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Po3pobnux: Ipuna KAUYP, Buxiagau xadenpu aHriiiicbkoi MOBH Ta KomyHikawii dakynbreTy
pomaHo-repmaHchkoi (inonorii KuiBcbkoro yHiBepcurery iMeHi bopuca I'pinuenka.

Buxaanaui: Ipuna KAUYP, Buknanau xadenpu aHrmiicbkoi MOBH Ta KoMmyHikallli DakyabTeTy
poMaHo-TepMaHchKoi ¢inosnorii KuiBcskoro yHiBepcurery iMeHi bopuca I'pinuenka.
Amnacracis BPA€BCBKA, Buknagau kadeapu aHTIIMCHKOI MOBH Ta KOMYyHikamii ®DakyiabTeTy
poMaHo-TepMaHchKoi ¢inosorii KuiBcekoro yHiBepcurery iMeHi bopuca I'piHuenka.
Tersna HETYJIMXATA, Buknamad kadeapu aHIIIHChKOI MOBH Ta KOMyHIKarii DakyabTeTy
poMaHo-TepMaHchKoi ¢inosnorii KuiBcskoro yHiBepcurery iMeHi bopuca I'pinuenka.

PoGouy mporpamy po3risSHYTO 1 3aTBEpIKEHO Ha 3acimaHHi Kadenpw aHriIiichkoi MOBH Ta
KOMYHiKaIii

[Iporokon Ne 1 Big «2» BepecHst 2022 poky
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1. Onuc HaBYAJBHOI JUCHUILIIHA

HaiiMmenyBaHHS MOKa3HUKIB XapakTepucTuKa JUCIHILTIHYU 32 (opMaMu

HaBYaHHA

JIeHHa

IHO3eMHa MOBa 3a npodeciitHuM CpsSIMyBaHHAM

Bun nucturmiinu 000B’s13K0Ba

MoBa BUKJIaJIJaHHS, HABYAHHS Ta OLIHIOBAHHS aHrJiichKa
3aranpHuil 00CAT KpPeAUTiB/TOJUH 6/180

Kypc 1

CemecTtp 1 2
KifbKicTh 3MICTOBUX MOJYJTIB 3 PO3MOIIIOM 6 (4/2)

OOcsr KpeauTiB 4 2
OO6csr roauH, B TOMY YHCI: 120 60
AynurtopHi 76 36
MonynbHUN KOHTPOJIb 8 4
CemecTpoBHUil KOHTPOJIb - -
CamocriitHa po6oTa 36 20
dopma ceMecTpOBOTO KOHTPOJTIO 3aJTiK 3aJTiK
Ocob6muBi yMOBH pO3MOLT HA MIATPYNH

2. Meta Ta 3aBJaHHA HABYAJBLHOI JMCIUILIIHA

Mera HaByaabHOI AucuuILIinM «[HO3eMHa MoBa 3a NpoQeciiHUM CHpPSMYyBaHHAM» —
BJIOCKOHAJIEHHS YMIiHb YCHOTO 1 IMHCEMHOIO CHUIKYBAaHHS CTYAEHTIB AHIVIIMCBKOIO MOBOIO B MEXax
BU3HAUEHOI TEMATHKH, Y TOMYy 4YHCIl MNpodeciiiHoi, BIANOBIAHO A0 MOTPEd MIKKYJIBTYPHOTO
CIIUIKYBaHH Ta Npo(eCciitHOT MIrOTOBKH 3a (haxoM.

3aBiaHHA HABYAJbHOI JMCHUILTIHU «[HO3eMHa MoOBa 3a mpodeciiHIM CHpsMyBaHHIM) —
copMyBaTH y CTY/I€HTIB MOBJICHHEBY iHIIOMOBHY KOMIIETEHIil0: 3HAHHS TEMAaTUYHOI JIEKCUKH,
3acO00IB BUPAXKEHHS CTPYKTYpHOI oOpradi3amii TEeKCTy Ta JIeKCHYHHX 3ac00iB BHUPAKECHHS
KOMYHIKaTUBHOI 1HTEHII{; YMIHHS BECTH Jiajor, MoOyaoBaHWH Ha peajbHi abo cUMyIbOBaHIN
CUTYyallli Ta BUIBHO BECTU PO3MOBY 3 HOCISIMM MOBHU; YMIHHSI CIPHMMATH Ha CIyX PI3HOXKAHPOBI
aBTEHTUYHI TEKCTH; 31aTHICTh BUKJIAJIaTH CBOIO TyMKY Ta IPOJYKYBaTH 3B’ I3HUIA MUCbMOBUI TEKCT
3 HaJIOKHUMHU 3’ €HYBUTBHUMHU (pa3zaMu, IO JOTIOMAral0Th YWTA4YEBI OPIEHTYBATHCS B TEKCTI,
BIJIMIOBITHO JI0 MEBHUX THIIB TEKCTY 3 JOTPUMAHHSAM HapaMeTpiB KOMYHIKaTUBHO-CTHJIICTHYHOI
JOLUTBHOCTI Ta MOBHOI IPaBHJIBHOCTI; YITKO CTPYKTYpPYBaTH TEKCT — BCTYI, FOJIOBHA YacTHHA 1
BHUCHOBOK; BOJIOAIHHSA PI3HUMH BHJAaMU MOBJIEHHEBOI JiSJIBHOCTI B CUTYAILisIX MIKKYJBTYpHOTO
CHUIKYBaHHS.

