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1. Onuc HABYAJBHOI AUCHHUILTIHA

HaiiMeHnyBaHHSI TOKa3HHUKIB XapakTepucTUKa AUCLUUILTIHY 32 popMaMu
HaBYaHHS
JICHHA
IHo3emMHa MoBa 3a MpodeCItHUM CIPSIMYBaHHIM

Bun quctumniau 000B’s13K0Ba
MoBa BUKIIaJaHHs, HABYAHHS Ta OLIHIOBAHHS aHryiiicbka
3araJIbHAI 00CAT KPEAUTIB/TOIUH 6/210
Kype 2
CemecTtp 3 4
KinbkicTh 3M1CTOBHUX MOJTYIIIB 3 PO3MOILIOM 7 (4/3)
OOcsr KpeauTiB 3 3
OOcsT TOIUH, B TOMY YHCITL: 90 120
AynutopHi 76 68
MonynpHUN KOHTPOIIb 6 6
CemMecTpoBHil KOHTPOJIb 8 30
CawmocriitHa po6oTa 0 16
dopMa ceMecTpOBOTrO KOHTPOJIIO 3aliK icruT
Ocob6mmBi yMOBH PO3MOALT HA MATPYIH

2. MeTta Ta 3aBAaHHSA HABYAJBLHOI JUCIHUILIIHA

3arajbHa MeTa KypCy — HABYHUTH CTYACHTIB CIIJIKYBaTHCh aHTJIHCHKOIO MOBOIO B MEKax
BH3HAYCHOI TeMaTHKH, CHOPMYBAaTH HABUYKH 1 BMIHHS 3 YCiX BHIIB MOBJICHHEBOI HiSIILHOCTI,
MOTIMOUTH BKe HAaOYTI 3HAHHS 3 AHTJIHCHKOI MOBH ISl iXHBOTO MOJAJIBIIOTO YJOCKOHAJICHHS 3
ypaxyBaHHSAM TpodeciiHOro HanmpsIMKY CTYy/JEHTIB, MOTpeO Ta iHTepeciB. [lopsa 3 UM, HaBYaHHS
1HO3eMHOT MOBH y BHIIIOMY 3aKJaJli OCBITH Mae 3a0€3MEeUUTH peaizallilo MPaKTHIHHUX, OCBITHIX,
PO3BHBAJIBHUX T4 BUXOBHUX II1JIEH.

IIpakTHyHa MeTa HABYAHHSA IIOJSiTa€ B TOMY, MI00 HAaBYUTHU CTYIEHTIB CIIJIKYyBaTUCS
AHTIIIMCHKOI0 MOBOIO B YCHIM Ta MUCHbMOBIN (popmax, mo 3ade3rnedyars yMiHHSI €(EeKTHBHO 1 THYYKO
BUKOPUCTOBYBATH 1HO3EMHY MOBY B pI3HOMaHITHUX CHTYallisX COI[IaJIbHOTO, HaBYAJIbHO-
aKaJIEMIYHOTO Ta MPO(ECIHHOTO CITIIKYBaHHSL.

IIpodeciiina Mera: ¢opMmyBaTu y CTYACHTIB 3[aTHICTb 3aCTOCOBYBAaTHM 3HaHHS 31 chepu
colLialbHUX KOMYHIKaIill y cBOIl mpodeciiiHiil qisIbHOCTI, CTBOPIOBATU 1HPOPMALIHHUA TPOITYKT
Ta e()eKTUBHO HOro MpOCyBaTH, a TaKOX IMPOBOIAUTH SIKICHI Ta KUIBKICHI JOCIIKEHHS B cdepi
pEKJIaMu Ta 3B’SA3KIB 3 TPOMAJICHKICTIO.

Po3BuBajibHa MeTa: POpMyBaTH y CTYJCHTIB IO3UTUBHE CTABJICHHS JI0 OBOJIOMIIHHS SIK MOBOIO, TaK
1 KyJIbTYpOIO QHIJIOMOBHOI'O CBITY.

BuxoBHa mera: po3BUBATH Yy CTYAEHTIB MOYYTTS CaMOCBIZOMOCTI; BMIHHSI MI>XKOCOOHCTICHOTO
CHUIKYBaHHS, SIKI HEOOX1/IHi /JJI1 OBHOLIHHOIO ()YHKIIOHYBAaHHS SIK Y HaBYaJIbHOMY CEpeIOBUILI,
TaK 1 3a HOro Mexxamu, 10 crpuse (GOPMYBAaHHIO iX CBITOIVIALY Ta I[IHHICHUX OpIEHTALil, PO3BUTKY
MUCJICHHS, TaM'sITi, YSIBU.

HaiiBa>xTiBIIIUMHY JTIHTBO-TUIaKTUIYHUMH TIPUHIATIAMHE IIPOTPAMH €:




- B3a€MO3B’SI30K 1 B3a€MO3aJICKHICTh MOBJICHHEBOI JisNIbHOCTI;
- Olopa Ha HAOYHICTbH;

- CTUMYJIIOBaHHS CaMOCTIMHOI poOOTH CTY/ICHTIB;

- (yHKIIOHANBHO-TEMATUYHUHN BiZOIp HABYAJILHUX MaTepialis;
- IMepeBaKHa POJIb TECTOBUX 3aBJ/IaHb.

