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1. Onuc HaBYAJBbHOI JUCIHHILIIHHA

HaiiMenyBaHHS TOKa3HHKIB

XapakTepucTUKa JUCIUILIIHY 3a (hopMaMu

HaBYaHHA

JCHHaA

[Ho3eMHa MOBa 3a npogeciitHuM CpsSMyBaHHSIM

Bun nucnuruiinu

000B’3K0Ba

Moga BUKJIaJaHHS, HABYAHHS Ta OIL[IHFOBAHHSI aHIITiHChKa
3aranbHuil 00CAT KPEeAUTiB/TOIUH 6/180

Kypce 1

CemecTtp 1 2
KisbKicTh 3MICTOBHX MOJYJTIB 3 PO3MOIIIOM 6 (3/3)

OOcsT KpeauTiB 3 3
OOcsT TOIUH, B TOMY YHCITI: 90 90
AynutopHi 76 72
MonynbHuN KOHTPOJIb 6 4
CemecTpoBHiA KOHTPOJIb 8 14
CawmocriitHa poboTa 0 0
dopMa ceMecTpOBOTO KOHTPOJIIO 3aUTiK icruT

Oco6sB1 yMOBH

PO3MOALT HA MATPYIH

2. MeTta Ta 3aBJaHHA HABYAJLHOI JUCHHUILIIHA

3arajbHa MeTa Kypcy — HAaBUUTU CTYACHTIB CIIJIKYBAaTHCh QHTJINHCHKOI0O MOBOIO B MeXax

BHU3HAUEHOI TEMAaTUKH, cHOpPMYBATH HABUYKU 1 BMIHHS 3 YCIX BHUJIB MOBJIEHHEBOi [ISJIHOCTI,

NOrTMOUTH B)XXe HAOYTI 3HAHHS 3 AHTJIIHCHKOI MOBH /ISl IXHBOTO MOJAIBIIOTO YAOCKOHAJICHHS 3

ypaxyBaHHSM MpodeciiiHOro HAPSIMKY CTYIEHTIB, MOTped Ta iHTepeci. Ilopsa 3 num, HaBYaHHS

1HO3eMHO1 MOBH Yy BHIIIOMY 3aKJaJli OCBITH Ma€ 3a0€3MeUYUTH peani3allilo MPaKTUUYHUX, OCBITHIX,

PO3BHUBAJIbHHUX Ta BUXOBHHUX uineﬁ.
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IIpakTHyHa MeTa HABYAHHS IIOJIITa€ B TOMY, II00 HABYMTH CTYACHTIB CIUJIKYyBaTHCS
aHTJTIMCHKOI0 MOBOIO B YCHiHM Ta MUCBMOBIM (opmax, mo 3abe3nedyars yMiHHS e(EeKTUBHO 1 THYYKO
BUKOPUCTOBYBATH 1HO3€MHY MOBY B pI3HOMaHITHUX CHUTYallisfiX COIIaJbHOr0, HaBYaJbHO-
aKaJeMIuyHOIro Ta NPOQeCcifHOro CIIKYBaHHS.

Ipogeciiina mera: (opmyBaTH y CTYAEHTIB 3[aTHICTh 3aCTOCOBYBATHM 3HAHHS 31 cdepu
colialbHUX KOMYHIKaIliil y cBOill mpodeciiiHiil AisSIbHOCTI, CTBOPIOBATU 1HPOPMALIHHIA TPOITYKT
Ta e(pEeKTHUBHO MOro MpocyBaTH, a TaKOX IMPOBOJUTH SIKICHI Ta KUIBKICHI JOCHIDKEHHS B cdepi
peKJIaMH Ta 3B’SI3KiB 3 TPOMAJICHKICTIO.

Po3BuBasibHa MeTa: (OpMyBaTH Y CTYACHTIB TIO3UTUBHE CTABJIEHHS /10 OBOJIOAIHHS K MOBOIO, TaK
1 KyJIbTYpOIO aHIJIOMOBHOT'O CBITY.

BuxoBHa Mera: pO3BHMBATH Y CTYICHTIB TOYYTTS CaMOCBIIOMOCTI; BMIHHS Mi>KOCOOHCTICHOTO
CHIUIKYBaHHS, SKI HEOOX1JIHI /751 TOBHOLIHHOTO (DYHKIIIOHYBAaHHS SIK y HAaBYAJbHOMY CEpEIOBHILI,
TakK 1 3a HOro MeXkamu, 1O crpHse GOPMYBAaHHIO iX CBITOIVISAY Ta I[IHHICHUX OpPIEHTALlM, PO3BUTKY
MHUCIICHHSI, TAM'SITI, YSBH.

HaiiBaTMBIIIMMU JTIHTBO-TUIAKTUIHAUMH TPUHIIIIAMA TTPOTPAMHU €:

- B3a€MO3B’S30K 1 B3a€MO3aJICIKHICTh MOBJICHHEBOI JiSUIBHOCTI;
- Omopa Ha HAOYHICTh;

- CTUMYJIIOBAaHHS CaMOCTIIHOT poOOTH CTYNEHTIB;

- (YHKIIOHATHLHO-TEMAaTHYHHUHA BiO1p HABYALHUX MaTEpialiB;
- TMepeBa)KHa POJIb TECTOBUX 3aBJaHb.

