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1. Onuc HaBYAJIBHOI TUCHHUILTiIHA

HajimeHyBaHHSI NOKA3HUKIB XapakTepucTUKA IUCHUILIIHMA 32
(hopMamMu HaBYAHHS

JAeHHA \ 3a04Ha

Bun nucturmiinu HOpMAaTHBHA

MoBa BUKJIaJIJaHHsI, HABYAHHS Ta OLIHIOBAHHS aHTITIChKa

3aranpHUll 00CAT KPEAUTIB/TOUH 12 360 12 360

Kypc 3 3 3

Cemectp 5 6 5 6

KiJIbKiCTh 3MICTOBHX MOJYJIB 3 PO3HOIIIOM: 3 3

OO0csT KpeTuTiB 6 6

OO6csr TovH, B TOMY YHCIIL: 180 180 180 180

AyautopHi 108 96 24 24

MoaynbHUN KOHTPOJIb 12 12

CemecTpoBH KOHTPOJIb 30

CamocriitHa po6oTa 60 42 156 156

dopma ceMecTpOBOT0 KOHTPOJIIIO 3aJiK eK3aMeH | 3QJIIK | eK3aMeH

2. MeTa Ta 3aBJaHHA HABYAJbHOIL IIHCIII/II[.]'[iHI/I

Metoio poOOTH BIPOJIOBXK APYroro poKy BHBYEHHSI TMCHHUIUIIHM € (GOPMYBaHHS i PO3BUTOK y
CTYJCHTIB KOMYHIKaTUBHOI, JIIHTBICTUYHOI Ta COIIIOKYJIBTYPHOI KOMIETEHIIil, 1[0 3a0e3MeYnTh YMIHHS
epEeKTHBHO 1 THYYKO BHUKOPHCTOBYBAaTH 1HO3€MHY MOBY B DI3HOMAaHITHHX CHTYaIlisiX COLIaJTbHOTO,
HABYaJIbHO-aKaIeMIYHOTO Ta MPO(eCiHHOTO CIIIKYBaHHS:
3arajbHi KOMIIETEHTHOCTI
CaMOOCBITHSI KOMIIETEHIIis

® 3JIaTHICTh IIJISXOM CAMOCTIMHOTO HaBYaHHS OCBOITH HOBI 00JacTi, BUKOPUCTOBYIOUM 37100yTi
JIHTBICTHYHI Ta JIITEPaTypO3HaBUl 3HAHHS.
KOMYHIKATHBHA KOMIIECTCHILisI

® 3/aTHICTh BUKOHYBATHU 3aBJIaHHs B TPyIl MiJ KEPIBHULITBOM JIiJiepa, MOJIOHI HABUYKH, IO
JIEMOHCTPYIOTh 3JaTHICTh 10 BpaxyBaHHS YMHHUX BHMOT JHMCIUIUIIHY, TUIAHYBaHHS Ta YIpPaBIiHHSI
JaCOM.

e yBara Ji0 BIAMIHHOCTEH Ta BIUIMBY KYJbTYpH (31aTHICTb 10 KYJIbTYPHOI YyTJIMBOCTI Ta 3JaTHOCTI
11eHTU(]IKYBaTH 1 BXKUBATHU Pi3HI CIIOCOOU CHUIKYBAHHS 3 MPEACTaBHUKAMM 1HIIUX KYJIbTYD).

e YVYMIHHA OTpPUMAaTH pe3yJbTaT B yMOBaX OOMEXKEHOro 4Yacy 3 akIEeHTOM Ha Hpodeciiny
CYMJIIHHICTh Ta YHEMOXJIMBIICHHS IUIariaTy.
IIpodeciiini
(dinosoriuna komnereHuis

® PpO3BUTOK MOBHMX 3HaHb, JIIHTBO-KOMYHIKaTUBHMX YMIHb; pPO3IIMpPEHa 1 mnboka iH(opmariiiHa
0013HaHICTb JIHIBICTUYHOI IPOOIEeMaTHKY;

. 3JIaTHICTh OMUCATH IIUPOKE KOJIO 00’ €KTIB Ta MPOILIECIB, LS 31aTHICTh IOBUHHA IPYHTYBATUCS HA
rIIMOOKOMY 3HaHHI Ta PO3YMIHHI HIMPOKOTO KoJia (1I0JOTIYHUX TeOopiil Ta TeMm;
° 3/IaTHICTh aHaNi3yBaTH (UIONOTIYHI ABUINA (JIHTBICTMYHI Ta JITEpaTypoO3HaBUi) 3 TOUKHU 30pY

dbyHIaMeHTaIbHUX  (DITONOTIYHUX TPUHIMIIB 1 3HaHb, a TaKOX Ha OCHOBI  BIiJMOBIIHHUX
3araJbHOHayKOBUX METOIIB);

o Jlexcuuna  KoOMnemeHmHicms — nepedbavac.  BOJOHIHHS JEeKCUYHUMH, TpaMaTHUYHUMU,
opdorpadiyHIMI MOBHUMHU 3HAHHSIMH 1 HABUYKAMU; 3HAHHS CEMAHTUKH, CTUITICTUYHOT XapaKTePUCTUKH,
cucteMu (popMm ciioBa, CJIOBOTBOPUOI CTPYKTYPH 1 MOXKIIMBOCTI CIOJIYUYeHHsI, PYHKIIIi B pe4eHH1, CrlocoOiB
CIIOBOTBOPY, JIGKCHYHOI MOJiceMii, IEKCUYHOI aHTOHIMii, JJeKCUKO-CEMaHTUYHOTO TOJIs, 0COOIUBOCTEM
(dbpazeosnorii Too.



e Qonemuuna KomMnemeHmMHicMmb nepeobauac: 3HAHHSA TPO 3BYKM MOBHM 1 3aKOHOMIPHOCTI iX
MOETHAHHS; PO OCOOJMBOCTI TBOPEHHS 3BYKIB Ta MPO (POHETHUYHI MPOIECH; MPO TOJOC, 1HTOHAIIIIO,
YepryBaHHs 3BYKiB; 3HAHHS (POHETHMYHOI TpaHCKpHMLii 1 andaBiTy Ta (OHETHMYHI HABHYKUA MOBIICHHS
(peuenTUBHI 1 PEIPOAYKTHBHI).

MOBJIEHHEBA KOMIIETEeHIIis1

®  3HaHHS TEMAaTUYHOI JICKCUKH, 3aC00IB BUPKEHHS CTPYKTYPHOI OpraHi3allii TeKCTy Ta JISKCUIHHUX
3ac001B BUPKEHHSI KOMYHIKaTHBHOI 1HTEHIIIT;

® BOJIOJIHHSA pPI3HUMH BHUJaMH MOBJICHHEBOI JisUTBHOCTI B CHUTYyaIlisIX MIKKYJIBTYPHOTO
CIUJIKYBaHHS.

3aBIaHHA KYPCV:

® CTBOPUTH Yy CTYICHTIB 0a3y 3HaHb /s BUIBHOTO KOPUCTYBaHHS aHTJIHCHKOIO MOBOIO Yy
npodeciiHuX, HAYKOBUX Ta THIINX IJISX;

e 3a0e3MeunTH BOJIO/IHHSA YOTUPMA BUJIaMU MOBIIEHHEBOT IIsITLHOCTI HA IOCTATHHOMY PiBHI;

e Ha 0a3l CHHTAKCHYHUX, CCMAHTHYHMX Ta (DOHETUYHUX IMPABHJ 1 3aKOHOMIPHOCTEH aHTIIHCHKOT
MOBH, COI[IOKYIbTYPHUX 3HaHb 1 BMiHb 3/11iICHIOBAaTH 1HIIOMOBHY KOMYHIKaIIiloO;

® 3aCTOCOBYBATH KYJbTYpOJIOTIUHY 1H()OPMAIIIFO Ta BUKOPHUCTOBYBATH BJIIACHUM JIOCBIJ OBOJIOMIHHS
IHIIIOMOBHUM MOBJIEHHSIM Y TIpodeciiiHii AisSIbHOCTI;

® VIOCKOHAJIIOBATH MOBJICHHEBY MiATOTOBKY HUISXOM BUKOPHUCTAaHHS aBTCHTHYHUX AHTJIOMOBHHX
Marepiais;

® YCBIJOMJIIOBATH BaXJIMBICTh 1 HEOOXITHICTh OBOJOJIHHS BCIMa 4OTHpMa BUIAMH MOBICHHEBOL
TiSIIBHOCTI;

®  YCBIJOMJIIOBATH 3MiCT i OCHOBHI 3aBHaHHs Kypcy «l[IpakTruHa aHTIIiHChKa MOBA 1 TEPEKIIaI».

