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1. ONMMC HABYAJBHOI JUCIATLJITHA
HaijimeHyBaHHS1 NOKa3HUKIB XapakTepucTHKa THCHUILIIHM 32
(popmamu HaBUAHHS
JAeHHA
Bun nucrunoninn O060B’sA3K0Ba
MoBa BUKJIaJaHHsI, HABYAHHS Ta OLIHIOBAHHS aHTITChKa
3aranpHUI 00CAT KPEANUTIB/TOINH 4 xpemutu /120ro.
Kypc 6
Cemectp 11
KibKicTh 3MICTOBUX MOJYJIIB 3 PO3MOIIOM: 2
OOcsr KpeauTiB 4
OOcsr TOMH, B TOMY YHCIII: 120
AynuTopHi 48
MoynpHHIA KOHTPOJIb 6
CemecTpoBH KOHTPOJIb 30
CamocriitHa poboTa 36
Dopma ceMecTpOBOro KOHTPOITIO eK3aMeH

2. MeTa Ta 3aBJaHHA HABYAJbHOIL I[I/ICIII/IH.TIiHI/I

Metow Kypcy € O3HaOMJICHHS CTYJIEHTIB 3 OCHOBHUMH CTPATErisiMM YCHOTO

IIMCBbMOBOTO MEpEeKIaay Ta

Ta

BJIOCKOHAJICHHS IEPEKJIaJ03HABYOI MPOQECiifHOT KOMITETEHIIIT 3

nepeKsaay 1 ajanTaiii MiXkHapoAHO1 iH(opMallii y JOKaJTbHOMY MEAIanpoCcTOpl BIAMOBIAHO 10
MEHTAJIBHOCTI, COLIOKYIBTYPHUX Ta MPABOBUX HOPM IILILOBOI ayIHTOPII.

3aBgaHHsAIM Kypcy 3
KOMIIETEHTHOCTEIA ;
3arajbHi KOMIIeTEeHTHIIIT
IncTpymMeHTa/IbHA KOMIIETEH LA

KOMEpUiiHOro mepexk/jaaxy € (OpMYBAaHHA HACTYIIHHX

- HaBuuku po6oTH 3 iH(popMali€ero (yMiHHS 3HaXOAUTH Ta aHAJI3yBaTu iH(OpPMAIliI0 3 PI3HUX

JOKEpen);
Miskoco0HucTa KOMIIETEHIisA
- YMIHHS OpalLoBaTH B KOMaH/II.
CucreMHa KOMIIETEHITISA
- JlochaiaHMIIBKI  YMIHHSA
iH(popMaLifHUX pKepen);
JlocaiTHNIBLKO-TPUKJIATHA KOMIIETeHILisl

(BMIHHS ~ HaXOJUTH

cnenudiuHy

iHpopMaLio 3

PI3HUX

- HaBuuku po6otu 3 iHopMmariiero (yMiHHSA 3HAXOJUTH Ta aHANI3yBaTH 1H(OpMAIiIo 3 pi3HUX

JOKEpen);

ITepekano3naBya npogeciiiHo OpieHTOBaHA KOMIIETEH s

- MepeKJaganbka KOMIETEHIIIs (34aTHICTh PO3Mi3HABaTH OCHOBHI MEPEKIIaI03HaBYl MMOHSTTS,
olepyBaTH  KOHIEMUISIMH Ta  TEPMIHOCHCTEMOIO  KOHTPACTUBHOI  JIHIBICTHKH,
BUKOPUCTOBYBATH IIi 3HAHHS U CTBOPEHHS CTpAaTerii yCHOro i MUCHMOBOTO TEpPEKIIany.
YMiHHS BUKOPHCTOBYBAaTH KOHTPACTUBHUH aHaMi3);

MosJjienHeBa npodeciiiHo OPiEHTOBaHA KOMIIeTeHLis:

