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1. Onuc HABYAJIBLHOI TUCHUILTIHA

HaiiMeHyBaHHSI TOKa3HHUKIB XapaKkTepuCcTUKa JUCIUILTIHY 32 (hopMamMu
HaBYaHHS
JICHHA
IHo3emMHa MOBa 3a npoeciitHuM CpsSMyBaHHSIM

Bung gucnumiaiau 000B’s13K0Ba
MoBa BUKJIaIJaHHS, HABYAHHS Ta OIIHIOBAHHS aHrJiichka
3aranpHUI 00CST KPEAUTIB/TOIHH 6/210
Kypc 2
CemecTtp 3 4
KisbKicTh 3MICTOBHX MOJYJTIB 3 PO3MOIIIOM 7 (4/3)
OO6csr kpeauTiB 3 3
OOcsr TouH, B TOMY YHCIIL: 90 120
AynuTopHi 76 68
MonaynsHUN KOHTPOJIb 6 6
CemecTpoBHii KOHTPOJIb 8 30
CamocrtiitHa poboTa 0 16
dopma ceMecTpOBOT0 KOHTPOJTIO 3aJiK icnut
Oco6uBi yMOBH PO3MOALT HA TIATPYIH

2. MeTa Ta 3aBJaHHA HABYAJbLHOI JUCIUILIIHHA

3arajnbHa MeTa KYpPCY — HaBUMTH CTYJICHTIB CIUIKYBAaTHCh AHTJIIHCHKOI0 MOBOIO B MEXax
BU3HAYEHOT TEMaTHKH, C(OpPMYBaTH HABUYKM 1 BMIHHA 3 YCIX BHJIB MOBJIEHHEBOI IiSNIBHOCTI,
MOTJIMOUTH BXKE€ HAaOyTI 3HAHHA 3 AHTJIMCHKOI MOBH IJIsl IXHBOTO TMOJAIBIIOTO yJAOCKOHAJICHHS 3
ypaxyBaHHAM Mpo¢eciiiHOro HanpsMKy CTYJAEHTIB, OTped Ta inTepeciB. [lopsa 3 UM, HaBUAHHS
1HO3€MHOI MOBH Yy BHUIIOMY 3aKJIaJll OCBITH Ma€ 3a0€3MEUYUTH peani3allilo MPaKTUYHUX, OCBITHIX,
PO3BHUBAJIBHUX Ta BUXOBHUX I[1JICH.

IIpakTHyHa MeTa HaBYaHHSl TOJsira€ B TOMY, 1100 HABYUTH CTYJAEHTIB CHUIKYBAaTHCS
aHIJIMCHKOI0 MOBOIO B YCHIM Ta MMCBbMOBIN (opmax, 1o 3ade3nedyaTb yMiHHSA €(EeKTHUBHO 1 THYYKO
BUKOPUCTOBYBaTH 1HO3€MHY MOBY B pI3HOMAHITHMX CHUTYallisIX COI[IaJIbHOrO, HaBYaJIbHO-
aKaJeMIvyHOIo Ta MPOQeCciiHOro CIIIKYBaHHS.

IIpogeciiina mera: dbopmyBaTu y CTYIEHTIB 3[IaTHICTb 3aCTOCOBYBAaTH 3HAHHS 31 cdepu
colialbHUX KOMYHIKaIliil y cBOill mpodeciiiHiil AisSIbHOCTI, CTBOPIOBATU 1HPOPMALIHHUA TPOITYKT
Ta e€(pEKTUBHO MOTr0 MPOCYBaTH, a TaKOX MPOBOJUTH SKICHI Ta KUIBKICHI JOCTIIHKEHHS B cdepi
PEKJIaMu Ta 3B’SA3KiB 3 TPOMA/ICHKICTIO.

Po3BuBasibHA MeTa: (JOPMYBATH Y CTY/ICHTIB [IO3UTHBHE CTABJICHHS JI0 OBOJIO/IHHS SIK MOBOIO, TaK
1 KyJIbTYpOIO aHIJIOMOBHOT'O CBITY.

BuxoBHa meTa: po3BMBATH y CTYACHTIB MOYYTTS CaMOCBIZOMOCTI; BMIHHS MIXKOCOOHMCTICHOTO
CHUIKYBaHHSA, SKI HEOOX1JIHI 751 MOBHOLIHHOTO ()YHKIIOHYBAaHHS SIK Y HaBYAJIbHOMY CEpEIOBHII,
Tak 1 3a HOro Mexamw, 1o cupusie (GOpMyBaHHIO iX CBITOIJISJIY Ta IIHHICHUX OPIEHTAIN, PO3BUTKY
MUCJICHHS, TaM'SITi, YSIBH.

HaiiBa>xJIMBIIIMMM JTIHTBO-JUIaKTUYHUMU NPUHLUIIAMH [IPOIPaMH €:
- B3a€MO3B 30K 1 B3a€M03aJIC)KHICTh MOBJICHHEBOI isJILHOCTI,




- Olopa Ha HAOYHICTh;,

- CTUMYIIIOBAaHHS CaMOCTIIHOT poOOTH CTY/IEHTIB;

- (yHKIIOHATHLHO-TEMATHYHUN BiAO1p HaBYAIBLHUX MaTepialliB,;
- TepeBa)KHa POJIb TECTOBUX 3aBJaHb.

