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MpuKNagHi acnekT BUKOPUCTAHHA TEXHOOTIN
IHTepHeT-MmapKeTUHry B iHpopmauyitHUX KOHAiKTax

Kyp6aH O. B.

IHcmumym xcypHanicmuku KuiecoKozo yHisepcumemy im. b. [piHyeHKa

MeTogonoria NpeAcTaBNEHOro AOCNIANKEHHA 6A3yETbCA Ha TaKUX 3arasibHOHAYKOBUX METOAAX, AK CMHTE3, aHai3, NOPIBHAHHA, a
TaKOX NPUKAAAHUX — CNOCTEPEXKEHHSA, MOAENIOBAHHA, NPOrHO3yBaHHA. 3a3Ha4yeHWUi MeToA00TYHUI NiAXia A,03BONAE NEPEHECTU Y
NNOLWMHY HAaYKOBMX PO3BiAOK MPUKAAAHMIA XapaKTep AocChigyKyBaHoi npobnemaTvkun. basoBa meTtogonoriyHa OocHOBa HayKOBOroO
OOCNIAXKEHHA — NPUKNAAHI MaTepiann Ta CNOCTEPEXKEHHA 3a aKTyaibHUMM Kelicamun (2014-2018 pp.).

Mepebir nogii pociicbKo-yKpaiHCbKOro KOHGANIKTY, AKWIM TPUBAE Y BigKpuToMy dpopmaTi ribpuaHoi BiiHM 3 2014 poKy, 3acBigums, Wo
TPaAWLIMHI IHCTPYMEHTM Cy4aCHOTO iHTEPHET-MAaPKETUHIY MOXKYTb A0BOJ ePpeKTUBHO 3acTOCOBYBATUCA A/1A BUPILLEHHA 3aBAaHb,
npuUTamaHHUX iHGOPMALIMHMM NPOTUCTOAHHAM. 30Kpema, Lie CTOCYeTbCs 3abesneyeHHA peanisauyii 6asoBoro iHGopmaLinHoro
npouecy i3 TaKMMU TUNOBMMW 3aBAAHHAMM, AK CTBOPEHHS, MOLWMPEHHA, 36epiraHHA Ta NowyKk iHbopmaLuiltHUX maTtepianiB (Tak
3BaHWIA KOHTEHT). besnocepeaHbo B CTATTi PO3rNAAAOTLCA TaKi MepeXKeBi IHCTPYMEHTH, AK TapreTuUHr (i3 KAto4oBUMMM pisHOBUAAMM),
KOHTEKCTHA peK/nama, mMeToau OuiHKM edekTuBHOCTI 3a CTR Ta MObGiINbHUIA MapKeTUHT (CTiNbHUMKOBMIA 3B’A30K, MeceHaXKepu).
MpepacTaBnAOTLCA KOHKPETHI dakTh (y dopmaTi NpuKAaAHMX KelCiB) Ta PO3KPUBAKOTLCA MOMK/IMBOCTI iX NPAKTUYHOTO BUKOPUCTAHHA.
HaykoBa HOBW3HA [AOCHIAKEHHA MONArae B TOMY, WO BRepwe Yy BiTYM3HAHIA HAYKOBIM NPaKTULi MNWUTAHHA YNpaBAiHHA
iHpOopMaULiHMMKM MpoLecaMn y couia/IbHUX OHNAMH-Mepekax, Y Mexax npobnematvku iHGopmauiliHMX BilH, aHani3yeTbcA B
KOHTEKCTi BUKOPUCTaHHA TUMOBMX iIHTEPHET-MAPKETUHIOBMX iIHCTPYMEHTIB.

MpeacTaBneHi B CTaTTi pe3yAbTaTy HAYKOBOTO AOCNIAMKEHHA Aal0Tb MOXK/IMBICTb rOTYBAaTU HEODXigHI MeToAoNoriYHI MaTepiann ans
3iiCHEHHA HaBYaHHA 33 Npodinem (y BiANOBIAHMX BULIAX Ta Ha CNewiani3oBaHMX Kypcax), po3pobaaTn NpakTUYHI pekomeHaauii gnn
npodinbHUX PpaxiBLiB, @ TAKOXK 34iMCHIOBATM NOAANbLLII HAYKOBI (NPUKNAAHI Ta TEOPETUYHI) AOCNIAKEHHSA B LLbOMY HANPAMKY.
Kntouoei cnoea: iHdpopmauyiliHi mexHonoeii; iHmepHem-mapkemuHe; iHpopmayiliHi 8iliHU; coyianbHi Mepexci; mapaemuHe;
KOHMeKCMHa peknama; mobinbHull mapkemuHe.

TPUBaNUIA Yac MACKyBaTM CBOi B/lacHi Hamipu. OcTaHHE
pobuTb Taki uMdposi aTakn OCUTb ePeKTUBHUMM Ta Maso
BUTPaTHUMMN.

1. Bctyn

MNocraHoBKa npobnemu. |HPopmauiiHi KOHONIKTK

HaLWOro Yacy 3Ha4yHO MIpOI0 BiAA3epKaNIoTb KAOYOBI
CyyacHi iHGOpMaLUiMHO-KOMYHIKALiMHI  TeHAeHLii Ta
BMMAratoTb BMKOPWUCTaHHA iHTErPOBaHUX ULUPPOBUX
TEXHONOriN. 30Kpema, Le CTOCYETbCA MPOTUCTOAHbL Y
iHTepHeT-npoctopi (web 1.0, web 2.0, web 3.0). Ak
cBigunTL NpaKTuKa, Halbinbw nepcnekTMBHUM
HaNPAMKOM Y LLbOMY M/1aHi € BAKOPUCTAHHA iIHCTPYMEHTIB
iHTEPHET-MapKeTUHIY, 30KpemMa y TaKux MOWMHAX, AK
iHTepHeT-peknama Ta iHTepHeT-PR. Bukopuctosytoum
$aKTMyHO nobyTosi iHbOpMaLiMHO-KOMYHiKaLiMHI
TEXHONOrii, aTaKylo4Ya CTOPOHA MOXe A0BOAI BAANO0 Ta
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AHani3 ocTaHHiX aocnigeHb Ta nybnikauin. basosi
acneKTU 3acToCyBaHHA 3acobiB iHTEPHET-MapKeTUHry Yy
MENAX MEPEKEBUX MPOTUCTOAHb MOXKHA 3HAWUTU Yy
pocnigxKeHHax 6aratbox npodinbHUX  daxisyis, WO
npawtoBaan Ta NPaLoTb Ha nodaTky XXI cT. Cepeg Taknx
MOKHa BU3HAYMUTU TaKMX aHT/IOMOBHUX AOCNIAHUKIB, fK:
L. BpekeHpigx [1], K. BporaH [2], P. Fandopa, Y. MpiH [3],
M. Oansopr [4], E. CepHosiy, [5], M. XanaTr [6], a Takox
pociiicbkomoBHUx: I'. BaiHepuyk [7], . KanayHos [8].

