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1. Onuc HaBYAJIBLHOI AMCIHUILTIHA

HaiimenyBaHHS MOKa3HUKIB XapakTepuCcTUKa JUCIUILTIHY 32 popMamMu
HaBYaHHS
JICHHA
Ino3emHa MoBa 3a npodecitHuM CpSIMyBaHHIM

Bun nucrunnian 000B’s13K0Ba
MoBa BUKJIaJaHHS, HABYAHHS Ta OLIHIOBAHHS aHTJTICbKa
3aranpHUI 00CAT KpeAUTIB/TOUH 6/210
Kypc 2
Cemectp 3 4
KinpkicTh 3MICTOBUX MOJYJIIB 3 pO3IOIIIOM 7 (4/3)
OO0csr KpeauTiB 3 3
OO0csr roanH, B TOMY YHUCII: 90 120
AynuTtopHi 76 68
MoaynbHUN KOHTPOJIb 6 6
CemecTpoBHil KOHTPOJIb 8 30
CamocriitHa poboTa 0 16
®dopma ceMecTpOBOTO KOHTPOJITIO 3aITiK 1CIIAT
Oco051B1 yMOBH PO3MOALT HA MIATPYITH

2. MeTta Ta 3aBJaHHA HABYAJbHOI JUCIHUILIIHHA

3arajnbHa MeTa KypCy — HaBUYMTH CTYJEHTIB CHUIKYBaTHCh aHIIIHCHKOIO MOBOIO B MeEXax
BU3HAYCHOI TeMaTHKH, CHOPMYBATH HABWYKH 1 BMIHHSA 3 YCIX BHJIIB MOBJICHHEBOI ISITBHOCTI,
NOrIMONTH B)Ke HAaOYTI 3HAHHS 3 AHTJIHACHKOI MOBH JJIsl iXHBOTO MOJAIBIIOTO YJOCKOHAJICHHS 3
ypaxyBaHHSIM TpodeciitHOTO HANmpsIMKY CTYJIEHTIB, MOTpeO Ta iHTepeciB. [lops 3 muM, HaBYaHHS
1HO3eMHOT MOBHU y BHILIOMY 3aKJIaJli OCBITH Ma€ 3a0e3MEeUUTH pealli3alilo MPaKTHYHUX, OCBITHIX,
PO3BUBAILHUX Ta BUXOBHUX ITIJICH.

IIpakTHyHa MeTa HABYAHHA T[OJSATae B TOMY, 100 HABYUTH CTYACHTIB CIIJIKYBAaTHUCS
AHTIIIICHKOI0 MOBOIO B YCHIM Ta MUCHMOBINA opMax, 1o 3a0e3nedars YMiHHS €EeKTHBHO 1 THYUYKO
BUKOPUCTOBYBATH 1HO3€MHY MOBY B pPI3HOMaHITHUX CHUTYallifX COLIaJbHOTO, HaBYaJIbHO-
aKaJIeMIYHOTO Ta MPO(eCciitHOro CIIKyBaHHSI.

IIpogeciiina mera: dopMmyBaTH y CTYIEHTIB 3JaTHICTh 3aCTOCOBYBAaTH 3HaHHA 31 cdepu
colLialbHUX KOMYHIKaliil y cBOil mpodeciiiHiil qisIbHOCTI, CTBOPIOBATH 1HPOPMALIHHUN TPOAYKT
Ta e(pEeKTUBHO MOro MPOCYBaTH, a TAKOX IMPOBOJUTH SIKICHI Ta KITBKICHI JOCHITXKEHHS B cdepi
peKJIaMu Ta 3B’ A3KiB 3 TPOMAJICHKICTIO.

Po3BuBasibHA MeTa: (OPMYBATH y CTYACHTIB IIO3UTHBHE CTABJICHHS JI0 OBOJIOMIHHS SIK MOBOIO, TaK
1 KyJIbTypOIO aHTJIOMOBHOT'O CBITY.

BuxoBHa meTa: po3BUBATH Yy CTYACHTIB IMOYYTTS CaMOCBIZIOMOCTI; BMIHHS MI)KOCOOHMCTICHOTO
CHUIKYBaHHS, SKI HEOOXiIHI JJI TOBHOLIHHOTO ()YHKIIIOHYBAaHHS K y HaBYAJbHOMY CEpEIOBHIII,
TaK 1 3a HOro Mexxamu, 10 cupuse (GOpMyBaHHIO iX CBITOIIAMY Ta MIHHICHUX OPI€HTAIIH, PO3BUTKY
MHUCIJICHHS, TIaM'sITi, YSIBH.

HaiiBayxTMBIIIUMHE JTIHTBO-TUIaKTUIHUMH TIPUHIMIIAMH TIPOTPAMH €:
- B3a€EMO3B 30K 1 B3a€EMO3AJIEKHICTh MOBJIECHHEBOI JiJIBHOCTI;




- Oomopa Ha HAOYHICTb;
- CTUMYJIFOBaHHSI CAMOCTIMHOI pOOOTH CTY/ICHTIB;
- (yHKIIOHATBHO-TEeMaTUYHHH BiOIp HABYAIILHUX MaTepialiB;
- TepeBa)KHa POJIb TECTOBUX 3aBJaHb.
3aBaaHHs TUCIUILTIHU TIepe0avaroTh TaKi MPOIECH:

* PO3BUBATHU IHMeESPAIbHY KOMHEeMmeHmMHICmb.: 3JaTHICTh BUKOHYBATH CKIIAJHI CHeIialli3oBaH1
3aBJaHHS B Tally31 XXYPHAIICTHKH, IO Tepeadadae 3acTOCyBaHHS IMOJOXKEHb 1 METOIB COIIi-
QIbHO-KOMYHIKALIHHUX Ta IHIIMX HAayK 1 XapaKTepPU3YeThCs HEBU3HAUEHICTIO YMOB MO0
3a0e3nevYeHHs €)eKTUBHOCTI KOMYHIKAIIMHOL TISTTHOCTI.