3aBaaHHA:

- CpopmyBaTu BiAMOBITHI KOMIETEHTHOCTI [T TOJATBIIONO HABUYAHHS Ta PO3BUTKY, a CaMe:
- 3IaTHICTh PO3BUBATHU I MiATPUMYBATH HA KICHOMY piBHI podeciiiHy AisUIbHICTb;
- 3IATHICTH 10 CAMOCTIHHOT Ti3HABAIBHOI JIsITBHOCTI, CAMOOPTaHi3allii Ta CAMOPO3BUTKY;
- MparHeHHs [0 OCOOUCTICHO-TIpO(eciiHOro miJepcTBa Ta YCHiXy, JO OCOOHCTICHOTO
IHTEJIEKTYaIbHOT'O PO3BUTKY Yepe3 PO3KPUTTSI BIACHOTO MOTEHI[Ialy Ta caMopeati3alliio;
- TOTOBHICTh Ta 3/IaTHICTh BUKOHYBAaTH NMPOEKTU Yy CKJIAJi TPYIH, OPTaHi30BYBAaTH 1HIIUX
TIONeW I B3aEMHUX I B yMOBax pI3HUX Mojeleld B3aeMoAil («OCOOUCTICTh <>
OCOOMCTICTB», «OCOOMCTICTH <> Tpymay, «rpyna <> Tpymay»), Opatu Ha cebe
BIJIMOBIIAJIbHICTH 32 BUKOHAHHS CIUJIBHUX POOIT;
- 3JaTHICTb JI0 MUCHbMOBOI Ta YCHOI KOMYHIKaIlil IHO3éMHOIO MOBOIO, & TaKOX MpodeciiHoro
CIIIJIKYBaHHSI 1HO3€MHOIO MOBOIO, YCBIJIOMJICHHS B)KJIMBOCTI KYJIBTYPH MOBJICHHS IS
0COOUCTICHOTO Ta IPOQECIHHOTO PO3BUTKY;
- 3JaTHICTH J0 MOSCHEHHS W NEpPeKOHAHHS, BIILHOTO ONEPYBaHHS 3aco0aMH HEBepOaIbHOT
KOMYHIKaIlii (3HaKOBI CUCTEMH, 30BHIIITHICTh, MiMiKa, )KECTH, MaHEpa MOBEAIHKHU TOIIIO);
- KyJbTypa MOBJICHHSI, KOMYHIKaO€JIbHICTh, TOJIEPAHTHICTh, APTUCTUYHICTB;
- 3JaTHICTh A0 MYyOJIYHOI IiSUTBHOCTI, ()OPMYBaHHS BIACHOTO CTHJIIO CIUIKYBAaHHS 1
MyOJIIYHUX BHCTYIIIB, YMIHHS 3aCTOCOBYBATH TEXHOJOTIi (popMyBaHHS TPOMAICHKOI JYMKH,
YMiHHS PO3ITi3HAaBaTH Ta MONEPEHKATH MAHIMYIATUBHI TEXHOJIOT1].

3. Pe3yjbTaTu HAaBYaHHSA 32 TUCHHILIIHOIO

VY pe3yabTari BUBYEHHSI HABYAJIbHOI TMCHUILIIHU CTY€HT MOBUHEH

3Hamu:

- 3MICT Ta MpeIMEeT BUBYCHHS i1HO36MHOT MOBH 3a MPO(ECIHIM CIIPSIMYBaHHSIM;

- CHUHTAKCHYHI, CEMaHTHYHI Ta ()OHETUYHI MPAaBHIIA 1 3AKOHOMIPHOCTI aHTJIIHCHKOI MOBH;

- Tmpo pi3HI BUOM B3aeMmojii, (GopMH CHIBpOOITHHITBA B yMOBAaX pPIi3HUX COIIAJIBHUX
BIIHOCHH;

- IpaBWJIa YCHOI Ta MMCHMOBOI KOMYHIKaIlii iHO36MHOIO MOBOIO;

- 3aKOHM IyOJIYHOI KOMYHIKAIll Ta 0COOIMBOCTEN MaHIMYISITUBHUX TEXHOJIOT1H;

- MPUHIUIHA 0COOUCTOI BIAMOBITAIILHOCTI 32 BUKOHAHHS CITITBHUX POOIT.

emimu:

- BOJIOJIITH MpaBWJIaMH YCHOT Ta MUCbMOBOI KOMYHIKallii iHO36MHOIO MOBOIO;

- BUKOHYBAaTH INPOEKTH Y CKJIaJi TPYIIH;

- PO3BMBATH ¥ MIATPUMYBATH Ha SIKICHOMY PiBHI npodeciiiHy MisIbHICTD;

- BUKOHYBAaTH CIUIbHY AISUIBHICTH, OPTaHI30BYBATH I1HIIMX JIFOJEH ISl B3aEMHHUX 1A B
YMOBaX pi3HUX MOJIeTICH B3a€MO/IIi;

- OpaTu aKTHBHY y4acTh Y yOJIYHIN JTisITEHOCTI;

- JICMOHCTPYBaTH BHCOKHH CTWIb KYyJIbTYPH MOBJICHHS, PHUTOPUYHOI KYJBTYpH,
KOMYHIKaO€IbHICTh, TOJICPAHTHICTb;

- 3aCTOCYBAaTH METOJMKH BEJCHHS €(DEKTUBHHX IEPETOBOPIB B raiysi pexiaamu ta PR;

- 3aCTOCOBYBaTH TeXHOJOTii (opmMyBaHHS TpOMAaJCbKOI JYMKH, pO3Mi3HAaBaTH Ta
MoTIepeKaTH MaHIMYJIATUBHI TEXHOJOTii, (JOpMyBaTH BIACHUN CTHIIb CIUIKYBAaHHS 1
myOJIIYHUX BUCTYIIIB, BIJILHO ONEPYBATH 3aco0aMu HEBEPOAIbHOI KOMYHIKAILii.