3aBaaHHA:
CdopmyBaTy BiJIIOBITHI KOMIIETEHTHOCTI JIJIs1 TOIAJIBIIOTO HAaBYaHHS Ta PO3BUTKY, a came:
- 37IaTHICTh PO3BUBATH U MiITPUMYBATH Ha AKICHOMY piBHI IpOQeCciiiHy TisIbHICTS;
- 3IaTHICTH /10 CAaMOCTINHO]I Mi3HaBaJIbHOI A1SUIBHOCT1, CAMOOPTaH13allii Ta CaMOPO3BUTKY;

- TMparHeHHs [0 OCOOUCTICHO-TIpO(EeCciiHOro MiJepcTBa Ta YCHiXy, 10 OCOOHCTICHOTO
IHTEJIEKTYaJIbHOTO PO3BUTKY Yepe3 PO3KPUTTS BIACHOTO MMOTEHIIATY Ta CaMOpeatizalio;

- TOTOBHICTh Ta 3/]aTHICTh BHUKOHYBAaTH MPOEKTHU y CKJIaJi TPYIH, OPraHi30BYBATH 1HIIUX
Jqrofed AN B3aEMHUX [ B yMOBax pI3HHX Mojeneld B3aeMofii («OCOOUCTICTh <«
OCOOUCTICTB», «OCOOMCTICTH <> Tpyla», «rpyna <> TIpyma»), OpaTtu Ha cebe
BIJIMOBIIAJIbHICTH 32 BUKOHAHHS CIUIBHUX POOIT;

- 3JaTHICTb JI0 MUCHMOBOI Ta YCHOI KOMYHIKAIlil iHO3eMHOI0 MOBOIO, a TAKOX MpodeciiHoro
CHUIKYBaHHS 1HO3€MHOIO MOBOIO, YCBIJIOMJICHHSI BaXKJIMBOCTI KYJIBTYpH MOBIJIEHHS IS
0COOHUCTICHOTO Ta MPOQECIHHOTO PO3BUTKY;

- 3ATHICTh J0 NOSCHEHHS W NMEepeKOHAaHHS, BUIBHOTO ONEpyBaHHsS 3aco0amMH HeBepOanbHOI
KOMYHIKaIlii (3HaKOBI CUCTEMH, 30BHIIITHICTh, MiMiKa, )KECTH, MaHepa MOBEAIHKHU TOIIO);

- KyJIbTypa MOBJICHHS, KOMYHIKaO€IbHICTh, TOJIEPAHTHICTD, ApTUCTUYHICTB,
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- 3NIaTHICTh 10 IyOJIIYHOI MiSUTBHOCTI, (OPMYBaHHS BJIACHOTO CTHJIKO CITUIKYBaHHS 1
nyOJIIYHUX BUCTYIIIB, YMiHHS 3aCTOCOBYBATH TEXHOJIOTIi ()OPMYBaHHS TPOMAICHKOI TyMKH,
YMIiHHS PO3ITi3HAaBaTH Ta MONEPEHKATH MAHITYISITUBHI TEXHOJIOTI.

3. Pe3yjbTaTH HABYAHHS 32 JUCHUILTiHOKO

Y pe3yJsbTari BUBYEHHSI HABYAJIbHOI JUCHUIIIHA CTYAEHT NOBUHEH
3Hamu:
3MICT Ta IpeIMET BUBUEHHS 1HO3E€MHOI MOBH 32 MPO(eCciiiHUM CTIpsSIMyBaHHSIM;
CHUHTAaKCHUYHI, CEMaHTH4HI Ta (JOHETUYHI PaBUJIA 1 3aKOHOMIPHOCTI aHTJIIHCHKOT MOBH;
PO Pi3H1 BUAM B3a€MO/I1i, pOpMU CHIBPOOITHUIITBA B YMOBAX PI3HUX COLIIAJIbHUX BITHOCHUH;
IpaBUjIa YCHOI Ta MMCbMOBOI KOMYHIKaIlil iHO36MHOIO MOBOIO;
3aKOHM MyOJI1YHOT KOMYHIKAIlil Ta 0COOIMBOCTEN MaHIMYJIATUBHUX TEXHOJIOT1;
MPUHIUIIHA 0COOUCTOT BiJIMOBIIANBHOCTI 32 BUKOHAHHS CIUJIBHUX POOIT.
emimu:
BOJIOZITH NPaBUJIAMH YCHOI Ta MMCbMOBOT KOMYHIKallii 1HO3€MHOIO MOBOIO;
BUKOHYBATH IIPOEKTH Y CKJIAJ TPYIIH;
PO3BUBATH il MIATPUMYBATH Ha SIKICHOMY PiBHI IPpOoQeCiiiHy AisUIbHICT;
BUKOHYBATH CIJIbHY AISUIBHICTh, OPraHi30BYBAaTH 1HIIMX JIIOJEH U B3aEMHUX Tl B yMOBax
PI3HUX MOJeNel B3aeMOZIT;
OpaTH aKTUBHY y4acTb y MyOIIuHIM JisSIBHOCTI;
JIEMOHCTPYBAaTH  BHCOKHH  CTHJIb  KYJIBTYPH  MOBJICHHS, PHUTOPUYHOI  KYJIBTYPH,
KOMYHIKa0€lbHICTh, TOJIEPaHTHICTH;
3aCTOCYBAaTH METOJUKHU BeJleHHs €(eKTUBHUX MEPEroBOpiB B raiysi pexiamu ta PR;
3aCTOCOBYBATH TEXHOJIOT1] (OPMYBaHHS IPOMAJICHKOI TyMKH, PO3ITi3HABATH Ta MOINEPEHKaTH
MaHIMyJASTUBHI TEXHOJOT1i, JOPMYBATH BIACHUN CTUJIb CIIJIKYBaHHS 1 IMyOJIYHUX BUCTYIIIB,
BIJILHO OIEpyBaTH 3aco0amMu HeBepOanbHOI KOMYHIKallii.

