MDKHAPOJIHA HAYKOBO-ITPAKTMYHA OHIAVIH-KOH®EPEHIIIA
INTERNATIONAL ONLINE SCIENTIFIC CONFERENCE

MEJIIA3HABYI CTYAII B EBPONEMICHKOMY TIATO3I:
OCBITHIV TA HAYKOBUW TUICKYPCH

MEDIA STUDIES IN EUROPEAN DIALOGUE:
EDUCATIONAL AND SCIENTIFIC DISCOURSES

NOPALOK POBOTU KOH®EPEHL,IT/ CONFERENCE AGENDA

13 nuctonaga 2020 poKy

Kuiscvkuii ynieepcumem imeni bopuca Ipinuenxa

13 November, 2020

Borys Grinchenko Kyiv University

MipknioueHHAa
[0 OHNalH-NnaTpopmm

Yac/Time 3axig / Event npoBefeHHsA /
Connection to the online
platform
10.00-11.00 Nig €AHAHHA yqa.cnfvuqs/
Connecting participants
BigKpuTTA KOHpepeHUil.
11.00-11.40 BITaanICHOBa/
Opening of the conference. MocunawHs Ha 3ycmpiy /
Welcome speech Meeting link:
https://zoom.us/j/
11.40-15.00 MneHapHe 3acipanHA / 91872333463
Plenary session
Homep 3ycmpiui /
13.10-13.20 Mepepsa / Break Meeting number:
918 7233 3463
14.40-15.00 O6FOBOpeHHﬂ.AOI'IO.BIAEI/I/
Reports discussion
15.00-15.30 Mepepsa / Break




AONOBIAI — MNPE3EHTALII BUAAHD /
REPORTS — PRESENTATION OF PUBLICATIONS

17.45-18.30
Moodepamop / Moderator:

Xapamypsa [Jap’a BikmopigHa / Daria Kharamurza, Bnknagay kabenpu
peknamm Ta 3B'A3KIB i3 rPOMaACbKICTIO IHCTUTYTY XypHanictnkn Knis-
CbKOro YHiBepcuTeTy iMeHi bopuca piHueHKa, acnipaHT MixkHapogHo-
ro eKOHOMIKO-TYMaHITapHOro yHiBepcuTeTy imeHi akagemika CrenaHa
Jem'anuyka.

AdpaHacwes Inna KOpitiosuy, noueHT Kadenpun peknamm Ta 3B'A3KiB
i3 rpOMaACHKICTIO IHCTUTYTY KypHanicTukn KniBCbKOro yHisepcute-
Ty imeHi bopuca piHYeHKa, KaHAUAAT iICTOPUYHKX HayK (KuiB, YKpai-
Ha) / lllia Afanasiev, Borys Grinchenko Kyiv University (Kyiv, Ukraine)

InviHosa OnekcaHopa OnekciigHa, ctyaeHTKa Il Kypcy cneuianbHOCTI
«Peknama i 38'A3KM 3 rpOMafCbKICTIO» [HCTUTYTY XKypHanicTnkn Knis-
CbKOro YHiBepcuTeTy imMeHi bopuca [piHueHka (KniB, YkpaiHa) /
Oleksandra llinova, Borys Grinchenko Kyiv University (Kyiv, Ukraine)

HAYKOBA NITEPATYPA 2010-x POKIB MPO TEOPIIO | MIPAKTUKY PEKJIAMU
TA 3B’A3KIB 3 TPOMAACHKICTIO

Pexmama Ta 3B’s3KM 3 TIPOMAJCHKICTIO TpaguLiiiHO Oymu 3pebimbiio-
ro 00’€KTOM 3aljikaB/IeHOCTI MMPAKTMKIiB, HDK HayKoBLiB. I3 mouarky XXI crT.
B YKpaiHi 3pocTaja KibKiCTb CTY[EHTiB, sKi BuB4Yany pexnamy ta PR. Y npak-
TUYHII [Ais7IPHOCTI 6araThbOX CTYHEHTIB 1 BUITYCKHMKIB 1€l CrelianbHOCTI €
norpeba B eeKTUBHIIINX MeTOAAX, IPUIIOMaxX BIUIMBY Ha Li/IbOBY ayAUTOpi0.
Tomy inTepec o Teopii pexnamu ta PR 3poctae. [Ina po3BUTKY yKpaiHChKMX
COLIia/IbHIX HayK, COLabHIX KOMYHIKaI[ill HeOOXiZHO MOCTITHO BMBYATK Ha-
YKOBY /liTepaTypy 3 pexknamu Ta PR i mommpioBaTu pe3ynbTaTul aHamisy.
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LIs1 momoBiAb € OITIAOM MepeBaXHO HayKoBUX Iybmikariit 2010-2019 pp.
i3 mpo6nem pexmamu ta PR.

AHari3 KHIDKKOBUX BUJAaHb Ta pedepariB gucepraniif, siki 36epiratoTbcst
B Hauionanpiit 6i6mioreri Yxkpaiun imeni B.I. BepHancpkoro, BUSBUB 3MiHU
B KJTIOYOBIiT TepMiHOIOTiI yKpalHChKUX TeopeTuKiB PR Ta HM3KY iHIIMX 0cO6/MN-
BOCTeI I1i€l KaTeropii yKpaiHCbKUX Iy OiKaliit.