e(pEeKTUBHO 1 THYYKO BHKOPHCTOBYBAaTH aHTJIHCHKY MOBY B PI3HOMAaHITHHX CHUTYaIlisx
COLIaTbHOT0, HAaBYAJIbHO-aKaIEeMIYHOr0 Ta MPo(eciHHOro CHIKYBaHHS;

BOJIOJIITM BCiMa YOTHpPMa BHJIaMH MOBJICHHEBOI JISJILHOCTI Ha BIJMOBIIHOMY piBHI Yy
PI3HOMAaHITHUX CHTYyallisIX MOBJICHHS;

3aCBOITH PO3YMITH PI3HOMAHITHI CKJIa/IHI TEKCTH BEJIIUKOTO 00CATY 1 PO3KPUBATH
IMILTINATHY 1HGOPMAIIiTO, IO MICTUTHCS B HUX;

BHCJIOBITIOBATHCS BUIBHO 1 CIIOHTAHHO, HE BiT4yBalOUn OpaKky MOBHHX 3aCO01B JIJIs
BUPAKECHHS TyMKH;

BHCIIOBJTIOBATHCS 3 HEOOXITHUM CTYIIEHEM JCTAII30BAaHOCTI i TEMAaTHYHO1 CKJIATHOCTI,
J€MOHCTPYIOYH BUTbHE BOJIOJIIHHS PUHOMaMH CTPYKTYPHOI TOOYIOBHU TEKCTY, 3ac00aMu
3B’SI3HOCTI Ta I[ITICHOCTI Ha CYMIEPCUHTAKCUYHOMY PiBHI;

BUKOPHCTOBYBATH COLIIOKYJIbTYpH1 3HaHHSA 1 BMIHHS B IHIIOMOBHI/ KOMYHIKaIIil;
3aCTOCOBYBATH KYJIBTYpPOJIOTIUHY iH(pOpMaLito y IpodeciifHiil AisTbHOCTI;

OLIIHIOBATH ¥ aHATI3yBaTH BIACHUM HaBUAJIBHHM TOCBIA Ta yJOCKOHATIOBATH CBOI
HaBYaJbHI CTpATETi;

3/11MCHIOBATH CaMOCTIiHI HayKOB1 MOUITYKH Ta €KCIIEPUMEHTANIbHI JOCTIIKEHHS;
yIOCKOHAJIIOBATH  MOBJICHHEBY MIATOTOBKY UHUIAXOM  BHKOPHCTAHHS  aBTEHTHYHHUX
aHTJIOMOBHHUX MaTepiaiB.



4. CTpyKTypa HaBYaHHS 32 JMCHUILIIHOO
TemaTuunuii max A1 1eHHOT GOpMH HaBYAHHS

Ha3zBa 3micTOBHX MOIYJIiB, TEM Po3noais roguH Mizk BUAaMu pooirt
AyauropHa
2 = ' 2
3 = = = = =
51 g 5 E
Cemecrp 3.
3microBuii moxyas 1. Brands.
Tema 1. Brands. 14 14
Tema 2. Travel. 6 6
MonynpHUN KOHTPOIIb 2
Pazom 22 20
3microBuii moayss 2. A Company Structure.
Tema 3. Organization. 10 10
Tema 4. Change. 8 8
Pazom 18 18
3microBuii moayJb 3. Money and Advertising.
Tema 5. Money. 8 8
Tema 6. Advertising. 10 10
MonynpHUN KOHTPOJIb 2
Pazom 20 18
3microBuii moay.b 4. Doing Business Across Cultures.
Tema 7. Cultures. 10 10
Tema 8. Business Relationships. 10 10
MonynpHuN KOHTPOJIb 2
Pazom 22 20
IMinroroBka Ta MPOXOI:KEHHSA 8
KOHTPOJILHUX 32X0/iB
Pa3om 3a 3 cemecTp 90 76

Cemectp 4.




3microBuii Moxyab 5. Employment and Trade.

Tema 9. Employment. 10 10
Tema 10. Trade. 10 10
Tema 11. False and Deceptive 2 2
Advertising.
Tema 12. Advertising 2 2
Effectiveness.
Tema 13. Advertisement 2 2
Associations.
MonynpHuN KOHTPOJIb 2
Pazom 28 20 6
3microBuii moay.ab 6. Quality Control and Customer Service.
Tema 14. Quality. 10 10
Tema 15. Ethics. 10 10
Tema 16. Influencing Consumer 2 2
Behavior.
Tema 17. Remembering Ads. 2 2
Tema 18. Examples of 2 2
Psychology in Advertising.
MonynbHuN KOHTPOJIb 2
Pazom 28 20 6
3microBumii moxyan 7. Leadership and Innovation.
Tema 19. Leadership. 14 14
Tema 20. Innovation. 14 14
Competition.
Tema 21. A Brief with Clients. 2 2
Tema 22. Marketing Abroad. 2 2
MonynpHUN KOHTPOJIb 2
Pazom 34 28 4
IlinroroBKa Ta NPOXOIKEHHSA 30
KOHTPOJBbHHUX 3aX0)1iB
Pa3om 3a 4 cemecTp 120 68 16
Yeworo | 210 144 16




5. Ilporpama HaB4YaJIbHOI AUCHMILIIHH
COURSE I1. TERM 111

3MICTOBHUH MOJYJIb 1. Bpenau.
INFORMATIVE MODULE 1. Brands.

Topic 1. Brands.
Vocabulary: brands and products, promotions, meetings, outsourcing production, problems with
brands.
Grammar: revision of simple tenses, present perfect simple and continuous.
Practical Skills: discussing problems, writing an email.
Professional English: reading and discussing newspaper articles.
PexomenoBaHi mkepesa: ocuoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 2. Travel.
Vocabulary: travel experiences, traveler’s priorities, British and American travel words.
Grammar: future.
Practical Skills: making arrangements on the phone.
Professional English: reading and discussing newspaper articles.
PexomenioBaHi Jkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

3MICTOBHUH MOJYJIb 2. CTpyKTypa KoMOaHii
INFORMATIVE MODULE 2. A Company Structure.

