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PHOTO CONTENT OF COMMUNICATION PLATFORMS AS A
MECHANISM OF OPPOSING RUSSIAN PROPAGANDA (ON THE
EXAMPLE OF THE UKRAINIAN WAR OF LIBERATION)

Abstract. The Purpose of the Study. To outline the photo content of communication
platforms as one of the most powerful levers of opposition to Russian propaganda in the
media environment. The Research Methodology: theoretical analysis (to study scientific
views and points of view regarding the formation of the issues of the article), analysis of
the content of communication platforms (to understand the practical component of the
researched issue). Scientific comparison (for the formation of conclusions and previously
unexplored aspects of the subject). The Scientific Novelty The Scientific Novelty lies in the
latest approaches to the visualization of the content of communication platforms as a way
of countering the propaganda that the Russian Federation is waging against Ukraine
during the information war. The Conclusion. The article offers a vision of mechanisms for
countering communication platforms as components of the communication process,
capable of resisting russian propaganda. Photography remains the leading element of
creating a visual component of communication. It weighs much less than streams and audio
files that may not be uploaded to the user's phone due to a lack of traffic. The photo content
of modern communication platforms and channels are the most accessible to the Ukrainian
audience due to their efficiency and interactivity has been analyzed in this work. Among
them: “This is Kryvyi Rih, baby”, “Ukraine online”, “Ukraine in shock”, “Crimean
Tatarian resource center”.

Keywords: social networks, communication platforms, propaganda, photo content.

®OTOKOHTEHT KOMYHIKAIIMHUX IVIAT®OPM SIK MEXAHI3M
MPOTUCTOSIHHI POCIMCHKIN ITPOMMATAH/II (HA ITPUKJIAII
YKPATHCBKOI BU3BOJIbHOI BIVTHN)

Anomauis. Mema 0ocnidsceHHa — OKpeciumu QOMOKOHMEHM KOMYHIKAYIUHUX
MatiOaHyuKie AK OOUH 13 HAUNOMYHCHIWUX 8adcenie npomudii pocilicokill nponazandi 8
Mmeodia-cepedosuwyi. Memooon02ia 00caioNnceHHs: meopemuunuil ananiz (01 GUEUEHHs
HAYKOBUX NO2NAOI8 | MOYOK 30Dy W000 (HOPMYBAHHA MeMAMUKU CMAmmi), aHauis
KOHmMeHmy KOMYHIKayiinux niamgopm (01 po3yMiHHA NPaAKMUYHO20 CKIAOHUKA
docnioxcysanoi memu). Haykoee nopieHanus (0151 (hopMYySaHHs GUCHOBKIE | paHiule He
suguenux cmopin npeomema). Haykoea noeusna nonseac 6 HOGIMHIX nioxodax 00
813yanizayii KOHMeHMY KOMYHIKAYItIHUX NAam@opm K cnocody npomudii nponazanoi.

Bucnosox. 'V cmammi 3anpononosamno  Oauenus — Mexawizmie  npomuoii
KOMYHIKQYIlIHUM naam@opmam SK CKIAOHUKAM KOMYHIKAYiliHO20 npoyecy, 30amuum
npomucmosmu  ingopmayituniti  nponaeanodi. Ilposionum enemenmom CmeopeHHs
8i3VANbHO20 ~ CKIAOHUKA — KOMYHiKayii  3anuwaemvcs  ¢omoepagis. YV pobomi
NPOAHANI308AHO (POMOKOHMEHM CYYACHUX KOMYHIKAYIUHUX niam@opm i Kauanis, sAxi €
HaubiIbW 0OCMYNHUMU OISl YKPATHCObKOL ayoumopii 3a80aKu cgoill eghekmugHocmi ma
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Y

inmepaxmugnocmi. Cepeo nux: “Ile Kpusuii Pie, oums”, “Yxpaina onnaii”, “VYxpaina 6
woyi”, «Kpumcokomamapcoxuii pecypcuuii yenmp .

Knrouosi cnosa: coyianvui mepedici, KomyHikayitini niamgopmu, npoanazanoa,
gomoxornmenm.