VY momnosifi nmpencTaBIeHo OCHOBHI CBIiTOBI TEHJEHII aHa/li3y peKaaMu Ta
PR. 30kpema, BUAB/IEHO, 1110 HAYKOBUII amapar ceMIiOTHMKM Hefaii Oijblie 3a-
CTOCOBYETbCA [/ JOCTIIKEHD Y IIUX JIBOX Tany3ax. CeMioTyKa MapKeTUHTY, KO-
MepLiliHa ceMiOTMKa, COLioCeMiOTYHMIA, CeMiONparMaTUYHMIA Ta iHII Hifgxonn
Ha 3ara/IbHill OCHOBI CeMIOTHYHOTO MiffX0xy 6y B 2010-Ti poKy MOMY/IsIPHUMM
B aHaJIi3i peknaMHOI Ta PR-aKTMBHOCTI, AK i MapKeTMHIOBUX KOMYHIKalliil 3a-
rajioM.

IIpakTuyni Keyicu Ta 3arajabHi 3aKOHOMipHOCTI pexnamu i1 PR gacto cra-
Ba/iu 00’€KTaMU aKafjeMiYHOI aKTMBHOCTI SIK CKTQfHMKM MIUPIIOL, y>Ke aKTy-
a/pHOI PO6/IEMaTHKIL: Big Data, mTy4nmit iHTeNeKT, colliaNbHi iHTepHET-Me-
pexi, iHnTepHeT-peveli, HellpOMapKeTUHT, TiPKUTAI-TIOAI1, CyCIIiIbHMII iHTepec,
pisHOMaHITHI 3aBoaHHA 71 BUAM 06 €KTHO-OpieHTOBaHMX MeTOAiB. Kpim Toro,
Y CBiTOBill HayKOBill JliTepaTypi Ba>XIMBe Miclle NOCifamM JOCTiPKEHHA Ha
OCHOBi KOHIEMNIIiN MeJiaTu3aii, MoCcTpeKIaMy, aIfOPUTMIYHOTO KaIliTalisMy.
AKTUBHO pO3BMBAaJIacs TeMa peK/IaMHOI I'PaMOTHOCTI K CK/IaJHMKA Mefiarpa-
MOTHOCTI.

Kntwouosi cnosa: pexnama, 38’13k 3 TpoMaficbkicTio, PR, mapkeTnHr, [HTep-
HeT.

ACADEMIC LITERATURE OF THE 2010S ON THE THEORY AND PRACTICE
OF ADVERTISING AND PUBLIC RELATIONS

Advertising and public relations have traditionally been much more of the
interest of practitioners rather than scholars. Since the beginning of the 21*
century the number of students studying advertising and PR has been increasing
in Ukraine. These students and graduates need more effective methods
and techniques for the influence on a target audience in their practical work.
Therefore, the interest in the theory of advertising and PR is growing. It is
necessary to constantly analyse the scientific literature on advertising and PR
and disseminate the results of this analysis, for the development of Ukrainian
social sciences, social communications.

This report is a review of publications which appeared during 2010-2019,
mostly academic works, on advertising and PR.

49



The analysis of the books, as well as author’s abstracts of dissertations, stored
in the Vernadsky National Library of Ukraine, has revealed the changes in the
key terminology of Ukrainian PR theorists, as well as a number of other features
of this Ukrainian publications’ category.

The report demonstrates the main global trends regarding the analysis
of advertising and PR. In particular, there was found that the scientific apparatus
of semiotics is increasingly used for the researches in these two areas. Marketing
semiotic, commercial semiotic, socio-semiotic, semio-pragmatic and other
approaches based on the general semiotic approach were popular in the 2010s
in the analysis of advertising and PR activity, as well as marketing communications
overall.

Practical cases and general patterns of advertising and PR have often been
the subject of academic activity as part of several larger and very topical issues:
Big Data, artificial intelligence, social media, Internet of Things, neuromarketing,
e-events, public interest, various tasks and types of object-oriented methods.
Furthermore, the researches based on the concepts of mediatization, post-
advertising, and algorithmic capitalism featured prominently in the world
academic literature. In addition, the issue of advertising literacy as a component
of media literacy is actively developed.

Key words: advertising, public relations, marketing, Internet.

) > /! Cmamé6on lzop leaHosuy, foueHT Kadeapwn 6ibnioTeko3HaBCTBaA Ta
iHbopmonorii [HcTUTYTYy XypHanicTukn KuiBcbKoro yHiBepcutety
imeHi bopwuca lpiHYeHKa, KaHAnAaT icTopuyHux Hayk (Kuis, Ykpai-
Ha) / Ihor Stambol, Borys Grinchenko Kyiv University (Kyiv, Ukraine)

TEHAEHUIT AOCNIAMXEHD Y BIBJIIOTEKO3HABCTBI
B YKPATHCbKIV TA EBPONENCHKIA HAYLII

bibnmioTeko3HaBYl OCiPKEHHSI He € HAMACOBIIIMM HAIPSIMOM KHIDK-
KOBMX BMJaHb, TOMY JONOBib 6a3yeTbcsA /MIIe Ha KiIbKOX HeCATKAaX KHMUT,
1[0 BUJIIIUIM IIPOTATOM ITATY OCTAHHIX POKiB. YKpaiHChKi BUFAHHA Iy)e KOH-
CepBaTUBHI 3a TEMAaTUKOI, OIIBLIICTD i3 HUX CTOCYETbCSA IEPEeBAXHO icTOPii
6i6mioTek, 6i6nioTedHOl cripaBy Yy OIMCIB pisHOMaHITHNUX POHAIB Ta 36ipOK.
BunsATkamu € XxapKiBcbKe BUJAHHSA, IIpUCBAYeHe 6i6mioTeuHil xypHamicTu,
Ta npaktuyHuit nociounk lanmun lBerjoBoi-Bopku, sika € ogHUM i3 Hailro-
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