Crpusitu  pOpMyBaHHIO TNPOTPaMHUX 3arajbHUX Ta (aXOBUX KOMIIETEHIH 3acobamu
1HO3eMHOI MOBH, BU3HAUYEHUX OCBITHBO-TIpodeciitHoro mporpamoro (061.00.02 Pexmama 1 3B’ 3kH 3
I'POMAJICHKICTIO) MIATOTOBKY 3a MepIuM (OakalaBpChbKUM) piBHEM BHIIOi OCBITH 31 CIIELIAIIbHOCTI
061 XypHamicTuka, a came:

3K-1 3aaTHiCTh 3aCTOCOBYBATH 3HAHHS B IPAKTUYHUX CUTYAIlisAX



3K-4 3aatHicTh 10 OILIYKY, 0OpOOIeHHS Ta aHali3y 1H(OpMaIliil 3 pi3HUX JHKepen
3K-6 3gaTHicTh 10 amanTaiii Ta Jii B HOBIM cuTyaIrii

3K-8 3maTHicTh, HABYATHCS 1 OBOJIOAIBATH HOBUMH 3HAHHIMU

3K-12 3aaTHICTh CHIKYBAaTHUCS 1HO3EMHO MOBOFO

3. Pe3yjJbTaTn HABYAHHS 32 TUCUMILTIHOIO
Y pe3yabTaTi BUBYEHHSI HABYAJIbHOI JIMCUMILIIHA CTYJAeHT NOBUHEH
3Hamu:

- 3MICT Ta IpeIMET BUBYECHHS 1HO3EMHOI MOBH 3a PO ECITHUM CIIPSIMYyBaHHSM;

- CHUHTAaKCHYHi, CEMAaHTHUYHI Ta (OHETHYHI MPaBHUJIA 1 3aKOHOMIPHOCTI aHTJIIHCHKOI MOBH;

- TIpo Pi3HI BUAM B3a€EMO/Ii1, JOpMH CITIBpPOOITHUIITBA B YMOBAX PI3HUX COIIaIbHUX BIAHOCHH,

- IpaBWJIa YCHOI Ta MUCHMOBOI KOMYHIKallii iIHO3€MHOIO MOBOIO;

- 3aKOHM MyOJIYHOI KOMYHIKAIlli Ta 0COOTMBOCTEH MaHINMYJIATHBHUX TEXHOJIOT1H;

- MPUHIUIHN 0COOMCTOI BIAMOBIAIIBHOCTI 32 BAKOHAHHSI CITUTBHUX POOIT.

emimu:

- BOJIOJIITH TIPAaBWJIAMH YCHOI Ta MUCHbMOBOI KOMYHIKallii iIHO36MHOIO MOBOIO;

- pO3BUBATHU ¥ MIATPUMYBATU Ha SKICHOMY PiBHI IpodeciiiHy IisSIbHICTD;

- BHUKOHYBATH CIIUIBHY JiSUTbHICTH, OPTaHi30BYBaTH IHIIMX JIFOJCH IS B3aEMHUX il B yMOBax
PI3HUX MOJIENCH B3aEMOIT;

- OpaT aKTHBHY y4acTh y ITyOJi4HIN JisUTHHOCTI;

- JeMOHCTPYBAaTM BHMCOKMH  CTWJIb  KYyJbTYPU  MOBJEHHS, PUTOPUYHOI  KYJIBTYpH,
KOMYHIKa0€JIbHICTh, TOJCPAHTHICTH;

- 3acTocyBaTH METOAMKH BEJCHHS e()eKTUBHHUX IIEPEroBOpiB B rairysi pexiaamu ta PR;

- 3aCTOCOBYBATH TEXHOJOTi (pOopMyBaHHS rpOMaJICHKOI IyMKH, PO3IIi3HABATH Ta MOMEPEHKATH
MaHIMyJIATUBHI TEXHOJOT1i, OPMYBaTH BIACHUN CTUJIb CHUIKYBaHHS 1 MyOJiYHUX BUCTYIIIB,
BIJILHO OmepyBaTH 3aco0amMu HeBepOaIbHOT KOMYHIKAIIii;

- e(peKTUBHO 1 THYYKO BHMKOPHMCTOBYBAaTH AaHIJIINCBKY MOBY B PI3HOMaHITHHUX CHUTYalllsX
COLIIAJIbHOT0, HAaBYAJIbHO-aKaAeMIYHOT0 Ta MPO(eCIHHOTO CIIKYBaHHS;

- PO3YMITH pI3HOMAaHITHI CKJIaJHI TEKCTH BEJIMUKOro OO0CATy 1 PpO3KPHMBATH IMIUTILUTHY
1H(OopMaIrito, 1o MICTUTHCS B HUX;

- BHCJIOBJIOBaTHCSA BUIBHO 1 CIIOHTAHHO, HE BIAYyBalOUM Opaky MOBHHMX 3aco0iB Juis
BUPAKEHHSI TyMKH;

- BHCIIOBJIIOBATHCS 3 HEOOXITHUM CTYIMEHEM JAeTali30BaHOCTI W TEeMaTHUYHO! CKIAJIHOCTI,
JIEMOHCTPYIOUM BUIbHE BOJIOJIHHS MpHIIOMaMU CTPYKTYpHOI MOOYAOBH TEKCTY, 3ac00aMu
3B’A3HOCTI Ta LIJTICHOCTI HAa CYNIEpCUHTAaKCUYHOMY DiBHI;

- OIIHIOBATH M aHaJi3yBaTH BIACHUI HAaBUAJIbHUU JTOCBIJ Ta YAOCKOHAIIOBATH CBOI HABUAJIbHI
cTparterii.