3. Pe3ysibTaT HABYaHHA 32 AUCHHUILTIHOKO

B repminax Ilpoepamu 3 aneniticokoi Mogu 0151 cmyoenmis yHisepcumemis / incmumymie. IIpoexm
(Hixomaesa C.}O. et al.) ta 3aeanvroesponeticokux pexomenoayiti 3 MO6HOI oceimu Pe3yabTaTH
HaB4YaHHA (bOpMyJ'IIOIOTLCSI HAaCTYITHUM YUHOM:

BOJIOZAIHHS MOBOIO (haxy Ha piBHi Cl. Lle o3Hauae:

Listening: C1.1

Can understand extended speech within the range of familiar and unfamiliar topics.

Can understand lectures, and documentary programmes in standard dialect.

Speaking interaction: C1.1

Can understand language easily, formulating ideas and opinions clearly and relating one’s contribution
skillfully to those of their speakers.

Speaking production:C1.2

Can present clear, detailed descriptions of complex subjects, integrating subthemes, text,
Writing: C1.2

Can express oneself in a clear, well-structured and text, presenting points of view at some length.
Can write summary and factual reports, and business letters.

Reading: C1.1

Can understand long and complex texts, appreciating distinctions of style.



4. CTpyKTYpa HaBYaJbHOI AV CUMILIIHA

TemaTH4HUil UV1aH VI JeHHOI (JopMH HABYAHHSA

Ha3sBa 3micToBUX MOay.1iB, TEM Ycnoro Po3nogis rogun misk BugamMm pooir:
AyautopHa | MoayJabHii Camocriiina
podora /cemecTpoBHii | podoTa
[TpakTH4Hi | KOHTPOJIb
3aHATTS

5 cemecTp

3microBuii moxyas 1. English Learning and My Future Profession. BuBuenns anruiiicbkoi Ta Most
MaHOyTHs npodecisi

T.1 English learning and my future 12 8 4

profession. BuBueHHs aHIIIIHCHEKOT MOBH Ta

MOsI MaiiOyTHS rIpodecist.

T.2 The tree of languages. MoBHe nepeBo. 10 6 4

T.3  The profession of my choice. 12 8 4

Translating vs Interpreting. IlucemoBwuit

NEepeKIIa]] Ta YCHUN NepeKiIa.

T.4 Qualities and skills required for 10 6 4

interpreting/translating. SIkocti Ta HaBUYKH,

HEOoOX1IHI1 I YCHOTO/TTMCHMOBOTO

nepeKsany.

T.5 A bridge across cultural divide. Mictok 12 8 4

yepe3 KyJIbTYPHUH MOALI.

Moay/ibHH KOHTPOJIb 4 4

Pa3zom 60 36 4 20
3microBuii MoayJsb 2. The movie image. Kino

T.6 Key aspects of film-making. How the 12 8 4

film is made. KiroyoBi MoOMeHTH

KIHO3HOMKH. SIK 3HIMAIOThCS (PUIBMHU.

T.7 My favourite film genre. Miit 10 6 4

yI00JIeHUH XKaHp QiIbMYy.

T.8 A glimpse of the world movie image. 12 8 4

Writing a film review. Previews. Kopotkwuii

ormsin ictopii kiHo. HammcanHs ormsiaiB

¢b11bM1B. AHOHCH.

T.9 What is like to be famous? What is the 10 8 4

“price of fame™? Sk ue 6ytu Bimomum? fka

IiHa ciaaBu?

T.10 Violence on TV. HacmibctBo Ha 12 6 4

Tene0aueHHi.

Moay/ibHUI KOHTPOJIb 4 4

Pazom 60 36 4 20

3micToBuii moayanb 3. Brand Awareness and Advertising. 3uannst OpeHjiiB Ta pekjama

T.11 The power of advertising. A glimpse |

15

10

5




of advertising history. Cunma pekmamm.
KopoTkwuii orssiz icTopii pexiiamu.
T.12 Brand Awareness. 3HaHHs OpeH/IiB. 15 10 5
T.13 A letter of complaint. JIuct-ckapra 8 4 4
T.14 Persuasive advertising techniques. 10 6 4
TexHiku pexIaMmyBaHHS.
T.15 Advertising challenges. IIpo6iemu B 8 6 2
pEeKJIaMyBaHHI.
MoayabHUIl KOHTPOJIb 4 4
Pa3zom 60 36 4 20
Bceboro 3a S cemectp: 180 roaun
6 cemectp
3microBuii Mmoayab 4. Art. MucreuTBo
T.15 Key aspects of Art. Kitro4oBi acriektu 10 6 4
MUCTEITBA.
T.16 Talking about Art. Po3moBa mpo 10 6 4
MUCTEITBO.
T.17 The golden age of the British Art. 9 6 3
3070THH BIK aHTIIMCHKOTO MUCTEITBA.
T.18 Trends in Art. Teuii B Mucrersi 9 6 3
T. 19 Art galleries and museums. 11 8 3
MucTenpki ranepei ta mysei
MoayabHuii KOHTPOJIb 4 4
Pa3zom 53 32 4 17
3microBuii MoayJnb 5. People and Personalities. JIroam i ocooucrocti

T. 20 Feelings, emotions and 9 6 3
temperaments. [Touyrts, emouii Ta
TEMIIEpaMEHTH.
T. 21 Character and personalities. 9 6 3
XapakTtep Ta 0COOMCTOCTI.
T. 22 My personal chief leadership 8 6 2
characteristics. Moi ocoOucTti JinepchKi
SIKOCTI.
T. 23 Dealing with problem people. Maru 8 6 2
CHpaBy 3 MPOOJIEMHUMU JIOJAbMH.
T. 24 National characters. Overcoming 10 8 2
stereotypes. HamionanbHi XxapakTepu.
[Tommupeni crepeoTunu.
MopnyJIbHHIT KOHTPOJIb 4 4
Pazom 48 32 4 12

3micToBuii Moayas 6. People and nature. Jlroau i npupona
T.25 Threatening times. 3arpo3nuBi yacu 9 6 3
T.26 Pollution and energy crises. 9 6 3
3a0py/iHEeHHs Ta eHepreTUYHa KpH3a.
T.27 Wild life under threat. Tuxa npupoma 9 6 3
Ti]] 3arPO30I0.
T.28 Environmental protection. World 8 6 2
ecological movements. 3axucT
HaBKOJIMIIHBOTO  cepenoBuma.  CBiTOBI




€KOJIOT1YH1 PYXH.

T.28 Eco-friendly tourism. Exonoriunuii 10 8 2

TYpHU3M.

Moay/ibHUI KOHTPOJIb 4 4

IMiarorosBxa Ta NMPOXO/IKEeHHS 30

KOHTPOJIbHUX 3aX0/1iB

Pa3zom 79 32 34 13

Bceboro 3a 6 cemectp: 180 roqun
Bceboro 3a pik: 360 rogun
TemMaTH4HUi 1U1aH VI 32049HOI (hopMH HABYAHHSA
Ha3Ba Tem Ycnoro Po3nogis rogun mixk Bugamm pooir:
AynutopHa | CemectpoBuii | CamocriiiHa
poboTta KOHTPOJIb podora
[TpaxTruHi
3aHATTS
S cemecTp

3microBuii moxyan 1. English Learning and My Future Profession. BuBuennsi anrJiiiicbkoi Ta Most
Maii0yTHs npodecis

T.1 The profession of my choice. Bubip
npodecii.

