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1. Onuc HaBYAJBHOI JUCHHUILIIHA

HaiiMmeHnyBaHHSI OKa3HUKIB XapakTepucTUKa AUCLUUILIIHY 32 popMaMu
HaBYaHHS
JICHHA
[HO3eMHa MOBa 3a npodecitHuM CIpSIMyBaHHSAM

Bun nucnumnian 000B’s13K0Ba
MoBa BUKIaJaHHs, HABYAaHHS Ta OLIIHIOBAHHS aHriiiicbka
3aranbHui 00CAT KPEeIUTiB/TOIUH 6/180
Kypc 1
CemecTtp | 2
KinpKicTh 3MICTOBUX MOJYIIB 3 PO3MOALIOM 6 (4/2)
OO6csr kpeauTiB 4 2
OO6csr roauH, B TOMY YHCI1: 120 60
AynmuTopHI 76 36
MonaynbHUN KOHTPOJIb 8 4
CemMecTpoBHi KOHTPOJIb 12 6
CamocrtiitHa poboTa 24 14
dopma ceMecTpOBOTO KOHTPOJIIO 3aJTiK 3aUTIK
Oco6suBi yMOBH PO3MOLT HA NIATPYNH

2. Merta Ta 3aBJaHHS HABYAJbHOI JUCIUILIIHHA

Mera HaByYaiabHOI aucuuiliingn «lHozeMHa MoBa 3a TpodeciiHUM CIPSIMYBaHHIM» —
BIOCKOHAJICHHSI YMIiHb YCHOT'O 1 TMHMCEMHOTO CITUIKYBAaHHS CTYACHTIB aHIJIIHICHKOI0O MOBOIO B MEXKax
BU3HAYCHOI TEMAaTHKH, y TOMY 4YHCIl TpodeciiiHOi, BIAMOBITHO JO TMOTPeOd MIKKYIBTYPHOTO
CIIJIKYBaHHSI Ta TPO(ECIHHOT MiATOTOBKH 3a (haxoM.

3aBaaHHsI HABYAJBHOI JUCHUILIIHM «/HO3eMHA MOBa 3a MpOodeciitHUM CIIPSIMYBaHHSIMY) —
chopMyBaTH y CTY/IEHTIB MOBJIEHHEBY iHIIIOMOBHY KOMIETEHIil0: 3HAHHS TEMAaTUYHOI JIEKCUKH,
3ac00iB BUP&XKEHHS CTPYKTYPHOI oOpradizamii TEKCTy Ta JIGKCHYHHX 3aco0iB BUPAKCHHS
KOMYHIKaTUBHOI IHTEHIIi{; YMiHHS BECTH Jiajior, MOOyIOBaHMN Ha peajbHIi abo CHUMyIbOBaHIN
CUTYyaIlil Ta BUIPHO BECTH PO3MOBY 3 HOCISIMH MOBH; YMIHHS CHPUMMATH Ha CIyX Pi3HOKAHPOBI
aBTEHTUYHI TEKCTH; 3/IaTHICTh BUKJIA/IaTH CBOIO TYMKY Ta NMPOJYKYBATH 3B’ I3HHI MTUCHMOBUI TEKCT
3 HAJEKHUMHU 3’€IHYBAIBHUMHU (pa3amMu, HI0 JOMOMAralTh YUTA4YeBli OPIEHTYBATUCS B TEKCTI,
BIJINIOBITHO JI0 MEBHUX THIIB TEKCTY 3 JOTPUMAHHAM MapaMeTpiB KOMYHIKaTUBHO-CTHIICTUYHOT
JOLITBHOCTI Ta MOBHOI MPaBHIJIBHOCTI; YITKO CTPYKTYPYBAaTH TEKCT — BCTYI, OJIOBHA YacTHHA 1
BHCHOBOK; BOJIOJ[IHHSI PI3HAMH BUJaMH MOBJICHHEBOT JiSJIBHOCTI B CHUTYAIliIX MiXKKYJIbTYPHOTO
CIIJIKYBaHHS.

Crpuatu ¢GopMyBaHHIO TPOTPaMHUX 3arajlbHUX Ta ()aXOBUX KOMIIETEHIIH 3acobamMu
1HO3eMHOI MOBH, BU3HAUEHUX OCBITHBO-TIpodeciiiHoro mporpamoro (061.00.02 Pexiama i 3B’s13kH 3
IPOMAJICHKICTIO) IMiITOTOBKHU 3a TepmuM (0akaJaBpChKUM) PiBHEM BHUIIIOI OCBITH 31 CIIEMiaIbHOCTI
061 XypnamicTuka, a came:

3K-1 31aTHiCTh 3aCTOCOBYBATH 3HAHHS B MIPAKTUYHUX CUTYAIlISX



3K-4 3naTHicTh 10 MONTyKy, 00pOoOJIeHHS Ta aHai3y iHpopMallii 3 pi3HUX JHKEepen
3K-6 3naTHicTh 10 amanTaiii Ta [ii B HOBIH cuTyaiii

3K-8 3maTHicTh, HAaBYATHCA 1 OBOJIOMIBATH HOBUMH 3HAHHIMU

3K-12 31aTHICTh CHITKYBaTHCS 1IHO3E€MHOIO MOBOIO

3. Pe3yabTaTn HAaBYaHHSA 32 JUCUHMILIIHOKO
Y pe3yabTari BUBUEHHS] HABYAJIbHOI AUCUMILTIHA CTY/IEHT MOBUHEH
3Hamu:

- 3MICT Ta MpeIMET BUBYCHHS 1HO3€MHOI MOBH 3a PO ECIHHUM CIIPSIMYBaHHSM;

- CHUHTAaKCHYHi, CEMAaHTHYHI Ta (OHETUYHI MpaBHUia i 3aKOHOMIPHOCTI aHIIIIHCHKOT MOBH;

- Tpo pi3HI BUAM B3a€EMO/Iii, hOpMH CIIBPOOITHUIITBA B YMOBAaX Pi3HUX COIaIbHUX BITHOCHH;

- IpaBWJa YCHOI Ta MUCHMOBOI KOMYHIKallii iIHO3€MHOIO MOBOIO;

- 3aKOHM MyOJIYHOI KOMYHIKAIli Ta 0COOIUBOCTEH MaHIMyIATUBHUX TEXHOJIOTIH;

- TOPUHIUIHN 0COOUCTOI BIAMOBIIATHHOCTI 32 BUKOHAHHSI CITUIBHUX POOIT.

emimu:

- BOJIOJITH MPABWJIAMHU YCHOI Ta MUCHbMOBOI KOMYHIKallii iIHO3€MHOIO MOBOIO;

