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1. Onuc HaBYAJILHOI AMCIUILIIHA

XapakTepucTHKA JUCHUILTIHA 32
HaiiMenyBaHHS MOKa3HUKIB ¢hopmamu HaBYaAHHS
JAeHHA 3a04Ha
Bua nucuuniinu HOPMATHBAaHA
Moga BUKJIQIaHHSI, HABYAHHS TA OWiHIOBAHHS aHrjilicbKa, ykpaiHcbka
3arajabHuii 00CST KPeauTiB / TOAHH 4 /120 4 /120
2/60 | 2/60 2/60 | 2/60
Kype V V
Cemectp IX \ X IX \ X
KinbkicTb 3MicTOBHX MOAYJIiB 3 pO3MOaiIOM: 4 4
2 | 2 2 | 2
O0csr kpeauTiB 4 4
2 | 2 2 | 2
OO6csir roauH, B TOMY YHCJIi: 120 120
AyauTopHi 70 16
36 | 34 8 | 8
MoayJibHUIl KOHTPOJIb 8 -
4 | 4 - | -
CemecTpoBHii KOHTPOJIb 30 -
15 | 15 - | -
Camocriiina po6oTta 12 104
5 7 52 52
dopma ceMeCTPOBOr0 KOHTPOJIIO eK3aMeH eK3aMeH
2. MeTa Ta 3aBIaHHA HABYAJLHOI JUCIUILTIHA
3aragbHa MeTa KYpCy — I[OJajbllle BJOCKOHAJECHHA YMiHb YCHOIO 1 HHCEMHOTO

CIUIKYBaHHS CTYJCHTIB aHIIIHCHKOIO MOBOK B MEXKaxX BHU3HAYCHOI TEMATHKH BIIIOBITHO IO
noTpe6d Meaia-KOMyHIKaIlii y rodalbHOMY MPOCTOpi Ta MpodeciiiHOl MiAroTOBKH 3a (axom.
HaBuanHs iHO3eMHOi MOBM y BHUIIOMY HaBYaJbHOMY 3aKiajJii Mae 3a0e3MeYUTH peajizallito
MPaKTUYHUX, OCBITHIX, PO3BUBAIbHUX, BUXOBHUX Ta MPoEeCIiHUX IiJICH, a caMe:

IIpakTHYHa MeTa HABYAHHS MOJSIra€ B TOMY, MO0 HAaBYHUTH CTYACHTIB CILUIKYBAaTHCS
aHIJIHCHKOI0 MOBOIO B YCHI Ta mHceMHIM (opmax B MekaX BHU3HAYEHOI TEMATHKH, IO
3abe3neuye yMIHHS €(EKTUBHO 1 FHYYKO BHUKOPHUCTOBYBATH IHO3E€MHY MOBY B PI3HOMAaHITHUX
CUTYaIlisIX COLIIabHOTO, HABYAIbHO-aKaAEMIYHOTO Ta NPOQECIHHOTO CIIUIKYBAHHS.

OcBiTH# i po3BUBaJIbHA MeTa Tiepeadavae MoJaabUIMiA PO3BUTOK Y CTYAEHTIB YMiHb 1 HABUUOK
CaMOCTIIHOT JISUTBHOCTI 3 OBOJIOIHHS aHTJIHCHKO0 MOBOIO, (POPMYBaHHS YMIHb IPOEKTHOI poOO0TH,
PO3BUTOK JIOTIKM, PO3LIMPEHHS KpPYyro3opy Ta HaJaHHS CTyJIeHTaM 3HaHb KpaiHO3HaBYOIo
CIIPSIMYBaHHSI.

BuxoBHa Mera moisrac y MojajiblIOMy PO3BUTKY Y CTYIEHTIB CBITOTJIITHUX Ta IIHHICHUX
OpI€EHTALLI}, TOJIEPAHTHOCTI, MATPIOTU3MY TOLIO.




Hocsruenns npodeciiinoi Merm mnepenbavae ¢GopMyBaHHS y CTYIEHTIB mpodeciitHol
KOMIIETCHIIl MUISIXOM O3HAHOMIICHHS iX 3 ()aXOBOK JIEKCHKOIO, CHEIIabHOI TEPMIHOJIOTIEIO;
(opMyBaHHSI MOBJICHHEBUX CTpaTeriil y cdepi npodeciiHoi KoMyHiKaIlii.

3aBIaHHA:

1. Po3BuBaTH y CTYACHTIB OCHOBH JIHI'BICTHYHOI, KOMYHIKATHBHOI Ta
JTIHTBOKpaiHO3HABUOI KOMIETEHIIIT aHTJIIHCHKOT MOBH, Y TOMY 4nCIi y chepi
CIUIKYBaHHS, 10 BU3HaUeHa NpodeciiHuMU IHTepecaMu 1 moTpedamu.