® DO3BHBATU 3A2AbHI KOMNEMEHMHOCM:

3K-5 CamoocCBiTHSI. 31aTHICTh PO3BHBATH H MIATPUMYBATH Ha SAKICHOMY piBHI Ipodeciitny
TiSUTBHICTh. 3JaTHICTH JI0 CAaMOCTIMHOT Mi3HABAIBHOI AISUIBHOCTI, caMoOoprasizaiii ta
caMopo3BUTKY. CHpsSIMOBaHICTh Ha PO3KPUTTS OCOOHMCTICHOTO TIIOTEHIIATy Ta
camopeanizaiiito. [IparaeHns 10 ocoOucTiCHO-TIpo¢eciitHOro JiepcTBa Ta yCHixy

3K-7 MixocoOucricHa B3aemojlis. ['OTOBHICTh Ta 37aTHICTh BUKOHYBAaTH NPOEKTH Y
CKJIaJi Tpymnu, OpaTé Ha ceOe BiAMOBINANbHICTh 32 BAKOHAHHS CIIJIBHUX POOIT.

® DO3BUBATU (haxo6i KomnemeHmuHocmi CeIiaTbHOCTI:

OK-3KomyHikaTiBHA. 3/1aTHICTh 10 MHCbMOBOi Ta YCHOI KOMYHIKallii piJHOIO MOBOIO;
KyJbTypa MOBJIEHHSA. ['OTOBHICTDH 10 MpodeCIHHOTO CIIJIKYBaHHS 1HO3EMHOIO MOBOIO.
3naTHiCTh 110 TOsCHEHHS W mepekoHaHHs. C¢hopMOBaHICT BIACHOTO CTHIIIO
CHITKyBaHHS. BinbHe omepyBaHHs 3aco0aMu HeBepOadbHOI KOMYHIKAIlii (3HAKOBI
CHCTEMH, 30BHILIHICTb, MiMiKa, )KECTH, MaHepa IMOBEAIHKH To1o0). KyneTypa MoBIIeHHS,
KOMYHIKaO€IIbHICTh, TOJIEPAHTHICTh, APTUCTUYHICTh. 3MATHICTb 10 IyOJI4YHOI
JISUTBHOCTI. YMIHHS 3aCTOCOBYBATH TEXHOJIOTIi (DOpMyBaHHS T'POMAJCHKOI JTYMKH.
VYMiHHS pO3MI3HABATH Ta MOMEPEIHKATH MAHIMYJIATUBHI TEXHOJIOTI.

3. Pe3yabTaTi HABYAHHS 32 JUCHUILTIHOIO

HaBuyaHHS 3a TUCHUIUTIHOIO CHPSIMOBaHE Ha OTPUMAHHS TAaKUX HPOZPAMHUX Pe3y1bmamie
3a OIII 061.00.02 «Peknama i 36’A3Ku 3 2pOMAOCHLKICHIO», OCEIMHbL020 PIGHA NEPULOZO
«DaKanagpcoKo2o»:

[TPH-5JlemoHCTpyBaTH TOTOBHICTh JI0 HAaBUaHHS BIIPOJOBX JKUTTA, 3JaTHICTH [0

CaMOOCBITH 1 CAMOPO3BUTKY.

[TPH-7 JlemoHCTpyBaTH CIpPOMOKHICTh €pEeKTUBHO TpaIfoBatu B KomaHi. KoopauHyBatu

BUKOHAHHS 3aBJIaHHS 13 3aBIaHHSMHU KOJIET.

ITPH-10 BukopucroByBatn  AepkaBHyY MOBY y  TIpodeciiiHid  AisSUTbHOCTI.

BukopucroByBaTH iHO3€MHY MOBY Y MpodeciiiHiil TisIbHOCTI.

3acTocoByBaTH TEeXHOJOTIi (OpMyBaHHS TPOMAJACHKOI TyMKH, pO3Mi3HABATH Ta

HoTnepe/pKaTd  MaHINMYJISTHBHI TEXHOJOTril, (OpMyBaTH BIACHUWH CTWJIb CHUIKYBaHHS 1

nyOaiYHUX ~ BHUCTYHIB. JleMOHCTpyBaTu BHCOKMH  CTUJIIO  KYyJIbTypd  MOBJIIEHHS,

KOMYHIKaO€IIbHICTh, TOJEPAHTHICTh. 3aCTOCYBaTH TEXHOJOTIi BEIECHHS €(QEKTUBHUX

HeperoBopiB B ranysi pexkiamu ta PR.

[To 3aBepiIeHHIO HABYAJIbHOT AUCHHUIUTIHYU CTYA€HT IOBUHEH:

* e(peKTUBHO 1 THYYKO BUKOPHUCTOBYBATH AaHTJINWCHKY MOBY B DPI3HOMaHITHHX CHUTYaIlisxX

COIIaTbHOTO, HABYAJIbHO-aKaIEMIYHOTO Ta TPO(ECiitHOTO CIIIKYBaHHS;

* BOJIOJITA BCiMa YOTHpPMa BHUJAMH MOBJIEHHEBOI MISJILHOCTI Ha BIJMOBIIHOMY DPiBHI Yy

PI3HOMAaHITHUX CUTYyalisX MOBJICHHS;

* 3acBOITM PO3YMITH pI3HOMAaHITHI CKJaJHI TEKCTH BEJIMUKOro 0O0CATy 1 pO3KpHUBATH

IMIUTINUTHY 1H(OpMAaIlito, 0 MICTUTHCS B HUX;

* BHCJIOBJIIOBATHCS BIIBHO 1 CIOHTAaHHO, HE BIgYyBarOYM OpaKy MOBHHX 3aco0iB s

BUPaXXCHHS TyMKH;



BHUCJIOBJIIOBATHCS 3 HEOOXIJHUM CTYIEHEM JEeTali30BaHOCTI W TEMaTHUYHOI CKJIATHOCTI,
JIEMOHCTPYIOUH BUIbHE BOJIOJIHHS MPUHOMaMH CTPYKTYpPHOIi MOOYZOBU TEKCTy, 3aco0amu
3B’SI3HOCTI Ta IITICHOCTI Ha CYTIEPCUHTAKCHYHOMY PiBHi;