EdexTHBHO 1 THyYKO BUKOPHUCTOBYBATH AHIJIIMCHKY MOBY B PI3HOMAaHITHHUX CHTYaLisx
COIliaIbHOT0, HABYAJIbHO-aKaIEMIYHOTO Ta TPO(ECiHHOro CIiIKyBaHHS;

BOJIOAITH BCiMa 4YOTHpMa BUJAMH MOBJICHHEBOI IiSUIBHOCTI Ha BIANOBIJHOMY pIiBHI Y
PI3HOMAaHITHUX CHTYalliIX MOBJICHHS;

3aCBOITH PO3YMITH PI3HOMAaHITHI CKJIaJHI TEKCTH BEITUKOTO 00CSTY 1 pO3KPUBATH
IMIUTIUTHY 1HQOPMAIIIIO, 1110 MICTUTHCA B HUX;

BUCJIOBJIIOBATHUCS BUIBHO 1 CIOHTaHHO, HE BiIUyBalOYHM Opaky MOBHHUX 3aC00iB AJIs
BUPAKECHHS TyMKH;

BHCJIOBITIOBATHCS 3 HEOOXITHUM CTYIICHEM JIETATI30BAHOCTI i TEMATUYHOT CKJIQTHOCTI,
JI€MOHCTPYIOUH BiJIbHE BOJIO/IIHHS IPUHOMaMH CTPYKTYPHOI IOOYIOBU TEKCTY, 3ac00aMu
3B’SI3HOCTI Ta IIJTICHOCTI Ha CYNIEPCUHTAKCUYHOMY PiBHI;

BUKOPUCTOBYBATH COLIIOKYJIBTYPHI 3HAHHS 1 BMIHHS B IHIIOMOBHi# KOMYHIKaIlii;
3aCTOCOBYBATH KYJIbTYPOJIOTIYHY iH(POpMAaLiI0 y IpodeciiiHiil AisUIbHOCTI;

OLIIHIOBATH 1 aHai3yBaTH BIACHUI HaBYAJIbHUM JJOCBIJ Ta yJJOCKOHAIIOBATH CBOT
HaBYaJIbHI CTPATETIi;

3IHCHIOBATH CaMOCTIifHI HAYKOBI MOIIYKH Ta €KCIIEPUMEHTANIbHI TOCIIIKEeHHS;
YIOCKOHAQJIIOBATH  MOBJICHHEBY IIJATOTOBKY ILUISXOM BUKOPUCTAHHS  aBTEHTUYHUX
aHIJIOMOBHUX MaTepiajiB.

CTpykTypa HABYAJBHOI M CIUILTIHA



TemaTuuHMil M1aH U1l 1€HHOI (POPMHU HABUAHHS

Po3mo1i TOMH MK BHIaMH POGIT
AyymropHa -
. £ B
Ha3Bu 3micToBHX MOAYJIiB i Tem _ E % ; g .g
sl2 |2 || & 2
> ©|E = O
CEMECTP 1
3microBuii moayanb 1. Marketing Basics
Tema 1. The Marketing Mix 4 4
Tema 2. SWOT Analysis 2 2
Tema 3. Marketing Strategy and the Marketing Plan 4 4
Tema 4. Marketing Ethics 2 2
Tema 5. The Market Environment 2 2
Tema 6. Legal Aspects of Marketing 4 4
Tema 7. Research 2 2
Tema 8. Describing Survey Results 4 4
MoayibHHI KOHTPOJIb 2
Pazom 26 24
3microBuii moxyas 2. Products and Branding
Tema 9. New Product Development 2 2
Tema 10. Brainstorming 2 2
Tema 11. Product and Service Types 2 2
Tema 12. Product Life Cycles 2 2
Tema 13. Selling Products and Services 2 2
Tema 14. Branding 4 4
Tema 15. Brand Values 2 2
Tema 16. Advertising 2 2
Tema 17. Advertising Techniques 4 4




Tema 18. Advertising Trends 4 4
Mony /IbHHIT KOHTPOJIb 2
Pazom 28 26
3microBuii Mmoxyas 3. Customers and Staff
Tema 19. Market Segmentation 4 4
Tema 20. Customer Needs and Behaviour 4 4
Tema 21. Loyalty Programs 2 2
Tema 22. Motivation Marketing 4 4
Tema 23. Customer Relationship Management 8 4
Tema 24. Relationship Strategies 2 2
Tema 25. Ethics and Regulatory Issues 4 4
Tema 26. Agencies and Clients 2 2
Mony/ibHHIT KOHTPOJIb 2
Pazom 28 26
IlinroroBka Ta NpoXoa:KeHHsI KOHTPOJbHHUX 3aX0/1iB 8
Pa3om 3a 1 cemecTp 90 76
CEMECTP 2
3microBuii moxysn 4. Price and Place
Tema 27. The Marketing Budget 2 2
Tema 28. Pricing Strategies 2 2
Tema 29. Logistics and the Distribution Chains 2 2
Tema 30. Merchandising 2 2
Tema 31. Trade Shows 4 4
Tema 32. Telemarketing 2 2
Tema 33. Online Shopping and Mail Order 4 4
Tema 34. Personal Selling 4 4




