
COLLECTIVE MONOGRAPH

MODERN TRENDS 
IN SCIENCE 

AND PRACTICE

VOLUME 1VOLUME 1

COMPILED BY COMPILED BY 
VIKTOR SHPAKVIKTOR SHPAK

CHAIRMAN OF THE EDITORIAL BOARDCHAIRMAN OF THE EDITORIAL BOARD
 STANISLAV TABACHNIKOV STANISLAV TABACHNIKOV

GS publishing service
Sherman Oaks

2021



The collective monograph is a scientific and practical publication that contains scientific 
articles by doctors and candidates of sciences, doctors of philosophy and art, graduate 
students, students, researchers and practitioners from European and other countries. The 
articles contain research that reflects current processes and trends in world science.

Text Copyright © 2021 by the Publisher “GS publishing service” and authors.
Illustrations © 2021 by the Publisher “GS publishing service” and authors.

Cover design: Publisher “GS publishing service” ©

Authors: Bilyaeva O., Brahina K., Cherep A., Cherep O., Chyzhyk K., Dmitriuk N., 
Duchyminska T., Fedotova T., Galan I., Haiduk H., Hoshovska D., Hoshovskyi Ja., 
Ivanashko O., Karol I., Kordunova N., Kostiukievych T., Kostruba N., Kots M., 
Kryzhevskyi V., Kulchytska A., Kundiy Zh., Lyko D., Lyko S., Mahdysiuk L., 
Martyniuk V., Martynov V., Mudrak I., Nikitenko V., Оleynikova L., Omelchyk O., 
Omelchuk S., Patuta B., Portukhay O., Protsyuk R., Ruden` V., Sergeychuk O., 
Shmarova N., Shpak V., Skripnikov A., Sopina A., Vasylyeva G., Vichalkovska N., 
Virchenko G., Virna Zh., Voronkova V., Zubkovych I.

All rights reserved. No part of this publication may be reproduced, distributed or 
transmitted in any form or by any means, or stored in a database or search engine without 
the prior written permission of the publisher. The authors are responsible for the content 
and reliability of their articles. Citation or other use of the monograph is possible only with 
reference to the publication.

Publisher “GS publishing service”
15137  Magnolia Blvd,  # D,

Sherman Oaks,  CA  91403, USA.

ISBN 978-1-7364133-4-0
DOI :  10.51587/9781-7364-13302-2021-005

Scientific editors-reviewers: Bobrovnyk S., Bondar Yu., Cherep A., 
Glukhovskiy P., Hovorov P., Kuznetsov Yu., Lazurenko V., 

Moiseienko V., Omelianchyk L., Protsiuk R., Virna Zh.

Modern trends in science and practice. Volume 1 :  collective monograph / Compiled 
by V. Shpak;  Chairman of the Editorial Board  S. Tabachnikov. Sherman Oaks, California : 
GS Publishing Services, 2021. 174 р.  
Available at: DOI :  10.51587/9781-7364-13302-2021-005



3

Construction and architectureConstruction and architecture
МАРТИНОВ Вячеслав Леонідович
СЕРГЕЙЧУК Олег Васильович
ВІРЧЕНКО Геннадій Анатолійович

ОПТИМІЗАЦІЯ РОЗТАШУВАННЯ ФОТОЕЛЕКТРИЧНИХ МОДУЛІВ НА ОГОРОДЖУВАЛЬНИХ 
КОНСТРУКЦІЯХ БУДІВЕЛЬ  ............................................................................................................................... 5

Earth sciencesEarth sciences
ЛИКО Дарія Василівна
МАРТИНЮК Віталій Олексійович
ЛИКО Сергій Михайлович
ПОРТУХАЙ Оксана Іванівна
ЗУБКОВИЧ Іван Васильович

ОСОБЛИВОСТІ ДЕМОГРАФІЧНИХ ПРОЦЕСІВ У РІВНЕНСЬКІЙ ОБЛАСТІ  
В КОНТЕКСТІ РЕАЛІЗАЦІЇ ЦІЛЕЙ СТАЛОГО РОЗВИТКУ .............................................................................. 10