BUKOPUCTOBYBATH COIIOKYJIHTYpPHI 3HAHHS 1 BMIHHSI B 1HIIIOMOBHIM KOMYHIKaIIiT;
3aCTOCOBYBATH KYJIbTYpPOJIOTIUHY iH(pOpMAaIIio y mpodeciiiHiil TisUTbHOCTI;

OIIIHIOBAaTHM ¥ aHajJi3yBaTH BJIACHUM HABYAIBHWN JOCBII Ta YIOCKOHAIIOBATH CBOL

HaBYaJbHI CTpATETii;

*  3NIICHIOBATH CaMOCTIHHI HAyKOBI MOITYKH Ta €KCIIEPUMEHTAIIbHI TOCIIIIPKEHHS,

*  YIOCKOHAIIOBATH
AHTJIOMOBHHUX MaTepialis;

MOBJICHHEBY

MIATOTOBKY  IIJISXOM

4. CTpykTypa HaBYaHHS 32 JUCHHUILIIHOIO

TematnuHuil TIaH 114 IEHHOT PopMH HaBYaHHSI

BUKOPUCTAHHA

ABTCHTUYHHX

HasBa 3micToBMX MOaYJIiB, TeM Po3noaisi rogun Misk BUgamm pooir
AyauTopHa
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[Semi
Cemectp 3.
3micToBuii Mmoay.s 1. Brands.
Tema 1. Brands. 14 14
Tema 2. Travel. 6 6
MonynbHUN KOHTPOJIb 2
Pazom 22 20
3micTroBuii MmoayJs 2. A Company Structure.
Tema 3. Organization. 10 10
Tema 4. Change. 8 8
Pazom 18 18
3micToBuii MmoayJb 3. Money and Advertising.
Tema 5. Money. 8 8
Tema 6. Advertising. 10 10
MonynbHUN KOHTPOJIb 2
Pazom 20 18
3micToBuii Mmoay.nb 4. Doing Business Across Cultures.
Tema 7. Cultures. 10 10




Tema 8. Business Relationships. 10 10
MonaynbHUN KOHTPOJIb 2
Pazom 22 20
MiagroroBka Ta NMpoXoX:KeHHS 8
KOHTPOJIbHUX 32X0/1iB
Pa3zom 3a 3 cemectp 90 76
Cemectp 4.
3microBuii Mmoayuasb S. Employment and Trade.
Tema 9. Employment. 10 10
Tema 10. Trade. 10 10
Tema 11. False and Deceptive 2
Advertising.
Tema 12. Advertising 2
Effectiveness.
Tema 13. Advertisement 2
Associations.
MonynbHUN KOHTPOJIb 2
Pazom 28 20
3microBuii Moays 6. Quality Control and Customer Service.
Tema 14. Quality. 10 10
Tema 15. Ethics. 10 10
Tema 16. Influencing Consumer 2
Behavior.
Tema 17. Remembering Ads. 2
Tema 18. Examples of 2
Psychology in Advertising.
MonynbHUN KOHTPOJIb 2
Pazom 28 20
3micToBuii Moay.b 7. Leadership and Innovation.
Tema 19. Leadership. 14 14
Tema 20. Innovation. 14 14
Competition.
Tema 21. A Brief with Clients. 2
Tema 22. Marketing Abroad. 2
MonynbHUN KOHTPOJIb 2
Pazom 34 28
IliaroroBKa Ta NPOXOIKEHHSA 30

KOHTPOJILHUX 3aX0/1iB




Pa3om 3a 4 cemecTp 120 68 16

Yeboro | 210 144 16

5. IlporpaMa HABYAJBHOI JUCHMILTIHA
COURSE I1. TERM 111

3MICTOBUM MOJYJIb 1. Bpenau.
INFORMATIVE MODULE 1. Brands.

Topic 1. Brands.
Vocabulary: brands and products, promotions, meetings, outsourcing production, problems with
brands.
Grammar: revision of simple tenses, present perfect simple and continuous.
Practical SKkills: discussing problems, writing an email.
Professional English: reading and discussing newspaper articles.
PexomennoBaHi qxepesia: ocHoBHi [1; 2; 3; 4], nonaTkosi [1; 2; 3].

Topic 2. Travel.
Vocabulary: travel experiences, traveler’s priorities, British and American travel words.
Grammar: future.
Practical Skills: making arrangements on the phone.
Professional English: reading and discussing newspaper articles.
PexomengoBani qaxepena: ocHoBHi [1; 25 3; 4], nonaTkosi [1; 25 3].

3MICTOBUM MOAY.JIb 2. CTpyKTypa KoMmnaHii
INFORMATIVE MODULE 2. A Company Structure.

Topic 3. Organization.

Vocabulary: rank status, flexibility, management consultancy.

Grammar: noun combinations.

Practical SKkills: socializing: introductions and networking

Professional English: reading and discussing newspaper articles.
PexomennoBaHi qxepena: ocHoBHi [1; 2; 3; 4], nonaTkosi [1; 2; 3].

Topic 4. Change.

Vocabulary: stressful situations, retailing, takeover, merger, acquisition.

Grammar: past simple and present perfect.

Practical Skills: giving a presentation.

Professional English: reading and discussing newspaper articles.
PexomengoBaHni qaxepena: ocHoBHi [1; 25 3; 4], nonaTkosi [1; 25 3].

3MICTOBUM MOY.JIb 3. I'powri Ta pek1ama.
INFORMATIVE MODULE 3. Money and Advertising.

Topic 5. Money.

Vocabulary: finance, trends, figures, investment.

Grammar: past and present tenses to describe trends.

Practical SKkills: dealing with figures.

Professional English: reading and discussing newspaper articles.
PexomennoBaHi axepena: ocHoBHi [1; 2; 3; 4], nonaTkosi [1; 2; 3].




