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Onuc HABYAJBHOI AUCIHHUILIIHA

HaiimenyBaHHSI TOKa3HUKIB XapakTepucTuKa TUCIUILTIHY 32 (hopMaMu
HaBYaHHS
JICHHA
IHO3eMHa MOBa 3a PO ECIHHUM CIIPSIMYBaHHSIM

Bun nucnurunian 000B’s13K0Ba
MoBa BUKJIaIJaHH, HABYAHHS Ta OLIHIOBAHHS aHTTICbKa
3aranbHuN 00CST KPEIUTIB/TOAMH 6/180
Kypc 1
Cemectp 1 2
KifbKicTh 3MICTOBUX MOJYITIB 3 PO3MOIIIOM 6 (3/3)
OO0csr KpenuTiB 3 3
OO6csr roauH, B TOMY YHCII: 90 90
AynuTtopHi 76 72
MonynbHUN KOHTPOJIb 6 4
CemecTpoBUii KOHTPOJIb 8 14
CamocriitHa poboTa 0 0
dopma CeEMECTPOBOT0 KOHTPOJIIO 3aITiK icruT
Oco0611B1 YMOBH PO3MOJLT Ha MIATPYIN

1. MeTta Ta 3aBJaHHA HABYAJbHOI JUCIUILIIHHA

3arajibHa MeTa KYpPCYy — HaBYMTH CTYIEHTIB CHUIKYBAaTHCh QHTJIHCHKOI0 MOBOIO B MeEXax
BHU3HAYEHOT TEMaTHKH, COpPMYBaTH HABUYKHM 1 BMIHHS 3 YCIX BHJIIB MOBJICHHEBOi iSUIBHOCTI,
MOTIMOUTH BKe HAOyTI 3HAHHS 3 AHTJINCHKOI MOBH IS iXHBOTO TOJAJBIIOTO YIOCKOHAJIEHHS 3
ypaxyBaHHAM Mpo¢eciiiHOro HampsIMKy CTyAEHTIB, moTped Ta iHTepeciB. Ilopsin 3 1uM, HaBYaHHS
1HO3€MHOI MOBH Y BHIIOMY 3aKJIaJ{i OCBITHM Ma€ 3a0€3MEUYUTH peani3allilo MPaKTUYHUX, OCBITHIX,
PO3BHBAJIBHUX Ta BUXOBHUX IIiJIEH.

IIpakTuyHa MeTa HABYAHHA IIOJISITA€ B TOMY, 100 HABYUTH CTY/ACHTIB CITIJIKYBAaTHUCS
aHITIMCHKOI0 MOBOIO B YCHIM Ta MUCHMOBIH (hopmax, 1110 3a0e3nedars yMiHHA €(EKTHBHO 1 THYYKO
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BUKOPUCTOBYBATH 1HO3EMHY MOBY B pPI3HOMaHITHHX CHTYallifX COIJIbHOTO, HaBYAJIbHO-
aKaJIEeMIYHOTO Ta MPOo(eCiHHOro CIIKyBaHHS.

IIpodeciiina mera: dopmyBaTH y CTyIEHTIB 34aTHICTb 3aCTOCOBYBATHM 3HAHHS 31 cdepu
coIiaIbHUX KOMYHIKAIi{ y CBOiM mpodeciiiHii MisTIbHOCTI, CTBOPIOBATH 1H(OOPMAIIHHUNA MTPOITYKT
Ta e(pEeKTUBHO HOro mpocyBaTd, a TAKOXX MPOBOJUTH SKICHI Ta KUIBKICHI JOCHIIKEHHS B cdepi
peKJIamMH Ta 3B’S3KiB 3 TPOMAJICHKICTIO.

Po3BuBasibHa MeTa: (OPMYBaTH y CTYACHTIB TO3UTHBHE CTABJICHHS IO OBOJIOJIIHHS SIK MOBOIO, TaK 1
KYJbTYpPOIO aHIJIOMOBHOTO CBITY.

BuxoBHa MeTa: po3BHMBATH y CTYICHTIB MOYYTTS CaMOCBIJOMOCTI; BMIHHS MI)XOCOOHCTICHOTO
CHIJIKYBaHHS, sIKI HEOOX1IHI JJIs1 TIOBHOIIIHHOTO (DYHKIIIOHYBaHHS SIK Y HaBYAJLHOMY CEPEOBHIII,
TaK 1 3a WOro Mexamu, 1o crpusie (OPMYBaHHIO iX CBITOIVISAAY Ta LIHHICHUX OpPIEHTAIlH, PO3BUTKY
MUCJICHHSI, TaM'SIT1, YSIBH.

HaiiBaxmMBIIINMU JTIHTBO-TUAAKTUYHUMHU TPUHIMIIAMH IPOTPAMHU €:

- B3a€MO3B’S30K 1 B3a€MO3aJI€KHICTh MOBJIEHHEBOT TIsITBHOCTI;

- OoIopa Ha HAOYHICTB;

- CTUMYIIIOBaHHS CaMOCTIHHOI poOOTH CTY/IEHTIB;

- (yHKIIOHAIBHO-TEMAaTUYHHIA BiZI0ip HABYAJILHIUX MaTepiajiB;

- MepeBakHa POJIb TECTOBUX 3aBaHb.

3aBaHHsA TUCIMIUTIHY IepeadavaroTh TaKi MPOLecH:

® PO3BUBATH iHME2PAIbHY KOMNEmeHmHicmy. 3JaTHICTh BUKOHYBATH CKJIAJIHI CIEIiaTi30BaHi
3aBJIaHHS B Tally3l KYpPHAIICTUKH, IO Tepeadadae 3acTOCYBAaHHS ITOJIOKCHb 1 METO/IIB
COLIIaTbHO-KOMYHIKAI[IHHUX Ta 1HIIMX HAYK 1 XapaKTePU3Y€eThCs HEBU3HAUYECHICTIO YMOB 11010
3abe3neueHHs e(heKTUBHOCTI KOMYHIKAIIIHOT TisTTbHOCT;
3KO01. 3gaTHicTh 3aCTOCOBYBATH 3HAHHS B MPAKTHUHUX CUTYAILIisIX.
3K04. 3natHicTh 10 mouIyky, 00po0aeHHs Ta aHai3y iH(OpMaLii 3 pI3HUX JKEPET;
3K12. 3naTHiCTh CHIKYBaTHCS IHO36MHOIO MOBOIO

® DO3BHUBATH 3a2ANbHI KOMNEMEeHMHOCMI TaKi, sK:
CKO02. 3natHicTs popmyBaTH 1HPOpMALITHUIA KOHTEHT.