КОСТЮКЄВИЧ Тетяна Костянтинівна
ОЦІНКА ВПЛИВУ ЗМІНИ КЛІМАТУ (RCP 8.5) НА ПРОДУКТИВНІСТЬ   ЖИТА ОЗИМОГО  
В СХІДНОМУ ЛІСОСТЕПУ УКРАЇНИ  .............................................................................................................. 18

Economic sciencesEconomic sciences
ВОРОНКОВА Валентина Григорівна
НІКІТЕНКО Віталіна Олександрівна
ЧЕРЕП Алла Василівна 
ЧЕРЕП Олександр Григорович

ЄВРОПЕЙСЬКА ГУМАНІСТИЧНА ВІЗІЯ В УПРАВЛІННІ ЛЮДСЬКИМ РОЗВИТКОМ  
ЯК ОСНОВА ДОСЯГНЕННЯ ПРОГРЕСУ  ....................................................................................................... 24

ОЛЕЙНІКОВА Людмила Григорівна
ПІДВИЩЕННЯ ЕФЕКТИВНОСТІ ФІСКАЛЬНИХ ОРГАНІВ ВЛАДИ НА ЗАСАДАХ  
НОРМАТИВНОГО ЗАБЕЗПЕЧЕННЯ ЇХ ДІЯЛЬНОСТІ .................................................................................... 34

ЧЕРЕП Алла Василівна
ЛИЩЕНКО Олена Германівна
РУДНІК Ольга Русланівна

НЕОБХІДНІСТЬ АДАПТАЦІЇ ВІТЧИЗНЯНИХ ВИРОБНИЦТВ ДО НОВИХ ПОТРЕБ  
НАСЕЛЕННЯ НА ЗАСАДАХ ІННОВАЦІЙНОГО РОЗВИТКУ  .......................................................................... 39

ЧЕРЕП Олександр Григорович
СОПІНА Анастасія Євгенівна

РОЗПОДІЛ ДОХОДІВ МІЖ УКРАЇНЦЯМИ ЯК ОСНОВА СТАЛОГО РОЗВИТКУ СУСПІЛЬСТВА ................. 44

MedicineMedicine
Radu PROTSYUK 
Serhii OMELCHUK
Iryna GALAN

NUTRITIONAL CORRECTION OF PROTEIN METABOLISM AS A METHOD OF  
SECONDARY PREVENTION IN PATIENTS WITH PULMONARY TUBERCULOSIS ........................................ 52

Vasyl` RUDEN`
SENTENCE ON MORTALITY AMONG THE POPULATION OF UKRAINE DUE TO DISEASES  
OF THE CIRCULATORY SYSTEM AS AN IMPORTANT PROBLEM IN PUBLIC HEALTH ............................... 61

БІЛЯЄВА Ольга Олександрівна
КРИЖЕВСЬКИЙ Вадим Віталійович
КАРОЛЬ Іван Вікторович

ОКРЕМІ АСПЕКТИ ВИЗНАЧЕННЯ ЕНДОТОКСИКОЗУ ТА КОМПЛЕКСНОГО ЛІКУВАННЯ  
ПЕРИТОНІТУ В УМОВАХ ПАНДЕМІЇ COVID-19 ............................................................................................. 68

CONTENT



4

MODERN TRENDS IN SCIENCE AND PRACTICE. Volume 1. .ISP
КУНДІЙ Жанна Петрівна
СКРИПНІКОВ Андрій Миколайович
ВАСИЛЬЄВА Ганна Юріївна

ОСОБЛИВОСТІ СОЦІАЛЬНО-ПСИХОЛОГІЧНОЇ АДАПТАЦІЇ ЗДОБУВАЧІВ  
ПЕРШОГО (БАКАЛАВРСЬКОГО) РІВНЯ ВИЩОЇ МЕДИЧНОЇ ОСВІТИ ......................................................... 79

PsychologyPsychology
Kateryna BRAHINA

ACQUIRING THE PSYCHOLOGICAL WELL-BEING OF PEOPLE OF MATURE AGE: THE HUBRISTIC 
DETERMINATON’S DIMENSION OF THE MANIFESTATION OF EMOTIONAL INTELLIGENCE .................... 83