Topic 6. Advertising.

Vocabulary: advertising practices, advertising agency.

Grammar: articles.

Practical Skills: writing a summary.

Professional English: reading and discussing newspaper articles.
PexomengoBaHni qaxepesa: ocHoBHi [1; 25 3; 4], nonaTkosi [1; 25 3].

3MICTOBUM MOYJIb 4. Mizkky/1bTYpHi 0co6,1MBOCTI BeienHs Biznecy.
INFORMATIVE MODULE 4. Doing Business Across Cultures.

Topic 7. Cultures.

Vocabulary: cultural awareness in business.

Grammar: modals of advice.

Practical Skills: writing an email. Planning a visit.

Professional English: reading and discussing newspaper articles.
PexomennoBaHi qxepena: ocHoBHi [1; 2; 3; 4], nonaTkosi [1; 2; 3].

Topic 8. Business Relationships.

Vocabulary: idioms for talking about business relationships.

Grammar: modals of obligation and necessity.

Practical Skills: writing an email. Social English.

Professional English: reading and discussing newspaper articles.
PexomengoBani qaxepena: ocHoBHi [1; 25 3; 4], nonaTkosi [1; 25 3].

COURSE I1. TERM 1V

3MICTOBHUM MOJYJIb 5. Po6oTa Ta Topribis.

INFORMATIVE MODULE 5. Employment and Trade.

Topic 9. Employment.

Vocabulary: getting a job, experience at work, retaining good staff.

Grammar: indirect statements.

Practical Skills: managing meetings.

Professional English: reading and discussing newspaper articles.
PexomennoBaHi qxepena: ocHoBHi [1; 2; 3; 4], nonaTkosi [1; 2; 3].

Topic 10. Trade.

Vocabulary: globalization, fair trade, international trade.

Grammar: conditionals.

Practical SKkills: negotiating.

Professional English: reading and discussing newspaper articles.
PexomennoBaHi qxepena: ocHoBHi [1; 2; 3; 4], nonaTkosi [1; 2; 3].

Individual Work
Topic 11. False and Deceptive Advertising.
Topic 12. Advertising Effectiveness.
Topic 13. Advertisement Associations.
PexomennoBaHi qxepena: ocHoBHi [1; 2; 3; 4], nonaTkosi [1; 2; 3].

3MICTOBUM MO/Y.JIb 6. KoHTpo.Ib SIKOCTi Ta 06CIyroBYBaHHS MOKYIIIiB.
INFORMATIVE MODULE 6. Quality Control and Customer Service.

Topic 14. Quality.



Vocabulary: quality control, customer service, Cideas of quality.

Grammar: gerunds and infinitives.

Practical Skills: complaining on the telephone.

Professional English: reading and discussing newspaper articles.
PexomengoBaHi qaxepena: ocHoBHi [1; 25 3; 4], nonaTkosi [1; 25 3].

Topic 15. Ethics.

Vocabulary: unethical activities, honesty, dishonesty.

Grammar: narrative tenses.

Practical Skills: problem solving.

Professional English: reading and discussing newspaper articles.
PexomengoBaHni qaxepena: ocHoBHi [1; 2; 3; 4], nonaTkosi [1; 25 3].

Individual Work
Topic 16. Influencing Consumer Behavior.
Topic 17. Remembering Ads.
Topic 18. Examples of Psychology in Advertising.
PexomennoBaHi qxepena: ocHoBHi [1; 2; 3; 4], nonaTkosi [1; 2; 3].

3MICTOBUM MOAYJIb 7. JlinepcTBo Ta iHHOBaIliiiHi 3aX011.
INFORMATIVE MODULE 7. Leadership and Innovation.

Topic 19. Leadership.

Vocabulary: qualities of a good leader, leadership training, character.

Grammar: relative clauses.

Practical SKkills: decision-making.

Professional English: reading and discussing newspaper articles.
PexomennoBaHi qxepena: ocHoBHi [1; 2; 3; 4], nonaTkosi [1; 2; 3].

Topic 20. Innovation. Competition.

Vocabulary: innovations in your daily life, competitive edge.

Grammar: modals of probability.

Practical Skills: negotiating.

Professional English: reading and discussing newspaper articles.
PexomennoBaHi qxepena: ocHoBHi [1; 2; 3; 4], nonaTkosi [1; 2; 3].

Individual Work
Topic 21. A Brief with Clients.
Topic 22. Marketing Abroad.
PexomengoBani qaxepena: ocHoBHi [1; 25 3; 4], nonaTkosi [1; 25 3].



6. KoHTpOJIb HABYAJILHUX JOCATHEHD

6.1. Cucrema OUiHIOBAHHSI HABYAJbHUX JOCATHEHDb CTY/JAEHTIB

3 cemecTp
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BiaBigyBaHHS JEKITIHA
BinBimyBaHHs ceMiHApCHKUX
3aHsTh
BiaBimyBaHHS TPaKTUYIHUX 1 10 {10 |9 9 9 9 10 10
3aHsTh
Po6ota Ha cemiHapchKOMY 10
3aHATTI
Pobota Ha npakTHUYHOMY 10 10 {100 |9 90 |9 90 10 100
3aHATTI
JlaGopaTopna poboTa (B TOMY 10
YHCITi JOMYCK, BUKOHAHHSI,
3aXHCT)
Buxonanus 3aBganp I 5
CaMOCTIHHO1 pOOOTH
BukoHaHHA MOJYJIBHOI 25 1 25 1 25 1 25
pobotu
Bukonanns IH/13 30
Pazom | - | 135 - 99 - 124 - 135
MaxkcuMajJbHa KiJIbKicTh 0aJtiB: 493
Po3paxyHok koedinienra: 0,2
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BiasinyBaHHS JeKIIii 1
BiaBinyBaHHS CEMiIHAPCHKUX 3aHSATh 1
BinBinyBaHHS IPaKTHYHUX 3aHSIThH 1 10 10 10 10 14 14
Po6oTta Ha ceMiHapChKOMY 3aHSITTI 10
Po0oTa Ha MpakKTHYHOMY 3aHSTTI 10 10 100 10 100 | 14 140
Jlaboparopna po6oTta (B TOMy 4uCITi 10
JIOMYCK, BUKOHAHHSI, 3aXUCT)
BukoHaHHs 3aBIaHb TSI CAMOCTIHHOIL 5 3 15 3 15 2 10
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pobotu
BukoHnaHHs MOy IbHOT pOOOTH 25 25 25 25
Bukonanns IH/[3 30

Pa3zom 150 150 189

MakcuMajbHa KiJbKicTh 0aj1iB: 489

Po3paxyHok koedinienra: 0,12

Topic 1. Brands.

