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1. Onuc HaBYAJILHOI AMCIUILIIHA

XapakTepucTuKa JUCIUILIIHM 32

HajiMenyBaHHSI IOKa3HUKIB ¢hopMaMu HABYAHHS
JIeHHA 3a04YHa
Buj aucuumitinu HOPMATHBaHA
MoBa BUKJIaIaHHA, HABYAHHS Ta aHrjaiiicbka, ykpaincbka
OLiIHIOBAHHS
3arajbHuii 00cAT KpeauTiB / rOIUH 6 /180
4/120 | 2/60 |
Kypc \/
Cemectp IX | X \
KinbkicTb 3MicTOBHX MOAYJTiB 3 4
po3nojinom: 2 | 2 |
O0csr kpeauTis 6
4 | 2 |
OO6csr roauH, B TOMY YHCJIi: 180
AyauTopHi 68
38 | 30 |
MoayJibHUIl KOHTPOJIb 12
8 | 4 \
CemecTpoBHil KOHTPOJIb -
Camocriiina po6ora 100
74 26
dopma ceMeCTPOBOr0 KOHTPOJII0 3aJIiK

2. MeTa Ta 3aBIaHHA HABYAJLHOI JUCIUILTIHA

3arajgbHa MeTa KypCY — I0JIaJIbIIIe BJIOCKOHAJICHHS YMIHb YCHOTO 1 THCEMHOTO
CIUIKYBaHHS CTYJACHTIB aHIIIHCHKOI0 MOBOK B MEKaX BHU3HAYCHOI TEMAaTHUKU
BIIMOBIAHO JI0 TOTpeO Melia-KOMYHIKallii y r1o0albHOMY POCTopi Ta mpodeciitHol
MJITOTOBKH 32 (paxom.
3aBIaHHsA TUCIUIUTIHY TTepea0avdaroTh:

e ¢dopmyBaTU 302as16Hi KOMIEMEHMHOCMI:

3K4. 31aTHICTP BUKOPHCTOBYBATH 1HO3EMHI MOBHM Yy MOMYJISApU3AIlii
CBO€T IHHOBAIIITHOT pOOOTH;
e (dopmyBaTu haxosi KomnemeHMHoOCMI cneuiafbHOCTI:

®K-5. 3parHiCT, 3pO3yMiIO 1 HEIBO3HAYHO JIOHOCHUTH BJAaCHI
BHCHOBKH, a TaKOX 3HAHHS Ta MOSCHEHHS, IO iX OOIPYHTOBYIOTH, JIO
daxiBIliB 1 HeaxiBIIiB.



3.Pe3yabTaTi HABYAHHS 32 AMCHUILIIHOO
IIporpamMHi pe3yibTaTH HABYAHHS:

ITPH-5. BukopucroByBaTH iHO3eMHI MOBH Yy MOMYJSIpU3allii CBO€T IHHOBALIHOT
poboTH;

IIPH-14. EdexTnBHO KOMYHIKYyBaTH 3 (QaxiBIsSIMU Ta He(paXiBIsIMHU Taly3i:
3pO3yMiJIO 1 HEJBO3HAYHO JOHOCHTH BJIACHI CY/)KCHHS, 3HAHHS Ta MOSCHEHHS, a
TaK0>X OOIPYHTOBYBAaTH BUCHOBKH.

