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THE PHENOMENON OF MISSIONARY ACTIVITY
OF CHRISTIAN CHURCHES IN THE VIRTUAL SPACE

The challenges of the modern globalizing information society are forcing the Christian con-
fessions to give a new meaning to the value orientations of missionary activity and to improve
its forms and means. Thanks to the active development of the Internet, the Christian confes-

sions receive new opportunities not only for the implementation of missionary practices aimed

at deepening spiritual values among the believers of their religious communities, but also ad-

vantages in the dissemination of religious ideas, values, beliefs among non-Christians, there-

fore, the purpose of the article is to determine the features of the forms and directions of evan-
gelistic missionary practices of the Catholic and Orthodox Churches in the virtual space. The
research methodology is based on the principles of non-confessionalism and worldview plural-
ism, with the involvement of systemic, comparative methods, analysis and synthesis. The con-
clusions emphasize that the problem of using network technologies for missionary activity is in
constant dynamics, forcing the Catholic and Orthodox churches to actively respond not only to
changes in value public orientations, but also to the active dissemination of technical innova-
tions. The modern Christian Internet resources are focused mainly on the information function,
however, the effectiveness of the missionary practices is ensured by the dominance of the
communicative function. The modern Catholic missionary activity is focused on the idea of en-
culturation as the meeting of the Christian message with the non-Christian community in its cul-
tural context. The Orthodox missionary activity is aimed at preserving and disseminating tradi-

Introduction
The relevance of the study is determined by the fol-

lowing factors. In the conditions of the formation of the

modern information society, the emergence of the Inter-

net and the development of information technologies

have brought the missionary service to a qualitatively new

level, because the world network acts not only as a

source of information, but also as a powerful means of
influencing public opinion. The dynamics of the develop-
ment of Christian missionary Internet practices is deter-
mined by a number of factors: technical (constant im-
provement of computer technology), communication (in-
tensification of virtual contacts at the interpersonal, group
and mass levels), psychological (dissemination of tech-
nologies for manipulating public consciousness),
worldview (the need to preserve Christian spiritual values
in a changing globalization world), propaganda (consider-
able activity of destructive religious movements). The
challenges of the modern globalized era require constant
improvement of strategies and means of missionary activ-
ity of the Catholic and Orthodox churches on the Internet,
which necessitates their further scientific analysis. The
purpose of the article is to determine the features of the
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tional national religious and cultural values of the Orthodox communities.

Key word: missionary activity; religious Internet communications; evangelization; missionary Inter-
net practices; missionary service; missionary disciplemaking; concept of missionary activity.

forms and directions of evangelistic missionary practices
of the Catholic and Orthodox churches in the virtual
space. The described problem causes the need to solve
the following tasks: to study the controversial issues of
modern Christian missionary practices of evangelism in
their dynamics, taking into account the challenges of our
time; to compare the religious and cultural emphases of
the Orthodox and Catholic missionary practices; to high-
light the common and the different in their forms and di-
rections of activity.

The scientific discussion on the strategies and means
of Catholic missionary Internet practices is conditioned by
a change in the church’s values regarding mission on the
Internet, which have been reflected in the messages of
Pope Benedict XVI (2009; 2010, 2013) and the Pope
Francis (2013; 2019). The article by J. Simic (2009)
points to the need to rethink the Christian mission in the
face of global challenges, and the studies by D. Arasa,
L. Cantoni, L. A. Ruiz (2010) and L. Cantoni, E. Rapetti,
S. Tardini, S. Vannini (2012) analyze the degree of in-
volvement of the Catholic community to the Internet. Fur-
ther publications on this issue (Lewis, 2014, Svaton,
2014) are focused on the analysis of ways to improve the

ISSN 1728-9343 (Print)
ISSN 2411-3093 (Online)



Religious Studies and Theology

L5 |

Catholic Internet practices in accordance with the official
position of the church.

In particular, the idea of missionary discipleship, pro-
claimed by Francis (2013), is reflected in the publications
by P. Phillips, B. Lewis, K. Bruce (2013). The concept of
missionary activity of the Russian Orthodox Church is
focused mainly on its goals, so the publications of Rus-
sian scientists (Ponomariov, 2016) and theologians
(Ginkel, 2010, Vasilev, 2017) analyze the problems of
missionary work on the Internet and propose ways of their
solution. The structure and forms of activity of the Ortho-
dox Internet media are presented in the studies by
E. Lazutkina (2019) and E. Grishaeva, V. Shumkova
(2018).