Topic 3. Organization.

Vocabulary: rank status, flexibility, management consultancy.

Grammar: noun combinations.

Practical Skills: socializing: introductions and networking

Professional English: reading and discussing newspaper articles.
PexomenioBaHi Jkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 4. Change.

Vocabulary: stressful situations, retailing, takeover, merger, acquisition.

Grammar: past simple and present perfect.

Practical Skills: giving a presentation.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi mkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

3MICTOBUM MOJYJIb 3. I'poui Ta pek;iama.
INFORMATIVE MODULE 3. Money and Advertising.

Topic 5. Money.

Vocabulary: finance, trends, figures, investment.

Grammar: past and present tenses to describe trends.

Practical Skills: dealing with figures.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi jkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 6. Advertising.

Vocabulary: advertising practices, advertising agency.
Grammar: articles.

Practical Skills: writing a summary.



Professional English: reading and discussing newspaper articles.
PexomenioBaHi mkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

3MICTOBHUH MOYJIb 4. Mi:KKy/ILTYpHi 0c06IMBOCTI BeleHHs izHecy.
INFORMATIVE MODULE 4. Doing Business Across Cultures.

Topic 7. Cultures.

Vocabulary: cultural awareness in business.

Grammar: modals of advice.

Practical Skills: writing an email. Planning a visit.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi qkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 8. Business Relationships.

Vocabulary: idioms for talking about business relationships.

Grammar: modals of obligation and necessity.

Practical Skills: writing an email. Social English.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi qkepesa: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

COURSE II. TERM IV

3MICTOBHI MOJYJIb 5. Po6ota Ta Toprib.isi.

INFORMATIVE MODULE 5. Employment and Trade.

Topic 9. Employment.

Vocabulary: getting a job, experience at work, retaining good staff.

Grammar: indirect statements.

Practical Skills: managing meetings.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi mkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 10. Trade.

Vocabulary: globalization, fair trade, international trade.

Grammar: conditionals.

Practical Skills: negotiating.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi qkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Individual Work
Topic 11. False and Deceptive Advertising.
Topic 12. Advertising Effectiveness.
Topic 13. Advertisement Associations.
PexomenioBaHi Jkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

3MICTOBHUI MOJYJIb 6. KoHTPO.Ib IKOCTi Ta 06¢/IyroByBaHHS MOKYIIIIB.
INFORMATIVE MODULE 6. Quality Control and Customer Service.

Topic 14. Quality.

Vocabulary: quality control, customer service, ideas of quality.

Grammar: gerunds and infinitives.

Practical Skills: complaining on the telephone.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi mkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].



Topic 15. Ethics.

Vocabulary: unethical activities, honesty, dishonesty.

Grammar: narrative tenses.

Practical Skills: problem solving.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi mkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Individual Work
Topic 16. Influencing Consumer Behavior.
Topic 17. Remembering Ads.
Topic 18. Examples of Psychology in Advertising.
PexomenioBaHi mkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

3MICTOBHUH MOJYJIb 7. Jlinepcrso Ta innosauiiini 3axoau.
INFORMATIVE MODULE 7. Leadership and Innovation.

Topic 19. Leadership.

Vocabulary: qualities of a good leader, leadership training, character.

Grammar: relative clauses.

Practical Skills: decision-making.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi jkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 20. Innovation. Competition.

Vocabulary: innovations in your daily life, competitive edge.

Grammar: modals of probability.

Practical Skills: negotiating.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi qkepesia: ocoBHi [1; 2; 3; 4], nomarkosi [1; 2; 3].

Individual Work
Topic 21. A Brief with Clients.
Topic 22. Marketing Abroad.
PexomenioBaHi mkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].



6. KoHTpo/1b HABYAJIBHUX I0CATHEHD

6.1. Cucrema oliHIOBAHHS HABYAJIbHHUX JIOCATHEHb CTY/AEHTIB

3 cemecTp
% o Moaynsb 1 Mopymns 2 Moaynsb 3 Mogymns 4
:I: E M m ;
. . %EI Ll %E A .n %5 A .n %E %é
Bua gissibHOCTI cTyieHTa 5SS cg 59 SE/ 89 88589 =8
= “ ¥ o = X T = R 2 I = 2 a =l
Se|EE 53| 2B/ 58 5552|2522
= s =1 23| €
BinBigyBaHHs ek
BinBinyBaHHsS ceMiHapChKHUX
3aHATH
BiaBigyBaHHS TpakTHIHUX 1 10 |10 |9 9 9 9 10 10
3aHATH
PoGota Ha ceMiHapchKOMY 10
3aHATTI
Poborta Ha npakTuuHOMY 10 10 | 100 | 9 90 |9 90 10 100
3aHATTI
JlaboparopHa pobota (B TOMY 10
YHCIIi JOMYCK, BAKOHAHHSI,
3aXHUCT)
Bukonauss 3aBaadbp 11 5
caMOCTIiitHOT poOoTH
Bukonanust MoagyabHOT 25 1 25 1 25 1 25
poboTtu
Buxonanuns IH/I3 30
Pazom | - | 135 - 99 - 124 - 135