- akaJeMiyHe MOBJEHHs. BucTynaTH 3 mpe3eHTalissMyd Yd JOMOBIASIMHU 3 MUTaHb, [TOB’A3aHUX
3 HaBYAaHHSM, BPaXxOBYBATH ayJUTOPII0 1 METy BHCJIOBIIOBAHHS, BHKJIACTH IUIAH-CXEMY
BUCJIOBJIIOBAHHS Ta JIOTIYHO CTPYKTYPYBATH i/ei; KOPUCTYBATUCh BiNOBITHUMHM MPaBHIAMH
Ipe3eHTallli, MOBOIO JECTIB; KOMEHTYBaTH TaOuuii, rpadiku 1 CXeMHU; KOPUCTYBATHCH
a/IeKBaTHUMH CTpPATETiIMU MiJl Yac JUCKYCIH, ceMiHapiB Ta KOHCYJbTAIlill; Opi€HTYBaTH
ayIUTOpII0 MIOAO 3arajbHOi TOOYJOBH BHCTYIy IOTPHUMYBAaTHCh TEMH BHUCTYIY;
BPAaxOBYBAaTH Pi3HI TOUKH 30pYy; BUALISATH 1 PO3BUBATH 1JI€IO0.

3. Pe3yibTaT HABYAHHA 32 JUCHHUILTIHOO
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ITo 3akiHYEHHI0O KYpPCY OYIKY€THCSl NMPAKTHYHE 3aCTOCYBAHHS HACTYNHHMX 3HAaHb Ta

PO3yMiHb:

OCHOB y TakuX IMCLUMIUIIHAX: KOMYHIKQTHBHI CTpaTerii mepiioi iHO3€MHOI MOBH, Cy4acHi
IKT y mepexmani, ramy3eBud Tepekiall, MHCTEITBO YCHOTO i NMHUCHMOBOTO IEPEKIIAIIB,
TEXHIKA YCHOTO 1 THCHBMOBOTO TIEPEKIAiB, JKAaHPOBI Teopii mepeknamy, Teopis
MDKKYJIBTYPHOI KOMYHIKaIlii, JiTeparypa aHIJIOMOBHHMX KpaiH 1 Iepekiaj, JiTeparypHa
KOMITapaTHUBICTUKA, 3aralbHe MOBO3HABCTBO;

TBOPYO 1 KPUTUYHO OCMHCIIOBATH (D1JI0JIOTIUHY iH(POpPMAIIIIO SISl BUPIMICHHS MPAKTHYHUX
3aBaaHb y cepi mpodeciiHOl AiIsITEHOCTI - IEPeKIIay;

BUKOPUCTOBYBaTH mpodeciiHo mnpodiaboBaHi 3HaHHA 3 (QUIOJOTIYHUX Ta CYTO
NepeKyalo3HaBUMX JAUCIUIUIIH, YMiHHS ¥ HaBUYKH B Tajly3i MOPIBHSIIBHOI I'paMaTHKH,
MOPIBHSJILHOT CTHITICTHKH, TIOPIBHSIBHOT JIEKCHKOJIOT11, TOPIBHSIBHOTO JIITEPaTypO3HABCTBA
JUTSL 3TICHEHHS TIEPEKIIay;

3IaTHICTh 31MCHIOBATH KOHCTPYKTHMBHO-TUIAHYIOUY (YHKIIIFO, TOOTO IUIAHYBAaTH 1 TBOPYO
KOHCTPYIOBATH MPOILIEC MEPEKIIAAY B IIJIOMY 3 YpaxyBaHHSAM YCiX 0COOIMBOCTEM.

4. CTPYKTYPA IPOT'PAMH HAB‘IA._J.II)HOi JAUCHUIITHA
TEMATHYHUM IIJIAH J1JIA AEHHOI ®OPMU HABYAHHSA

Ha3za 3micTOBUX MOJyTiB, TEM Posnonin rogus Mix BUgamMu pooiT
AyautopHa:
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3microBuii moayas 1. Issues in Audiovisual translation.
Tema 1: Translating audiovisual products: | 20 12 8
linguistic and cultural issues
Tema 2: Studying Localization and | 20 12 8
Adaptation of different audiovisual
products
MonyJIbHHN KOHTPOJIb 4 4
Pazom | 46 24 4 18

3microBuii moxyas 2 Peculiarities of Translation and Adaptation
different types of texts in the WEB media.

The Difference between Translation and
Localization for  Multilingual Web
Projects.