4. CTpyKTYypa HABYAJBHOI JMCHHUILTIHI

TematnuHuii T1aH 17151 IeHHOT POpMU HABYAHHS

Po3nonin rogus Mbk BUIaMu pooiT
AynuTtopHa
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I nmiBpivus
3micToBuii moayJs I. Journalism and modern living. Newspapers and magazines.
KypHajgicTuka i cydacHe :xurts. ['azern i :KypHaan.
Tema 1. Journalist and relationships. Newspaper
articles. Ocobucricth xypHamicta i crocyHku. ['asetni | 18 6 12
CTATTI.
Tema 2. Customs and traditions. Magazine cover.
. 18 6 12
3Buuai 1 Tpagumii. OOKIIaTuHKA XypHAIY.
Tema 3. Looking ahead. The contents of a magazine.
. . 18 6 12
[Tornsn y maiiOyTHE. 3MICT )XypHATY.
MopaynbHUN KOHTPOJIb 4 4
Pa3om 3a 3micToBum moayJem I | 58 18 4 36
3microBuii moayJs II. Journalism about natural and supernatural phenomena.
Radio and television.
ZKypHaJjicTuka npo npupoaHi i HaanpupoaHi seuina. Paxio i Tene6ayenns.
Tema 4. Wildlife. Language of radio presenters. XXusa b0 8 12
npupona. MoBa panioBe1ydyux.
Tema 5. Health and fitness. TV programmes.
3n0poB’sa 1 ¢itHec. Tenenporpamu. 18 6 12
Tema 6. Supernatural phenomena and unusual events.
Filming.Haanpupoaxi sBuIa i He3BMYaiHi Mo ail.
S 20 6 14
Kinoszitomku.
MonynbHUN KOHTPOJIb 4 4
CeMecTpoBHI KOHTPOJIb - -
Pa3om 3a 3micTroBuM moayJiem 11 62 20 | 4 - 38
Ycboro 3a I niBpivus [120 38 | 8 - 74




II niBpivusn

3microBuii moayas III. Society and communication. New media.
CycninbcerBo i komyHikanisg. Hoi menia-Texnoaorii.

Tema 7. Traces of the past. Digital media projects.
Baxnusi moxii munynoro. Lupposi megianpoexktu. 8 4 4
Tema 8. Communication and big issues. Content
production of digital media projects.
Komymnikartisi i BaXJIMB1 mpoOiIeMHu CbOTOCHHS. 8 4 4
KonTenT-npontocyBanHs HuPpOBUX MEAIaPOEKTIB.
Tema 9. Crime and punishment in a society. Blogs
and podcasts.
37104MH 1 TOKapaHHs B CycnuIbCTBI. bioru 1 10 6 4
MOJIKACTH.
MoynbHUM KOHTPOJIb 2 2
Pa3om 3a 3microBumM moxayJiem 111 28 14 | 2 12
3microBuii moxyan IV. Advertising and marketing. Peksiama i MapkeTHHT.
Tema 10. Buying and selling. Creating adverts. 10 6 4
Kynisns 1 nponax. CTBOpeHHS peKjaMm.
Tema 11. Entertainment and art. Marketing strategy. 10 6 4
Cdepa possar 1 muctenTBo. CTtparteris MapKeTHHTY.
Tema 12. Environment. Creation and promotion of
media projects. JloBkiuisa. CTBOpEHHS Ta IMPOCYBAHHS 10 4 5
MeEIIaITPOEKTIB.
MopaynsHUN KOHTPOJIb 2 2
CemecTpoBHil KOHTPOJIb - -
Pa3om 3a 3micToBum moayJiem IV 32 16 | 2 - 14
3anik
Yceworo 3a I niBpivus 60 30 | 4 - 26
¥Ycenoro (180 68 | 12 - 100
5. [Iporpama HaBYAJIbHOI JUCITHILIIHH
I miBpivust

3micToBuii moayas |. Journalism and modern living. Newspapers and

magazines.

KypHnaJjicTuka i cydyacHe xurTs. I'azern i ;KypHaJau.

Theme 1. Journalist and relationships. Newspaper articles. Oco6ucrictsh

KypHaiicTta 1CTOCYHKH. ['a3eTHi cTaTTi.

Jlexcuunuit matepian: Character adjectives. Newspaper headlines.

I'pamatnunuii maTepian: Present tenses.

Theme 2. Customs and traditions. Magazine cover. 3Buyai i Tpajmuii.

OOknasmHKa XypHaIy.

Jlekcuunwuii marepian: Easily confused words. The language of magazine covers.
I'pamaTrunnii marepian: Gerunds and Infinitives. Relative clauses.




Theme 3. Looking ahead. The contents of a magazine. Ilorasa y maiiOyTHe.
3MicT )KXypHamy.

Jlekcuunwuii marepian: Phrasal verbs with up and down. The language of magazines.
I'pamaTrunmii matepian: Future forms.

3micToBuii MoayJb Il. Journalism about natural and supernatural
phenomena.
Radio and television.
KypHaJjicTuka npo npupoaHi i HagnpupoaHi sissuma. Pagio i Tee6auenns.

Theme 4. Wildlife. Language of radio presenters. XXupa npupoaa. Mosa
panioBeAy4HuX.
Jlexcuunuit matepian: Expressions with animals. The language of radio
production.
I'pamaTnunumii marepian: Past tenses.