2. Pe3yabTaTn HaBYAHHSA 32 THCHMILIIHOIO
HaBuaHHs 3a IMUCHMILIIHOIO CIIPSIMOBAaHE Ha OTPUMAHHS TaKUX HPOZPAMHUX Pe3ylNbmamie 3a
OIIll 061.00.02 «Pexnama i 368°A3KU 3 2pOMAOCLKICMIO», OCBIMHbLO20 PIGHA NEPULO2O
«DaKkanaspcoKo2on:
[TPH-01. IlosicHioBaTH cBOi BUpOOHUYI [Iii Ta onepariii Ha OCHOBI OTPUMaHUX 3HAHb
ITPH-04. BukonyBaTH mouryk, o0po0yieHHs Ta aHaji3 iHpopmalii 3 pi3HUX JKepel
[IPH-12. BinpHO cnuikyBaTtucs 3 Mpo(eciiHUX NHUTaHb, BKJIIOYAIOYM YCHY, NHCbMOBY Ta
€JIEKTPOHHY KOMYHIKaIlit0, IHO3€MHOI0 MOBOIO
[IPH-14. TenepyBatu iH(pOpMAIifHUI KOHTEHT 3a 3a/JaHOI0 TEMOK 3 BHUKOPHCTAHHSIM
JOCTYITHUX, a TAKOK 00OB’I3KOBUX JDKepen 1HpopmMallii.
[To 3aBepiIeHHIO BUBUEHHS HABYAILHOI AUCIUIUTIHU CTY/ICHT TOBHHEH:
e e(deKTUBHO 1 THYYKO BHUKOPHCTOBYBAaTH aHIJIIWChKY MOBY B PI3HOMAHITHHUX CHUTYallisX
COLIAJIbHOT0, HaBYAJIbHO-aKaIeMIYHOTO Ta MPO(eCciitHOrO CIIKYBaHHS;
® BOJOJITH BCiMa 4YOTHpPMa BHUJAMH MOBJICHHEBOI MAiSUIBHOCTI Ha BIJAMOBIAHOMY piBHI Yy
PI3HOMaHITHUX CUTYallIIX MOBJIEHHS;
® 3aCBOITH PO3YMITH PI3HOMAaHITHI CKJIaJH1 TEKCTH BEJIMKOTO 00CATY 1 pO3KpUBATH IMIUTILIUTHY
1H(pOopMaLli0, 10 MICTUTHCS B HUX;
® BHUCJIOBJIIOBATHUCA BUIAHO 1 CIOHTAaHHO, HE BiJUyBaloud OpaKy MOBHHUX 3aco0iB st
BUPAKEHHS TyMKH;
® BHCIOBIIOBATHCS 3 HEOOXIJHHM CTYyIEHEM JeTali30BaHOCTI W TEeMaTWYHOI CKJIaJHOCTI,
JIEMOHCTPYIOUH BUIbHE BOJIOAIHHS MPUHOMAMU CTPYKTYpHOI MOOYIOBH TEKCTy, 3aco0amu
3B’S3HOCTI Ta LUJTICHOCT] HAa CyNIepCUHTAKCUYHOMY DPiBHI,;



® BUKOPHCTOBYBATH COIIOKYJIbTYpPHI 3HAHHS 1 BMIHHS B IHIIOMOBHIN KOMYHIKaIlii;

® 3aCTOCOBYBAaTH KYJIBTYpOJIOTIYHY iH(POpMAILiI0 y TpodeciiiHii AisITBHOCTI;

e OILIHIOBATH ¥ aHANII3yBaTH BJIACHUN HaBYAJILHUI TOCBIJ Ta yJJOCKOHAIIOBATH CBOI HABYAJIbHI
cTparerii,

e 3Ji{iCHIOBATH CaMOCTIiTHI HAYKOBI MONIYKH Ta €KCIIEPUMEHTAIBHI JTOCITIIKCHHS;

® VYIOCKOHAIIIOBATH MOBJICHHEBY TIJATOTOBKY IUIAXOM BUKOPUCTAHHS aBTCHTUYHUX
aHTJIOMOBHHUX MaTepialis;

3. CTpyKTypa HaBYAJIbHOI AUCHUILTIHA
Temarnunuii mian s AeHHOT GOpPMHU HABYAHHS

Po3nonin ronuH Mixk BUgaMu pooit
AyputopHa <
Ha3Bu 3micTOBHX MOaYJIiB i TeM 3 § E 5 =
<
2R RN g
3 @) [‘:3‘ S 8
> =
CEMECTP 1
3micToBuii moxyas 1. Marketing Basics
Tema 1. The Marketing Mix 4 4
Tema 2. SWOT Analysis 2 2
Tema 3. Marketing Strategy and the Marketing Plan 4 4
Tema 4. Marketing Ethics 2 2
Tema 5. The Market Environment 2 2
Tema 6. Legal Aspects of Marketing 4 4
Tema 7. Research 2 2
Tema 8. Describing Survey Results 4 4
MoayabHUH KOHTPOJIb 2
Pazom 26 24
3micToBuii Moxyas 2. Products and Branding
Tema 9. New Product Development 2 2
Tema 10. Brainstorming 2 2
Tema 11. Product and Service Types 2 2
Tema 12. Product Life Cycles 2 2