OcobnmBe micue nocigalTb NPUKNAAHI  JOPODBKM
[O. Xaninosa, wo BTiAMAKCA B MOro poboTi «MapKeTuHr B
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coumanbHbIx cetax» [9]. Y cBoemy AoCNigyKeHHi el aBTop
BM3HAYa€E 3ara/ibHi XapaKTEPUCTUKU CyHaCHUX COLLiaIbHUX
Mezia Ta Meflia MapKeTUHTY, @ TaKOK y3arasbHIOE MeToaM Ta
3acobM  poboTM Yy  COUjaNbHUX  OHNAMH-MepeXkax,
BrMokpemtoroun 100 nonynapHUX iHCTPYMEHTIB.

TemaTUKy pPEeKNaMHOI iHTEPHET-aHaANITUKM Ta MNOLUYKY
KOHTEHTY Y COUia/IbHUX OHMAMH-MepeXKax A0CAigxKyBanu
A. KowwuK [10] Ta A. Kponn [11], a 3rogom k. Paccen [12],
M. Xacnep [13].

LlikaBi pocniasKeHHA, MOB’A3aHi 3  MApPKETUHIOBMM
3MiCTOM «/1aliKiB», npeacTaBneHo y pobori I. BaitHepuyka
[7]. 3a BM3HaYeHHAM LbOro aBTOpPa, 3apa3 besnocepesHbO
3HaKM BNoA06aHHA — «1alKnM» Ta «AU31aNKMU» — € KHOYOBUM
BUMiptOBayYem pe3ynbTaTUBHOCTI iHbopmaUinHo-
KOMYHiKaLMHMX NPOLLECIB Y COLLiaNbHUX OHMIAMH-MeperKaX, i
caMe pO3yMiHHA npasBua ix 3400yTTA Mae KjawoyoBe
3HAYeHHA.

OCHOBM  MapKETMHIOBUX  COLja/IbHUX  MepeXeBux
KOMYHiKaUi npeactaBneHo y po3pobkax K. Pant [14],
L. donnc [15], M. Wedep [16]. OcobamsocTi popmyBaHHs
6i3Hec-NpoeKTiB Yy MONYAAPHWUX COLANbHUX MepeXax
npeactasnae y cBoit poboti «lMpoasukeHne GusHeca B
coumanbHbix  cetax  Facebook, Twitter, Google+»
H. Epmonosa [17].

Merta cTaTTi — BU3HAUYEHHSA MOTEHLIMHUX MOM/INBOCTEM
Ta NepcneKkTMB BUKOPUCTAHHA iHCTPYMEHTIB KOHTEKCTHOI i

TapreTMHroBoi  peknamm B Mexax  iHbopMauiiHMx
NPOTUCTOAHD.
Buxopsunm 3 npeactaBNneHOi  MeTW,  KAHYOBMMM

3aBAAHHAMM JOCNIOKEHHSA €:

-ornag, nonepeaHix Po3poboK Ta AOCAIAMKEHb LLOAO
NpPobAeMaTvKM 3aCTOCYBaHHA HA MPAKTULi IHCTPYMEHTIB
iHTEPHET-MaPKETUHTY;

- BUOKPEM/IEHHSA Ta CMCTEMATU3ALLIA aKTya/IbHUX METOA|B
Ta 3acobiB iHTepPHeT-peKknamm Ta iHTepHeT-PR, sKi MoKHa
BMKOPMCTOBYBATH B iHbopmaL,iiHMX MepeKeBmX
NPOTUCTOAHHAX;

- CTBOPEHHA PEKOMEHZAAL CTOCOBHO MPaKTUYHOrO
BUMKOPUCTAHHA  IHTEPHET-MAPKETUHIOBUX TEXHOAOFiA B
iHpopMmaLiMHNX BiliHaXx, ictopiorpadiyHmit ornag
[ocniaxysaHoi npobnemu.

MeTtoam pgocnigeHHaA. B xoai onpautoBaHHA 6a30B0ro
MaTepiana 6yno 3aCTOCOBAHO KOMMNEKCHUI iHTErPOBaHMIA
iHCTYMeHTap, 30KpeMa 3 3arasibHOHayKoBMX meTogis 6yno
BMKOPUCTAHO: CUHTE3 MiAXOAIB Ta 3HAHb KiZIbKOX CYMIXKHUX
HAYKOBMX rafly3ei; MOPIBHAHHA Ta aHani3 NpPUKAA4HMX
matepianis. Cepes NPUKAALHUX METOAIB AOCNIAMKEHHA
BMKOPUCTAHO: CMOCTEPENKEHHA (PO3ropTaHHA noajn Ta
iHbopMmaLjiiHMX npouecis), moaentoBaHHA (nepeabayeHHn
NMoAanblWOro PO3BUTKY TEXHO/OTM Ta X MPaKTUYHOro
3aCTOCYBaHHA), NPOrHO3yBaHHA (PO3ropTaHHA Mo Ta
npouecis). Takuii MeToAoNOrYHMI  Niaxig [A03BoNAE
nepeHecTM y MOLMHY HAYKOBMX PO3BiLOK MPUKAALHWUI
Xapaktep  [0CAiAXKyBaHOI npobnemaTuku. basosa
MeTO[0/IoNYHA  OCHOBA  HAYKOBOrO  AOCAIAXKEHHA
NPUKNaAHI maTepian Ta CNOCTEPEXKEHHA 33 aKTyasbHUMMU
Keiicamu (2014-2018 pp.).
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2. Pe3ynbTath 1 06roBopeHHs

AK BKe Byno npeacTaBneHo, peknamy B AKOCTI 3acoby
PO3MOoBCIOAKEHHA iHPOpMaLii MOXKHa 3acTocoByBaTM He
TINbKM Y MAPKETUHIOBMX LiNsAX, ane M sK iHbopmauinHo-
KOMYHiKaLiiHy 36poto.