- PO3BUBATHU U MIATPUMYBATH Ha SKICHOMY PiBHI IPOQECIiHY MisUTbHICTH;

- BHUKOHYBAaTH CIUIbHY AiSUIbHICTh, OPraHi30BYBAaTH 1HIIMX JIOJCH IS B3a€MHHUX il B yMOBax
PI3HUX MOJIEJICH B3aEMOIIT;

- OpaTu aKTUBHY y4acTbh y MyOJiuHIN AisITBHOCTI;

- JEMOHCTPYBAaTH BHCOKHH CTHJIb  KyJAbTYPH  MOBJICHHS, pPUTOPHYHOI  KYyJIbTYpH,
KOMYHIKa0€JIbHICTh, TOJIEPAHTHICTH;

- 3aCTOCYBaTH METOJIMKH BeJICHHS e(EKTUBHHX MEPErOBOPIB B ranysi pexinamu Ta PR;

- 3aCTOCOBYBAaTH TEXHOJOTil (JOPMyBaHHS rPOMaICHKOT TyMKH, PO3Ii3HABATHU Ta MOMEpeKaTh
MaHIMYJISATUBHI TEXHOJIOT11, GOpMYyBaTH BIIACHUI CTHJIb CIIUIKYBaHHS 1 MyOJIYHUX BHUCTYIIIB,
BIJILHO OIlepyBaTu 3aco0aMu HeBepOaIbHOT KOMYHIKallii;

-  e(peKTUBHO 1 THYYKO BHUKOPHUCTOBYBATH AaHTJIHCBKY MOBY B DPI3HOMAaHITHHX CHTYAaIllsX
COLIaTbHOT0, HABYAJIbHO-aKaIEMIYHOT0 Ta MPOo(eciHHOro CHIKYBaHHS;

- PO3YMITH PI3HOMaHITHI CKJaJHI TEKCTH BEIHUKOr0 OOCITY 1 PO3KpPHBATH IMILTIIIUTHY
iH(OpMAIlifO, 1[0 MICTUTHCS B HUX;

- BHUCJIOBJIOBATHUCS BUIBHO 1 CIIOHTAHHO, HE BIOYYBalO4YM OpaKy MOBHHUX 3aco0iB st
BUPaXCHHS TYMKH;

- BHUCJIOBJIOBATHUCS 3 HEOOXIJHUM CTYNEHEM JeTaji30BaHOCTI W TEMaTUYHOI CKJIQJIHOCTI,
JI€MOHCTPYIOUYH BUIbHE BOJIOJIHHS NMPUHOMAMU CTPYKTYPHOI MOOYIOBHM TEKCTY, 3aco0aMu
3B’SI3HOCTI Ta IMIJIICHOCTI Ha CYNEPCUHTAKCHYHOMY PiBHI;

- OIIIHIOBATH ¥ aHAJI3yBaTH BJIACHHUI HaBYAIBLHUHN JOCBIJ Ta YIOCKOHAIIOBATH CBOI HABYANbHI
CTparTerii.

PH 4 Bukonysatu noiyk, o0po0ieHHs Ta aHai3 iHpopMarii 3 pi3HUX HKepen

PH 8 BuoxpemiioBaTi y BUPOOHUYMX CHUTYyaIlisAxX (akTH, MOJii, BIIOMOCTI, MPOIECH, MPO SKi

Opakye 3HaHb, 1 PO3KPUBATH CIIOCOOU Ta JHKepena 3100yBaHHS THX 3HAHb

PH 12 BinbHO chinkyBatucs 3 TpodeciiiHuX NHTaHb, BKIOYAIOYM YCHY, IMHCHMOBY Ta

EJIEKTPOHHY KOMYHIKAIIi10, IHO3€MHOI0 MOBOO



4. CTpyKkTypa HABYAJIbHOI M CIHUILTIHH

TemaTuuHuU MIaH 71 TEHHOT (popMM HaBYaHHS

Po3noain roaus Mk BuaamMu pooiT

AyIUTOpHA .
Ha3Bu 3MicTOBHX MOaYJIiB i TeM B 3 E 'g .’E
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CEMECTP 1
3microBuii moay.as 1. Marketing Basics
Topic 1. The Marketing Mix. SWOT Analysis 4 4
Topic 2. Marketing Plan and Strategy 6 4 2
Topic 3. Marketing Ethics 4 2 2
Topic 4. The Market Environment 2 2
Topic 5. Legal Aspects of Marketing 2 2
Topic 6. Research 6 4 2
MoayibHUI KOHTPOJIb 2
Pazom 26 18 6
3microBuii MoayJib 2. Products and Branding
Topic 7. New Product Development 2 2
Topic 8. Brainstorming 2 2
Topic 9. Service and Products. Product Life Cycles 6 4 2
Topic 10. Selling Products and Services 2 2
Topic 11. Branding 6 4 2
Topic 12. Advertising 2 2
Topic 13. Advertising Techniques 6 4 2
Moay/ibHUIT KOHTPOJIb 2
Pazom 28 20 6
3microBuii MoayJs 3. Customers and Staff
Topic 14. Market Segmentation 2 2
Topic 15. Customer Needs and Behaviour 6 4 2
Topic 16. Loyalty Programmes 2 2
Topic 17. Motivation Marketing 4 4
Topic 18. Customer Relationship Management 6 4 2
Topic 19. Agencies and Clients 4 2 2




MonyibHUI KOHTPOJIb

Pazom

26

3microBuii MoayJib 4. Price and Place

Topic 20. The Marketing Budget

Topic 21. Pricing Strategies

Topic 22. Logistics and Distribution Channels

Topic 23. Merchandising

Topic 24. Trade Shows

Topic 25. Telemarketing

Topic 26. Online Shopping and Mail Order

Topic 27. Personal Selling
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Pa3zom

IiaroroBka Ta NPoXoa:KeHHSI KOHTPOJIbLHUX 3aX0/1iB

Pa3om 3a 1 cemecTp

76

CEMECTP 2

3microBuii MoayJis 5. Publicity and Promotion

Topic 28. Above, Below and Through the Line

Topic 29. Media Strategy

Topic 30. TV and Radio Advertising

Topic 31. Outdoor Advertising

Topic 32. The Press

Topic 33. Branded Content

Topic 34. The Internet

Topic 35. Buzz Marketing
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3microBuii MmoayJasb 6. Public Relations

Topic 36. Corporate Communications

Topic 37. Public Relations and Publicity

Topic 38. Event and Sport Sponsorships

Topic 39. Crisis Communication
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Topic 40. Corporate Blogging
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Pazom 26 16 8
IlinroroBKka T2 NPOXOJ’KEHHSI KOHTPOJIbHHX 3aX0/1iB 6
Pa3om 3a 2 cemecTp 60 36

Ycboro | 180 112

5. IlporpaMa HABYAJBHOI IUCIHUILIIHA

COURSE L. TERM 1

3MICTOBHUI MOJYJIb 1. OcHOBH MApKEeTHHTY.
INFORMATIVE MODULE 1. Marketing Basics.
Topic 1. The Marketing Mix. SWOT Analysis.
Vocabulary: product, promotion, place, people, physical presence, process, physical evidence,
strengths, weaknesses, opportunities, threats.
Grammar: present tenses: simple and continuous.
Practical Skills: discussing problems, writing an email.
Professional English: reading and discussing newspaper articles.
PexomenaoBani q:kepesia: ocHoBHi [15 23 3; 4], nomaTkosi [15 2; 3].