12

2

10

T.2 The tree of languages. Mogse nepego.

12

2

10

T.3 The profession of my choice.
Translating  vs  Interpreting.  BuGip
npodecii. [TucbmoBuil nepeknan Ta ycHUA
TepeKIa.

12

10

T.4 Qualities and skills required for
interpreting/translating. Slkocti Ta HaBUYKH
HEOOXi/HI JUISL YCHOT'O/TIMCEMOBOT'O
MEepeKany.

11

10

T.S A bridge across cultural divide. MicTok
yepe3 KyJIbTYPHHUH MOAUII0

11

1

10

Paszom

58

8

50

3microBuii MoayJsb 2. The movie image. Kino

T.6 Key aspects of film-making. How the
film is made. KirouoBi MoMeHTH
KIHO3HOMKH. SIK 3HIMAIOTHCS QIITBMUIO

12

2

10

T.7 My favourite film genre. Miii

yio0aeHui xaHp GpuibMy.

12

10

T.8 A glimpse of the world movie image.
Writing a film review. Previews. Kopotkwuii
ormsin ictopii kiHo. Hammcanss ormsiaiB
¢b11bM1B. AHOHCH.

12

10

T.9 What is like to be famous? What is the
“price of fame™? Sk ue 6ytu Bimomum? fka
iHa ciaaBu?

11

10

T.10 Violence on TV. HacmiscTtBO Ha

11

10




Tene0ayeHHi.
Pa3zom 58 8 50
3microBuii moayas 3. Brand Awareness and Advertising. 3uannst OpenjiiB Ta pekjama
T.11 The power of advertising. A glimpse 16 2 14
of advertising history. Cwuna peknamm.
KopoTkwuii orssiz icTopii pexiiamu.
T.12 Brand Awareness. 3HaHHs OpeHIiB. 16 2 14
T.13 A letter of complaint. JIuct-ckapra. 16 2 14
T.14 Persuasive advertising techniques. 8 1 7
TexHiku pexIaMyBaHHS.
T.15 Advertising challenges. mpo6aemu 8 1 7
peKIaMyBaHHS.
CeMecTpoBHii KOHTPOJIb 3anik
Pa3zom 64 8 56
Bceboro 3a 5 cemectp: 180 rogun
6 cemecTp
3microBuii MmoayJasb 4. Art. Mucreurso
T.16 Key aspects of Art. Kimro4oBi acriekTu 12 2 10
MUCTCLTBA.
T.17 Talking about Art. Po3smoBa 1po 12 2 10
MUCTCUTBO.
T.18 The golden age of the British Art. 12 2 10
30J10THH BIK aHTIIACEKOI0 MUCTELITBA.
T.19 Trends in Art. Teuii B MUCTELTBI. 11 1 10
T. 20 Art galleries and museums. 11 1 10
MucTenpKi rajgepei Ta my3ei.
Pa3zom 58 8 50
3microBuii MoayJnb 5. People and Personalities. JIroam i ocooucrocti
T. 21 Feelings, emotions and 12 2 10
temperaments. [Touyrts, emouii Ta
TEMIIEPAMEHTH.
T. 22 Character and personalities. 12 2 10
XapaxTep Ta 0COOUCTOCTI.
T. 23 My personal chief leadership 12 2 10
characteristics. Moi oco0ucti JimepchKi
SIKOCTI.
T. 24 Dealing with problem people. Matu 11 1 10
CIIpaBy 3 TPOOJIEMHUMHU JTFOJBMHU.
T. 25 National characters. Overcoming 11 1 10
stereotypes. HamionanbH1 XapakTepu.
[Tommupeni crepeoTuru.
Pa3zom 58 8 50
3micToBuii Moayas 6. People and nature. Jlroau i npupona
T.26 Threatening times. 3arpo3;uBi yacH. 16 2 14
T.27 Pollution and energy crises. 16 2 14
3a0py/HEHHS Ta eHEPTeTHYHA KPH3a.
T.28 Wild life under threat. luxa npupona 16 2 14
IT1]T 3arpo30¥0.
T.29 Environmental protection. World 8 1 7
ecological movements. 3axucT




HaBKOJIMIIHBOTO  cepenoBuma.  CBiTOBI

€KOJIOT14HI PYXH.

T.30 Eco-tourism. Exo-Typusm. 8 1 7
ITinroroBKa Ta MPOXOJKEHHS Ictiut
KOHTPOJILHUX 3aX0/1iB

Pa3zom 64 8 30 56

Bceboro 3a 6 cemectp: 180 rogun

Bceworo 3a pik: 360 rogun

5. [Iporpama HaBYAJIbHOI JUCHUILIIHA

3MICTOBHI MOJY.JIb 1. English learning and my future profession. Bup4enns anr.iiicbkoi Ta
MoOs1 Maii0yTHs npogecis

3micT:

TEMA 1. Language learning and my future profession. BuBuennst MoBu 1 Most MaitOyTHs ipodeccis.

TEMA 2. The tree of languages. MoBHe niepeBo.

TEMA 3. The profession of my choice. Translating vs Interpreting. Most mpodeccist. ITucbmoBwmii
HepeKyag Ta yCHUH nepexiiaj,.

TEMA 4. Qualities and skills required for interpreting/translating. Slkocti Ta HaBUYKH HEOOXiIHI ISt
YCHOT'0/TIUCBMOBOT'O TEPEKIIay.

TEMA 5. A bridge across cultural divide. MicTok 4epe3 KyIbTYPHHHA IO

3MICTOBUM MOJYJIb 2. The movie image. Kino

3MmicT:

TEMA 6. Key aspects of film-making. How the film is made. Kito4oBi MoMeHTH KiHO3HOMKH. SIK
3HIMAIOThCS PUIBMHU.

TEMA 7. My favourite film genre. Miii ymroGenwuii xxanp Gpiibmy.

TEMA 8. A glimpse of the world movie image. Writing a film review. Previews. KopoTkwuii orsiz icTopii
kiHo. Hanncanus ornsaiB ¢pinbMiB. AHOHCH.

TEMA 9. What is like to be famous? What is the “price of fame”? fx ne 6yru Bimomum? fka 1iHa
ciaBu?

TEMA 10. Violence on TV. HacuibCTBO Ha TeieOaueHHI.

3MICTOBUI MOJYJIb 3. Brand awareness and advertising. 3nanns 6penis Ta pexjiama

3MmicCT:

TEMA 11. The power of advertising. A glimpse of advertising history. Cuna pexknamu. Kopotkuit orssiza
1CTOpIi peKJIaMHu.

TEMA 12. Brand awareness. 3HaHHs1 OpeH/IiB.

TEMA 13. A letter of complaint. JIucr-ckapra.

TEMA 14. Persuasive advertising techniques. TexHiku pexiaMmyBaHHS.

TEMA 15. Advertising challenges. Bukiuku pexiaMmyBaHHS.

3MICTOBHUM MOJY.JIb 4. Art. Mucrenrso

3MmicT:

TEMA 16. Key aspects of Art. Kito4oBi acriekTi MUCTEITBA.

TEMA 17. Talking about Art. Po3amMoBa ipo MUCTEITBO.

TEMA 18. The golden age of the British Art. 3ooTuit Bik aHMTIHCHKOTO MUCTEIITBA.
TEMA 19. Trends in Art. Teuii B MUCTEIITBI.

TEMA 20. Art galleries and museums. Mucrerbki ranepei Ta Mmy3sei.

3MICTOBUM MOJY.JIb 5. People and personalities. JIxoau i ocoéucrocTi




3MmicT:

TEMA 21. Feelings, emotions and temperaments. ITouyTTsi, eMo11ii Ta TEMIIEpaMEHTH.

TEMA 22. Character and personalities. Xapakrep Ta 0cOOHCTOCTI.

TEMA 23. My personal chief leadership characteristics. Moi ocobucTi migepchki IKOCTI .

TEMA 24. Dealing with problem people. Martu cripaBy 3 npo0O1eMHHMH JIFOABMH.