Theme 5. Health and fitness. TV programmes. 3nopoB’s i ¢iTHec.
Tenenporpamu.

Jlexcuunuit matepian: Health and fitness expressions. The language of television
production.

I'pamaTrunmii matepian: Direct and indirect speech.

Theme 6. Supernatural phenomena and unusual events.
Filming.HagnpupoaHi sBuma i He3Buyakni moaii. Kino3iomku.
Jlexcuunwuii matepian: Verbs of moving and looking. Vocabulary of filming.
I'pamatnunwmii matepiana: Modal verbs.

IT niBpivus

3microBuii moayas II1. Society and communication. New media.
CycnisibeTBo i komyHikaunisa. HoBi menia-rexnoJiorii.

Theme 7. Traces of the past. Digital media projects. Baxxnusi moii
MuHyn0ro. [ludpoBi MmeaianpoexTH.

Jlexcnunmii matepian: Phrasal verbs with off and in. The language of digital media
projects.

I'pamatuunmii matepian: Participle clauses.

Theme 8. Communication and big issues. Content production of digital
media projects.
Komynikartis i BaxnuBi mpo0iaemMu cboroneHHs. KoHTeHT-
NPOJIOCYBaHHS HU(DPOBUX MENIaPOEKTIB.
Jlexcuunuii Matepian: Expressions with big issues. The language of the production
of digital media projects.
I'pamaruunnii matepian: Conditionals.

Theme 9. Crime and punishment in a society. Blogs and podcasts.
37104MH 1 MOKapaHHs B cycninbcTBi. bioru i moakactu.

Jlekcuunwmii MaTepian: Expressions related to crimes and punishment. The
language of blogs and podcasts.

I'pamaTrunmii matepian: Passives.



3microBuii moxyas IV. Advertising and marketing. Pexnama i MmapkeTuHr.

Theme 10. Buying and selling. Creating adverts. Kymisis i npoaax.
CTBOpEHHS peKIaMm.

Jlekcuunmii matepian: Expressions with business and words connected with
shopping. Vocabulary of adverts.

I'pamaTrunumii marepian: Mixed conditionals and wishes.

Theme 11. Entertainment and art. Marketing strategy. Ccdepa po3sar i
muctenTBo. CTpareris MapKeTHHTY.

Jlexcuunwmii maTepian: Three-part phrasal verbs. The vocabulary of marketing
strategies.

I'pamaTrunmii marepian: Comparatives and superlatives.

Theme 12. Environment. Creation and promotion of media projects.
Joskuins. CTBOpeHHs Ta IPOCYBaHHS MEIapOEKTIB.

Jlexcuunmii matepian: Expressions with earth, world and ground. The vocabulary
of media projects promotion.

I'pamaTrunmii matepian: Emphasis.

6. KOHTPOJIb HABYAJIbHUX I0CATHEHb

6.1. Cucrema Ol[iIHIOBAHHS HABYAJLHUX JOCATHEHDb CTYIEHTIB

1-ii cemecTp

Ne Kinbk KinbkicTs Ycworo
n/n Bun gisapHoOCTI icTh OIUHUIE 10
0ajsiB | po3paxyHKy

1. | BimBimyBaHHS MPAaKTHUYHOTO 3aHATTS 1 19 19
2. | PoboTa Ha mpakKTUYHOMY 3aHATTI 10 19 190
3. | BukoHaHHs 3aBJ. 1J1s1 CaMOCT. poOOTH 5 5x12 60
4. | MonynpHa KOHTpOJIbHA pOoOOTa 25 4x25 100
369
MakcumalibHa KiJbKicTh 6aaiB 369, koedimient 369 / 100 = 3,69
2-if cemecTp
Ne Kinbk KinbkicTh Ycboro
n/n Bua gisabpHoOCTI icTh OJUHHIB 10
0aJiB | pPO3PaxyHKy
1. | BiaBigyBaHHS IPAaKTHYHOTO 3aHATTS 1 15 15
2. | PoboTa Ha NpakTHYHOMY 3aHSTTI 10 15 150
3. | BuKoHaHHs 3aB]. 7151 CaMOCT. poOOTH 5 5x6 30
4. | MoaynpHa KOHTpOJIbHA po0OoTa 25 2%25 50
245
MakcumalibHa KiJIbKicTh 6amiB 245, koedimient 245/ 100 = 2,45
3aaik




6.2. 3aBnaHHA 1J1s1 caMOCTIiiTHOI po00TH Ta KpUTePil OLiHIOBAHHSA

HI/ITaHHﬂ, IO BUHOCATHCHA Ha caMocCTiiiHe onpanmrBaHHSA

Ne

HasBa temu
3/

1-it cemecTp

3micmosuii modynw 1. Journalism and modern living. Newspapers and
magazines.
KypHnaJjicTtuka i cyyacHe xutts. ['azeT i :KypHaau.