The Problem Statement. There are many forms of communication and
information influence in the 21st century. Scientists all ower the world are actively
studying the topic of manipulating consciousness and public opinion through
propaganda. The question remains open due to the rapid development of applied
social and communication technologies and conducting propaganda in the Internet
environment. There are a large number of applied tools contribute to the conduct
of information warfare in social networks, messengers and communication
platforms.

This issue has also become relevant due to the full-scale invasion of the
Russian Federation into Ukraine and the strengthening of the information war in
the media environment.

The Analysis of Sources and Recent Researches. Today, many world
scientists are engaged in the study of propaganda as an effective mechanism of
power. Among them: J. Stanley, de la Brosse, Renaud; Lajmi, Nouri Ekelin,
Annelie, Huang Haifeng. Among the Ukrainians who actively study the
phenomenon of propaganda, we can name: H. Pocheptsov, O. Kholod,
I. Parfenyuk and many others. Less researches are presented specifically on
communication platforms and cross-media content.It is worth of noting the works
written by: A. Dosenko, O. Sytnyk, V. Sadivnychy, O. Synovets and many others.

The Purpose of Publication. The purpose of the study is to outline the photo
content of communication platforms as one of the most powerful levers of
opposition to Russian propaganda in the media environment.

The Main Material Statement. Propaganda of the Russian Federation
became more powerful in the information space not only of inside their state, but
also on the territory of Ukraine and the temporarily occupied Crimea. Russian
media also distributed propaganda materials on the territories of other countries.
Propagandists began to use applied technologies more and more actively to spread
false information, fakes, partially true information resources, falsified videos.

These tools of the russian federation's information war led to the
strengthening of countermeasures against disinformation in Ukraine. As a result,
quite powerful structures were created at the state level, which focused their
activities on anti-propaganda and set themselves the goal of clearing the
information space from false information resources. The Center for Countering
Disinformation was already operating in Ukraine and was joined by the Internet
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Army of Ukraine, which was gathered from volunteers from all over the country
who wanted to work in the media space.

It is worth delving into the issue of propaganda as an applied tool for
conducting an informational anti-Ukrainian war for the deeper study of the
relevance of the described problems.

Propaganda is considered as a free, voluntary form of exerting informational
and manipulative influence on a person, seeking to bring to his attention
information about the activities of people, structures, etc.

Zrazhevska N. notes: “...the term “propaganda” has been used for many
years to describe the activities of various religious organizations, election
campaigns of political parties, as well as government programs — all of them are
involved in the war for people's minds, external support and assistance”
(Zrazhevska, 2010). Conducting propaganda activities is always based on
psychological and emotional mechanisms, trying to educate the public. It is
generally known that propaganda as a technology is divided into oral, visual and
media propaganda. Each of these forms has its own arsenal of tools. For oral
language, the flavor of the language, the ability to correctly use words close to the
understanding of the audience, to break through the projection on one's own vision
and the recipient's understanding of the problem.

Visual propaganda uses printed products and audiovisual components. It is
possible to use traditional mass media and Internet resources for propaganda
through the media. Media experts (Jolos, 2022; Kononenko, 2020; Dosenko,
2020] identify propaganda activity with the AIDA model of attention. This model
operates according to the scheme: “1) attention (attention), 2) interest (interest),
3) desire (excitement, desire to do something), 4) action (action)” (Kononenko,
2020). Kononenko V., Lapshin S. single out a number of tasks performed by
propaganda. Among them: 1. Education and consolidation of certain desirable and
useful ideas, concepts, views, habits and beliefs, etc. 2. Destruction, suppression
and change of unwanted ideas, concepts and beliefs. Both of these tasks can be
performed by propaganda both through suggestion and through persuasion
(Kononenko, 2020).

In general, propaganda must be effective, the achievement of a powerful
effect depends on the power of the state, the involvement of a number of media
for conducting communicative activities and the involvement of popular media
persons who prepare the audience for the perception of information resources.

