculiarities of adaptation humorous aspects in International Ad texts to gl;’{i‘:;“"i 9-i 5
the local markets.
6. Adaptation and localization texts with hidden advertising claims. gl;’{i‘:;“"i 9-it 5
Pa3om 3a monyJn 4 30 dauiB
3MICTOBUM MOJYJIb 5. Issues in Audiovisual translation.
1. Film dubbing. Translation movies Scripts. Culture specific references in gl;’{i‘:;“"i 10-i1 5
social and documentary films subtitling.
2. Translation in bilingual context: different norms in dubbing translation. gl;’{i‘:;“"i 10-i 5
3. Peculiarities of adaptation and localization fantasy and sci-fi movies. g’i‘:;““i 11-i 5
4. Surtitling Operas: different aspects of translation opera. gﬁ‘g‘;““i 11-i 5
5. Ideology in translation popular TV programs. The role of good oral and gﬁ‘g‘;““i 12-i1 5
written subtitling TV programs.
6. Peculiarities of translation and adaptation audiovisual products for gﬁ‘g‘;““i 12-i1 5
children.
Pa3om 3a moayas S 30 dauiB

3MICTOBUU MOJY.Ib 6.
Peculiarities of Translation and Adaptation different types of texts in the WEB media.

1. Peculiarities of translation different genres of Web media. gl;’{i‘:;“"i 13-i 5
Headlines and key words translation. glf{i‘g';““i 13-i
3. Multidimensional translation in the Web area: online shops, promotional | [paxmasi 14-i1

3aHATTA

texts, website localization.

4. Specifics of multilingual encyclopedias translation. gﬁ‘g‘;““i 14-i 5
5. Analysis of computer translation: its specifics and adaptation. gﬁ‘g‘;““i 15-i 5
Pa3om 3a moayan 6 25 daxis

Bcboro 3a pik 160 d6axis
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VII. CUCTEMA IOTOYHOTI'O TA ITIIICYMKOBOI'O KOHTPOJIIO

3HAHbD.

HaBuanbHi nocATHEHHS CTyAEHTIB 13 auciuiuiinu «llepekman 1 amamrariis

TEKCTIB MEAIanpoCTOpPY» OIIHIOIOTHCSA 32 MOAYJIbHO-PEUTHHIOBOIO CHUCTEMOIO, B

OCHOBY SIKOi TIOKJIAJICHO TMPHUHIMI KOOMEpAIiiHOi 3BITHOCTI, OOOB’S3KOBOCTI

MOAYJIBHOT'O KOHTPOJIIO, HaKOHI/ILIYBaJIBHO.l. CHUCTCMHU O]_IiHIOBaHHSI piBHH 3HaHBb, yMlHB

Ta HAaBUYOK.
Tabnuys 8.1
Po3paxyHok pediTUHIOBUX 0aJiB
KoedirieHT po3paxyHKy peHTHHTOBUX OaliB 32 ceMecTpaMu
Kypc VI: Ilepekinan 1 aganTaiiisi TEKCTIB MEA1apOCTOPY
(11-i1 cemectp)
.. : KinpkicTh
: . KinpkicTs Oanis
No Bug mismpHOCTI OJIMHUIIb JI0 Bcerworo
32 OJTMHUIIIO
PO3paxyHKy
BigBigyBaHHS JEKIIHHIX
]| WAy o 1 40 40
1 IPAaKTUYHHUX 3aHATh
Bukonanus 3aBmaHHs
2. D Sas 5 32 160
CaMOCTIHHO1 poOOTH
BixgmoBigs Ha
3. | DVAHOBIA . 10 37 370
MPAKTUYHOMY 3aHSTTI
MopynbHa KOHTPOJbHA
4. | po6oTa (y T.4. BUKOHAHHS 25 6 150
TECTOBOTI'0 KOHTPOJIIO)
MaxkcumanbHa KUTBKICTE OaimiB: 720
Koedirient po3paxynky peiitunrosux o6amis: 60 / 720= 0,083
Tabnuys 9.2