MakcuMajibHA KIJbKiCTEL 0aJiB: 493

Po3paxyHnok koedinienra: 4,9
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4 cemecTp
. Monymns 5 Monyis 6 Monyms 7
52
- = 5 = B 5 < .2 5 < 2
= 2 8 2
. . B £ % 3 £ E S £ Z 3
Buna gissibHOCTI cTyieHTa 5° X = ! = ! ]9
s 3 " = H 2 = = " = =
= m = = .2 = =9 = = .9
g E 2 g -2 g = -2 gz
S < < S B = s H % S B
S g =g g z g g 2 g
BinBinyBaHHs ek 1
BinBinyBaHHs ceMiHAPCHKUX 3aHATh 1
BinBinyBaHHS IPaKTHYHUX 3aHSIThH 1 10 10 10 10 14 14
PoboTa Ha ceMiHapChKOMY 3aHSTTI 10
Po6oTa Ha MpaKTHIHOMY 3aHSTTI 10 10 100 10 100 | 14 140
JlaboparopHa poboTa (B TOMY YHCITi 10
JIONYCK, BUKOHAHHS, 3aXHCT)
Buxonanns 3aBnaus 418 CaMOCTIHHOT 5 3 15 3 15 2 10
pobotu
BukoHaHHS MOJylIbHOT pOOOTH 25 |1 25 1 25 1 25
Buxonanns IHJ[3 30
Pazom - 150 - 150 - 189

MakcuMajibHa KiJIbKicTh 0ajiB: 489

Po3paxyHok koedinienra: 8,15

Topic 1. Brands.
1. Why are brands important in our life?
2. Revision of simple tenses: structure, functions, use..
3. Present perfect simple and continuous: structure, functions, use.
Topic 2. Travel.
1. British and American travel words.
2. Future tenses: structure, functions, use.
Topic 3. Organization.
1. An organization structure.
2. Noun combinations.
Topic 4. Change.
1. Takeover, merger, acquisition.
2. Past simple and present perfect: structure, functions, use.
Topic 5. Money.
1. Vocabulary to describe trends.
2. Past and present tenses to describe trends.
Topic 6. Advertising.
1. Advertising practices.
2. Articles.
Topic 7. Cultures.
1. What is cultural awareness in business?
2. Modals of advice.
Topic 8. Business Relationships.
1. Idioms for talking about business relationships.
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2. Modals of obligation and necessity.
Topic 9. Employment.
1. Qualities of a good employee.
2. Indirect statements.
Topic 10. Trade.
1. What is fair trade?
2. Conditionals.
Topic 11. False and Deceptive Advertising.
1. How advertisers attract consumers.
2. How to take caution to protect yourself from deception.
Topic 12. Advertising Effectiveness.
1. Barriers to better advertising.
2. How to create better advertising?
Topic 13. Advertisement Associations.
1. What associations do most advertisements incite in customers?
2. Vocabulary of sales increase/decrease.
Topic 14. Quality.
1. Ideas of quality.
2. Gerunds and infinitives.
Topic 15. Ethics.
1. Unethical activities at work.
2. Narrative tenses.
Topic 16. Influencing Consumer Behavior.
1. How do marketers influence our behavior?
2. Delivering a presentation: tips for a successful presentation.
Topic 17. Remembering Ads.
1. How do advertisers make you remember information?
2. Manipulation in advertising.
Topic 18. Examples of Psychology in Advertising.
1. What psychological techniques do advertisers use to sell a product?
2. Advice for those who don’t want to be manipulated.
Topic 19. Leadership.
1. Qualities of a good leader.
2. Relative clauses.
Topic 20. Innovation. Competition.
1. Innovations in your daily life.
2. Modals of probability.
Topic 21. A Brief with Clients.
1. How closely do you think advertising agencies should work with clients? Why / why not?
2. Vocabulary connected with creating an image process.
Topic 22. Marketing Abroad.
1. How do cultural differences influence the way advertisers do business?
2. Make a list of tips for a Ukrainian advertiser who wants to work in a Chinese market.

3aBaaHHA:
1. Make a presentation of a brand.
2. Write a critical review on ‘Criticism of Advertising’.
3. Draw a chart and write an essay on the latest trends in sales of some product.
4. Write a list of rules for a foreign businessman doing business in Ukraine.
5. Make a list of manipulative techniques used in advertising.
6. Conduct a research and report about the latest trends in advertising in Ukraine.



Kpurepii oniHroBaHHs caMOCTiiiHOI po0oTH

ban

Kpurepiii

CTYJICHT 3aCBOIB TCOPETUYHUI MaTepial, IKMil BUHECCHU Ha CaMOCTIHHY pOOOTY,
3aCTOCYBaHHS i1 O(QOPMIICHHS pe3yibTaTiB CaMOCTIHHOI POOOTH HE TIIbKH
PEKOMEH/I0BAaHOI, a W JOJATKOBOI JITEpaTypd Ta TBOPUOTO MIiAXOAY; YITKE
BOJIOJIIHHS TIOHATIHHMM amapaToM, TEOpi€l0; BMIHHS BHUKOPUCTOBYBATH IX IS
BUKOHAHHA KOHKPETHHMX NPAaKTUYHUX 3aBIaHb, pPO3B'I3aHHA  CHUTYyalllll.
OdopMieHHs pe3yapTaTiB CaMOCTIHOI poOOTH TOBMHHO OyTH JIOTIYHUM Ta
MIOCJIIIOBHUM.

CTYJICHT 3aCBOIB TCOPETUYHHUI MaTepiall 3 BIAMOBIIHOI TEMH, KU BUHECEHUN Ha
CaMOCTiiiHy po0OTy, HasiBHE BMIHHS OpIEHTYBaTUCS B HBOMY, YCBIJIOMJICHE
3aCTOCYBaHHS 3HAaHb JUIS PO3B'I3aHHA NPAKTHYHUX 3a7ad; 33 YMOBH BHKOHAHHS
BCIX BUMOT, SIKi mependadeHo s OomiHkd "S5 GamiB", mMpu HasIBHOCTI HE3HAYHUX
NOMWJIOK a00 HE 30BCIM MOBHUX BHCHOBKIB 3a OJCp)KaHUMH pe3yIbTaTaMHu.
OdopmiieHHsI BUKOHAHOTO 3aBJaHHSA 3 CaMOCTIHHOI poOoTh Mae OyTH
MOCJIIIOBHUM.