Topic 2. Marketing Strategy and the Marketing Plan.

Vocabulary: competitors, product analysis, target market, SMART.

Grammar: present tenses: perfect simple and perfect continuous.

Practical Skills: preparing a marketing plan.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi qkepesia: ocHoBHi [1; 2; 3; 4], monaTkosi [1; 2; 3].

Topic 3. Marketing Ethics.
Vocabulary: social marketing, corporate social responsibility, green marketing, responsible
purchasing.
Grammar: present tenses: revision.
Practical Skills: comparing companies activities.
Professional English: reading and discussing newspaper articles.
PexomenioBaHi qkepesia: ocHoBHi [1; 2; 3; 4], monaTkosi [1; 2; 3].

Topic 4. The Market Environment.
Vocabulary: microenvironment, shareholders, suppliers, macro environment, STEP analysis.
Grammar: past tenses: simple and continuous.
Practical Skills: preparing a STEP analysis.
Professional English: reading and discussing newspaper articles.
PexomenaoBani q:kepesia: ocHoBHi [15 25 3; 4], nomaTkosi [15 2; 3].

Topic 5. Legal Aspects of Marketing.

Vocabulary: intellectual property, patents, trademarks, counterfeiting, piracy.

Grammar: past tenses: perfect simple and perfect continuous.

Practical Skills: describing intellectual property protection.

Professional English: reading and discussing newspaper articles.
PexomenioBaHi qkepesia: ocHoBHi [1; 2; 3; 4], monaTkosi [1; 2; 3].




Topic 6. Research.
Vocabulary: customer research, behaviour patterns, desk research, field research, figures, findings,
trends, changes, graphs.
Grammar: past tenses: revision.
Practical Skills: making graphs and describing results.
Professional English: planning a research.
PexomenoBani qxepesia: ocHoBHi [1; 2; 35 4], nopaTkosi [1; 2; 3].

3MICTOBHUI MOIYJIb 2. Ipoaykuisi Ta MApKYBaHHSI.
INFORMATIVEMODULE 2. Products and Branding.
Topic 7. New Product Development.
Vocabulary: idea generation, idea screening, concept development, concept testing.
Grammar: noun combinations.
Practical Skills: presenting different stages of product development
Professional English: reading and discussing newspaper articles.
PexomenaoBani mkepena: ocHoBHi [1; 2; 3; 4], noxarkosi [1; 2; 3].

Topic 8. Brainstorming.

Vocabulary: participants, problem statement, setting rules, judgement, criticism.

Grammar: future tenses.

Practical Skills: brainstorming a new product.

Professional English: reading and discussing newspaper articles.
PexomenoBani qxepesia: ocHoBHi [1; 2; 35 4], nonaTkosi [1; 2; 3].

Topic 9. Service and Products. Product Life Cycles.
Vocabulary: raw materials, logical grouping, convenience, fast moving consumer goods, durable,
matrix, question marks, cash cows, dogs, stars, growth, maturity, decline.
Grammar: future tenses: revision.
Practical Skills: data collection and analysis.
Professional English: reading and discussing newspaper articles.
PexomenoBani qxepesia: ocHoBHi [1; 2; 35 4], nonaTkosi [1; 2; 3].

Topic 10. Selling Products and Services.

Vocabulary: sales force, sales pitch, B2B, B2C, C2C.

Grammar: passive voice.

Practical Skills: creating a sales pitch.

Professional English: reading and discussing newspaper articles.
PexomenaoBani mkepena: ocHoBHi [1; 2; 3; 4], noxarkosi [1; 2; 3].

Topic 11. Branding.
Vocabulary: differentiation, competitive set, range of products, promise, vision, knowledgeable,
respected, customer satisfaction, caring, inspirational.
Grammar: passive voice.
Practical Skills: delivering a presentation.
Professional English: reading and discussing newspaper articles.
PexomenaoBani mkepena: ocHoBHi [1; 2; 3; 4], noxarkosi [1; 2; 3].

Topic 12. Advertising.

Vocabulary: reminder advertising, institutional advertising, blind tests.
Grammar: relative clauses.

Practical Skills: making a plan of the text.

Professional English: reading and discussing newspaper articles.



PexomenoBani qxepesia: ocHoBHi [1; 2; 35 4], nonaTkosi [1; 2; 3].

Topic 13. Advertising Techniques.
Vocabulary: peer approval, pester power, sex appeal, rebel, endorsement, infomercial, sponsorship,
convince, generate response.
Grammar: relative clauses.
Practical Skills: making a summary of a text.
Professional English: reading and discussing newspaper articles.
PexomenoBani qxepesia: ocHoBHi [1; 2; 35 4], nonaTkosi [1; 2; 3].

3MICTOBUM MOJYJIb 3. ITokynui Ta mepcoHa.
INFORMATIVE MODULE 3. Customers and Staff.
Topic 14. Market Segmentation.
Vocabulary: market segments, customer profile, household, income, early adopters, innovators,
late majority.
Grammar: nouns.
Practical Skills: conducting a research.
Professional English: reading and discussing newspaper articles.
PexomenoBani qxepesia: ocHoBHi [1; 2; 35 4], nopaTkosi [1; 2; 3].

Topic 15. Customer Needs and Behaviour.

Vocabulary: hierarchy, needs, desires, self-fulfillment, customer life cycle.

Grammar: articles.

Practical Skills: classification and analysis of needs.

Professional English: reading and discussing newspaper articles.
PexomenaoBani mkepena: ocHoBHi [1; 2; 3; 4], noxarkosi [1; 2; 3].

Topic 16. Loyalty Programmes.

Vocabulary: disloyal, switch, maximize, retain, build relationships.

Grammar: gerunds.