PH 4 BukonyBatu nomryk, 00po0OyieHHs Ta aHali3 iHGopMaIlii 3 pi3HUX JHKeper

PH 8 BuokpemitoBaTd y BUPOOHMYMX CHUTyalisX (akTH, MOJil, BIJOMOCTI, MPOLECH, PO SKi

Opakye 3HaHb, 1 PO3KPUBATH CIIOCOOU Ta JKepena 3100yBaHHS TUX 3HAHb

PH 12 BineHo chinkyBaTucs 3 NpodeciiHUX NHTaHb, BKIIOYAIOUYM YCHY, NHCBMOBY Ta

€JIEKTPOHHY KOMYHIKAIlit0, iIHO36MHOI0 MOBOIO



4. CTpyKTypa HABYAJIbHOI AMCHMILIIHH

TeMatuuHmii TUIaH 1714 IEHHOT PopMH HaBYaAHHS

Po3nozin ronuH Mixk BUIaM# pooiT
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CEMECTP 1
3microBuii moayas 1. Marketing Basics
Topic 1. The Marketing Mix. SWOT Analysis 4 4
Topic 2. Marketing Plan and Strategy 6 4 2
Topic 3. Marketing Ethics 6 2 4
Topic 4. The Market Environment 2 2
Topic 5. Legal Aspects of Marketing 2 2
Topic 6. Research 6 4 2
Mopay /ibHUIT KOHTPOJIb 2 2
Pazom 28 18 2 8
3microBuii moayas 2. Products and Branding
Topic 7. New Product Development 2 2
Topic 8. Brainstorming 2 2
Topic 9. Service and Products. Product Life Cycles 6 4 2
Topic 10. Selling Products and Services 2 2
Topic 11. Branding 8 4 4
Topic 12. Advertising 2 2
Topic 13. Advertising Techniques 8 4 4
MopnyJIbHHIT KOHTPOJIb 2 2
Pazom 32 20 2 10
3microBuii Mmoayas 3. Customers and Staff
Topic 14. Market Segmentation 2 2
Topic 15. Customer Needs and Behaviour 6 4 2
Topic 16. Loyalty Programmes 2 2
Topic 17. Motivation Marketing 4 4
Topic 18. Customer Relationship Management 6 4 2
Topic 19. Agencies and Clients 6 2 4




MonyJibHUI KOHTPOJIb

Pazom

28

3microBuii moayas 4. Price and Place

Topic 20. The Marketing Budget

Topic 21. Pricing Strategies

Topic 22. Logistics and Distribution Channels

Topic 23. Merchandising

Topic 24. Trade Shows

Topic 25. Telemarketing

Topic 26. Online Shopping and Mail Order

Topic 27. Personal Selling
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IMigroroBka Ta NpPOXOIKEeHHSI KOHTPOJIbHUX 3aX0iB

Pa3om 3a 1 cemecTp

120

76

36

CEMECTP 2

3microBumii MoxyJb 5. Publicity and Promotion

Topic 28. Above, Below and Through the Line

Topic 29. Media Strategy

Topic 30. TV and Radio Advertising

Topic 31. Outdoor Advertising

Topic 32. The Press

Topic 33. Branded Content

Topic 34. The Internet

Topic 35. Buzz Marketing
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3microBuii Mmoayssn 6. Public Relations

Topic 36. Corporate Communications

Topic 37. Public Relations and Publicity

Topic 38. Event and Sport Sponsorships

Topic 39. Crisis Communication
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Topic 40. Corporate Blogging
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Pa3om 28 16 2 10

IMigroroBka Ta NPOXOIKEeHHSI KOHTPOJIbHUX 3aX0/1iB

Pa3om 3a 2 cemecTp 60 36 4 20
Yeboro | 180 112 12 56

5. IIporpama HaBYAJBHOI JUCHMILTIHA

YEARI.TERMI

3MICTOBUI MOJYJIb 1. OcHOBH MAPKEeTHHTY.
INFORMATIVE MODULE 1. Marketing Basics.
Topic 1. The Marketing Mix. SWOT Analysis.
Vocabulary: product, promotion, place, people, physical presence, process, physical evidence,
strengths, weaknesses, opportunities, threats.
Grammar: present tenses: simple and continuous.
Practical Skills: discussing problems, writing an email.
Professional English: reading and discussing newspaper articles.
PexomenaoBani qxepesa: ocHoBHi [1; 2; 3; 4], momaTkosi [1; 2; 3].

Topic 2. Marketing Strategy and the Marketing Plan.

Vocabulary: competitors, product analysis, target market, SMART.

Grammar: present tenses: perfect simple and perfect continuous.

Practical Skills: preparing a marketing plan.

Professional English: reading and discussing newspaper articles.
PexomenoBani qxepesia: ocHoBHi [1; 2; 3; 4], nomaTkoBi [1; 2; 3].

Topic 3. Marketing Ethics.
Vocabulary: social marketing, corporate social responsibility, green marketing, responsible
purchasing.
Grammar: present tenses: revision.
Practical Skills: comparing companies activities.
Professional English: reading and discussing newspaper articles.
PexomenoBani qxepesia: ocHoBHi [1; 2; 3; 4], nomaTkoBi [1; 2; 3].

Topic 4. The Market Environment.
Vocabulary: microenvironment, shareholders, suppliers, macro environment, STEP analysis.
Grammar: past tenses: simple and continuous.
Practical Skills: preparing a STEP analysis.
Professional English: reading and discussing newspaper articles.
PexomennoBani qxepesia: ocHoBHi [1; 2; 3; 4], momaTkoBi [1; 2; 3].

Topic 5. Legal Aspects of Marketing.

Vocabulary: intellectual property, patents, trademarks, counterfeiting, piracy.

Grammar: past tenses: perfect simple and perfect continuous.

Practical Skills: describing intellectual property protection.

Professional English: reading and discussing newspaper articles.
PexomenoBani qxepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].




Topic 6. Research.
Vocabulary: customer research, behaviour patterns, desk research, field research, figures, findings,
trends, changes, graphs.
Grammar: past tenses: revision.
Practical Skills: making graphs and describing results.
Professional English: planning a research.
PexomenoBani qxepesia: ocHoBHi [1; 2; 3; 4], nomaTkoBi [1; 2; 3].

3MICTOBHI MOJYJIb 2. Ipoaykuisi Ta MapKyBaHHSI.
INFORMATIVEMODULE 2. Products and Branding.
Topic 7. New Product Development.
Vocabulary: idea generation, idea screening, concept development, concept testing.
Grammar: noun combinations.
Practical Skills: presenting different stages of product development
Professional English: reading and discussing newspaper articles.
PexomenaoBani qxepena: ocHoBHi [1; 2; 3; 4], momaTkosi [1; 2; 3].