IHopsanok nepeBeeHHsI PETHHIOBUX MOKA3HUKIB YCHIIIHOCTI CTY/ICHTIB y
eBponeiicbki oninku ECTS

Peiitunrosa | Ouninka 3a ¢cTo0abLHOIO 3HaYyeHHA OLiHKH
OILIiHKA IIKAJI0I0
A 90-100 BinMiHHO — BIAMIHHUI piBE€Hb 3HAHb (YMIHB) Y
. MeKax 000B’SI3KOBOTO MaTepially 3, MOKJIMBUMHU,
bain HE3HAYHUMU HEI0TIKaAMHU
B 82-89 Iyxxe nobpe — n0CTaTHhO BUCOKHUI PIBEHb 3HAHB
. (yMiHB) y Mexkax 000B’sI3KOBOro MaTepiany 0e3
banis CYTTEBUX IPYOHX TTOMHIIOK
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C 75-81 JloOpe — B 1uioMy 100puil piBeHb 3HaHb (YMIHb)
0aniB 3 HE3HAYHOIO KUIbKICTIO TOMUJIOK
D 69-74 3a/10BUIbHO — MOCEpEHIN piBEHb 3HaHb (YMIHb)
. 13 3HAYHOIO KIIBKICTIO HEAOJIIKIB, JOCTATHINA IS
Oanin [IOAAJIBIIOr0 HaBYaHHs abo npodeciiHoi
JISUTBHOCTI
E 60-68 JlocTaTHRO — MIHIMAJIBHO MOYKIUBHI
Gatin JOIYCTUMUI piBEHb 3HaHb (YMIHb)
FX 35-59 He3anoBuIbHO 3 MOKIIMBICTIO HOBTOPHOTO
. CKJIaJIaHHsl — HEe3aJJ0BUIbHUN PIBEHb 3HAHb, 3
Oanin MO>KJIMBICTIO TOBTOPHOTO MEPECKIaJaHHS 32
YMOBH HaJIE)KHOT'O CAMOCTIHHOTO JOOMPAIIOBAHHS
F 1-34 HezanoBuibHO 3 000B’I3KOBUM NTOBTOPHUM

BUBYEHHSIM KYpPCY — JIOCUTh HU3BKHUH PIBEHD
3HaHb (YMiHb), 1[I0 BUMArae MOBTOPHOTO BUBUCHHS
TUCITUTUTIHI

o0aJiB

Tabnuys 9.3

3arajbHi KpuTepil OLiHIOBAHHS HABYAJIbHUX JOCATHEHb CTY/JIEHTIB

Ouinka

Kpurepii oninroBanus

«BiAMiHHO»

CTaBUTHCSA 3a IOBHI Ta MIIHI 3HaHHSA Matepialy B 3aJaHoMy 00cs3i, BMIiHHS BiJIbHO
BHKOHYBATH MPaKTUYHI 3aBJIaHHs, nepeadadeHi HaBUaJIBHOIO MPOrpaMor0; 3a 3HAaHHS OCHOBHOT
Ta JOAAaTKOBOI JITEpaTypH; 3a BHSB KPEATUBHOCTI y PO3YMiHHI i TBOPYOMY BUKOPHCTaHHI
Ha0yTUX 3HAHb TA YMiHb.

«100pe»

CTaBUTBHCSA 3a BHSIB CTYACHTOM IOBHHMX, CHCTEMAaTHYHUX 3HAHb 13 NHUCHUIUIIHM, YCIIiIIHE
BUKOHAaHHSA NPaKTHYHUX 3aBJaHb, 3aCBOEHHS OCHOBHOI Ta JOJAaTKOBOI JiTepaTypH,
3JIaTHICTh O CAMOCTIHHOTO MOIOBHCHHS Ta OHOBJICHHS 3HaHbL. AJie y BIANOBIII CTyAcHTa
HasIBHI HE3HAYHI IIOMWIKH.