Practical Skills: conducting a poll, collecting information.

Professional English: reading and discussing newspaper articles.
PexomenoBani qxepesia: ocHoBHi [1; 2; 35 4], nonaTkosi [1; 2; 3].

Topic 17. Motivation Marketing.

Vocabulary: recognize, reward, increase, encourage, improve, incentive schemes.

Grammar: infinitives.

Practical Skills: presenting ideas.

Professional English: reading and discussing newspaper articles.
PexomenaoBani jmkepena: ocHoBHi [1; 2; 3; 4], noxarkosi [1; 2; 3].

Topic 18. Customer Relationship Management.

Vocabulary: one-to-one marketing, create relationships, implement, identify, differentiate,

customize, treat, ensure, respond, provide, resolve, concern.

Grammar: infinitives and gerunds: revision.

Practical Skills: preparing tips for better CRM.

Professional English: reading and discussing newspaper articles.
PexomenoBani qxepesia: ocHoBHi [1; 2; 35 4], nonaTkosi [1; 2; 3].

Topic 19. Agencies and Clients.

Vocabulary: up-and-comer, compelling, mutual, be on the lookout.
Grammar: verb patterns.

Practical Skills: writing tips with Dos and Don’ts.
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Professional English: reading and discussing newspaper articles.
PexomenaoBani mkepena: ocHoBHi [1; 2; 3; 4], noxarkosi [1; 2; 3].

3MICTOBHUM MOJY.JIb 4. Ilina ta micue.
INFORMATIVEMODULE 4. Price and Place.
Topic 20. The Marketing Budget.
Vocabulary: justify, modify approve, approach, competitive parity, be over and under budget.
Grammar: collectives.
Practical Skills: explaining approaches.
Professional English: reading and discussing newspaper articles.
PexomenaoBaHi Jkepesia: ocHoBHi [1; 2; 3; 4], nonarkosi [15 2; 3].

Topic 21. Pricing Strategies.

Vocabulary: premium, penetration, economy, skimming, captive.

Grammar: imperatives.

Practical Skills: writing an email. Social English.

Professional English: reading and discussing newspaper articles.
PexomenaoBani akepena: ocHoBHi [1; 2; 3; 4], noxarkosi [1; 2; 3].

Topic 22. Logistics and Distribution Channels.

Vocabulary: warehouse, shipment, freight, road haulage, distribution.

Grammar: conditionals.

Practical Skills: anticipating consequences.

Professional English: reading and discussing newspaper articles.
PexomenoBani qxepesia: ocHoBHi [1; 2; 35 4], nonaTkosi [1; 2; 3].

Topic 23. Merchandising.

Vocabulary: increase sales, in-pack offers, freebies, gifts, licensing deals.

Grammar: conditionals.

Practical Skills: giving reasons and explaining choice.

Professional English: reading and discussing newspaper articles.
PexomenaoBani mkepena: ocHoBHi [1; 2; 3; 4], noxarkosi [1; 2; 3].

Topic 24. Trade Shows.

Vocabulary: exhibitions, showcase, attendees, host, stand placement.

Grammar: conditionals.

Practical Skills: designing a stand.

Professional English: reading and discussing newspaper articles.
PexomenoBani qxepesia: ocHoBHi [1; 2; 35 4], nonaTkosi [1; 2; 3].

Topic 25. Telemarketing.

Vocabulary: direct marketing, immediate response, feedback, cold calling, outbound

telemarketing.

Grammar: modals and imperatives.

Practical Skills: writing a brief.

Professional English: reading and discussing newspaper articles.
PexomenaoBani jmkepena: ocHoBHi [1; 2; 3; 4], noxarkosi [1; 2; 3].

Topic 26. Online Shopping and Mail Order.

Vocabulary: move the shopper through the sales process, order online, mail order, placing an
order.

Grammar: modals.
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Practical Skills: comparing online retailers.
Professional English: reading and discussing newspaper articles.
PexomenoBani qxepesia: ocHoBHi [1; 2; 35 4], nonaTkosi [1; 2; 3].

Topic 27. Personal Selling.
Vocabulary: sales representative, sales call, personal selling, convert leads, signed deals.
Grammar: modals.
Practical Skills: preparing a sales kit.
Professional English: reading and discussing newspaper articles.
PexomenaoBani mkepena: ocHoBHi [1; 2; 3; 4], noxarkosi [1; 2; 3].

COURSE L. TERM 11

3MICTOBHUI MOJYJIb 5. Pek;iaMa Ta NpocyBaHHs TOBapy HA PHHKY.

INFORMATIVE MODULE 5. Publicity and Promotion.

Topic 28. Above, Below and Through the Line.

Vocabulary: ATL, commission, advertising brief, BLT tactics, TLT, full services.

Grammar: indirect statements.

Practical Skills: describing and analyzing promotions.

Professional English: reading and discussing newspaper articles.
PexomenoBani qxepesia: ocHoBHi [1; 2; 35 4], nonaTkosi [1; 2; 3].

Topic 29. Media Strategy.

Vocabulary: communication objectives, media mix, touch points, media planning.

Grammar: indirect statements.

Practical Skills: organizing an award event.

Professional English: reading and discussing newspaper articles.
PexomenaoBani mkepena: ocHosHi [1; 2; 3; 4], noxarkosi [1; 2; 3].

Topic 30. TV and Radio Advertising.

Vocabulary: catchy jingle, slogan, indent, interactive ad, viewer, audience profile.

Grammar: indirect questions.

Practical Skills: conducting an observation.

Professional English: reading and discussing newspaper articles.
PexomenoBani qxepesia: ocHoBHi [1; 2; 35 4], nonaTkosi [1; 2; 3].

Topic 31. Outdoor Advertising.

Vocabulary: OOH advertising, billboards, street furniture, ambient media.

Grammar: indirect questions.

Practical Skills: describing a poster.

Professional English: reading and discussing newspaper articles.
PexomenaoBani mkepena: ocHosHi [1; 2; 3; 4], noxarkosi [1; 2; 3].

Topic 32. The Press.
Vocabulary: dailies, tabloids, broadsheets, magazines, advertising space, advertising rates, layout,
guidelines, marketing collateral, graphic chain, typesetting.
Grammar: gerunds and participles.
Practical Skills: describing ad formats, analysing a printed document effectiveness.
Professional English: reading and discussing newspaper articles.
PexomenaoBani mkepena: ocHosHi [1; 2; 3; 4], noxarkosi [1; 2; 3].