1. Why are brands important in our life?
2. Revision of simple tenses: structure, functions, use..
3. Present perfect simple and continuous: structure, functions, use.

Topic 2. Travel.

1. British and American travel words.
2. Future tenses: structure, functions, use.

Topic 3. Organization.
1. An organization structure.
2. Noun combinations.
Topic 4. Change.
1. Takeover, merger, acquisition.

2. Past simple and present perfect: structure, functions, use.

Topic 5. Money.
1. Vocabulary to describe trends.

2. Past and present tenses to describe trends.

Topic 6. Advertising.
1. Advertising practices.
2. Articles.

Topic 7. Cultures.

1. What is cultural awareness in business?

2. Modals of advice.
Topic 8. Business Relationships.

1. Idioms for talking about business relationships.
2. Modals of obligation and necessity.

Topic 9. Employment.
1. Qualities of a good employee.
2. Indirect statements.
Topic 10. Trade.
1. What is fair trade?
2. Conditionals.

Topic 11. False and Deceptive Advertising.
1. How advertisers attract consumers.
2. How to take caution to protect yourself from deception.

Topic 12. Advertising Effectiveness.
1. Barriers to better advertising.

2. How to create better advertising?

Topic 13. Advertisement Associations.

1. What associations do most advertisements incite in customers?
2. Vocabulary of sales increase/decrease.

Topic 14. Quality.
1. Ideas of quality.



2. Gerunds and infinitives.
Topic 15. Ethics.
1. Unethical activities at work.
2. Narrative tenses.
Topic 16. Influencing Consumer Behavior.
1. How do marketers influence our behavior?
2. Delivering a presentation: tips for a successful presentation.
Topic 17. Remembering Ads.
1. How do advertisers make you remember information?
2. Manipulation in advertising.
Topic 18. Examples of Psychology in Advertising.
1. What psychological techniques do advertisers use to sell a product?
2. Advice for those who don’t want to be manipulated.
Topic 19. Leadership.
1. Qualities of a good leader.
2. Relative clauses.
Topic 20. Innovation. Competition.
1. Innovations in your daily life.
2. Modals of probability.
Topic 21. A Brief with Clients.
1. How closely do you think advertising agencies should work with clients? Why / why not?
2. Vocabulary connected with creating an image process.
Topic 22. Marketing Abroad.
1. How do cultural differences influence the way advertisers do business?
2. Make a list of tips for a Ukrainian advertiser who wants to work in a Chinese market.

3aBaaHHA:

1. Make a presentation of a brand.
Write a critical review on ‘Criticism of Advertising’.
Draw a chart and write an essay on the latest trends in sales of some product.
Write a list of rules for a foreign businessman doing business in Ukraine.
Make a list of manipulative techniques used in advertising.
Conduct a research and report about the latest trends in advertising in Ukraine.

SAINAIE
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Kpurepii oniHroBaHHs caMOCTiiiHOI po0oTHn

ban Kpurepiii

5 CTYACHT 3aCBOIB TEOPETUYHUN MaTepiall, SKUi BUHECEHUH HA CaMOCTIHHY po0OoTy,
3aCTOCYBaHHS i1 O(QOpPMIIEHHS pe3yJbTaTiB CaMOCTIMHOI POOOTH HE TUIBKH
PEKOMEH/IOBaHOi, a W JO0AAaTKOBOi JiTepaTypd Ta TBOPYOTO MiJIXOAY; YiTKE
BOJIOJIIHHS TIOHSATIHHUM amapaTroM, TEOpi€r0; BMIHHS BUKOPHUCTOBYBATH iX IS
BUKOHAHHS KOHKPETHHX TMPAaKTUYHUX 3aBIaHb, PO3B'SI3aHHS  CHTYaIlill.
OdopmiieHHsT pe3yabTaTiB CaMOCTIHHOT pOOOTH TOBHUHHO OYTH JIOTIYHUM Ta
MIOCITi TOBHUM.

4 CTYJEHT 3aCBOiB TEOPETUYHMI MaTepial 3 BIAMOBITHOI TEMU, SKUIl BHHECEHUN Ha
CaMOCTiiiHy po0OTYy, HasBHE BMIHHS OpIEHTYBAaTHCS B HBOMY, YCBIJJOMJICHE
3aCTOCYBAaHHS 3HAHb ISl PO3B'S3aHHS MPAKTUYHHUX 33]a4; 32 YMOBH BHUKOHAHHS
BCIX BHMOT, sIKi mepen0adeHo Uil OIiHKK "5 OamiB", MpU HASIBHOCTI HE3HAYHUX
MMOMUJIOK a00 HE 30BCIM TOBHUX BHCHOBKIB 3a OJIEPKaHHMH pPeE3yJIbTaTaMH.
OdopmiieHHsT BUKOHAHOTO 3aBJaHHA 3 CaMOCTIHHOI poOoTh Mae OyTH
IIOCJIITOBHUM.