Tema 3. Web media: different genres and | 20 12 8
stylistic peculiarities of Internet texts.
Tema 4. Specifics of computer translation. | 20 12 8

MonynbHUNH KOHTPOJIb 2 2

Pazom 74 24 2 30 18

[TigroToBKa Ta MPOXOKEHHS

KOHTPOJIbHHUX 3aXOJ1B

Veporo | 120 48 | 6 | 30 | 36




5. MPOT'PAMA HABYAJILHOI JIJUCITUTIJITHA
3MICTOBHUM MOAY.JIb 1. Issues in Audiovisual translation.

Tema 1: Translating audiovisual products: linguistic and cultural issues
Ipaxkruune 3ausaTTa 1. Translating audiovisual products: linguistic and cultural issues.
IMpakTuune 3anuarrtsa 2. Textual and procedural strategies in AVT. Transediting in AVT.
Ipakruune 3ausarra 3. Media translation, multimedia translation, multimodal translation and
screen translation as components of AVT.
Ipaxkruune 3auatTa 4. Culture-specific references. Strategy of Cultural translation.
Ipaxruune 3auarTa 5. Adaptation of lexical and phraseological equivalents.
Ipakruune 3auaTTa 6. Subtitling as translation procedure. Real-time subtitling and re-speaking
short films and movies’ trailers.

Tema 2: Studying Localization and Adaptation of different audiovisual products
Ipaxkruune 3auaTTa 7. Strategies of Localization and adaptation in AVT.
IMpaxkruune 3auaTTa 8. Dubbing and strategy of adaptation of movies’ screenplays.
Ipakruune 3auarTa 9. Transediting screenplays in the process of dubbing movies.
Ipaxkruune 3auaTTa 10. Animated movies adaptation to local target audience. VVoice-over.
Ipakruune 3ausarTa 11. Studying Musicals Adaptations. Textual and procedural strategies in
the process of dubbing musicals.
Ipaxkruune 3auarTa 12. Different Modes of Adaptation. Best practices of dubbing.

3MICTOBHUM MOJYJb 2. Peculiarities of Translation and Adaptation different
types of texts in the WEB media.

Tema 3: Web media: different genres and stylistic peculiarities of Internet texts.
IpakTuune 3ausarTa 13. Web media: studying different Internet texts.
IpakTuune 3ausarrsa 14. Forms of address and discourse markers.
IMpaxrrune 3ansitTst 15. Reframing in translation Newsletters, Press releases, sell sheets.
IMpakTuune 3anwarrsa 16. Bilingual sources of information. Adaptation of online shops
information.
IpakTuune 3ausarTsa 17. Adaptation of media groups online resources
IMpakTnune 3ansarra 18. Translation online social audiovisual networks content. Subtitling
video from YouTube.

Tema 4: Specifics of computer translation. The Difference between Translation and
Localization for Multilingual Web Projects.
IMpakTuune 3ansrra 19. Specifics of computer translation. Online dictionaries, directories and
encyclopedias.
IpakTuune 3anarta 20. The Difference between Translation and Localization for Multilingual
Website Projects.
IpakTuune 3ausarTs 21. Best practices in Globalization International companies web content.
Ipaxkruune 3anaTTa 22. Foreignization of Ukrainian corporate websites.
IpakTuune 3ausarTsa 23. Translation International companies and groups blogging.
IpakTuune 3ausarTsa 24. Translation online promotional resources and viral adverts.

6. KOHTPOJIb HABYAJIbBHUX TOCATI'HEHb

6.1. CucremMa OLiHIOBAHHS HABYAJBHUX JIOCATHEHb CTY/I€HTIB
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BinBigyBaHHs 1 12 12 12 12
NPAKTUYHUX 3aHATh
Po6ota Ha nmpakTuuyHOMY 10 120 120 120 120
3aHATTI
BuxonaHHd 3aBOaHb 1Id 5 2 10 2 10
CaMOCTIHOT poOoTH
BukoHaHHs MOIyNBbHOT 25 2 50 1 25
pobotu
PazoMm 359
Po3paxyHok koedirieHTa 60/359 = 0,167

6.2. 3aBaaHHA 1JI CAMOCTIITHOI p00OTH Ta KpPUTEPil OUIHIOBAHHS.