Pazom 22 22
3microBumii MoxyJb 5. Publicity and Promotion
Tema 35. Above, Below and Through the Line 2 2
Tema 36. Media Strategy 2 2
Tema 37. TV and Radio 2 2
Tema 38. Outdoor Advertising 4 4
Tema 39. The Press 2 2
Tema 40. Printed Documents 4 4
Tema 41. Branded Content 2 2
Tema 42. The Internet 4 4
Tema 43. Buzz Marketing 2 2
Moay/ibHUI KOHTPOJIb 2
Pazom 26 24
3microBuii moxyJsn 6. Public Relations
Tema 44. Corporate Communications 4 4
Tema 45. Public Relations and Lobbying 4 4
Tema 46. Public Relations and Publicity 6 6
Tema 47. Event and Sport Sponsorships 4 4
Tema 48. Crisis Communication 4 4
Tema 49. Corporate Blogging 4 4
Moay/ibHUIT KOHTPOJIb 2
Pazom 28 26
IigroroBka Ta NPoOXoa:KeHHs KOHTPOJbHHUX 3aX0/iB 14
Pa3zom 3a 2 cemecTp 90 72
Yeworo | 180 14




5. Ilporpama HaBYAJILHOI JUCUHUIJIIHA
COURSE I. TERM 1

3MICTOBUM MOJYJIb 1. OcHOBH MapKeTHHTY.

INFORMATIVE MODULE 1. Marketing Basics.

Topic 1. The Marketing Mix.

Vocabulary: product, promotion, place, people, physical presence, process, physical evidence.

Grammar: present tenses: simple and continuous.

Practical Skills: discussing problems, writing an email.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi qkepesa: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 2. SWOT Analysis.

Vocabulary: strengths, weaknesses, opportunities, threats.

Grammar: present tenses: perfect simple and perfect continuous.

Practical Skills: making arrangements on the phone.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi qkepesa: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 3. Marketing Strategy and the Marketing Plan.

Vocabulary: competitors, product analysis, target market, SMART.

Grammar: present tenses: revision.

Practical Skills: preparing a marketing plan.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi qkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 4. Marketing Ethics.

Vocabulary: social marketing, corporate social responsibility, green marketing, responsible

purchasing.

Grammar: present tenses: revision.

Practical Skills: comparing companies activities.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi Jkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 5. The Market Environment.

Vocabulary: microenvironment, shareholders, suppliers, macro environment, STEP analysis.

Grammar: past tenses: simple and continuous.

Practical Skills: preparing a STEP analysis.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi jkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 6. Legal Aspects of Marketing.

Vocabulary: intellectual property, patents, trademarks, counterfeiting, piracy.

Grammar: past tenses: perfect simple and perfect continuous.

Practical Skills: describing intellectual property protection.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi Jkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 7. Research.

Vocabulary: customer research, behavior patterns, desk research, field research.

Grammar: past tenses: revision.

Practical Skills: describing intellectual property protection.

Professional English: planning a research.
PexomenioBaHi Jkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 8. Describing Survey Results.

Vocabulary: figures, findings, trends, changes, graphs.

Grammar: past tenses: revision.

Practical Skills: making graphs and describing results.

Professional English: reading and discussing newspaper articles.




PexomenioBaHi qkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

3MICTOBUM MO/Y.JIb 2. IIpoayKiuisi Ta MADKYBaHHS.

INFORMATIVE MODULE 2. Products and Branding.

Topic 9. New Product Development.

Vocabulary: idea generation, idea screening, concept development, concept testing, marketing

strategy.

Grammar: noun combinations.

Practical Skills: presenting different stages of product development

Professional English: reading and discussing newspaper articles.
PexomenioBaHi qkepesa: ocuoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 10.Brainstorming.

Vocabulary: participants, problem statement, setting rules, judgement, criticism.

Grammar: verb patterns.

Practical Skills: brainstorming a new product.

Professional English: reading and discussing newspaper articles.
PexomenoBaHi mkepesa: ocuoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 11. Product and Service Types.

Vocabulary: raw materials, logical grouping, convenience, fast moving consumer goods, durable.

Grammar: future tenses.

Practical Skills: data analysis.

Professional English: reading and discussing newspaper articles.
PexomenoBaHi mkepea: ocuoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 12. Product Life Cycles.

Vocabulary: matrix, question marks, cash cows, dogs, stars, growth, maturity, decline.

Grammar: future tenses: revision.

Practical Skills: data collection and analysis.

Professional English: reading and discussing newspaper articles.
PexomeHnoBaHi Txxepesia: ocHoBHi [1; 2; 3; 4], nonarkosi [1; 2; 3].

Topic 13. Selling Products and Services.

Vocabulary: sales force, sales pitch, B2B, B2C, C2C.

Grammar: passive voice.

Practical Skills: creating a sales pitch.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi mkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 14. Branding.

Vocabulary: differentiation, competitive set, range of products, promise, vision.

Grammar: passive voice.

Practical Skills: delivering a presentation.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi qkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 15. Brand Values.

Vocabulary: knowledgeable, respected, customer satisfaction, caring, inspirational.

Grammar: adjectives.

Practical Skills: making assumptions.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi mkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 16. Advertising.

Vocabulary: reminder advertising, institutional advertising, blind tests.

Grammar: modals.

Practical Skills: making a plan of the text.

Professional English: reading and discussing newspaper articles.



PexomenioBaHi qkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 17.Advertising Techniques.

Vocabulary: peer approval, pester power, sex appeal, rebel.

Grammar: relative clauses.

Practical Skills: analyzing a text.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi qkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 18. Advertising Trends.

Vocabulary: endorsement, infomercial, sponsorship, convince, generate response.

Grammar: modals.

Practical Skills: making a summary of the text.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi mkepesa: ocuoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

3MICTOBUM MOYJIb 3.Iokynui Ta nepcoHai.

INFORMATIVE MODULE 3. Customers and Staff.

Topic 19. Market Segmentation.

Vocabulary: market segments, customer profile, household, income, early adopters, innovators,

late majority.

Grammar: nouns.