Topic 33. Branded Content.
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Vocabulary: entertainment property, media fragmentation, airtime, off-air events, user-generated
content.
Grammar: impersonal sentences.
Practical Skills: writing a speech.
Professional English: reading and discussing newspaper articles.
PexomenaoBani mkepena: ocHoBHi [1; 2; 3; 4], noxarkosi [1; 2; 3].

Topic 34. The Internet.

Vocabulary: pop-ups, microsites, rich media formats, search engines, SEM.

Grammar: participle clauses.

Practical Skills: making conclusions.

Professional English: reading and discussing newspaper articles.
PexomenoBani qxepesia: ocHoBHi [1; 2; 35 4], nonaTkosi [1; 2; 3].

Topic 35. Buzz Marketing.

Vocabulary: word of mouth, testimonials, stealth marketing, electronic buzz.

Grammar: participle clauses.

Practical Skills: stating arguments for and against.

Professional English: reading and discussing newspaper articles.
PexomenaoBani mkepena: ocHosHi [1; 2; 3; 4], noxarkosi [1; 2; 3].

3MICTOBHUI MOJYJIb 6. 3’s13KH 3 IpoMajichKicTIo.
INFORMATIVEMODULE 6. Public Relations.
Topic 36. Corporate Communications.
Vocabulary: reputation, values, identity, mission statement, media relations, financial
communications.
Grammar: prepositions.
Practical Skills: writing a mission statement.
Professional English: reading and discussing newspaper articles.
PexomenaoBani mkepena: ocHosHi [1; 2; 3; 4], noxarkosi [1; 2; 3].

Topic 37. Public Relations and Publicity.
Vocabulary: maintain goodwill, public affairs, media briefing, forming a favorable view, adding
credibility, gaining attention, spreading rumours.
Grammar: narrative tenses.
Practical Skills: stating reasons to support a view, writing a critical review.
Professional English: reading and discussing newspaper articles.
PexomenaoBani mkepena: ocHoBHi [1; 2; 3; 4], noxarkosi [1; 2; 3].

Topic 38. Event and Sport Sponsorships.
Vocabulary: associating a brand with, effective targeting, risk factors, sponsorship spending.
Grammar: narrative tenses.
Practical Skills: discussing and reasoning.
Professional English: reading and discussing newspaper articles.
PexomenoBani qxepesia: ocHoBHi [1; 2; 35 4], nonaTkosi [1; 2; 3].

Topic 39. Crisis Communication.
Vocabulary: managing the crisis, tackling the problem, going public, making statements.
Grammar: adjectives.
Practical Skills: writing a crisis communication plan.
Professional English: reading and discussing newspaper articles.
PexomenaoBani mkepena: ocHosHi [1; 2; 3; 4], noxarkosi [1; 2; 3].



Topic 40. Corporate Blogging.

Vocabulary: blogosphere, posting, linking, outbound blogs, blogroll.

Grammar: adverbs.

Practical Skills: writing a reply to a comment.

Professional English: reading and discussing newspaper articles.
PexomenoBani qxepesia: ocHoBHi [1; 2; 35 4], nonaTkosi [1; 2; 3].

13



14

6. KoHTpPOJIb HABYAJILHUX JOCATHEHD
6.1. Cucrema OLiHIOBAHHS HABYAJIBHMX JOCATHEHb CTY/CHTIB

Cemecrtp 1 Cemectp
2
2
=
=
£
5| Monyns 1 Moznyns2 |  Moxyms 3 Monyss 4 Monyns 5 Monyns 6
8
Bun ngismpHOCTI %
CTyeHTa Sl 2 | B | 2|8 |2 | 8| 2 |5& A | 5| 5| &
5 S e g 3 g e g e g 3 g 3
< =] = a =) = a
=| 2 | §5| 2 | E5| 2 | E3| 2 |5 | 2 | £5| 2 | £
S| 8 39 8 = ) 5°l g | 8¢ 3 2° 8 3€
S = = = = = =
=
BinimyBaHHs ekl 1
BinsinyBanHs 1
CeMiHapCI)KI/IX 3aHATH
BinsinysanHs 1 9 9 0| 10| 9 9 10 | 10 | 10 10 | 8 8
HpaKTI/I‘{HI/IX 3aHATh
PoGora Ha
CeMiHApCHKOMY 10
3aHSATTI
P
oota Ha 1 10] o9 90 1010] 9 | 9 | 10| 100 ]| 10 | 100] 8 80
HpaKTI/I‘IHOMy 3aHATT1
JlaGopaTopHa poboTa
(B Tomy umcni gomyck, | 10
BUKOHAHHSI, 3aX¥CT)
Bukonanus 3aBnanb
JUTSI CAaMOCTIMHOT 5 3 15 3 15 3 15 3 15 3 15 4 20
PobGotu
B -
MKOHAHHA MORYIIPHOL | »5 | 25 1| 25 1] 25 | 1 |25 1 25 1 25
pobotu
Pasom - - 139 - | 150 - 139 - 150 | - 150 - 136
Pa3om 3a cemectp 578 286
PospaxyHok 578/100=5,78 283/213(6>O=
koedirfieHTa: K=5,78 K=’2,86
6.2. 3aBpanHHs 1S CAMOCTIHHOI pO0OTH Ta KpPUTePil 1l OIlIHIOBAHHA.
I cemecTp
N HazsBa temu Kinekicts KinbkicTh
3/ rOJNH OairiB
3MICTOBUM MOIYVYJIb 1. Marketing Basics 6 15
1 |The Marketing Plan. 2 5
2 |Ethics and Regulatory Issues. 2 5
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3 |Describing Survey Results. 2 5
3MICTOBUM MOY.JIb II. Products and Branding 6 15
4 |Product and Service Types. 2 5
5 |Brand Values. 2 5
6 |Advertising Trends. 2 5
3MICTOBHUI MOJYJIb III. Customers and Staff 6 15
7 |Consumer Behaviour. 2 5
8 |CRM Technology and Privacy. 2 5
9 |Advertising Agencies. 2 5
3MICTOBUM MOJYJIb IV. Price and Place 6 15
10 |Positioning Strategies. 2 5
11 |Mail Order. 2 5
12 |Sales Promotions and Displays. 2 5
Pazom 24 60
II cemecTp
N HasBa temu KinbkicTs [KiTbKiCTH|
3/m TOJIUH OaiB
3MICTOBHI MOJYJIb V. Publicity and Promotion 6 15
1 [Printed Documents. 2 5
2 |Online Advertising. 2 5
3 |Street Marketing. 2 5
3MICTOBUM MOYJIb VI. Public Relations 8 20
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4 | Writing a Mission Statement. 2 5
5 |Lobbying. 2 5
6 |Event Sponsorship. 2 5
7 |Solving Problems. 2 5