3aBaHHs AJIs CAMOCTIIHOT poOOTH CTYJEHTH BUKOHYIOTH Y BUIJISIII IUCbMOBUX MEPEKIIaIiB,
NepeKyaniB i3 Bi3yaJIbHUM CYNPOBOAOM (IIpe3eHTallii), AyOJIroBaHHS 3a JOMOMOTOI0 TUTPIB y
BiZICO, YCHOTO BiITBOPEHHS MiJITOTOBJICHOTO MEPEKIIAIYy.
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3MICTOBHM MOJIYJIb 1. Issues in Audiovisual translation
Documentary films do not have accessible scripts. You are to provide one [Ipaktuune| 5
of documentaries you like with script for your translator, who is subtitling | 3ausTTs
it.
Children is the most emotional and grateful audience. Find non translated [Ipaktuuyne| 5
short audiovisual product for children, translate it and share with group to | 3ausrtTs
analyze and explain problems of translation and adaptation audiovisual
products for children.

Bcroro 10




1 | 2 | 3

3MICTOBHUM MOJAYJIb 2. Peculiarities of Translation and Adaptation different
types of texts in the WEB media.

Create presentation about your online shop. Include promotional texts and [[Ipaktuune| 5
different genres of Web media. Organize website localization by a group | 3anstrs
of translators.

Provide translation of one short article from multilingual encyclopedia. [[Ipaktuune| 5
Analyze difficulties of translation. 3aHATTS

Bceworo 10

6.3. ®opmu NpoBeIeHHSI MOAYJIbHOI0 KOHTPOJII0 HA KPUTEPil OLiHIOBAHHS.

MopynpHul KOHTPOJIb CKJIAQJA€THCS 3 YCHOI Ta IIMCbMOBOI YaCTUHHU. YCHA 4YacTHMHA —
JTUKTaHT-TIepeKia abo ayairoBaHHsA-nepekiaa. IlucbMoBa yacTMHa — mepekiaj pi3HUX BUAIB
TEKCTIB KOMEPIIHHOTO HAIPSMKY 32 TEMATHUKOIO KypCYy.

6.4. ®opMu NpoBeIeHHSI CEMECTPOBOI0 KOHTPOJIIO Ta KPUTEPii OlliHIOBaAHHSI.

dopma ceMecTpOBOr0 KOHTPOJIIO — 3aJI1K, OTPUMY€ETHCS aBTOMATUYHO 3a pPe3yIbTaTaMU

MOTOYHOTO Ta MOAYJIEHOTO KOHTPOJIIO.

dopma npoBeeHHS eK3aMeHy: KOMOiHOBaHa (MUCHMOBHII epEKIaJ KOPOTKUX TEKCTIB

KOMEPIIITHOTO HANIPSIMKY 3 aHTJTIChKOT MOBHU Ha yKpaiHchKy (400 3HaKiB) Ta 3 yKpaiHCHKOT

MOBH Ha aHTIiKHChKY (400 3HaKIB), i yCHUI TIepeKIIa]] pi3sHUX BUIB KOMEPLIHHUX TEKCTIB 3

1HO3eMHHUX Ta YKPATHCHKHX JKEPEll.

TpuBaicTh NpoBeeHHs: yCHA YacTUHA — 20 XBUJIMH, NTMChbMOBA YacThHa — 60 XBUJIMH.

MaxkcumanbHa KisibkKicTh 6ajiB: 40 6amiB. 3 HuX: ycHa yactuHa — 20 OaniB, MUChMOBA
yactuHa — 20 OaiB.

Kpurepii ouinroBanHs:

1. TluceMOBa YacTHHA OLIHIOETHCS 3 YpPaxyBaHHSAM PO3YMIHHS TEKCTY-OPUTIHAIY JPYKOBaHHMX
3MI ta mpaBwiIbHOI HOro mepenaydi MOBOK TEPEKIaay BHKOPHCTOBYIOUM Pi3HI METOAM Ta
TEXHIKM MUCbMOBOTO IMepekIaay koMepuinoi iHopmarii. [lepexian 3 aHrmiicbkoi MOBU —
10 6aniB b nepexnan y3 ykpaincbkoi MmoBu — 10 OamniB (nuB. Tadi.).