Materials and methods

The research methodology is based on the basic prin-
ciples and methods of academic religious studies, name-
ly: non-confessionalism and worldview pluralism, which
made it possible to analyze and to compare various ap-
proaches to understanding the meaning and worldview
orientations of the missionary activity of the Christian con-
fessions; the use of the systemic method allowed the
consideration of Internet evangelistic practices as an in-
tegral part of the modern concepts of the missionary ac-
tivity of the Orthodox and Catholic Churches; the com-
parative method made it possible to single out the specific
features of the missionary practices of Christian confes-
sions, analysis and synthesis made it possible to highlight
the general and special missionary activities of the Catho-
lic and Orthodox confessions in the virtual space.

Results and Discussion

In the Christian tradition, the missionary activity is the
embodiment of the ideals of apostleship, the preaching of
Christ's ministry, the preaching of the faith of the world
and the establishment of the church as the heir to the
ideas of the apostles. The Christian theologians empha-
size the Christocentric nature of mission as evidence of
divine grace, based on preaching to awaken faith. In gen-
eral, the modern Christian missionary activity includes
evangelistic, educational and humanitarian components.
The concept of "missio" in both Catholic and Orthodox
missionary doctrines is interpreted as an indication of the
plan for the Divine salvation of mankind: God the Father
sends God the Son, and through God the Son the ascent
of the Holy Spirit takes place on the disciples as messen-
gers.

In the ideological principles of mission in the modern
multicultural secularized world, the issues of the relation-
ship between the concepts of "mission and nation" and
"mission and culture" both for the Catholic and Orthodox
Churches are becoming more acute. Culture is always
associated with cult, and the spiritual search of a modern
person can be the most pronounced language of its sub-
culture. The main purpose of the mission is to convert
everyone who is outside the church, therefore, the mis-
sioner's task is to search in culture for a person's aspira-
tion for the spiritual ideal, and as a result of missionary
activity, a new religious and cultural tradition is created by
filling it with updated spiritual meanings.

In the modern Christian missionary practices, there
are two main forms of mission distinguished - external
and internal. The main difference between these forms
lies in the addressees of missionary service. The external
mission is directed to non-church people or adherents of
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other religions, and the internal mission is aimed at those
who are already Christians, for a deeper understanding of
their religion. Among the main advantages of the mission
on the Internet are the following: an accessibility as a
basic principle of the Internet; an independence from dis-
tances and time, because the user, being at a certain
point in space, has the ability to view any pages or to
communicate simultaneously with representatives of dif-
ferent cultures, which can be unlimited in a certain unit of
time, who actively or passively participate in the commu-
nication process; speed of information dissemination and
fast feedback; relatively limited financial investments
without restrictions in the choice of resource content (cre-
ative freedom) with the provision of unlimited time for the
selection of materials; the possibility of widespread use of
the significant multimedia potential of modern interactive
services; the opportunity not only to conduct a lively dia-
logue not only with fellow believers, but also to attract
neophytes.

The idea of a renewed mission of the Catholic Church
(New Evangelization), taking into account the challenges
of today's globalizing society, was voiced in the message
of Pope John Paul Il "Redemptoris missio" (John Paul Il
1990). Its main thesis is the desire for the church to re-
store its missionary obligations. The encyclical proclaims
the idea of religious freedom, evangelization is carried out
taking into account the cultural traditions and values of
other peoples. An enculturation as a key theme of the
missionary activity of the Catholic Church is further re-
flected in "Evangelii gaudium", Apostolic Exhortation of
Pope Francis, and in Papal Encyclicals on work with new
media. Among the leading ideas of "Evangelii gaudium",
which find active support in publications on the use of the
Internet as a means of the missionary activity, there is the
"missionary disciplemaking", which obliges all believers to
be not just passive receivers of religious information, but
to become missionary disciples and to take an active di-
rect part in evangelization (Francis, 2013).