Tema 13. Selling Products and Services 2 2
Tema 14. Branding 4 4
Tema 15. Brand Values 2 2
Tema 16. Advertising 2 2
Tema 17. Advertising Techniques 4 4
Tema 18. Advertising Trends 4 4
MoayabHUi KOHTPOJIb 2
Pa3zom 28 26
3microBuii moxyas 3. Customers and Staff
Tema 19. Market Segmentation 4 4
Tema 20. Customer Needs and Behavior 4 4
Tema 21. Loyalty Programs 2 2
Tema 22. Motivation Marketing 4 4
Tema 23. Customer Relationship Management 8 4
Tema 24. Relationship Strategies 2 2
Tema 25. Ethics and Regulatory Issues 4 4
Tema 26. Agencies and Clients 2 2
MoayabHUH KOHTPOJIb 2
Pazom 28 26
Hi)IFOTOBKa Ta MPOXOI’KCHHS KOHTPOJIbHUX 3aXOIliB 8
Pa3om 3a 1 cemectp 90 76
CEMECTP 2
3micToBuii moxyas 4. Price and Place
Tema 27. The Marketing Budget 2 2
Tema 28. Pricing Strategies 2 2
Tema 29. Logistics and the Distribution Chains 2 2




Tema 30. Merchandising 2 2
Tema 31. Trade Shows 4 4
Tema 32. Telemarketing 2 2
Tema 33. Online Shopping and Mail Order 4 4
Tema 34. Personal Selling 4 4
Pazom 22 22
3microBuii moayJib 5. Publicity and Promotion

Tema 35. Above, Below and Through the Line 2 2
Tema 36. Media Strategy 2 2
Tema 37. TV and Radio 2 2
Tema 38. Outdoor Advertising 4 4
Tema 39. The Press 2 2
Tema 40. Printed Documents 4 4
Tema 41. Branded Content 2 2
Tema 42. The Internet 4 4
Tema 43. Buzz Marketing 2 2
MoayabHUH KOHTPOJIb 2

Pazom 26 24
3micToBuii moxyasn 6. Public Relations

Tema 44. Corporate Communications 4 4
Tema 45. Public Relations and Lobbying 4 4
Tema 46. Public Relations and Publicity 6 6
Tema 47. Event and Sport Sponsorships 4 4
Tema 48. Crisis Communication 4 4
Tema 49. Corporate Blogging 4 4
Mopay/ibHUI KOHTPOJIb 2

Pa3zom 28 26




IlinroroBKa Ta NPOXOI:KEHHSA KOHTPOJIbHUX 3aX0/1iB 14

Pa3om 3a 2 cemecTp 90 72
14
Yeworo | 180 3

4. IIporpamMa HABYAJIbLHOI AMCHUILIIHA
COURSE I. TERM 1

3MICTOBHUI MOJYJIb 1. OcHOBH MAPKETHHTY.

INFORMATIVE MODULE 1. Marketing Basics.

Topic 1. The Marketing Mix.

Vocabulary: product, promotion, place, people, physical presence, process, physical evidence.

Grammar: present tenses: simple and continuous.

Practical Skills: discussing problems, writing an email.

Professional English: reading and discussing newspaper articles.
PexomenaoBani qkepesa: ocHoBHi [1; 2; 3; 4], momaTkosi [1; 2; 3].

Topic 2. SWOT Analysis.

Vocabulary: strengths, weaknesses, opportunities, threats.

Grammar: present tenses: perfect simple and perfect continuous.

Practical Skills: making arrangements on the phone.

Professional English: reading and discussing newspaper articles.
PexomenaoBani qkepesa: ocHoBHi [1; 2; 3; 4], momaTkosi [1; 2; 3].

Topic 3. Marketing Strategy and the Marketing Plan.

Vocabulary: competitors, product analysis, target market, SMART.

Grammar: present tenses: revision.

Practical Skills: preparing a marketing plan.

Professional English: reading and discussing newspaper articles.
PexomenoBaHi ukepesia: ocHoBHi [1; 2; 3; 4], nonaTkosi [1; 2; 3].

Topic 4. Marketing Ethics.

Vocabulary: social marketing, corporate social responsibility, green marketing, responsible

purchasing.

Grammar: present tenses: revision.

Practical Skills: comparing companies activities.

Professional English: reading and discussing newspaper articles.
PexomenoBaHi qxepesia: ocHoBHi [1; 2; 3; 4], nomaTkoBi [1; 2; 3].

Topic 5. The Market Environment.

Vocabulary: micro environment, shareholders, suppliers, macro environment, STEP analysis.

Grammar: past tenses: simple and continuous.

Practical Skills: preparing a STEP analysis.

Professional English: reading and discussing newspaper articles.
PexomenoBani qxepesa: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 6. Legal Aspects of Marketing.

Vocabulary: intellectual property, patents, trademarks, counterfeiting, piracy.

Grammar: past tenses: perfect simple and perfect continuous.

Practical Skills: describing intellectual property protection.

Professional English: reading and discussing newspaper articles.
PexomenoBaHi qxepesa: ocHoBHi [1; 2; 3; 4], momaTkoBi [1; 2; 3].

Topic 7. Research.

Vocabulary: customer research, behavior patterns, desk research, field research.




Grammar: past tenses: revision.

Practical Skills: describing intellectual property protection.

Professional English: planning a research.
PexoMenaoBaHi qkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 8. Describing Survey Results.

Vocabulary: figures, findings, trends, changes, graphs.

Grammar: past tenses: revision.

Practical Skills: making graphs and describing results.

Professional English: reading and discussing newspaper articles.
PexoMenoBaHi qkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

3MICTOBUM MOY.JIb 2. IIpoayKuisi Ta MApKYBAHHS.

INFORMATIVE MODULE 2. Products and Branding.

Topic 9. New Product Development.

Vocabulary: idea generation, idea screening, concept development, concept testing, marketing

strategy.

Grammar: noun combinations.

Practical Skills: presenting different stages of product development

Professional English: reading and discussing newspaper articles.
PexomenaoBani qkepesa: ocHoBHi [1; 2; 3; 4], momaTkosi [1; 2; 3].