ВІРНА Жанна Петрівна
ІВАНАШКО Оксана Євгенівна
ГАЙДУК Галина Анатоліївна

АВТОБІОГРАФІЧНИЙ МЕТОД В ПРАКТИЦІ ПРОФЕСІЙНОГО КОНСУЛЬТУВАННЯ .................................. 92
ГОШОВСЬКА Дарія Тарасівна
ГОШОВСЬКИЙ Ярослав Олександрович

ФЕНОМЕНОЛОГІЯ БІДНОСТІ, ДЕПРИВОВАНИЙ ХРОНОТОП І МАРГІНАЛІЗАЦІЯ ОСОБИСТОСТІ ...... 103
КОРДУНОВА Наталія Олександрівна
МУДРАК Ігор Аркадійович

ПСИХОЛОГІЧНІ АСПЕКТИ ЕМОЦІЙНОЇ СФЕРИ У ПРОФЕСІЙНІЙ ДІЯЛЬНОСТІ  
СУЧАСНОГО ПЕДАГОГА ................................................................................................................................ 108

МАГДИСЮК Людмила Іванівна
ПАТУТА Богдана Василівна

ОСОБЛИВОСТІ ПСИХОЛОГІЧНОЇ "ГОТОВНОСТІ" ДО ПРОФЕСІЙНОЇ ДІЯЛЬНОСТІ  
МАЙБУТНІХ ПРАКТИЧНИХ ПСИХОЛОГІВ ....................................................................................................114

ОМЕЛЬЧУК Олександр Володимирович
СТАВЛЕННЯ ДО ГРОШЕЙ ЯК ОЗНАКА ЕКОНОМІЧНОЇ СОЦІАЛІЗАЦІЇ ОСОБИСТОСТІ  
В ПЕРІОД РАННЬОЇ ЮНОСТІ ........................................................................................................................ 124

ЧИЖИК Катерина Олександрівна
ПСИХОТЕРАПЕВТИЧНА ДОПОМОГА В ЛІКУВАЛЬНІЙ ПРАКТИЦІ НЕВРОЗІВ ........................................ 131

ШМАРОВА Наталія Володимирівна
ПРОГРАМА РЕВІТАЛІЗАЦІЙНОГО СУПРОВОДУ ПСИХОГЕНЕЗИ ПОТЕНЦІЙНИХ  
МІГРАНТІВ, ЯКІ ПЕРЕЖИВАЮТЬ ФРУСТРОВАНІСТЬ ................................................................................ 137

ВІЧАЛКОВСЬКА Наталія Калинівна
ПСИХОЛОГІЯ СПРИЙМАННЯ ОБМАНУ ....................................................................................................... 147

ДМИТРІЮК Наталія Степанівна
СУТНІСТЬ ФЕНОМЕНУ ПЕРЕЖИВАННЯ В КОНТЕКСТІ ПСИХОЛОГІЧНОГО ДИСКУРСУ  ..................... 151

КОСТРУБА Наталія Сергіївна 
ПСИХОЛОГІЧНІ ОСОБЛИВОСТІ МЕДІАРЕЛІГІЙНОСТІ ОСОБИСТОСТІ ЯК НАСЛІДКУ  
МАСОВИХ РЕЛІГІЙНИХ КОМУНІКАЦІЙ ........................................................................................................ 155

Tamara DUCHYMINSKA
Anna KULCHYTSKA
Myhailo KOTS
Tetiana FEDOTOVA

OCCUPATIONAL BURNOUT AS A MANIFESTATION FACTOR OF AGGRESSIVE FORMS  
IN PERSONAL BEHAVIOR ............................................................................................................................... 165

Social communicationsSocial communications
Viktor SHPAK

SPECIFICS OF PUBLISHING BUSINESS AT THE STAGE OF TRANSITION  
FROM PLANNED TO MARKET ECONOMY .................................................................................................... 171



SOCIAL COMMUNICATIONS S

171

S Social communications

Viktor SHPAK
D. Sc. (History),
Borys Grinchenko Kyiv University,
Ukraine.
ORCID ID: 0000-0002-7007-0683

SPECIFICS OF PUBLISHING BUSINESS  SPECIFICS OF PUBLISHING BUSINESS  
AT THE STAGE OF TRANSITION  AT THE STAGE OF TRANSITION  