The topic of new digital media became the basis for
the messages of Pope Benedict XVI for the World Com-
munication Day. The message "New technologies, new
relationships. Promoting a culture of respect, dialogue
and friendship" expresses ideas on the extraordinary po-
tential of new technologies if they are used to promote
human understanding and solidarity. "The desire for con-
nectedness and the instinct for communication that are so
obvious in contemporary culture are best understood as
modern manifestations of the basic and enduring propen-
sity of humans to reach beyond themselves and to seek
communion with others. In reality, when we open our-
selves to others, we are fulfilling our deepest need and
becoming more fully human... These networks can facili-
tate forms of co-operation between people from different
geographical and cultural contexts that enable them to
deepen their common humanity and their sense of shared
responsibility for the good of all. We must, therefore,
strive to ensure that the digital world, where such net-
works can be established, is a world that is truly open to
all." (Benedict XVI, 2009).

The message "The priest and pastoral devotion in a
digital world: new media at the service of the word" notes
the opportunity for priests to use new communication
technologies to introduce people to the life of the Church.
However, the priests present in the world of digital com-
munications should be less notable for their media savvy
than for their priestly heart, their closeness to Christ. This
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will not only enliven their pastoral outreach, but also will
give a "soul" to the fabric of communications that makes
up the "web". The development of the new technologies
and the larger digital world represents a great resource
for humanity as a whole and for every individual, and it
can act as a stimulus to encounter and dialogue, in par-
ticular, for believers. To priests, in particular, the new
media offer ever new and far-reaching pastoral possibili-
ties, encouraging them to embody the universality of the
Church’s mission (Benedict XVI, 2010).

The message "Social networks: portals of truth and
faith; new spaces for evangelization" emphasizes the
need for religious and cultural tolerance in the mission of
the church on the Internet, because the social media thus
need the commitment of all who are conscious of the val-
ue of dialogue, reasoned debate and logical argumenta-
tion; of people who strive to cultivate forms of discourse
and expression which appeal to the noblest aspirations of
those engaged in the communication process (Benedict
XVI, 2013).

However, the net contains not only positive but also
dangers, as indicated in the message of Pope Francis
"From social network communities to the human commu-
nity": social networks, on the one hand, help us to better
connect, rediscover, and assist one another, but on the
other, lend themselves to the manipulations. The net is an
opportunity to promote encounter with others, but it can
also increase our self-isolation, can entrap us, make "so-
cial hermits" who risk alienating themselves completely
from society. This multiform and dangerous reality raises
various questions of an ethical, social, juridical, political
and economic nature, and challenges the Church as well
(Francis, 2019).

In the Concept of missionary activity of the Russian
Orthodox Church (2007), the role of mission in the con-
text of the challenges of the modern information society is
to oppose information aggression against the Orthodoxy,
the individual, family and society carried out by destruc-
tive cults and organizations; to master new information
spaces for the development of the mission. To do this, it
is necessary to actively master the information space,
using all the variety of the latest information technologies
(radio broadcasting, television, the Internet and print me-
dia); to provide missions with a proactive nature in the
information space by creating a single databank of analyt-
ical and reference materials, accessible to any Orthodox
missioner.

The readiness of priests to use the Internet for mis-
sionary practices is noted in the results of a study based
on a survey conducted by Lorenzo Cantoni, Emanuele
Rapetti, Stefano Tardini, Sara Vannini (2072) among the
Catholic clergy in 52 countries of the world, in particular, it
is noted that more than 72% of them consider the Internet
to be an effective tool for evangelization.

In the modern Christian missionary practice, the most
common are the five main forms (Ginkel, 2010:131): edu-
cational mission (social service aimed at the churching of
the individual); apologetic mission (evidence of the truth
of the doctrine of a particular confession); information
mission (dissemination of information about the activities
of the church); external mission (intercultural communica-
tion with representatives of other religious and cultural
communities); reconciliation mission (proclaiming the
possibility of reconciliation between representatives of
different ideological views).
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Disciplemaking issue in missionary Internet communi-
cations is highlighted by Bex Lewis, who notes that digital
communication transcends spatial constraints, enabling
effective remote preaching activity. Speakers can be in-
vited to the ministry from all over the world (using tools
such as Skype); one can participate in church services
while at home (using tools such as live streaming). You
can send donations through digital banking and share the
fullness of discipleship in evangelisation through all types
of media. Accordingly, believers are no longer limited to
their geographic or "Sunday" lives, which allows churches
to practice a community of full life (Lewis, 2014).