3 CTYJICHT HE€ TIOBHICTIO 3aCBOiB TeMy [JIi CaMOCTIHHOTO OTMpAIfOBaHHS HE
MOCKOHAJIO BOJIOMIE OCHOBHHUMH IIOHATTSIMH Ta IIOJOKEHHSIMHM HaBYaIbHOL
JTUCITUTIIIIHN, HEBIEBHEHO OPIEHTYETHCS B MEPIIOHKEpesaX Ta PEeKOMEHJIOBaHIM
JiTEpaTypi, HENEPEKOHJIMBO BIAMOBINAE, MOJATKOBI TMHTAHHS BHUKJIHKAIOTh
HEBIEBHEHICTh a00 BiJICYTHICTh 3HAHb.

1-2 CTYJCHT HE ONaHyBaB HaBYAJIbHHUI MaTepial 3 BIANOBIAHOI TeMH IS
CaMOCTIHOTO ONpAIllOBaHHS, HE 3HAE OCHOBHUX TOHATH 1 TEPMIiHIB HayKOBOIi
JTMCLUIUTIHY, HE OPIEHTYETHCS B MEPILODKEpENIax Ta PeKOMEHI0BaHii Jiteparypi,
BIJICYTHE HAYKOBE a00 JIOTIYHE MUCJICHHSI.

6.3. ®opMu nNpoBeaeHHSI MOAYJIbHOI0 KOHTPOJIIO TA KPUTEPIl OLiHIOBAHHSI.

BukonanHs MOy IbHUX KOHTPOJBHUX POOIT 3MIMCHIOETHCS Y BUTIISIII TUCBMOBHUX TECTOBHX
3aBJlaHb.

TecToBi 3aBmaHHsS 3ampOIOHOBaHI y BUTJIAMI TECTy MHOXWHHOTO BHOOpY abo TecTy Ha
3HAXOJPKEHHS BIAIMOBIIHOCTI, 1€ KOXHA NMPaBUIIbHA BIANOBIAb OLIHIOETHCS B 1 6an, abo y BUIIIsI
ece, B SKOMY CTYJCHTH MalOTh BHCIOBUTH BIIacHy AyMKy. Ece ormiHwerbcs y 25 OamiB 3a
KPUTEPISIMH: TpaMaTHKa, JIEKCHUKA, JIOTTYHICTb Ta MOCIiI0BHICTb.

MonynpHHI KOHTPOJb 3HAHb CTYIEHTIB 3MIMCHIOETHCS IIICHS 3aBEpIICHHS BUBYCHHS
HaBYAJIBHOTO MaTepiaxy 3MiCTOBOTO MOJIYJIS.

ban Kpurepii

24-25 TecT: cTyaeHT BUKOHAaB BCl 3aBJaHHsA TMpaBWIbHO abo 3 1
MTOMHUIIKOIO.

Ece: cryneHT n0TidyHO 1 MOCTIOBHO MPAaBUJIBHO apryMEHTYBaB i
BUKJIaB CBOIO TOYKY  30py, 3poOuB 10 1 nekcuyHoi Ta/abo
rpaMaTUYHOI HOMHJIKH.

20-23 Tect: cTyneHT BUKOHAB 3aBJaHHS, 3pOOUBIIN 2-5 TOMHUJIIOK.

Ece: cTyIeHT BUCIIOBHB OCHOBHY JYMKY 13 3alIpOIIOHOBAHOI TE€MH,
3poOMB /10 5 JEKCHYHHMX Ta/ab0 TpaMaTUYHHUX TOMHJIOK abo
HE3HA4YH1 HETOYHOCTI CTOCOBHO JIOT1YHOI Ta MOCi0BHOI MOOY0BH

TBODY.
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15-19 TecT: cTyleHT BUKOHAB 3aBIaHHs, JONYIIEHO 6-10 momMuiok.

Ece: cryment 3po6uB mo 10 nmekcuuyHmx Ta/abo TrpamMaTUIHUX
NOMUJIOK abo moOyayBaB TBip 3 MOPYLICHHSM JIOTIKH Ta
MTOCJTIIOBHOCTI, III0 MPUBOAMTH JI0 HOTO YCKJIQJTHEHOT'O PO3YMIHHS.

10-14 TecT: cTyieHT BUKOHAB 3aBJaHHs, nomyuieHo 11-15 momuinok.
Ece: cryment 3po6uB m0 15 nekcuuHmx Ta/abo TrpamMaTUIHUX
NOMUJIOK abo moOyayBaB TBip 31 3HAYHUM MOPYLICHHSM JIOTIKU Ta
MTOCJTIIOBHOCTI, IO MPUBOAMTH JI0 HOTO YCKJIQJHEHOT'O PO3YMIHHS.

5-9 TecT: cTyieHT BUKOHAB 3aBJaHHs, JomylieHo 16-20 nomMuiok.
Ece: cryment 3po6uB no 20 nekcMyHMX Ta/abo TrpamMaTHIHUX
MOMIJIOK 200 moOyayBaB TBIp, SKUU CKIATA€ThCs 3 JEKUIBKOX
peYeHb, HE MOETHAHUX MK COOO0I0 aH1 JOTIYHO, aHi IMOCIiJOBHO.

0-4 TecT: cTyieHT BUKOHAB 3aBJaHHs, JgomymieHo 21-25 momuiok abo
HC BUKOHAB TCCTOBOI'O 3aBJAaHHA.

Ece: ctymeHT 3poOuB 10 25 NeKCHYHHX Ta/ab0 TpaMaTHUYHUX
MMOMUJIOK a00 HEe BUKOHAB 3aBIaHHS.

6.4. ®opMu NpoBeJeHHS CEMECTPOBOI0 KOHTPOJIIO Ta KPUTEPil OLiHIOBAHHS.

HaBuanbHi JOCSATHEHHS CTYACHTIB 3 JUCHUILIIHU «[HO3eMHa MoBa 3a mpodeciiiHuM
CTIPSIMYBaHHSIM» OI[IHIOIOTHCS 32 MOTYJIbHO-PEHTHHTOBOIO CHCTEMOIO.