Topic 8. Brainstorming.

Vocabulary: participants, problem statement, setting rules, judgement, criticism.

Grammar: future tenses.

Practical Skills: brainstorming a new product.

Professional English: reading and discussing newspaper articles.
PexomenioBani qxepesia: ocHoBHi [1; 2; 3; 4], momaTkoBi [1; 2; 3].

Topic 9. Service and Products. Product Life Cycles.
Vocabulary: raw materials, logical grouping, convenience, fast moving consumer goods, durable,
matrix, question marks, cash cows, dogs, stars, growth, maturity, decline.
Grammar: future tenses: revision.
Practical Skills: data collection and analysis.
Professional English: reading and discussing newspaper articles.
PexomenoBani qxepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 10. Selling Products and Services.

Vocabulary: sales force, sales pitch, B2B, B2C, C2C.

Grammar: passive voice.

Practical Skills: creating a sales pitch.

Professional English: reading and discussing newspaper articles.
PexomenoBaHi ukepena: ocHoBHi [1; 2; 3; 4], nonaTkosi [1; 2; 3].

Topic 11. Branding.
Vocabulary: differentiation, competitive set, range of products, promise, vision, knowledgeable,
respected, customer satisfaction, caring, inspirational.
Grammar: passive voice.
Practical Skills: delivering a presentation.
Professional English: reading and discussing newspaper articles.
PexomennoBani qxkepesia: ocHoBHi [1; 2; 3; 4], momaTkoBi [1; 2; 3].

Topic 12. Advertising.

Vocabulary: reminder advertising, institutional advertising, blind tests.
Grammar: relative clauses.

Practical Skills: making a plan of the text.

Professional English: reading and discussing newspaper articles.



PexomenoBani qxkepesia: ocHoBHi [1; 2; 3; 4], momaTkoBi [1; 2; 3].

Topic 13. Advertising Techniques.
Vocabulary: peer approval, pester power, sex appeal, rebel, endorsement, infomercial, sponsorship,
convince, generate response.
Grammar: relative clauses.
Practical Skills: making a summary of a text.
Professional English: reading and discussing newspaper articles.
PexomenoBani qxkepesia: ocHoBHi [1; 2; 3; 4], momaTkoBi [1; 2; 3].

3MICTOBHI MOJYJIb 3. Ilokynui Ta nepcoHa.
INFORMATIVE MODULE 3. Customers and Staff.
Topic 14. Market Segmentation.
Vocabulary: market segments, customer profile, household, income, early adopters, innovators,
late majority.
Grammar: nouns.
Practical Skills: conducting a research.
Professional English: reading and discussing newspaper articles.
PexomenoBani qxepesia: ocHoBHi [1; 2; 3; 4], momaTkoBi [1; 2; 3].

Topic 15. Customer Needs and Behaviour.

Vocabulary: hierarchy, needs, desires, self-fulfillment, customer life cycle.

Grammar: articles.

Practical Skills: classification and analysis of needs.

Professional English: reading and discussing newspaper articles.
PexomenaoBani qxepesa: ocHoBHi [1; 2; 3; 4], momaTkosi [1; 2; 3].

Topic 16. Loyalty Programmes.

Vocabulary: disloyal, switch, maximize, retain, build relationships.

Grammar: gerunds.

Practical Skills: conducting a poll, collecting information.

Professional English: reading and discussing newspaper articles.
PexomenoBani qxepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 17. Motivation Marketing.

Vocabulary: recognize, reward, increase, encourage, improve, incentive schemes.

Grammar: infinitives.

Practical Skills: presenting ideas.

Professional English: reading and discussing newspaper articles.
PexomennoBani qxkepesia: ocHoBHi [1; 2; 3; 4], momaTkoBi [1; 2; 3].

Topic 18. Customer Relationship Management.

Vocabulary: one-to-one marketing, create relationships, implement, identify, differentiate,

customize, treat, ensure, respond, provide, resolve, concern.

Grammar: infinitives and gerunds: revision.

Practical Skills: preparing tips for better CRM.

Professional English: reading and discussing newspaper articles.
PexomenoBani qxepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 19. Agencies and Clients.

Vocabulary: up-and-comer, compelling, mutual, be on the lookout.
Grammar: verb patterns.

Practical Skills: writing tips with Dos and Don’ts.



Professional English: reading and discussing newspaper articles.
PexomenoBaHi qkepesa: ocHoBHi [1; 2; 3; 4], momaTkosi [1; 2; 3].

3MICTOBHUM MOJIYJIb 4. Ilina Ta micne.
INFORMATIVEMODULE 4. Price and Place.
Topic 20. The Marketing Budget.
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Vocabulary: justify, modify approve, approach, competitive parity, be over and under budget.

Grammar: collectives.

Practical Skills: explaining approaches.

Professional English: reading and discussing newspaper articles.
PexomenaoBaHi qkepesa: ocHoBHi [1; 2; 3; 4], momaTkosi [1; 2; 3].

Topic 21. Pricing Strategies.

Vocabulary: premium, penetration, economy, skimming, captive.

Grammar: imperatives.

Practical Skills: writing an email. Social English.

Professional English: reading and discussing newspaper articles.
PexomenoBani qxepesia: ocHoBHi [1; 2; 3; 4], momaTkoBi [1; 2; 3].

Topic 22. Logistics and Distribution Channels.

Vocabulary: warehouse, shipment, freight, road haulage, distribution.

Grammar: conditionals.

Practical Skills: anticipating consequences.

Professional English: reading and discussing newspaper articles.
PexomenaoBani qkepena: ocHoBHi [1; 2; 3; 4], momaTkosi [1; 2; 3].

Topic 23. Merchandising.

Vocabulary: increase sales, in-pack offers, freebies, gifts, licensing deals.

Grammar: conditionals.

Practical Skills: giving reasons and explaining choice.