Practical Skills: conducting a research.

Professional English: reading and discussing newspaper articles.
PexomenoBaHi mkepea: ocuoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 20. Customer Needs and Behavior.

Vocabulary: hierarchy, needs, desires, self-fulfillment, customer life cycle.

Grammar: articles.

Practical Skills: classification and analysis of needs.

Professional English: reading and discussing newspaper articles.
PexomeHnoBaHi Txxepesia: ocHoBHi [1; 2; 3; 4], nonarkosi [1; 2; 3].

Topic 21. Loyalty Programmes.

Vocabulary: disloyal, switch, maximize, retain, build relationships.

Grammar: relative clauses.

Practical Skills: conducting a poll, collecting information.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi mkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 22. Motivation Marketing.

Vocabulary: recognize, reward, increase, encourage, improve, incentive schemes.

Grammar: gerunds.

Practical Skills: presenting ideas.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi qkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 23. Customer Relationship Management.

Vocabulary: one-to-one marketing, create relationships, implement, identify, differentiate,

customize.

Grammar: infinitives.

Practical Skills: asking dialogical questions to the text.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi qkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 24. Relationship Strategies.

Vocabulary: treat, ensure, respond, provide, resolve, concern.

Grammar: infinitives.

Practical Skills: preparing tips for better CRM.
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Professional English: reading and discussing newspaper articles.
PexomenioBaHi mkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 25. Ethics and Regulatory Issues.

Vocabulary: puffery, deception, exaggeration, overhype, expectation, create image.

Grammar: infinitives and gerunds: revision.

Practical Skills: delivering a report.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi mkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 26. Agencies and Clients.

Vocabulary: up-and-comer, compelling, mutual, be on the lookout.

Grammar: imperatives.

Practical Skills: writing tips with Dos and Don’ts.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi mkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

COURSE I. TERM 11

3MICTOBHUI MOJYJIb 4. Ilina Ta micue.

INFORMATIVE MODULE 4. Price and Place.

Topic 27. The Marketing Budget.

Vocabulary: justify, modify approve, approach, competitive parity, be over and under budget.

Grammar: conditionals.

Practical Skills: explaining approaches.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi Jkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 28. Pricing Strategies.

Vocabulary: premium, penetration, economy, skimming, captive.

Grammar: conditionals.

Practical Skills: writing an email. Social English.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi Jkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 29. Logistics and the Distribution Chains.

Vocabulary: warehouse, shipment, freight, road haulage, distribution.

Grammar: conditionals.

Practical Skills: anticipating consequences.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi qkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 30. Merchandising.

Vocabulary: increase sales, in-pack offers, freebies, gifts, licensing deals.

Grammar: prepositions.

Practical Skills: giving reasons and explaining choice.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi qkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 31.Trade Shows.

Vocabulary: exhibitions, showcase, attendees, host, stand placement.

Grammar: modals and imperatives.

Practical Skills: designing a stand.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi mkepesia: ocoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 32. Telemarketing.

Vocabulary: direct marketing, immediate response, feedback, cold calling, outbound

telemarketing.
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Grammar: prepositions.
Practical Skills: writing a brief.
Professional English: reading and discussing newspaper articles.
PexomenioBaHi mkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].
Topic 33. Online Shopping and Mail Order.
Vocabulary: move the shopper through the sales process, order online, mail order, placing an
order.
Grammar: modals.
Practical Skills: comparing online retailers.
Professional English: reading and discussing newspaper articles.
PexomenioBaHi qkepesa: ocuoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].
Topic 34. Personal Selling.
Vocabulary: sales representative, sales call, personal selling, convert leads, signed deals.
Grammar: collectives.
Practical Skills: preparing a sales Kkit.
Professional English: reading and discussing newspaper articles.
PexomenoBaHi mkepesa: ocuoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

3MICTOBUM MOJYJIb 5. Pek;1aMa Ta NpocyBaHHsI TOBAPY HA PHHKY.

INFORMATIVE MODULE 5. Publicity and Promotion.

Topic 35. Above, Below and Through the Line.

Vocabulary: ATL, commission, advertising brief, BLT tactics, TLT, full services.

Grammar: indirect statements.

Practical Skills: describing and analyzing promotions.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi Jkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 36. Media Strategy.

Vocabulary: communication objectives, media mix, touchpoints, media planning.

Grammar: indirect statements.

Practical Skills: organizing an award event.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi Jkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 37. TV and Radio.

Vocabulary: catchy jingle, slogan, indent, interactive ad, viewer, audience profile.

Grammar: indirect questions.

Practical Skills: conducting an observation.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi Jkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 38. Outdoor Advertising.

Vocabulary: OOH advertising, billboards, street furniture, ambient media.

Grammar: indirect questions.

Practical Skills: describing a poster.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi qkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 39. The Press.

Vocabulary: dailies, tabloids, broadsheets, magazines, advertising space, advertising rates.

Grammar: gerunds and participles.

Practical Skills: describing ad formats.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi mkepesa: ocuoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 40. Printed Documents.

Vocabulary: layout, guidelines, marketing collateral, graphic chain, typesetting.



Grammar: gerunds and participles.

Practical Skills: analyzing a printed document effectiveness.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi mkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 41. Branded Content.

Vocabulary: entertainment property, media fragmentation, airtime, off-air events, user-generated

content.

Grammar:impersonal sentences.

Practical Skills: writing a speech.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi qkepesa: ocuoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 42. The Internet.

Vocabulary: pop-ups, microsites, rich media formats, search engines, SEM.

Grammar: impersonal sentences.

Practical Skills: making conclusions.