Peter Phillips, Dr Bex Lewis and Kate Bruce (2013: 5)
emphasize the need to spread the missionary practice of
intercultural learning, noting that the digital environment is
not a parallel or purely virtual world, but is part of the daily
experience of many people, especially the young. Social
networks are the result of human interaction, but for their
part they also reshape the dynamics of communication,
for example, posting some brief reflections on Facebook
about Sunday’s sermon, mixed in with the general stuff of
life, pushes those who communicate digitally to be open,
to ask more questions. Being digitally engaged means
that the missioners need to be interesting, be relevant,
and be honest. House groups through social media or
Skype breaking down geographical or physical limitations,
encouraging the housebound or house-locked to share
their problems. These authors use such concept as a
"digital disciple" - is someone who seeks to live out their
Biblically-informed Christian faith in the digital space (Dig-
ital Communication, the Church and Mission:2013: 8).
Church online work should not be a copy of traditional
activities, the network is not about doing marketing ser-
vices or singing religious hymns, it is about building a
community. The net in religious communication has be-
come a place for web search engines to move from con-
tent readers to community members; to move from pas-
sive receivers of information to active contributors to mis-
sionary work.

Among the main mistakes of missionary activity are
the following: substitution of a common Christian mission
for the corporate interests of a particular church; striving
for massive and obvious success; transformation of mis-
sionary activity into ideological propaganda, in which the
missioner himself plays a key role; ignoring the psycholo-
gy of the "mission object"; inability to distinguish good
from evil in the convictions of the interlocutor; "demoniza-
tion" of the audience and fascination with own goodness
(Ginkel, 2010: 153). The missioner shall have a fairly crit-
ical approach, a rational view of the credibility of his own
arguments. It is necessary to look at yourself, at your faith
through the eyes of those who not only take it, but who
are also critical. The problems of religious communication
on the Internet should also include the need to master the
appropriate level of information culture - both technical
(the ability to work with the appropriate software, and
intellectual - the ability to religious tolerance in communi-
cation with representatives of other confessions).

In order for the mission on the Internet to be more ef-
fective, the active presence of the church in the infor-
mation Internet space with the possibility of personal ap-
peal to each user is important. On religious sites, the user
can get acquainted not only with the official positions re-
garding the purpose of the activities of church structures,
but also with the personal attitude of the representatives
of the cult to the moral content of the Christian doctrine.
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In order to develop the most effective missionary strate-
gies, it is important to study the spectrum of value orienta-
tions of netizens.

The advantages of the religious Internet media in
comparison with traditional media lie primarily in the pos-
sibility of building a hierarchical structure of thematic
messages, which makes it possible to more effectively
master the communicative space, after all, the correct
understanding of religious messages for the general pub-
lic of users requires, as a rule, historical and religious
commentaries. The system of hyperlinks and the ability to
organize materials according to the principle of "plot in
progress" contributes to a better understanding of mes-
sages on religious topics.

Modern religious Internet content should be interest-
ing, exquisite, debatable, free of moralizing. A missionary
who works in the information space must have a good
idea of who makes up his audience, what it is interested
in, what thinks, how it communicates. In particular, among
the users of the Orthodox Internet resources, Ye.
Lazutkina distinguishes four types: 1) active members of
religious communities; 2) unchurched believers, but who
strive to become churched; 3) unchurched believers who
refer to publications in narrowly thematic directions (bap-
tism, funeral, holidays); 4) users of varying degrees of
belief who are undecided about their beliefs, representa-
tives of other confessions, atheists, etc. (Lazutkina, 2019:
359). Genre and thematic specificity, the choice of lan-
guage means, in particular, the use of special vocabulary
and church terms depends both on the target audience
and on the purpose of the resource.

Regarding the use of the Internet by members of the
monastic community, as noted by Daniel Arasa, Lorenzo
Cantoni and Lucio Adrian Ruiz (20710: 118-120), the
Catholic monasteries usually have an information web-
site; e-mail is used primarily for the exchange of infor-
mation within a religious community. The authors point
out the following reasons for the lack of interest in active
Internet communication: the contemplative lifestyle of the
monastery, which does not support active communica-
tion, and the lack of professional staff and financial sup-
port for organizing an effective communication process.
As for the Orthodox monasteries, from the analysis of the
websites of the largest Ukrainian Orthodox monasteries -
Kyiv-Pechersk Lavra (https://lavra.ua/uk/), Pochayiv Holy
Assumption Lavra (http://pochaev.org.ua) and St. Micha-
el's Golden-Domed Monastery (http://www.archan-
gel.kiev.ua), we can say that their websites perform main-
ly informational function.