«3a10BIJILHO»

CTaBUTHCS 3a BUSB 3HAHHA OCHOBHOI'O HAaBYAJIBHOI'O MaTepiany B 00Cs31, JOCTAaTHBOMY s
MOJAJBIIOr0 HaBYaHHS 1 MalOyTHBOI (axoBoi IisIBHOCTI, MOBEPXOBY 00i3HaHICTH 3
OCHOBHOI0O 1 J0JAaTKOBOIO JiTepaTypolo, IependaueHol0 HaBUYaIbHOIO IIPOIrpaMoIo;
MOXIIMBI CYTTEBI NOMWIKHM Y BUKOHAHHI NMPaKTHYHUX 3aBJaHb, ajleé CTYIEHT CIPOMOXXHUH
YCYHYTH iX 13 JOITOMOI'OI0 BUKJIaJava.

«HeSaI[OBiJ'ILHO»

BHCTAaBISIETHCS CTYACHTOBI, BIJIMOBI/Ib SIKOTO MiJ Yac BiATBOPEHHsS OCHOBHOTO MPOIPaMOBOI0O
Marepiajgy NHOBepXxoBa, (parMeHTapHa, IO 3YMOBIIOETHCS IMMOYATKOBUMU YSIBICHHSIMHU PO
MpeJMeT BHBUCHHA. TakKMM YHHOM, OILIHKa «HE3aJO0BIJIBHO» CTaBUTHCS CTYNEHTOBI, SKUU
HECIIPOMOXXHHI 10 HAaBYaHHSA YU BUKOHAaHHS (axoBoi misuibHOCTI micis 3akiHueHHs BH3 Ge3
MTOBTOPHOT'O HABYAHHS 32 MPOTPaMOI0 BiJIMOBIAHOT JUCIUILTIHH.

Koxuuii monyns BkJIOYae Oaldu 3a NOTOYHY poOOTY CTylIeHTa Ha

NPAaKTUYHUX 3aHATTSAX, BUKOHAHHA CAMOCTIHHOI pPOOOTH, I1HIMBIAYyaJlbHY pOOOTY,

MOJTyJIbHY KOHTPOJIbHY pOOOTY.

BukoHaHHS MOAYJIbHUX KOHTPOJBHUX POOIT 3IMCHIOETHCS B PEXUMI

KOMH’IOTepHOI IIiaI‘HOCTI/IKI/I abo 3 BUKOPHUCTAHHAM PO3APYKOBAHUX 3aB/IdHb.
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[IpakTuunuii mepekyag pi3HUX Melia TEKCTIB, SKI BUKOHYE CTYACHT 3a
BU3HAYEHOI0 TEMAaTUKOI0 I1HAWBIAYadbHO, OOrOBOPIOIOTHCS Ta 3aXUIIAIOThCS Ha
MPAaKTUYHUX 3aHATTSX.

MonynbHUI KOHTPOJb 3HAaHb CTYACHTIB 3MIACHIOETBCS TICHS 3aBEPLICHHS
BHUBYEHHS HABYAJIHLHOTO MaTepialy MOIYJIS.

Kinpkicth OaniB 3a poOOTYy 3 TEOPETUUHUM MAaTepiajioM, Ha MPaKTUYHHX
3aHATTSX, 1]l YaC BUKOHAHHS CaMOCTIMHOT poOOTH 3aeKUTh Bl JOTPUMAHHS TaKUX
BUMOT:

e  CBOEYACHICTh BUKOHAHHS HaBYAJbHHUX 3aB/IAHb;

e IIOBHHMI 0OCST iX BUKOHAHHS;

e  SKICTh BUKOHAHHS HABYAJIbHUX 3aBJ/IaHb;

e  CaMOCTIHHICTh BUKOHAHHS;

e TBOPYMHU MIAXIJl y BAKOHAHHI 3aBJ/laHb;

e IHIIIATUBHICTh Y HABYAIBHIN JISUTBHOCTI.