Professional English: reading and discussing newspaper articles.
PexomenoBani qxepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 24. Trade Shows.

Vocabulary: exhibitions, showcase, attendees, host, stand placement.

Grammar: conditionals.

Practical Skills: designing a stand.

Professional English: reading and discussing newspaper articles.
PexomennoBani qxepesia: ocHoBHi [1; 2; 3; 4], momaTkoBi [1; 2; 3].

Topic 25. Telemarketing.

Vocabulary: direct marketing, immediate response, feedback, cold calling,

telemarketing.

Grammar: modals and imperatives.

Practical Skills: writing a brief.

Professional English: reading and discussing newspaper articles.
PexomenoBani qxepenia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 26. Online Shopping and Mail Order.

outbound

Vocabulary: move the shopper through the sales process, order online, mail order, placing an

order.
Grammar: modals.
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Practical Skills: comparing online retailers.
Professional English: reading and discussing newspaper articles.
PexomenoBani qxkepesia: ocHoBHi [1; 2; 3; 4], nomaTkoBi [1; 2; 3].

Topic 27. Personal Selling.
Vocabulary: sales representative, sales call, personal selling, convert leads, signed deals.
Grammar: modals.
Practical Skills: preparing a sales Kit.
Professional English: reading and discussing newspaper articles.
PexomenoBaHi qkepesa: ocHoBHi [1; 2; 3; 4], momaTkosi [1; 2; 3].

YEARI.TERM I

3MICTOBUM MO/Y.JIb 5. Pek;iama Ta npocyBaHHsI TOBAPY HA PUHKY.

INFORMATIVE MODULE 5. Publicity and Promotion.

Topic 28. Above, Below and Through the Line.

Vocabulary: ATL, commission, advertising brief, BLT tactics, TLT, full services.

Grammar: indirect statements.

Practical Skills: describing and analyzing promotions.

Professional English: reading and discussing newspaper articles.
PexomenoBani qxepesia: ocHoBHi [1; 2; 3; 4], momaTkoBi [1; 2; 3].

Topic 29. Media Strategy.

Vocabulary: communication objectives, media mix, touch points, media planning.

Grammar: indirect statements.

Practical Skills: organizing an award event.

Professional English: reading and discussing newspaper articles.
PexomenoBaHi ukepena: ocHoBHi [1; 2; 3; 4], nonaTkosi [1; 2; 3].

Topic 30. TV and Radio Advertising.

Vocabulary: catchy jingle, slogan, indent, interactive ad, viewer, audience profile.

Grammar: indirect questions.

Practical Skills: conducting an observation.

Professional English: reading and discussing newspaper articles.
PexomenoBani qxepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 31. Outdoor Advertising.

Vocabulary: OOH advertising, billboards, street furniture, ambient media.

Grammar: indirect questions.

Practical Skills: describing a poster.

Professional English: reading and discussing newspaper articles.
PexomennoBani qxepesia: ocHoBHi [1; 2; 3; 4], momaTkoBi [1; 2; 3].

Topic 32. The Press.
Vocabulary: dailies, tabloids, broadsheets, magazines, advertising space, advertising rates, layout,
guidelines, marketing collateral, graphic chain, typesetting.
Grammar: gerunds and participles.
Practical Skills: describing ad formats, analysing a printed document effectiveness.
Professional English: reading and discussing newspaper articles.
PexomenoBani qxepesia: ocHoBHi [1; 2; 3; 4], momaTkoBi [1; 2; 3].

Topic 33. Branded Content.
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Vocabulary: entertainment property, media fragmentation, airtime, off-air events, user-generated
content.
Grammar: impersonal sentences.
Practical Skills: writing a speech.
Professional English: reading and discussing newspaper articles.
PexomenoBaHi qkepesa: ocHoBHi [1; 2; 3; 4], momaTkosi [1; 2; 3].

Topic 34. The Internet.

Vocabulary: pop-ups, microsites, rich media formats, search engines, SEM.

Grammar: participle clauses.

Practical Skills: making conclusions.

Professional English: reading and discussing newspaper articles.
PexomenoBaHi Jkepesa: ocHoBHi [1; 2; 3; 4], monarkosi [1; 2; 3].

Topic 35. Buzz Marketing.

Vocabulary: word of mouth, testimonials, stealth marketing, electronic buzz.

Grammar: participle clauses.

Practical Skills: stating arguments for and against.

Professional English: reading and discussing newspaper articles.
PexomenaoBani qkepesa: ocHoBHi [1; 2; 3; 4], momaTkosi [1; 2; 3].

3MICTOBHUI MO/ VYJIb 6. 3B’s13kH 3 rPOMaIChKICTIO.
INFORMATIVEMODULE 6. Public Relations.
Topic 36. Corporate Communications.
Vocabulary: reputation, values, identity, mission statement, media relations, financial
communications.
Grammar: prepositions.
Practical Skills: writing a mission statement.
Professional English: reading and discussing newspaper articles.
PexomenoBaHi ukepena: ocHoBHi [1; 2; 3; 4], nonatkosi [1; 2; 3].

Topic 37. Public Relations and Publicity.
Vocabulary: maintain goodwill, public affairs, media briefing, forming a favorable view, adding
credibility, gaining attention, spreading rumours.
Grammar: narrative tenses.
Practical Skills: stating reasons to support a view, writing a critical review.
Professional English: reading and discussing newspaper articles.
PexomenoBaHi ukepena: ocHoBHi [1; 2; 3; 4], nonaTkosi [1; 2; 3].

Topic 38. Event and Sport Sponsorships.
Vocabulary: associating a brand with, effective targeting, risk factors, sponsorship spending.
Grammar: narrative tenses.
Practical Skills: discussing and reasoning.
Professional English: reading and discussing newspaper articles.
PexomenoBani qxepesia: ocHoBHi [1; 2; 3; 4], nomaTkosi [1; 2; 3].