Tak, 33 [J0MNOMOroK  TPAAMUIAHUX  PEKAAMHUX
iHCTPYMEHTIB, 3BUYalHUX ANA TUMNOBUX OHMANH COLMEpPEXK,
MOXKHa:

- MOLUMPIOBATM MOCTU Ta 3aMITKY;

-MpOCYBaTU MNEPCOHANIbHi  aKayHTM abo TemaTuyHi
CTOPIHKM;

- popmyBaTU Ta KOOPAMHYBaTV Tpadik Ha Be6-cailT;

- KoperyBaTu y 6ik 36inblIEHHA KOHBepCito Ha Be6-canTi;

- HafaBaTU/OTPMMYBATU YCTAHOBKM CODT-A0AATKIB;

- 36iN1bLLYBATM 3a7y4eHiCTb AN NPOrpam;

- NPOCYBaTH BipTyasibHi 3axoau.

OpHieto 3 6a30BMX OYHKLIN € BUKOPUCTAHHA LiNbOBOI
peknamu, AKy LWe BM3HAYaloTb AK TapreTuHr. OCTaHHIn
BM3HAYAIOTb AK K PEKNAMHUI MEXAHI3M, 33 TOCEPELHULTBOM
AKOroO i3 3arasbHOI ayAuTOpii BM3HAYalOTb LibOBY rpyny
KOPWUCTYBAYiB, BiAMNOBIAHY 3a4aHMUM KpUTEPIAM, | NOKA3yoTb
peknamy came Uil rpyni» [18].

OUjiHIOUM NOTEHUiIMHI MOX/MBOCTI COLia/IbBHUX MepeX
Ta IHTEpHETY B UiIOMYy, MOXEMO NpPeACTaBUTU TaKi BUAU
TapreTmHry:

- NOBeAiHKOBUI TapreTuHr (3bupaHHs iHpopmauii npo
KOHKPETHOTO CMOoXK1Baya);

- FeOMOBEAHKOBUI  TapreTUHr
CMOMKMBaYa 3a oro nepemileHHaAMM);

- BY3bKO JIOKa/IbHUIM TapreTUHr (MoKas peknamm B mexKax
1-15 km 3a micLem 6a30BOro po3TallyBaHHA TPAHCAATOPa);

- BUOKPEMNEHHSA  LiNbOBUX  iHTEPHET-MaligaHuMKiB
(BMKOpPUCTAHHA cailTiB, nopTaniB, TeMaTUYHWUX rpyn Ta
6noris);

- TApreTUHr 3a ynoaobaHHAMM (NpeacTaBieHHA pekiamm
3a 3an1TaMu BifBiayBadiB iHTEpHET-MaldaHUMKIB);

- reoTapreTmHr (npeacTaBneHHn peKkaaMHoro
noBiOMNEHHA 3a reorpadiyHol0 03HAKoW (3rigHO 3
iHTepecamun 3aMOBHMKa);

- TapreTyBaHHA BIiAMNOBIAHO A0 4Yacy AeMOHCTpaLii
nosigomneHHs (roamHa, AeHb, TUKAEHb, MicALb, PiK);

(ouiHka  ynopobaHb

-TapreTMHr 3a OKPeEMUMM TemaMu (AeMOHCTpaLs
PEKNaMHUX  MaTepiafiB  Ha  TeMATUYHWUX  iHTEepHeT-
MaigaHumKax);

- couianbHO-gemorpadiyHMit TapreTUHr (AemoHcTpaLisa
pPeKNaMHUX MOBIAOMNEHb 3a O3HAKaMM CTaTi, BIKY,
coLiaNbHOI NPUHANEKHOCTI);

-TapreTMHr 3 OBME)KEeHHAM 3a KibKiCTIO MoKasis
(baHepHa peknama).

Cepen, npeacraBneHMX BapiaHTIB  TapreTvHry, LWo
BMKOPUCTOBYHOTHCA ona 34iACHEHHSA npAamoro
iHbOpMaLiMHOrO KOHTaKTy 3 LiNbOBMMW rpynamu ans
PO3MOBCIOAMKEHHS iHDOPMALLi, MOXINBO BUKOPUCTOBYBATU
yci 3ragaHi. lNpoTe oKpemi 3 HUX MOXKyTb 3aCTOCOBYBATUCA AK
36pos B ¢dopmati He auwe iHPOpMaUinHOI, ane W
TPAAMUIMHUX BUAIB BiliH.
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AK cBiguntb pocsig ATO/OCC Ha TepeHax Cxoay
YKkpaiHn 2014-2015 pp., POCIHCbKi rpynu Tak 3BaHMUX
cneuiabHUX  onepauiit  BMKOPUCTOBYBAAM  BY3bKO
NIOKaNbHWWA  TapreTuHr, AKWMM [JaBaB 1M MOMAMBICTb
3[iNCHIOBATU BM/IMB HA MCUXONOTIYHUIM CTaH BoAKiB 3CY,
0c06/1MBO KOIM MOBa MLWAa NPO KPUTUYHI MOMEHTU, ANA
AKMX XapaKTepHUM € 0bmeskeHui goctyn Ao iHpopmadii.
Tak 6yno npeacTtaBneHo iHPopMaLito, fKa BUKAMKana
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naHiyHi  Hactpoi. OcobamMBO 4YacTo TaKi meToam
BMKOPUCTOBYBaNNCA Nif vac 6utemn 3a ebanbuese.

3 BWKOPWUCTAHHAM  MOBEAIHKOBOro, a  TaKOX
reonoBefiHKOBOrO TAPreTUHIY 3a3BMYall € MOMK/IUBICTb
NPOBOAMTU CMOCTEPENKEHHA 33 OKPEMMUMMU MEPCOHaAMMU,
WO € BaX/IMBMMM 0cCOBaMM B crpaBax NPUNHATTA i
3aCTOCYBAHHA NEBHMX YNPaBAIHCbKMX pilleHb. OCTaHHE €,
no dakTy, peanisauielo WNUFYHCbKMX 3aBAaHb LLOAO
CTEXKEHHA.