TEMA 25. National characters. Overcoming stereotypes. Harmionaneni xapaktepu. Ilommpeni
CTEPEOTUIIHNU.

3MICTOBUM MOJYJIb 6. People and nature. Jlioau i npupona

3MmicT:

TEMA 26. Threatening times. 3arpo3uBi 4acu.

TEMA 27. Pollution and energy crises. 3a0pyaHeHHs Ta €HEpreTHYHA KPH3a.

TEMA 28. Wildlife under threat. [Iuka nmpuposa mis 3arp030io.

TEMA 28. Environmental protection. World ecological movements. 3axucr HaBKOJHUIIHBOTO
cepenoBuina. CBITOBI €KOJIOTIYHI PYXH.

TEMA 30. Eco-friendly tourism. Exonoriuynuii Typusm.

6. KoHTpOJIb HABYAILHUX JOCSATHEHb
6.1. Cuctema OIiHIOBaHHS HaBYAJIbHUX JIOCSTHEHb CTYJCHTIB
5 cemecTp

Jlenna popma HaBUaHHS

Bun pissibHOCTI cTynenTa " . Moayns 1 | Moaynb 2 | Moaynsb 3
=
EIEEEEEEEE R
EHEEEEEE EEEE FE
= »| 4K 2 == ==
Salc2 5 5ESHS5ESHS5E
= b4 z O X% Z O X 2 )
=\ = b= =
Po0ota Ha ceMiHapChKOMY 3aHSTTI 11
Po0ota Ha mpakTHYHOMY 3aHSATTI 11 18 198 |18 |198 |18 | 198
JlaGopaTopHa po6oTa (B TOMY 4HCII JOIMYCK, 11
BUKOHAHHS, 3aXHUCT)
BukonanHus 3aBgaHb 4711 CaMOCTIHHOT poOoTH | 5 15 75 5 75 5 75
BukoHaHHS MOJTyJIbHOI POOOTH 25 2 50 |2 50 |2 50
Buxonanns [H/[3 30
Pazom | - 323 - 323 - 323
MaxkcumarnbHa KUTbKicTh OaiiB: 969
Pozpaxynok xoedimienra: 100 /969 = 0,10




3aouHa popma HaBYAHHS

Bup misutbHOCTI cTyIeHTa MakCumanbHa 2| a
KinpkicThb =l $
OaiB | =
Ha OJJUHUIIO S| .=
2| 33
> g ©
Rl
o=
Pobota Ha cemiHapchKOMY 3aHSTTI 11
Pobota Ha mpakTHYHOMY 3aHATTI 11 12 132
Jlaboparopna po6oTa (B TOMY YHCI JOMMYCK, 11
BHUKOHAHHS, 3aXHCT)
BukonaHHs 3aBIaHb Ui caMOCTiiHOT podotn | 25 12 | 300
BukonanHs MOy IBHOT POOOTH 25 3 75
Buxonanns IH/I3 30
Pazowm | - 507
Pozpaxynok koedimienra: 100 /507 = 0.2
6 cemecTp
Jlenna opma HaBYAHHS
Bun pissibHOCTI cTynenTa A Monayns 4 | Moaynb 5 | Moaynb 6
52 . . .
s = - = . |=
= = I - -
EEEEEEEEEEERE
=55 ZpE5Zg 55 8z
EEIMC B ERE g
S8 = = =
Po6oTa Ha ceMiHapChbKOMY 3aHATTI 11
Po6ota Ha nmpakTHUYHOMY 3aHSITTI 11 16 176 | 16 176 | 16 176
Jlaboparopna po6oTa (B TOMY YUCI JOMYCK, 11
BUKOHAHHS, 3aXHUCT)
BukonanHus 3aBgaHb 4711 CaMOCTIHHOT poOoTH | 5 15 75 15 75 5 75
BukoHaHHS MOJTyJIbHOI POOOTH 25 2 50 |2 50 |2 50
Buxonanns [H/[3 30
Pazom | - 301 |- 301 | - 301

MakcumaiibHa KiibKicTs Oaiis: 903

Pozpaxynok koedimienra: 60 / 903 = 0,07




3aouHa popma HaBUAHHS

Bun nisitbHOCTI cTyIeHTa MakcumanbHa .
KiJIBKICTB =
: .
OaiB 5 3 i %
Ha OJIMHMIIO | 'Z X § S
E=S 2 oa
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% ° 2 o
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=
Po6oTta Ha ceMiHapChbKOMY 3aHSTTI 11
Po0oTta Ha mpakTUYHOMY 3aHATTI 11 12 | 132
Jlaboparopna po6ora (B TOMy uucii gomyck, | 11
BUKOHAHHS, 3aXHUCT)
BukoHaHHS 3aBaHb U1 CAMOCTIHHOT pobotu | 25 12 | 300
BukoHnanHsg MonynbHOT pob0OTH 25 3 75
Buxonanns [H/[3 30
Pazom | - 507
Pozpaxynok koedimienra: 60 / 507 = 0.12

6.2. 3aBIaHHS I CaMOCTIHHOT pOOOTH Ta KpUTEPii OIliHIOBAHHS.
3microBuii moayas 1. English Learning and My Future Profession. BuBuennsi anrJiiicbkoi Ta Most
MaHOyTHs npodecist
1. Dead languages. Meptsi moBu. Special programmes, which help in saving and learning languages.
CrenianbpHi mporpamu, AKi I10MOMararoTh y 30epeKeHH1 Ta BUBYEHHI MOB.
2. Teaching is my future profession. Most MaitOyTHsI ipodecist — BUUTEIb.
3. Special skills of interpreters, translators and philologists. Oco6:1Bi HaBrUKH MEepeKaaadiB Ta
¢11070r1B.
4. Verbal and non-verbal means of communication as a way of successful understanding between
representatives of different cultures, nationalities and ethnicities. BepbaibHi Ta HeBepOayibHI 3aco0u
CIUIKYBaHHS SIK HUIAX JIO YCHIIIHOTO TOPO3YMIHHA MIDK NpPEJACTaBHUKAMHU PI3HUX KYIBTYp,
HallOHAJILHOCTEH, €THIYHOCTI.
5. Acting technique in teaching. Axtopceka MaiicTepHicTh y mpodecii BUMTENIS.
3microBuii moayab 2. The Movie Image. Kino
The history of cinematography. Ictopist kiHemarorpady.
Famous actors of different times and genres. Bigomi aktopu pi3HHX 4aciB i )aHpiB.
Is TV people’s friend or enemy? TenebaueHHs — qpyr 4u BOpor?
Development of cinema posters and trailers. Po3sutok kinoadimr Ta Tpeiiepis.
New streams in cinema art. HoBi Teuii y MUCTEITBI KiHO.
3micToBuii Moayanb 3. Brand Awareness and Advertising. 3nannst OpenjiiB Ta pexjama

1. Advertising in different fields of our life. Peknama y pisHuX ramy3sx Hamoro »urTTs.
2. Future of advertising (project). MaiitbytHe pexinamu (MpoekTHa poboTa).
3. Internet advertising. Internet pop-ups. Pexiiama B [HTepHeTi. [HTEpHETHI CIIMBaKOUi peKJIaMHi
BIKOHIIS.
4. Advertisement creators. TBopiii pexiamu.
5. Challenges advertisers are facing today. Bukiauku, siki CTOSATh Tiepe] peKIaMoro.

3microBuii MoayJs 4. Art. MucrenTso

agprwnE

1. The advent of museums. Kinds of world museums. TTosiea my3eiB. Buau my3seis.

2. Art in education process and art of teaching. MucrtenTBo B OCBITHBOMY MPOIIECi TA MUCTEIITBO
HaB4aTH.

3. Problems and new tendencies in contemporary art. IIpoGiiemu Ta HOBI TEHACHIIT y Cy4acHOMY

MUCTEIITBI.