2. HaBuWTH CTYIEHTIB CIiBBIIHOCHTH TEOPETHYHI 3HAHHS 3 IPAKTUYHUMH TTOTpeOAMuU
MailOyTHBOT MPOQeciiHOT AISUTBHOCTI.

3. PozBuBaTH y cTyNeHTIB Mi3HABAIBHI IHTEPECH, TPArHEHHS 10 YIOCKOHAJICHHS CBOET
npodeciitHOT MATOTOBKH.

4. Po3BuBaTH yMIHHS MPAIIOBaTH 3 HABYAJILHO-METOIMYHOIO JITEPATYypOIO Ta (PaxoBOIO
JTEPATypOIO.

5. TlimBUIUTH piBEHb PO3BUTKY MPOQeECciiHOT KOMIETEHIIIi CTYIEHTIB 3ac00aMu
aHTJIICHKOT MOBH.

3. Pe3yibTaTu HABYaHHSA 32 TUCHUILIIHOIO
Y pe3yabTari BUBYEHHSI HABYAJIbHOI IMCUUILIIHA CTYIeHT NOBHUHEH

3Hamu:

— JISKCUYHUU MIHIMYM OJUHUIIb TPOQECIHOT TEeMaTHKH;

— HOPMH MPABOIHCY Ta BHMOBU MOBHHX OJIMHHIIb aKTHBHO1 (PaX0OBO1 JIEKCUKH;

— OCHOBHI IpaBWJIa CIIOBOTBOPEHHST,

— 0coOIMBOCTI IEpeKIaay NpodeciitHoTo TEKCTY;,

— TOPSIZIOK CJIB Y pEUEHHI, TUIIH PEYEHb 32 CTPYKTYPOIO Ta METOKO BHCJIOBIIIOBAHHSI,

— OynoBy 0€30C000BUX pEUCHB;

— TIpaBWJIa YTBOPEHHSI Ta BYKMBAHHS YaciB B aKTHBHOMY Ta TAaCUBHOMY CTaHi;

— yTBOpEHHs Ta BKHMBaHHS crroco6iB miectis (Indicative, Subjunctive, Imperative);

— 6e3oco060Bi popmu aiecioa (The Infinitive, the Gerund, the Participle), popmu indinitusy
Ta OCHOBHI KOHCTpyKItii 3 iHdinituBom (The Complex Subject, the Complex Object);

— J0JATKOBI1 3HaYEHHS MOJAJbHUX JIIECTIB;

— IpaBWIa y3r0JUKCHHS YaciB;

— CHHTaKCH4YH1 OCOOJIMBOCTI CIIOJIY4YEHb CIIiB B aHIUIIHCHKOMY PEYEHHI.

— BHMMOTH JI0 HAITMCAHHS TEKCTIB MPOQECIHHOTO CIpsAMYBaHHS aHTJIIHCHKOI MOBOIO.

emimu:

— BXHBaTH (paxoBy JIEKCHMYHY TEPMIHOJIOTIO Yy MIATOTOBIEHOMY Ta HEMIArOTOBICHOMY
MOHOJIOTTYHOMY Ta J1aJIOTITYHOMY MOBJICHHI;

— PpO3YMITH 3arajbHui 3MICT (PaxOBHX TEKCTIB, 30KpeMa BY3bKOCHELIAIbHUX, OTPUMYBATH
HOBY 1H(OpPMALLi0 3 AHTJIOMOBHHX JUKepell IpoQeciiiHOro CIpsSMyBaHHS;

— YHUTATU OPUTIHAIbHY JITEpaTypy 31 CIIOBHUKOM, NEpeKiIafaTH Ta pedepyBaTH aHTJIOMOBHY
CHeliaNbHYy JIiTepaTypy;

— cHpuiiMaTd MOHOJIOTIYHE Ta JiaJloTIYHE MOBJEHHS Ha CIyX Oe3locepeHb0 Ta y
¢dono3zanucy;



— BMITH BHCJIOBIIIOBAaTH CBiif MOTJIsAA Ha OCHOBHY MpoOJieMy, apryMEHTYBaTH CBOIO IYMKY,
BUKOPHUCTOBYIOUM BiAMOBIAHI MOBHI 3aCO0HM, KOMYHIKaTHBHI TaKTHKH Ta CTpaTerii mia vac
TMCKYCii Ha podeciiiHi Temu,

— TOTYBaTH NOBITOMJICHHS, MPE3CHTYBATH JIOTOBIAl AHTIIHCHKOI MOBOIO HAa KOH(EPEHIIAX,
KOHTpecax, ceMiHapax 3 MUTaHb NpodeciiiHol KoMyHIKaIlii;

— BECTH CHUIKYBaHHS Yy TNHCBMOBIH (opMi 3a TEMaTHKOIO, IMependadyeHOr0 IMPOrpamoro,
CIHMpPAIOYMCh Ha mpaBuia rpadiku Ta opdorpadii aHriiicbkoi MOBH;

— BMITH IIHCATH TEKCTU MPOQECiiHOrO CpsMyBaHHS aHTJIIICHKOI0 MOBOIO.