2. YcHa YacTMHA CKJIAJA€ThCs 3 MYyJbTHMe[ia MepeKiaj] 3a TEMaTHKOI Kypcy 3 aHIJIiHChbKOI
MoBH — 10 6aniB, 3 ykpaincbkoi MoBH — 10 6aniB (auB. TabI1.).

Bun poboru Kpurtepii oniHioBaHHs

VYcHa BIANIOBiAbL Makcumanbuo — 20 Ganis;
KoxHa rpamatnyHna/nekcuyHa noMusika — Minyc 0,5 6ana
KosxHa 3MicTOBHA MOMHIIKA — MiHyC 1 6a

[TucemoBe MaxkcumanbpHo — 20 GaiiB
3aB/IaHHSA KoxHa rpamatnyHa/nekcuyHa noMuika — Minyc 0,2 6ana
Koskna 3micToBHa mommiika — miayc 0,5 6ana




6.5. OpieHTOBHMI Nepesik NUTAHb AJI CEMECTPOBOI0 KOHTPOJIIO.
1. Different types of Audiovisuals, the influence of multimedia information on the target

audience.

CoNoORWN

translation of online adverts.
10. Viral persuasion: issues in the translation of the viral advert.
11. Film dubbing, its process and translation.
12. Subtitling methods and team translation.

13. Real-time subtitling and re-speaking.

Web pages related to Press media and peculiarities of headlines translation online.
Pragmatic and Sociocultural Adaptation in Translation online media texts.

Online Media Discourse and Communication Approach.

Translation and adaptation of Culture-specific Items (CSI) in online media.

Localization of international audiovisuals of online social channels (YouTube).

Adapting multilingual content to the target audience.

Different aspects of adaptation and localization content of life hack web sites.

The roles of popular personality and country-of-origin image techniques for the

14. Translation in bilingual contexts: Different norms in dubbing translation.

15. Localization for video games.

16. Surtitles for Theatre as dominant type of translation.

17. Translation and Adaptation different types of texts in the WEB media.

18. Forms of address and discourse markers of Web media: Headlines and key words
translation.

19. Specifics of computer translation. Online dictionaries, directories and encyclopedias.

20. Peculiarities of translation online shops information.

21. The Difference between Translation and Localization for Multilingual Website Projects.

6.6. HIxaua BigmoBigHocTi OLIIHOK

PeliTunrosa
OIliHKA

Oninka 3a cT00aJILHOIO
IIKAJ0K0

3HaYeHH OLIHKU

A

90-100 Gaiis

BinMiHHO — BigMIHHUI piBeHb 3HaHb (YMiHb) B
MeXKax 000B’3KOBOTO Marepiary 3
MO>KIMBAMHU HE3HAYHUMHU HETOIIKaMHU

82-89 Ganis

Hyxe nobpe — MOCTaTHHRO BHUCOKHI PIBEHb 3HAHD
(yMiHB) B Mexkax 00OB’SI3KOBOT0 MaTepiany 0e3
CYTTEBUX (IpyOUX) MOMUIIOK

75-81 Gamnis

Ho6pe — B oMy n10o0puii piBeHb 3HaHb (YMiHB) 3
HE3HAYHOIO KIJTBKICTIO TOMHUJIOK

69-74 Gais

3a70BIIBHO — TIOCEpeHii piBeHb 3HaHb (YMiHB) i3
3HAYHOIO KIJBKICTIO HENOMIKIB, JOCTATHIN IS
MOJANBIIOr0 HaBYaHHA abo  mpodeciitHol
ISIIBHOCTI

60-68 0aiB

JlocTaTHRO — MiHIMAJIBHO MOXKIIUBUN JOMYCTUMUN
piBeHb 3HaHb (YMIHb)

FX

35-59 Gainis

He3amoBinbHO 3 MOXIMBICTIO  TOBTOPHOTO
CKJIQJIJaHHSI — HE3aJ0BUIPHUHN pIBEHb 3HAHb, 3
MOJKJTUBICTIO TIOBTOPHOTO TMEpecKIagaHHs 3a
YMOBH HaJIE)KHOTO CaMOCTIHHOTO
JOOTIPAIIOBaHHS