Pazom 14 35

Kpurepii oniHloOBaHHA caMOCTiiiHOI po00oTH

baa Kpurepiii

5 CTY/ICHT 3aCBOIB TECOPETHMYHMI MaTepial, sSIKHi BUHECEHHMH Ha CaMOCTiHY poOoTy,
3aCTOCYBaHHA JUII O(OPMIICHHS pe3ylbTaTiB CaMOCTIMHOI poOOTH HE TIIBKH
PEKOMEHI0BaHO1, a i JOJATKOBOI JIITEpaTypH Ta TBOPYOIO MiAXO1Y; YITKE BOJIOAIHHS
MOHATIMHUM arapaTtoM, TEOpi€l; BMIHHS BHUKOPHUCTOBYBATH iX i1 BHUKOHAHHS
KOHKPETHHUX MPaKTHYHHUX 3aB/JaHb, PO3B's3aHHs cuTyami. OpopmieHHs pe3ynbTaTiB
CaMOCTIHHO1 pOOOTH MMOBUHHO OYTH JIOTIYHUM Ta MOCJIIJIOBHHUM.

4 CTYJICHT 3aCBOIB TEOPETUYHHHN MaTepiana 3 BIAMOBIAHOI TeMH, KM BUHECCHHH Ha
CaMOCTiiiHy po0OTy, HasBHE BMIHHS OpIEHTYBAaTHUCSI B HBOMY, YCBiJIOMIIEHE
3aCTOCYBAaHHS 3HaHb JUIS PO3B'I3aHHS MPAKTHYHUX 3a7a4; 32 YMOBU BHKOHAHHS BCIX
BUMOT, SIKi Tiepen0avyeHo i oiiHKY "5 OamiB", Mpy HASBHOCTI HE3HAYHUX MOMHMIIOK
a00 HEe 30BCIM TMOBHHMX BHCHOBKIB 3a OjepkaHMMH pe3yinbratamu. OdopmiieHHsS
BUKOHAHOTO 3aBJIaHHS 3 CAMOCTIHHOI poOOTH Ma€e OyTH MOCIIIIOBHHUM.

3 CTYJICHT HE TIOBHICTIO 3aCBOIB TeMY JIIsI CAMOCTIHOTO OIPAIIOBAHHS HE JIOCKOHAJIO
BOJIOJI€ OCHOBHHUMHM IIOHATTSMH Ta IIOJIOKEHHIMH HAaBYaJIbHOI JMCIUILIIHH,
HEBIIEBHEHO OPIEHTYEThCS B TEPIIODKEpeNlaX Ta PEKOMEHIOBaHIM JiTepaTypi,
HETePEKOHJIUBO BIJIMOBI/Ia€, JOMATKOBI NMUTAaHHS BHKJIMKAIOTh HEBIIEBHEHICTH a00
BiJICYTHICTh 3HaHb.

1-2 CTYJCHT HE ONaHyBaB HaBYAJILHUN MaTepiasl 3 BIAMOBIIHOT TEMH JJISI CAMOCTIHHOTO
OTIpAIfOBaHHS, HE 3HA€ OCHOBHHUX TIOHATH 1 TEPMIHIB HAyKOBOI JHMCIUILIIHU, HE
OpIEHTYETHCS B MEPIIOPKEpeNiaX Ta PEKOMEHIOBaHIi JIiTepaTypi, BiICYyTHE HAYKOBE
a00 JIOTiYHE MUCJICHHSI.

6.3. d®opMu nposBegeHHS MOIYJbHOI0 KOHTPOJIIO TA KPUTEPii OLiHIOBAHHS.

BukoHaHHS MOYIBHUX KOHTPOJIBHUX POOIT 311MCHIOETHCS Y BUIJISLII MUCBMOBUX, TECTOBUX
3aBIaHb.

TecToBi 3aBiaHHs 3alpoOINOHOBaHI y BUIVIAAI TECTy MHOXHHHOTO BHOOpY abo TecTy Ha
3HAXOJ[KCHHS BIIMOBITHOCTI, /e KOXHA MPaBWIbHA BIAMOBIAL OLIHIOETHCA B 1 Oan, abo y BUTIISAL
ece, B SIKOMy CTYyJICHTH MarOThb BUCJIOBUTH BilacHy IyMmKy. Ece ormiHroerscs y 25 OGaniB 3a
KpUTEPISIMU: IPaMaTHKa, J€KCUKA, JIOTYHICTh Ta [TOCII1IOBHICTb.

MonaynabHUH KOHTPOJb 3HaHb CTYJEHTIB 3I1HCHIOETHCS MiCis 3aBEPLICHHS BHUBYECHHS
HABYAJIHLHOTO MaTepially 3MiCTOBOTO MOYJIS.

bana Kpurepii

24-25 Tect: cTyIeHT BUKOHAB BC1 3aBJaHHS MPAaBUIHLHO 200 3 1 TOMMIIKOIO.
Ece: cTyaeHT J0T14HO 1 IOCIII0BHO NPaBUIIBHO apryMEHTYBAB 1 BUKJIAB CBOIO
TOUYKY 30pY, 3p00uB 110 1 1eKcHuuHO1 Ta/ab0 rpaMaTUYHOI MOMUJIKH.
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20-23 TecT: CTYI€HT BHMKOHaB 3aBJaHHS, 3pOOUBIIM 2-5 MOMMIIOK.
Ece: cTyneHT BUCIOBUB OCHOBHY IYMKY 13 3alpOIIOHOBAHOI TEMHU, 3pOOUB 10
5 JNeKCUYHHX Ta/ab0 TpaMaTUYHHX TOMUJIOK a00 HE3HayHi HETOYHOCTI
CTOCOBHO JIOT1YHOT Ta MOCIiJOBHOI MOOYI0BU TBODY.

15-19 Tect: CTyIeHT BUKOHAB 3aBJaHHs, JonyleHo 6-10 moMuiok.
Ece: crynent 3po6uB mo0 10 nexcnmyHuX Ta/abo rpaMaTHYHUX MOMUIOK a0o
noOyayBaB TBip 3 MOPYIIEHHSM JIOTIKH Ta MOCTIIOBHOCTI, 10 MPUBOAUTH J10
HOro YCKIIQJTHEHOTO PO3YMIHHS.

10-14 TecT: cTyneHT BUKOHAB 3aBJaHHs, JgomymieHo 11-15 nomwuioxk.
Ece: cTynent 3pobuB 10 15 nexkcuyHuX Ta/ab0 rpaMaTHYHUX TMOMMIIOK abo
noOyayBaB TBip 31 3HAYHUM IOPYIIEHHSM JIOTIKH Ta MOCIIZOBHOCTI, IO
MIPUBOJUTH JI0 HOTO YCKJIaTHEHOTO PO3YMIHHS.