Topic 39. Crisis Communication.
Vocabulary: managing the crisis, tackling the problem, going public, making statements.
Grammar: adjectives.
Practical Skills: writing a crisis communication plan.
Professional English: reading and discussing newspaper articles.
PexomenoBani qxepesia: ocHoBHi [1; 2; 3; 4], momaTkoBi [1; 2; 3].



Topic 40. Corporate Blogging.

Vocabulary: blogosphere, posting, linking, outbound blogs, blogroll.
Grammar: adverbs.

Practical Skills: writing a reply to a comment.
Professional English: reading and discussing newspaper articles.
PexomenoBani qxepesia: ocHoBHi [1; 2; 3; 4], nomaTkoBi [1; 2; 3].
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6. KoHTpo/ib HAaBYAJbLHUX I0CATHEHD

6.1. CucreMa oniHIOBAHHSI HABYAJbHUX JOCSTHEHDb CTY/A€HTIB
Cemectp 1 Cemectp
2
2
=
=
=
= Monyns 1 Monyns 2 Monyns 3 Monyns 4 Monynb 5 Monyns 6
8
Bun gisiibHOCTI %
NN I 1 KA T R T U (AU - B AR AN B
A o) =} ) =) o =) ) = o = o
51 8 S° 8 g€ 2 E€° 8 |8Y| & g§° 8 8¢
2 g 2 g 2 g 2 g 2 g 2 g £
s s s s s s =
=
BingBigyBaHHs TeKiii 1
BinBigyBaHHS 1
CEMIHAPCHKHX 3aHATh
BinBinyBaHHs
NPAKTHYHHX 3AHATH 1 9 9 10 10 9 9 10 10 10 10 8 8
Po6ora Ha
CEMIHAapCHEKOMY 10
3aHATTI
P
obora na . |10 9 | 90 | 10|20 9 | 9 | 10 | 100 | 10 | 100 | 8 80
MPaKTHYHOMY 3aHATTI
JlaGopatopHa pobota
(B Tomy umerni gomyck, | 10
BHKOHAHHS, 3aXHCT)
BuKkoHaHHS 3aBIaHb
IS CAaMOCTIMHOT 5 3 15 3 15 3 15 3 15 3 15 4 20
pobotu
BukoHaHHA MOIYJIbHOT
POGOTH 25 1 25 1 25 1 25 1 25 1 25 1 25
Pasom - - 39| - | 150 | - 139 | - | 150 | - 150 | - 133
Pazom 3a cemectp 578 283
Po3paxyHox 578/100=5,78 282/%20:
koedirienTa: K=578 K=2,83
6.2. 3aBaaHHs 1A caMOCTiiiHOT po60TH Ta KpPUTePIi il OLiHIOBAHHS.
I cemectp
N Ha3zpa Temu KinpkicTs [KinbKicTh
3/I TOJVH OaniB
3MICTOBUM MOIYJIb 1. Marketing Basics 8 15
1 |The Marketing Plan. 2 5
2 |Ethics and Regulatory Issues. 4 5
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3 |Describing Survey Results. 2 5
3MICTOBUM MOY.JIb Il. Products and Branding 10 15
4 |Product and Service Types. 2 5
5 |Brand Values. 4 5
6 |Advertising Trends. 4 5
3MICTOBHUM MOJY.JIb III. Customers and Staff 8 15
7 |Consumer Behaviour. 2 5
8 |CRM Technology and Privacy. 2 5
9 |Advertising Agencies. 4 5
3MICTOBHUM MOJY.JIb 1V. Price and Place 10 15
10 |Positioning Strategies. 4 5
11 |Mail Order. 2 5
12 |Sales Promotions and Displays. 4 5
Pazom 36 60
II cemecTp
N HazBa Temu Kinpkicts [KinbKicTh
3/m TOJIUH OaiB
3MICTOBUM MOJIYJIb V. Publicity and Promotion 10 15
1 |Printed Documents. 2 5
2 |Online Advertising. 4 5
3 |Street Marketing. 4 5
3MICTOBUM MOJYJb VI. Public Relations 10 20
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4 |Writing a Mission Statement. 2 5
5 |Lobbying. 2 5
6 |Event Sponsorship. 4 5
7 |Solving Problems. 2 5

Pa3zom 20 35

Kpurepii ouiHl0OBaHHs CAMOCTIHOI po00TH

Ban

KpuTepiii

CTYZICHT 3aCBOiB TEOPETUYHHMU Martepiall, SKHii BUHECEHHWH Ha CaMOCTiiHY poOoTy,
3aCTOCYBaHHA [UIsi O(OpPMIIEHHS pe3yNbTaTiB CaMOCTIMHOI POOOTH HE TUIbKU
PEKOMEHI0OBAHOI, a i JOAATKOBOI JIITEPaTypH Ta TBOPUYOTO IMiXO/Y; YiTKE BOJOMIHHS
MOHATIMHUM amapaTtoM, TEOpi€l0; BMIHHS BHUKOPUCTOBYBAaTH iX MJii BUKOHAHHS
KOHKPETHUX MPAKTHYHUX 3aBAaHb, po3B'si3aHHs cuTyamin. OQopMIIeHHS pe3ysbTaTiB
CaMOCTIMHOT pOOOTH MMOBUHHO OYTH JIOTIYHUM Ta MOCIIIIOBHUM.

CTYICHT 3aCBOIB TCOPETUYHHI Marepiasl 3 BIAMOBIIHOI TEMH, SIKHH BUHECCHHH Ha
caMoCTiiHy poOOTy, HasBHE BMIHHS OpIEHTYBATHUCA B HBOMY, YCBIJIOMIJICHE
3aCTOCYBaHHS 3HAHb JUIS PO3B'S3aHHS MPAKTHYHUX 337a4; 32 YMOBU BHKOHAHHS BCIX
BHUMOT, SIKi TiependadeHo Juist OiHKy "5 OaniB", mpu HasSBHOCTI HE3HAYHHX MOMUIIOK
abo He 30BCIM TOBHHMX BHMCHOBKIB 3a OJepKaHUMHU pe3yiabTaTamu. OQopMieHHs
BHKOHAHOT'O 3aB/IaHHS 3 CaMOCTiIHHOI poOOTH Ma€e OyTH MOCHTIIOBHUM.