1 | Tema 1. Jlekcuko-rpamatuunuii TecT (50 pedeHs).
Hamnucanns craTTi 11 ra3eTy.

Tema 2. Jlekcuko-rpamatnanuii TecT (50 peueHs).
Hammcanns cTaTTi 01 )KypHaTY.

Tema 3. Jlekcuko-rpamatnynuii TecT (50 peueHs).
Po3poOka Tekcty /Ui 00KIaTuHKN KypHAIY.

3micmosuit modyns 2 Journalism about natural and supernatural
phenomena.
Radio and television.
KypHaJjicTuKa npo NpupoaHi i HaanpupoaHi seuina. Paxio i
TeJie0aYeHHsl.

2 | Tema 4. Jlekcuko-rpamatudauii Tect (50 pedyeHs).
HanucanHs enekTpoHHOTO JIHMCTa MOA0 PaaioNpOTrpaMH.
Tema 5. Jlekcuko-rpamatnynuii TecT (50 peueHs).
Onuc Tenenporpamu.

Tema 6. JIekcuko-rpamatnynuii TecT (50 peyueHs).
Ormsin pinmemy 1/a60 mporiecy KiHO3HOMKH.

2-ii cemecTp

3micmosuit mooyns 3. Society and communication. New media.
CycninbcerBo i komyHikanisi. HoBi mexia-rexnoJiorii.

3 | Tema 7. JIekcuko-rpamatuynuii TecT (50 peueHs).
Tema 8. Jlekcuko-rpamatnynuii TecT (50 peueHs).
Tema 9. Jlekcuko-rpamaruunuii Tect (50 pedeHs).
IIpe3enTanist uupoBOro MeIIapPOEKTY.

3micmosuit mooyns 4. Advertising and marketing. Pekaama i
MAapPKETHHT.

4 | Tema 10. JIekcuko-rpamaruunuii TecT (50 pedeHs).
Tema 11. Jlekcuko-rpamatuunuii Tect (50 pedeHsb).
Tema 12. Jlexcuko-rpamatuunuii Tect (50 pedyeHsb).
IIpe3enTaris crparerii mpocyBaHHsS M(PPOBOTO METIAPOEKTY.




KpuTepii oniHoBaHHA

ban

Kpurepiii

CTY/ICHT 3aCBOIB TEOPETUYHMI MaTepiaj, 10 BUHECEHHI Ha CaMOCTiiHY poOoTYy,
BUKOPHCTAaB HE JIMIIE PEKOMEHJOBaHYy, a il J0JIaTKOBY JITEpaTypy; IpaMOTHO
BXKHMBA€E JICKCHYHUI 1 TpaMaTUYHUN MaTepiajl B YCHOMY Ta MMCEMHOMY MOBJICHHI,
3aCTOCOBYE TBOPUYMH MiAXi 10 pO3B'sI3aHHS KOMYHIKaTHUBHUX CHTYAIIIH.

CTYICHT 3aCBOIB TEOPETUYHHI MaTepian 3 BiIIOBIIHOI TEMH,II0 BUHCCCHUU Ha
CaMOCTIHY pOOOTY, OPIEHTYETHCS B HHOMY, Y TPAKTHYHUX 3aBJIAHHSIX IEMOHCTPYE
c(OpMOBaHICTh MOBHOT Ta MOBJICHHEBOI KOMIIETCHIII 32 HAsSBHOCTI HE3HAYHHUX
OMIJIOK 200 HE 30BCIM MOBHUX CY/DKEHbB Y NMPEJICTABICHUX MUCHMOBUX POOOTAX.