Topic 10. Brainstorming.

Vocabulary: participants, problem statement, setting rules, judgement, criticism.

Grammar: verb patterns.

Practical Skills: brainstorming a new product.

Professional English: reading and discussing newspaper articles.
PexomenaoBani qkepesa: ocHoBHi [1; 2; 3; 4], momaTkosi [1; 2; 3].

Topic 11. Product and Service Types.

Vocabulary: raw materials, logical grouping, convenience, fast moving consumer goods, durable.

Grammar: future tenses.

Practical Skills: data analysis.

Professional English: reading and discussing newspaper articles.
PexomenoBaHi ukepesia: ocHoBHi [1; 2; 3; 4], nonaTkosi [1; 2; 3].

Topic 12. Product Life Cycles.

Vocabulary: matrix, question marks, cash cows, dogs, stars, growth, maturity, decline.

Grammar: future tenses: revision.

Practical Skills: data collection and analysis.

Professional English: reading and discussing newspaper articles.
PexomeHnoBaHi kepesia: ocHoBHi [1; 2; 3; 4], nonaTkosi [1; 2; 3].

Topic 13. Selling Products and Services.

Vocabulary: sales force, sales pitch, B2B, B2C, C2C.

Grammar: passive voice.

Practical Skills: creating a sales pitch.

Professional English: reading and discussing newspaper articles.
PexomenoBani qxkepesia: ocHoBHi [1; 2; 3; 4], momaTkoBi [1; 2; 3].

Topic 14. Branding.

Vocabulary: differentiation, competitive set, range of products, promise, vision.

Grammar: passive voice.

Practical Skills: delivering a presentation.

Professional English: reading and discussing newspaper articles.
PexomenoBaHi qxepesa: ocHoBHi [1; 2; 3; 4], momaTkoBi [1; 2; 3].

Topic 15. Brand Values.

Vocabulary: knowledgeable, respected, customer satisfaction, caring, inspirational.



Grammar: adjectives.

Practical Skills: making assumptions.

Professional English: reading and discussing newspaper articles.
PexoMenaoBaHi qkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 16. Advertising.

Vocabulary: reminder advertising, institutional advertising, blind tests.

Grammar: modals.

Practical Skills: making a plan of the text.

Professional English: reading and discussing newspaper articles.
PexoMenoBaHi qkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 17. Advertising Techniques.

Vocabulary: peer approval, pester power, sex appeal, rebel.

Grammar: relative clauses.

Practical Skills: analyzing a text.

Professional English: reading and discussing newspaper articles.
PexomenaoBani qkepesa: ocHoBHi [1; 2; 3; 4], momaTkosi [1; 2; 3].

Topic 18. Advertising Trends.

Vocabulary: endorsement, informercial, sponsorship, convince, generate response.

Grammar: modals.

Practical Skills: making a summary of the text.

Professional English: reading and discussing newspaper articles.
PexomenaoBani qkepesa: ocHoBHi [1; 2; 3; 4], momaTkosi [1; 2; 3].

3MICTOBUI MOJYJIb 3. ITokynui Ta nepcona.

INFORMATIVE MODULE 3. Customers and Staff.

Topic 19. Market Segmentation.

Vocabulary: market segments, customer profile, household, income, early adopters, innovators,

late majority.

Grammar: nouns.

Practical Skills: conducting a research.

Professional English: reading and discussing newspaper articles.
PexomenoBaHi ukepesia: ocHoBHi [1; 2; 3; 4], nonaTkosi [1; 2; 3].

Topic 20. Customer Needs and Behavior.

Vocabulary: hierarchy, needs, desires, self-fulfillment, customer life cycle.

Grammar: articles.

Practical Skills: classification and analysis of needs.

Professional English: reading and discussing newspaper articles.
PexomeHnoBaHi kepesia: ocHoBHi [1; 2; 3; 4], nonaTkosi [1; 2; 3].

Topic 21. Loyalty Programmes.

Vocabulary: disloyal, switch, maximize, retain, build relationships.

Grammar: relative clauses.

Practical Skills: conducting a poll, collecting information.

Professional English: reading and discussing newspaper articles.
PexomenoBani qxkepesia: ocHoBHi [1; 2; 3; 4], momaTkoBi [1; 2; 3].

Topic 22. Motivation Marketing.

Vocabulary: recognize, reward, increase, encourage, improve, incentive schemes.

Grammar: gerunds.

Practical Skills: presenting ideas.

Professional English: reading and discussing newspaper articles.
PexomenoBaHi qxepesa: ocHoBHi [1; 2; 3; 4], momaTkoBi [1; 2; 3].

Topic 23. Customer Relationship Management.

10
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Vocabulary: one-to-one marketing, create relationships, implement, identify, differentiate,

customize.

Grammar: infinitives.

Practical Skills: asking dialogical questions to the text.

Professional English: reading and discussing newspaper articles.
PexoMenoBaHi qkepesia: ocoBHi [1; 2; 3; 4], momaTkosi [1; 2; 3].

Topic 24. Relationship Strategies.

Vocabulary: treat, ensure, respond, provide, resolve, concern.

Grammar: infinitives.

Practical Skills: preparing tips for better CRM.

Professional English: reading and discussing newspaper articles.
PexoMenoBaHi qkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 25. Ethics and Regulatory Issues.

Vocabulary: puffery, deception, exaggeration, overhype, expectation, create image.

Grammar: infinitives and gerunds: revision.

Practical Skills: delivering a report.

Professional English: reading and discussing newspaper articles.
PexomenaoBani qkepesa: ocHoBHi [1; 2; 3; 4], momaTkosi [1; 2; 3].

Topic 26. Agencies and Clients.

Vocabulary: up-and-comer, compelling, mutual, be on the lookout.

Grammar: imperatives.

Practical Skills: writing tips with Dos and Don’ts.

Professional English: reading and discussing newspaper articles.
PexomenaoBani qkepea: ocHoBHi [1; 2; 3; 4], momaTkosi [1; 2; 3].