CTYJIEHT HE€ TIOBHICTIO 3acBOIB TeMy /Ui CaMOCTIMHOrO ONpalfoBaHHS He
JIOCKOHAJI0O BOJIOJII€ OCHOBHUMH TMOHSTTAMM Ta IOJIO)KEHHSMU HaBYaJbHOL
JTUCLUIUTIHY, HEBIEBHEHO OPIEHTYEThCS B MEPILIODKEpeNaX Ta PeKOMEHIOBaHIN
JiTepaTypi, HENEPEeKOHJIWBO BIAMOBIJA€, JOAATKOBI MHTAHHS BHUKJIMKAIOTh
HEBIEBHEHICTh a00 BIJICYTHICTh 3HaHb.

CTYJIEHT HE OIaHyBaB HaBYAJIbHUI MaTepiadl 3 BIAMOBIAHOI TeMHU Ui
CaMOCTIMHOTO OMpAIIOBaHHSA, HE 3HA€ OCHOBHMX MOHSTH 1 TEPMIHIB HAyKOBOI
JTMCLHUIUTIHY, HE OPIEHTYETHCA B MEPILIOJKEpENIax Ta peKOMEHI0BaHiil jiteparypi,
BIJICYTHE HAYKOBE 200 JIOT1YHE MUCIICHHSL.

6.3. @®opmMu npoBeieHHsI MOAYJILHOI0 KOHTPOJIIO Ta KPUTePil olliHIOBaHHS.

12

BukoHaHHS MOIYIBHUX KOHTPOJBHUX POOIT 3MIHCHIOETHCS Y BUTIISIII MUCBMOBHX TECTOBUX
3aBJIaHb.
TecToBi 3aBmMaHHS 3allPOIIOHOBAHI y BHIJIAMI TECTy MHOXHHHOTO BHOOpPY ab0 TecTy Ha
3HAXOJKEHHS BiJIMOBITHOCTI, /Ie KOKHA TMPaBWJIbHA BiAMOBIIb OLIHIOETHCS B 1 6an, abo y BUTIIAIL
ece, B SIKOMYy CTyIEHTH MAalOThb BHUCIIOBHTH BJIacHy IyMKy. Ece omiHioeTbes y 25 OGaniB 3a
KPUTEPISIMH: TpaMaTHKa, JICKCUKA, JIOTTYHICTh Ta OCIiTOBHICTb.
MonynpHUI KOHTPOJb 3HaHb CTYACHTIB 3AIMCHIOETHCS IIICJIS 3aBEpIICHHS BUBUCHHS
HaBYAJILHOTO MaTepialy 3MiCTOBOTO MOIYJIS.

Bbaa

Kpurepii

24-25

TecT: CTyleHT BUKOHAB BC1 3aBAaHHS MPaBUIBHO a00 3 1 MOMMIIKOIO.
Ece: cTyaeHT JIOri4HO 1 MOCIIJOBHO NMPaBWJIBHO apryMEHTYBaB 1 BUKJIAB
CBOIO TOYKY 30pY, 3p00uB 110 1 iekcu4HOi Ta/ado rpaMaTH4HOI IIOMHUJIKH.

20-23

TecT: CTyIeHT BUKOHaB 3aBJIaHH:, 3pOOUBIIN 2-5 MOMMIIOK.

Ece: cTyeHT BUCIIOBUB OCHOBHY JIYMKY 13 3aIIpOIIOHOBAaHOI T€MH, 3pOOUB
10 5 NeKCHYHHX Ta/abo rpaMaTHYHUX MOMMIOK a00 He3HA4YHI HETOYHOCTI
CTOCOBHO JIOT1YHOT Ta MOCJI1JOBHOI TOOYI0BU TBODY.

15-19

TecT: cTyneHT BUKOHAB 3aBIaHHs, AOMyHIeHO 6-10 moMuiok.

Ece: cryaent 3pobuB g0 10 nexcuuHux Ta/abo rpaMaTHYHUX MOMUIIOK
abo moOyayBaB TBIp 3 MOPYIICHHSM JIOTIKM Ta TMOCTIAOBHOCTI, IO
MPUBOUTH JIO HOTO YCKIIATHEHOTO PO3YMiHHSI.
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10-14 TecT: cTyleHT BUKOHAB 3aBJaHHs, JomyiieHo 11-15 momuiiok.

Ece: cryment 3po6uB g0 15 nekcuuHux Ta/abo rpaMaTHYHUX MOMIJIOK
abo moOyayBaB TBIp 31 3HAYHUM TMOPYIICHHSIM JIOTIKH Ta TMOCIiJOBHOCTI,
10 IPUBOJUTH IO MOTO YCKIATHEHOTO PO3YMiHHS.

5-9 TecT: CTyneHT BUKOHAB 3aBAAaHHs, NONYyIIEHO 16-20 mOMMIOK.

Ece: ctyaent 3pobuB g0 20 naekcuuHuX Ta/abo rpaMaTHYHUX MOMUIIOK
a6o moOynyBaB TBIp, SKHMI CKIQHA€ThCA 3 JEKUIBKOX pEYeHb, HE
MOEAHAHNX MIK COOOI0 aHi JIOTYHO, aHi ITOCIIJOBHO.