CTYJIGHT HE€ TIOBHICTIO 3aCBOIB TEMYy /Ui CAaMOCTIMHOTO OTpalfOBaHHs, HE
JIOCKOHAJIO BOJIOJIIE IEKCHYHUMH 1 TPaMaTUYHUMH HaBUYKAMU, Ma€ HEJOCTATHBO
chopMOBaH1 BMIHHS TOBOPIHHS, ay/1I0BaHHS, YUTAHHS 1 MMCbMa, HEMIEPEKOHIUBO
BI/INIOB1/Ia€, OJATKOBI MUTAHHS BHUKJIMKAIOTh HEBIIEBHEHICTh a0O0 BiICYTHICTh
3HAHb.

1-2

CTYJEHT HE OTIaHyBaB HaBYAJIIbHUI MaTepiaj 3 BIAMOBIIHOT TEMH AJIsi CAMOCTIHHOTO
OTIPAIlfOBaHHS, HE 3HA€ OCHOBHHUX TMOHSTH 1 TEPMIHIB, HE BOJIOJIE HAaBUYKAMU
MPaKTUYHOTO BHUKOPUCTAHHS JIEKCUKO-TPAMAaTUYHUX 3aco0iB B YCHOMY Ta
MMCEMHOMY MOBJICHHI, POOUTh 3HAUHY KUIbKICTh TOMHJIOK. Y LJIOMY 3acCBiTuye
HU3bKUH piBEHb POOOTH 3 aHITIOMOBHHUM TEKCTOM.

6.3. ®opmu npoBeIeHHSI MOAYJIbHOI0 KOHTPOJII0 Ta KPUTEPii OiHIOBAHHSA

BukoHnaHHS MOIYJbHHX KOHTPOJIBHHX POOIT 3MIMCHIOETHCS B MHUCHMOBOMY
BUIJISI/I1 3 BUKOPUCTAHHSAM PO3JPYKOBAHUX 3aBllaHb. MoaylbHUNH KOHTPOJIb 3HAHb
CTYJICHTIB 3IMCHIOETHCS ITICIIsI 3aBEPIICHHS BHUBYCHHS HABUYAJILHOTO MaTepiany
3MICTOBOTO MOJIYJIAL.

Kpurepii ouinioBaHHs

baa Kpurepii
24-25 BiIMIHHE BUKOHAHHS JIUIIIE 3 HE3HAYHOIO KUTBKICTIO IIOMUJIOK
20-23 BUIIE CEPEAHBOTO PIBHS 3 KUIbKOMA MOMUJIKAMHU
15-19 3arajaoM IMpaBHJIbHE BUKOHAHHS 3 IEBHOIO KUTBKICTIO CYTTEBUX TOMUIIOK
10-14 HETOTaHo, aje 31 3HAYHOI0 KUIBKICTIO HEIOJIIKIB
5-9 BUKOHAHHS 33JI0BOJIbHSIE MIHIMAJIbHUM KpUTEPLSIM
0-4 HEBUKOHAHHS OUIBIIOCTI 3aBJaHb ab0 JOMYLICHHsS 3HAYHOI KUTBKOCT1

CYTTE€BUX ITOMUIIOK

6.4. ®opmMu NpoBeeHHSA CEMECTPOBOIr0 KOHTPOJIIO TA KPUTEPIl OiHIOBAHHS
HaBuanbHi gocsaraeHHs cTyaeHTiB 3 quctuiuiinu «[Ipodeciitne crinkyBaHHS
1HO3€MHOIO MOBOIO» OIIIHIOIOTHCS 32 MOTYJTbHO-PEUTUHTOBOIO CUCTEMOIO, B OCHOBY




SIKO1

HAaKOTMYYBAIbHOI CHUCTEMH OIIHIOBaHHA pIBHS 3HaHb, YMiHb Ta HAaBHYOK Ha

MOKJIAZICHO  NPUHIOMI  OOOB’A3KOBOCTI  MOAYABHOTO  KOHTPOJIIO,

MPAKTUYHMX 3aHATTAX Ta IMiJ] YaC BUKOHAHHS CaMOCTIHHOT poOOTH.

CemecTpoBHid KOHTPOJIb 3HaHb CTYACHTIB Y (OPMi €K3aMeHY 3H1HCHIOETHCS

TICIIS 3aBEPILICHHS BUBUCHHS HABYAJIBHOTO MaTepialy I’ AT 3MICTOBUX MOJIYJIIB.