3aBnanHn:

- ChopmyBaTu BiZNOBITHI KOMIETEHTHOCTI JUIS ITOJJAIBIIIONO HABUAHHS T PO3BUTKY, a CaMe:
- 3JaTHICTh PO3BUBATH i MATPUMYBATH Ha SIKICHOMY PiBHI IPpOQeCiiiHy MisIbHICTD;
- 3IATHICTH JI0 CAMOCTIHHOT Ti3HABAIBHOI JISUTBHOCTI, CAaMOOpraHi3allii Ta CaMOpPO3BUTKY;
- TMparHeHHs N0 OCOOUCTICHO-TIpO(eciiHOrO imepcTBa Ta YCHiXy, 10 OCOOMCTICHOTO
IHTENIEKTYaIbHOTO PO3BUTKY Yepe3 PO3KPHUTTS BIACHOTO MOTEHITIATY Ta caMopeatizallito;
- TOTOBHICTh Ta 3J]aTHICTh BHKOHYBAaTH MPOEKTH y CKJIaJi TPy, OPraHi30BYBATH IHIIMX
JIONeW I B3aEMHUX Ji B yMOBaxX PI3HUX MOACNIEeH B3aeMofii («OCOOHCTICTh <«
OCOOMCTICTB», «OCOOMCTICTH <> Tpymay, «rpyna <> Tpymay»), Opatm Ha cebe
BIJIMOBITAJIbHICTH 32 BUKOHAHHS CITUTBHUX POOIT;
- 3IaTHICTH JI0 MUCHMOBOI Ta YCHOT KOMYHiKaIlii iHO36MHOIO MOBOIO, a TAKOX MpodeciitHoro
CHUIKYBaHHS 1HO3€MHOIO MOBOIO, YCBIJIOMIICHHS BXKJIMBOCTI KYJIBTYpH MOBIICHHS JIJIS
0COOMCTICHOTO Ta POGECIHHOTO PO3BUTKY;
- 3IATHICTh J0 TIOSICHEHHSI 1 TIEPEKOHAHHS, BUILHOTO ONEepyBaHHS 3aco0amMu HeBepOaIbHOT
KOMYHIKaIlii (3HaKOBI CUCTEMH, 30BHIIITHICTh, MiMiKa, )KECTH, MaHepa MOBEIHKU TOIIIO);
- KyJIbTypa MOBJICHHSI, KOMYHIKaO€IbHICTh, TOJEPAHTHICTh, ApTUCTUYHICTD;
- 3JaTHICTh A0 MyOJNIYHOI JiSTIBHOCTI, (POPMYBaHHS BIIACHOTO CTWIJIIO CIUTKYBaHHS 1
MyOJIIYHUX BHUCTYIIIB, YMIHHS 3aCTOCOBYBATH TE€XHOJIOT1l ()OpMYBaHHS I'POMAJICBKOI TYMKH,
YMiHHS PO3ITi3HABATH Ta MOMEPEHKATH MAHITY IS TUBHI TEXHOJIOT1.

3. Pe3yabTaTH HAaBYaAHHA 32 JUCHHUILTIHOIO

Y pe3yabTari BUBYEHHS HABYAJIbHOI TUCIHUIIIHA CTYI€HT MOBHUHEH

3Hamu:

- 3MICT Ta mpeMeT BUBYCHHS IHO3EMHOI MOBH 3a NMPO(ECIHHUM CTIPSIMYBaHHSM;

- CHHTaKCHYHI, CECMaHTHYHI Ta (DOHETHYHI IIpaBUiIa 1 3aKOHOMIPHOCTI aHTJIIHCHKOT MOBH;

- mpo pi3HI BUIM B3aeMonii, GopMu CHiBpOOITHHUITBA B YMOBax pi3HHX COIIaJIbHUX
BiHOCHH;

- IpaBWJa YCHOI Ta MUCHMOBOI KOMYHIKallii iIHO3€MHOIO MOBOIO;

- 3aKOHM MyOJIYHOI KOMYHIKAIlli Ta 0COOIUBOCTEH MaHIMYJIATUBHUX TEXHOJIOTIH;

- TPUHIUIHN 0COOMCTOT BIATIOBIIATHHOCTI 32 BUKOHAHHS CIUIBHUX POOIT.

emimu:

- BOJIOJITH MPaBUJIAMHU YCHOI Ta MMCHbMOBOT KOMYHIKallii iHO3€MHOO MOBOIO;

- BHKOHYBAaTH IPOEKTH Yy CKJIAJi TPYIIH;

- PO3BHBATHU I MIATPUMYBATH Ha SIKICHOMY piBHI podeciiiHy AisUIbHICTD;

- BUKOHYBAaTH CMUIbHY IisJIbHICTh, OPTaHI30BYBaTH IHINUX JIIOJCH IJIs1 B3a€EMHUX JiH B
yMOBax Pi3HUX MOjeNiel B3aEMOT;

- OpaTu aKTHBHY y4acTh y yOI14HIN JISIBHOCTI;

- JEMOHCTPYBAaTH BHCOKMH CTWIb KYyJIbTYpH MOBJEHHS, PHTOPUYHOI KYJBTYpH,
KOMYHIKa0€eNbHICTh, TOJIEPAHTHICTH;

- 3acTOCYBaTH METOAMKH BeJIeHHS €(h)eKTUBHUX IEpEroBopiB B ramysi pekiamu ta PR;



- 3aCTOCOBYBaTHM TexHojorii (opmMyBaHHS TpPOMAJCHKOI JyMKH, pO3II3HABATH Ta
HoTepeKaTh MaHIMYJIATUBHI TEXHOJOTii, (opMyBaTH BIAaCHUN CTWIJIb CIIJIKYBaHHS 1
myOJIIYHUX BUCTYIIIB, BIJILHO ONEPYBATH 3ac00aMU HeBepOaIbHOI KOMYHIKAIIIi.

€(EeKTUBHO 1 THYYKO BHKOPHCTOBYBATH AaHTJIHWCHKY MOBY B PI3HOMAaHITHHUX CHTYaIlisX
COLIIAJIbHOT0, HaBYAJIbHO-aKaAEMIYHOI 0 Ta MPO(eCiiiHOro CIIKYBaHHS;

BOJIOJIITH BCiMa YOTHpPMa BHJIAMH MOBIICHHEBOI AISJIBHOCTI Ha BIAMOBIAHOMY pIBHI Yy
PI3HOMAHITHUX CHUTYAIliSIX MOBJICHHS;

3aCBOITH PO3YMITH Pi3HOMaHITHI CKJIa/IHI TEKCTH BETMKOTO 00CATY 1 pO3KPUBATH
IMIUTIUTHY 1HPOPMAIIiIO, 110 MICTUTHCS B HUX;