0-4 TecT: cTyneHT BUKOHAB 3aBlaHHsA, jAomymeHo 21-25 momuiok abo He
BUKOHAB TECTOBOI'O 3aBJIaHHS.

Ece: cryment 3pobuB 10 25 nekcuuHux Ta/abo rpaMaTHYHHX MOMHUJIOK
a00 HE BUKOHAB 3aBJaHHS.

6.4. ®opMu NpoBeeHHsI CEMECTPOBOr0 KOHTPOJII Ta KPUTEPii OlliHIOBAHHS.

HaBuanpHi HmOCATHEHHS CTYyACHTIB 3 aucuuiuiinu «lHo3emMHa MoBa 3a mpodeciitHuM
CIPSIMYBaHHSIM» OI[IHIOIOTHCS 32 MOJYJIbHO-PEUTHHIOBOIO CUCTEMOTO.

CemecTpoBHil KOHTPOJIb 3HaHb CTYJICHTIB y (popMi 3aJliKy 3 AUCHUIIIIHU «[HO3eMHa MOBa 3a
npodeciifHuM COpSMyBaHHSIM» 3IIMCHIOETHCS IICTS  3aBEPIICHHS BUBYCHHS HABYAIBHOTO
MaTepiany 3micToBux MoaymiB: «Brands», «A Company Structure», «Money and Advertising»,
«Doing Business Across Culturesy

CemecTpoBHiI KOHTPOJIb 3HaHb CTYACHTIB Y ()OpMi €K3aMeHY 3 TUCIUILTIHU «[HO3eMHa MOBa
3a mpodeciiHuM CHpSMYBaHHSMY» 3IIACHIOEThCS TICHIS 3aBEPIICHHS BUBYCHHS HABUYAIBHOTO
MaTepiany 3mictoBux MmonayiiB: «Employment and Trade», «Quality Control and Customer
Servicey, «Leadership and Innovationy.

[TincyMKoBe OIiHIOBaHHS (€K3aMEH) CKJIaJIa€ThCs 3 BOX 3aBJaHb: JIEKCUKO-TPAMATUYHOIO
tecTy(40 3anmuTaHp) Ta ece Ha 3anpornoHoBaHy Temy (250-300 ciiB).

Jlexcuko-rpaMaTHYHUN TECT CKIAHAETbCA 3 MUTaHb MHOXKUHHOTO BHOOpY, NMPaBUIBHO /
HENPaBUIBHO, TEKCTY 3 MPOIYIEHUMH CIOBAaMH Ta 3aBJIaHHS 3 KOPOTKOIO BianoBiago. Beboro 40
MMUTaHb, K1 OLIHIOTHCA B 30 OaiB.

I'pamaTuuHi Temu:
e articles;
verb tenses;
active and passive voice;
conditional sentences;
modal verbs;
infinitives & gerunds.

Ece (250-300 cimiB) omintoetbest y 10 6amiB. Kputepii oriHIOBaHHS: BIAMOBIIHICTb, 3B'I3HICTD,
rpaMaTu4yHa KOMHCTCHTHiCTB, JICKCUYHa KOMHCTCHTHiCTB. d)opMa BHUKOHAaHHA - IMCbMOBa

6.5. OpieHTOBHMII epeJIiKk NMTAHB AJI1 CEMECTPOBOI0 KOHTPOJIIO.

Why do people buy brands?

How can companies make customers loyal to their brands?

3. What do you enjoy about travelling? What irritates you most of all while
travelling?

4. What are important things showing a person’s status at work? How important are
they for you?

5. Describe good and bad qualities of an organization. Explain your choice.

6. What incentives would you suggest to you company to improve its employees
performance?

N -
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7. What has been the most significant change in your life? Tell about it.

8. Which situations in your life would you find the most difficult to deal with?

9. What changes would you suggest for big supermarkets in your city/town to
become more competitive?

10. What is your attitude to money (lending and borrowing, saving and spending,
paying taxes, paying for someone in a restaurant)?

11. Imagine your company sales data within the last year. Describe trends in sales
using verbs of movement.

12. What is the role of advertising?

13. What advertising practices do you find inacceptable? Why?

14. What do you think of using celebrities for advertising? What are advantages and
disadvantages?

15. What are the most important factors creating a culture?

16. Do you think cultures are becoming more alike? Give reasons for your answers.

17. What are the important things in doing business in Ukraine (exchanging business cards,
kissing, handshaking, etc)? What things are best avoided?

18. What do you think motivates high performers to stay with the same company?

19. Describe yourself in a work or study situation. Which of the qualities are the most
important to be successful in a job?

20. What are the tips to conduct successful negotiations?

21. What is your idea of quality? Give examples.

22. What unethical activities at work can you think of? Are any common in your country?

23. What is the difference between a manager and a leader?

24. What innovations would you like to see in your daily life? In what areas?

25. What actions can a company take to compete against its rivals?

6.6 HIkaJjia oiHIOBAHHSA

PeiitTunrosa | Ouinka 3a 3HaYeHHs OLiHKH
OIliHKA CT00AJILHOIO
HIKAJI00

A 90 — 100 6aniB | BiaminHo — BiqMiHHUI piBeHb 3HAHB (YMiHbB) B MEXax
000B’3KOBOT'0 MaTepiaay 3 MOXKIMBUMH HE3HAYHUMU
HEJI0JTIKaMHU

B 82-89 Ganis Jyxe n106pe — 10CTaTHLO BUCOKUH PiBEHb 3HAHB (YMiHB) B MEXKax
000B’A3KOBOT0 Marepiay 06e3 CyTTeBHX (TpyOHX) MOMUIOK

C 75-81 GaniB Jo0pe — B 1iioMy 100puii piBeHb 3HaHb (YMiHb) 3 HE3HAYHOIO
KUTbKICTIO TOMUJIOK