N

. CTpyKTypa HABYAJIBHOI M CUUILTiHA

TemaTtnuHuii T1aH 17151 I€HHOT POpMU HABYAHHS

Po3nonin rogus Mbk BUIamMu pooiT
AynuTtopHa
<
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I nmiBpivus
3microBuii moayJs I. Journalism and modern living. Newspapers and magazines.
AKypHaJgicTuka i cyyacHe :xutTs. ['a3eTn i :KypHaan.
Tema 1. Journalist and relationships. Newspaper
articles. Oco0OwucTicTh KypHamicTa i cToCyHKH. ['azeTHi | 7 6 1
CTATTI.
Tema 2. Customs and traditions. Magazine cover. 5 5 1
3Buuai 1 Tpaaumii. OOKIIaTuHKA XypHAIY.
Tema 3. Looking ahead. The contents of a magazine. 5 5 1
[Tornsn y maiiOyTHE. 3MICT )XypHATY.
MopaynbHUN KOHTPOJIb 2 2
Pa3om 3a 3micToBum moayJem I | 23 18 2 3
3microBuii moayJs II. Journalism about natural and supernatural phenomena.
Radio and television.
KypuanicTtuka npo npupojHi i Hagnpupoani sssuma. Pagio i tene6avyenns.
Tema 4. Wildlife. Language of radio presenters. T 6 1
Kusa npupona. MoBa panioBegyyux.
Tema 5. Health and fitness. TV programmes.
3n0poB’sa 1 ¢itHec. Tenenporpamu. 7 6 1
Tema 6. Supernatural phenomena and unusual events.
Filming.HaanpupoaHi sBuIa i He3BMYaiHi Mo aii. 5 6
Kino3itomku.
MonynbHUN KOHTPOJIb 2 2
CeMecTpoBHI KOHTPOJIb 15 15
Pa3om 3a 3micTroBuM moayJiem 11 37 18 | 2 15 2
Yceboro 3a I niBpivus 60 36 | 4 15 5




II nmiBpivusn
3microBuii moayas III. Society and communication. New media.
CycninbcerBo i komyHikanisg. HoBi menia-Texnoaorii.

Tema 7. Traces of the past. Digital media projects.
Baxnusi moxii munynoro. udposi megianpoexktu. 5 4 1

Tema 8. Communication and big issues. Content
production of digital media projects.

Komymnikarist i BaXJIMBi Mpo0OIeMH ChOTOCHHS. U 6 1
KonTenT-npoatocyBanHs HuPpOBUX MEAIaIPOEKTIB.

Tema 9. Crime and punishment in a society. Blogs
and podcasts.

37104MH 1 MOKapaHHs B CycnuibCTBI. bioru 1 U 6 1
MOJAKACTH.
MonaynsHUI KOHTPOJIb 2 2

Pa3om 3a 3microBum moaysiem III 21 16 | 2 3

3microBuii moxyan IV. Advertising and marketing. Peksiama i MapkeTHHr.

Tema 10. Buying and selling. Creating adverts. ; 6 1
Kynisns 1 nponax. CTBOpeHHS peKjaMm.

Tema 11. Entertainment and art. Marketing strategy. 3

: . 6 2
Cdepa possar 1 muctenTBo. CTtparteris MapKeTHHTY.
Tema 12. Environment. Creation and promotion of
mec! ia projef:ts. JloBkimts. CTBOpEHHS Ta IPOCYBaHHS ; 6 1
MEianpo€eKTIB.
MopaynsHUN KOHTPOJIb 2 2
CemecTpoBHiI KOHTPOJIb 15 15
Pa3om 3a 3mictoBum moayJiem IV 39 18 | 2 15 4
Ex3amen
Yceworo 3a I niBpivus 60 34| 4 15 7
¥Yeworo (120 70 | 8 30 12

TemaTuuHUii WUIaH U1 3a04HOI GOpPMHU HABYAHHS

Po3noin rogus Mbk BUgaMu pooiT
AynuropHa
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I nmiBpivus

3micToBuii moxy.an 1. Journalism and modern living. Newspapers and magazines.

KypHaJjicTuka i cyyacHe xutTs. I'azeTn i ;KypHaJu.