3ragaHi Buwe iHWI pi3HOBMAW TapreTuHry 6inbuw
6e3neyHi, ase BOHU € TAKOXK AIEBUMM Y NMUTAHHAX PoBOTU

i3 MNeBHUMM COUiaNbHUMM Tpynamum Ta LiAbOBUMU
ayautopiamn.  30Kpema, BOHWM Jal0Tb  MOMK/AMUBICTb
BiACTEXKYBATM  peakKuilo, 0cob/MBOCTI NOBeAiHKM B

KOHKPETHUX CUTYaTUBHUX MOMEHTax. MaeMo 3a3HauuTy,
LLLO TEMATUYHUI TapreTUHF, reoTaPreTUHr Ta TapreTUHr 3a
iHTepecamu  [03BONAIOTL  MpaLOBATU i3 MNEBHUMMU
LiNbOBMMM  rpynamu, He BXOAAYM 3  HUMK Y
6e3nocepedHin  KOHTAKT, 34iIACHIOYM AUCTaHUIAHUIA
BMN/IMB (TUMNOBa ariTaLia Ta NponaraHaa).

BMKOpUCTOBYOUM  MpPEACTaBNEHUIA  IHCTPYMEHTAp,
npodinbHi eKkcnepTn, a TakoX NpauiBHUKM BignosigHUX
cneucny»6 oTpumyloTb 3Mory Ha 6esneyHin BigcTaHi
KOOPANHYBATK Pi3HOMAHITHI 3axoaum.

TUNOBMM MPUKNALOM BWKOPWUCTAHHA 3a3HaYeHuUX
TApPreTMHroBMX TEXHOOFIN € noAii 13 oBTHs 2014 poKy y
BiMCbKOBIM YacTuHi Haursapgaii, wo 6a3yetbca y c. Hosi
MNeTpisui (Kuiscbka 06..). Y ubomy BMNagKy noHag Tpwu
COTHi conaaT CTPOKOBOI CNYXK6W BUMHMUAM aKL,ito NpoTecTy
LUNAXOM CAMOYMHHOIO NOJINLLIEHHA TEepPUTOPIi YacTUHK Ta
niwoi xogn Ao Kuesa, o AamiHicTpauii MNpesunaeHTa
YKpaiHu. BilcbKoBOCNYXKOOBUi BMMaranauM noJinweHHs
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YMOB CNy»K6u Ta gemobinisauii (gme. man. 1). AKuja ctana
pe3yabTaToOM AWUCTAHLiIMHOrO BAAMBY 3 BOKY POCIMCbKMUX
cneucnyo, AKOMY nepeayBsano 3aCTOCYBaHHA
BiANOBIAHUX [HCTPYMEHTIB Li/NIbOBOTO TapreTuHry i3
NOLUYKY Ta 3a/ly4eHHA A0 cniBnpaLi nigepis rpomancbKoi
OYMKKW Yy cepefoBULL HaUrBapailLiB Yyepes coumepeky
VKontakte.

PucyHok 1. Marepianau 3MI npo nogii

YRPATHOBEA HIPABJIA
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y c. Hosi MNeTpiBui
iHCTPYMEHTW TapreTMHroBOi peknamu 3a

Tunosi
CTPYKTYPOIO MPOCTi, @ TAaKOX 3a3BMYali aBTOMaTM30BaHI.
[na 3amoBHMKa Hemae noTpebu popmyntoBaT 3aBAaHHA.
MopaHHA 3anuTy BiAGYyBaeTbCA 3 BAACHOI MepexeBoi
CTOpiHKK. Mpoueaypa CKNagaeTbCA 3 TPbOX KPOKIB.

Mepwwni dbopmyBaHHA BAACHOro BipTyasibHOMO
KabiHeTy, Ae cTBOplOIOTbCA Ta 3b6epiraloTbcA 3anuTu-
3aMOBJIEHHA Ha peKknamy. BignosigHO A0 BM3HAYEHMUX
napameTpiB cnoxueay obupae cneumdiky 3amMOB/EHHA
(peknamHoOi  KamnaHii), NoOAAE KOHTEHT pPEKNaMHOro
CNOBILWEHHA, @ TAaKOX Hadae goAaTKoBy iHGopmauio y
pa3i noTpebu. B noganblii poboTi 3aMOBHMK, 3rigHO 3
napameTpamu LiNbOBUX ayauTOpiN Ta ocobansoctamu
KamnaHir, KOHKpeTusye BUMOTH, aBTOMAaTUYHO
OTPUMYIOYM MNpONo3uuji  WoA0 MNOTEHUIMHUX Miclb
PO3MiLLLEHHA PEKNAMHOIO KOHTEHTY.

MpaKTUYHi MexaHi3MW BUKOPUCTAHHA TapreTUHroBoil
peKkNaMmn y KOXHIN OKpemii couianbHin mepexi €
cneundiyHMMM Ta OPIEHTOBAHMMM HA KOHKPETHI LifboBI
rpynu. Mpote 6a308i MexaHi3mMu Ta NPUHLMMMN LLiNbOBOIO
NOLWYKY €AMHI ana BCix. Llen npuMHUmMn 3Ha4YHO crpoLllye
poboTy iHTEPHET-MapPKETO/IOriB Ta HE BUMArae 0cobamsmx
3HaHb Y 3BUYAHUX iIHTEPHET-KOPUCTYBauiB.

Kpim  TapreTMHry y  Cy4acHUX  MepexKeBuX
iHbopMaLitHMX NPOTUCTOAHHAX MOKe
BMKOPWUCTOBYBATUCA TaKUIM MeXaHi3M, fAK KOHTEKCTHA
peknama. Lleli iHCTpyMeHT nABnse cobolo peKknamHui
iHTepHeT-6aHep UM TEKCTOBE NOBIAOMNEHHSA Ha canTi. Taki
peknamHi  maTepianuM 3a3BuMYall  po3MilyOTb Mg
3aro/IOBKOM CalTy, iHOAj Ha GOKOBMX NaHensx canty abo
3HM3y [19].
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OKpeMnm  eNleMeHTOM  KOHTEKCTHOI  peknamm €
reoTapreTuMHr, WO [3a€ MOMXKAMBICTb 6ifbW  NPULINBHO
3aCTOCOBYBATM  peKNamHi  nosigomneHHsa. Kpim  Toro,
BMKOPUCTOBYETbCA MPUHLMM  XPOHOMOTIYHMX PaMKOBUX
obmexKeHb o0 NoKa3sy.