FROM PLANNED TO  FROM PLANNED TO  
MARKET ECONOMYMARKET ECONOMY

The activities of the publishing house's employees are concentrated in the 
field of intangible production. It has a creative, culturological and, to some 
extent, ideological character, but as a result of this activity material values, 
goods – books, magazines, newspapers, etc. are created. The peculiarity 
of publishing is the close relationship of creative, cultural, ideological and 
economic aspects, which is manifested in the organization of the production 
structure and production process, the nature of the work of editorial staff, the 
publishing house's relations with printing companies, authors, suppliers and 
booksellers.

The publishing business is gaining more and more popularity among Ukrainian 
entrepreneurs. This is largely due to its specifics: sufficient openness, affordability, 
a large number of potential consumers and more. However, it is extremely difficult 
to keep it, and it is almost impossible to sell, primarily due to lack of tangible assets. 
In addition, it should be borne in mind that book publishing is a high-risk and 
unpredictable business.

Well-known Ukrainian scientists and publishers of practice joined the 
analysis of the mechanisms of starting publishing activity, in particular: V. 
Teremko "Basic principles of publishing business"1 and "Publishing marketing"2, 
M. Timoshyk "Publishing business. The view of a journalist, publisher, scientist"3, 
M. Maslovaty "Fundamentals of marketing for the publishing and printing 

1 Teremko V. I. (2009). Basic principles of publishing business : textbook. К.: Akademvydav, 136 p.
2 Teremko V. I. (2009). Publishing marketing : textbook. К.: Akademvydav, 272 p.
3 Timoshyk M. (2005). Publishing business : the view of a journalist, publisher, scientist : textbook. K. : Scientific 

and Publishing Center "Our Culture and Science", 328 p.
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complex"4, O. Ivashchuk "Book distribution in Ukraine: between the destroyed 
«yesterday» and the attractive «tomorrow»"5 and other.

Before starting a publishing project, it is necessary to understand its purpose 
and possibilities: what books will be published by the publishing house, what is 
the target audience of this literature, how it is planned to deliver the product to the 
consumer, etc. Simplified publishing business has the following form: search for 
authors and purchase copyright for their works; creation of a printed edition or other 
product from manuscripts; realization of the edition (goods). A possible option is 
when the publishing house specializes in searching for novice authors, "promotes" 
them and then "sells" to large publishers.

Despite the relatively low price of entering the market, the issue of start-up capital 
is still relevant. Bank lending is unlikely due to high risks, as the manufactured 
goods are not highly liquid. Reliance on a private investor, as practice shows, is 
often possible only if he is charitable or willing to improve his social status, and not 
as a business project. Some started their business by moving away from a large 
publishing house, working with it in a specific segment. Sometimes novice publishers, 
having original promising projects, turn to the "big ones" offering cooperation with 
the further distribution of profits. But these cases are rare. Most often you have 
to rely on your own resources. However, it will take a lot of work. But to open a 
small publishing house with a minimum initial capital is quite real. Capital should be 
enough to purchase a computer, printer, scanner, at least one publishing software 
package for design and layout, telephone, Internet connection, maintenance of 
specialists (editor and typesetter), payment for printing services and, if necessary, 
for royalties. It is desirable to have storage space, vehicles and at least a small 
amount of money for advertising. Own printing base and representative office is a 
question of the future.

The main person in the publishing house is the editor, he determines which 
manuscript should be printed, directs the work of the layout designer  or performs 
this function himself, determines the target audience and sales channels. The 
organizational structure of publishing companies is diversified. But you don't have 
to have a large staff to be an effective publisher. There are publishing houses that 
do not have employees at all. The functions of developing the concept of the book 
are created by the founders, the rest of the work is performed by contractors. In 

4 Maslovaty M. (1996). Fundamentals of marketing for the publishing and printing complex : textbook.  
Dnepropetrovsk : Phoenix, 64 p.

5 Ivashchuk O. (2002).Book distribution in Ukraine: between the destroyed «yesterday» and the attractive 
«tomorrow» / Book review. № 12.