Professional English: reading and discussing newspaper articles.
PexomengoBani qkepesia: ocHoBHi [1; 25 3; 4], nomaTtkosi [1; 2; 3].

Topic 43. Buzz Marketing.

Vocabulary: word of mouth, testimonials, stealth marketing, electronic buzz..

Grammar: prepositions.

Practical Skills: stating arguments for and against.

Professional English: reading and discussing newspaper articles.
PexomenoBaHi mkepea: ocuoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

3MICTOBUI MOJYJIb 6.38’s13kH 3 rpoMajichbKicTIO.
INFORMATIVE MODULE 6. Public Relations.
Topic 44. Corporate Communications.
Vocabulary: reputation, values, identity, mission statement, media relations, financial
communications.
Grammar: adverbs.
Practical Skills: writing a mission statement.
Professional English: reading and discussing newspaper articles.
PexomenioBaHi mkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 45. Public Relations and Lobbying.
Vocabulary: maintain goodwill, public affairs, media briefing.
Grammar: infinitives.
Practical Skills: stating reasons to support a view.
Professional English: reading and discussing newspaper articles.
PexomenioBaHi qkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].
Topic 46. Public Relations and Publicity.
Vocabulary: forming a favorable view, adding credibility, gaining attention, spreading rumours.
Grammar: narrative tenses.
Practical Skills: writing a critical review.
Professional English: reading and discussing newspaper articles.
PexomenioBaHi qkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].
Topic 47. Event and Sport Sponsorships.
Vocabulary: associating a brand with, effective targeting, risk factors, sponsorship spending.
Grammar: narrative tenses.
Practical Skills: discussing and reasoning.
Professional English: reading and discussing newspaper articles.
PexomenioBaHi mkepesa: ocoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].
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Topic 48. Crisis Communication.

Vocabulary: managing the crisis, tackling the problem, going public, making statements.

Grammar: narrative tenses.

Practical Skills: writing a crisis communication plan.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi mkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 49. Corporate Blogging.

Vocabulary: blogosphere, posting, linking, outbound blogs, blogroll.

Grammar: narrative tenses.

Practical Skills: writing a reply to a comment.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi qkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

6. KoHTpoJIb HABYAJILHUX JOCATHEHD
6.1. Cucrema OUiHIOBAHHSI HABYAJIbLHHUX JIOCATHEHb CTY/I€HTIB

1 cemecTp
& Mopyas 1 Mopyas 2 Monyan 3
P
= A =~ = A
. . éﬁg-“.néb A a2 B A 2l B B
Bun gisuibHOCTI CTydeHTa § § = 5 = < - 5 5 = 'z o8 5 =2 < 'z A
V=) = o - = E o o o = E 3 | o = E o o
= Z (- = & =
o =2 = ZIE R g s R g = s B g
25 S EEZE8EEz2855¢2%¢
g 2 o = Z O = 2 ° =
s = S o« s o«
BinBigyBaHHS JIEKITIH
BinBigyBaHHS ceMiHapChKUX
3aHATh
BinBinyBaHHS MPaKTUYHUX 1 12 12 13 13 13 13
3aHATh
Pobota Ha ceMiHapchKOMY 10
3aHATTI

Po6ora Ha mpakTHIHOMY 3aHSTTI 10 12 120 13 | 130 13 | 130

Jlaboparopna pobora (B TOMy 10
YHCITi JOMYCK, BAKOHAHHS,
3aXHUCT)
Buxonanus 3aBaaHp st 5
camocTiiiHO1 poboTu
BuxoHaHHs1 MOyNIBHOT pOOOTH 25 1 25 1 25 1 25
Bukonanus IH/3 30
Pa3zom - 157 - 1168 - 168

MakcuMajibHa KiJIbKicTh 0ajiB: 493

Po3paxyHok koediuienra: 4,9
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2 cemecTp
2
S £ Monyan 4 | Moayas 5 | Moxyan 6
: S
) ) = = 2 = 2 o
Bupa gissibHOCTI cTyaeHTa = 9 R a2 5 |2 2 B | 2 28 B
g o I8 2 |90 B 2 |9 HE 2 om
s 4% EZ:21%ZE:27% EfES
S e A Eg = |2 EEE 2 EfE S
2 e Hz 2.2 K BEYS Rk RS
S g &% °g g °x Z °F
> s — f
BinBigyBaHHS JIEKITIH 1
BinBigyBaHHS CEMiHapCHKUX 3aHAThH 1
BinBigyBaHHS IPaKTUYHUX 3aHATH 1 |11 11 12 12 13 13
PoboTa Ha ceMiHapchbKOMY 3aHSTTI 10
PoboTa Ha mpakTHUYHOMY 3aHATTI 10 | 11 110 | 12 120 | 13 130
JlaGopaTopHa po6oTa (B TOMY YHCII JOIYCK, 10
BUKOHAHHS, 3aXHUCT)
BukoHaHHs 3aBIaHb I CAMOCTIIHOT poOOTH 5
BukonanHs MOIyIBHOT pOOOTH 25 1 25 1 25
Bukonanns IH/[3 30
Pazom | - 121 - 157 - 168
MakcumaJjibHa KiJIbKicTh 0aJiiB: 446
Po3paxyHok koedinienra: 7,4
Ex3amen — 40 0auiB

6.2. 3aBaaHHs AJs caMOCTiiiHOI po00TH Ta KpuTepil 1i oliHIOBaHHSI.

He nepen6aueno HaBUaTbHUM TTAHOM.

6.3. ®opmmu npoBeaeHHS MOIYJIbHOI0 KOHTPOJII0 Ta KPUTEPil OLiHIOBAHHS.
BukoHaHHS MOAYJIBHUX KOHTPOJBHHX POOIT 3MIHCHIOETHCS Y BUTIISII MUCHMOBUX, TECTOBHX
3aBJIaHb.