BHCJIOBJIIOBATUCS BUIBHO 1 CIIOHTAHHO, HE BIT4yBalOun OpaKy MOBHHX 3aC001B JIJIst
BUPAKCHHS TyMKU;

BHCJIOBIIIOBATHUCS 3 HEOOXITHUM CTYIIEHEM JI€TaTi30BaHOCTI i TEMaTUYHOI CKJIAJHOCTI,
JEMOHCTPYIOUH BUIbHE BOJIOIHHS MpUOMaMH CTPYKTYPHOI NOOYI0BU TEKCTY, 3aC00aMHU
3B’A3HOCTI Ta IUJIICHOCTI HAa CyNIEPCUHTAaKCUYHOMY DiBHI;

BUKOPUCTOBYBATH COIIIOKYJIHTYPHI 3HAHHS 1 BMIHHS B IHIIOMOBHIN KOMYHIKAIIiT;
3aCTOCOBYBATH KYJIBTYPOJIOTIYHY iH(POpMAaILit0 y IpodeciiiHiil AisUTbHOCTI;

OLIIHIOBATH ¥ aHATI3yBaTH BIACHUI HaBUAJIBHUH JTOCBIJ Ta yIOCKOHAIIOBATH CBOT
HaBYaJbHI CTPATETi;

3/11MCHIOBATH CAMOCTIIHI HayKOB1 MOIIYKH Ta €KCIIEPUMEHTANIBbHI JTOCITIKEHHS;
YIOCKOHAJIIOBATH  MOBJICHHEBY MIATOTOBKY UIUIAXOM  BHKOPHCTAHHS  aBTEHTHYHHX
aHTJIOMOBHHUX MaTepiaiB.



4. CTpyKTypa HaBYaHHSA 32 IUCHUILIIHOKO
TemaTuuHuU MIIaH 71 1EHHOI (PopMM HaBYaHHS

Ha3zga 3micTOBHX MOIYJIiB, TEM
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Cemecrp 3.
3microBuii moayas 1. Brands.
Tema 1. Brands. 14 14
Tema 2. Travel. 6 6
MonaynbHUI KOHTPOJIb 2
Pazom 22 20
3microBuii moayJs 2. A Company Structure.
Tema 3. Organization. 10 10
Tema 4. Change. 8 8
Pazom 18 18
3micTroBuii Mmoay.Jb 3. Money and Advertising.
Tema 5. Money. 8 8
Tema 6. Advertising. 10 10
MonaynbHUN KOHTPOJIb 2
Pazom 20 18
3microBuii MoayJsb 4. Doing Business Across Cultures.
Tema 7. Cultures. 10 10
Tema 8. Business Relationships. 10 10
MopnynbHUI KOHTPOJIb 2
Pazom 22 20
IMiaroroBka Ta NpOX0IKEeHHA 8
KOHTPOJIBHUX 32X0/1iB
Pa3om 3a 3 cemecTp 90 76

Cemecrp 4.




3microBuii Mmoayas S. Employment and Trade.

Tema 9. Employment. 10 10
Tema 10. Trade. 10 10
Tema 11. False and Deceptive 2 2
Advertising.
Tema 12. Advertising 2 2
Effectiveness.
Tema 13. Advertisement 2 2
Associations.
MonynpHUN KOHTPOIIb 2
Pazom 28 20 6
3microBuii Moayasb 6. Quality Control and Customer Service.
Tema 14. Quality. 10 10
Tema 15. Ethics. 10 10
Tema 16. Influencing Consumer 2 2
Behavior.
Tema 17. Remembering Ads. 2 2
Tema 18. Examples of 2 2
Psychology in Advertising.
MonynpHUN KOHTPOIIb 2
Pazom 28 20 6
3microBuii MoayJb 7. Leadership and Innovation.
Tema 19. Leadership. 14 14
Tema 20. Innovation. 14 14
Competition.
Tema 21. A Brief with Clients. 2 2
Tema 22. Marketing Abroad. 2 2
MonaynbHUN KOHTPOJIb 2
Pazom 34 28 4
IlinroroBKa Ta NPOXOI:KEHHS 30
KOHTPOJILHUX 32X0/1iB
Pa3om 3a 4 cemecTp | 120 68 16
Ycboro 210 144 16




5. IlporpamMa HaBYAJIBHOI M CHUIIIHH
COURSE II. TERM 111

3MICTOBHUH MOJYJIb 1. Bpenau.
INFORMATIVE MODULE 1. Brands.

Topic 1. Brands.
Vocabulary: brands and products, promotions, meetings, outsourcing production, problems with
brands.
Grammar: revision of simple tenses, present perfect simple and continuous.
Practical Skills: discussing problems, writing an email.
Professional English: reading and discussing newspaper articles.
PexomengoBani q:kepesia: ocHoBHi [15 23 3; 4], nomaTkosi [15 2; 3].

Topic 2. Travel.
Vocabulary: travel experiences, traveler’s priorities, British and American travel words.
Grammar: future.
Practical Skills: making arrangements on the phone.
Professional English: reading and discussing newspaper articles.
PexomenaoBani mkepena: ocHosHi [1; 2; 3; 4], nomarkosi [1; 2; 3].

3MICTOBHUH MOJYJIb 2. CTpyKTypa KoMHaHii
INFORMATIVE MODULE 2. A Company Structure.

Topic 3. Organization.

Vocabulary: rank status, flexibility, management consultancy.

Grammar: noun combinations.

Practical Skills: socializing: introductions and networking

Professional English: reading and discussing newspaper articles.
PexomenaoBani mkepena: ocHoBHi [1; 2; 3; 4], noxarkosi [1; 2; 3].

Topic 4. Change.

Vocabulary: stressful situations, retailing, takeover, merger, acquisition.

Grammar: past simple and present perfect.

Practical Skills: giving a presentation.

Professional English: reading and discussing newspaper articles.
PexomenoBani qxepesia: ocHoBHi [1; 2; 35 4], nonaTkosi [1; 2; 3].

3MICTOBUM MOJYJIb 3. ['pouri Ta pek;iama.
INFORMATIVE MODULE 3. Money and Advertising.