4. Extraordinary artists. HeopannapHi MuTiIi.
5. Animals in art. TBapuHH y MHCTEITBI.
3micToBuii Moxy.ab 5. People and Personalities. JIroau i oco6ucrocTi
1. The importance of role models in human life. BaxiuBicTs mpuKIaaiB /151 HACTIyBaHHS Y
KUTTI JTIOTUHU.

2. Generation X vs generation Y — overcoming obstacles in communication. ITokominas X npotu
MOKOJIHHA Y — MOJ0JaHHs NEePEIIKO Y CIIKYBaHHI.
3. Behavior and manners. IToBeainka Ta MaHEPH.
4. The history of behavior rules development. IcTopist po3BUTKY paBHJI MOBEIHKH.
5. Hierarchy of society. Iepapxist cycmiabcTBa.
3micToBuii moxyas 6. People and nature. Jlroau i npupona
1. Global problems of humanity. I'mo6ansHi mpoGiemu JIF0ACTBA.
2. Challenges of nowadays: the directions to survive. Bukiuku cbOrojeHHs: iHCTPYKIIT 3
BHOKUBaHHS.
3. Flora and fauna of the Earth. ®nopa i ¢payna 3emui.
4, Natural disasters. ITpupoaHi nuxa.
5. Protecting nature. 3axicT HABKOJIHMIITHHOTO CEPEIOBHIIA.

[Ticist KO’)KHOT TEMH KOXHOT'O MOJIYJISI CTY/ICHTH BUKOHYIOTh 3 OHJIAIH TECTH 3 TPaMaTHKH, JICKCHKH,
ta ayzaitoBanHsa (EHK), koxeH ouiHIO€TbCs B 5 OaiB .

KAPTA CAMOCTIIHHOI POBOTH CTYJIEHTA / Jlenna ¢popMa HABYAHHS

3MicToBHIi MOAYJIb TA TEMH KYpCY AxanemMiyHui baan Tepmin
KOHTPOJIb BHKOHAHHS
(THKIEeHb)

3microBuii moayas 1. English Learning and My Future Profession. BuBuennsi anrJiiicbkoi Ta
Mos1i Mail0yTHs npodecis

T.1. Dead languages. Meptsi moBu. Special  |Onuaiin Tectu 15 2-3
programmes, which help in saving and learning
languages. CreniasibHi mporpamu, siki
JI0TIOMararoTh y 30epekeHHI Ta BUBYCHHI MOB.

T.2. Teaching is my future profession. Moss ~ |Omuaiin Tectu 15 4-5
MaiOyTHS npodecisi — BUNTENb.
T.3. Special skills of interpreters, translators  |Onuaiin Tectu 15 6

and philologists. Oco6:rBi HaBUYKH
nepekianaviB Ta QiIoJoriB.

T.4. Verbal and non-verbal means ofOwnnaitn Tectu 15 7
communication as a way of successful
understanding between representatives of
different cultures, nationalities and ethnicities.
Bepbanbhi Ta HeBepOasbH1 3acobu
Cl'IiJ'IKyBaHHSI SAK uIAx a0 yCHiLHHOFO
MOPO3YMIHHS MK HpeICTaBHUKaMU PI3HUX
T.5. Acting technique in a teacher (Owunaiin Tectu 15 8
profession. AKTOpchka MaHCTEpHICTh Yy
npodecii BUUTEIS.




3micTroBuii MmoayJb 2. The Movie Image. Kino

T.1. The history of cinematography. Icropis  |Omnmaiin Tectu 15 9
KiHemarorpady.

T.2. Famous actors of different times and OHJIaiiH TeCTH 15 10
genres. Bigomi akTopu pi3HUX 4YaciB 1 )KaHPIB.

T.3. IsTV people’s friend or enemy? OHaiiH TeCTH 15 11
Tenebauenus — Apyr 4yu BOpor?

T.4. Development of cinema posters and OHITaiiH TeCTH 15 12
trailers. Po3Butok kinoadimr Ta Tpeinepis.

T.5. New streams in cinema art. Hosi Teuii  [Oniaiin Tectu 15 13

y MHCTEITBI KiHO.

3microBuii moaysn 3. Brand Awareness and Advertising. 3nanHs 6peHiB Ta pekjiama

T.1. Brand Awareness and Advertising. OHIIaliH TecTH 15 14
3HaHHs OpeH[IiB Ta peKiiama.

T.2. Future of advertising (project). OHIIaliH TecTH 15 15
MaiibyTHe pexiamu (TPOeKTHA poOoTa).

T.3. Internet advertising. Internet pop-ups. OHIIaliH TecTH 15 16

Pexnama B [nTepueri. [HTepHETHI critMBaroyi
pEeKJIaMHI BIKOHIIS.

T.4. Advertisement creators. Tsopiti OHJIaiiH TeCTH 15 17
PCKIIaMU.

T.5. Challenges advertisers are facing today. [Omaiin Tectu 15 18
Bceboro 3a cemectp: 225 6ajiB

3micToBuii MmoayJnb 4. Art. MucreurBo

T.1. The advent of museums. Kinds of world  |[Omnnaiin Tectu 15 2
museums. IlosiBa my3eiB. Bunu my3eis.
T.2. Art in education process and art of OHIIaliH TeCTH 15 3

teaching. MucrenTBO B OCBITHBOMY IPOIIECi
Ta MUCTEITBO HaBYATH.

T.3. Problems and new tendencies in OHJIaliH TeCTH 15 4
contemporary art. I[Ipo6iemu Ta HOBi
TEHJICHIII] Y Cy4aCHOMY MHCTEIITBI.

T.4. Extraordinary artists. HeopaunapHi OHIaitH TecTH 15 5

T.5. Animals in art. TBapuHH y MHCTELTBI. OnnaitH TecTu 15 6

3micToBuii Moxyab 5. People and Personalities. JIroau i ocoducrocTi

T.1. The importance of role models in human |Onnaiin Tectu 15 7
life. BaxknuBicTs pUKIaaiB AT HACITITyBaHHS




T.2. Generation X vs generation Y — OHITaiiH TeCTH 15 8

overcoming obstacles in communication.
[Tokoninusa X mpoTH MOKOJIiHHA Y —
MOJIOJIAHHS MIEPEIIKO/] Y CIJIKYBaHHI.

T.3. Behavior and manners. IloBeninka Ta [OHJIalH TeCTH 15 9
MaHepH.
T.4. The history of behavior rules Ounnaiin Tectu 15 10
development. Icropis pO3BHTKY MpaBuUII
ITOBE/IIHKH.
T.5. Hierarchy of society. Iepapxis |Onnaiin Tectu 15 11
CYyCITUIbCTBA.

3microBuii MoayJnb 6. People and nature. JIroau i npupona
T.1. Global problems of humanity. I'no6anesHi |OHTaiiH TeCcTH 15 12
POOJIEMH JIFO/ICTBA.
T.2. Challenges of nowadays: the |Ounaiia Tectu 15 13
directions to survive. Buxnukn
ChOTOJICHHS: IHCTPYKIIi1 3 BUKHUBAHHS.
T.3. Flora and fauna of the Earth. ®nopa i OHJIaiiH TeCTH 15 14
¢dayna 3emui.
T.4. Natural disasters. [Ipupoani iuxa. OHIIaliH TecTH 15 15
T.5. Protecting nature. 3axuct OHnaitn TecTH 15 16

HaBKOJIMIIHBOT'O CEPCAOBUIIIA.