CemecTpoBUii KOHTPOJIb 3HAHB CTYACHTIB y (pOpMI 3alliKy 3 JUCHUIUTIHU «]HO3eMHA MOBa 3a
npodeCciiHUM  CIIPSMYBaHHSIM» 3IIHCHIOETBCS IMICJIST  3aBEPIICHHS BHUBYCHHS HABYAIBHOTO
Mmarepiany 3MmicToBux MoaymiB: «Brands», «A Company Structure», «Money and Advertising»,
«Doing Business Across Cultures»

CemecTpoBUii KOHTPOJIb 3HAHb CTYJCHTIB Y (POPMi €K3aMeHy 3 IUCLUILTIHA «[HO3eMHa MOBa
3a mpodecifHUM CHpsIMyBaHHSIM» 3IIMCHIOETHCS IIICIS 3aBEPIICHHS BHUBUYCHHS HABYAJIBHOTO
marepiany 3MmicToBUX MonayiiB: «Employment and Trade», «Quality Control and Customer
Service», «Leadership and Innovation».

Ex3amMeH ckiaaeTbes 3 JEKCHKO-TpaMaTUYHOro TecTy 3 20 MyHKTIB y TUCbMOBIiH (opMi Ta
YCHOT BIAMOBIAI CTYJAEHTIB Ha 3amuTaHHs. TecT omiHmeThes y 20 6amiB mo 1 Gamy 3a KOXKHY
NpaBUIbHY BiAMOBiAb. YCHA BIANOBIAb HA 3alIMTAHHS OLIHIOEThCS Y 20 OaniB.

ban Kpurepii
16-20 Cty#eHT nae TOBHI BIANOBiNI Ha 3amHUTaHHS, pOOUTH 10 4
JEKCHYHUX Ta TpaMaTHYHUX MOMUJIOK. MOBJIEHHS JIOTI4HE 1
IMOCIIJOBHE.
11-15 CTyneHT BIANOBiAae Ha 3alWTaHHS HEMOBHO, pOOUTH 10 9

JICKCUYHUX Ta FpaMaTI/I‘IHI/IX IIOMUJIIOK. MOBHGHHH MiCTI/ITb
MOPYIIEHHS JIOTIYHOCTI Ta MOCIIOBHOCTI BUKJIAJACHHS TYMOK.

6-10 CTyIeHT morano po3KpHBa€e CyTHICTh MUTaHHA. BiqmoBias MiCTHTh
70 14 nexCcHYHUX Ta TpaMaTUYHUX TOMWJIOK. MOBJIEHHS HEJIOT1YHE
¥ HEMOCIIJOBHE.

0-5 CtyneHT He BIJIOBIA€ HA 3aMHWTaHHS a00 30BCIM HE PO3KPHBAE
CYTHICTh NMUTaHHS. BiamoBink MicTUTh Outbmie 14 JEKCHYHUX Ta
IrpaMaTUYHUX TTOMHJIOK

6.5. OpieHTOBHMII Mepelik MUTAHDb 1JISl CEMEeCTPOBOr0 KOHTPOJIIO.
1. Why do people buy brands?
2. How can companies make customers loyal to their brands?
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3. What do you enjoy about travelling? What irritates you most of all while
travelling?

4. What are important things showing a person’s status at work? How important are
they for you?

5. Describe good and bad qualities of an organization. Explain your choice.

6. What incentives would you suggest to you company to improve its employees
performance?

7. What has been the most significant change in your life? Tell about it.

8. Which situations in your life would you find the most difficult to deal with?

9. What changes would you suggest for big supermarkets in your city/town to
become more competitive?

10. What is your attitude to money (lending and borrowing, saving and spending,
paying taxes, paying for someone in a restaurant)?

11. Imagine your company sales data within the last year. Describe trends in sales
using verbs of movement.

12. What is the role of advertising?

13. What advertising practices do you find inacceptable? Why?

14. What do you think of using celebrities for advertising? What are advantages and
disadvantages?

15. What are the most important factors creating a culture?

16. Do you think cultures are becoming more alike? Give reasons for your answers.

17. What are the important things in doing business in Ukraine (exchanging business cards,
kissing, handshaking, etc)? What things are best avoided?

18. What do you think motivates high performers to stay with the same company?

19. Describe yourself in a work or study situation. Which of the qualities are the most
important to be successful in a job?

20. What are the tips to conduct successful negotiations?

21. What is your idea of quality? Give examples.

22. What unethical activities at work can you think of? Are any common in your country?

23. What is the difference between a manager and a leader?

24. What innovations would you like to see in your daily life? In what areas?

25. What actions can a company take to compete against its rivals?

6.6. Illkaja BignmoBiTHOCTI OLIHOK

Peritnarosa  |OwiHka 3a SHaUYCHHS OIIHKHU
OLlIHKA CTOOATBLHOIO
[IIKAJIOIO0
A 00 — 100 6axniB |BinMiHHO — BiAMIHHUI piBeHb 3HaHb (YMiHB) B MEXax

000B’I3KOBOT0 MaTepiaily 3 MOXKJINBUMU HE3HAYHUMU
HE10JIiKaMu

82-89 Gamie  |[ly:ke 100pe — 1OCTaTHHO BUCOKHUI PIBEHb 3HaHb (YMiHb) B
Meskax 000B’SI3KOBOTO Marepiaiy 6e3 cyTTeBuX (rpyoux)
MOMUJIOK

75-81 6anie  [/loOGpe — B misioMmy 100pwHii piBeHb 3HAHb (YMiHB) 3 HE3HAYHOIO
KUTBKICTIO TTOMUJIOK

69-74 6aniB  |[3agoBinbHO — IOCcepeiHIN piBEHb 3HaHb (YMiHb) 13 3HAYHOIO
KIJIBKICTIO HEJIOJIKIB, JOCTATHIN I HOAAJIBIIIOr0 HaBYaHHs a00
npodeciiHOol AisTTHOCTI

60-68 6anie  |/locTaTHBO — MiHIMAJILHO MOJIMBUN JOMYCTUMHIA PiBEHb 3HAHb
(YMiHB)