Topic S. Money.

Vocabulary: finance, trends, figures, investment.

Grammar: past and present tenses to describe trends.

Practical Skills: dealing with figures.

Professional English: reading and discussing newspaper articles.
PexomenaoBani q:kepesia: ocHoBHi [15 25 3; 4], nomaTkosi [15 2; 3].

Topic 6. Advertising.

Vocabulary: advertising practices, advertising agency.
Grammar: articles.

Practical Skills: writing a summary.



Professional English: reading and discussing newspaper articles.
PexomenaoBani mkepena: ocHoBHi [1; 2; 3; 4], noxarkosi [1; 2; 3].

3MICTOBHUI MOYJIb 4. MiskKy./ILTYpHi 0c00JIHBOCTI BeJeHHs izHecy.
INFORMATIVE MODULE 4. Doing Business Across Cultures.

Topic 7. Cultures.

Vocabulary: cultural awareness in business.

Grammar: modals of advice.

Practical Skills: writing an email. Planning a visit.

Professional English: reading and discussing newspaper articles.
PexomenaoBani mkepena: ocHosHi [1; 2; 3; 4], noxarkosi [1; 2; 3].

Topic 8. Business Relationships.

Vocabulary: idioms for talking about business relationships.

Grammar: modals of obligation and necessity.

Practical Skills: writing an email. Social English.

Professional English: reading and discussing newspaper articles.
PexomenaoBaHi Jkepesia: ocHoBHi [1; 2; 3; 4], nonarkosi [15 2; 3].

COURSE I1. TERM 1V

3MICTOBUM MOJYJIb 5. Po6ora Ta TopriBisi.

INFORMATIVE MODULE 5. Employment and Trade.

Topic 9. Employment.

Vocabulary: getting a job, experience at work, retaining good staff.

Grammar: indirect statements.

Practical Skills: managing meetings.

Professional English: reading and discussing newspaper articles.
PexomenaoBani q:kepesia: ocHoBHi [15 23 35 4], momaTkosi [15 2; 3].

Topic 10. Trade.

Vocabulary: globalization, fair trade, international trade.

Grammar: conditionals.

Practical Skills: negotiating.

Professional English: reading and discussing newspaper articles.
PexomenaoBani mkepena: ocHosHi [1; 2; 3; 4], noxarkosi [1; 2; 3].

Individual Work
Topic 11. False and Deceptive Advertising.
Topic 12. Advertising Effectiveness.
Topic 13. Advertisement Associations.
PexomenaoBani q:kepesia: ocHoBHi [15 25 3; 4], nomaTkosi [15 2; 3].

3MICTOBUM MOJYJIb 6. KoHTpo.b IKOCTi Ta 06CIyroByBaHHS IOKYIIIB.
INFORMATIVE MODULE 6. Quality Control and Customer Service.

Topic 14. Quality.

Vocabulary: quality control, customer service, ideas of quality.

Grammar: gerunds and infinitives.

Practical Skills: complaining on the telephone.

Professional English: reading and discussing newspaper articles.
PexomengoBani q:kepesia: ocHoBHi [15 25 3; 4], nomaTkosi [15 2; 3].
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Topic 15. Ethics.

Vocabulary: unethical activities, honesty, dishonesty.

Grammar: narrative tenses.

Practical Skills: problem solving.

Professional English: reading and discussing newspaper articles.
PexomenaoBani mkepena: ocHosHi [1; 2; 3; 4], noxarkosi [1; 2; 3].

Individual Work
Topic 16. Influencing Consumer Behavior.
Topic 17. Remembering Ads.
Topic 18. Examples of Psychology in Advertising.
PexomenaoBani q:kepesia: ocHoBHi [15 2; 3; 4], nomaTtkosi [15 2; 3].

3MICTOBUM MOJAVYJIb 7. JlinepcTBo Ta iHHOBaNiliHi 3ax0/1u.
INFORMATIVE MODULE 7. Leadership and Innovation.

Topic 19. Leadership.

Vocabulary: qualities of a good leader, leadership training, character.

Grammar: relative clauses.

Practical Skills: decision-making.

Professional English: reading and discussing newspaper articles.
PexomenaoBani mkepena: ocHoBHi [1; 2; 3; 4], noxarkosi [1; 2; 3].

Topic 20. Innovation. Competition.

Vocabulary: innovations in your daily life, competitive edge.

Grammar: modals of probability.

Practical Skills: negotiating.

Professional English: reading and discussing newspaper articles.
PexomenaoBaHi Jkepesia: ocHoBHi [1; 2; 3; 4], nonarkosi [15 2; 3].

Individual Work
Topic 21. A Brief with Clients.
Topic 22. Marketing Abroad.
PexomenaoBani q:kepesia: ocHoBHi [15 23 3; 4], momaTkosi [1;5 2; 3].



6. KoHTpOoJIb HABYAJILHUX J0CSATHEHbD

6.1. Cucrema ouiHIOBAHHSI HABYAJIbLHUX JIOCATHEHDb CTY/IEHTIB

3 cemecTp
é o Monyns 1 Moy 2 Monyns 3 Monyns 4
=
S
S E S A g A s A o
Bup pissibHOCTI cTyAeHTa g § S é %% S E %L_’% S E %% gg
=) ¥ o =2 = = S B ¥ = = H ) < 2
= = 21 g2d| ¢
BiaBigyBaHHs ek
BiaBigyBaHHS ceMiHApChKUX
3aHATH
BinBinyBaHHS MpaKTUIHIX 1 10 {10 |9 9 9 9 10 10
3aHATh
Pobota Ha cemiHapchbKOMY 10
3aHATTI
Po6ota Ha npakTHaHOMY 10 10 | 100 | 9 9% |9 90 10 100
3aHATTI
JlaGopaTopna poboTa (B TOMY 10
YHCITI JOITYCK, BAKOHAHHSI,
3aXHUCT)
BukonanHg 3aBadp I 5
CaMOCTIHHO1 pOOOTH
Bukonanas MogynbHOT 25 1 25 1 25 1 25
poboTH
Bukonanns IH/I3 30
Pazom | - | 135 - 99 - 124 - 135