Bcenoro 3a cemecTp: 225 6auiB

Bceboro 3a pik

450 6aJiB

3arajabHi KpuTepii OLiHIOBAHHS HABYAJIbHHUX A0CATHEHDb CTYICHTIB

PeiiTunr Kpurepii
«BiIMiHHO» |CTaBUThCA 3a MOBHI Ta MILHI 3HaHHS MaTepiajly B 3aJaHOMY 00cCs31, BMIHHS
BUIBHO BUKOHYBATH MpPaKTUUHI 3aBJIaHHs, MependadeHi HaBUaJbHOIO Mporpa-
MOIO; 32 3HAaHHS OCHOBHOI Ta JIOJJaTKOBOI JITEpaTypH; 3a BHUSIB KPEaTUBHOCTI Y
PO3yMiHHI 1 TBOPYOMY BUKOPUCTAaHHI HAOYTUX 3HAHb T YMiHb.
«100pe» CTaBUTHCA 3a BUSB CTYJEHTOM TOBHHUX, CHCTEMATHYHHUX 3HAHb i3 TUCIUILTIHH,

yCIillHE BHUKOHAHHSA NPaKTUYHUX 3aBJaHb, 3aCBOEHHS OCHOBHOI Ta
MOJATKOBOI JITepaTypH, 3JaTHICTH 10 CaMOCTIMHOTO TIOMOBHEHHS Ta
OHOBJICHHS 3HaHb. AJle y BIIOBI/II CTyJACHTa HasBHI HE3HAUHI ITOMUIIKH.




«32/I0BIJIbHO» [CTaBUTHCS 3a BHUSAB 3HAHHS OCHOBHOTO HaBYaJbHOrO Marepiany B o0cs3i,
JOCTATHBOMY IJIs TMOJANIBIIIOr0 HAaBUYaHHS 1 MaWOyTHBOI (axoBOi NisSTBHOCTI,
MOBEPXOBY O0O0iI3HAHICTP 3 OCHOBHOK 1 JOJAaTKOBOI JIiTepaTypolo,
nepen0ayeHol0 HaBYAJBHOI MPOTPAMOI0; MOXKIHMBI CYTTEBI MOMWIKH Yy
BUKOHAHHI NMPAaKTHYHHUX 3aBJaHb, ajie¢ CTYACHT CIPOMOXHHUH YCYHYTH iX i3
JOTIOMOT'00 BUKJIaaya.

«HE3aJ0BLILHO» |BUCTaBJISETHCS CTYACHTOBI, BiJMOBIb SKOTO TiJl YaCc BiATBOPEHHS OCHOBHOI'O
MpPOTPaMOBOTO MaTepiany MOBEpXOBa, (¢parMeHTapHa, IO 3YMOBIIOETHCS
MMOYaTKOBUMH YSBJICHHSMH IPO TPEAMET BUBUCHHS. TakuM YMHOM, OIliHKA
«HE3aJ0BUTBHO» CTAaBUTHCS CTYACHTOBI, KW HECIPOMOXHUKU O HaBYAHHS
Yyl BUKOHAHHS (axoBoi AisuibHOCTI micis 3akiHdeHHss BH3 6e3 moBTOpHOTO
HaBYaHHA 32 IPOTrPaMoI0 BiAMOBIAHOT NTUCIHILIIHH.

6.3. ®opmu IpOBEIEHHS MOIYJIEHOTO KOHTPOJIIO Ha KPUTEPil OIlIHIOBAHHS.

KoxHuit Moayns BKIOYae Oanu 3a MOTOYHY poOOTY CTyJAEHTa Ha CEMiHAPCHKHX,
MPAKTUYHUX 3aHITTAX, BUKOHAHHS CAMOCTINHOI poOOTH, IHAUBIAyaIbHY POOOTY, MOIYIbHY KOHTPOJIbHY
pobory.

BukoHaHHS MOIYIBbHUX KOHTPOJIBHUX pOOIT 3IIHCHIOETHCS B PEKUMI KOMI IOTEPHOT
JTIarHOCTHKY a00 3 BUKOPUCTAHHSIM PO3JIPYKOBAHUX 3aBIaHb.

PedepatuBHi nocnikeHHs Ta ece, Kl BAKOHYE CTYACHT 32 BU3HAUEHOIO TEMATHUKOIO,
0OTOBOPIOIOTHCS Ta 3aXHIAIOTHCS HA CEMIHAPCHKUX 3aHATTSIX.

MoynbHUN KOHTPOJIb 3HaHb CTYACHTIB 31HCHIOETHCS MICIIsl 3aBEPIICHHS] BABYCHHS HABUAIHHOTO
MaTepiany MOTYJIS.

Kinpkicte OaniB 3a poOOTYy 3 TEOPETHUHHMM MaTepiajioM, Ha MPAKTHYHUX 3aHATTAX, MiJ 4Yac
BUKOHAHHSI CAMOCTIHHOI poOOTH 3aJ1€KUTh BiJ JOTPUMAaHHS TaKUX BUMOT:

® CBO€YACHICTh BUKOHAHHS HaBYAJIbHUX 3aB/aHb;
IMOBHUI 00CAT iX BUKOHAHHS,
SKICTh BUKOHAHHSI HABYAIbHUX 3aB/IaHb;
CaMOCTIMHICTh BUKOHAHHS,
TBOPYHH MiAX1Jl Y BAKOHAHHI 3aBJaHb;
IHIIIATUBHICTh Y HABYAJIbHIN ISUTBHOCTI.
6.4. ®opMu IPOBEJCHHS CEMECTPOBOIO KOHTPOJIIO Ta KPUTEPIi OLIIHIOBAHHS.

Hanpukinni I cemectpy npoBoauThes 3aiik, CTYJEHT OTPUMYE KUIBKICTh 0aiiB, 3apo0iieHy Ha IpOTs3i
CEMECTpY.
II cemecTp 3aKiHUYETHCS] €K3aMEHOM.



3pa3ok ek3aMeHaliiiHOTO OlIeTy

KY imeni bopuca I'pinuenka
Icnum, Cemecmp VI, Kypc 111
Haesuanvna oucuunnina IIpakTuyHa aHrdicbKa i mepexajg
Ex3amenaniiinmii oiser Ne 1
1. Read the article suggested and translate a passage from it into Ukrainian. Define the type of the text, its theme
and message.
2. Do the lexico-grammatical analysis of the article using the guidelines suggested.
3. Speak on the suggested situation.

3ameepoorceno Ha 3acioanHi kageopu aueniticbkoi Mo8U ma KOMYHIKayii

npomokoa Ne 6i0 « » 2020 p.
Buxnaoau
\mi grmmc\ \ripi3Bwuie, iM's, M0 6aTHEKOBI\
3ae. kagedpu Axyba B.B.

\miarmc\

6.5. OpieHTOBHHUI NIEPETiK MUTAHb AJIS CEMECTPOBOIO KOHTPOJIIO.

English as a global language. The reasons for its spread in the world
The historical glimpse of the diversity of languages

Esperanto as an international language

Factors which positively affect or hinder the language learning process
A piece of advice to reluctant learners

Your language learning line/strategy

Qualities of good language learners

Proverbs and saying which deal with learning

The benefit of exchange trips for language learners

10. Qualities developed by university education and whether they are required in the modern job market?
11. The differences between translation and interpreting

12. The downside of the profession of an interpreter/translator

13. Qualities and skills required for the profession of your choice

14. Different film genres and your preferences

15. Screen adaptations and reading skills

16. How the film is made and the film crew

17. Difficulties in dubbing films

18. The audition, aims and objectives

19. Oscar Academy Award

20. The early history of cinema

21. The resurgence of European film industry

22. The development of film industry in Ukraine

23. Violence in films and television

24. Film announcements and previews

25. A complete film review

26. Big companies’ marketing strategy

27. Captive audience strategic advertising

CoNoUA~AWNE




28. A letter of complaint about a misleading advertising

29.
30.
33.
34.
35.
36.
37.
38.
39.
40.
41.
42.
43.
44,
45.
46.
47.
48.
49.
50.
51.

52
53

55

Energy crisis.

Techniques of persuasion in advertising
Subliminal advertising
Distinguished British portrait and landscape painters.
My favourite painter.
The benefits of art museums and picture galleries.
Describing a picture.
Modern trends in art.
Proverbs and saying about art.
Feelings and emotions.
Happiness is this shape.
Conspicuous traits of character and temperament.
Features of character which | appreciate and detest in people.
Feminine and masculine character stereotypes.
My personal chief characteristics.
Zodiac signs and character.
Shy personalities: problems and opportunities.
Positive and negative sides of being ambitious.
Dealing with problem people.
The British, American and Ukrainian characters. National stereotypes.
The environmental future of the planet.