COURSE I. TERM 11
3MICTOBUIA MOJYJIb 4. llina ta micue.
INFORMATIVE MODULE 4. Price and Place.
Topic 27. The Marketing Budget.
Vocabulary: justify, modify approve, approach, competitive parity, be over and under budget.
Grammar: conditionals.
Practical Skills: explaining approaches.
Professional English: reading and discussing newspaper articles.
PexomenoBaHi qxepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].
Topic 28. Pricing Strategies.
Vocabulary: premium, penetration, economy, skimming, captive.
Grammar: conditionals.
Practical Skills: writing an email. Social English.
Professional English: reading and discussing newspaper articles.
PexomenoBani qxepesa: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].
Topic 29. Logistics and the Distribution Chains.
Vocabulary: warehouse, shipment, freight, road haulage, distribution.
Grammar: conditionals.
Practical Skills: anticipating consequences.
Professional English: reading and discussing newspaper articles.
PexomenoBani qxepesa: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].
Topic 30. Merchandising.
Vocabulary: increase sales, in-pack offers, freebies, gifts, licensing deals.
Grammar: prepositions.
Practical Skills: giving reasons and explaining choice.
Professional English: reading and discussing newspaper articles.
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PexomenoBani qxkepesa: ocHoBHi [1; 2; 3; 4], momaTkoBi [1; 2; 3].
Topic 31. Trade Shows.
Vocabulary: exhibitions, showcase, attendees, host, stand placement.
Grammar: modals and imperatives.
Practical Skills: designing a stand.
Professional English: reading and discussing newspaper articles.
PexomenoBaHi qkepesia: ocHoBHi [1; 2; 3; 4], momaTkosi [1; 2; 3].
Topic 32. Telemarketing.
Vocabulary: direct marketing, immediate response, feedback, cold calling, outbound telemarketing.
Grammar: prepositions.
Practical Skills: writing a brief.
Professional English: reading and discussing newspaper articles.
PexomenoBani qxkepesia: ocHoBHi [1; 2; 3; 4], momaTkosi [1; 2; 3].
Topic 33. Online Shopping and Mail Order.
Vocabulary: move the shopper through the sales process, order online, mail order, placing an order.
Grammar: modals.
Practical Skills: comparing online retailers.
Professional English: reading and discussing newspaper articles.
PexomenoBani qxepesia: ocHoBHi [1; 2; 3; 4], momaTkoBi [1; 2; 3].
Topic 34. Personal Selling.
Vocabulary: sales representative, sales call, personal selling, convert leads, signed deals.
Grammar: collectives.
Practical Skills: preparing a sales Kit.
Professional English: reading and discussing newspaper articles.
PexomenoBani qxepesia: ocHoBHi [1; 2; 3; 4], momaTkoBi [1; 2; 3].

3MICTOBHUI MOJYJIb 5. PekiiaMa Ta NpoCyBaHHsS TOBAPY HA PHHKY.

INFORMATIVE MODULE 5. Publicity and Promotion.

Topic 35. Above, Below and Through the Line.

Vocabulary: ATL, commission, advertising brief, BLT tactics, TLT, full services.

Grammar: indirect statements.

Practical Skills: describing and analyzing promotions.

Professional English: reading and discussing newspaper articles.
PexomenoBaHi kepesia: ocHoBHi [1; 2; 3; 4], nonaTkosi [1; 2; 3].

Topic 36. Media Strategy.

Vocabulary: communication objectives, media mix, touchpoints, media planning.

Grammar: indirect statements.

Practical Skills: organizing an award event.

Professional English: reading and discussing newspaper articles.
PexomenoBaHi kepesia: ocHoBHi [1; 2; 3; 4], nonaTkosi [1; 2; 3].

Topic 37. TV and Radio.

Vocabulary: catchy jingle, slogan, ident, interactive ad, viewer, audience profile.

Grammar: indirect questions.

Practical Skills: conducting an observation.

Professional English: reading and discussing newspaper articles.
PexomenoBani qxepesia: ocHoBHi [1; 2; 3; 4], momaTkoBi [1; 2; 3].

Topic 38. Outdoor Advertising.

Vocabulary: OOH advertising, billboards, street furniture, ambient media.

Grammar: indirect questions.

Practical Skills: describing a poster.

Professional English: reading and discussing newspaper articles.
PexomenoBaHi qxepesa: ocHoBHi [1; 2; 3; 4], momaTkoBi [1; 2; 3].



Topic 39. The Press.

Vocabulary: dailies, tabloids, broadsheets, magazines, advertising space, advertising rates.

Grammar: gerunds and participles.

Practical Skills: describing ad formats.

Professional English: reading and discussing newspaper articles.
PexoMenoBaHi qkepesia: ocoBHi [1; 2; 3; 4], momaTkosi [1; 2; 3].

Topic 40. Printed Documents.

Vocabulary: layout, guidelines, marketing collateral, graphic chain, typesetting.

Grammar: gerunds and participles.

Practical Skills: analyzing a printed document effectiveness.

Professional English: reading and discussing newspaper articles.
PexoMenoBaHi qkepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 41. Branded Content.

Vocabulary: entertainment property, media fragmentation, airtime, off-air events, user-generated

content.

Grammar: impersonal sentences.

Practical Skills: writing a speech.

Professional English: reading and discussing newspaper articles.
PexomenoBani qxepesia: ocHoBHi [1; 2; 3; 4], momaTkoBi [1; 2; 3].

Topic 42. The Internet.

Vocabulary: pop-ups, microsites, rich media formats, search engines, SEM.

Grammar: impersonal sentences.

Practical Skills: making conclusions.

Professional English: reading and discussing newspaper articles.
PexomenoBaHi Jkepesa: ocHoBHi [1; 2; 3; 4], nonarkosi [15 2; 3].

Topic 43. Buzz Marketing.

Vocabulary: word of mouth, testimonials, stealth marketing, electronic buzz..

Grammar: prepositions.

Practical Skills: stating arguments for and against.