MakcuMaJIbHA KIJBKiCTEL 0aaiB: 493

Po3paxyHok koedinienra: 4,9
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4 cemecTp
. Monyns 5 Mopnyns 6 Mopnyns 7
58
E E g = 8 é s -8 é « -8
. . Z = £ Z 3 = Z 3 = E a3
Bua pisisibHOCTI cTy1eHTa 52 5 g2 g g2 g g9
=R 2 = 5 a = 5 a = 5
5.2 5 52 § | 8| 5| &%
25 2 32 2 g2 2 32
= = =g = &g = =g
'z =2 =2
BinBigyBaHHS JEKITIN 1
BinBigyBaHHS CEMiIHAPCHKUX 3aHAThH 1
BinBigyBaHHS IPaKTUYHUX 3aHATH 1 10 10 10 10 14 14
PoboTa Ha ceMiHapChbKOMY 3aHSTTI 10
Po0oTa Ha mpaKTUYHOMY 3aHATTI 10 10 100 10 100 | 14 140
JlaGopaTopHa po6oTa (B TOMY UnCIi 10
JIOITYCK, BUKOHAHHSI, 3aXHUCT)
Buxonauns 3aBaadb 11T CAaMOCTIMHOL 5 3 15 3 15 2 10
poboTtu
BukoHaHHs MOYJIBHOI pOOOTH 25 1 25 1 25 1 25
Bukonanns TH/[3 30
Pazom - 150 - 150 - 189

MakcuMajabHa KiJbKicTEL 0aaiB: 489

Po3paxyHok koedinienra: 8,15

6.2. 3aBaaHHs 1A CaMOCTIMHOI po00TH Ta KpHUTepil Il OLiHIOBAHHS.
Topic 1. Brands.

1. Why are brands important in our life?

2. Revision of simple tenses: structure, functions, use..

3. Present perfect simple and continuous: structure, functions, use.
Topic 2. Travel.

1. British and American travel words.

2. Future tenses: structure, functions, use.
Topic 3. Organization.

1. An organization structure.

2. Noun combinations.
Topic 4. Change.

1. Takeover, merger, acquisition.

2. Past simple and present perfect: structure, functions, use.
Topic 5. Money.

1. Vocabulary to describe trends.

2. Past and present tenses to describe trends.

Topic 6. Advertising.
1. Advertising practices.
2. Atrticles.

Topic 7. Cultures.
1. What is cultural awareness in business?
2. Modals of advice.
Topic 8. Business Relationships.
1. Idioms for talking about business relationships.
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2. Modals of obligation and necessity.
Topic 9. Employment.
1. Qualities of a good employee.
2. Indirect statements.
Topic 10. Trade.
1. What is fair trade?
2. Conditionals.
Topic 11. False and Deceptive Advertising.
1. How advertisers attract consumers.
2. How to take caution to protect yourself from deception.
Topic 12. Advertising Effectiveness.
1. Barriers to better advertising.
2. How to create better advertising?
Topic 13. Advertisement Associations.
1. What associations do most advertisements incite in customers?
2. Vocabulary of sales increase/decrease.
Topic 14. Quality.
1. Ideas of quality.
2. Gerunds and infinitives.
Topic 15. Ethics.
1. Unethical activities at work.
2. Narrative tenses.
Topic 16. Influencing Consumer Behavior.
1. How do marketers influence our behavior?
2. Delivering a presentation: tips for a successful presentation.
Topic 17. Remembering Ads.
1. How do advertisers make you remember information?
2. Manipulation in advertising.
Topic 18. Examples of Psychology in Advertising.
1. What psychological techniques do advertisers use to sell a product?
2. Advice for those who don’t want to be manipulated.
Topic 19. Leadership.
1. Qualities of a good leader.
2. Relative clauses.
Topic 20. Innovation. Competition.
1. Innovations in your daily life.
2. Modals of probability.
Topic 21. A Brief with Clients.
1. How closely do you think advertising agencies should work with clients? Why / why not?
2. Vocabulary connected with creating an image process.
Topic 22. Marketing Abroad.
1. How do cultural differences influence the way advertisers do business?
2. Make a list of tips for a Ukrainian advertiser who wants to work in a Chinese market.

3aBaaHHA:

Make a presentation of a brand.

Write a critical review on ‘Criticism of Advertising’.

Draw a chart and write an essay on the latest trends in sales of some product.
Write a list of rules for a foreign businessman doing business in Ukraine.
Make a list of manipulative techniques used in advertising.

Conduct a research and report about the latest trends in advertising in Ukraine.

AN e



Kpurepii oniHroBaHHs caMOCTiHHHOI po0oTH

Bbana

Kpurepiii

CTYJEHT 3aCBOIB TEOPETUUHUN MaTepiai, SKUil BUHECEHUI Ha CaMOCTiiHY po0OoTYy,
3aCTOCYBaHHS i1 O(QOPMIICHHS pe3yJbTaTiB CaMOCTIHHOI poOOTH HE TUIBKU
PEKOMEH/I0BaHOI, a W JOJATKOBOi JIITEpaTypd Ta TBOPUOIO MIAXOAY; UITKE
BOJIOJIIHHS TOHATIMHMM amapaToM, TEOpPi€l0; BMIHHS BHUKOPHUCTOBYBATH iX JJIS
BUKOHAHHS  KOHKPETHHX TPAaKTUYHUX 3aBIaHb, pPO3B'I3aHHA  CHTYalliid.
OdopmieHHs pe3yapTaTiB CaMOCTIHOI poOOTH MOBMHHO OyTH JIOTIYHUM Ta
MIOCJIIJOBHHUM.