. The causes and consequences of global warming.
. Extinction of living species.

54. Environmental campaign groups.
. Ecofriendly tourism.

6.6. llIkasa BiAMmOBIIHOCTI OL[IHOK

Peiituaropa | Oninka 3a cTo02JILHOIO 3HAaYeHHS OLIHKHA
OILlIHKA HIKAJI0IO0

A 90-100 GauiB BinMiHHO — BIAMIHHMHA piBeHb 3HaHb (YMIHb) B
Mexax OOOB’S3KOBOTO MaTepialy 3 MOXKIMBUMHU
HE3HAYHUMH HEJOTIKaMH

B 82-89 6anis Hyxe noOpe — MOCTaTHO BHUCOKHH piBEHb 3HaHb
(yMiHB) B Mexax O0OOB’SI3KOBOro Matepiany 0e3
CyTTeBUX (IpyOUX) MOMUIIOK

C 75-81 OaniB HoOpe — B nuioMy no6puii piBeHb 3HaHb (YMIHB) 3
HE3HAYHOIO KUIBKICTIO TOMHUJIOK

D 69-74 Gani 3a/I0BIIBHO — MOCEPE/HIN piBeHb 3HaHb (YMiHB) i3
3HAYHOK KUIBKICTIO HEOMIIKIB, MQOCTATHIA IS
M0/1aJIBIIOT0 HaBYaHHs abo nmpodeciifHOoi AisUIBHOCTI

E 60-68 GamiB JlocTaTHRO — MiHIMAIBHO MOKJIMBUI JOMYCTUMUUN
piBeHb 3HaHb (YMIHb)

FX 35-59 b6anis He3amoBinbHO 3~ MOXIIMBICTIO  TOBTOPHOTO
CKJIaJJaHHA — HE3aJO0BUIPHUI pIBEHb 3HaHb, 3
MOJKJIMBICTIO MTOBTOPHOTO MEPECKIAJaHHs 32 YMOBH
HAJIS)KHOTO CAMOCTIHHOTO JOOTPAIFOBAHHS

F 1-34 GaniB He3anoBitbHO 3 00OB’A3KOBMM  THOBTOPHHUM

BHUBUCHHSM KypCy — JOCHTHh HU3BKHH PIBEHb 3HAHBb
(ymiHB), 1[I0 BHMara€ MOBTOPHOTO BHBYCHHS
ITUCIUILIIHU




7 HaBuajibHO-MeTOIUYHA KAPTA TUCHUILTIHH

«IIpakTHYHA aHTJilicbka MOBa i mepexJIam

I11-ii pixk HaBuanus I miBpiuus

Pa3om: 180, npakTuuni 3ansarrs - 108, camocriiina podora — 60, Moay IbHUI KOHTPOJIb — 12 roauHu.

Monymi 3micToBuit Mmoaynb 1 3micTOBUN MOIYIH 2 3MicTOBUI MOAYIH 3
Hazga English Learning and My Future The movie image Brand Awareness and Advertising
MOJTYJIsI Profession
K-1p GamiB 3a 323 323 323
MOJ1YJIb
Togunu 8 6 8 6 8 8 6 8 6 8 10 10 4 6 6
Temu _ ® 3 T
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3aHATh -5 |E = = c = ) S @ < £ S = '3 2
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(&) o — | = 2] = @ i L A= O on o b . DV~ =
o = - X~ c 2] < = < @ 2 > ~ | 2 o]
5295 |23|5 & |8 |55 |E |E3% |2y _|Fls<o |s5| §|38|%
s < 35 - T, 5 |« 3 = o U . es®lc|o o5 a = 0wl
2 482 |22|882 |S9|8Fo|5 |g@3 222 |2|gsg |2 |BE |28|<c
T OEMIEE |95 S LIS -S| o Eeld T |8|2835 |3 |33|8
S o922 |80 |9F o Sl aod |2 == =un 0 |c|8F > 2= 8= €
2SS ag 2’5_,4:9_"5_ TC_’%CUCE’JE Eo D ESE‘DQEUAEEE 2 S| o
c c o |3 L™ <) ™ 5 ES E v | = T 4= 1O o D T m
USSFSIFEIBBES |CSIXEE|ZE|<Eg3S 85 |>|F 6L @ |<s a2
Cawmocriiina 75 (15*5) 75 (15*5) 75 (15*5)
poboTta
Bunu MopynpHa KOHTpOJIbHA poboTa 1, 2 MonynbsHa KOHTpOJIbHA poboTa 3, 4 MopynbsHa KOHTpOJIbHA poboTa 5, 6
IIOTOYHOT'O 25+25 Ganis 25+25 Ganis 25+25 Ganis
KOHTPOJTFO
[TincymkoBwHiA 3amik (100 6aniB), Po3paxynok koedimienta: 100 /969 = 0,10
KOHTPOJIb

*KiJbKiCTh 0alliB 32 MOJYJIb BUPaXOBYEThCA 32 HABUAIbHY JiSUIbHICTh



«IIpakTHYHa aHTilicbKka MOBa i mepexJam

I11-ii pixk naBuauns Il miBpivusi

Pa3zom: 180, npakTiuni 3aHATTA - 96, camocTiiiHa po6oTa — 42, MOAYJIBLHHI KOHTPOJIb — 12 roquHM.

Monymni 3MicToBHIA MOITYJIb 4 3MiCTOBHI MOJTYJIb 5 3MiCcTOBHI MOIYJh 6
Hassa Art People and Personalities People and nature
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CamocriiiHa 75 (15*5) 75 (15*5) 75 (15*5)
pobora
Bunn MonynbHa KOHTpOJbHA poboTa 1, 2 MonaynbpHa KOHTpoJbHA poboTa 3, 4 MonaysnabpHa KOHTpOJIbHA poboTa 5, 6
MIOTOYHOTO 25+25 GauiB 25+25 GauiB 25+25 GauiB
KOHTPOJIIO
[TincymMkoBwHiA Ex3amen (40 6aniB)*, Po3paxyHok koedimienrta: 60 / 903 = 0,07
KOHTPOJIb
*K1IBKICTH OaiiB 3a MO/TYJIb 3a

BHUPAXOBYETHCA

HaBYaJIbHY

MISITBHICTD



8. PexomenaoBaHi xxepena
OCHOBHA JIITEPATYPA:

1. Kpacosceka I.B., Tarnosceka B.M. A Guide to Fluent English naBuansumii nociOHuK 3
MPaKTHKH YCHOTO Ta MMCEMHOT0 MOBJIEHHS Juis cryneHTiB 11l kypcy cneniansHOCTEH
«aHrmiiiceka Qinomnorisy, «mepeknan» / K.: Bugaseup Kapnenko B.M., 2011 p. — 264 c.

2. Amdrmiiiceka MoOBa JUIs Iepekiaaadis 1 ¢ginomnorie. 3kypc [Text] : mo 175-piuus Kuis. Harr.
yH-Ty iM. Tapaca IlleBuenka [miapyunuk] / Bozna M. O. [ra in.] ; 3a 3ar. pea. Kapabana
B. I. — Binnwnng : Hosa kH., 2004. — 466 c.

JOJATKOBA JIITEPATYPA:

1. Tamuu O.b., Tomisan H.I. TlociGHUK 3 Kypcy MPakTUYHOI TpPaMAaTHKU aHTIIIHCHKOI MOBHU
(s crymentiB Il kypcy dakynbrery nepeknanadiB). — KuiB: BunmaBHuumii 1eHTp
KHITY, 2004.

N

Kaymanckas B.JI. I'pammaruka anrnuiickoro sa3bika. — JI.: Aifpuc-npecc, 2008. 381 c.

3. Cotton, D., Falvey, D., Kent, S. Language Leader. Intermediate / Upper Intermediate. —
London: Pearson Education, Ltd., 2012,

4. Evans, V. & Edvards, L. Upstream Upper-intermediate / Advanced. — London: Express

Publishing, 2010.

Longman Exams Dictionary, 2006.