The audience perceives information that appeals to them (or hurts), which is
close and understandable to them. It is worth emphasizing that propaganda is a
mechanism working for years and an activity carried out for a long period of time.
The information field is formed by the media without leaving anyone indifferent.
For example propagandists can use a number of effects, to project into the minds
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of the audience those problems and painful issues that are especially relevant for
the audience today.

Propaganda techniques has s big influance for audience which does not have
a high level of education. This is exactly what we can observe in the 21st century
on the example of the Ukrainian-Russian Liberation War. During the racist
invasion, an army of non-humans committed grave atrocities and war crimes in
the Kyiv region: rape of women, children and the elderly (both sexes), robbery,
torture and murder of civilian men, safaris on children. All these actions were
carried out by Buryats. The level of education is low in that part of russia. The
vast majority of those “soldiers” who came to Ukrainian land have 3-8 grades of
education. The standard of living in Buryatia is as low as education, which has
caused mass robberies: the theft of both expensive equipment and women's
underwear.

Propaganda activities have been carried out on the territory of russia for
many years are absolutely anti-Ukrainian, the imposition of ideas that on the
territory of Ukraine there are biolaboratories of unknown origin, NATO bases and
the Kyiv regime conducts a neo-Nazi policy — for the entire civilized world. This
is obvious lie and justification of its illegal actions. At the same time, propaganda
“brainwashing” of russians led to manipulation of consciousness and atrocities in
a foreign country. Among other things should be mention that the propaganda
material should stand out among other irritants that are currently operating, as
follows — possess a sufficient duration of action; sufficient intensity and novelty.
The material itself has a great influence on memorization: the more meaningful,
logical, emotionally colored it is, the better it is fixed in memory (Carrillo, 2010).

The information is aimed at strengthening already existing beliefs in the
audience, and it ignores resources that contradict the picture of the human world.
It follows from this that the powerful implementation of propaganda
communication technologies in the russian information space, namely in political
activity and the military conflict with Ukraine, has led to a complete mediacracy,
the zombification of society and the cultivation of a powerful hatred of everything
Ukrainian. At the same time, the actions of the Russian military led to an
absolutely mirror reaction in the Ukrainian nation.

After the events that began on February 24, 2022, the Ukrainian people will
never again consider the Russian military as brothers, respect russian culture or
literature, listen to music, etc. The vast majority of the Ukrainian population,
which before the full-scale invasion spoke Russian, today switch to the Ukrainian
language and study it more deeply.

The modern Ukrainian government introduces and uses a number of
communication technologies in the media environment, which contribute to the
creation of the latest approaches in communication and conducting anti-Russian
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propaganda. The Disinformation Counteraction Center at the National Security
and Defense Council of Ukraine is active today in Ukraine. It was created on
March 11, 2022, and was put into effect by the Decree of the President of Ukraine
dated March 19, 2021 The main task is to give an oppose informational influences
and fakes entering the Ukrainian media space from the russian side. Experts
emphasize: “...one cannot ignore the negative political consequences of expanding
the influence of communication technologies, such as changing the system of
representing civil interests in accordance with the media format, turning politics
into a media process, virtualization of political space, etc.” (Kononenko, 2020). It
can be concluded that Ukrainian authorities are implementing a number of
communication technologies built on adequate methods and mechanisms for
transmitting relevant information and political messages through existing
information channels. Today they are not only traditional media, but also Internet
platforms and communication channels.

Ukrainian society is actively developing photo, audiovisual mass media and
platforms that generate an actual format of communicative interaction. The latest
information technologies create an environment for the functioning of a specific
information and communication center.

Today, the use of photo content in public and communication channels as a
method of covering true information and a way of resisting Russian propaganda
has become relevant for Ukraine. The photo highlights the events in Ukraine, the
reactions of Ukrainians to the illegal invasion, shows the events from hot spots
and helps to understand the essence of the Ukrainian position towards the russian
federation. Photo content acts as a mechanism for countering propaganda by
providing truthful information resources, focusing on the most important thing for
Ukrainians - the defense of rights and freedom.