D 69-74 GaniB 3an0BiTbHO — TOCepeiHIN PiBEHb 3HAHb (YMiHB) 13 3HAYHOIO
KUJIBKICTIO HEMIOJIIKIB, JOCTATHIHN A1 MOAAIbIIOr0 HaBuYaHHs ado
npodeciifHoT NisTbHOCTI

E 60-68 6aniB Jl0CTATHBO — MiHIMAJIbHO MOXJIUBHUH JJOITyCTUMHM PiIBEHb 3HaHb
(yminn)

FX 35-59 Ganis He3anoBiibHO 3 MOKJIMBICTIO IOBTOPHOTO CKJIAJAHHS —
HE3aJIOBUTBHUIA PIBEHB 3HAHB, 3 MOXKJIMBICTIO IIOBTOPHOTO
nepecKiIalaHHs 32 YMOBH HaJIEKHOTO CAaMOCTIHHOTO
JIOOTTPAITFOBAHHS

F 1-34 6anis He3anoBiibHO 3 000B’SI3KOBMM MOBTOPHUM BHBYEHHSIM

KYPCY — IOCUTh HU3bKUH PiBEHb 3HAHb (YMIiHb), III0 BUMATrae
MMOBTOPHOT'O BUBYEHHS JIUCIUTUIIHU




/. HaB4aJIbHO-METOAUYHA KAPTKA AUCHUILIIHI
«IH03eMHa MoOBa 3a npogeciiiHUM cIPAMYBaHHAM)

III cemecTp
Pazom: 90 rog., mpakTiyHi 3aHTTS — 76 TO7I.,
MOJTYJIEHHI KOHTPOJIb — 6 TOJI., CEeMECTPOBHIA KOHTPOJIb — 8 TOJI.
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Monymi

3MICTOBUN MOZYJIb

1

3MICTOBUN MOZYJIb
2

3MICTOBUN MOZYJb

3

3MICTOBUN MOJYJb

4

HazBa
MOJTYJISI

Brands

A Company
Structure

Money and
Advertising

Doing Business
Across Cultures

KinekicTs
OatiB 3a
MOJTYJTb

135

99

124

135

[TpakTnu
Hi

8-10

11-15 16-19

20-24 25-28

29-33 34-38

Temu
MPAKTHYHU
X 3aHSTh:
38-
BinBigyBaH
Hs
380 -
poboTa Ha
MPaKTHYHU
X 3aHATTAX
(Bcboro 418
OauiB)

Tema 1. Brands (76.+706.).
Tema 2. Travel (36.+3006.)

Tema 3. Organization (56.+5006.)
Tema 4. Change (46.+406.)

Tema 5. Money. (56.+506.)
Tema 6. Advertising (46.+4006.)

Tema 8. Business Relationships

Tema 7. Cultures (56.+5006.)
(56.+506.)

CaMocrTiiiHa
pobora

Buan
ITOTOYHOTO
KOHTPOJIIO
(Bcboro 75

OauiB)

MopynbHa
KOHTpPOJIbHA po0OoTa
1
(25 GauniB)

MoaynbHa
KOHTpPOJIbHA po0OoTa
2 (25 6aniB)

MoaynbHa
KOHTpPOJIbHA po0O0Ta
3 (256auiB)

[Mincymkos
u
KOHTPOJIb

MaxkcumanbHa KUIBKICTE OaiiB — 493 Oanu
K=49
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Pazom: 120 rog., npakTiyHi 3aHATTS — 68 TOI.,
MOYJIBHUI KOHTPOJIL — 6 T0J1., CamocTiitHa podota — 16 rox, cemectpoBuit KoHTposb — 30 TOI.

Monyni

3MICTOBUN MOYIb 5

3MicTOBHI MOYIb 6

3micToBUN MOIYNb 7

HazBa
MOJTYJIA

Employment and Trade

Quality Control and
Customer Service

Leadership and
Innovation

Kinekicts
OaitiB 3a
MOJTYJTb

150

150

189

[TpakTu
Hi

39-43 44-48

49-53 54-58

59-65 66-72

Temu
MPAKTUIHH
X 3aHSATh:
34-
BiJIBIlyBaH
HSA
340 —
poboTa Ha
MPAKTUIHA
X 3aHATTAX
(BCwOTO
374 6aniB)

Tema 9. Employment (56.+506.).

Tema 10. Trade (56.+506.)

Tema 14. Quality (56.+506.)
Tema 15. Ethics (56.+500.)

Tema 19. Leadership. (76.+7006.)
Tema 20. Innovation. Competition

—~
O
S
~
+
O
[\
~—

Camocriitn
a pobota
(Bcboro 40
OaiB)

Tema 11. False a
Advertising (56.)
Tema 12.
Effectiveness (56.)
Tema 13.
Associations (56.)

>

d Deceptive
Advertising

Advertisement

Tema 16. Influencing Consumer
Behavior (56.)

Tema 17. Remembering Ads
(56.)

Tema  18. Examples  of
Psychology in Advertising (56.)

Tema 21. A Brief with Clients
(56.)
Tema 22.
(56.)

Marketing Abroad

Bumn
MOTOYHOTO
KOHTPOITIO
(Bcboro 75

OaiB)

MopnynbpHa KOHTPOJIBHA
pobota 4
(25 GaniB)

MopynpHa KOHTPOJIbHA
poboTa 5 (25 6aiB)

MopnynbpHa KOHTPOJIBHA
poboTa 6 (256amiB)

ITincymkoB
Ui
KOHTPOJIb

MaxkcumanbHa Kinbkicts 0OaiiB — 489 oanis

K=28,15
Ex3ameHn — 40 0axnis
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