CTYJCHT HE TOBHICTIO 3aCBOIB TEMY JIJIsi CAMOCTIHOTO OIPAIFOBAaHHS HE JTOCKOHAJIO
BOJIOAIE OCHOBHUMHM IIOHATTSMH Ta IIOJIOKEHHSIMH HAaBYAJIbHOI JIHCIUILIIHH,
HEBIIEBHEHO OPIEHTYETbCA B IEpLIODKEpeTIax Ta PEKOMEHJ0BaHIN JiTeparypi,
HEMEPEeKOHINBO BIAMOBIAAE, MOJATKOBI MUTAaHHS BUKIWKAIOTh HEBIEBHEHICTH a00
BIJICYTHICTb 3HAHb.

1-2

CTYZICHT HE ONaHyBaB HaBYaJIbHMI MaTepiasl 3 BIAMOBIAHOI TeMH JAJS CAMOCTIHHOTO
OTIPAIIOBaHHS, HE 3HAE OCHOBHUX TMOHATH 1 TEPMIHIB HAYKOBOI IUCUHUILUIIHU, HE
OpIEHTYETHCS B MEPIIOPKEpETIax Ta PEeKOMEHJIOBaHIN JIiTepaTypi, BIICYTHE HAyKOBE
a0o0 JIOr1YHE MUCJICHHS.

6.3. ®opmmu npoBeIeHHSI MOAY/JIbHOI0 KOHTPOJIIO TA KPUTePii OLiHIOBAHHS.

BukoHaHHS MOAYIBHUX KOHTPOJIBHUX POOIT 31HCHIOETHCS y BUTJISAA1 MTUCHbMOBHX, TECTOBUX
3aBJlaHb.
TecToBi 3aBmaHHS 3ampOINOHOBAHI y BUIJIAMII TECTY MHOXHHHOTO BHOOpY abo TecTy Ha

3HaXO/KEHHS BIJIOBITHOCTI, /Ie KOKHA MpaBUJIbHA BiANOBIAb OLIHIOEThCS B 1 6ai, abo y BUIIIAII
ece, B SKOMYy CTYJEHTH MAalOTh BHCJIOBUTH BJIacHy AyMKy. Ece omiHioerbecs y 25 OamiB 3a
KPUTEPIsIMH: TpaMaTHKa, JIEKCHUKa, JIOTTYHICTh Ta MOCIiI0OBHICTb.

HaB4aJIbHOI'O MaTepiale 3MICTOBOT'O MOOYJIA.

MoynbHUH KOHTPOJb 3HaHb CTYJEHTIB 3JIHCHIOETHCS TICIS 3aBEPIIECHHS BHBYEHHS

Ban Kpwurepii

24-25 Tect: cTyieHT BUKOHAB BCl 3aBJIaHHS IPABHIILHO 200 3 1 MOMMIIKOIO.

TOYKY 30Dy, 3p00uB 10 1 IeKCH4HO1 Ta/abo rpaMaTHYHOT TOMIJIKH.

Ece: cTyaeHT J0T14HO 1 MOCTIIOBHO MPAaBUIBHO apryMEHTYBAB 1 BUKJIaB CBOIO
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20-23 TecT: CTyIeHT BUKOHAB 3aBJIaHHS, 3pOOMBIIHN 2-5 MOMMIIOK.
Ece: cTyneHT BUCIOBHB OCHOBHY JAYMKY i3 3alPOIIOHOBAHOI TeMH, 3pOOUB 10
5 nmexcuuyHuX Ta/abo TpaMaTHYHHMX IMOMHJIOK a00 HE3HAYHI HETOYHOCTI
CTOCOBHO JIOT14HO] Ta MOCJIIJJOBHOT MOOYI0BH TBOPY.

15-19 TecT: cTyleHT BUKOHAB 3aBJaHHs, HomyiieHo 6-10 momMuiok.
Ece: crynent 3po6uB no 10 nexcuyHux Ta/abo rpamMaTHYHUX MOMHIIOK a0o
moOy/TyBaB TBIp 3 MOPYIICHHSIM JIOTIKH Ta MOCHiI0BHOCTI, 10 IPUBOIUTH 0
HOT0 YCKIIQIHEHOTO PO3YMIHHSI.

10-14 TecT: cTyleHT BUKOHAB 3aBAaHHs, nonyimeHo 11-15 momuok.
Ece: crynenT 3po6uB 1o 15 nekcuyHux Ta/abo rpaMaTHYHUX MOMHIIOK a0o
nmoOyIyBaB TBIp 31 3HAUHUM MOPYIICHHSM JIOTIKM Ta TOCIIJOBHOCTI, IO
MIPUBOJIUTH JIO OT0 YCKJIAJHEHOTO PO3YMIiHHSL.

5-9 TecT: cTyIeHT BUKOHAB 3aBJlaHHs, JONYLIEHO 16-20 mOMUIIOK.
Ece: crynent 3po6uB o 20 nekcuyHHX Ta/abo rpaMaTHYHMX MOMHIIOK a0o
noOyTyBaB TBIp, SKHH CKJIAJA€THCS 3 JEKUIBKOX pEYeHb, HE MOEIHAHUX MiXkK
c00010 aHi JIOT1YHO, aH1 IOCIIITIOBHO.

0-4 Tect: cTyaeHT BUKOHAB 3aBIaHHsA, JjonynieHo 21-25 mommiok abo He

BHKOHAB TECTOBOI'O 3aBIaHHS.
Ece: crymeHt 3pobuB 10 25 jgekcuyHUX Ta/abo rpaMaTHYHHUX MOMUIOK abo
HE BUKOHAB 3aBJaHHs.