6.5. OpieHTOBHUII NepeIik NUTAHB AJISl CEMEeCTPOBOI0 KOHTPOJIIO

I. Multiple-choice test (20 6anig). TecT MHOXHUHHOTO BUOODY.

Choose the correct option. OGepiTh paBUIIbHY BiAMOBI/Ib.

Il. Writing (20 6ani). HanumiTe BiAMOBib Ha 3aMPOMOHOBAHY
KOMYHIKaTUBHY CHUTYaIlil0.
You should write your answer in about 150 - 180 words.

. What is your ideal job? Which personal qualities might be needed for

this job? Which do you possess? Express your ideas and explain them.
Do you think it is possible to be ‘born lucky’? Why? Why not? What
are the differences in the behaviour of lucky and unlucky people? Use
specific examples to support your answer.

Think of all the aspects of your country that are culturally significant,
especially customs and traditions. Choose the ones you could show at a
festival or exhibition for tourists. Explain your choice.

What positive and negative effects might tourism have on traditional
festivals or celebrations of any country? Think of effects on the economy,
culture, environment or any other aspects. Express your ideas and explain
them.

If you could find out any things about the future, what would they be? What
inventions or discoveries would you like to see in the future? Making
predictions think about scientific development, environment or any other
field you like. Use specific arguments to explain your answer.

. What ambitions might people have for the future? How difficult might it be

to fulfil their ambitions? Use specific examples to prove your answer.

. Do you agree with the saying ‘You are never too old to learn’? Why?

Why not? For that matter you can express your ideas of the
advantages of getting older.

Do you know any stories, real or fictional, in which animals help humans?
How important are wild and domesticated animals in people’s lives? Give
some examples and explain your answer.

What are the ways of leading a healthy lifestyle? Which of them do
you think would be most effective in your daily routine? Use specific
arguments to explain your answer.

10. How difficult is it for you to balance work, study and family with the

free time for yourself? What advice can you give to those people who
want to be more productive at work or in studies, be happier in a
family and also be healthier and improve themselves?

11.Computer and video games are very popular these days. But could

games like these be harming the young people who play them?
Explain your answer using the arguments for and against.

10



12.What do you consider the most important event of the 20" century?
Briefly describe the event and explain its significance for our lives
today.

13.What are the most burning issues in the 21° century: the Internet,
warfare, crime and terrorism, globalization, the environment and
others? Choose some of them and express your ideas.

14.How effective are modern media in communicating information and
ideas? Do you think that TV programmes or Internet news can
influence the way you behave or think?

15. The different methods of communication that are used commonly at
the workplace are emails, letters, faxes, telephone, text messaging,
skype speaking, face-to-face communication etc. Express your
opinion on the effectiveness of the usage of different methods of
communication in business environment.

16. A lot of people need to improve their ability to communicate in
English at the workplace when socialising, telephoning, presenting,
negotiating and so on. What are, in your opinion, effective ways of studying
and practising English for business communication?

17.What should be done in our society to reduce the number of crimes
(murder, mugging, smuggling, bribery, blackmail, burglary, robbery,
assault, arson, fraud, forgery, drink-driving, shoplifting and others)?
Choose some of them to support your answer.

18.Should society punish criminals or try to re-educate them? Is it
possible for people to change their character? How? Give your own
strategies and methods.

19. Almost all public spaces nowadays have advertisements in sight.
Have you ever been persuaded to buy anything by an advertisement?
What techniques do advertisers use to sell their products? Use some
examples to support your answer.

20.Some people say that advertising helps people to make choices which
are based on informed assessments. Others believe that advertisers
use underhand methods to confuse and manipulate feelings and
thoughts. Which point of view do you agree with? Use specific arguments
to explain your answer.

21.What ways of buying and selling would you use: online, in a market,
a charity shop, through an agent, at an auction etc. Why? Why not?
Use different arguments to explain your choice.

22. Think of your monthly spending habits. How much money do you
spend on eating and eating out, accommodation, clothes, books,
entertainment etc.? Do you think you spend too much on anything?
What other considerations besides money are essential when
choosing things to buy? Express your ideas to answer the questions.

23.Why is entertainment important for humans? Does it help to overcome
stress? Use your practical experience to explain your answer.

24.What steps can people take to protect the environment today? Think
of global warming, saving and producing energy, recycling,
endangered animals and other aspects. Choose any one(s) and explain
your answer.