Tema 1. Journalist and relationships. Newspaper
articles. Ocobucricth xxypHamicta i ctocynku. ['azerni | 10 1 9
CTATTI.
. Tema 2. Customs and traditions. Magazine cover.
. 10 1 9
3Buuai 1 Tpaaunii. OOKJIaIMHKA XXypHAIYy.
Tema 3. Looking ahead. The contents of a magazine.
. . 10 2 8
[Tornsn y maiiOyTHE. 3MICT )XypHaTy.
Pa3om 3a 3microBum moayaem I | 30 4 26
3microBuii moayJan II. Journalism about natural and supernatural phenomena.
Radio and television.
KypHaJjicTuka npo npupoaHi i HagnpupoaHi sssuma. Pagio i Tee6auenns.
Tema 4. Wildlife. Language of radio presenters.
. 10 2 8
’KuBa npupona. MoBa paioBeay4yux.
. Tema 5. Health and fitness. TV programmes.
3n0opoB’s i ¢irHec. Temenporpamu. 10 1 9
. Tema 6. Supernatural phenomena and unusual events.
Filming.HagnmpupoaHi sBuma i He3BUYalHI MO Iil.
S 10 1 9
Kinoziiomku.
Pa3om 3a 3micToBum moayJiem I1 30 4 26
Yceboro 3a I niBpivust (60 8 52
IT niBpivus
3microBuii moayan III. Society and communication. New media.
CycnisibeTBO | KomyHikauisa. HoBi menia-rexnoJiorii.
.Tema 7. Traces of the past. Digital media projects.
Baxmuei monii munynoro. Hudpori menianpoektu. |10 1 9
. Tema 8. Communication and big issues. Content
production of digital media projects.
. KomyHnikartist 1 BaXXJauB1 IpoOJIeMU ChOTOICHHS. 10 1 9
KouteHnt-npoatocyBanHa H1MPPOBUX MeAI1alPOEKTIB.
.Tema 9. Crime and punishment in a society. Blogs
and podcasts.
.3J1104MH 1 IOKapaHHs B cycninbcTBi. bioru 1 10 2 8
MOJAKACTH.
Pa3om 3a 3microBuM moayJiem 111 30 4 26
3microBmii moayab IV. Advertising and marketing. Pekiama i mapkeTunHr.
Tema 10. Buying and selling. Creating adverts. 10 1 9
KyniBas i npogax. CTBOpEHHS peKIaM.
Tema 11. Entertainment and art. Marketing strategy. 10 5 8
Cdepa posBar i mucteurBo. CTparteris MapKeTHHTY.




. Tema 12. Environment. Creation and promotion of
medja prOjeF:tS. JloBkiuiss. CTBOpEHHS Ta IPOCYBaHHS 10 1 9
MEIIanpOEKTIB.
Pa3om 3a 3micTroBuM moayJiem IV [30 4 26
Ex3amen
Ycboro 3a Il niBpivus 60 8 52
Yceboro 120 16 104

5. IIporpama HaBYAJIBLHOI JUCIHUIIIHH

I nmiBpivus
3micToBuii MoayJb |. Journalism and modern living. Newspapers and magazines.
KypnaJjicruka i cyuyacHe xutts. ['azern i :kypHaau.

Theme 1. Journalist and relationships. Newspaper articles. OcobucTicts *xypHamicra i
CTOCYHKH. ['a3eTHi cTarTi.

Jlexcuunuit matepian: Character adjectives. Newspaper headlines.

I'pamaTuunumii marepian: Present tenses.

Theme 2. Customs and traditions. Magazine cover. 3Bu4ai i Tpaauiii. OOKIauHKA
JKypHaIy.

Jlexcnunuii matepian: Easily confused words. The language of magazine covers.
I'pamatnunnii matepian: Gerunds and Infinitives. Relative clauses.

Theme 3. Looking ahead. The contents of a magazine. ITorasx y maitoyTHe. 3MicT
JKypHaly.

Jlekcnunuii marepian: Phrasal verbs with up and down. The language of magazines.
I'pamatuynmii matepian: Future forms.

3micToBuii moayas 1. Journalism about natural and supernatural phenomena.
Radio and television.
KypHajicTuka npo npupoaHi i HaanpupoaHi seua. Paxio i TeedayeHHs.

Theme 4. Wildlife. Language of radio presenters. )Kua npupoaa. MoBa pagioBey4ux.
Jlekcnunuii matepian: Expressions with animals. The language of radio production.
I'pamarnunmii maTepian: Past tenses.

Theme 5. Health and fitness. TV programmes. 3nopoB’st i ¢pitHec. Temenporpamu.
Jlexcuunuit matepian: Health and fitness expressions. The language of television production.
I'pamaruunuii marepian: Direct and indirect speech.

Theme 6. Supernatural phenomena and unusual events. Filming.Haxnpupoaui sBumia i
He3BuuakHi moaii. KiHo3loMKH.

Jlexcuunuit matepian: Verbs of moving and looking. Vocabulary of filming.

I'pamaTrunmii matepian: Modal verbs.

II miBpivus




3micToBuii MmoayJasb III. Society and communication. New media.
Cycninberso i komyHikanisa. Hosi meania-Texnosorii.

Theme 7. Traces of the past. Digital media projects. Baxnusi nonii munynoro. Hupposi
MeIiampoEKTH.

Jlexcuunwmii matepian: Phrasal verbs with off and in. The language of digital media projects.
I'pamaTrunuii marepian: Participle clauses.

Theme 8. Communication and big issues. Content production of digital media projects.
Komynikartist i BaxnuBi mpo0iaemMu cboroeHHs. KoHTeHT-poaocyBanHs MUPpPOBUX
MEIIalpPOEKTIB.

Jlekcuunwmii MmaTepian: Expressions with big issues. The language of the production of digital

media projects.

I'pamaTrunmii marepian: Conditionals.