CTYJICHT 3aCBOIB TCOPETUYHUIN MaTepiasl 3 BIAMOBIIHOI TEMH, IKH BUHECCHUN Ha
CaMOCTiiiHy po0OTy, HasiBHE BMIHHS OpIEHTYBaTUCA B HBOMY, YCBIJIOMJICHE
3aCTOCYBAaHHSI 3HaHb JUISI PO3B'SI3aHHS MPAKTUYHUX 3a/1a4; 3a YMOBU BHKOHAHHS
BCIX BUMOT, 5K mepeadadeHo Ais omiHkH "S5 OaiiB", mpu HasBHOCTI HE3HAYHHMX
MOMHJIOK a00 HE 30BCIM IIOBHHX BHCHOBKIB 32 OJIEp)KAaHUMHU peE3yJIbTaTaMU.
OdopmiieHHsI BUKOHAHOTO 3aBJaHHA 3 CaMOCTIHHOI poOoTu Mae OyTH
HOCII1JOBHUM.

CTYJICHT HE TIOBHICTIO 3aCBOIB TEeMY JUII CaMOCTIMHOTO OIpAIfOBaHHSI HE
JIOCKOHAJIO BOJIOAIE OCHOBHHUMM TIOHSTTSAMH Ta IOJIOKCHHSIMU HaBYalIbHOI
JTUCIUIIIIHN, HEBIEBHEHO OPIEHTYETHCA B MEPIIOHKEpesiax Ta PEKOMEHIOBaHIM
JmiTepatypi, HENEPEKOHJIUBO BIAMOBIA€E, JJOAATKOBI THUTAHHS BUKIHKAIOTH
HEBIICBHEHICTh a00 BiJICYTHICTh 3HAHb.

CTYyICHT HE ONaHyBaB HaBYAJbHUNA MaTepiayl 3 BIAMOBIAHOT TEMHU JUIA
CaMOCTIMHOTO OIpallOBaHHS, HE 3HA€ OCHOBHHMX IOHATH 1 TEPMiHIB HAaYyKOBOi
JTUCIUILIIHU, HE OPIEHTYETHCS B TEPIIOHKEPENIaX Ta PEKOMEH I0BaHii JiTepaTypi,
BiJICYTHE HAYKOBE a00 JIOT1YHE MHUCIICHHSI.

6.3. ®opmMu nNpoBeJeHHS MOAYJIbHOI0 KOHTPOJIO TA KPUTEPil ONIHIOBAHHS.
BukoHaHHS MOAYJIBHUX KOHTPOJBHUX POOIT 3MIMCHIOETHCS Y BUTIISAI MUCBMOBUX TECTOBHX
3aBJIaHb.
TecToBi 3aBmaHHsS 3amNpoOIOHOBAaHI y BUTJISNAI TECTy MHOXHHHOTO BHOOpY abo TecTy Ha
3HAXOJ[KEHHS BiJMTOBITHOCTI, JIe KOXHA TPaBWJIbHA BiJMOBIIL OIIHIOETHCA B 1 Oan, abo y BUTIISIAL
ece, B SIKOMy CTYJICHTH MalOTh BUCIOBUTH BJacHy AyMKy. Ece omiHioerscs y 25 OamiB 3a

KpUTEPISIMH: TpaMaTHKa, JIEKCHKA, JIOT1YHICTh Ta IMOCiJOBHICTb.

HaB4YaJBbHOI'O MaTepiaJIy 3MICTOBOT'O MOIYJIA.

baa Kpurepii

24-25 TecT: cTy/IeHT BUKOHAB BCi 3aBJIaHHS MIPABIILHO 200 3 1 TOMHITKOIO.

Ece: cTymeHT JOTIYHO 1 MOCTIIOBHO MPaBUJIBHO apryMEHTYBAaB i BHKJIAB
CBOIO TOYKY 30Dy, 3p00uB 10 | nekcn9IHOi Ta/ab0 rpaMaTHYHOT TOMUJIKH.

20-23 TecT: CTyIeHT BHUKOHAB 3aBJIaHHS, 3pOOUBIIH 2-5 TOMMIIOK.

Ece: cTyneHT BUCIIOBUB OCHOBHY JYMKY 13 3alIPOIIOHOBAaHOI TeMH, 3pOOUB
110 5 JISKCUYHUX Ta/a00 rpaMaTUYHUX TTOMIJIOK 200 HE3HAaYH1 HETOYHOCTI
CTOCOBHO JIOT1YHOT Ta NOCJIJIOBHOT TOOY/1I0BH TBOPY.

15-19 TecT: cTyleHT BUKOHAB 3aBIaHHs, JOMYyLIEHO 6-10 nmomuiiok.

Ece: crynent 3pobuB mo 10 mekcuyHMX Ta/ab0 TpaMaTUYHUX MOMMIOK
ab6o moOynayBaB TBIp 3 MOPYLIEHHSM JIOTIKM Ta IOCIIJJOBHOCTI, IO
IPUBOJIUTH JI0 HOTO YCKJIATHEHOTO PO3YMiHHS.

14

MonynbHUN KOHTPOJIb 3HAHB CTYJACHTIB 3JIMCHIOETHCS ICIS 3aBEPIICHHS BUBYCHHS
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10-14 TecT: cTyleHT BUKOHAB 3aBJaHHs, JomyuieHo 11-15 momwuiox.

Ece: crynent 3po6uB no 15 nekcuuHux Ta/abo rpaMaTUYHUX MOMUIIOK
a00 moOy/yBaB TBip 31 3HAYHUM TOPYIIECHHSIM JIOTIKHA Ta TOCIII0BHOCTI,
10 IPUBOAUTH IO HOTO YCKIATHEHOTO PO3YMIHHS.

5-9 TecT: cTyeHT BUKOHAB 3aBJaHHs, AomylieHo 16-20 moMuioxk.

Ece: crynent 3po6uB g0 20 jnexkcHYHHX Ta/ab0 TpaMaTHYHUX TTOMHUIIOK
abo moOyayBaB TBip, SKHH CKJIAJA€ThCS 3 JIEKUIBKOX pEeYeHb, HE
MOEAHAHMX MiK COOOI0 aHi JIOT1YHO, aHi MOCIIiTOBHO.

0-4 TecT: cTyneHT BUKOHAB 3aBAaHHsA, gomymieHo 21-25 mommiok abo He
BUKOHAB TECTOBOT'O 3aBAaHHS.