OgHum i3 cneundiyHMx pPisHOBUAIB  KOHTEKCTHOI

peKnaMy BM3HAYaloTb MOLUYKOBY PEKIamy, L0 NOAAETHCA
yepes MexaHiamu NoLUyKoBUX maliaaHuumkis (Google, Yohoo,
Yandex Ta iH.). BignoBigHo A0 LbOro MexaHiamy y TEKCTOBUIA
HOKC BK/IaZalOTb KAouoBe/nolwyKoBe CNoBO uM ¢dpasy. B
pe3ybTaTi KOPUCTYBaY PA3oM 3 OTPUMAHMMKM MaTepianamm
MAE MOXKUBICTb NEPErNAHYTU PEKNAMHI OronoLeHHA, ae
onocepesKoBaHO NPeACTaBNeHO NEBHMIM TOBAp abo nocnyry.
B TakoMy pasi pekfamHe NoBigoMAeHHA 3'ABAAETHCA PAa3soM
i3 pesynbTaTamm NOLYKOBOro 3anuTy. KOHTEKCTHa peknama
3a3BMYal NpPeACTaBAAETbCA MO 610Kax.

3a3BMYal  MOBIAOMNEHHA Yy KOHTEKCTHIA peKknami
NPUB’A3YIOTLCA A0 MEBHWUX 3anMTiB KOPUCTYBaya 33 4iTKO
BM3HAYEHOI TeMaTMKOol. B Takomy TMMOBO peknamHomy
OrO/NIOWEHHI  A0BOJIi  NIeTKO  MPUXOBYHOTb  AECTPYKTUBHY
iHbopMaLjilo, WO MOXKe BUKAMKATU HeratMBHi eMOLiliHi
CTaHu (npurHiveHHs, naHiky, He3a0BO/IEHHS).
JecTpykTmBHMM  daKTopoM Yy LbOMy nfaHi  byae
AKLEHTYBaHHA NONWUTY Ha NEBHI KaTeropii TOBapis Ta NOCAYT,
O KOPUCTYIOTbCA MOMYAAPHICTIO Y KPUTUYHUX CUTYaLLAX
(cinb, CMPHWMKK, BOPOLLHO, NIXTAPUKK Ta iH.).

Pe3ynbTaTMBHICTb BUKOPUCTAHHA KOHTEKCTHOI peKknamm
BMPAXOBYETbCA BiANOBIAHO A0 PEUTUHIY KAiKiB TaK 3BaHO
KnikabenbHictio (CTR — Clik-through rate). Y Ttakomy pasi
pe3ynbTaT BU3HAYAETbCA AK MOPIBHAHHA KiNbKOCTI KAiKiB
LWOAO Oro/IOWeHHA, Yy BIANOBIAHOCTI KiNbKOCTI MOKasi..
Pe3ynbtatn nopatoTbcA y Bigcotkax. PospaxyHok CTR
3AINCHIOETBCA WIAXOM MOMHOMeHHA Ha 100 % KinbKocTi
KNiKiB Ta nokasis. lMpumipom, y pas3i Konum peknamHe
nosigomneHHa 6yno npogemoHcTpoBaHo 100 pasis, a
NO3HAYMANCA (KNIKHYM) HA HbOMY OAMH Pa3, TO MNOKA3HUK
mae 1 %. Y TakomMy pasi BiACOTKOBUIA MOKA3HUK € CBiAYEHHAM
eEeKTUBHOCTI PEKNAaMHOIO OrONOLLEHHS.

Ma€emo HaronocnT Ha TOMy, Lo 3aCTOCYBAHHA IHTEPHET-
pekiamu B AKOCTI iHGOpMaLLinHO-NCcMXONO0riYHOI 36 poi MoKe
6yTM [0BONI HECTaHZAPTHUM, ane [0CUTb ePEeKTUBHUM
iHcTpymeHToM. Mpu upomy 6asosa creundika B Tomy, LIO
iHbopMaLiiHMI Hanag, BiAOYBaETbCA came Tam, [ie MOoro He
OYiKYIOTb (KOHTEKCTHA peKNamMa), a TaKoXK 3abesnevyerbes

KOMYHiKalia Ha nepcoHasbHOMy piBHi  (TapreToBaHa
peknama).

Y pasi Boanoro 3actocyBaHHA TaKOro iHCTPYMeHTapito
iHO4i  [AOBONI  AOCBiAYEHI  eKcnepTM  He  MOXKyTb

ineHTUdiKyBaTM PaKTK Ta XapakTep iHpopmaLiiHMX aTak. Y
TAaKOMy pa3i  arpecop MOXKe BpasvTU niaceigome
npeACTaBHUKIB LiIbOBMX Py, YHACNiLOK Yoro BiabyBaeTbeA
HaCUIbHULBbKA KOMYHiKaLis abo AeCTPYKTUBHA MaHinynaLjs,
LLLO Zia€ 3HAYHI NepeBaru aTakytoumii CTOPOHI.

AIK BigOMO, HaWbinbWwi iHbOPMaLIMHO-NCUXONOTiIYHI
NPOTUCTOAHHA TOYaTbCA HaBKONO MNOOYTOBUX peyeir Ta
6a3oBux notpeb NAMHWU. Buxopaum 3 UbOro, iHTepHeT-
pekfama [a€ MOM/IMBICTb MAcKyBaTW Ta aKTyanisysatu y
NOTPIBHOMY KOHTEKCTi NoTpebu Ta 3anuTW NpeacTaBHUKIB
LinboBMX rpyn.
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Cepep, iHWMX Cy4aCHMX KOMYHIKaUiMHMX IHCTPYMEHTIB,
O BUMKOPUCTOBYHOTLCA Y MapKETUHIOBUX KOMYHIKaLiAX, €
nepcoHanbHUM MObiNIbHMIA 3B'130K Ha OCHOBI CMapTOHIB Ta
NAAHWETHUX ragyKeTiB. [10 iX GYHKLiN HanexkaTb CTiIbHUKOBI
cucTemMM 3B8'A3KY Ta MECEHKEPMU.

Y Takomy pasi KOMYHiKauis MoKe 3gilicHioBaTUCA B
pexunmi 3Bn4aliHoi TenedoHHoI po3moBM abo 3B'A3Ky Yepes
mepexy IHTepHeT. Bce ue BM3HAYaETbCA AK MOBINbHUIMA
MapKeTUHr. OCTaHHIM MOXHa BU3HAYUTU SK LMGOPOBUIA
3B'A30K (TenedoHn, cmapTdOoHM, ragrkeTn, ctauioHapHi MK),
WO B peXuMi ayaianbHOi abo TeKCTOBOI KOMYyHiKauji Aae
MOM/IMBICTb TpaHcAoBaTM iHGopMauito npo ToBapu abo
nocayrn, WO NPOCYBAlOTbCA  Bi4, IMEHi  KOHKpPEeTHOI
opraHisaLii.