SOCIAL COMMUNICATIONS S

173

particular, this is how the well-known Russian publishing house MIF (Mann, Ivanov 
and Ferber) started its activity in publishing literature for business6.

When starting a business, it is more rational to focus on the area in which the 
publisher is more aware, knows the needs and opportunities of future consumers. 
The specialization may be narrow, but it must have a sufficient target audience. There 
is always a demand on the market for books on construction, design, landscaping, 
cooking, floriculture, home gardening, folk medicine, psychology, reference books, 
dictionaries, horoscopes and more. Promptness, ie a fast path from conception to 
the creation of a material publication, allows you to compete in the market. Universal 
publishing is a privilege of large companies. 

Finding new authors is one of the most difficult tasks in the work of the publishing 
house. There are several ways to solve this problem. The first is to try to reach 
an agreement with an already well-known, promoted author. Which is unlikely, 
because it will be difficult for a beginner to offer better conditions than those offered 
by powerful publishers. The second – to bet on advertising and try to attract new 
authors, to carry out selection  and find  the "golden highlight". Of course, there 
are successful examples of such cooperation, but they are the exception rather 
than the rule. If you are lucky and you discover real talent, it is vital for you to sign 
an exclusive contract with him. The ability to work with the author is a great art of 
publishing. The third is to try to find your star in specialized niches. Finally, you can 
turn to the classics. Here, at least, the authors do not have to pay fees.

Every publisher should know that making a book is only half the battle. Ahead is 
the main thing - how to implement it. It should be noted at once that the distribution 
system in Ukraine is currently inefficient. Therefore, large publishers are forced to 
create their own wholesale and retail distribution networks. Trade organizations 
often prefer well-known authors or well-known book manufacturers. There are two 
ways out of this situation. The first is to promote the manufactured books yourself, 
establishing direct contacts with shops, small wholesalers, etc., attracting all 
possible advertising resources. Success is possible only in the case of systematic 
work with sellers: from convincing them that your product is absolutely necessary for 
the buyer, to control the placement of the book in the trading floor. 

The number of partners must grow all the time. Some publishers believe that 
retail is a dead end. According to them, all efforts in the field of distribution should 
be aimed at working with wholesalers. The logic is simple: it is easier to persuade 
one wholesaler and sell 500 copies than to go around a hundred stores and agree 

6 Shpak V. I. (2002).  Development of small business in Ukraine. Кyiv. МАUP. 112 p.
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on the sale of 200 books. However, in this case, you need careful control of the 
sales process. According to the author, both approaches should be used, which 
will significantly reduce risks and allow, if necessary, to quickly intervene in the 
implementation process and make the necessary adjustments.

Examining the book publishing industry, experts highlight the French, American 
and post-Soviet models of its development. Their difference lies in the level and 
methods of influence on the industry by the state, forms of ownership of publishing 
houses, as well as the system of distribution of publishing products. Under the post-
Soviet model, the main instruments of regulation remain administrative management 
methods by the relevant state institutions and the state regulatory body remains. 
The French and American models are dominated by non-governmental institutions 
and network distribution, which are important features of the active role of society 
and public associations in the development of this area. Legal and economic 
management tools prevail. The influence of the state is to create favorable conditions 
for the development of book publishing, in particular the system of tax measures.

In different countries, state institutions build protectionist policies on national 
book publishing in different ways, but there are also generalizations. In 1996, the 
Conference of the Council of Europe "Legislation in the World of Books" was held 
in Warsaw, which developed a set of recommendations to support national book 
publishing. They were based on two postulates: the book is first of all an artistic, 
spiritual work, and only then the subject of sale, a commodity; none of the member 
states of the Council of Europe can pass laws that would worsen the state of national 
book publishing . 

It should not be forgotten that Ukraine's publishing industry is heavily ideologically 
and economically influenced by its north-eastern neighbor.

Only thanks to a well-thought-out state policy in the publishing sphere can we 
cope with the powerful humanitarian expansion from Russia and turn the publishing 
industry into a leading one in the structure of the economy.

It is in the direction of the perception of the book as an artistic product with 
a powerful social function, and only then as a subject of sale and earnings, it is 
necessary to restructure the psychology of people on whom the future of Ukrainian 
book publishing depends.
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