VIII. METOAU HABYAHHSA

I. Memoou opeanizayii ma 30iticHeHHs HABYAILHO-NI3HABAILHOI OIAILHOCTI

1) 3a pxepesioM indopmanmii:

* Cnosecni. nexuis (Tpaauiliiia, mpooJieMHa, JIeKIis-pec-KoHpEepeHIIis) 13
3aCTOCYBaHHSAM KOMII IOTEpHUX 1HPopMaliitHux TexHosorii (PowerPoint —
[Ipesenraris), ceMiHapy, OSCHEHHS, PO3MOBiJIb, Oecia.

* Haoumi: ciocTepeKeHHs, UTFOCTpaIlis, IeMOHCTpAIlis.

* [Ipakmuuni: BIPaBH.

2) 3a jorikor nepenadvi i cnpuiiMaHHs HABYAJIbHOI iHGopManii: IHAYKTUBHI,
JIEMyKTHBHI, aHATITUYHI, CHHTCTHYHI.

3) 3a ctyneHemM caMOCTIiiiHOCTi MHCJIEHHSI: PETIPOTYKTHBHI, TIOIIYKOBI, TOCTITHULIBKI.
4) 3a ctyneHeM KepyBaHHSI HABYAJIbHOIO TiSUIbHICTIO: IT1]1 KEPIBHUIITBOM
BHKJIaJ|aya; CaMoCTiiiHa poOOTa CTY/IEHTIB; BUKOHAHHS 1HAUBITYyaTbHUX
HaBYAJIbHUX MPOEKTIB.

II. Memoou cmumynroeanns inmepecy 00 HABUAHHA | MOMUBAYII HABUANBHO-
NI3HABANLHOI OIAILHOCI:

1) Meroam cTUMYJIOBAHHSI iHTepecy /A0 HaBYAHHS: HaBYaJbHI JUCKYCIi,
CTBOPEHHsI CHUTYyallll Mi3HABaJIbHOI HOBHU3HHU; CTBOPEHHS CHUTYaIlill 3alliKaBJIEHOCTI
(MeTo/ IIKaBUX aHAJIOT1H TOIIIO).
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IX. METOANYHE 3ABE3IIEYEHHSA KYPCY

HaBYaJbHI ITOCIOHUKHU;

poOoya HaBUaJdbHA MPOTpPaMa;

pecypcu rio0aibHOT KOMIT IOTEPHOT MEPExKi;

3ac00HU M1ICYMKOBOT'O KOHTPOJIIO;

3aBJaHHS JJI1 PEKTOPCHKOTO KOHTPOJIIO 3HAaHb CTYACHTIB 3 HABUAJIBHOI
MUCIUATUIIHH.

X. OPIEHTOBHUU NEPEJIK IUTAHb JO ICIIATY

Different types of Media, the influence of media on the target audience.
Printed media and peculiarities of newspaper text translation.

General rules of translation or adaptation of texts in media space.
Translation of stylistic devices in media texts.

Pragmatic and Sociocultural Adaptation in Translation media texts.
Media Discourse and Communication Approach.

Translation and adaptation of Culture-specific Items (CSI):

AN o e

Translation and adaptation culture-bound elements. Translation through

cultures.

9. Fundamentals of Translation and Localization texts for newspapers and
magazines in multicultural media space.

10. Translation and Adaptation POS materials (leaflets, brochures, business cards,
fliers etc.) for International media events in English-speaking countries.

11.Cross cultural aspects of translating Editorials and articles for International
printed media editions.

12. The role of adaptation information about companies for International
Directories and Catalogues.

13.The importance of accuracy in translation and adaptation of company name
and primary information about it.

14.News and social life of the words. Transformations in International News.