Professional English: reading and discussing newspaper articles.
PexomenoBaHi qxepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

3MICTOBUM MOJY.JIb 6. 3B’S3KH 3 rpoMaachKicTIO.
INFORMATIVE MODULE 6. Public Relations.
Topic 44. Corporate Communications.
Vocabulary: reputation, values, identity, mission statement, media relations, financial
communications.
Grammar: adverbs.
Practical Skills: writing a mission statement.
Professional English: reading and discussing newspaper articles.
PexomenoBani qxepesa: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 45. Public Relations and Lobbying.
Vocabulary: maintain goodwill, public affairs, media briefing.
Grammar: infinitives.
Practical Skills: stating reasons to support a view.
Professional English: reading and discussing newspaper articles.
PexomenoBani qxepesa: ocHoBHi [1; 2; 3; 4], momaTkoBi [1; 2; 3].
Topic 46. Public Relations and Publicity.
Vocabulary: forming a favorable view, adding credibility, gaining attention, spreading rumours.
Grammar: narrative tenses.
Practical Skills: writing a critical review.
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Professional English: reading and discussing newspaper articles.
PexoMenoBaHi qkepesia: ocHoBHi [1; 2; 3; 4], momaTkosi [1; 2; 3].
Topic 47. Event and Sport Sponsorships.
Vocabulary: associating a brand with, effective targeting, risk factors, sponsorship spending.
Grammar: narrative tenses.
Practical Skills: discussing and reasoning.
Professional English: reading and discussing newspaper articles.
PexoMenaoBaHi qkepesia: ocoBHi [1; 2; 3; 4], momaTkosi [1; 2; 3].
Topic 48. Crisis Communication.
Vocabulary: managing the crisis, tackling the problem, going public, making statements.
Grammar: narrative tenses.
Practical Skills: writing a crisis communication plan.
Professional English: reading and discussing newspaper articles.
PexoMenaoBaHi qkepesia: ocHoBHi [1; 2; 3; 4], momaTkosi [1; 2; 3].
Topic 49. Corporate Blogging.
Vocabulary: blogosphere, posting, linking, outbound blogs, blogroll.
Grammar: narrative tenses.
Practical Skills: writing a reply to a comment.
Professional English: reading and discussing newspaper articles.
PexomenaoBani qkepesa: ocHoBHi [1; 2; 3; 4], momaTkosi [1; 2; 3].

5. KOHTpOJ’Ib HaBYaJIBbHUX H0CATHCHDb
6.1. Cucrema OIIiHlOBaHHSI HaBYaAJbHHUX JOCATHCHD CTy)IeHTiB

14

1 cemecTp
& Moayas 1 Moayas 2 Monyae 3
3 3
Ezf ., 38| 58] )58
5 E = v o o
. . = © 3 3
Bun pisuibHOCTI cTyneHTa g S E § | = 2 § Z 3 24 § S 5 -
S C HEEZaEFZE2NERZE2E
S 2 3 2 = = 4 2 = = 4 2 = B &
g = < =) = O = g = N o = g = 5 o = =)
= @ = H ¥ X 1 .2 5§ ¥ ¥ ] .2 7 g =
= 2 °l = 2 9 = 2 9 =
= I s o«
BininyBaHHS ekt
BinBinyBaHHS ceMiHAPCHKHUX
3aHATh
BiaBigyBaHHs MpakTUYHUX 1 12 12 13 13 13 13
3aHATh
Poborta Ha ceMinapcbKkoMy 10
3aHSTTI
Pobota Ha MpakTUYHOMY 3aHATTI 10 12 120 13 | 130 13 | 130
JIaGoparopHa poOoTa (B TOMY 10
YHCI1 IOMYCK, BUKOHAHHS,
3aXHCT)
Bukonanns 3aBaanb 1ist 5
camMoCTIHHOT poOOTH
BuxonanHsg MoynbHOT poOOTH 25 1 25 1 25 1 25
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Buxonanns IH/I3

30

Paszom

157

168

168

MakcuMajibHa KiJIbKicTh 0aJtiB: 493

Po3paxyHok koedimienra: 0,2
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2 ceMecTp
u-]
E Monyae 4 | Moayab S | Moayas 6
=
. . 2 = 4 = 4 z 2
Bua gissibHOCTI cTy/AeHTa = - z = 5 A 2 = 5 =R = 5
2 S92 5§ 8s4de 3 sE
= 2 28:4%28:4%8:%:
@ wa = _g .- = .ﬁ -] = =~ 5
X | E Qg2 =292 8EH8¢gE
Sy % 9 = 2 9 = 2 9 =
= s s s
BinBinmyBaHHS JIeKIIii 1
BinBinyBaHHS CEeMIHAPCHKHX 3aHATH 1
BinBinyBaHHS IPaKTHYHUX 3aHSITh 1 |11 11 12 12 13 13
Po6ora Ha ceMiHapChbKOMY 3aHATTI 10
Po6ora Ha npakTHYHOMY 3aHATT1 10 | 11 110 |12 120 | 13 130
JIaboparopHa po6oTa (B TOMY YHCIIi JOIYCK, 10
BHUKOHAHHS, 3aXKCT)
BukonaHHs 3aBaaHb 111 CaMOCTIHHOT pOOOTH 5
BukonanHs MoaynbHOT poOOTH 25 1 25 1 25
Bukonannsa IH/[3 30
Paszom - 121 - 157 - 168
MaxkcuMajbHa KiIbKicTh 0aJiB: 446
Po3paxyHnok koediuienra: 0,13
Ex3amen — 40 0axaiB

6.2. 3aBaaHHs 1A caMOCTiiiHOT po0OTH Ta KpPUTePIi ii OLiHIOBAHHS.

He Hepez[6aquo HaB4YaJIbHUM IIJIaHOM.

6.3. ®opmu npoBeeHHsI MOIYJIbHOI0 KOHTPOJIIO Ta KPUTEPii OLiHIOBAHHS.
BukoHaHHS MOJYJIBHUX KOHTPOJBHUX POOIT 3MIHCHIOETHCS y BUIJISAII MUCBMOBHUX TECTOBHUX
3aBJIaHb.