Theme 9. Crime and punishment in a society. Blogs and podcasts.

37104YMH 1 TOKapaHHs B CycninbcTB1. bioru 1 moakacTu.

Jlexcnunwmii MmaTepian: Expressions related to crimes and punishment. The language of blogs and
podcasts.

I'pamaTrunmii matepiai: Passives.

3microBuii moxyas IV. Advertising and marketing. Pexsiama i MapkeTHHr.

Theme 10. Buying and selling. Creating adverts. Kymisis i npogax. CTBOpEeHHS peKiiaMm.
Jlexcnunmii marepian: EXpressions with business and words connected with shopping.
Vocabulary of adverts.

I'pamatuunwmii matepianx: Mixed conditionals and wishes.

Theme 11. Entertainment and art. Marketing strategy. Cdepa po3Bar i MUCTENTBO.
Ctpareris MapKeTHUHTY.

Jlexcnunwmii maTepian: Three-part phrasal verbs. The vocabulary of marketing strategies.
I'pamatuunmii matepian: Comparatives and superlatives.

Theme 12. Environment. Creation and promotion of media projects. JJoskimis. CTBOpeHHS
Ta MPOCYBAaHHS MEIIaNPOEKTIB.

Jlekcnunwmii MaTepian: Expressions with earth, world and ground. The vocabulary of media
projects promotion.

I'pamatuunmii matepiaia: Emphasis.

6. KOoHTPOJIb HABYAJIbHUX JI0CATHEHD

6.1. Cucrema OLiHIOBAHHS HABYAJIbHUX JOCATHEHb CTY/JICHTIB

1-ii cemecTp

Ne Kinbk KinbkicTs Ycboro
n/n Bun gisabHoCTI icTh OJUHHIB 10
0aJjiiB | pPO3PaxyHKY

1. | BimBinyBaHHS NPaKTHYHOTO 3aHATTS | 1| 18 | 18




2. | PobGoTa Ha NpakTUYHOMY 3aHSTTI 10 18 180
3. | Bukonanus 3aBa. mist camoct. PoboTu 5 5x6 30
4. | MoxaynbHa KOHTPOJIbHA poOOTa 25 2%25 50
278
MakcumalibHa KiJibKicTh 6aiB 278, koedimien 278 / 100 = 2,78
2-ii cemecTp
Ne Kinbk KinpkicTh Ycboro
n/n Bua gisabHocTi icTh OJMHHUIB 0
0aJiB | pO3paxyHKy
1. | BigBigyBaHHS IPaKTUYHOTO 3aHSTTS 1 17 17
2. | PobGoTa Ha IpaKTUYHOMY 3aHSTTI 10 17 170
3. | Bukonanus 3as. mist camoct. PoboTu 5 5x6 30
4. | MoxaynbHa KOHTPOJIbHA PoOOTa 25 2%25 50
267
MakcumalibHa KiJIbKicTh 6aiiB 267, koedimient 267 / 60 = 4,45
Ex3amen — 40 6aiiB
(60+40 6aJiB)

6.2. 3aB1aHHs 1JIA CAMOCTIITHOI pO0OOTH Ta KpUTeEPii OUIHIOBAHHS

ITuTaHHA, 110 BUHOCATHCS HA CAMOCTiHE ONPaIOBAHHS

3/

Ha3zsa Temu

1-i cemecTp

KypHajgicTuka i cyyacne :xutts. ['azern i :Kypnaan.

3micmosuit modynw 1. Journalism and modern living. Newspapers and magazines.

1

Tema 1. Jlekcuko-rpamatnynuii TecT (50 peueHs).
Tema 2. Jlekcuko-rpamatnynuii TecT (50 peueHs).
Tema 3. Jlekcuko-rpamatuanuii TecT (50 peueHs).

3micmosui mooyns 2 Journalism about natural and supernatural phenomena.

Radio and television.

ZKypHaJjicTuKa npo npupoaHi i HaanpupoaHi seuma. Paxio i Tenedayenns.

Tema 4. Jlekcuko-rpamaruunuii Tect (50 pedeHs).
Tema 5. Jlekcuko-rpamaruunuii Tect (50 pedeHs).
Tema 6. JIekcuko-rpamaruunuii Tect (50 pedeHs).

2-ii cemecTp

3micmosuit modyns 3. Society and communication. New media.

Cycninbcerso i komyHikanisa. Hoi meania-Texnosorii.

Tema 7. Jlekcuko-rpamatuanuii TecT (50 peueHs).

10




Tema 8. Jlekcuko-rpamatuynuit TecT (50 peueHs).
Tema 9. Jlekcuko-rpamatuynuit TecT (50 peueHs).

3micmosuit mooyns 4. Advertising and marketing. Peksiama i mapkeTuHr.

4 | Tema 10. Jlekcuko-rpamatnynuii TecT (50 peyeHs).
Tema 11. Jlekcuko-rpamatuunuii Tect (50 pedyeHs).
Tema 12. Jlekcuko-rpamatuunuii Tect (50 pedeHs).