Ukrainian media publish not only terrify and shock content, but also fosters
patriotism, the desire to defend one's country and language. We analyzed the
photos and content of Telegram channels: “This is Kryvyi Rih, baby”, “Ukraine
online”, “Ukraine in shock™, “Crimean Tatar resource center”.
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Photos 1 and 2. Photos from telegrams
of the “Ukraine online” channel

The photos show a rocket that, after Eurovision 2022 and the call of the
Kalush Orchestra band “Save Azovstal”, the Russian army launched at the
Azovstal plant, where a large number of the civilian population of the city of
Mariupol were in shelters. The photo on the right shows a nuclear explosion,
which Russia constantly threatens Ukraine with.

Next selection of real photos of destroyed and damaged buildings from the
Russian invasion was made. The photo on the left shows the house that was hit by
a shell from tank fire in the city of Irpin. On the photo from the right is a residential
building in Kyiv, which was hit by an enemy missile on February 24, 2022,
destroying a lot of human lives.

Photos 3 and 4. Photos taken by an unknown author published in the
Telegram channel “Ukraine in shock”
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The following photo was taken in the city of Irpin, immediately after the
liberation of the city from the Russian military. Irpinski Lipky, a new residential
complex that was practically destroyed by the Russian invasion, is depicted. The
photo on the left is an image of what was pouring after the shelling, and the photo
on the right is an image of what the area was like before the full-scale invasion of
the army of “liberators” from the Russian Federation.

Sz

Photos 5 and 6. The photos is taken from the Telegram channel
“Ukraine in shock”

Photo 7. The photo is taken from the telegrams of the “The Crimean Tatar
Resource Center” channel
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The photo shows the residents of the city of Energodar who went to rally
against the russian federation and the seizure of the Zaporizhzhya nuclear power
plant. This photo greatly raises the level of patriotism among Ukrainians. It
demonstrates that the people do not want to be part of the Russian Federation, but
seek independence. Propaganda of the russian federation and the illegal
referendums held there are falsification and illegal seizure of the territories of a
sovereign state.

The following images were taken from Kherson city during its occupation.
The photo shows rallies of Kherson residents who came out against the seizure of
their city by the Russian military. Ukrainians not only go out on the square, but
also without weapons go to the equipment and cars trying to stop the army of
“liberators”.

Photos 8 and 9. The content of Ukrainian publications and social networks
with the skeptical signature of the “liberators”

Today, photo content of communication platforms is becoming part of the
strategic communication of authorities with the population of the country due to
its specificity of being quickly displayed and uploaded to information carriers.
Ukraine is under constant shelling and missile strikes from the territories of the
russian federation and belarus. It is not surprising that there are interruptions in
communication, because the enemy systematically tries to target the objects of the
state's critical information structure. Power outages and Internet outages can
contribute to russia's desire to drive the country's population into an information
vacuum. This policy has been practiced by the occupiers in the temporarily
occupied territories. It is because of that the desire of the state and journalists to
keep the correct and truthful vector of information is important. Of all multimedia
components of modern content, photography weighs the least and therefore opens
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faster. The use of photo content on platforming helps to strengthen civil positions,
faith in the armed forces and the state.

The Conclusions. Propaganda has very strong levers of pressure on the
world and Ukrainian community. This work is aimed at studying the
countermeasures of communication platforms that are currently able to act as
components of the communication process and have the strength and resources to
resist Russian propaganda. Photography is studied by the authors as a key factor
in the visualization of content and the possibility of building counteraction
mechanisms in the minds of the audience. Ukraine is subjected to strong rocket
attacks, has interruptions with light and communication, photography remains the
leading element of creating a visual component of communication, because it
weighs much less than streams and audio files, which may not be uploaded to the
user's phone due to a lack of traffic. The photo content of modern communication
platforms and channels, which are the most accessible to the Ukrainian audience
due to their efficiency and interactivity, has been analyzed. Among them: “This is
Kryvyi Rih, baby”, “Ukraine online”, “Ukraine in shock”, “Crimean Tatar
resource center”.

We see the prospects for further exploration in the need to study the photo
content of communication platforms in more detail.
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