1-34 Gani

He3zamoBiibHO 3 00OB’S3KOBUM  TOBTOPHHM
BUBYCHHSAM KypCy — JOCUTh HM3BbKHH piBEHb
3HaHb (yMiHB), IO BHMara€ IOBTOPHOTO
BUBYEHHS JUCIUAILIIHI




7. HapuajibHO-MeTOAUYHA KAPTa JUCHUIIIHA
Pa3zom: 120, npakTuyHi 3aHAaTTA - 48, camocTiiiHa po6oTa — 36, MOYJIbHHIT KOHTPOJIb — 6
TOJUH

Monyi 3micToBuii MoayJb 1 3micToBuii MoayJIb 2
HazBa Moy Issues in Audiovisual translation. Peculiarities of Translation and
Adaptation different types of texts in
the WEB media.
K-Tb Gaiis 3a 132 132
MOIYJIb*
['ogunu 12 12 12 12
Temu Translating Studying Web media: Specifics of
npaktuyaux | audiovisual Localization and different genres computer
3aHATh products: Adaptation of and stylistic translation. The
linguisticand | different audiovisual | peculiarities of Difference between
cultural issues | products Internet texts. Translation and
Localization for
Multilingual Web
Projects.
CamocriiiHa 10(2x5) 10(2x5)
pobora
Bunn MonynbHa KOHTpoOsIbHA poboTa 1,2 MonynbHa KOHTpOJIbHA poOoTa
MMOTOYHOT'O 50 (2x 25) GamniB 3,
KOHTPOJIIO 25 GaniB
[TincymkoBuii Ex3amen (40 6aniB)
KOHTpPOJIb

*KinbkicTh 6aiiB 32 MOYJIb BUPAXOBYETHCS 3a HABYAIIBHY J1SUIBHICTD
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8. PEKOMEH/OBAHI JI’KEPEJIA:

OcHoBHI (06a30B1)

1.

2.

Kopynens L. B. Teopis i mpakTuka nepexyiany (acnekTHuii nepekian): [ligpydanuk. —
Binnuns, «Hosa Kuauray, 2003. — 448c.

Haywmenko JI. Tlpaktuunuil Kypc nepekiiaay 3 aHrIidnChbKOi MOBM Ha yKpaiHchky = Practical
Course of Translation from English into Ukrainian: masu. mocionuk / JI. Haymenko, A.
l'opneesa. — Binauns: Hosa Kaura, 2011. — 136 c.

Donald Matheson. Mediadiscourses: Analysing Media Texts./Open University Press, Bell &
Bain Ltd, Glasgow, 2005. — 218p.

(Muli) Media translation /concepts, practices, and research. Edited by Yves Gambier and
Henrik Gottlieb. / John Benjamins publishing company, Amsterdam/Philadelphia, 2001. —
320p.

Topics in audiovisual translation / edited by Pilar Orero./ John Benjamins publishing
company, Amsterdam/Philadelphia, 2004. — 242p.

Oxford Advanced Learner's Dictionary of Current English: Eights Edition (by A.S.Hornby) /
Chief Editor: A P Cowie Oxford: Oxford University Press, 2012 — 1579 p.

7. Longman Dictionary of Contemporary English, 6™ edition./ Pearson Education Limited, 2016.
—2161p.
JlogaTkoBi:
1. Translation in practice: a symposium / edited by Gill Paul. — 1st ed. Dalkey Archive Press,

2.

3.

2009. — 88p.

Uepnosatuit JI.M., Kapaban B.I. Ilepeknaxg aHIIOMOBHOI IOPUIAMYHOI JIITEPATYpH
[Tekct]/JI.M. UepHoBatuii. — Binauns: HoBa kaura, 2006. — 656 c.

UYepnosatuii JI.M., Kapaban B.I. Ilepexman aHrioMoBHOI €KOHOMIYHOI JiTepaTypu
[Texct]/JI.M. UepHoBatuii. — Binaus: HoBa kaura, 2010. — 272c.

UYepnosatuit JI.M., Kapaban B.I. Ilepexnan aHrIIOMOBHOI HayKOBO-TE€XHIUHOI JIIT€paTypu
[Texct]/JI.M. UepnoBatwuii. — Binnunsa: Hosa kawura, 2010. — 325 c.