KpuTepii ouiHioBaHHs

Bban

Kpurepiii

CTYIEHT 3aCBOIB TEOPETUYHHI Marepiaj, 1110 BUHECEHUI Ha CaMOCTIMHY po0OoTy,
BUKOPHUCTAaB HE JIMIIE PEKOMEHJOBaHY, a M J0JAaTKOBY JIITEpaTypy; I'PaMOTHO
B)KMBA€ JIEKCUYHMM 1 TpaMaTUYHUN MaTepiajl B YCHOMY Ta MMCEMHOMY MOBJICHHI,
3aCTOCOBYE TBOPYMM MiAXiJ A0 PO3B'sI3aHHS KOMYHIKATUBHUX CUTYallIH.

CTYJIEHT 3aCBOIB TCOPETUYHUHN MaTepiall 3 BIAMOBITHOT TEMH,II0 BUHECCHUH Ha
CaMOCTIifHy poOOTy, OpIEHTYEThCSI B HBOMY, Y TMPAKTHUYHHUX 3aBJIAHHIX
JIEMOHCTPYE ChOPMOBAHICTH MOBHO1 Ta MOBJICHHEBOI KOMIIETECHITIM 3a HAsIBHOCTI
HE3HAYHUX TMOMUJIOK ab0 HE 30BCIM TMOBHUX CY/DKCHb Yy TMPEACTaBICHUX
MUCHMOBHUX POOOTaX.

CTYJACHT HE IIOBHICTIO 3aCBOIB TEMy JUIS CaMOCTIHHOTO OIpalfOBaHHS, HE
JOCKOHAJIO BOJIOJIIE JICKCHYHUMHU 1 TpaMaTUYHUMH HaBUYKAMH, MA€ HEJIOCTATHBO
chopmMoBaHi BMiHHS TOBOPIHHS, ayIIFOBaHHS, YATAHHS 1 MUChMa, HETIEPEKOHIIUBO
BI/IMTOBi/Ia€, OJATKOBI NMUTAHHS BHUKJIMKAIOTh HEBIIEBHEHICTh a00 BiICYTHICTH
3HAHb.

CTYyJICHT HE€ OIlaHyBaB HaBUaJbHUW MaTepiall 3 BIAMOBIAHOI TeMHU A
CaMOCTIMHOTO OIpAIfOBaHHS, HE 3HAE OCHOBHMX IOHATH 1 TEPMIHIB, HE BOJIOJIE
HAaBUYKAMHU TPAKTHYHOTO BHKOPUCTAHHS JIGKCHMKO-TPAMaTHYHHUX 3aco0iB B
YCHOMY Ta MMCEMHOMY MOBJICHHI, pOOUTH 3HAYHY KUTBKICTh MMOMHUJIOK. Y ILIOMY
3aCBIIYy€ HU3bKHI PIBEHb POOOTH 3 aHTJIOMOBHUM TEKCTOM.

6.3. ®opmu npoBeieHHSI MOAYJIbHOI0 KOHTPOJII0 Ta KPUTEPii OiHIOBAHHSA

BuxoHaHHs MOAyIbHUX KOHTPOJBHHMX POOIT 3IIMCHIOETHCS B MHUCHMOBOMY BHIJISAL 3
BUKOPUCTAHHSIM  PO3JPYKOBAHUX 3aBAaHb. MOIYIbHUA KOHTPOJb 3HAHb CTYACHTIB
3MIIACHIOETHCS TICIIs 3aBEPUICHHS BUBYCHHS HABYAIBHOTO MaTepialy 3MiCTOBOTO MOIYJISI.

Kpurepii ouinioBanus

Ban Kpurepii
24-25 BiAMIHHE BUKOHAHHS JIAIIE 3 HE3HAYHOIO KUIBKICTIO IIOMUJIOK
20-23 BUIIIE CEPEAHBOTO PIBHS 3 KUTbKOMA MOMHIIKAMHU
15-19 3arajaoM MpaBUJIbHE BUKOHAHHS 3 TIEBHOO KUTBKICTIO CYTTEBUX TTOMIIIOK
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10-14 HEIIOTaHo, ajle 31 3HaYHOIO KUIBKICTIO HEIOJIIKIB

5-9 BUKOHAHHSA 33JI0BOJIbHSE MIHIMAJIbHUM KPUTEPIIM

0-4 HEBUKOHAHHS OUTBIIOCTI 3aBJaHb a00 JOMYHICHHS 3HAYHOI KUTBKOCTI
CYTTEBUX IIOMHIIOK

6.4. ®opmMu nNpoBeeHHS CEMECTPOBOI0 KOHTPOJII0 TA KPUTEPil OiHIOBAHHS

HaBuanbHi JOCATHEHHS CTYIEHTIB 3 AMCHHIUIIHU «Me/ia-KOMyHIKaIii B TI00aIbHOMY
npocTopi: [HO3eMHa MoOBa ISl MElif» OIIHIOITHCSA 32 MOJYJIbHO-PEHTHHTOBOIO CHCTEMOIO, B
OCHOBY SIKOT MOKJIQJIEHO NPHHIMI 00OB’S3KOBOCTI MOJAYJIBHOTO KOHTPOJIIO, HAKOMYYBAJIbHOT
CHUCTEMHM OIIIHIOBAHHS PIBHSI 3HaHb, YMIHb Ta HaBUYOK Ha MPAKTUYHMX 3aHATTIX Ta MiA 4Yac
BUKOHAHHS CaMOCTIHHOT poOOTH.