16

X

35-59 GaniB

He3an03i.m>no 3 MOKJIMBiCTIO MOBTOPHOI'O CRJIAAHHSA —
HGSa)IOBiJ'[BHI/Iﬁ piBCHB 3HaHb, 3 MOJKJIMBICTIO IIOBTOPHOTI'O
MCPCCKIIalaHHA 3a YMOBU HAJIC)KHOT'O CaMOCTIHHOTO
JIOOITpAlfOBAHHS

1-34 Ganis

He3anoBiibHO 3 000B’SI3KOBMM OBTOPHUM BHBYEHHAM
KYPCY — IOCUTh HU3bKUI PIBEHb 3HAHB (YMiHb), 1110 BUMArae
MOBTOPHOT'O BUBYEHHS AUCIHUILTIHU

7. HaBYyaJIbHO-METOAUYHA KAPTKA JUCHUILIiHA
«IHO3eMHa MoBa 3a mpogeciiiHUM CIPAMYBaHHAM»

III cemecTp
Pazom: 90 roj., npakTuyHi 3aHATTS — 76 TOI.,
MOAYJIbHUI KOHTPOJIb — 6 TO1., CEMECTPOBHIA KOHTPOJIb — 8 TOJI.

Monyi

3MiCTOBUHN MOIYIIh
1

3MiCTOBUN MOAYJITH
2

3MiCTOBUN MOAYJITH
3

3MiCTOBUN MOAYJITH
4

Hassa
MOAYJIS

Brands

A Company
Structure

Money and
Advertising

Doing Business
Across Cultures

Kinekicts
OaJiB 3a
MOJTYJTh

135

99

124

135

[TpakTnu
Hi

1-7 8-10

11-15 16-19

20-24 25-28

29-33 34-38

Temu
MPAKTUIHH
X 3aHATh:
38-
BiJBiAyBaH
HA
380 -
poboTta Ha
MIPaKTUYIHH
X 3aHATTIX
(Bcboro 418
OaiB)

Tema 1. Brands (76.+7006.).
Tema 2. Travel (30.+300.)

Tema 3. Organization (56.+5006.)
Tema 4. Change (46.+400.)

Tema S. Money. (56.+5006.)
Tema 6. Advertising (46.+4006.)

Tema 8. Business Relationships

Tema 7. Cultures (50.+500.)
(50.+500.)

CamMocriiiHa
pobota

Buan
MTOTOYHOTO
KOHTPOJIIO
(Bcboro 75

OatiB)

MonaynbHa
KOHTpPOJIbHA poOoTa
1
(25 GamniB)

MonaynbHa
KOHTpPOJIbHA poOoTa
2 (25 6auniB)

MonaynbHa
KOHTpPOJIbHA poOoTa
3 (256auniB)

[MincymkoB
Wit
KOHTPOJIb

MaxkcumaiibHa KiabKicTh OaniB — 493 6anu
K=0,2
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Pazom: 120 ro., mpakTu4Hi 3aHATTS — 68 TO/.,
MOJTYJIbHUI KOHTPOJIb — 6 TOI., caMOCTiitHa poOoTa — 16 To11, ceMecTpoBHii KOHTpOJTh — 30 ToI.

Monyi 3MiCTOBUN MOAYIIb 5 3MicTOBUN MOAYJH 6 3micToBUN MOIYIh 7
Hasga Employment and Trade Quality Control and Leadership and
MOIYJIsS Customer Service Innovation
KinbkicTh 150 150 189
OauiB 3a
MOAYJb
[IpakTuu 39-43 44-48 49-53 54-58 59-65 66-72
Hi

Temn . s g
MPaKTUYHHA | \o =) =
X 3aHATH: | & . S =
BIABIAYBAH | S A = = 8

Hi = i t) * S :

340 - 5 S v 8 - g
po6ota Ha i N = = 2 =
npakTayHn | QO 3 < S 3 2

o S =t < S =
X BAHATTAX | & = & = 3 S
(scboro | 3 ; . . ; =2
374 Ganip) | = = et 2 SR
=< =< < < < s 5
= = = = = =
(5 5 5 5 5 5
) ) = ) ) =T
Camocriiin | Tema 11. False and Deceptive | Tema 16. Influencing Consumer | Tema 21. A Brief with Clients
a pobora Adbvertising (56.) Behavior (50.) (56.)
(Bcroro 40 | Tema  12. Advertising | Tema 17. Remembering Ads | Tema 22. Marketing Abroad

OatiB) Effectiveness (56.) (56.) (56.)

Tema 13. Advertisement | Tema  18.  Examples  of
Associations (56.) Psychology in Advertising (56.)

Buu MopynbHa KOHTPOJIbHA MoaynbHa KOHTPOJIbHA MopnynpHa KOHTPOJIBHA
TIOTOHHOTO pobora 4 pobGora 5 (25 GaiiB) po6ora 6 (256autiB)
KOHTPOJTIO (25 Gais)

(Bcboro 75

OatiB)

Hincymxos MakcumManbHa KiTbKICTh 0amiB — 489 GamniB
Hu K=0,12
KOHTPOJIb

Ex3amen — 40 0anis




18

8. PexomenaoBaHi pxepesia
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www.englishtips.org

British Council. http://www.britishcouncil.org/

Cambridge University Press. http://www.cup.cam.ac.uk/

Collins Cobuild. http://www.cobuild.collins.co.uk/

Dave’s ESL Café. http://www.pacificnet.net/~sperling/eslcafe.html
Distance education software. http://www.anriintern.com/
ENGLISHTOWN online school http://www.englishtown.com/
ESL lab. http://www.esl-lab.com/

ESL Home Page. http://www.lang.uiuc.edu/r-li5/esl

. ESL Magazine. http://www.eslmag.com/

. Express Publishing http://www. express-publishing.com/

. Heinemann. http://www.helt.co.uk/

. Internet TESL Magazine. http://www.aitech.ac.jp/~iteslj/

. Longman. http://www.longman.co.uk/

. Prentice Hall. http://www.phregents.com/

. Ted Power Home Page. http://www.btinternet.com/~ted.power/index.html