TecToBl 3aBgaHHS 3aMpPONOHOBAHI Yy BHIJISAI TECTy MHOXHHHOTO BHOOpPY abo TecTy Ha

3HaXOJ[KEHHS BIAMOBIAHOCTI, /i€ KOXHa IMpaBUIIbHA BIAMOBIAL OILIHIOETHCS B 1 Oan, abo y
BUTJISAZI €ce, B AIKOMY CTYJEHTH MAalOTh BUCIIOBUTH BIacHY AyMKy. Ece ouiHoeThes y 25 6aniB
3a KpUTEPIsIMU: TpaMaTHKa, JIEKCHUKA, JIOTTYHICTh Ta MOCiI0BHICTb.

MonynpHAN KOHTPOJNb 3HaHb CTYJACHTIB 3IIACHIOETBCS TICIS 3aBEpIICHHS BHBUCHHS
HaBYaJILHOTO MaTepialy 3MiCTOBOTO MOJYJIS.
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Ban Kpurepii

24-25 Tect: cTyeHT BUKOHAB BCi 3aBAaHHS MIPABUIBHO 200 3 1 MOMMIIKOIO.
Ece: cTyneHT 10T19HO 1 TOCITIIOBHO NTPaBUIILHO apTryMEHTYBAB 1 BUKJIAB CBOIO
TOYKY 30Dy, 3p00uB /10 1 IeKkcH4HOT Ta/abo rpaMaTHIHOT TOMIJIKH.

20-23 Tect: cTyneHT BHKOHaB 3aBJaHHS, 3pOOMBIIN 2-5 TOMUIIOK.
Ece: cTyneHT BUCIOBUB OCHOBHY IYMKY 13 3allpOIIOHOBAHOI TEMU, 3pOOUB 10
5 nmexcuuyHuX Ta/abo TpaMaTHYHMX MMOMHJIOK a00 HE3HA4YHI HETOYHOCTI
CTOCOBHO JIOT1YHOI Ta MOCJIA0BHOT NOOY0BH TBODY.

15-19 TecT: CTyneHT BUKOHAB 3aBlIaHHs, MOMyIieHO 6-10 MOMMIOK.
Ece: crynent 3pobuB no 10 nekcuyHux Ta/abo rpaMaTHYHMX MOMUIIOK a0o
o0y IyBaB TBIp 3 TMOPYIICHHSM JIOTIKH Ta MOCTiI0BHOCTI, IO TPUBOJIHUTH 0
HOro YyCKJIaAHEHOTO PO3YMIHHS.

10-14 TecT: cTyaeHT BUKOHAB 3aBJaHHs, aomyuieHo 11-15 momuok.
Ece: crynmenT 3pobuB no 15 nekcuyHux Ta/abo rpaMaTHYHMX MOMUIIOK a0o
nmoOyayBaB TBIp 31 3HAYHUM TOPYIICHHSIM JIOTiKA Ta TIOCIITOBHOCTI, IO
MIPUBOUTH J10 HOT0 YCKIIaJHEHOTO PO3YMIHHS.

5-9 TecT: cTyeHT BUKOHAB 3aBJaHHs, AomynieHo 16-20 moMuioxk.
Ece: crynment 3pobuB o 20 nekcuyHux Ta/abo rpaMaTHYHHUX MOMUIOK a0o
nmoOyayBaB TBIp, SKUM CKJIAAETHCS 3 JEKUIBKOX PEUYEHb, HE TIOETHAHUX MiXkK
c0o0O010 aHi JIOT14YHO, aHi ITOCJIITOBHO.

0-4 TecT: cTyneHT BUKOHAB 3aBJaHHs, JomyiieHo 21-25 momumiok abo He

BHUKOHAaB TECTOBOI'O 3aBJJaHHA.

Ece: cryment 3po0uB 10 25 nekcuyHuX Ta/abo rpaMaTUYHHUX TOMHUIIOK a0o
HE BUKOHAB 3aBJIaHHS.

6.4. ®opMu NpoBeeHHSI CEMECTPOBOr0 KOHTPOJII Ta KPUTEPii OliHIOBAHHS.

HapuaneHi

JMOCSTHEHHS CTYACHTIB 3 JOUCHMIUNIHK «[HO3eMHa MoBa 3a mpodeciiHuM

CHPSIMYBaHHSIM)» OLIIHIOIOTHCS 32 MOIYTHbHO-PEHTHHTOBOIO CHCTEMOIO.

CemMecTpoBHii KOHTPOJIb 3HaHb CTYACHTIB y (opmi 3aiiky 3 AucHUILIIHE «]HO3eMHa MOBa 3a

npodeCiiHUM CIPSAMYBaHHSMY» 3HIHCHIOETBCS TICIS 3aBEPIICHHS BUBYCHHS HABYAJIBHOTO
Mmarepiaiy 3microBux MonyimiB:«Marketing Basics», «Products and Branding», «Customers and

Staffy.

CemecTpoBHif KOHTPOJIb 3HaHb CTYACHTIB y (GOpMi €K3aMeHY 3 JUCIUIUIIHU «|HO3eMHa MOBa 3a

npodeciiiHIM CTpSIMYBaHHIMY 3JIMCHIOETBCS TICHST 3aBEPIICHHS BHBYCHHS HABUYAIBHOTO
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MaTepiany 3microBux wmoayiiB:«Price and Place», «Publicity and Promotion», «Public
Relationsy.