TecToBi 3aBIaHHsS 3alpoNOHOBAHI Yy BHUIVIAAI TECTY MHOXHHHOTO BHOOpPY abo TecTy Ha

3HAXOJ/DKEHHS BIJIMOBIAHOCTI, A€ KOXKHA TpaBUIIbHA BiAMOBiAb OILIHIOETECA B 1 Oan, abo y
BUTJISIII €ce, B SIKOMY CTYJICHTH MalOTh BUCIOBUTH BIacHy AyMKy. Ece omiHioeThes y 25 6amniB
3a KPUTEPISIMU: TPaMaTUKa, JIGKCUKA, JJOTIYHICTh Ta TOCIIIOBHICTD.

MO,Z[YJILHI/Iﬁ KOHTPOJIb 3HAaHb CTy,Z[eHTiB 3)1iI>iCHIO€TBCH iCIIS 3aBCPUHICHHA BUBYCHHSA
HaB4YaJIbHOI'O MaTepiale 3MICTOBOT'O MOOYJIA.
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Ban

Kpurepii

24-25

TecT: CTyIeHT BUKOHAB BCi 3aBAAaHHS PAaBUWIBHO a00 3 1 MOMMIIKOIO.

Ece: cTyneHT 70Ti4HO 1 OCIIOBHO PAaBUIIBHO apPTyMEHTYBAB 1 BUKJIAB CBOIO
TOYKY 30pYy, 3po0OuB /10 1 IekcuuHOo1 Ta/abo rpaMaTUIHOT TOMUJIKH.

20-23

TecT: CTyI€HT BHKOHAB 3aBJaHHS, 3pOOMBIIH 2-5 MOMMIIOK.

Ece: cTyeHT BUCIIOBHB OCHOBHY JYMKY 13 3alPOITOHOBAHOI TEMH, 3pOOUB 110
5 nexkcuyHHMX Ta/abo0 TpaMaTHYHMX IMOMHJIOK a00 HE3Ha4YHI HETOYHOCTI
CTOCOBHO JIOT14HOI Ta MOCIIJOBHOT MOOYI0OBH TBOPY.

15-19

TecT: cTyleHT BUKOHAB 3aBJaHHS, JOMylIeHO 6-10 moMuioxk.

Ece: crynent 3po6uB mo 10 nekcuynux Ta/abo rpaMaTHYHUX MOMHIIOK abo
noOynyBaB TBip 3 MOPYIIEHHSM JIOTIKH Ta MOCHiIOBHOCTI, 110 PUBOAUTH J10
HOT0 YCKIIaJIHEHOTO PO3yMIHHS.

10-14

Tect: cTyIeHT BUKOHAB 3aBJiaHHs, aomyiieHo 11-15 momunok.

Ece: cTymenT 3pobuB 10 15 nekcuyHux T1a/abo rpaMaTHYHMX MOMHIIOK abo
noOynyBaB TBip 31 3HAYHUM MOPYIIEHHSM JIOTIKM Ta MOCTIAOBHOCTI, IIO
MPUBOJIUTH JIO HOTO YCKJIAIHEHOTO PO3YMIHHSL.

5-9

TecT: CTyIeHT BUKOHAB 3aBAaHHs, A0NYyIEeHO 16-20 moMuiokK.

Ece: crynent 3po6uB 1o 20 nekcuyHHUX Ta/abo rpaMaTHYHMX MOMHIIOK abo
noOynyBaB TBIp, SKUI CKIAAETHCS 3 JAEKUIBKOX pEUYeHb, HE TOETHAHUX MiXK
c00010 aHi JIOTIYHO, aHi ITOCIIiTOBHO.

0-4

Tecrt: CTYACHT BUKOHAB 3aBJJaHHA, NOIIYIICHO 21-25 nomunok abo He BUKOHAB
TECTOBOI'O 3aBAaHHA.

Ece: ctyneHT 3poOuB 10 25 nekcHYHUX Ta/abo rpaMaTHYHUX TIOMHJIOK abo He
BHUKOHAB 3aBJIaHHS.

6.4. ®opmu nNpoBeeHHSI CEMECTPOBOr0 KOHTPOJIIO Ta KPUTEPii OlliHIOBAHHS.

HasyanbHi

JMOCSTHEHHS CTYIEHTIB 3 aucuuiulind  «[HO3emMHa MoBa 3a TmpodeciiHuM

CHPSIMYBaHHSIM» OL[IHIOIOTHCS 32 MOYJIbHO-PEUTHHIOBOIO CHCTEMOIO.

CemecTpoBUl KOHTPOJIb 3HAaHb CTYAEHTIB y (OpMi 3aliKy 3 TUCHUILIIHN «IHO3eMHa MOBa 3a

npodeCiiHUM CHpSIMYBaHHSIMY» 3IIMCHIOETHCS TICIS 3aBEPIICHHS BUBYCHHS HaBYAIBLHOTO
Mmarepiany 3mictoBux MoayiiB: «Marketing Basicsy, «Products and Branding», «Customers and

Staff».

CeMecTpoBuil KOHTPOJIb 3HAHb CTYACHTIB Y (OpMi €K3aMeHY 3 TUCHUILTIHA «[HO3eMHa MOBa 3a
npoQeCiiHUM CHpSIMyBaHHSMY 3JIMCHIOETBCS TICIS 3aBEPIICHHS BHBYCHHS HABYAIBHOTO
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marepianxy 3MictoBux moayiiB: «Price and Place», «Publicity and Promotion», «Publicity and
Promotiony.