Cnig, BiA3HAYMTK, LWLO MODINbHIN MApPKETUHT — OAMH i3
HalMeHLL BUTPATHUX TapreToBaHMx 3acobiB NpocyBaHHs. BiH
CKNapaeTbea 3 SMS-po3cniIKkmM Ta TMNOBMX MeceHaKepis. [1o
HalMBiNbLW NOMNYNAPHUX MECEeHKepiB MOMKHa BiaHecTn
Telegram, FB-messenger, Skype, Viber, WhatsApp, Line, ICG.

Came MeceHAXKepu OCTaHHIM 4Yacom HabyBaloTb
nowupeHHA. 3a BW3HAYEHHAM, Lie NPOrpamu LUBUAKOIO
0b6MmiHy iHpOopMaLieto Ta AOCTYNY A0 KOHTEHTY, LLLO MiCTUTLCA
y CTauioHapHMX akayHTax. degani 6inblie, meceHaxepu
NOYMHAOTLCA nepeTBOpPOBATUCA i3 3BUYANHMUX
KOMYHIKaUiMHNX CepBiCiB y TUMOBI coOLja/NbHi OHNAMNH-
mepexi. Taki NporpamHi cepsicy TaKoXK Aat0Tb MOXK/IMBICTb
34jicHIOBaTM Bigeo- Ta HaBiTb KOHdepeHL-3B'A30K (5-8
YYaCHUKiB). TaKMI iHCTPYMEHT HaJae KopWUCTyBayYam
MOM/IMBICTb LWBMAKO Ta ePpeKTUBHO AiCTaTUCA KOHKPETHOro
npeAcTaBHMKA LiAboBOI rpynn, NnepcoHidikoBaHOro y BUrNAAj
KOHKpPETHOro akayHTy. CbOrogHi, Hanpuknag, MeceHayKep
Telegram p03Bo/AE Yepe3 MexaHi3am «4yaT-60T» KepysaTu
KOHTaKTaMM i3 BEJIMKOLO KifibKicTio $posioBepiB 0g4HOYACHO. Y
FB-messenger Take 3aBAaHHA MOMHa peanilyBatu uepes

dyHKUjlo «beciaay.
Kntouosoto 0O3HaKoto TMNOBOI SMS-po3cunkm
BM3Ha4aeTbcA 1i macoBicTb, 60 MOobBiNbHI TenepoHu €

CbOroAHi Mmaiyke O06OB’A3KOBMM TaAyKeTom ANA  KOMXKHOI
NOANHW.  PO3MNOBCIOAMKEHHA KOHTEHTY, TaKMM UMHOM,
34JMCHIOETBCA 32  TemaTMuHUMK  6aszamu  TenedoHHUX
HomepiB. Mpu Upomy Taki 6as3n NoginATbCA Ha odiLinHi, WO
dopmytoTbca 3 A03BO/ly aboHeHTiB, Ta HeodililiHi, wWo
CTBOPIOIOTb  LWIAXOM  HEY3roAXeHOro  BWMKOPUCTAHHSA
KNIEHTCbKMX AaHMX. TUNOBUMM iHCTPYMEHTaMW B TaKOMy
pasi € MMS, SMS, wap, gprs, edge, MmobinbHi nnatdopmu,
ro/0CoBe  MEHI0,  CUCTEMW  OBMIHY  MUTTEBUMM
NoBiAOMAEHHAMM Ta rONI0COBI NOBIAOMAEHHSA.

AK cBiAUMTb NpaKkTMKa nposeaeHHAa ATO/OOC Ha Cxoaj
YKpaiHn, B ymoBax besnocepesHix BIMCbKOBUX il TUMOBI
3acobu  pagioenekTpoHHoi 6opotbbu (PEE) matoTb
MOMNUBICTb  aTaKyBaTM 3acobu MobinbHOro  3B’A3KY
(tenedpoHn, cmapTPoHM, nNNaHLWETK), MepeLLKoaKaoUN
edeKTMBHMM npoluecam ynpasfiHHA, Ta OTPUMYBATK
BaXKAMBY iHpopMaujto (KiNbKicTb BiicbKOBOCNYXKOOBLB, iX
JIOKaLif, aKTUBHICTb, NEPCOHA/bHI AaHi).

OcTaHHIM Yacom y ¢dopmaTi iHpopmMaLiiHOi BiliHK BCe
yacTiwe pgna 34iIMCHEHHA AECTPYKTUBHOI KOMYHIiKaujiMHOI
arpecii  BUKOPUCTOBYIOTbCA rany3eBi abo KopnopaTuBHI
MeceHIKepn. B AKOCTI NpUKnaga MOXKHA HAaBECTU BUMMNAAOK
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i3 pocicbKMM MOBINbHUM foAaTKOM «JTiunnbHUK L MB», Wwo
HabyB MOLUMPEHHS cepen, BilicbkoBocayKbosuis 3CY [20].
BcTaHOBMBLIM Ha NepcoHanbHU cmapTdoH abo nnaHweT
TaKMA  [0[ATOK, KOpUCTyBad  PaKTUYHO  BiAKpPUBAE
agMiHicTpaTopam  (pociiicbkum) — gocTyn o CBOIX
NepcoHaNbHMX [AaHuX, WO 36epiraloTbcA Ha Camomy
npucTpoi (ame. puc. 2). TakoXK agMiHiCTpaTopn OTPUMYIOTb
MOMK/MBICTb  BiACNIAKOBYBAaTM MepecyBaHHA  B/lIAaCHWKa
raf»KeTy, WO B YMOBaX BiICbKOBUX Al € Ay»Ke HebesneyHuMm.
PucyHoK 2. IHtepgeiic «JliunnbHuk AMBb»

(7 eom—
(LA A E
3i1,8992687%

npPowio
541 penb

OCTA/IOCb
3 pHn

OCTAJIOCb
55 gHen
3uaca

52 myTo!
ATcekynan

MPOLLJIO
25 pHei
20 dacon.

o

A Dembenb

7 Honbps
Ocranoc 4 gua

TonoBuHa cnym6s!
11 Hosnbpa
Ocranocs 15 gueit

Y pamKax cyvacHux iHpopmaLinHUX NPOTUCTOAHD, WO
CYNPOBOAKYHOTb BiNCbKOBI KOHOAIKTH, AyKe ePeKTUBHUM
€ BWKOPUCTAHHA MOBINBbHUX KOMyHiKaUiin. Po3cunky
3BMYaliHUX SMS-NoBigoOMNEHb MOXKHA BUKOPUCTOBYBATU B
AKOCTi 3acoby 6e3nocepeHbOro MCUXOMOTIYHOTO TUCKY.
Mpu ubomy B MepeBakHil b6inblIOCTI BUMNAAKIB TakKi
po3cunknm € macosumu Ta 6HesagpecHumun. A y pasi
OTPUMAHHA A0CTyNny A0 NepCOoHaNbHUX CMAPTPOHIB TaKi
PO3CUNIKM MOKHa 3A4iMCHIOBATU AMCTaHLUINMHO HaBiTb 6e3
BigOMa BNacHMKa.