6. Vince, M. — Intermediate / Advanced Language Practice — London: Macmillan, 2010. —

304 p.

o

9. lonaTkoBi pecypcu

Works by British and American writers for individual reading.
Authentic British and American sites, newspapers and magazines.
http://www.teachhingenglish.org.uk.
http://www.britishcouncil.org.uk

>wnpe

Opi€eHTOBHMI CNIMCOK JITEPATYPH AJIs1 IHAUBIYyaJbHOI0 JOMAIIHBOI0 YHTAHHS

Pexomenoosana nopma uumanns: 35-40 cmopinok Ha mudicoens.
1. R. Bradbury. Fahrenheit, 451. Dandelion Wine.
2. G. Greene. The Power And The Glory. Our Man In Havana. The Comedians. The
Ministry Of Fear.
3. J. Murdoch. The Black Prince. The Sacred And Profane Love Machine. Henry And
Cato. The Sea, The Sea. Under The Net. The Word Child
4. J. B. Priestly. The Good Companion. They Walk In The City. Angel Pavement. Let
The People Sing. This Is An Old Country. Wonder Hero. Bright Day. Seven Time Plays.
5. J. Steinbeck. East Of Eden. The Grapes Of Wrath.

6. D. H. Lawrence. Sons And Lovers. The Rainbow. The Plumed Serpent. The Lost Girl.
7. J. Galsworthy.The End Of The Chapter/One Of The Three Novels. The Dark Flower.
8. H. S. Walpole. The Etching. A Picture /Short Stories/.

9. W. J. Locke. The Adventure Of The King Mr. Smith.

10.  P. G. Wodehouse. Short Stories: Fate. Good-Buy To All Cats.

11.  A. Bennet. Short Stories: The Heroism Of Tomas Chadwick. The Tight Hand.


http://www.teachhingenglish.org.uk./
http://www.britishcouncil.org.uk/

12.  J. Joyce. Short Stories: The Voice Of The Turtle. The Creative Impulse. The
Colonel’s Lady.

13.  J. B. Priestly. Mr. Strenbery’s Tale.

14.  E. Waugh. Mr. Loveday’s Little Outing.
15.  Tr. Capote. The Grass Harp. Breakfast At Tiffani’s.

ITOBTOPHOI'O KYPCY

Ilnan po6oTH 3 HaBYAJBLHOI AUcHUILIIHM HA | cemecTp
(Mosyni 1 — 3 — popma KOHTPOJIIO — 3aTTiK
Monyni 4 — 6 — popma KOHTPOITIO — eK3aMeH )

OPTAHI3ALIA AYJIUTOPHOI POBOTH I YAC ITPOBEJIEHHS

Nemmapu

Temu kypcy

AxageMiyHHH
KonTposb

KiankicTs 0aaiB

3microBuii Mmoayb 1.
English Learning and My Future Profession. BuB4eHHsl aHIJIilicbKOi Ta MOSI MaliOyTHSI

npodecis
[Tapa 1 | English as a global language. The tree of | [IpakTuune 3aHATTS 11
languages. Aurmiiicbka SIK CBiTOBa MOBA.
MoBHe AepeBo.
[Tapa 2 | Translating vs Interpreting. ITucemoBuii | [IpakTuune 3aHATTA 11
NIEPEKJIa] Ta YCHUU NEPEeKIal.
[Tapa 3 | Translating vs Interpreting. IIucemoBuii | [IpakTiune 3aHATTS 11
NIEpPEKIIa] Ta YCHUHN NEpEeKIal.
3microBuii moayas II.
The movie image. Kino
[Tapa 4 | Key aspects of film-making. How the film | TIpaktuune 3aHsTTs 11
is made. KirouoBi MOMEHTH KiHO3HOMKH.
Sk 3HIMaIOTHCS PUIBMHU.
[Tapa 5 | What is like to be famous? What is the | [IpakTuune 3aHsTTS 11
“price of fame”? Sk ue Oyru BimoMum?
SIka 1ina cinasu?
[Mapa 6 | Violence on TV. HacunectBo Ha | [IpakTudne 3aHATTS 11
Tese0aueHHI.
3microBuii moayas I11.
Brand Awareness and Advertising. 3nanns OpeHaiB Ta pekiama
[Tapa 1 | The power of advertising. A glimpse of | [IpakTuune 3aHATTS 11
advertising  history. Cuna pekmamu.
KopoTkuii orssiz ictopii pekiaMu.
[Tapa 2 | Brand Awareness. 3uanHs OpeHiB. ITpakTHuHe 3aHATTA 11
[Tapa 3 | Persuasive  advertising  techniques. | [IpakTuune 3aHATTS 11
TexHiKu pekjIaMyBaHHs.
3micToBuii Moay.ab V.
Art. Mucrenrso
[Tapa4 | Key aspects of Art. KmouoBi acnektu | [IpakTuune 3aHATTS 11

MHCTEITBA.




[Mapa5 | The golden age of the British Art. | [IpakTuute 3aHsTTS 11

30JI0THH BIK aHTIIHACEKOTO MUCTELITBA.
[Tapa 6 | Art galleries and museums. Muctenpki | [IpakTuune 3aHSITTS 11

rajiepei Ta My3ei.

3micToBuii MoayJb V.
People and Personalities. JIioau i ocooucrocti

ITapa 1 | Feelings, emotions and temperaments. | IIpakTuute 3aHATTS 11

[TouyrTs, emoIrii Ta TEMIEPaMEHTH.
[Mapa2 | My personal chief leadership | IIpakTuute 3aHATTS 11

characteristics. Moi ocoOucTti inepchKi

SIKOCTI .
[Tapa 3 | National characters. Overcoming | IIpakTuuHe 3aHATTS 11

stereotypes. HamioHanbHi  XapakKTepH.

[TommpeHni crepeoTunuu.

3micToBuii Moaysb VI.
People and nature. JIvoau i npupoaa

ITapa 4 | Threatening times. 3arpo3nuBi yacu. [TpakTuyHe 3aHATTS 11
ITapa 5 | Wildlife under threat. Jluxa npupona mix | IIpakTudne 3aHATTS 11

3arp03010.
[Tapa 6 | Environmental protection. World | IIpakTruHe 3aHATTS 11

ecological movements. 3axucr

HABKOJIMIIIHBOTO cepenoBuina. CBIiTOBI

€KOJIOT1YHI PYXH.

Po3paxyHok peTMHIoBHX 0aiB 3 KoeilieHTOM
(hopma KOHTPOJIIO - 3AJ1iK)
No Kinbkicts | KinbkicTs Bceboro
n/n Bua nisabHocTi 0aJjiB 3a | OIMHHUIB 10
OJMHUII0 | PO3PAXYHKY
1. BinBinyBaHHS NPaKTHYHUX 3aHSIThH
2. BukonanHns 3aBgaHb 3 caMOCTIHHOT pOOOTH 5 9 45
(IOMaINIHbOTO 3aBJIaHH)
3. | PoboTa Ha mpakTHYHOMY 3aHSITTI 11 9 99
MakcumasnbHa KiJIbKicTh 6ajiB — 144
KoedinienT po3paxynky peiitunropux 6ajis cranosutnb 100/144= 0.7
Po3paxyHok pedTHHroBHX 0aJiB 3 KoedinicHTOM
((hopMa KOHTPOJIIO - eK3aMeH)
No Kinbkicts | KinbkicTh Bceboro
n/n Buna aisisibHocCTI 0aJiB 32 | OJMHHUILb 10
OJMHUII0 | PO3PAXYHKY
1. BinBinyBaHHS IPaKTHYHUX 3aHSIThH
2. BukonanHns 3aBgaHb 3 caMOCTIHHOT pOOOTH 5 9 45
(IOMAaIIHBOTO 3aB/IaHH)

3. | PoboTa Ha mpakTHIHOMY 3aHSITTI 11 9 99

MakcumasnbHa KiJIbKicTh 6aJjiiB — 144
KoedinieHT po3paxynky peiitunropux o6ajis cranosuth 60/144=0.62

Ex3amen — 40 60aaiB