Ece: ctynent 3pobuB mo 25 nekcwYHUX Ta/ab0 rpaMaTUYHUX MOMMIOK
a00 HE BUKOHAB 3aBJaHHS.

6.4. ®opMu NpoBeAeHHSI CEMECTPOBOI0 KOHTPOJII0 TA KPUTEPii OMIHIOBAHHS.

HaBuanpHi HOCSTHEHHS CTYICHTIB 3 JAUCHUILTIHU «[HO3eMHa MoBa 3a mpodeciitHuM
CTIPSIMYBAaHHSIM» OIIIHIOIOTHCS 38 MOYJIBHO-PEHTHHTOBOIO CHCTEMOIO.

CeMecTpoBHii KOHTPOJIb 3HAHB CTYIEHTIB y (hopMi 3aitiky 3 AucuuIutiag «IHo3eMHa MOBa 3a
npodeciiHuM  CIIpSIMYBaHHAM» 3MIMCHIOETBCS TICHS  3aBEpUICHHS BUBYEHHS HABYaJbHOTO
MaTepiany 3micToBux MoxaymiB: «Brands», «A Company Structure», «Money and Advertising»,
«Doing Business Across Cultures»

CeMecTpoBHii KOHTPOJIb 3HAHb CTYACHTIB y (pOpMi eK3aMeHy 3 TUCHUILTIHN «[HO3eMHa MOBa
3a Tpo¢eciiiHUM CHpsSMYBaHHSAM» 3IIMCHIOETHCS IIICHS 3aBEpIICHHS BUBUCHHS HABYAJIBLHOTO
MaTepiany 3MicToBux MonayiiB: «Employment and Trade», «Quality Control and Customer
Servicen, «Leadership and Innovationy.

[TincymkoBe OIliHIOBaHHS (€K3aMEH) CKIIQJIA€ThCS 3 JIBOX 3aBJaHb: JICKCUKO-TPAMATUIHOTO
tecty(40 3anuTanp) Ta ece Ha 3anpornoHoBaHy TeMy (250-300 ciiB).

JlexcuKko-TpaMaTHYHUN TECT CKIIAMAEThCS 3 MHUTAHb MHOXHHHOTO BHOOpPY, MPaBHIBHO /
HETPAaBWIBHO, TEKCTY 3 TIPOITYIIIEHUMH CIIOBAaMH Ta 3aBJIaHHS 3 KOPOTKOI BiAmoBia0. Beboro 40
[MUTaHb, 5Kl OI[IHIOIOTECS B 30 OaiB.

I'pamaTtuyni Temu:
e articles;
verb tenses;
active and passive voice;
conditional sentences;
modal verbs;
infinitives & gerunds.

Ece (250-300 cniB) ouintoerbess y 10 GaniB. Kpurepii owLiHIOBaHHS: BiJANOBIIHICTb, 3B'SI3HICTD,
rpaMaTHYHa KOMIIETEHTHICTb, JICKCHYHA KOMIIETEHTHICTh. DOpMa BUKOHAHHS - MTMCHMOBA

6.5. OpieHTOBHMI NepeJliKk MUTAHb IS CEMECTPOBOr0 KOHTPOJIIO.

Why do people buy brands?

2. How can companies make customers loyal to their brands?

What do you enjoy about travelling? What irritates you most of all while
travelling?

4. What are important things showing a person’s status at work? How important are
they for you?

Describe good and bad qualities of an organization. Explain your choice.

What incentives would you suggest to you company to improve its employees
performance?

—_
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7. What has been the most significant change in your life? Tell about it.

8. Which situations in your life would you find the most difficult to deal with?

9. What changes would you suggest for big supermarkets in your city/town to
become more competitive?

10. What is your attitude to money (lending and borrowing, saving and spending,
paying taxes, paying for someone in a restaurant)?

11. Imagine your company sales data within the last year. Describe trends in sales
using verbs of movement.

12. What is the role of advertising?

13. What advertising practices do you find inacceptable? Why?

14. What do you think of using celebrities for advertising? What are advantages and
disadvantages?

15. What are the most important factors creating a culture?

16. Do you think cultures are becoming more alike? Give reasons for your answers.

17. What are the important things in doing business in Ukraine (exchanging business cards,
kissing, handshaking, etc)? What things are best avoided?

18. What do you think motivates high performers to stay with the same company?

19. Describe yourself in a work or study situation. Which of the qualities are the most
important to be successful in a job?

20. What are the tips to conduct successful negotiations?

21. What is your idea of quality? Give examples.

22. What unethical activities at work can you think of? Are any common in your country?

23. What is the difference between a manager and a leader?

24. What innovations would you like to see in your daily life? In what areas?

25. What actions can a company take to compete against its rivals?

6.6 llIkana oiHIOBaHHSA

Peiitunrosa | Oninka 3a 3HauyeHHA OLiHKH
OlliHKA CT00AJILHOIO
IIKAJI0K0
A 90 — 100 6aniB | BiamiHHO — BiAMIHHUH piBeHb 3HaHb (YMIHb) B M€XaxX

000B’SI3KOBOT'0 MaTepiany 3 MOKJIUBUMU HE3HAYHUMU
HEIOIIKaMU

82-89 GaniB

y:ke 100pe — 10CTaTHHO BUCOKHIA PiBEHb 3HAaHb (YMiHb) B MEKax
000B’3KOBOT'0 MaTepiany 0e3 CyTTeBUX (rpyOrXx) MOMHUIIOK

75-81 GaniB

Ho6pe — B iitomy 100puii piBeHb 3HAHb (YMiHB) 3 HE3HAYHOIO
KUTBKICTIO TIOMUJIOK

69-74 GaiiB

3a10BiIbHO — TOCEepeIHIN PiBeHb 3HAHB (YMiHB) 13 3HAYHOIO
KIJBKICTIO HEJOMIKIB, TOCTATHIM IS MOJAJIBIIOro HaBYaHHA a00
npoheciifHOT TisTHOCTI