15. Adaptation of International News to the local target audience.

16. Cross-cultural Journalism and the Language Divide. Ethics in translation live
interviews.

17.Translation through Interpreting: A Television Newsroom Model.

18.The Role of Translation Studies in the Analysis of Contemporary Issues.

19.Localization of international advertising campaigns: necessity of naturalizing
in translation ad texts.

20.Adapting ad commercials for local markets.
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21.Different aspects of adaptation and localization outdoor advertising for
English-speaking media market and Ukraine.

22.The roles of brand personality and country-of-origin image techniques for the
translation of advertising slogans.

23.Visual persuasion: issues in the translation of the visual in advertising.

24 Name Selection in International Branding: Translating Brand Culture.

25.Film dubbing, its process and translation.

26.Subtitling methods and team translation.

27.Real-time subtitling and re-speaking.

28.Translation in bilingual contexts: Different norms in dubbing translation.

29.Localization for video games.

30.Surtitles for Theatre as dominant type of translation.

31.Translation and Adaptation different types of texts in the WEB media.

32.Forms of address and discourse markers of Web media: Headlines and key
words translation.

33.Specifics of computer translation. Online dictionaries, directories and
encyclopedias.

34 Peculiarities of translation online shops information.

35.The Difference between Translation and Localization for Multilingual Website
Projects.
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XI. PEKOMEHAOBAHA JIITEPATYPA:

OCHOBHA JIITEPATVYPA:

1.

Kopyneus 1. B. Teopis 1 npakTuka nepekiiany (aCeKTHUN Nepexian):
[Tinpyuynuk. — Binnung, «Hoa Kuauray, 2003. — 448c.

MakcimoB C.€. IIpaktuuHuii Kypc nepekiaay (aHriiicbka Ta yKpaiHCbKa MOBH)
[Tekct]/C.€. Makcimos. — K.: Jlensit, 2006. — 157¢.

. Haymenko JI. IlpakTuunuii kypc nepexiaay 3 aHriaiicbkoi MOBU Ha YKPaiHCBKY

= Practical Course of Translation from English into Ukrainian: HaB4. mocioOHuK /
JI. Haymenko, A. I'opaeeBa. — Binnuist: Hosa Kuura, 2011. — 136 c.
UYepnoBatuit JI. M. Meroanka BHKJIAJaHHS TMEpPeKIaay SK CHEIIaJbHOCTI:
NIAPYYHUK JIJISL CTYJI. BUILKMX 3aKJIaJliB OCBITH 3a criewianbHicto «llepexmany / JI.
M. Yepnosatuii. — Binauis: Hosa Kuura, 2013. — 376 c.

Donald Matheson. Mediadiscourses: Analysing Media Texts./Open University
Press, Bell & Bain Ltd, Glasgow, 2005. — 218p.

(Muli) Media translation /concepts, practices, and research. Edited by Yves
Gambier and Henrik Gottlieb. / John Benjamins publishing company,
Amsterdam/Philadelphia, 2001. — 320p.

Topics in audiovisual translation / edited by Pilar Orero./ John Benjamins
publishing company, Amsterdam/Philadelphia, 2004. — 242p.

Translation in practice: a symposium / edited by Gill Paul. — 1st ed. Dalkey
Archive Press, 2009. — 88p.

Oxford Advanced Learner's Dictionary of Current English: Eights Edition (by
A.S.Hornby) / Chief Editor: A P Cowie Oxford: Oxford University Press, 2012
- 1579 p.

10.Longman Dictionary of Contemporary English, 6" edition./ Pearson Education

Limited, 2016. — 2161p.
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2006. —272 c.
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http://interpreters.free.fr/. Kriston Andrea The Importance of Memory Training
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in Interpretation / Andrea Kriston // Professional Communication and
Translation Studies. — 5(1-2). —-2012. — P. 79-86.
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conferences MuTra: Challenges of Multidimensional Translation. /Saarbriicken
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