CemecTpoBHii KOHTPOJIb 3HAHb CTYAEHTIB Yy (opMi €K3aMeHy 3IHCHIOEThCS IMICIS
3aBeplUICHHS BUBYEHHS HaBYAJIBHOTO MaTepialy I’ sITH 3MICTOBUX MOJTYJIiB.

6.5. OpieHTOBHUII NMepeJIiK MUTAHD VISl CEMECTPOBOI0 KOHTPOJIIO
I. Multiple-choice test (20 6anis). TecT MHOKHUHHOTO BHOODY.
Choose the correct option. OGepiTh paBUIIbHY BiAMOBI/Ib.

Il. Writing (20 6aniB). Hanurite BiAMOBigs Ha 3alPOMOHOBAHY KOMYHIKATUBHY
CHUTYAaI110.
You should write your answer in about 150 - 180 words.

1. What is your ideal job? Which personal qualities might be needed for this job?
Which do you possess? Express your ideas and explain them.

2. Do you think it is possible to be ‘born lucky’? Why? Why not? What are the
differences in the behaviour of lucky and unlucky people? Use specific examples
to support your answer.

3. Think of all the aspects of your country that are culturally significant, especially customs
and traditions. Choose the ones you could show at a festival or exhibition for tourists.
Explain your choice.

4. What positive and negative effects might tourism have on traditional festivals or
celebrations of any country? Think of effects on the economy, culture, environment or
any other aspects. Express your ideas and explain them.

5. If you could find out any things about the future, what would they be? What inventions or
discoveries would you like to see in the future? Making predictions think about scientific
development, environment or any other field you like. Use specific arguments to explain
your answer.

6. What ambitions might people have for the future? How difficult might it be to fulfil their
ambitions? Use specific examples to prove your answer.

7. Do you agree with the saying ‘You are never too old to learn’? Why? Why not?
For that matter you can express your ideas of the advantages of getting older.

8. Do you know any stories, real or fictional, in which animals help humans? How
important are wild and domesticated animals in people’s lives? Give some examples
and explain your answer.

9. What are the ways of leading a healthy lifestyle? Which of them do you think
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10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

would be most effective in your daily routine? Use specific arguments to explain
your answer.

How difficult is it for you to balance work, study and family with the free time
for yourself? What advice can you give to those people who want to be more
productive at work or in studies, be happier in a family and also be healthier and
improve themselves?

Computer and video games are very popular these days. But could games like
these be harming the young people who play them? Explain your answer using
the arguments for and against.

What do you consider the most important event of the 20'™ century? Briefly
describe the event and explain its significance for our lives today.

What are the most burning issues in the 21° century: the Internet, warfare, crime
and terrorism, globalization, the environment and others? Choose some of them
and express your ideas.

How effective are modern media in communicating information and ideas? Do
you think that TV programmes or Internet news can influence the way you
behave or think?

The different methods of communication that are used commonly at the
workplace are emails, letters, faxes, telephone, text messaging, skype speaking,
face-to-face communication etc. Express your opinion on the effectiveness of
the usage of different methods of communication in business environment.

A lot of people need to improve their ability to communicate in English at the
workplace when socialising, telephoning, presenting, negotiating and so on. What are,
in your opinion, effective ways of studying and practising English for business
communication?

What should be done in our society to reduce the number of crimes (murder,
mugging, smuggling, bribery, blackmail, burglary, robbery, assault, arson,
fraud, forgery, drink-driving, shoplifting and others)? Choose some of them to
support your answer.

Should society punish criminals or try to re-educate them? Is it possible for
people to change their character? How? Give your own strategies and methods.
Almost all public spaces nowadays have advertisements in sight. Have you ever
been persuaded to buy anything by an advertisement? What techniques do
advertisers use to sell their products? Use some examples to support your answer.
Some people say that advertising helps people to make choices which are based
on informed assessments. Others believe that advertisers use underhand methods
to confuse and manipulate feelings and thoughts. Which point of view do you agree
with? Use specific arguments to explain your answer.

What ways of buying and selling would you use: online, in a market, a charity
shop, through an agent, at an auction etc. Why? Why not? Use different
arguments to explain your choice.

Think of your monthly spending habits. How much money do you spend on
eating and eating out, accommodation, clothes, books, entertainment etc.? Do
you think you spend too much on anything? What other considerations besides
money are essential when choosing things to buy? Express your ideas to answer the
questions.