25. Which environmental issue concerns people most where you live?
What has the government of your country or your local council done
to improve the environment? What can you do? Use specific examples
to support your answer.
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6.6. llIkaJua BigmoBigHOCTI OLIHOK

Oninka KinnkicTs 0aiB
BinMinHO 90-100
Hyxe nobpe 82-89
JHoOpe 75-81
3a710BLILHO 69-74
JlocTaTHBO 60-68
HesamoBinbHO 0-59

7. HapyanbHo-MeTomu4Ha kapTa qucuuiuiing «Ilpodeciiine cisikyBanus

iHO3eMHOI0 MOBOIO»

I cemectp

Pa3zom: 120 ron., i3 HuX: mpakTH4Hi 3aHATTS — 38 TOJ1., caMOCTiifHA poOoTa —
74 ron., MOTyTbHHIA KOHTPOJIb — 8 TOJ.

Momymi

3mictoBuii Moyb 1

3MicTOBHI MOJTYITh 2

Hassa mogyns

Journalism and modern living.
Newspapers and magazines.
KypHanicTuka 1 cydacHe )KHUTTS.
lazeTn 1 xypHaiu.

Journalism about natural and
supernatural phenomena.
Radio and television.
Kypnanictuka npo npupo/Hi i
HanpUpOIH1 siBUIa. Pasio i

Tene0aueHHs.
KinbkicTe 6aiB 3a MOTyITb 179 0an 190 Oasnis
[IpakTuuni 1-2-3 4-5-6 7-8-9 10-11-12- | 14-15-16 | 17-18-
13 19
Temu npakTHYHHUX 3aHATH
(Bcporo 209 6auris, 3 HUX 19
OaJiB 3a BIIBIIYyBaHHs) S S K = S S
+ + + + + +
S = = = S =
= = = = B =
3] < < < < <
& O © [t [t [t
e e e N e e
g .8 g .8 g8 g .8 g .8 g .8
= = = = = =
E8 |28 | &8 = 8 = 8 =8
Cam. po6ota (Bcroro 60 GaiB) m - m m m m
a3 S B S5 S5 S 3 S
© © © O ) t)

Buay moTo4H. KOHTPOJTHO
(Bcroro 100 GaniB)

MotysiibHa KOHTPOJIbHA
poboTa 1
(50 6ais)

MoaynbHa KOHTPOJIbHA poOOTa
2
(50 6ais)

[Tincymk. k.

MaxkcumanbHa KibKicTh 6aniB 369, koediieHT po3paxyHky K =3,69
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HapyanbHo-MeTOAMYHA KapTa AMCHUILIIHA
«IIpodeciiine ciIKyBaHHS iIHO3eMHOI0 MOBOI0O»

II cemectp

Pa3om: 60 roga., i3 Hux: npakTu4Hi 3aHATTs — 30 roj., camocTiitHa podora — 26
roJi., MOAYJIbHUN KOHTPOJIb — 4 roJI.

Moy 3MiCTOBHIA MOTYTTb 3 3micToBuii MOTynb 4
Hassa Society and communication. New Advertising and marketing.
MOTyIs media. Peknama i MapKeTHHT.
CycninberBo 1 kKoMmyHikaris. Hosi
MeIla-TEXHOJIONI.
Kinbkicts 117 6an 128 Gamnis
OaniB 3a
MOJTyJTb
[paktuyn | 20-21 22-23 24-25-26 27-28-29 30-31-32 33-34
i
Temu
MPAKTUYH
UX 3aHATH o o o 8 8 8
(Bcoro | o T + + +
165 Garis, | = = z = = =
3 Hux 15 § § § g g g
(?'an‘iB 3a | o N g = it
seinm | o @ | g ® | T E e S B S E
HHS
P 1EE |28 |E& 23 £ |28
CaM' =] =) /M /M /M /M
(Bcsoro | '© [t [t [t [t S
30 Garis) o o o v v v
Buau MoynbHa KOHTPOJbHA MoaynbHa KOHTPOJIbHA
MTOTOYH. poborta 3 pobota 4
KOHTPOJTIO (25 6GaiiB) (25 6aiB)
(BCcbOTO
50 GatiB)
[Mincymk. | MakcumanbHa KUTbKICTb OaitiB 245, koeditienT pospaxynky K =2,45 (245/100)
K. 3amik
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