[lizcymKkoBe OIiHIOBaHHSI (€K3aMEH) CKJIAJA€ThCS 3 JIBOX 3aBIaHb: JICKCHKO-TPAMATHYHOTO
tecty (40 3amuTaHp) Ta ece Ha 3anpornoHoBany temy (150-200 ciiB).

JlekcuKO-TpaMaTHYHUN TECT CKIAMAETbCS 3 MHUTaHb MHOXMHHOTO BHOOpPY, MPaBUIBHO /
HETPaBUILHO, TEKCTY 3 NPOITYIIIEHUMH CJIOBaMH Ta 3aBJIaHHS 3 KOPOTKOIO BiAMOBiI0. Behoro
40 mnTaHp, IKi OIIHIOITECS B 30 Oais.

I'pamaTtuyni Temu:

e articles;

e verb tenses;

e active and passive voice;
e conditional sentences;

e modal verbs;

e infinitives & gerunds.

Ece (150-200 cxniB) omintoerscs y 10 OamiB. Kpurepii orfiHOBaHHS: BiIMOBITHICTD,
3B'I3HICTh, TPaMaTHYHAa KOMIETEHTHICTh, JIEKCHYHA KOMIETEHTHICTh. DopMa BUKOHAHHS -
MUCHEMOBA.

6.5. OpieHTOBHMIi epeJiiKk NMTAHB J1JI1 CEMECTPOBOI0 KOHTPOJIIO.

ok wbdpE

10.

11.
12.
13.
14.
15.
16.

Make a list of recommendations for young marketing professionals in their future career.

Speak about the 4P’s, 4 A’s and 4 C’s. What elements do they comprise?

Describe a product in terms of a marketing strategy + SWOT analysis.

What types of pricing strategy do you know? Speak about them and give examples.

What does BCG Matrix mean? Give examples of every category of items.

Speak about activities which sales promotion comprises. Which of them have you noticed in
shops recently?

What would you do if you were a PR specialist to grab your audience’s attention? What
nontraditional PR tactics would you use?

What types of media would you use to advertise your product? Why?

Imagine that your customer is angry with your work. What would you do to solve this
problem?

Imagine that you want to advertise your product. Select two or three advertising mediums and
speak about their advantages and disadvantages.

Explain what AIDA means and give examples for better understanding.

Create an advertisement for an environmental organization. Promote their activities.

Speak about ethical marketing. How does it influence your purchasing decisions?

What attractions in Ukraine would you be able to advertise?

Speak about the positive and negative effects of PR on a product reputation.

Think of a popular personality. What kind of merchandising would or would not be appropriate
for them? Give reasons for your choices.



17.

18.
19.
20.
21.
22.
23.

24,

25.
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Think of a product or a service that is usually sold by personal selling. What would you include
in a sales kit for this product or service?

Describe a poster you have seen recently. Why did this ad catch your eye?

Think of an effective print document. What is the purpose of the document? Who is the target?

How branded content is important in future?

Find arguments for and against stealth marketing.

Speak about reasons for and against lobbying.

Select a company or brand you know well. Identify the risks for this brand. Create a crisis
communication plan.

What ad formats do you see most often on the internet? Why do you think these formats are so
popular?

Speak about a large company in Ukraine or abroad. What kind of events, charities or sports
does it sponsor? What does this say about the target market?

HIxkaja omiHIOBAHHSA

Peilitunropa | Oninka 3a cTo0aJLHOIO | 3HAYEHHSH OIIHKH

olliHKa K AJIOIO0

A

90 — 100 GamniB BigminHo — BiMiHHUI piBEHb 3HAHB (YMiHB) B MEXaxX
000B’A3KOBOT'0 MaTepiany 3 MOKIMBUMH HE3HAYHUMU
HEOOIIKaMHU

82-89 Ganis Jyske 100pe — 10CTaTHLO BUCOKHUI PIBEHb 3HAHb
(yMiHB) B Meax 000B’sI3KOBOr0 MaTepiairy 6e3
CYTTEBUX (IpyOHX) MOMHIIOK

75-81 Ganis Jlo6pe — B 1itomy 100puii piBeHb 3HaHb (YMiHb) 3
HE3HAYHOIO KUIBKICTIO ITIOMIIOK

69-74 6amiB 3a10BiJILHO — TTOCEPEIHIH piBEHb 3HAaHb (YMiHB) 13
3HAYHOIO KIJIBKICTIO HEMOMIIKIB, JOCTATHIN It
MOTAJIBIIIOTO HAaBYaHHS a00 MpoeciifHOi AisITbHOCTI

60-68 GamiB JlocTaTHBO — MIHIMAIBHO MOKJIMBHM JOITYCTHMHIA
piBEHb 3HaHb (YMIHb)

FX

35-59 banis He3anoBiibHO 3 MOXKIMBICTIO IOBTOPHOTO
CKJIA[IAHHSI — HE3a/IOBUIbHUI PIBEHb 3HAHB, 3
MO>KJTBICTIO TIOBTOPHOT'O TIEPECKIIAITaHHS 32 YMOBHU
HAJIE)KHOTO CAMOCTIIHOTO TOOMPAIIOBaHHS

1-34 6anis He3anoBiiibHO 3 000B’SI3KOBUM OBTOPHUM
BHBYEHHSIM KYPCY — IOCUTh HU3bKUH PiBEHb 3HAHB
(YMiHB), III0 BUMarae OBTOPHOTO BUBUEHHS
ITUCIUILTIHA
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7. HaBpuyaJIbHO-MeTOAUYHA KapTKa AucHuIIiHu «[HO3eMHa MOBa 3a

npogeciiHuM CpsIMYBAHHSM
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