Why is entertainment important for humans? Does it help to overcome stress? Use your
practical experience to explain your answer.

What steps can people take to protect the environment today? Think of global
warming, saving and producing energy, recycling, endangered animals and other
aspects. Choose any one(s) and explain your answer.
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25. Which environmental issue concerns people most where you live? What has the
government of your country or your local council done to improve the
environment? What can you do? Use specific examples to support your answer.
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6.6. llIkaJsa BigmoBigHOCTI OLIHOK

Oninka KinpkicTh 0aJiB
BinMinHO 90-100
Hyxe nobpe 82-89
Hobpe 75-81
3a710BLILHO 69-74
JlocTaTHBO 60-68
HesamoBinbHO 0-59

7. HaBya/IbHO-MeTOIMYHA KapTa JUcHMILTiHN «Menia-koMyHikallii B 17100aJ1bHOMY NPOCTOPi:

Ino3zemna MoBa a1 Meaiii»

I cemectp

Pa3om: 60 roga., i3 HUX: IPaKTUYHI 3aHATTS — 36 roJI., caMocCTiitHa podoTa — 5 ro.,
MOJYJIbHUNA KOHTPOJb — 4 TOJl., CEMECTPOBHUI KOHTPOJIb — 15 ro.

Momyni

3mictoBuii MoTyb 1

3MicTOBHI MOTYITh 2

Hassa mogyns

Journalism and modern living.
Newspapers and magazines.
KypHanicTuka 1 cydacHe )KHUTTSL.
["azeTu 1 XypHaIH.

Journalism about natural and
supernatural phenomena.
Radio and television.
XKypHnarnictuka npo NpUpoIHi 1
HanpUpoHi siBuia. Pasio i

TeaeOaueHHs.
KinbkicTs 6aiB 3a MOTyITb 139 0an 139 Oainis
[IpakTuuHi 1-2-3 4-5-6 7-8-9 10-11-12 | 13-14-15 | 16-17-
18
Temu npakTHYHKUX 3aHATH
(Bcboro 198 Gais, 3 HUX 18
OaJtiB 3a BiJIBiyBaHHS) = [ K K K K
+ + + + + +
= = = = = =
=) =) =] =] =] =
o] < < < < <
te] © te] te] 1] ©
L L L L L )
g.E g.E E.E g.ﬁ g.E g."j
=) =) =) B = =
E8 |28 | &8 8 =8 =8
Cam. po6ora (Bcroro 30 GauiB) @ @ @ @ @ "
w3 w3 w3 w3 w3 w3
te] te] te] te] O O

Buay moTo4H. KOHTPOJTEO
(Bcroro 50 GamiB)

MotysiibHa KOHTPOJIbHA
poboTa 1
(25 GamiB)

MoynbHa KOHTPOJIbHA poOOTa

(25 GamiB)

[Tincymk. k.

MaxkcumManbHa KibKicTh OaiiB 278, koediieHT po3paxyHky K =2,78
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HapuyanbHO-MeTOAMYHA KapTAa AMCUMILTIHUA
«Menia-koMyHikauii B ri100aJbHOMY npocTopi: IHo3emHa MoBa 11 Meiii»

II cemectp
Pa3om: 60 rog., i3 HUX: IPAKTUYHI 3aHATTS — 34 roJI., caMOCTiitHa podoTa — 7 TO[I.,
MOJYJIBHUN KOHTPOJIb — 4 TOJ1., CEMECTPOBUI KOHTPOJIb — 15 roz.

Moy 3MiCTOBHIA MOITYITb 3 3mMicToBHii MOTyIb 4
Hassa Society and communication. New | Advertising and marketing. Pexnama i
MO/TyJIs media. MapKETHHT.
CycninbcTBo 1 KOMyHikalis. Hosi
Mel1a-TEXHOJIOT1i.
KimpkicTh 128 Gan 139 Gamnis
OaniB 3a
MOJTyJTh
[Mpaktuun | 19-20 21-22- 24-25-26 27-28-29 30-31-32 33-34-35
i 23
Temu
MTPAKTUIH o 5 5
HUX 3aHATH S = S ‘: ™ ™
(BcOro | + - - ; ;
187 Ganis, | = = = = 5 5
= 3 2 © S S
3 HHX 17 | &8 okg okg ™ - -
e LS - S - S - S SR
BABAYES s ® | g E | gE s 2 1E) 1E)
OEE 28 |28 3 3 3
CaM' =] =) =) o) o] /M
(Bcvoro | © [t [t [t S [t
30 Garis) o o o v v v
Buau MoynbHa KOHTPOJIbHA MoaynbHa KOHTPOJIbHA
MTOTOYH. poborta 3 poboTa 4
KOHTPOJTIO (25 6GauiB) (25 6aiB)
(BcbOTO
50 GautiB)
[Mincymk. | MakcuManbHa KUTbKicTh 6aitiB 267, koedimient po3paxynky K =4,45 (267/60)
K. Ex3amen — 40 Ganis
(60+40 6amniB)
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