However, the effectiveness of missionary Internet
practices largely depends not only on the activity of
priests and believers, but also on the use of the latest
technologies in the design and further functioning of the
websites. In particular, representatives of the Orthodox
Internet community point to the following shortcomings of
the Orthodox websites: static content, ill-conceived struc-
ture, lack of hyperlinks, minimum elements of interactivity,
multimedia, problems with the promptness of updating
information, gloomy unattractive design, difficulty in find-
ing the information most demanded by users (Vasilev,
2017: 245). Therefore, it is necessary to develop the most
informational, operational and objective websites, observ-
ing the following rules for the design and presentation of
information: the website must be well structured, possess
a simple and light design, information shall be published
in small portions, have highlighted keywords, graphically
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designed subheadings. The system of exchange of the
websites with banners and links, as well as broadcasting
news using RSS-technology will help to increase the traf-
fic of the resource. In addition to the official, it is important
to have a mobile application for a smartphone.

However, the Internet contains not only positive, but
also dangers for religious communication, among which
are the following: due to its anonymity, the Internet is a
favorable environment for radical religious groups posi-
tioning themselves as legitimate representatives of exist-
ing church structures; in addition, the network structure
contributes to the active spread of esoteric and quasi-
religious movements. In particular, many people meet
their religious needs on the Internet without being really
associated with a particular religious community.

Religion in the Internet age can be viewed in two
broad but interrelated aspects: as religion on the Internet
and Internet-religion, where religion on the Internet repre-
sents information about religious institutions and groups
using the Internet, while Internet-religion is understood as
the exercise of religion through the Internet channels. In
the Christian context, an Internet-religion is an Internet-
based Christian community that uses a range of digital
media to worship (Ponomariov A., 2016: 111-112). Reli-
gion on the Internet is mostly focused on the transfer of
information on a hierarchical basis, while Internet-religion
is predominantly unstructured, open and non-hierarchical
interaction.

The Internet contributes to the transformation of forms
of expression of religiosity, thanks to the opportunity to
participate in various Internet communities, a person re-
ceives a "second religious identity" - after all, a person is
no longer only a member of a specific religious communi-
ty, but also a member of the world community who con-
ducts discussions on social and religious issues, and vir-
tual life in this case can be more informational and spirit-
ually rich than life in reality. Various marginalized groups
of believers are able to spread their own influence and to
manipulate public opinion. On the Internet, it is possible to
create simulacra websites, on the pages of which, on
behalf of a certain religious community, groups which
pursuing completely opposite ideological goals can ap-
pear.

Conclusions

Thus, over the past decade, there have been signifi-
cant changes in the use of the Internet for missionary
practice. While in the 2010s attention was mainly focused
on justifying the expediency of using religious Internet
communications in missionary activity, in the middle of
the decade the topic of scientific and theological discus-
sions was the advantages of the dynamic communicative
existence of the church in the network with regard to its
static informational representation according to the hier-
archical principle. The new decade actualizes the prob-
lem of networked religious information wars, which ne-
cessitates the forms and methods of ideological opposi-
tion of traditional Christian religions to the latest esoteric
and quasi-religious movements.

The most effective forms of work for both Catholic and
Orthodox missions on the Internet are the following: study
of the range of values of network users, personification of
religious messages, the need for missionary analysis of
today’s complex problems, active discussion in Internet
communities on socio-religious issues, formation of the
“digital disciplemaking” system with the opportunity to
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share personal experience of the Christian life for each
believer.

The most effective means of work are the existence of
a structured site with a convenient attractive design, fo-
cused not only on information, but primarily on the com-
munication function, the possibility to organize materials
on the principle of “story in development”, the presence of
hyperlinks, multimedia; in addition to the official website, it
is also important to have a mobile application for a
smartphone.The most effective means of work are the
existence of a structured site with a convenient attractive
design, focused not only on information, but primarily on
the communication function, the possibility to organize
materials on the principle of “story in development’, the
presence of hyperlinks, multimedia; in addition to the offi-
cial website, it is also important to have a mobile applica-
tion for a smartphone.