5-9 TecT: cTyleHT BUKOHAB 3aBJlaHHsA, J0nylieHo 16-20 moMuiIoK.
Ece: crynent 3po6uB 1o 20 nekcuyHUX Ta/ab0 rpaMaTUYHUX MOMIIIOK abo
noOynyBaB TBIp, SIKUM CKJIAIA€ThCS 3 JACKUIBKOX peUYeHb, HE TMOETHAHUX MiXk
c00010 aHi JIOTIYHO, aHi ITOCIIIOBHO.

0-4 Tect: cTyaeHT BHUKOHAB 3aBIaHHsA, JomnymeHo 21-25 momwuiok abo He

BUKOHAB TECTOBOT'O 3aB/IaHHS.
Ece: ctyneHnt 3poOuB a0 25 neKCHYHHMX Ta/ab0 rpaMaTUYHUX HMOMUIIOK abo
HE BUKOHAB 3aBJIaHHS.

6.4. d®opMu NpoBeJEeHHS CEMECTPOBOI0 KOHTPOJII Ta KPUTEPii OHIHIOBAHHS.
(He mepen0aYeHO HABYATLHUM TUTAHOM)

6.5 OpieHTOBHMH NEpeJIiK TeM ISl CEMECTPOBOI0 KOHTPOJIIO
(ue mepenOaYeHO HABYAIHLHUM TJIAHOM)

6.6 llIkana BiZmoBiTHOCTI OLIHOK

Peiitunrosa |O1inka 3a 3HAYCHHS OILIIHKU
OLIIHKA CTOOAIBHOKO
[IKAJIOI0
A 90 -100 BinminHO — BiAMIHHMI piBEHb 3HaHb (YMIHb) B MEKax
0astiB 000B’I3KOBOT0 MaTepiay 3 MOKJIMBUMHU HE3HAYHUMU HEJIOJIIKAMH

B 82-89 6anip  [/lyske m00pe — 10CTaTHHO BUCOKUN PIBEHB 3HAHb (YyMiHb) B MEXaX
000B’sI3KOBOT0 MaTepiany 0e3 CyTTeBHUX (IpyOnX) MOMMIIOK

C 75-81 6ani  |/loGpe — B LijToMy A00puUil piBeHb 3HaHb (YMiHb) 3 HE3HAYHOIO
KUTBKICTIO TIOMUJIOK

D 69-74 6amiB  [3ag0BiJILHO — TIOCEPE/IHIN PIBEHH 3HAHB (YMiHb) 13 3HAYHOIO
KIJTBKICTIO HEJOMIKIB, TOCTATHIHM IS MOJAIBIIOr0 HaBYaHHA a00
npodeciiHol AisTHHOCTI

E 60-68 6aniB  [JlocTaTHBO — MIHIMaJILHO MOXKJIUBUI JIOITyCTUMUI PIBEHb 3HAHD
(ymiHb)

FX 35-59 6amie  |He3a10BiJIbHO 3 MOKJIMBICTIO MOBTOPHOI'0 CKJIAJTAHHSA —
HE3aI0BUILHUN PIBEHBb 3HaHb, 3 MOKJIMBICTIO IOBTOPHOTO
MepeckiIaJaHHs 32 YMOBH HAJIEKHOTO CAMOCTIHHOTO
TOOTIpaITIOBAaHHS

F 1-34 6anie |He3ag0BUJIbHO 3 000B’A3KOBUM MOBTOPHHUM BHBYEHHSM KYpCY —
TOCUTh HU3bKHI PiBEHb 3HaHb (YMiHb), 1110 BUMAra€e MOBTOPHOTO
BUBUYCHHS JTUCIUTUTIHU
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7. HaB4aJIbHO-METOAUYHA KapPTKa

I cemecTp

Pazom: 120 rop., npakTuyHi 3aHATTS — 76 0., caMocTiiiHa podoTta — 24 ToA., MOIYJIbHUIA KOHTPOIIb — & TO/I.,

CEMEeCTPOBUI KOHTPOJb — 12 To.

Monymni 3MicTOoBUI MOAYIb | 3MICTOBHIA MOAYINb 2 3MICTOBUH MOJYIb 3mMicToBUI MOAYINb 4
3
Hassa monyns Marketing Basics | Products and Branding Customers and Price and Place
Staff
Kinbkictps 6aniB 139 150 139 150
32 MOJyJb
[TpakTuasi % © o N vl o~ < 0
YT v o ] DSz T TSI Vo QD xa gz @ o D
—| o o — | N | v | oo N —| N | O N A 0 | N oen n N o~
— — — N AN AN o en o
Temu
—
NPaKTUIHUX =
. S
3a§;m,. ~ X = ~
. 2% 8 S S S ~
BIABIIYBaHHA N — ) -+ — Vo)
+. |~ O : +. (e
380 — pobora | g _ 9 & < < O =
. @] —
HA IIPAKTUYHUX | | S 3| ) > 2 + Zl ~ O
2 ~ S ° O + ~ IS 5 o) <
B3aHATTIAX > i Lg v_? — & LE Lg ~ = 7 E P g g 5
(Bcboro 418 g < =S +, NSl Sl g B g & gl S S !
OaiB) <| = - s B S8 S A s ST A= )
>~ (@] — = 3] O > + = + ) @} —~
Bl Bl O = S| = Qg B el g LY S g A =
ol 2 & Z|E | 5 ~ 8 5 p I 1 I S B e/ = IR A P R =
B <l — = 1) E te) 5: A ~ o — m : a J « +. = O o S 2 (q\|
El +| g & S| = ol 3| = A 5 4l 8o B TS~ e T
. O g S~ 2 + Bl & ol = = = = O o 2 g - T & S|+ | g Q
X2 T8 S e sl 8 oSS FEE SlE S g2 A ESgesS
I I == B I = R I = I = = = N R - I S e = I
s = & @) T A ~— 8 Q | = = o o & s of o ol — g = S
o 3 = w| T o ={ V] - gl o & S| o 2Bl .8 8 T & » g g =
Sl = S H 8l gl ogl BB Qoo z| & ~ £ & =8 £ 3 2 I Y T
S~ H = Bl & QR - e~ gl & o4 o g < O o <& = o 2| w»
Sl o o 8 8 S B El g & oG F A Bl NS B g E A g g G =
| e -
5 EE 5 <45 2 & o 95 g E 5 g2 E g5 s gL g e E
S| o o 5| = 8 &~ 2 8 E g 9 9o ¥4 8 9 & 2 g gz e g 5 8 2
| A <l 8 Sl Bl = s B B & g z o g 9 oe 8w g =g g
CEEERFEEFFFEFEEEEEEEEEEEEEEER:
251 =1 = I ==t Rt | =] 7 B B2 IRt H Yl (d B R It EN N ! et B BN U I B
Ol Al el Sl A S ] S E| N M F| d S | B S| S| = | e | w8
| AN e X W O I~ 0| O\ v v v v v ]| | e e e N N N N NN AN A
e = = = = = = === | | = | = = 1 = 1 =
b= I = I~ B~ E—~] B B~ B 1 H—~) B~ B! B B—~] B E—~] BT 1 B~ ] B~ ] B~ 1 I -
5] 5] 5] 5] 5] 5] 5] 5] 5] 5] 5] 5] 5] 5] 5] 5] 5] 5] 5] 5] <5} <5} <5} <5 <5} <5} <5}
sl I e O el O ] O ] T e O ] e O O ] O T O T T T T | 1 1
Camocriitna | Topic 2. The | Topic 9. Product and Topic 15. Topic 21. Positioning
pobota (Bcroro | Marketing Plan (56). | Service Types (50). Consumer Strategies (50).