UepnoBaruit JIL.M., Kapaban B.l. Tlepeknag aHrioMoBHOI TIpoMaaCbKO-TIOTITHYHOL
niteparypu [ Tekcr]/JI.M. Uepnosartuii. — Binauusa: Hosa kuura, 2006. — 272 c.

Interpreter ~ Training  Resources  [Electronic  resource]. —  Access  mode:
http://interpreters.free.fr/. Kriston Andrea The Importance of Memory Training in
Interpretation / Andrea Kriston // Professional Communication and Translation Studies. — 5(1-
2).—2012. —P. 79-86.

. Proceedings./EU High Level Scientific Conferences, Marie Curie Euro conferences MuTra:
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Opranizaunis aynuropHoi podotn 3 Aucuuiiing «Crparerii yCHOro i nucbM0BOI0
nepeKJIay» MijJ 4ac NpoBeJAeHHsI IOBTOPHOIO Kypcy

[Tnan poGoTH 3 HABYAIBHOI TUCIMILIIHHA
( bopmMa KOHTPOJIIO — €K3aMEH)

Ne mapu

HasBa 3micTOBUX MOMyJiB, TEM

AxaneMidHUI
KOHTPOJT
b

bann

3microBumii moxyas 1 Issues in Audiovisual translation.

Tema 1: Translating audiovisual products: linguistic and cultural issues

[Tapa 1

Translating audiovisual products: linguistic and cultural
issues. Media translation, multimedia translation,
multimodal translation and screen translation as
components of audiovisual translations.

IIpakTuune
3aHATTS

14

[Tapa 2

Dubbing and subtitling as translation and adaptation of
movies. Real-time subtitling and re-speaking.
Culture-specific references. Social projects of video
translation adopted to local cultures: Fan subs and Voice-
over.

IIpakTuune
3aHATTS

14

Tem

a 2: Studying Localization and Adaptation of different audiovisual products

ITapa 3

Localization for video games. Multilingual films adaptatio
lexical and phraseological equivalents with local language

[IpakTnune
3aHATTS

14

[Tapa 4

Studying Film Adaptations of Literature and Theater.
Different Modes of Adaptation. The dominant types of
multimedia translation.

IIpakTrune
3aHATTSA

16

3microBuii moayas 2 Peculiarities of Translation and
different types of texts in the WEB media.

Adaptation

Tema 3. Web media: different genres and stylistic peculiarities of Internet texts.

[Tapa 5

Forms of address and discourse markers. Web media:
different genres and stylistic peculiarities of Internet texts.
Headlines and key words translation. Translation online
resources of media groups: newspapers and magazines.

IIpakTnune
3aHATTA

16

[Tapa 6

Translation online social audiovisual networks content.
Subtitling video from YouTube. Translation International
companies blogging.

[IpakTnune
3aHATTSA

14

Tema 4. Specifics of computer translation. The Difference between Translation and
Localization for Multilingual Web Projects.

[Mapa 7 Specifics of computer translation. Online dictionaries, | IIpaktuune 14
directories and encyclopedias. Bilingual sources of | 3ausrrs
information. Peculiarities of online shops information.

[MTapa 8 The Difference between Translation and Localization for | ITpakTuune 16
Multilingual Website Projects. Translation online | 3ausaTrs
promotional resources and viral adverts.




Po3paxyHok pedTHHroBHX 0aJjiiB 3 KoedinicHTOM

6 kypc (popMa KOHTPOJIIO — CK3aMEH)
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) ) . Kinexicts
. ) KinekicTs OamiB 3a
Ne Buna nistinbHOCTI OJVHHUIIE 10 Bcroro
OJIMHULIIO
pO3paxyHKy
BiaBinyBaHHS IpaKTUYHUX
1. JBILY p 1 8 8
3aHATH
Bukonanus 3aB1aHHsa
2. FHA 3aBA 5 6 30
CaMOCTIHHOT poOOTH
Pobora Ha npakTUYHOM
3, PaK y 10 8 80
3aHATTI

MaxkcumanbHa KinbKicTh Oamin: 118
Koedirient po3paxyHky peitunronux Oaiis cranoButh: 60 / 128 = 0, 468