6.4. ®opmmu npoBeeHHSI CEMECTPOBOr0 KOHTPOJIIO Ta KpUTEPii OlliHIOBAHHSI.
(He nmepebaueHO HABYAJIBLHUM IJIAHOM)

6.5 OpicHTOBHMII MepeTiK TeM JJIfl CEMeCTPOBOIr0 KOHTPOJII0
(He mepen0aueHO HABYATHLHUM TIJIAHOM)

6.6 lllkaja BignoBiAHOCTI OIHOK

Peittunrosa| Orinka 3a 3HaYEHHS OLIIHKU
OIL[IHKA CTOOAIBLHOIO
HIKAJIOI0
A 90 - 100 BinminHo — BiIMiHHUY piBeHb 3HAHb (YMiHB) B MEXKaX
OaJiiB 000B’sI3KOBOT0 MaTepialy 3 MOXKJIMBUMH HE3HAYHUMH HEJI0JIKAMU
B 82-89 6aniB | Jlyxe no0pe — 10CTaTHHO BUCOKHUH PiBEHb 3HaHb (YMiHb) B MEXKax
000B’sI3KOBOT0 MaTepiainy 0e3 CyTTeBUX (IpyOUX) MOMUIIOK
C 75-81 6aniB | JloGpe — B LiioMy 100puii piBeHb 3HaHb (YMiHb) 3 HE3HAYHOIO
KUTBKICTIO TTIOMHJIOK
D 69-74 6aniB | 3ag0BiJIbHO — ITOCEpEHIN PIBEHb 3HAHD (YMIiHb) 13 3HAUHOKO
KITBKICTIO HEMOMIKIB, JOCTAaTHIHN IS ITOJAJIBIIOT0 HaBYaHHA a00
npodeciiHOl AISUTHHOCTI
E 60-68 6aniB | JlocTaTHHO — MiHIMAJIBHO MOXKJIMBHH JJONYCTUMHIA piBEHb 3HaHb
(ymiHB)
FX 35-59 6aniB | He3a10BiJIbHO 3 MOKJIMBICTIO MOBTOPHOIO CKJIAAHHS —
HE3a/I0BUTbHUI PIBEHH 3HAHB, 3 MOYJIMBICTIO IIOBTOPHOTO
MepecKIajaHHs 32 YMOBU HAJIEKHOTO CAaMOCTIHHOTO
JIOOTTPAITFOBAHHS
F 1-34 6aniz | He3anoBijibHO 3 000B’51I3KOBUM MOBTOPHUM BUBYEHHSIM

Kypcy — IOCUTh HU3bKUH pIBEHb 3HaHb (YMiHb), III0 BUMArae
MOBTOPHOT'O BUBYCHHS AUCLUILIIHU




7. HaB4aibHO-MeTOAMYHA KapTKa

I cemecTp
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Pazom: 120 roj., mpakTudHi 3aHATTS — 76 TO1I., caMocCTiitHa podoTta — 36 roj1., MOIyIBHUI KOHTPOIH — 8 TOI.

Monyni 3micToBuit MOayIb | 3MiCTOBUI MOTYJB 2 3MICTOBHI MOJTYJIb 3micToBUi MOIyIh 4
3
HasBa mozyns Marketing Basics | Products and Branding Customers and Price and Place
Staff
KinbkicTs 6amniB 139 150 139 150
3a MOIYJIb
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o = = = = = = = == = = = == = = = = = = =
Camocriitna | Topic 2. The | Topic 9. Product and Topic 15. Topic 21. Positioning
po6ora (Bchoro | Marketing Plan (56). | Service Types (50). Consumer Strategies (50).
60 6astiB) Topic 3. Ethics and | Topic 11. Brand Values Behaviour (56). | Topic 26. Mail Order (56).
Regulatory  Issues | (56). Topic 18. CRM | Topic 27. Sales Promotions
(50). Topic 13. Advertising Technology and | and Displays (56).
Topic 6. Describing | Trends (50). Privacy (50).
Survey Results (56). Topic 19.
Advertising
Agencies (56).

Bunu MopynpHa MopnynpHa KOHTpOJIbHA MopynbeHa MopynpHa KOHTPOJIbHA
MOTOYHOTO KOHTpOJIbHA poboTa poGota 2 (25 6aiB) KOHTpPOJIbHA poGota 4 (25 6aniB)
KOHTPOJTIO 1 (25 6amniB) pobora 3 (25

(Bcworo 100 6aiB)

OaJiB)

[TincymkoBuit MaxkcuManpHa KiJIbKICTh O0aniB — 578 0anmn

KOHTPOJIb

K=5,78




19

Il cemectp

Pa3om: 60 roz., mpaktuysi 3aHATTS — 36 rO11., camocTiiiHa podota — 20 roA., MOIyJIbHUI KOHTPOIJIBL — 4 TOI.

Moayi 3MicTOBHI MOZLYJIb 5 3micToBHiA MOIYIIb 6
HasBa mozysist Publicity and Promotion Public Relations
KinpkicTh OaiB 3a MOIyJTh 150 133
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Cawmocriiina po6oTta (Bceoro | Topic 32. Printed Documents (56). Topic 36. Writing a
35 GaiB) Topic 34. Online Advertising (56). Mission Statement (50).
Topic 35. Street Marketing (56). Topic 37. Lobbying (56).

Topic 38. Event
Sponsorship (56).
Topic 39. Solving

Problems (56).
Buay moTo4HOro KOHTPOIIIO MonysbpHa KOHTpOJbHA podoTa 5 (25 MopaynbHa KOHTPOJIbHA
(Bchoro 50 GastiB) OaiB) poboTa 6 (25 6asiB)
[TincymMKoBHI KOHTPOJIb MakcumanbHa KUTbKiCTh 0aitiB — 283 Ganu

K=2,83
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. Ted Power Home Page. http://www.btinternet.com/~ted.power/index.html
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