60 6aiB) Topic 3. Ethics and | Topic 11. Brand Values Behaviour (56). | Topic 26. Mail Order (56).
Regulatory  Issues | (50). Topic 18. CRM | Topic 27. Sales Promotions
(56). Topic 13. Advertising Technology and | and Displays (56).

Topic 6. Describing | Trends (50). Privacy (56).

Survey Results (50). Topic 19.
Advertising
Agencies (50).

Buaun MogynbsHa MonynpHa KOHTpPOJIbHA MopynbeHa MogynpHa KOHTPOJIbHA
MOTOYHOT'O KOHTpPOJbHA poOoTa poborta 2 (25 6aiB) KOHTpPOJIbHA pobora 4 (25 6aniB)
KOHTPOJIIO 1 (25 GamniB) pobora 3 (25
(Bcoro 100 OauiB)

OaiiB)

[TincymkoBuii MaxkcumanbHa KUTbKICTh 0aitiB — 578 6amu

KOHTPOJIb K=5,78
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II cemecTp

Pazom: 60 ros., mpakTU4HI 3aHATTS — 36 TOJ1., CaMOCTiiiHa poOoTa — 14 ro1., MOy TBHII KOHTPOJIb — 4 TO/I.,
CEMECTPOBHI KOHTPOJIb — 6 TOI.

Moy 3MiCTOBUY MOIYIb 5 3MiCTOBUI MOIYIb 6
Hasga monyns Publicity and Promotion Public Relations
KinpkicTh 6aniB 3a MOJyIb 150 133
[MpakTruHi o o~ — | o0 N
| = | T | |wvw | T |0 | o | W s < | @
A | F | | F TS S A
<t < A | v

Temu MpakTUIHKUX 3aHATH:
18 — BimBimyBaHHS
180 — poboTta Ha
MPAKTUYHUX 3aHIATTIX
(Bcvoro 198 6aniB)

Tema 28. Above, Below and Through the Line (16.+100.)

Tema 29. Media Strategy (16.+1006.)

Tema 30. TV and Radio (16.+106.)

Tema 31. Outdoor Advertising (26.+200.)

Tema 33. Branded Content (16.+1006.)

Tema 34. The Internet (26.+2006.)

Tema 35. Buzz Marketing (16.+1006.)

Tema 36. Corporate Communications (16.+106.)
Tema 37. Public Relations and Publicity (26.+26.)
Tema 38. Event and Sport Sponsorships (26.+200.)
Tema 39. Crisis Communication (16.+106.)

Tema 40. Corporate Blogging (26.+206.)

Tema 32. The Press (16.+106.)

CawmocriitHa po6ota (Bcboro | Topic 32. Printed Documents (56). Topic 36. Writing a
35 GaniB) Topic 34. Online Advertising (56). Mission Statement (50).
Topic 35. Street Marketing (56). Topic 37. Lobbying (56).

Topic 38. Event
Sponsorship (50).
Topic 39. Solving

Problems (50).
Buay noTo4YHOr0 KOHTPOJIIO MonynbsHa KOHTpOJIbHA podoTa 5 (25 MoaynbHa KOHTPOJIbHA
(Bcroro 50 GauiB) OaiB) pobota 6 (25 GauiB)
[TincyMKOBHH KOHTPOJIb MaxkcumanbHa KiIbKicTh 0aniB — 283 Oanu

K=2,83
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8. PexomenoBaHi pxkepesa

OcHoBHa (0a30Ba)

1. Gore, S. (2007). English for Marketing and Advertising. Oxford, 71 p.

2. I'pomoBa, H. M.(2018).Professional Reading and Vocabulary. Advertising and Public
Relations: HaBy. moci0. 11t cTya. Buml. HaBd. 3aki. Kuis. yH-T iM. b. ['pinuenka: 180.

3. Farrall, C. & Lindsley, M. (2008). Professional English in Use Marketing. Cambridge
University Press: 144.

4. Sweeney, S. (2002). Test your professional English. Marketing. Pearson Education
Limited: 57.

JlonarkoBa

1. Ivanovic, A. & Collin, P. H. (2003). Dictionary of marketing. Bloomsbury: 305.

2. Mckeown, A. & Wright, R. (2011). Professional English in Use: Management.
Cambridge University Press, Cambridge, 120 p.

3. O’Driscoll, N. (2010). Market Leader: Business English. Pearson Education Limited,
London, 96 p.

9. lonaTkoBi pecypcu

www.Englishtips.org

British Council. http://www.britishcouncil.org/

Cambridge University Press. http://www.cup.cam.ac.uk/

Collins Cobuild. http://www.cobuild.collins.co.uk/

Dave’s ESL Café. http://www.pacificnet.net/~sperling/eslcafe.html
Distance education software. http://www.anriintern.com/
ENGLISHTOWN online school http://www.englishtown.com/

ESL lab. http://www.esl-lab.com/

ESL Home Page. http://www.lang.uiuc.edu/r-li5/esl

10. ESL Magazine. http://www.eslmag.com/

11. Express Publishing http://www.express-publishing.com/

12. Heinemann. http://www.helt.co.uk/

13. Internet TESL Magazine. http://www.aitech.ac.jp/~iteslj/

14. Longman. http://www.longman.co.uk/

15. Prentice Hall. http://www.phregents.com/

16. Ted Power Home Page. http://www.btinternet.com/~ted.power/index.html
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