PucyHoK 3. SMS-nosigomneHHs 3 fle6anbuese
: -~ Tewer coobiuenis

0973621784: Hac Hakpbih Fpagamu!
BHI0T NpULENLHO. Ky4a Tpynos! He
yaepXAMca

-

16.10.2015 Nt

TBOI 6nM3bKi
IAHYTE KMIBCbKY

1AY, KON TV 3arvHetl. ..y

Bui KWIBCLKOT XYHTU? |-

TaKk, nig, yac 60iB 3a [debanbuese y 2014 poui 3a
[OMOMOrol0  MPUCTPOIB  Pafio-eNeKTPoHHOI  6opoTbbu
pocificbka CTOpPOHa aBTOMAaTWM4YHO BMpPaAxoBYBafia Ta
Hagcunana Ha  MobinbHI  TenedoHM  yKpaiHCbKMX
BilicbKoBOCAY»K60BLiB SMS-N0OBiAOMNEHHSA AECTPYKTUBHOIO
XapakTepy (aus. puc. 3). OcTaHHi Manu Ha MeTi BUK/INKaTU Y
YKpaiHCbKMX 6iliLiB MaHiYHi HacTpoi Ta nopylyBaTn ix
MCMXOJIONYHY CTiMKICTb Ta 34aTHICTb 4,0 OMnopy.
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3. BUCHOBKM

Crneymdika Ta 0COBAMBOCTI Cy4aCHUX MiXKHAPOAHUX
KOHONIKTIB, 30Kpema ribpugHa arpecis PO npotu YKpaiium
Ta HaAWWX 3axigHWMX COMO3HMKIB, BM3HauMna nepej
npodinbHUMK daxiBuaAMU HU3KY cneumdiyHMX 3aBAAHb.
30KpemMa LUe CTOCyeTbcA Npobnemu BUKOPUCTaHHSA
OKPEeMMUX IHCTPYMEHTIB iHTePHET-MapKeTUHry B ¢dopmari
mepexKeBux iHbopmaLitHMX BillH.

Y npuknagHomy acnekTi A0CNigXyBaHOro MWUTaHHA
6y/10 PO3rIAHYTO NPUKNALM Ta MEXAHI3MW BUKOPUCTAHHA
CYYaCHUX IHCTPYMEHTIB iHTEPHET-MAPKETUHTY B OHJIAMH-
MepeKeBMX NPOTUCTOAHHAX. 30KpPEeMa 3a3Ha4YeHo, WO Ha
TenepilwHin MmoMeHT B apceHani npodinbHux daxisyis 3
iHpopMaLiHMX BillH € KilbKa epeKTUBHUX iIHCTPYMEHTIB,
AKi 3 yCNiXoM MOXyTb 6YTVM BUKOPUCTAHI AN1A OTPUMaHHA
nepesar He TiIbKM Yy BipTyanbHOMY nNpocCTOpi, ane W
BM/IMBATU Ha PO3KNAL CUN Y peanbHOMY CBiTi. Cepea Taknx
iHCTPYMeHTIB 6Yy/10 BU3HAUEHO Pi3Hi BUAM TapreTuHry, Lo
€ 3acobom nepcoHanbHOI agpecauii KOHTEHTY. TakoX
3raflyBanacs KOHTEKCTHA pek/fama AK 3acib npus’sasku
TEMATUYHUX PEKTAMHUX MaTepianiB [0 pi3HOro poay

MOLIYKOBOrO KOHTEHTY. | B AKOCTi MNepcneKkTUBHOro
HanpPAMKY 3a3HayascAd MOBINbHMIA  MapKeTUHr, WO
CMMPAETbCA Ha CUCTEMM CTiIIBHUKOBOrO 3B’A3KY Ta
MeceHaKepu.

Ma€emMo 3a3HaunUTH, LWLO TEXHIYHUIM NMPOrpec He CToiTb
Ha Micui. MporpamHo-anapaTHe 3abe3neyeHHA NOCTIMHO
3MIHIOETbCA Ta BAOCKOHAMIOETbCA. A Lie 03HAYaE€, WO B
iHPOPMALIMHO-KOMYHIKALLIMHUX MPOTUCTOAHHAX CYTTEBY
nepesary OTPMMYE Ta CTOPOHA, AKa BYaCHO OHOBJIIOE CBii
iHCTPyMeHTap Ta BWMBYAE MNEPCNeKTUBHI  HaNpAMKM
PO3BUTKY TEXHOOTIN. AnA YKpaiHM Lei acnekT CborogHi €
NMUTaHHAM HauioHanbHoi 6e3nekn, 60 ana edbeKTUBHOrO
onopy pociicoKkomy arpecopy HeobxigHo mobinisysaTtu
3ycunna npodinbHUX eKcnepTis, AeprkaBu, KOMePLiMHOro
CEKTOpY Ta BOJIOHTEpPIB 33a/1a Toro, Wwob 3abesneunTtu
HaWMX 3aXUCHUKIB Ha 30BHILIHbOMY Ta BHYTPiLIHbOMY
dpoHTax ycim HeobxigHUM Ana 3axucTty iHpopmaLinHoro
NPOCTOpPY KpaiHw.