Ex3amMeHn ckianaerbes 3 JEKCHUKO-TpaMaTUYHOTrO TecTy 3 20 MyHKTIB y NMUCBMOBIH ¢opmi Ta
YCHOI BIJNOBiJII CTyAEHTIB Ha mHUTaHHA. TecT ouiHioeThest y 20 OamiB mo 1 Ganmy 3a KOXHY
MpaBUJILHY BiMOBIIL. Y CHA BIAIOBIb HA 3aIIUTAHHS OLIHIOETHCS y 20 GaiB.

ban Kpurepii

16-20 CryneHT nae MOBHI BIANOBiAI Ha 3amUTaHHS, pOOUTH 10 4 JIEKCHYHHUX Ta
rpaMaTUYHUX TOMWIOK. MOBIICHHS JIOT1YHE 1 MOCIiTOBHE.

11-15 CryneHT BIANOBiZa€ HAa 3aIUTAHHS HENOBHO, POOUTH 0 9 JIEKCHYHUX Ta
rpaMaTUYHUX TIOMWJIOK. MOBJIEHHS MICTUTh TOPYIIEHHS JIOTIYHOCTI Ta
HOCJIIZIOBHOCTI BUKJIaJCHHS JTyMOK.

6-10 CryneHT moraHo pO3KpUBAaE CYTHICTh MHUTaHHS. Biamomiae mictute no 14
JIEKCUYHUX Ta TPaMaTUYHUX TOMUIOK. MOBJIEHHS HEJIOT1YHE i HETIOCIiI0BHE.

0-5 CryneHT He BIANOBINA€ Ha 3aMUTaHHSA a00 30BCIM HE PO3KPHBAE CYTHICTBH
nUTaHHA. BinmoBiae MicTUTB OiabIe 14 JIEKCHYHUX Ta TPaMaTHYHUX ITIOMUJIOK

6.5. OpienToBHMII NepeJIiK NUTAHDb VIS CEMECTPOBOI0 KOHTPOJIIO.

1. Make a list of recommendations for young marketing professionals in their future
career.

2. Speak about the 4P’s, 4 A’s and 4 C’s. What elements do they comprise?

3. Describe a product in terms of a marketing strategy + SWOT analysis.

4. What types of pricing strategy do you know? Speak about them and give examples.
5. What does BCG Matrix mean? Give examples of every category of items.

6. Speak about activities which sales promotion comprises. Which of them have you
noticed in shops recently?

1. What would you do if you were a PR specialist to grab your audience’s attention?
What nontraditional PR tactics would you use?

8. What types of media would you use to advertise your product? Why?

9. Imagine that your customer is angry with your work. What would you do to solve this
problem?

10. Imagine that you want to advertise your product. Select two or three advertising
mediums and speak about their advantages and disadvantages.

11. Explain what AIDA means and give examples for better understanding.

12. Create an advertisement for an environmental organization. Promote their activities.
13. Speak about ethical marketing. How does it influence your purchasing decisions?

14, What attractions in Ukraine would you be able to advertise?

15. Speak about the positive and negative effects of PR on a product reputation.
16. Think of a popular personality. What kind of merchandising would or would not be
appropriate for them? Give reasons for your choices.
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17. Think of a product or a service that is usually sold by personal selling. What would you
include in a sales kit for this product or service?

18. Describe a poster you have seen recently. Why did this ad catch your eye?

19. Think of an effective print document. What is the purpose of the document? Who is the
target?

20. How branded content is important in future?

21. Find arguments for and against stealth marketing.

22. Speak about reasons for and against lobbying.

23. Select a company or brand you know well. Identify the risks for this brand. Create a crisis
communication plan.

24. What ad formats do you see most often on the internet? Why do you think these formats are
so popular?

25. Speak about a large company in Ukraine or abroad. What kind of events, charities or sports
does it sponsor? What does this say about the target market?

Ixaga BiAnmoBiTHOCTI OIHOK

Peiitunrosa  |OriHka 3a 3HAYCHHS OLIIHKU
OL[IHKA CTOOAILHOKO
[TKAJI0F0

A 90 — 100 GaxniB [BigxMiHHO — BiIMIHHMIA PIBEHb 3HaHb (YMiHB) B MeXKax
000B’SI3KOBOT0 MaTepiaily 3 MOKJIMBUMU HE3HAYHUMHU
HEIOJIIKaMU

B 82-89 OaniB  |/lyske 100pe — JOCTAaTHHO BUCOKUI PiBEHb 3HAHb (YMiHb) B
Mesxax 000B’SI3KOBOT0 MaTepiany 06e3 CyTTeBUX (TpyOux)
MOMMITOK

C 75-81 6anie  |/loGpe — B islomy 100pwHii piBeHb 3HaHB (YMiHb) 3 HE3HAYHOIO
KUTBKICTIO TTIOMHJIOK

D 69-74 6anie  [3agoBibHO — IOCEpEIHIN PiBEHB 3HAHB (YMiHB) 13 3HAYHOIO
KIJTBKICTIO HEOMIKIB, TOCTATHIHN IS ITOAAJIbIIOr0 HaBYaHHSI a0o
podeciitHol AiSUTHHOCTI

E 60-68 GaiiB JlocTaTHBO — MiHIMATBHO MOKJIMBUH TOMYCTUMUN PiBeHb 3HAHb
(YMiHB)

FX 35-59 6aniz |He3a10BiIbHO 3 MOKJIUBICTIO MOBTOPHOIO CKJIATAHHS —
HEe3a0BUIbHUIN PiBEHb 3HAHB, 3 MOYKJIMBICTIO TOBTOPHOTO
MepecKIaaHHs 32 YMOBU HAJICKHOTO CAMOCTIHHOTO
TOOTpaIFOBaHHS

F 1-34 QasniB He3anoBiibHO 3 000B’SI3KOBUM MOBTOPHUM BUBYEHHSIM
KYypCY — 10CUTh HU3bKUI piBEHb 3HaHb (YMiHb), 10 BUMarae
[MOBTOPHOT'O BHBYCHHS JWCIHILIIHU
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8. PexomeHna0BaHi Kkepesia
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www.Englishtips.org

British Council. http://www.britishcouncil.org/

Cambridge University Press. http://www.cup.cam.ac.uk/

Collins Cobuild. http://www.cobuild.collins.co.uk/

Dave’s ESL Café. http://www.pacificnet.net/~sperling/eslcafe.html
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