60-68 GaiiB

JlocTaTHBO — MiHIMATEHO MOXIJIMBUH JTOIyCTUMUI piBEHb 3HAHD
(yMiHB)

FX

35-59 GamiB

He3an0Bi1bHO 3 MOXK/IMBICTIO IOBTOPHOIO CKJIAJAHHS —
HE3aJI0BUIbHUI Pi1BEHb 3HaHb, 3 MOKJIMBICTIO TOBTOPHOTO
HepecKiaJaHHs 3a YMOBH HAJIEKHOTO CaMOCTIIHOTO
JIOOTpAIFOBaHHS

1-34 6ainiB

He3anoBinbHO 3 000B’SI3KOBHM NOBTOPHUM BHBYEHHSIM
KYPpCY — JOCUTh HU3bKUW PiBEHb 3HAHB (YMiHB), IO BUMArae
TOBTOPHOT'O BUBYCHHSI AUCLUILTIHU




7. HaB‘laJIbHO-MeTOI[I/I‘IHa KapTKa IlI/ICIlI/II[.HiHI/I
«IHO3eMHa MOBa 3a npogeciiHIM CIPAMYBAHHSIM

I cemecTp
Pazom: 90 rox., npakTHyHi 3aHATTSA — 76 TOJ.,
MOAYJIbHUM KOHTPOJIb — 6 TO/1., CEMECTPOBHI KOHTPOJIb — & TOI.

17

Moymi

3MicTOBHI MOTYITb

1

3MiCTOBUI MOIYITh

2

3MiCTOBUI MOYITh
3

3MiCTOBHI MOJTYITb

4

HazBa
MOJTYJISt

Brands

A Company
Structure

Money and
Advertising

Doing Business
Across Cultures

Kinekicts
OaJiB 3a
MOJTYJTb

135

99

124

135

[TpakTu
Hi

8-10

11-15 16-19

20-24 25-28

29-33 34-38

Temu
MPaKTHYHH
X 3aHSATH!
38-
BimBiAyBaH
HS
380 —
poboTa Ha
MPaKTHYHH
X 3aHATTAX
(Bchoro 418
OaiB)

Tema 1. Brands (76.+706.).
Tema 2. Travel (36.+3006.)

Tema 3. Organization (560.+5006.)
Tema 4. Change (46.+400.)

Tema 5. Money. (56.+500.)
Tema 6. Advertising (46.+400.)

Tema 8. Business Relationships

Tema 7. Cultures (56.+500.)
(56.+506.)

CamocriitHa
pobota

Bumn
IMOTOYHOTO
KOHTPOJTIO
(Bcroro 75

Oain)

MonynbHa
KOHTPOJIbHA poOOTa
1
(25 6aniB)

MonynbHa
KOHTpOJIbHA poboTa
2 (25 GamiB)

MonaynbHa
KOHTPOJIbHA PoOOTa
3 (256amniB)

[Mizcymxon
ui
KOHTPOIIb

MaxkcumanbHaa KinpkicTh 0aiiB — 493 0anu
K=4,9
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Pazom: 120 rop., mpakTuyHi 3aHATTS — 68 TO7,,
MOJIYJIbHUI KOHTPOJIb — 6 TOJI., caMocCTiiHa poboTta — 16 rof1, cemecTpoBUii KOHTPOIb — 30 TO7.

Moy 3MiCTOBUI MOTYITb 5 3micToBUH MOTYITH 6 3MiCcTOBUI MOIYIH 7
Haspa Employment and Trade Quality Control and Leadership and
MOJYJISt Customer Service Innovation
KinpkicThb 150 150 189
OauiB 3a
MOJYJTb
[TpakTu 39-43 44-48 49-53 54-58 59-65 66-72
Hi
Temn . g
~ ~ o
MPaKkTUYHU | \o Ye) =
X 3aHATE: | 3 —_ = k5]
34- + -~ o ~ + )
BiIBinyBaH b3 8 A 8 =2 o
HS = i +. L_? ~ Q
= + O . o, =
340 — 5} S v b=} .8 g
= w“ ~ v < ~—
pobota Ha 5 Z > =~ Z =
npakThuHe | 9 3 = 2 s 3
X 3QHATTAX | = s = = S =
= = & ks — =
(coro | 4 : . : . =
374 GaniB) | o S 3 v ) IS
< < < < < < l_?
= = = = = s S
) o o ) o TS
) ) ) ) ) =
Camocriiin | Tema 11. False and Deceptive | Tema 16. Influencing Consumer | Tema 21. A Brief with Clients
apobora | Advertising (56.) Behavior (56.) (56.)
(Bcroro 40 | Tema  12. Advertising | Tema 17. Remembering Ads | Tema 22. Marketing Abroad

0aiB) Effectiveness (56.) (56.) (56.)

Tema 13. Advertisement | Tema 18.  Examples  of
Associations (56.) Psychology in Advertising (56.)

Bunu MonynbHa KOHTPOJIbHA MonynbHa KOHTPOJIbHA MonyibHa KOHTPOJIbHA
TIOTOHOTO pobora 4 pobora 5 (25 6aiiB) pob6ora 6 (256aiB)
KOHTPOJIIO :

(Bcworo 75 (25 Ganis)

GauiB)

Hincymkos MakcumanbHa KUTbKICTB O6amiB — 489 GamiB
nn K=8,15
KOHTPOJIb

Ex3zamen — 40 Oanis
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www.englishtips.org

British Council. http://www.britishcouncil.org/

Cambridge University Press. http://www.cup.cam.ac.uk/

Collins Cobuild. http://www.cobuild.collins.co.uk/
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ESL lab. http://www.esl-lab.com/
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. ESL Magazine. http://www.eslmag.com/

. Express Publishing http://www. express-publishing.com/

. Heinemann. http://www.helt.co.uk/

. Internet TESL Magazine. http://www.aitech.ac.jp/~iteslj/

. Longman. http://www.longman.co.uk/

. Prentice Hall. http://www.phregents.com/

. Ted Power Home Page. http://www.btinternet.com/~ted.power/index.html
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