Ona  BUpilWEHHA npeacTaBAeHUX BULLEe 3aBAaHb
HeobXxigHO 3anyyaTM TAKOX i NpPeacTaBHUKIB HAyKM fK
TEXHIYHOro, TaK i rymaHiTapHoro npoointo, AKi Ha
Bi4NOBIAHOMY METOAO/ONYHOMY Ta TEOpPeTUYHOMY
PiBHAX AOCAIAXKYBAaTUMYTb 3a3HaYeHy NPobaeMaTUKY.
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Kyp6aH A. B. MMpuKnagHble acneKTbl UCMOAb30BAaHUA TEXHO/IOTUIA UHTEPHET-MApPKETUHIa

B UHPOPMALUOHHbIX KOHPNNKTAX

MeToaonorua npeacTaBaAeHHOro nccieaoBaHmsa 6asmMpyeTca Ha TakMx 06LeHayYHbIX MeToAaxX, KaK CUHTe3, aHaAu3, CpaBHeHUsn, a
TaK¥e NPUKNagHbIX — HabalogeHWe, MoAennpoBaHue, MPOrHO3MpoBaHWE. YKa3aHHbIM MeTo40/0rMYeckmii noaxos nossonser
nepeHecTM B NNOCKOCTb HAayYHbIX UCCAeL0BaHUIA NPUKNAAHOM XapaKTep uccnesyemon npobnemaTvkun. basosas metToaonornyeckas
OCHOBa Hay4yHOro UcCcneaoBaHUA — MPUKNALHbIE MaTepuasbl U HAbAKAEHMA NO aKTyabHbIM Kelicam (2014-2018 rr.).

Xoz, cobbITUIN POCCUMCKO-YKPAUHCKOTO KOHGIMKTA, KOTOPbIA NPOAOAKAETCA B OTKPbITOM dopmaTe rubpuaHoi BoiHbl ¢ 2014 roga,
NOKasas, YTo TPaAULMOHHbIE UHCTPYMEHTbI COBPEMEHHOIO MHTEPHET-MAPKETUHIa MOTYT A0CTAaTOYHO 3GDEKTUBHO NPUMEHATLCA AN1A
pelleHmns 3a4a4, NPUCYLLMX MHPOPMALMOHHBIM NPOTUBOCTOAHUAM. B YacTHOCTHM, 3TO KacaeTca obecneyeHnn peannsaumm 6asoBoro
MHGOPMALMOHHOIO npouecca C TaKMMKM TUNUYHBLIMKM 3aZa4aMK, KaK CO34aHWe, pPacnpocTpaHeHue, XpPaHeHWe W MOWCK
MHGOPMALMOHHbIX MaTepuanoB (Tak HasbiBaembli KOHTEHT). HenocpeacTBeHHO B CTaTbe PacCMaTPMBAOTCA TaKWe ceTeBble
WHCTPYMEHTbI, KaK TapreTuHr (C KNto4YeBbIMU BUAAMM), KOHTEKCTHAA peKnama, MeToabl oLeHKM apdekTMBHOCTM No CTR 1 MOBUNbHDIN
MapPKeTUHT (coToBanA CBA3b, MecceHaKepbl). MpeacTaBaAoTCcA KOHKpeTHble GaKTbl (B popmaTe NPUKIALHLIX KEMCOB) U pacKpblBatoTCA
BO3MOYHOCTU MX NPAKTUYECKOro UCNO/b30BaHMA.

Hay4yHas HOBM3HA MCCNef0BaHWUA 3aK/OYAETCA B TOM, YTO BMepBble B OTEYECTBEHHOM HAy4YHOWM MpaKTMKe BOMPOCHI YNpaBAeHUs
NHGOPMALMOHHBIMM NPOLLECCAMM B COLMANbHbLIX OHNANH-CETAX, B pamKax NpobaemaTvkm MHGOPMALMOHHbIX BOMH, aHaM3UPYIOTCA
B KOHTEKCTE MCMO/b30BAHMNA TUMUYHbBIX MHTEPHET-MAaPKETUHIOBbIX MHCTPYMEHTOB.

MpeactaBneHHble B CTaTbe pe3y/abTaTbl HAYYHOrO UCCNEA0BAHMA AAOT BO3MOXKHOCTb FOTOBUTb HEOOXO4MMblE METOAO0NOTNYECKNE
maTepuanbl A OCYLWEeCcTBNeHUA 0bydeHMs no npoduato (B COOTBETCTBYIOWMX BYy3aX M Ha CNeLManM3MPOBaHHbLIX Kypcax),
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paspabaTbiBaTb MPAKTUYECKME PEKOMEHZAUWUM ANA NPOGUAbHBLIX CMELMannCTOB, a TaKKe OCYLLeCTBAATL AasibHEWILMEe Hay4yHble
(NpuKnNagHble M TeOpeTUYECKKE) UCCAe0BaHNA B STOM HanpaBAEHUW.

Kniouesble cnosa: UHd)OpMGL(LIOHHbIB mexHos10euu, UHmMmepHem-mapKemuHe,; UH(ﬁOpMaL(UOHHbIE BOﬁHbI,' coyuanbHele cemu,
mapeemuHe; KOHMeKCMHaA pekaama, MobunbHbIl MapKemuHe.

Kurban O. Applicable aspects of the use of internet marketing technologies
in informational conflicts

The methodology of the presented research is based on such general scientific methods as: synthesis, analysis of comparison, as well
as applied ones: observation, modeling, forecasting. This methodological approach allows us to transfer the applied nature of the
problem to the research area. The basic methodological basis of scientific research is applied materials and observations on actual
cases (2014-2018).

The course of the events of the Russian-Ukrainian conflict, which continues in the open format of the hybrid war since 2014, shows
that traditional tools of modern Internet marketing can be used effectively enough to solve problems inherent in information
confrontation. In particular, it concerns the implementation of the basic information process with such typical tasks as creation,
distribution, storage and retrieval of information materials (so-called content). Directly in the article are considered such network
tools as targeting (with key types), contextual advertising, methods for evaluating the effectiveness of CTR and mobile marketing
(cellular communications, messengers). Specific facts are presented (in the format of applied cases) and the possibilities of their
practical use are disclosed.

The scientific novelty of the research is that for the first time, in the domestic scientific practice, the management of information
processes in social online networks, within the framework of information warfare, is analyzed in the context of the use of typical
Internet marketing tools.

The results of the scientific research presented in the article make it possible to prepare the necessary methodological materials for
training on the profile (in the relevant universities and specialized courses), to develop practical recommendations for specialized
specialists, and to carry out further scientific (applied and theoretical) research in this direction.

Keywords: information technologies; internet marketing; information wars; social; targeting; contextual advertising; mobile
marketing.
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