Modern globalization processes shift the religious and
cultural emphases of missionary practices: while the
Catholic Church focuses on the need to take into account
the multicultural characteristics of the missionary practic-
es among various ethnocultural communities with their
inherent awareness of their own identity, ensuring them
equality and tolerance, the Orthodox Church focuses on
the preservation and dissemination of the values of na-
tional cultures that are genetically related to the Ortho-
doxy. The common task for the Catholic and Orthodox
missions in the virtual space is to constantly improve the
technical, personnel and financial support of the mission-
ary activity. Putting missionary tasks into practice is pos-
sible only if each member of the church is aware of own
personal missionary responsibility and understands that
the spiritual transformation of human history depends on
member’s own choice.
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®EHOMEH MICIUHOI 4IA/IbHOCTI XPUCTUAHCbKUX LIEPKOB
Y BIPTYAJ/IbHOMY [1POCTOPI

Buknuku cyuyacHoro rno6anisoBaHoro iHpopmauifiHOro cycninbCcTBa 3MyLYylOTb XPUCTUAHCBKI KOHdecii ne-
peocMucnoBaTU LiiHHICHI OpieHTMPK MicCiNHOT AiANbHOCTI Ta BAOCKOHantoBaTH ii ¢popmu i 3acobu. 3aBasiku ak-
TUBHOMY PO3BUTKY IHTEPHET XPUCTUAHCLKI KOHbecii OTPUMyIOTb HOBI MOXIUBOCTI He nuiie peanisaudii Micin-
HUX NPaKTUK, CNIPAMOBaHUX Ha NOrNMUGNeHHs AyXOBHUX LiHHOCTeN cepep BipsiH CBOIX penirinHMx rpomag, ane 1
nepeBarv y NMOLWMpPEHHi penirintHux iaen, LiHHOCTeN, NepekoHaHb cepen HexpucTusaH. MeTok cTaTTi € BU3Ha-
YeHHA ocobnuBocTeln (hopM Ta HanpsAMIB €BaHrenisauiMHUX MICIMHUX NPaKTUK KaTONMMLbLKOI Ta NpaBOCaBHOI
LepKoOB Yy BipTyanbHOMYy npocTtopi. MeTogonoria gocnigkeHHs 6a3yeTbCcs Ha NpPUMHLUMNAax nosakoHdecinHocTi i
cBiTOrNAAHOro nnwpaniamy, i3 3any4eHHAM CUCTEMHOro, NOPiIBHANBHOrO MeToAiB, aHani3y Ta CMHTe3y. Y BU-
CHOBKax MigKpecneTbCs, WO NpobrieMa BUKOPUCTAaHHA MepPeXHUX TeXHONO il 3agns MicilHol AianbHOCTI 3Ha-
XOAUTLCA y NOCTIMHIA AMHaMILi, 3MYLIYHO4YM KaTOMNWLbKY Ta NpaBoOCNaBHY LiepPKBU aKTUBHO pearyBaTy He nuiue
Ha 3MiHM LiHHICHUX cycninbHUX Opi€EHTaLiN, ane i Ha aKTUBHE NOLWMPEHHSA TeXHiYHMX HoBauin. CyyYacHi xpucTu-
AIHCbKi IHTepHeT-pecypcu 30pieHTOBaHI, NepeBaXXHO, Ha iH(hopmauiiHy ¢hyHKUilO, ogHaK, e(eKTUBHICTb MicCil-
HUX NpPaKTUK 3abe3neyyeTbcA AOMiHYBaHHAM KOMYHikaTMBHOI ¢yHkuii. CyyacHa KaTonuvubKa MiciiHa Aisanb-
HiCTb OpieHTOBaHa Ha igero iHKyNnbTypauii AK 3ycTpidi XPUCTUAHCBLKOro NOCIaHHA 3 HEXPUCTUSAHCBLKOK CMiflbHO-
TOM B il KyNIbTYpPHOMY KOHTeKCTi. [IpaBocnaBHa MiciiHa AiANbHICTb cnpsAMOBaHa Ha 36epeXXeHHSA i NOWNPEeHHSA
TpaguUinHMX HauioHaNbHUX PeniritHO-KyNbTYPHUX LliIHHOCTEN NpaBOCNaBHUX CMiNbHOT.

Knroyoei cnoea: wicitiHa disinbHicmb; penieiliHi  IHmepHem-KoMyHikauii; €eaHeenizauisi; MiciliHi IHmepHem-
npakmuku; MicitiHe CryXiHHSI; MICIOHEPCbKe y4YHI8CMBO, KOHUEnNUisi MiCioHepChbKoi QisnibHOCMI
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